
Salem, OregOn June 2007 VOl. 3, nO 6

DAILYMORNING
REPORT

ON KBZY
AM 1490

www.salembusinessjournal.com phone: 503.365.9544p. o. box 93, salem, or 97308

Salem Business Journal
S E R v I N G   T h E   M I D - W I L L A M E T T E   v A L L E Y

Financially on Course?
We’ll help you stay in the right direction. For more than 80 years Pioneer Trust Bank has served as a financial compass 

for the greater Salem area. Come in and see us, we’ll be glad to show you how much better banking can be. 
www.pioneertrustbank.com    503-363-3136

Community Leaders 
Plan 4th of July

Keith Brown 
Builds Showroom

Fly in, Fly out, Fly Salem.
Are you ready to simplify your travel 

schedule? Now you can bypass Portland 
traffic and the airport crowds all together, 
when you travel to the Midwest, East Coast, 
or Southwest via Salem Airport. Beginning 
June 7th, Delta Connection carrier SkyWest 
flies twice a day, every day, from Salem to 
Salt Lake City. And back. Easy connections to 
the rest of the country. You’ll save drive time. 

Wait time. Standing in line time. Baggage 
time. And all of the headaches that come 
with flying from a place roughly 1-2 hours 
away from where you live, work and play.

Just compare.
Two flights a day from SLE (Salem), or 

congestion and traffic on Interstate 5 and 
Highway 205 on your way to Portland? 
Sure, choice is good. But the Salem Airport 
offers those same choices through Delta’s 

Salt Lake City hub. Going to Vegas, L.A., 
Phoenix or somewhere east? Think of your 
flight from Salem to Salt Lake City as your 
alternative to drive time, park time, and 
wait time. Get where you need to go through 
Salem!

Flying Salem is simply easier, and so 
much closer.

Free parking and a freshly remodeled 
terminal awaits you with easy access from 

I-5 North or South onto Mission Street to 
25th in Salem. Walk right in.

Twice a day, every day to Salt Lake 
City and beyond.

Delta’s Connection carrier SkyWest will 
take off from Salem Airport daily at 6:35 a.m. 
and arrives in Salt Lake City at 9:35 a.m. in 

Continued on page �

Dave Szyplinski (Resource Center Manager), Nicole Martin (Marketing Manager), 
Joe Townsend (Branch Manager), Chris Melin and James Melin of Melin 

Construction during their construction phase of the new Keith Brown Building 
Materials Showroom. Story on page 4

Front row: John Lee, RE/MAX Equity; Les Williams, Eoff Electric; Ed Dougherty, 
Entertainment Consultants, LLC; Brad Nanke, Salem City Councilman. Back 

Rows: Mel Johnson, Bruce Bolton, Becky George, Steve Clark, Jim Billings, Marie 
Bradford-Blevins, Jim Hoke, Casey Campbell, Rick Hendricks. Story on page 12.

Business of the Year awards
June 12 – Elisinore Theatre

world Beat – 10th Year
  June 30-July 1 – Riverfront Park

Commercial Air Service Starts June 7th
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TWO SALEM LOCATIONS

SOUTH: 340 Vista Avenue SE
503-363-2460
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RE/MAX agents have the experience you can
count on to make your real estate dreams
come true. Just tell us what you want.

No matter what you’re looking for, we’ll help
you find it. Whether it’s a special house in

the country, a place in the city, or something
with a view of the sea. Nobody sells more
real estate than RE/MAX.

Where do you want to be? Wherever it is,
we’ll be there for you.

We’ll Find Your Perfect Place

Welcome
LaVergne Carlson, Cheryl 
Mesdag and Matt Taylor, 

our newest Brokers
LaVergne Carlson Cheryl Mesdag Matt Taylor
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Born in Ahwaz, Iran, and now living in 
Thousand Oaks, CA, Sabzi’s subjects are 
almost always women – beautiful, graceful, 
taciturn and melancholy who reflect love, 
mystery and solitude. 

“His women are modern goddesses whose 
elongated forms suggest instability and 
internal conflict,” says Roger Yost, the 
gallery owner.

According to Sabzi, their anonymous 
faces make them into religious icons that 
transcend and defy the demands of reality; 
reflecting warmth, charm, happiness, and 
his undisputed love and admiration for 
women. 

His paintings resonate both Eastern and 
Western philosophies. His rich Persian 

heritage provides him with ancient images, 
sentimental Persian themes and memories 
of innocence. He draws from the Western 
influence of modernism found in the works 
of Klee, Cezanne, Matisse and Bonnard. 

“His debt to modernism, especially to 
Matisse, is irrefutable,” says Yost, who 
acquired many of the original oils on display 
while visiting Sabzi in his California studio in 
late March. “The earthy hues of pale greens, 
yellows, purples and reds illuminate the 
settings and inspire the forms with unique 
inner vibrations. Though schematic, the 
treatment of the human face as luminous 
geometric planes is a profound statement of 
the artist’s quest for spirituality.”

Sabzi goes beyond Matisse and creates 

Sabzi Art on Display in Downtown Salem

Alessandro’s Ristorante will be featuring original oils and limited edition fine art prints of internationally famous artist Mahmoud Sabzi 
in its mezzanine Galleria during the month of June.

spatially-revolving, post-modern worlds. 
Images reflected in mirrors assume a 
life of their own. The effect is a powerful 
multiplicity of emotional representation. 
Here the fantastic is treated as ordinary and 
the rich fabrics of the paintings resonate 
intimacy. 

An accomplished abstract painter, Sabzi’s 
passion for the spiritual is represented in 
the open spaces, symbolism and intricate 
patterns that make up the backgrounds of 
his compositions. Juxtaposing the complex 
feelings, body language and attitudes of 
his predominantly female figures against 
a backdrop of shapes and forms in space, 
Sabzi uses texture, lines and color to make 
artistic statements about love and beauty. 

Effective June 1, 2007, Keith Brown 
Building Materials is opening the doors 
to their new resource center show room. 

The resource center showroom displays 
13 complete kitchens, appliances, doors, 
flooring, windows, plumbing, siding, 
countertops, closet systems and many 
more building products. 

The showroom is full of interactive 
displays, which give the consumer a 
chance to touch, see and match the 
numerous different products that go 
into every step of a home project. The 
purpose of the show room is to help the 
professional builder, remodelers, and 
home owner have positive support when 
it comes to the interior and exterior 
styling of their homes. 

Keith Brown has dedicated a well trained 

Keith Brown Building Materials Opens New 
Showroom Continued from page 1

staff of designers to bring one-on-one visual 
consultations. Our customer’s projects 
vary in size and style; from traditional to 
contemporary. The new showroom and 
knowledgeable design team are here to help 
you create and complete your project from 
foundation to finish. 

Founded in 1928, Keith Brown 
Building Materials is privately owned 
and headquartered in Salem, Oregon.  
The company operates 12 full service 
lumberyards in California and Oregon, 
which are located along the I-5 Corridor: 
Portland, Molalla, Salem, Corvallis, 
Madras, Medford, Tracy, Oakdale, Modesto, 
Madera, Visalia and Lindsay.  Salem also 
has a discount building materials outlet.  
Sales in 2006 totaled $70 million and Keith 
Brown has 200 employees company wide.



June 2007 Salem Business Journal Page �

time for connecting flights throughout the 
country.

The second flight takes off from Salem 
Airport at 1:05 p.m. and arrives in Salt Lake 
City at 4:05 p.m. in time for late-afternoon 
and evening connecting flights.

And back.
Delta’s Connection carrier SkyWest takes 

off from Salt Lake City International Airport 
daily at 11:15 a.m. and arrives in Salem at 
12:15 p.m. 

The second flight back to Salem takes off 
from Salt Lake City at 9:05 p.m. and arrives 
in Salem at 9:50 p.m.

Speedy Check-in.
Tired of arriving one and a half to two 

hours early at the airport complete with 
long lines and hassles? 

Enjoy a breath of fresh air at the Salem 
Airport and arrive only 45 minutes to an 
hour before your flight! Quick check-in and 
fast security clearance are sure to be part 
of your Fly Salem experience as you move 
through the Salem airport terminal with 40-
49 other passengers.

There’s nothing quite like a speedy check-
in experience. Enjoy the luxury of being 
behind the hassles of security when you 
arrive in Salt Lake City for your connecting 
flight. 

Easy access from I-5 and Highway 22.
“Fly Salem” advocates put it in their own 

words.
“Flying out of Salem will save me 6 hours 

of wasted travel time - time I can spend 

productively, not in traffic. Going out of 
Salem will get me in Los Angeles the same 
time as if I had left Portland and no traffic!”

 - Business representative for Salem 
based company

“You mean I can fly my sister here from 
Pennsylvania for the same price as going 
into Portland? That means she doesn’t need 
to rent a car and drive all that way here and 
back! How cool is that! She hops off the 
plane and she is at our house!”

 - Brian, Salem Resident
“OK, so when I fly into Salem from my 

business meeting in Florida, I get off the 
plane and go straight home. If I flew into 
another airport I will would need to get into 
my car, drive through city traffic, at night, 
after a long day of meeting and travel home. 
This is great!”

 - Salem business owner
“Just saving on parking alone would make 

it worth flying out of Salem.”
 - Salem resident
“I have seen a huge increase in interest 

in my catering business since the 
announcement of Delta coming to Salem! 
This is going to be a great thing for our city 
and my business.”

 - Salem catering business owner
“Now I can fly out of Salem! It took me 3 

1/2 hours to get to my flight the other day! 
This will be great.”

 - Salem Resident
“The savings to our business will be 

tremendous. Flying our business partners 
in, being able to get them home on the 
same day will be amazing; saving us travel 
expense and down time.”

 - Marketing Manager, Salem based 
company

“ I checked on flying to the East Coast; same 
price as if I flew from Portland - wow!”

 - Salem Resident

Continued from page 1

The Lighting Gallery
Salem’s Premier Lighting Showroom

Salem’s Largest Lighting Selection
Local Family Owned & Operated
Residential & Light Commercial
Free On-Site Walkthroughs
Extensive Selection of Parts and 
Specialty Light Bulbs

•
•
•
•
•

Visit our showroom at:
2425 25th Street SE
Salem, OR 97302
503-364-2715
www.LightupSalem.com

Experience our

Featuring

service,     
savings, and

  selection
The Lighting Gallery
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CONTRACT
SERVICING

CONTRACT SERVICING has over 40 years of experience
and can save time and effort in administering seller-
financed notes.

We service the following:
• Seller Carry-Back Notes
• Promissory Notes
• Mortgages
• Land Contracts
• Installment Notes
• And more…

Benefits
• Neutral third party servicing and record keeping for those

buying or selling “on contract”
• An experienced staff of professionals
• Easy access to account on-line at

www.contractservicing.com
• Automated funds transfers
• Competitive fee structure

Get set up forms and learn more at
www.contractservicing.com!

Or call 800-523-9784

A new era of aviation training has landed 
at Salem – Sport pilot training is now 
available through Graham Aviation Services 
at the Salem Airport.

The sport pilot license, which was adopted 
by the Federal Aviation Administration 

(FAA) in 2005, allows an individual to 
receive training in a newly-certified type 
of aircraft (light sport) without having to 
qualify for a third class medical.

Similarly, a current private pilot who feels 
they may not qualify for their next medical 
can continue to fly under the sport pilot 
rule.

“This new regulation allows pilots to 
continue to fly who have experienced a 
health issue that would otherwise disqualify 
them from the cockpit,” Jim Graham, co-
owner of Graham Aviation Services, LLC. 
“But don’t misunderstand. These pilots are 
healthy and safe. They must self-certify that 
there is nothing that would cause them to 
not fly safely.”

“A valid state driver’s license becomes a 
sport pilot’s medical,” adds Gwen Graham, 
co-owner of the company. “And now we 
have the ability with our new sport aircraft 
to provide a new venue of training.”

Graham Aviation recently took delivery 
of a new Tecnam P2004 Bravo light sport 
aircraft. This two-seater plane will be the 
primary light sport trainer for the flight 
school. They also have two Cessna 172s for 
private or instrument training.

“We are so excited about offering this 
serivce to our students,” Jim Graham says. 
“Very few flight schools do so and we’re 
proud to be the first in the area. We’re 
already receiving calls from as far away as 
Central Oregon.”

Graham Aviation also sells light sport 

Sport Pilot Training 
Arrives in Salem

aircraft through Light Sport Airplanes 
West of Salinas, California. Other airplanes 
available for purchase include Tecnam’s 
Sierra and Echo, Flight Design CT, Evektor 
SportStar, the Jabiru, and the Remos. The 
Graham’s expect to have a CT available for 

demo flights and for sale in the next couple 
weeks.

Light sport certified airplanes are restricted 
to 120 knots cruise and two passengers. 
Light sport pilots can only fly during daylight 
hours, less than 10,000 feet altitude and 
only in light sport planes. Private pilots, 
however, are also beginning to appreciate 
the economy that these aircraft have.

“There’s interest from all pilots,” Jim 
Graham emphasizes. “As personal time 
becomes more valuable, private and sport 
pilots become a fun new way to extend 
a person’s ability to get away and enjoy 
their leisure activities. Flying becomes a 
new magic carpet for people to transport 
themselves more efficiently – to fun 
getaways on the weekend without the hassle 
of driving and traffic.”

“With a fuel burn equalavent to 30 miles to 
the gallon, a sport plane is as efficient as any 
vehicle on the road,” adds Gwen Graham.

Anyone interested in learning more about 
the sport or private pilot’s licenses should call 
Graham Aviation Services at 503-581-4139 
or stop by their offices at the Salem Airport. 
They are located just north of the Flight Deck 
Restaurant above Val Avionics. Visit their 
website at www.grahamaviation.com.

Graham Aviation is a single-engine, 
fixed wing flight school specializing in 
personalized training for pilots. They 
offer private pilot ground school as well as 
aircraft rental, LaserGrade testing facility 
and instrument training. 

The Tecnam P2004 Bravo is manufactured in Italy and will be Graham Aviation’s 
primary light sport trainer. Private pilots may also elect to train in this aircraft for 

their private pilot certificate.

The Salem Chamber’s Education 
Leadership Institute (ELI), coordinated by 
VanNatta Public Relations, has been named 
to the 2007 Associations Advance America 
Honor Roll, a national awards competition 
sponsored by the American Society of 
Association Executives (ASAE) & the Center 
for Association Leadership, Washington, DC.

ELI received the award for its weeklong 
summer program in which local teachers 
and career counselors participate in 
activities, tours and lectures from business 
owners about job opportunities for students 
in the Salem-Keizer area.  Through this 
institute, attendees had “backstage passes,” 
talking to employees and seeing first-hand 
what will be expected of their students after 
graduation.  Business leaders including 
Willamette Valley Vineyards, Garten 
Recycling, Enchanted Forest, Rural/Metro? 
Ambulance, Phoenix Grand Hotel, opened 
their doors to ELI, in order to display 
Salem/Keizer job opportunities.

Now in its 17th year, the prestigious 
Associations  Advance America (AAA) 
Awards program recognizes associations 
that propel America forward with 
innovative projects in education, skills 
training, standards setting, business and 
social innovation, knowledge creation, 
citizenship, and community service.  While 

ELI Named to 2007 
Associations Advance 
America Honor Roll

association activities have a powerful 
impact on the public’s everyday life, it often 
goes unnoticed.

“ELI’s program truly embodies the spirit 
of the Associations Advance America 
campaign.  It is an honor and an inspiration 
to showcase this activity as an example of 
the many contributions associations are 
making to advance American society,” 
remarked Associations Advance America 
Committee Chair Charles A. McGrath, 
CAE, managing partner, client services at 
Bostrom Corporation.

The new 2007 institute will be held June 
18-22. Class attendees include: Eileen 
Virden, Blanchet Catholic School; Roy 
Bunch, Corban College; Christine Poley, 
Jefferson High; Diana Inch, Jefferson 
High, Mark Madland, Leslie Middle School; 
Bobbi Wright, McKay High; Jackie Bowen, 
McNary High; Susanne Dora, McNary 
High; Melissa Greco, McNary High; Linda 
Olson, McNary High; Kathleen Roberson, 
McNary High; Heidi Tavares, McNary High; 
Robin Yankus, McNary High; Emily Miller, 
North Salem High; Hillary Reynolds, North 
Salem High; Jessica Trebing, North Salem 
High; Sheri Bond, Sprague High; Bryan 
Hatzenbihler, Sprague High; Shelley Spady, 
Talmadge Middle School; Manolo Quintana, 
Weddle Elementary. 
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The Mayor’s view Janet Taylor

LandAmerica - A Fortune Magazine 2007 Most Admired Company.

925 Commercial Street NE, Suite 100 ~ Salem, Oregon
P: 503-361-1211 Brandy Oliver-Fuller

Senior Escrow Officer

The Lawyers Title Salem branch invites you to 
consult Brandy Oliver-Fuller for all of your escrow 
needs.  Brandy prides herself in attention to detail 
and providing a proactive communication style to 
you and your clients for a seamless transaction.

New Retail and Dining Choices
It’s amazing what you hear when you just 

listen with an open mind.  I just returned 
from the International Conference of 
Shopping Centers where I spent two days 
doing just that – listening to retailers and 
developers discuss what they look for in a 
community whether it is a suburban area or 
downtown. Of course, I also promoted all 
the positive growth that is occurring in our 
area and the community support for good 
retail and dining choices.

Every day I receive comments from our 
residents wanting to know why we don’t 
have a Chico’s or a Trader Joes, and even 
though I had some idea of the barriers, I 
really got an earful at the convention.

Suburban Areas - Good traffic circulation is 
important. Need support from the political 
decision makers, as high demand retail 
is not interested in battling for a spot in a 
community when they are strongly desired 
by other cities. 

Downtown - I found it interesting that 
several retailers had driven through our 
downtown in the last couple of months. 
Universally the comments were: 

Downtown needs additional amenities 
to increase the visual appeal. 
They applauded the Conference Center 
and hotel complex. 
It was strongly suggested that new 
street furniture was badly needed (I 
assured them it was on the way). 
Create a true “Center” by implementing 
traffic calming on Liberty Street - 
installing medians with some plantings 
for a softer appearance.  

•

•

•

•

Better pedestrian access for crossing at 
mid-block. Trim the trees so can see the 
historic buildings. 
Develop at least 1,000 housing units in 
the core area (we are getting close to 200 
with current proposed developments).

Other comments that applied in all areas 
were:

Time kills all deals.
City needs to be clean and safe.
Land Use decisions need to be 
predictable. 

You earn your living in the Salem area, 
and it is a real benefit when you spend those 
dollars here.  We shouldn’t need to go to 
Portland to find the goods and services we 
want - after all we are the second largest city 
in the State. 

None of what was shared with me is 
that difficult. It will take political will and 
the support of our residents to make the 
hard decisions and meet the needs of the 
retailers, or we will never have the shopping 
and dining choices that make a city so 
interesting.  This does not mean that we 
will not listen to our residents, only that 
decisions made will not please everyone - 
but that has always been true.

It is no secret that I have a passion 
for keeping our downtown vibrant and 
economically healthy, but it is the most 
difficult area to bring in new, exciting 

•

•

•
•
•

retail.  We are so fortunate that Kohl’s has 
chosen the Salem Center to fill the space 
of the vacated Mervyn’s.  But retail is in a 
constant flux, with mergers, failures, and 
the challenge of internet shopping.  Choices 
of restaurants both upscale and moderate 
are needed along with entertainment.  

With all the comments I heard, especially 
the need for visual appeal, it comes back 
to more housing downtown.  We need 
to identify opportunities for assembling 
parcels to make it financially feasible to 
build mixed-use projects that can bring us 
up to the 1,000 minimum housing units. 
Will downtown property owners work 
together and cooperate with the city to make 
this happen? 

I probably won’t attend the convention 
next year, but instead will put even more 
effort into addressing the concerns I heard 
so that the next time a retailer drives 
through and checks us out they will be truly 
impressed with our progress.  

Let me know your thoughts on these 
issues so that we go in the direction that the 
community will support.  In the meantime,  
keep your shopping and dining dollars in 
Salem!!!!    
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10 Years...And The Beat Goes On

At Large: Bill Isabell

We are blessed.
It all started with a vision of what could 

be, right here in Salem, Oregon.  Eleven 
years later we find ourselves on the verge of 
an historic milestone, celebrating 10 years 
of the fabulous Salem World Beat Festival 
June 30th and July 1st, 2007.

We have come a long way.  From working 
out of the homes of founders and volunteers, 
to having an office and an exhibit space in 
the Reed Opera House (thank you Roger 
Yost) to hiring our very first paid staff, we 
have a lot to celebrate in 2007!  We are 
blessed.

The Salem Area Chamber of Commerce 
Official Ribbon Cutting took place at 
the Reed Opera House, Second Floor on 
September 29, 2006.  Constant supporter, 
Senator Jackie Winters, served as our 
keynote speaker.

For our newcomers to the area, Mona 
Hayes and Kathleen Fish initiated the 
concept of the World Beat Festival (named 
for the heartbeat of the world).  The seed 
of  “The Beat” as it’s commonly referred to 
now, was conceived and planted by these 
two humble mothers who merely wanted a 
safe and harmonious environment, for their 
own children, and for everyone else in this 
community.

From our inception 11 years ago, The Salem 
World Beat Festival has consistently stood 
for something very positive: peace, harmony 
and brother and sisterhood.  I contend, it’s 
changed, for the better, the view of other 
cultures for many, many people who have 
experienced it.  

In January, 1997, racial tensions in Salem 
were running high as a result of allegations 
of police profiling.  Here, in Salem, the 
city of peace, fear of others seemed to be 
mounting.  Something was needed to bring 

our community together to foster that peace, 
harmony, tolerance, understanding and 
appreciation of others in a non-threatening 
way. Something families, especially 
children, could enjoy and learn from at the 
same time.   

The idea: An annual festival celebrating 
the people and traditions of every continent. 
An event where you could mingle with folks 
from other cultures, enjoy their dress, their 
food, and their music and dance, and at the 
same time, share your own.  The World Beat 
Festival was born.

Patiently enlisting the input of countless 
community leaders at all levels it was decided 
that the last weekend in June, 1998, would 
be the perfect time for the first Salem World 
Beat Festival.  It would become the first 
“official” event held in the new Riverfront 
Park, coinciding with the park’s dedication.

Our hats are off to the earliest supporters 
of “The Beat” who had the influence to make 
it happen.  Thank you former Marion County 
Commissioner, Randy Franke, former 
Oregon State Treasurer, Jim Hill, former 
Salem Mayor, Mike Swaim and former State 
Representative (now state senator), Jackie 
Winters. Without your help, this might not 
have been possible. We are blessed.

The Beat has received much community 
recognition over the years.  But arguably 
the most prestigious award came in 
March, 2006, when the Salem World Beat 
Festival was voted Best Cultural or Heritage 
Event by the Oregon Festivals and Events 
Association honoring it for “an amazing 
variety of performances, demonstrations 
and workshops that brought together 
groups and cultures in the area.”  It also 
has the distinction of being Salem’s one and 
only ever official Rose Festival Sanctioned 
Event (for 5 years, now).

The Salem World Beat Festival is governed 
by the Salem Multicultural Institute (SMI) 
board of directors, an all-volunteer, non-
profit 503(c)(3) organization with the mission 
of promoting harmony and understanding 
through innovative, educational cultural 
programs and activities.

And, as a founding member and current 
board member, I’ll assure you our board 
of directors is always looking to improve 
on The Beat within the guidelines of our 
mission and vision. In 2005, we initiated 
Dragon Boat races on the Willamette River 
during The Beat.  We had 8 teams of 22 
paddlers with a caller.  This year we are 
looking to have 30 teams! 

And as previously mentioned, we now have 
an exhibit area in the Reed Opera House.  
The space honors various world cultures by 
rotating exhibits during the year. Check it 
out on the second floor.

This year we hired our very first executive 
director, Gwen Carr.  I’m sure many of you 
reading this are familiar with Gwen.  Gwen 
retired from SAIF Corporation in 2004.  
But she didn’t retire from her year’s long 
multitude of volunteer activities.  Here’s 
a short, and I mean short, list of those 
organizations and positions:

o Board President – Salem YWCA (2001-
2004 and 2005 to current)

o Chair of Capital Campaign (2005 to 
current) 

o Vice-Chairperson of Oregon Northwest 
Black Pioneers

o Chairwoman of Women’s Ministries at 
Our Saviors Lutheran Church

o Board of Trustees, Salem YWCA (1997-

2004)  
o Community  Member, Quality Review 

Committee, Salem Hospital (2003-2004)
Again we are blessed.  This time with an 

executive director that shares the vision, 
excitement and compassion of SMI and The 
Beat.  Say hello to Gwen Carr when your 
paths cross.

So do yourself and your family a favor.  
Experience first hand the cultural richness 
of the World all the while staying in Salem’s 
Riverfront Park. 

Always held on the last weekend in June 
in Salem’s beautiful Riverfront Park on the 
banks of the famous Willamette River, the 
Salem World Beat Festival continues to be a 
two-day, non-stop program of international 
music, dance, food, hands-on crafts and 
folklore. It’s a professional-quality event 
celebrating the people and traditions of 
every continent. 

As indicated elsewhere in the SBJ, 
headlining this year’s Saturday Evening at 
the Beat are Portland Taiko and SambaDa, 
a high-energy Afro-Brazilian funk band.  
The Saturday evening performances will 
be followed by a patriotic fireworks display 
in honor of the 4th of July and the 10th 
anniversary of both World Beat and Salem’s 
Riverfront Park.

The 10th Annual World Beat Festival will 
feature new venues and exhibits including 
a Middle Eastern Cultural Center, a Books 
Across Borders story tent and book sale 
offered to benefit local schools, and a newly 
designed children’s activity area in the 
African Village.  Throughout the weekend, 
the festival program will showcase youth 
performances. 

Among the featured youth performing 
groups are the internationally renowned Sir 
James MacDonald Pipe and Drum Band, 
the Kukatonan African Children’s Dance 
group, Newberg Youth Ceili Dancers, and 
the Payam Ensemble of the Portland School 
of Persian Music.

Other highlights include SamulNori a 
traditional Korean percussion performance 
from Salem’s Gimhae Sister City, and a 
traditional Norwegian Wedding (yes, a 
real one starring my good friend, Krista 
Slavkavsky) on Saturday afternoon complete 
with a Norwegian choir and cake – wedding 
crashers welcome!

Three processions and more than 125 
performances, demonstrations and 
workshops take place throughout the 
weekend. In addition to cultural exhibits, 
food, clothing and gift items, each of the 

Continued on page 21
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Oregon State Treasurer: Randall Edwards

A Situation Most States Would Envy
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A big success story in state government 
that continues to float under the radar is the 
rebound of the Oregon Public Employees 
Retirement System. It’s hard to believe that 
just four years ago PERS was facing a $17 
billion funding hole. 

Today in sharp contrast PERS is 105% 
invested with a $1.5 billion dollar surplus.  

That’s a situation most every state would 
envy. Some editorialists have been quick to 
credit the bull market for PERS’ recovery. 
Gains in the stock market have indeed 
helped, but the biggest bull on Wall Street 
couldn’t have done it alone. The Governor, 
the legislature, and the investment staff 
of the State Treasurer’s office also played 
major roles and as a result state and local 
government costs to the system are dropping 
dramatically.  

Governor Kulongoski deserves praise for 
the political courage he showed when he 
pushed the PERS reforms right after he 
was elected to his first term. The legislature 
also played a key role in restructuring the 
pension system and by allowing me as 
State Treasurer to sell $2 billion in pension 
obligation bonds to invest in the PERS fund. 
Collectively we all played a role to help 
change the financial course of PERS. 

I’m proud of my staff and apt to brag 
about what they’ve done. But our peers in 
the financial world are noticing too. Just a 
few weeks ago the Oregon Public Employees 
Retirement System won PlanSponsor 
magazine’s prestigious Public Pension Plan 
of the Year award. The national publication 
recognized both the bold PERS system 
reforms of 2003 and the success of the 

investments in the $62 billion retirement 
fund that were proposed by the Office of the 
State Treasurer and approved by the Oregon 
Investment Council. 

Now that our pension system is on firm 
footing, I’m focusing on shoring up the 
State’s long-term financial picture in my 
last year and a half in the State Treasurer’s 
Office. When the legislature recently voted 
to hold back the corporate income tax kicker 
and put it in a new rainy day fund, it took 
a big step in that direction. Combined with 
the Education Stability Fund, Oregon should 
have at least $900 million dollars in the bank 
to help us avoid horrible cuts in education 
and social services when we inevitably face 
our next economic recession.

After the Governor signs the new state 
budget this summer with the new rainy 
day fund, I am confident the credit rating 
agencies will upgrade our bond rating status. 
An upgrade would lead to lower interest 
rates and save the State millions of dollars. 
I’ve already booked a flight to New York in 
July and I’ll be headed for Wall Street to 
tout our success.
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Aja’s Blinds and Designs is participating 
in this year’s Salem Tour of Homes which 
runs June 16-24.  This major Salem event 
is open to the public and showcases 44 new 
tour homes in the area.  

Aja’s Blinds and Designs will be showcased 
in the home built by John Hammer located 
at 5984 Pikes Pass St SE in Salem.  This 
home is a craftsman style home and features 
woven wood shades throughout.  We also 
invite you to check out the latest window 
fashions, styles, and colors at Aja’s Blinds 
and Designs display booth which will be 
located at 5984 Pikes Pass St SE.  You will 
be able to see samples, pick up literature, 
ask questions, and even set up a free in 
home consultation.  Aja or Roxy will be 
there to personally help you from 6-9pm M-
F and 12-6 Saturday and Sunday.  We are 
also offering a $5 off per blind discount card 
which you can pick up at the booth.

Aja’s Blinds and Designs offers window 

coverings for both residential and 
commercial properties and invites real 
estate brokers to stop by and ask us about 
our new home, bid packages.  Comparison 
shopping at large retail stores reveals that 
Aja’s Blinds and Designs comes out ahead in 
competitive lower pricing.  Aja’s Blinds and 
Designs offers professional service, high 
quality products, and exceptional prices. 

Visit our website at www.ajasblinds.com 
or you can contact us at 503-763-8736.  
Visit the Salem Tour of Homes at www.
homebuildersassociation.com.

Aja’s Blinds 
and Designs 
Showcased in the 
Tour of Homes
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Oregon Agriculture: Katy Coba, Director, Oregon Department of Agriculture
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Oregon’s most productive agricultural 
region is also the place where most 
Oregonians happen to live. At more than 
$2.3 billion in gross agricultural sales last 
year, the nine counties of the Willamette 
Valley were responsible for more than 52 
percent of the state’s total agricultural 
sales, according to new statistics provided 
by Oregon State University’s Extension 
Economic Information Office. Those figures 
are no accident.

Prime farmland is prevalent in the 
Willamette Valley. Some of the best soils 

combine with favorable climate to produce 
the state’s most diverse agriculture in 
addition to good yields of high value crops. 
Conditions are also conducive for livestock 
production in the valley, including numerous 
dairies and sheep ranches. Nearly $2 billion 
in crops and another $344 million in animal 
products were reported in the Willamette 
Valley in 2006.

Put more simply, five of the top six 
agricultural producing counties of Oregon 
are located in the Willamette Valley. Marion 
County continues to be, by far, the state’s top 
ag county at $585 million in sales last year. 
No other county comes close to eclipsing 
that half a billion dollar mark enjoyed 
by Marion County. Clackamas County is 
number two on the list with $394 million 
followed by Washington County, Umatilla 
County– the only eastern Oregon county 
in the top six– Linn County, and Yamhill 
County. Agriculture is on the doorstep of 
Portland, Salem, and Eugene. Don’t let 
anyone tell you that farms are located far 
from the city. 

Oregon’s top agricultural commodities 
owe their success to this region. The 
nursery industry– approaching a billion 
dollars in production value alone– is 
heavily concentrated in the urban counties, 

especially Clackamas and Marion. Linn 
County calls itself the world’s grass seed 
capital because of a crop valued at $373 
million. Dairy production in the Willamette 
Valley is substantial. Christmas trees 
are another top ten Oregon agricultural 
commodity and are grown primarily in the 
valley. Tree fruits, hazelnuts, and berries 
thrive in the valley as well. It all adds up to 
one thing– the Willamette Valley is Oregon’s 
breadbasket.

This is not a column to discuss the pros and 
cons of Measure 37. But it is very clear to me 
that agriculture in the Willamette Valley 
must be protected if Oregon is to remain 
an agriculturally-viable state. In order for 
that to happen, farmers and ranchers will 
need access to the prime ingredients of any 
agricultural operation, land and water. It 
also means that urban and rural must do 
a better job of getting along. People who 
choose to live close to farm operations that 
existed long before there was development 
need to understand the customary practices 
of those operations. Sometimes noise, odor, 
dust, and perhaps the occasional tractor 
slowly moving down a rural roadway will 
all take place in an agricultural area. This is 
what happens when the best farmland is also 
a desirable place for non-farmers to live.

It is worth noting that in the next 20 
years 75 percent of farmland in Oregon will 
change hands as Oregon’s aging farmers 
retire, much of it in the Willamette Valley. 
Tax laws, development pressures, and the 
general economic climate will influence 
how many young farmers enter agriculture 
in Oregon and the characteristics of these 
farms. Will the valley continue to be a place 
of family owned farms or will it end up being 
paved over with urban sprawl?

The vistas we have in Oregon, the beauty 
that is Oregon, owes in no small measure 
to the agricultural community that protects 
the land and feeds our people.

But it goes back to the numbers. The 
economic activity generated by agriculture 
in the Willamette Valley is more than 
just significant. Combined with the food 
processing activities taking place in counties 
from Eugene to Portland, agricultural 
production is one of the cornerstones on 
which Willamette Valley communities have 
been built. I would hope that will continue 
in the present and the future. Nine counties 
of Oregon are counting on it.
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Marion County Commissioner: Patti Milne

A Business Enterprise Approach
Just two blocks up the street at the state 

capitol, the partisan bickering continues 
over state budgets and the will of the 
people.  But, here at Courthouse Square, the 
Marion County budget process is moving 
smoothly, timely and pretty low key as 
the budget committee continues to hear 
department budget presentations.   While it 
is readily acknowledged that there is never 
enough money to satisfy the demands on 
government, the county is certainly not 
anticipating any of the drama that is taking 
place up the street. 

John Lattimer, County Administrator and 
Budget Officer, recently delivered his budget 
message at the opening session of the 2007 
budget committee meetings.  

Since John’s first county budget four 
years ago, he has been helping us craft a 
vision and philosophy for the future that we 
believe ensures prudent financial planning 
and results in financial stability.   Budgeting 
is not just about spending moneys available, 
but it is also about setting money aside to 
cover emergencies, to pay off long-term 

commitments and debts, and to plan for 
the demands and needs that future growth 
will bring.  We’ve been able to do this with 
John’s guidance.

First, we have focused on instituting 
financial policies and budget guidelines that 
improve management and budget decisions.  
For example, we have been able to re-
allocate $6 million in excess Self-Insurance 
Fund reserves in order to establish a Capital 
Improvement Fund, a Fleet Management 
Fund and a Rainy Day Fund.

Also, we have reduced debt whenever 
feasible by paying off loans such as a loan for 
the Work Release Center, and by refinancing 
the Courthouse Square Certificates of 
Participation (COP’s). 

John’s Business Enterprise approach 
has helped us “do” county business more 
efficiently which in turn enables us to provide 
services to the public more cost effectively.  

Restructuring our financial processes and 
creating a stand-alone Finance Department 
headed by a Chief Financial Officer will 
help us meet the ever-changing financial 
challenges county government faces. 

John’s proposed budget for fiscal year 
2007-2008, maintains our commitment 
to public safety, children and families, 
economic growth, and transportation.  And, 
there is room in his budget for the budget 
committee to consider decision package 
requests that could enhance various 
programs and services.

This is all accomplished knowing that 
the total budget has a decrease of nearly 
$21 million or 6.6%.  This reduction is 
due to the loss of the Secure Rural Schools 
federal money, and state payments that will 
go directly to developmental disabilities 
providers rather than flowing through the 
county.  

The good news, however, is that current 
year projected taxes will exceed the 
budget by $1.0 million, interest income is 
up $850,000 and one-time Chapter 530 
state timber revenues are approximately 
$961,000 more than anticipated.  This 
means an increase of approximately 17.5% 
in our FY 2007-2008 Net Working Capital.

Knowing there is uncertainty in both 
federal and state dollars, we still have 
the flexibility to plan for the future.  To 
do so, John has recommended: creating 
a new capital building and equipment 
fund; setting aside $6.2million in Capital 
Improvement Projects; and meeting our 
responsibilities for our employees’ cost of 
living adjustments, health insurance and 
retirement benefits. 

Although we won’t please everyone when 
the final vote is taken on the Marion County 
budget, I’m sure glad, and proud of it, that 
we have been able to put the county in a 
sound financial position for the coming 
year, and create a stable base as we plan for 
the future. 

If you’d like to read Mr. Lattimer’s Budget 
Message, go to www.co.marion..or.us

Patti Milne, Marion County Commissioner, 
503.588.5212

Salem, Ore. – Salem-based promotional 
agency Pacific Marketing, LLC, has 
successfully won its bid to manage 
a significant national contract with 
Common Ground Alliance (CGA), 
North America’s leading organization 
in reducing damages to underground 
facilities. Pacific Marketing will operate, 
manage and produce all inventory 
for CGA’s on-line custom-printed 
merchandise store, serving both the U.S. 
and Canada.  

On May 1, 2007, CGA sponsors, 
ambassadors, members, national launch 
partners, promotional partners and 
supporters gathered in Washington, 
D.C., for the historic launch of the “811 
National Awareness Campaign”. (Visit 
www.commongroundalliance.com for 
more information.)

Pacific Marketing, LLC, is a full-service 
promotional agency located in South 
Salem that provides creative solutions 
and leading-edge custom imprinted 
merchandise, with a proven track 
record of maximizing focused marketing 
strategies for its customers. 

Salem Business 
Wins National 
Contract
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Turnover and Retention
human Resources: Alice Berntson, SPHR

Do you know your organization’s turnover 
rate? Turnover occurs when employees 
leave the organization. It can significantly 
affect a company’s financial performance. 
Although sometimes employees leaving can 
be positive, turnover generally has a negative 
impact on an organization. Employees 
take their knowledge, skills and abilities 
that helped contribute to goals, profit and 
performance with them when they leave.

Turnover causes lost productivity and 
can contribute to low employee morale. 
Turnover also requires management and 
staff to take additional time to process 
departing employees, reorganize existing 
work, source their replacement, interview 
candidates, prepare offers and orient 
new employees to the new position and 
organizational culture. It generally costs 
more to hire and train a new employee than 
it does to retain an existing employee. As a 
result, efforts to retain employees can have 
a positive impact on the bottom line.

Monthly turnover is calculated as the 
number of employee separations (both 
voluntary and involuntary) during one 
month, divided by the average number of 
active employees during the same period. 
Annual turnover is computed by adding 
up the monthly turnover figures for a 12-
month period. Turnover rates vary widely, 
depending in large part on the industry, from 
about 11% annually for government to about 
34% for retail, with an average of about 18% 
nationally across all industries. The size, 
industry and location of an organization 
all influence the cost per hire, a measure of 
turnover’s costs; the national average is over 
$7,000. Higher level executive turnover 
costs can be dramatic.

When the cost of turnover is presented as a 
financial figure, reducing turnover becomes 

a compelling business priority. Turnover 
costs are usually categorized into four 
primary categories: separation processing 
costs, replacement hiring costs, training new 
hire costs and lost productivity or business 
costs. To deal with turnover, first explore and 
learn its root causes. Find out what really 
matters to employees, perhaps through an 
attitude survey. Also consider conducting 
exit interviews. Analyze contributing causes 
unique to the organization.

Commitment to the organization is an 
important determinant of whether a person 
will remain in a job. Higher turnover rates 
for short-term employees usually indicate 
that recruitment and hiring practices 
are selecting the wrong employees or 
communicating unrealistic expectations to 
candidates.

Develop specific program ideas and 
strategies to build into a program that is 
relevant to company-specific turnover 
causes. Effective employee retention 
involves all aspects of the work environment 
and the employment relationship. A 
retention program should identify the areas 
a particular organization needs to focus 
on and should include specific actions and 

timeframes for addressing each area.
The goal is to keep current employees 

as fully trained productive and effective 
contributors. Respect, rewards, and 
recognition usually play major roles in 
effective retention strategies. Review and 
analyze relevant data as time goes on, when 
it’s possible to see what has worked and what 
hasn’t been as successful. Evaluate success 
against goals and make modifications to 
programs as needed. Situations do change 
over time, and it’s important to keep 
monitoring turnover causes and retention 
programs.

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information.

Oregon’s capital city hosts the 10th Anniversary 
Celebration of the World Beat Festival, June 30th and 
July 1st at Salem’s Riverfront Park.

Dine, shop and watch breathtaking cultural performances 
in each of five World Villages. View the fireworks 
finale on Saturday and DSUSA Dragon Boat Racing
on Sunday. Join international folk dances, games and 
workshops at Oregon’s premier international event!

Travel the world at the 
Salem World Beat Festival
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For more information,
call (503) 581-2004 

or visit www.worldbeatfestival.org

This project is also supported in part by the City of 
Salem’s Transient Occupancy Tax Fund.

Performances by Jennifer Smith, daredevil 
cannonball lady, have been added to the 
schedule of the Re/Max July 4 Celebration 
at Salem’s Riverfront Park.  She will be shot 
from a 32 foot cannon at 7 g’s as she travels 
more than 65 mph landing in a net 18 feet 
wide, 47 feet long, and 20 feet above the 
ground.  The distance varies with the World’s 
Record set at 185 feet.  Performances are at 
5:30, 7:00 and 9:00 p.m.

In addition to the daredevil performances, 
there will be spectacular fireworks at dusk, 
family-friendly entertainment, food booths, 
beverage stands, frisbee contests sponsored 
by KBZY radio, an antique and classic car 
show, A.T.A. Karate for Kids, and inflatable 
play structures (for a fee) for kids, on 
Wednesday, July 4 at Salem’s Riverfront 
Park.  The celebration will commence at 2 
o’clock and close after fireworks at about 
10:30 p.m.

Live music is scheduled, with Coyote 

Creek, Sound Mind, and Justus on tap to 
perform.

The antique and classic car show is limited 
to 150 vehicles.  The display is scheduled 
from 3 to 6 p.m.  For information contact 
Jim Billings at (503) 930-7151.

An extreme sports motorcycle exhibition 
is scheduled at 4, 6 and 8 o’clock.  The 
popular attraction is being brought back 
after a successful reception at the 2006 
Celebration.

Lawn furniture, blankets, and sack lunches 
will all be welcome for the old-fashioned 
celebration.  Not admitted will be pets, 
cans and glass bottles, personal fireworks, 
coolers, or alcoholic beverages.  Promoters 
had initially intended to admit coolers but 
have been advised not to do so in light of 
liability and security precautions.

A suggested donation of $3 per adult 
will be accepted at the gate to defray the 
expenses of the event. 

EOFF & RE/MAX Present Salem’s 
Riverfront Independence Day 
Spectacular July 4
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Rushing Reflections: Bo Rushing-Barnes

How’s Your State of Mind
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We see signs everywhere….”How’s my 
driving?” - “Do you know where your 
children are?” - “Need a quote on car 
insurance?” -  “Eat at Joe’s Diner” - etcetera, 
etcetera, etcetera.    For every need, concern 
or question, there’s a sign somewhere that 
will point us in the right direction. 

But what about the tiny signs that alert 
us to overload or mental confusion in our 
busy lives? Like any computer, our mental 
capacity has built in indicators for letting us 
know when the road is rough and the goings 
are tough. We have sensors that usually 
steer us away from danger; we have senses 
that tell us when something stinks. Even 
so, how often do we ignore the signs in our 
lives, sometimes to the extent that we put 
ourselves in jeopardy and risk endangering 
important relationships.  By analogy with 
the health of the body, how’s your  state 
of health as it pertains to your mind; your 
mental health? 

According to the World Health Organization 
(WHO), there is no one “official” definition 
of mental health. Cultural differences, 
subjective assessments, and competing 
professional theories all affect how “mental 
health” is defined. Have you ever thought 
about how our every-day, normal state 
of mind can either help or hinder how 
successfully we connect with others in our 
families, worksites, and communities? 
When we fail to maneuver the ordinary 
blue funk moments in our days, or allow the 

daily pressures to override the freedom of 
choice we have in thinking plentiful rather 
than scarcity, we spiral into a negative 
state of mind which in turn spins us out of 
balance with ourselves and the people in our 
lives who are important to us. I believe  a 
person’s  low productivity is directly related 
to  that  person’s “state of mind”; their 
mental health.  Let’s look deeper at that for 
a moment. 

In both our personal and professional 
lives, our State of Mind is a huge factor in 
determining outcomes.  Linked to every 
successful action or event is the crucial 
element of our mental state; our cognitive, 
thinking sense of well being.  I believe we 
can influence outcomes, be better prepared 
to deal with situations and scenarios and 
create a sense of balance just in the way we 
“think through” and then act accordingly in 
the direction our state of mind moves us.  
Webster defines mental health as “A state 
of emotional and psychological well-being 
in which an individual is able to use his or 
her cognitive and emotional capabilities, 
function in society, and meet the ordinary 
demands of everyday life.”  How we think is 
how we believe and how we believe is how 
we respond. It’s all connected.  Again, linked 
to productivity, we can gauge our true state 

of mind. Feeling capable and competent; 
being able to handle normal levels of stress, 
maintaining satisfying relationships, and 
leading an independent life; being able to 
“bounce back,” or recover from difficult 
situations, are all signs of  good mental 
health. On a scale of 1-10, where is your 
mental health, state of mind? 

Organizations that have stayed 
competitive and edgy have adopted ways 
to encourage positive mental health and 
capacities for success. They strive to 
create learning organizations that honor 
and reward employees who practice good 
communication, reason with and resolve 
conflict as it occurs, and creatively manage 
projects rather than allowing work schedules 
and glitches to drive them mad.  These 
are the same organizations that empower 
employees to stomp out gossip, whining and 
nit-picking and replace those negatives with 
healthy solutions by finding ways to reduce 
stress and strife.  

Families who attend to the mental health 
of each member find the true sense of 
compatibility and sustainability needed 
to get along, enjoy each other and cruise 
through the difficult stages of growth.  These 
families actually enjoy toddler terrible twos, 
teens and tweens, mid-life changes and 

holiday gatherings, all factors that only 
create tension in some families.  Community 
groups that pay attention to its members’ 
state of mind are rewarded with planning 
and processes that provide sustainable 
community projects that grow from the 
camaraderie which stems from individual 
mental clarity and connected thinking 
processes.  

To sum it all up, let me give you an example 
of a wellness model which was developed 
by Myers, Sweeny and Witmer, clinical 
psychologists.  They believe a healthy state 
of mind includes five life tasks — essence or 
spirituality, work and leisure, friendship, 
love and self-direction—and twelve sub 
tasks—sense of worth, sense of control, 
realistic beliefs, emotional awareness and 
coping, problem solving and creativity, 
sense of humor, nutrition, exercise, self 
care, stress management, gender identity, 
and cultural identity. All these factors are 

Continued on page 16
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Creative Company, a strategic branding 
and communications firm that has been 
building compelling brand experiences for 
its clients for almost 30 years, has announced 
a transformation of its own brand. The 
visual elements of the new identity system 
including logo, color palette, supporting 
imagery and messaging, are on display on 
Creative Company’s updated Web site, 
www.creativeco.com.

Anchored by the brand promise “We 
build compelling brand experiences that 
advance business and impact people,” 
Creative Company’s new brand expresses 
the concept of transformation in nature 
as a metaphor for business growth and 
prosperity. “In nature, transformation is 
a natural organic evolution necessary for 
life and growth. In business, it’s no less 
critical—either embrace market shift, or 
you perish,” said Steve Donatelli, Creative 
Company’s creative director. “This concept 
is the driving premise for our branding 
practice, and ‘advance to prosper’ is a call to 
action for us as well as our clients.” 

“This is an exciting time for Creative 
Company. Adopting a new brand has been a 
valuable opportunity for us to practice what 
we’ve always preached to our clients—to step 
in the shoes of the target audiences to truly 
understand their perspective,” said Jennifer 
Larsen Morrow, president of Creative 
Company. “By taking ourselves through our 

own branding process, we discovered what 
an emotional experience it can be. And in 
the process, we developed a new sense of 
empathy for clients as we work with them to 
reinvent their brands.”

An Updated Approach
In concert with the new brand identity, 

Creative Company has redefined its 
branding methodology as an immersive 
four-phase process that draws on the 
agency’s combined and applied knowledge, 
experience and expertise with a multitude of 
clients and a variety of challenging branding 
situations. The Creative Company team 
works together with each client to determine 
the appropriate scope and resources and to 
build a custom program based on the client’s 
overall goals and budget requirements. The 
process includes: 

Phase 1 Brand Strategy: Discovery 
and Definition. Here, the team uncovers 
opportunities, builds strategies and defines 
the “brand identity platform” and messaging 
architecture that will shape every action and 
deliverable to come. This message structure 
clarifies the audiences and their relationship 
to the brand.

Phase 2 Brand Development: 
Exploration and Design is an extensive 
exploration of the concepts and themes 
that will shape a powerful visual and 

Creative Company Unveils 
New Brand

Continued on page 1�
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Tom’s  Trave l  Homes
Established 1983

FINANCING
AVAILABLE

LET US SELL YOUR R.V. FOR YOU!
THE CONSIGNMENT EXPERTS

503-362-5545
View our inventory at www.toms-rvs.com

LARGE SELECTION OF 
TRAILERS AND MOTOR HOMES

BUY •  SELL •  TRADE

OPEN: MON-FRI 9-5, SAT 10-4
3707 State Street • Salem • 1 Block off Lancaster

Tom Church
Owner

Lullu’s Tidbits: Lullu Truitt

More Water and Salads This Summer
Hello Everybody
Here I am ready to talk about food again 

and my brain gets chewed up with this new 
information that is only marginally related 
to food, but I thought it was interesting:

GUM, as in chewing gum, with time release 
flavor. Yes, you read correctly. A chewing 
gum that will not lose its flavor in a short 
period of time. It actually will release its 
flavor at different times during your chewing 
marathon. I do chew gum, very discretely, 
but I do, so I am looking forward to learning 
more about it when more information is 
available.

The other thing that I do is to drink plenty 
of water during the day, - especially when 
summer is approaching. What to drink? 
There are so many types of bottled water… 
so I checked up on the glossary of different 
waters and without boring you too much, 
here it is:

Spring water: comes from an underground 

formation where the water surface naturally 
and must retain its original makeup.

Sparkling water: it contains natural 
carbonation – from carbon dioxide – and 
when sold, it has to have the same amount 
of carbonation that it had when it surfaced.

Mineral water: (very popular in Italy) must 
contain not less then 250 parts per million 
total of dissolved solids – mineral and trace 
elements – that were present at the source.

Purified water: it is municipal water that 
has been treated with a distillation process, 
deionization or reverse osmosis.

Artesian water: it comes from an 
underground confined aquifer that is under 
pressure.

Now I can talk about food again since my 
brain has been satisfied with the information 

I just gave you. 
Salad is one of my favorite dishes especially 

during the summer so I will share a great 
and simple recipe:

4 cups Northwest canned Pears
¼ cup olive oil
1 Tbl lemon juice
½ tsp Dijon mustard
½ cup of toasted walnuts –big chunks –
Salt/Pepper to taste
1lb spinach – washed and trimmed
½ head of romaine lettuce
½ head of radicchio lettuce
½ lb of ham cut in julienne strips
½ cup of chunky feta cheese
Drain the pears and slice. Reserve 2oz of 

the syrup. Mix the olive oil with the lemon 
juice, the mustard and just a little of the 

pear syrup. (Add more if necessary)
Toss the washed and cut greens with the 

dressing. Arrange greens on a plate and top 
with the ham, pears, the feta cheese and the 
walnuts.

Until next time

Lullu’s tutto cucina is a unique kitchen store:  
Lullu, the owner, is certified 110% Italian: 
she is proud to have a store that has unusual 
merchandise (mostly European imports), that 
cannot be found at most kitchen stores. For 
special gifts, Lullu’s tutto cucina is the place to 
go.  There is a warm, inviting atmosphere at 
the cooking classes (some are hands-on) that 
regional guest Chefs conduct throughout the 
year. She also specializes in Italian food and 
wine.  Gift certificates and gift baskets are 
available; special orders are welcome. Lullu’s 
Tutto Cucina is located at 357 Court St. N.E. in 
downtown Salem, Oregon, you can call us at 
(503) 364-7900 or visit our website at www.
lullustuttocucina.com.

verbal expression of the brand, the “brand 
identity.” Initial brand identity concepts are 
further explored and refined until the team 
arrives at the optimum solution, and with it, 
the story behind its meaning and relevance.

Phase 3 Brand Implementation: 
Application and Launch is the phase in 
which the new identity is applied to all core 
communications tools such as Web site, 
print materials, packaging and signage, 
and introduced to all audiences. The 
brand is rolled out to each key internal and 
external audience in a manner that fits the 
organization’s structure and objectives. In 
implementation, the full impact of the brand 
identity comes to life, as it’s applied to key 
communication tools used by the client and 
its audiences.

Phase 4  Brand Management: 
Guidance and Supervision provides ongoing  
stewardship to maintain the integrity and 
effectiveness of the brand over time. The 
team monitors the application of the brand 
identity as new products or services are 
launched, to keep the brand in alignment 
with its original tenets. 

Extending the Brand 
Creative Company has long been recognized 

as a leader in the area of branding, earning 
awards and accolades for work in many 
industries. The company’s president, 
Jennifer Larsen Morrow, is sought after for 
workshops and presentations on branding. 
On May 10, she gave a presentation on 
branding to the Society of Government 
Meeting Professionals, and she recently 
presented two workshops to marketers in 
the telecommunications industry at the 

Creative Company...Continued from page 14

Continued on page 17
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Let’s Talk: W. Ray Sagner CFP

Retirement Plans for Any Size Business

Live From the Elsinore: Stephen Martin, Executive Director

Remember the Summer of 
Love at the Elsinore

Small businesses, employing some 70 
million workers, are the backbone of our 
economy. While the Federal Government 
generally considers a small business as one 
that employs fewer than 500 workers, for the 
purposes of this article a small business will 
be one that employs fewer than 100 workers.

Unfortunately only about 35% of small 
businesses offer their employees a retirement 
plan. The two most cited employer reasons 
for not offering a plan are: “revenue being 
too uncertain” and “plans cost too much”. It 
could be argued that both reasons are very 
similar. In the same survey (conducted by 
the Small Employer Retirement Survey) 
employers exhibited a woeful lack of 
understanding of what retirement plans 
were available and of the costs associated 
with those plans. The third reason given 
by employers for not offering a plan was 
“lack of employee interest”. However, 
those who offered a plan indicated that 
they do so because: it had a positive effect 
on employees’ attitude and performance; 
it gave them a competitive advantage in 
recruitment and retention; and it was their 
obligation to provide a plan to employees. 
In this article an overview of retirement 
plans available and costs associated with 
those plans will be presented. 

The simplest employer plan is a Simplified 
Employee Pension (SEP). Essentially, 

employers set up a specially designated 
IRA for themselves and their employees. 
The plan is easy to set up and does not 
require any annual filing with the IRS. 
Contributions are made by the employer 
only, so for those who feel that employees 
should take some responsibility for their 
own retirement plan, this may not be the 
plan for them.  The maximum contribution 
is 25% of compensation up to a maximum 
of $44,000; and the employer has some 
flexibility in contributions which may allow 
them to skip a year or two if business is 
down. Most planners think these are great 
plans for individuals or very small groups, 
especially for consultants, farmers, real 
estate agents, and the like. 

The Savings Incentive Match Plan for 
Employees or SIMPLE plans are set up as 
individual IRAs similar to the SEP plan and 
are easy to administer as well. The SIMPLE 
plan is a salary reduction plan that allows 
the employer to match the employee’s 
contributions dollar for dollar up to 3% 
of compensation, which can be reduced 
to as low as 1% in any two of five years, or 
they can make a fixed 2% contribution of 
compensation for all eligible employees up 

to $4,400. The employee can contribute up 
to $10,000 maximum in salary deferrals or 
$12,500 for those over 50 years of age. 

The most familiar Retirement plan, the 
401(k), is a little more complex than a 
SEP or SIMPLE; however, it is probably 
the most widely used for businesses with 
over 20 employees. While some employers 
may engage an attorney to draft their plan 
documents, especially if they have some 
specific needs, 401(k) providers will have 
a document template that will lessen the 
cost of operating a plan. And most plans 
will do the annual IRS filling and testing (to 
make sure the plan does not favor the highly 
compensated free of any extra charges), as 
well as provide employee education during 
the year to meet plan requirements. The 
cost to set up a plan can vary depending on 
if it is a new plan or the amount of assets 
that have accumulated in the plan. The 
employee can contribute up to $15,000 in 
salary deferrals and the employer may make 
a matching or profit sharing contribution 
up to 25% of compensation. Total employer 
and employee contributions can not exceed 
$44,000 (or $49,000 if over 50 years of 
age). As of last year a provider can start 

employees on an automatic contribution 
and the employee will be required to opt 
out if they do not want to participate, just 
the opposite of how it was prior. Automatic 
participation is a great way to get the 
employees started saving. 

The cost to open and operate a 401(k) will 
vary depending upon the provider as will 
the investment options. So it is a good idea 
to request a proposal from a few different 
providers. You and your employees will 
be dealing with an advisor so it is just as 
important to feel comfortable with the 
person giving the advice and education 
as it is to choose a relatively low cost plan 
with adequate investment options. Also, in 
the last two years or so employers have the 
option of adding a Roth 401(k) component 
to their retirement plan. There is also a 
relatively new Self-Employed 401(k) for an 
individual or a husband and wife if they are 
the only employees.

Next month we will conclude our overview 
of retirement plans, and then go on to look 
at profit sharing plans, defined benefit plans, 
employee stock option plans and 403(b) and 
457 plans for non-profits. 

Ray Sagner is a Certified Financial Planner®  
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can be 
contacted at 503-581-6020,  or by email at Ray@
TheLegacyGroup.com You may view the Company’s 
web site at WWW.TheLegacyGroup.com.

This summer is the 40th Anniversary 
of the Summer of Love.  The Wednesday 
Evening Film Series at the Elsinore Theatre 
in collaboration with series of exhibitions 
at the Hallie Ford Museum of Art and the 
Bush Art Barn Gallery will all recognize this 
“special anniversary” beginning May 26 
– August 1.

The Wednesday Evening Film series will 
focus on Altered States: The Cinema of the 
Sixties.  The 7 films featured (there are also 
2 double feature nights) include A Shot in 
the Dark (1964) with Peter Sellers, A Hard 
Day’s Night (1964) with the Beatles, The 
Manchurian Candidate (1962) with Frank 
Sinatra, Dr. Strangelove: or, How I Learned 
to Stop Worrying and Love the Bomb (1964), 
Easy Rider (1969), The Good, the Bad and the 
Ugly (1968) with Clint Eastwood and Blow 
Up (1967).  Films begin May 30 and continue 
through August 1.  Admission is only $5 for 
these great Wednesday Films.  Each week 

alternates with classic silent films accompanied 
by the Theatre Organ. For a complete listing 
go to www.elsinoretheatre.com

On view at the Hallie Ford Museum of Art 
will be an exhibition of Rock Posters from 
San Francisco 1966-71 entitled “When Six 
WAS Nine”.  This show features 50 original 
psychedelic posters produced for music 
concerts at the SF Fillmore and Avalon 
Ballroom.  There will also be exhibition 
lectures on June 8.  The film “Monterey Pop” 
will be shown on June 14 at the museum.  
There will be a closing informal lecture 
on June 23 by Raphael Schnepf one of the 
original poster designers.  This exhibit is 
on view from June 29 – August 26 with an 
opening Reception June 8.

The Bush Barn Art Gallery will host a 
major exhibition of 60+ music posters from 
three eras entitled American Music Posters 
1935-2007 on display June 29 – August 
5 with opening reception on July 13. On 

display will be 15 original “boxing style” 
posters form the Cottonwoods Ballroom.  
The greatest names in music played there 
including Count Basie, Johnny Cash, Fats 
Domino and others.  You will also be able 
to see rare examples of some 1960’s era 
Northwest venue posters along with some 
vintage clothing displays.

There will also be a concert by Ken Butler, 
artist and designer of working guitars 
made from found objects at the Elsinore 
Theatre on June 8.  This concert is FREE for 
Hallie Ford Members and Elsinore Theatre 
Members or $10 per ticket for the general 
public.  Everyone is welcome.

The Elsinore Theatre, Bush Art Barn 
Gallery and Hallie Ford Museum of Art all 
look forward to seeing you this summer 
while you re-live the “Summer of Love.”   

identified as characteristics of healthy 
functioning and a major component of 
wellness. The components provide a means 
of responding to the circumstances of life in 
a manner that promotes healthy functioning 
in all phases of our lives, in all the circles we 
move within.  Best to you as you find ways 
to pay attention to and improve your state of 
mind, which in turn can improve the state of 
mind of those you interact with.  

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, is the owner and 
principal broker of Rushing Real Estate, Inc. 
(503) 588-8500

Linda Harris is the owner and managing 
partner in the consulting firm of Harris & 
Associates (503) 951-0886. 

Bo rushing...Continued from page 13
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Business Goodbyes – Happy Trails to You
Telling Your Story: Mary Louise VanNatta, CAE

SETTING THE STANDARD FOR

EXCELLENCE

541-736-1443      nwelectricians.com

L    O    C    A    L        2 8 0OREGON PACIFIC - CASCADE

the trusted name in
ELECTRICAL WORK

Brought to you by the professional contractors of 
NECA and the skilled electricians of IBEW Local 280

June is a month of goodbyes.   The end 
of the school year, graduations, leaving 
the single life for marriage and summer 
trips all can cause us to say “goodbye.” 
Our traditional “Goodbye Intern” party 
had me thinking, not only of the emotional 
goodbyes, of sending three talented young 
women, down the trail of life, but “business 
goodbyes” as well.  

Emotional partings are the stuff of which 
movies are made.  I think of Ilsa and Rick 
from Casablanca:   “Ilsa: When I said I 
would never leave you. Rick: And you never 
will. But I’ve got a job to do, too. Where I’m 
going, you can’t follow. What I’ve got to do, 
you can’t be any part of. Ilsa, I’m no good at 
being noble, but it doesn’t take much to see 
that the problems of three little people don’t 
amount to a hill of beans in this crazy world. 
Someday you’ll understand that. Now, 
now... Here’s looking at you kid.”  Or Rhett 
and Scarlett from Gone With the Wind:  
Scarlett: Rhett...If you go...where shall I go? 
What shall I do? Rhett: Frankly, my dear, I 
don’t give a damn.”  

We’ve all had a handful of these emotional 
goodbyes and they are great teachers.  
These experiences make us more caring and 
competent people in life and at work.  We 
learn the inevitability of partings and the 
fragility of feelings.  As human beings and 
professionals, we can use these experiences 
to benefit people and their work lives.

Professional goodbyes can take a lot of 
forms, both happy and blue.  Job change, 
sabbaticals, internships and retirement can 
create endings that are bittersweet.    While 
we will miss our colleagues who venture on 
to other opportunities, we celebrate and 
may even envy their boldness.

Sadly, some of our professional separations 
are not as joyful or planned.  The resulting 
feelings of loss may linger, leaving us as 
bruised as a broken heart.  It’s not always 
as dramatic as a “Trumpesque” boardroom 

firing, but we can identify with their cab 
ride home.  A loss of a job, employee or 
client, could personally devastate us.  We 
might even find ourselves hurting, hostile 
or behaving (or maybe wanting to behave) 
in unprofessional ways. Whether we realize 
it or not, we have emotional ties to people 
at work.  

I’m the first to admit that it would 
be unusual for mere humans to view 
unwelcome goodbyes as a happy, new 
direction.  We’re more likely to harbor some 
lingering negativity and forget any good 
we’ve experienced along the trail.  Learning 
to say goodbye, without judgment, is a life 
skill.  We need to realize it’s not always 
the separation, but the not-knowing where 
we’re going, that creates the anxiety.

Our intern goodbye parties teach us a lot 
about business separation.  Their feedback 

tells us if our philosophy sunk in and whether 
they absorbed our passion for our industry 
and our clients.  Their contemporary 
knowledge, youthful enthusiasm and 
optimism about their future, while still 
unknown, invigorates and challenges us.

Gilda Radner, Saturday Night Live Star, 
said it well: “I wanted a perfect ending, 
now I’ve learned; the hard way, that some 
poems don’t rhyme, and some stories don’t 
have a clear beginning, middle and end. Life 
is about not knowing, having to change, 
taking the moment and making the best of 
it, without knowing what’s going to happen 
next. Delicious ambiguity.”  

“Happy trails to you, until we meet again.
Some trails are happy ones,
Others are blue.
It’s the way you ride the trail that counts,
Here’s a happy one for you.”
~Dale Evans 

Mary Louise VanNatta, CAE has received her 
Certified Association Executive designation from 
the American Society of Association Executives.  
She is CEO of VanNatta Public Relations, Inc., an 
award-winning PR, association management 
and public policy consulting firm in Salem, 
founded in 1967.  She can be found at www.
vannattapr.com.

National Telecommunications Cooperative 
Association’s marketing conference in 
San Antonio, Texas. Morrow has also 
contributed articles on branding to 
business publications including the NTCA 
magazine, Rural Telecommunications; 
Legal Management News; and SEDCOR’s 
Enterprise publication.

The rollout for Creative Company’s new 
brand will be implemented over the next six 
months, with a celebration of 30 years in 
business planned for January of 2008. 

About Creative Company
Established in 1978 in Salem, Ore., 

Creative Company relocated to McMinnville 
in January of 2001. Creative Company’s 
work in marketing and branding has 
achieved exceptional results for a wide 

range of clients, including food-product 
manufacturers, professional-services firms, 
universities and colleges and manufacturers 
across the country. Clients include SELCO 
Community Credit Union; Linfield College, 
a four-year liberal-arts college; Forest Grove 
Lumber, a manufacturer of specialty lumber 
products; and Western Oregon Waste, 
providing disposal services in three Oregon 
counties.

Creative Company...Continued from page 1�
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Thank you to the Salem 
Business Journal for 
Supporting the Arts!

Play and Be Heard

Auditions, Saturday, June 16-Philharmonia and 
Youth Symphony
Saturday, June 9-Amadeus Players

Visit www.salemyouthsymphony.org for 
audition music.

Call (503) 485-2244 to schedule an audition.

Don’t Miss The
Second Half of Pentacle’s 

2007 Season! 
The Boy Friend 

July 6 – July 28 
A Musical by Sandy Wilson 

Music & Lyrics by Sandy Wilson

And Then
There Were None 

Aug 17 – Sept 8 
A Mystery by Agatha Christie 

Miss Julie 
Sept 28 – Oct 20 

A Classic Drama  
by August Strindberg 

Gypsy
Nov 9 – Dec 1 

A Musical by Arthur Laurents 
Music by Jule Styne 

Lyrics by Stephen Sondheim

Ticket Office Hours:
Mon-Fri 10am – 3pm 

145 Liberty St NE Ste. 102 
Downtown Salem

Local Arts and Cultural Groups Working 

Together to Bring you Evenings of 

Enjoyment and a Lifetime of Memories

Culturally Inspired

For More Information Email

info@artsmartsalem.org

artists in action 

Thank you to our patrons and sponsors for 
their support and during the past season.  
We look forward to seeing you again next 
season.  2007-2008 Season Tickets are on 
sale now for many of the partner groups 
of ArtSmart.    For more information visit 
www.artsmartsalem.org

South Salem Rotary has honored five 
graduating seniors from Sprague High 
School with $1,200 scholarships for their 
continuing education. The selection panel 
considered academic achievement as well as 
school and community service in selecting 
the recipients of the scholarships.  Each of 
the students has a GPA of 3.5 or better while 
taking mostly honors and/or Advanced 
Placement classes.  Andrew Reyna is 
a valedictorian, a South Salem Rotary 
Student of the Month and will be attending 

Pacific Lutheran University in their pre-
med program with the goal of becoming a 
pediatrician.  Alisa Rodgers-Taylor has not 
declared her university, but is considering 
PLU, OSU, U of O, Loyola Marymount or 
Seattle Pacific University with the hopes of 
becoming a teacher in an inner-city school.  
Lauren Adkins, also a valedictorian, will 
be attending Seattle Pacific University 
in the fall.  Jenna Callaway, also a South 
Salem Rotary Student of the Month, will be 
attending Pacific Lutheran University and 

South Salem Rotary Honors Sprague Students 
with Scholarships

majoring in nursing. Her goal is to become 
a nurse practitioner.  Aaron Morris will be 
attending the University of Oregon in the 
fall, majoring in history with the hopes of 
becoming a high school history teacher.  In 
addition to their academic achievements, 
each of these students were involved in 
extra-curricular activities at Sprague, 
including sports, student government and 
music while volunteering in the community 
and serving as mentors to younger students 
at Sprague’s feeder elementary schools.  

Students (from left) Aaron Morris, Jenna Callaway, Lauren Adkins, Alisa Rodgers-Taylor and Andrew Reyna pictured with Sprague 
Career Resource Specialist Carlotta Arnold

The Salem Association of REALTORS® 
(SAR) has recognized members of the 
Association for their achievements.

Mitch Teal of Commercial Investment 
Associates was awarded the 2007 
REALTOR® of the Year award, and Bill 
Johnson of Johnson & Ray Investment Realty 
was honored with the 2007 Commercial 
REALTOR® of the Year award. 

Teal is the immediate past president of 
SAR.  Johnson has served on the Board of 
Directors for the SAR Community Fund. 

Other awards presented: Bobbie Jorde of 
Prudential Real Estate Professionals was 
awarded the Allen Jones Memorial Trophy; 
Diane McLaran, Executive Vice President 
of the Salem Association of REALTORS® 
received the President’s Award; Valerie 
White of Taylor Real Estate & Management 
was named the 2007 Affiliate of the Year.  

The team of Alex Rhoten, Staci Herndon 
and Tiffany Jones of Coldwell Banker 
Commercial was awarded the Bill Frey 
Memorial Commercial Transaction of the 
Year Award.

Salem Association 
of REALTORS® 
Recognizes 
Outstanding 
Members
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Employment Law: Randy Sutton

New Sexual Orientation Laws Impact Oregon

www.elsinoretheatre.com

Theatre Box Office

503-375-3574

Swing Fever
Sept 23

Little Shop of Horrors
Oct 11 and 12

Peter Pan
 Jan 20

Jigu! Thunder Drums of China
  March 4

Forever Tango
 April 8

2007-2008 SEASON

Season Tickets

on sale now!

The Governor has signed two bills into 
law this session that will require Oregon 
employers to reevaluate their policies with 
regard to sexual orientation. 

Senate Bill 2 (SB 2) broadly prohibits 
discrimination on the basis of sexual 
orientation in employment, housing, and 
various public accommodations.  House Bill 
2007 (HB 2007) confers legal rights and 
responsibilities on same-sex couples that 
are equivalent to those provided to married 
couples under Oregon law. Both laws will 
take effect on January 1, 2008.

SB 2 - Discrimination: 
Several localities had previously enacted 

laws prohibiting employment discrimination 
on the basis of sexual orientation.  Except 
for church employers, SB 2 expands this 
protection to all employers statewide.  The 
law defines “sexual orientation” broadly 
to include a person’s “actual or perceived 
heterosexuality, homosexuality, bisexuality 
or gender identity, regardless of whether the 
individual’s gender identity, appearance, 
expression or behavior differs from that 
traditionally associated with the individual’s 
sex at birth.” Because this definition can 
create protections for an individual based on 
how he or she is perceived, an employee who 

makes decisions or engages in harassment 
based on gender stereotypes can create 
liability for the employer.  

The law specifically allows employers to 
enforce “an otherwise valid dress code or 
policy, as long as the employer provides, 
on a case-by-case basis, for reasonable 
accommodation of an individual based 
on the health and safety needs of the 
individual.”  This language is not entirely 
clear. For example, in the case of an employee 
with a gender identity different than the 
employee’s sex at birth, the law is unclear 
with regard to the circumstances where the 
policy is “otherwise valid” and the extent 
to which an employer would be entitled to 
refuse a requested accommodation.

HB 2007 – Domestic Partner Benefits:
HB 2007 allows domestic partnerships 

between individuals of the same sex. To be 
eligible for benefits under the law, same-
sex couples must complete a Declaration 
of Domestic Partnership and Certificate of 
Domestic Partnership and file the forms 

with the county in which they reside. 
Although HB 2007 impacts benefits 

granted under Oregon law, the bill does not 
affect rights granted and regulated under 
federal law.  For example, the federal Family 
and Medical Leave Act (“FMLA”) does not 
recognize same-sex domestic partners, 
so any family leave granted to care for a 
domestic partner would not count against 
the employee’s 12 week FMLA entitlement. 

Likewise, the new law should not impact 
the operation of qualified retirement plans 
(such as 401(k), profit sharing, and defined 
benefit plans), or self-funded welfare benefit 
plans.  Both types of plans are governed by 
the Employee Retirement Income Security 
Act of 1974 (“ERISA”), which specifically 
preempts state laws on these issues.  
Interestingly, some municipalities in 
Oregon have gotten around this preemption 
issue by passing local ordinances that 
provide that employers wishing to contract 
with the municipality cannot do so unless 
they first make optional amendments to 
their employee benefit plans to make the 
plans “sexual-orientation neutral.”  For 
example, the City of Portland now requires 
any vendor wishing to do business with the 
city to amend its own qualified retirement 
plan to provide that domestic partners shall 
have all the same rights under the plan as 
married spouses, unless extending those 
rights would be a violation of Federal law.   

Steps Employers Should Consider:
There are a number of steps employers 

should consider to remain in compliance 
with the new laws: 

o Update the EEO provisions of your 
employee handbook to include sexual 
orientation as a protected class. Make sure 
that employees are notified and acknowledge 
receipt of the revised policy.

o Update your harassment training to 
ensure that actual and perceived sexual 
orientation and gender identity issues are 
covered.

o Evaluate your leave of absence and paid 
leave policies to ensure that time off for 
Oregon family leave (“OFLA”), bereavement 
leave or leave for personal time with regard 
to an employee’s spouse will likewise be 
granted with regard to an employee’s 
domestic partner. 

o Evaluate your appearance policies 
in light of the new laws and insert into 
the policy a reasonable accommodation 
process to evaluate and decide on requested 
exceptions to the policy.

This has been an active session for 
employment legislation.  These two new 
laws represent the first of many changes 
Oregon employers will need to address in 
the coming year.

Randy Sutton is a partner with the SAALFELD 
GRIGGS PC law firm in Salem Oregon. 250 
Church Street SE, Salem Oregon 97301.  This 
article should not be considered legal advice.  
Randy focuses his practice on representing 
management in employment and business 
litigation. 503-399-1070, rsutton@sglaw.com,  
www.sglaw.com.

Marquis Spas® veteran John Schrenk, who 
has been with the company for over 17 years, 
has been promoted to President.

“It’s an enormous privilege to be named 
President of Marquis Spas,” Schrenk said. 
“Marquis is not just another company, 
not just another spa manufacturer. It’s an 
employee-owned company and there is a 
large trust that has been placed on me. I’m 
truly honored to be named President of such 
a great company.”  

Schrenk previously held the title of Chief 
Operating Officer. Prior to that appointment, 
he was the Executive Vice President at 
Marquis Spas. He has also served as the 
Chief Financial Officer, after beginning his 
Marquis career as an office manager. 

“When I started working for Marquis as 
the office manager I certainly didn’t think 
that I would be the President one day,” 
added Schrenk. “Marquis has provided me 
with a lot of opportunities for growth, both 
personally and professionally. I’m very 
grateful for everything that being a Marquis 
employee-owner has brought me. Marquis 
continues to be a company where individuals 

Marquis Spas® Elevates John 
Schrenk to President

John Schrenk

have the opportunity to grow and excel. 
Continuing to foster that atmosphere is one 
of my highest priorities.”   

Marquis Spas, an employee-owned 
company based in Independence, Oregon, 
has been building spas since 1980. 
Employees/owners take great pride in the 
quality and performance of the products 
they build. For more information please 
call (800) 275-0888 or log onto www.
marquisspas.com.
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It’s not everyday that a Salem native 
establishes a legacy. Yet, that’s exactly what 
attorney Eden Rose Brown has done for the 
past 14 years for families throughout the 
country. And now, with the recent purchase 
of a landmark building located on Liberty 
Street in Salem, the legacy continues. 

Brown has named the building “Ohana 
Legacy Center.” Ohana means “family” in 
Hawaiian and embraces the principles on 
which Brown’s estate and legacy planning 
practice is founded. The building holds 
special significance to Brown, as it once 
served as the law office for long-time Salem 
attorneys William Stortz, Richard Allen, and 
William Fox. Carrying on a values-oriented 
practice has deep meaning for Brown’s 
long-term vision. Her goal is to transform 
the Ohana building into a resource for 
legacy planning and community education. 
Plans are currently in development for a 
strategic learning center which will include 
the latest in teleconferencing capabilities 
and presentation technology. The focus 
of the Center will be providing public 
education and professional development 
in the form of teleseminars and workshops 
for professional advisors, clients, and the 
community. Brown’s dream is to create a 
supportive and nurturing environment for 
estate and financial planning in Salem. 

“I have a deep commitment to the Salem 
community,” says Eden Rose Brown. 
“To build such a thriving practice in my 
hometown is extremely rewarding. Now, 
with the purchase of the Ohana building, 
my vision is coming to fruition. The Ohana 
building truly represents the strength of 
families and the Salem community.”

Brown also operates offices in Bend and 
Portland, Ore. She offers highly customized 
family legacy design, counsel in wealth 
preservation strategies and comprehensive 
estate, tax, and charitable planning. Her 
unique legacy planning process moves well 
beyond traditional estate planning, which 
is typically forms-based, and incorporates 
each family’s values, goals, concerns, and 
philosophies into a comprehensive and 
customized estate plan. 

“For me, it’s about educating our clients 
so that they can make good choices for 
themselves and their families. It’s about 
having people think about the true purpose 
of estate planning. Good estate planning is 
not solely about what one owns; it is about 
what one values. And it’s not merely about 
saving taxes or avoiding probate. A true 
legacy plan protects our clients’ assets and 
provides the client and their loved ones 
with immeasurable value and peace of 
mind,” says Brown. “There’s nothing else 
that does more to protect what is important 
to a family and which ensures those values 
are passed down to subsequent generations, 
than a comprehensive, values-based legacy 
plan.”

Brown’s distinct approach focuses on 
client values while delivering an estate 
plan they desire—one that serves the 
needs of their family members during each 
successive generation. Brown is proud to 
note that in the fourteen years she’s been 

practicing, only one of her estate plans has 
ever required a probate, none have had to be 
interpreted in court, and never has a family 
fought or argued over an estate once the 
parents were gone. 

“My ultimate goals as an estate planning 
attorney are to maintain family harmony 
and provide a legacy of values for succeeding 
generations, all within a framework of 
respect, stewardship and appreciation. At 
the end of the day, if I can say that I have 
provided a service to our client families in 
the form of a comprehensive, values-based 
estate plan that will guide their family well 
into the future, then I have done my job.”

In a Brown-designed legacy plan, it’s 
not solely about what the client owns, it’s 
about what they value. Brown encourages 
her clients to give careful consideration 
to where their assets are going. She then 
works closely with the clients to develop a 
long-term plan that reduces worry while 
carrying on the family name in a positive, 
well-thought out manner. With these goals 
in mind, she begins a thorough information 
gathering process. Her first meeting with a 
new client can last anywhere from three to 
six hours. 

“Designing a legacy plan is a very personal 
process. I look at it as though I’m designing a 
work of art. The plan must speak specifically 
to what each unique client values. A legacy 
plan’s purpose is to preserve and pass down 
the parents’ values, provide for incapacity, 
minimize court interference, fees and taxes, 
and provide a framework to protect family 
wealth and harmony for generations,” says 
Brown.

Her distinctive legacy planning style has 
landed her recognition as one of Worth 

magazine’s top 100 attorneys in the United 
States. Brown was also named as one of 
Oregon’s Super Lawyers for 2006, and is 
included in the 2007 edition of Marquis’ 
Who’s Who in America. She has served as 
a prominent member of the WealthCounsel 
National Study Group, a small, invitation-
only group of nationally recognized estate 
planning professionals. Brown has also 
served on the Board of Directors for the 
Chemeketa Community College Foundation, 
Willamette Humane Society, Salem 
Riverfront Carousel, Cedar Sinai and the 
Marion-Polk County Medical Foundation. In 
addition, she is co-author and editor of the 
book, Giving - Philanthropy for Everyone. 

Brown’s path to legacy planning started 
in Salem and quickly evolved into a 
fascinating journey. Initially, she attended 
the University of California, Berkeley as a 
pre-med student. While the medical career 
path fed her desire to help families, it did 
not fully meet her aspiration to serve as a 
family advisor making a difference. After 
careful consideration and discussion with 
her father, an optometric physician, Brown 
changed her major to pre-law. From there, 
she went on to receive her Juris Doctor 
degree from the Northwestern School of 
Law, at Lewis and Clark College. Upon 
graduating law school, her career took 
another turn. Brown joined the United 
States Air Force, and shortly thereafter, the 
Persian Gulf War broke out. It is here that 
she fell in love with estate planning. With 
the onslaught of war, estate planning was 
needed for thousands of families. When 
Brown told her commanding officer that 
she didn’t know the first thing about estate 
planning, he replied, “You’ll learn.” And 
learn she did. Brown went on to design 
the first-ever estate planning program at 
McChord Air Force Base. Eight thousand 
wills, trusts and supplemental documents 
later—she knew she had discovered her 
calling. Brown then returned to Salem where 
she has been for the past 14 years, designing 
custom legacy plans that provide her clients 
and their loved ones with the peace of mind 
that comes from thoughtful planning, wise 
stewardship, and the preservation of family 
wealth and harmony for generations.

Eden Rose Brown – Building a Legacy

Eden Rose Brown

Asel C. Eoff founded Eoff Electric Company 
in 1919. Eighty years later, the company had 
developed from a small retail establishment 
located in Salem, Oregon to a multi-million 
dollar wholesale distributor, spanning 
from southwestern Washington to the 
California border. From two employees in 
1919 to nearly 200 in 1999 the company had 
enjoyed growth and prosperity under the 
management of two generations of Eoffs. 

For over forty years Joe Eoff was an 
integral part of Eoff Electric Company. Joe 
began with Eoff as a teenager, working for 
spending money. After graduating from 
Oregon State University with a degree 
in electrical engineering, Joe joined the 
company as a full time employee. Working 
in the business in various positions, Joe 
assumed ownership and became president 
in the 1980’s. Since that time, Joe’s acute 
business sense and strong leadership grew 
Eoff to eight locations in 1999. 

The company is now affiliated with 
Sonepar, the largest international electrical 
distributor. The company now has 11 
branches and is run by Les Williamson 
as President. Les has served Eoff and the 
electrical industry since 1966. 

Eoff Electric 
Supply Has 
Heritage

Eoff Electric Supply President Les 
Williamson. Eoff Electric is a title sponsor 

of the 4th of July celebration at 
Riverfront Park.
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festival’s five World Villages includes a 
children’s area with free, hands-on cultural 
crafts.  The World Beat Dragon Boat races 
are held on Sunday as the first race in the 
DragonSports USA Northwest Circuit 
Challenge.

There’s no charge for The Beat, however a 
$3 per person donation is suggested at the 
gates.  And there are many free activities 
inside the festival.  A portion of the proceeds 
benefit cultural programs for children at A.
C. Gilbert’s Discovery Village and Salem’s 
Riverfront Carousel.  For more information 
visit www.WorldBeatFestival.org  or call 
(503) 581-2004.

The Salem World Beat Festival has so 
much to be thankful for. Thankful for the 
unbelievable sweat and support of an army 
of volunteers, and a host of sponsors (like 
Bruce Taylor and his Salem Business Journal 

Continued from page �

Specialty Polymers, Inc., the Oregon-based 
manufacturer of resins used in adhesives, 
paints, inks and coatings, has announced the 
release of a new environmentally friendly 
acrylic emulsion, or binder, for enamel 
paints. The new product, RayCryl? 1500, 
is being used to make interior and exterior 
trim enamel paints that perform well while 
emitting a minimum amount of pollution-
causing volatile organic compounds (VOCs). 
As a result, people using paints made 
with RayCryl 1500 will notice fewer fumes 
than they would using paints containing 
conventional resins.

The VOC emissions of paints containing 
RayCryl 1500 are low enough to meet the 
strictest standards in the country, which will 
go into effect in California on July 1, 2007. 
The new California VOC standard will allow 
no more than 50 grams of VOCs per liter of 
paint. RayCryl 1500 is one of the few resins 
on the market that will meet or exceed the 
new standard and still provide the benefits 
that end users demand. 

“Since our founding, we’ve had an ongoing 
commitment to developing products that 
solve specific problems—and there are few 
more pressing problems today than the 
state of our environment,” said Specialty 
Polymers president Sheryl Southwell. 
“RayCryl 1500 is just the latest example of 
our mission to deliver products that are safe 
for people and for the environment.”

In addition to being better for the 
environment, RayCryl 1500 has superior 
performance characteristics. The new 
product offers a glossy finish, excellent 
adhesion and exceptional resistance to 
“tackiness,” even at high temperatures and 
in high humidity. It also performs well at 
very low temperatures. Even at zero degrees 

Specialty Polymers 
Announces New 
“Green” Acrylic 
Emulsion

Celsius, the freezing point of water, paint 
made with RayCryl 1500 will form a film. 

In addition, RayCryl 1500 maintains better 
viscosity, or thickness, when paint pigments 
are added than other binders of its kind. In 
fact, laboratory tests performed by Specialty 
Polymers indicated that most other brands 
lose twice as much viscosity after pigments 
are added than RayCryl 1500. 

RayCryl 1500 is now being manufactured 
on a production scale and is being utilized 
by numerous formulators of architectural 
paints, including a variety of consumer 
brands. “Like most of our products, 
RayCryl 1500 was developed in response to 
customer requests,” said Tom Sennhenn, 
technical director at Specialty Polymers. “In 
anticipation of the new California standard, 
our customers realized they had few or no 
options for emulsions that would enable 
them to be in compliance, and still deliver 
the same performance as emulsions with 
higher levels of VOCs.” 

ABOUT SPECIALTY POLYMERS
Specialty Polymers is an international 

manufacturer of water-based polymers 
for coatings, adhesives and inks. With 
headquarters in Woodburn, Ore., Specialty 
Polymers has been making environmentally 
friendly emulsions for more than 35 years. 
The company manufactures more than 250 
different water-based polymers, which serve 
as the major ingredient for house paints, 
wooden deck coatings, inks used on paper 
sacks, roof coatings, cement coatings and 
wood glues. In 1999, Specialty Polymers 
opened a facility in Chester, S.C., bringing its 
annual production capacity to more than 250 
million pounds. RayCryl 1500 is a registered 
trademark of Specialty Polymers, Inc.

that you’re reading right now) who have 
and continue to donate money and in-kind 
products and services year after year after 
year.  A fabulous line-up of entertainers, 
paid and un-paid, from right here in Salem 
and from as far away as Texas.  

And last, but certainly not least, attendees 
numbering each year in the thousands (40,000 
to 45,000), who donate their hard earned 
money at the gate and bring their beloved 
families back year after year after year.  

The Salem World Beat Festival belongs 
to all of these players because they are 
the reason we’re celebrating our 10th  
anniversary festival this year. Thank you to 
all who have supported us at any time or for 
all the time throughout the past decade. We 
are blessed … because of you!  

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and owns an Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon

Ristorante & Galleria

Where  fine  dining  meets  the  fine  arts

120 Commercial St. NE • Salem, OR 97301
(503) 370-9951 •  11 - 9, Mon - Sat

During the month
of June we are 

hosting a special 
exhibition
featuring

Sabzi 
original oils 
and giclees

ʻNEW YEARʼS EVE  ̓by Sabzi • 48” x 48” giclee

 ʻTHE BICYLIST  ̓by Georgy Kurasov

ʻLES TROIS CHEFS  ̓by Rogerson
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Saturday,
 August 4, 2007

Noon to 5pm

Salem McNary Field

Cruise In, 
Fly In

Come One, 
Come All

For more information or to participate, 
contact Natalie Frajola 

at Flight Deck Restaurant 503-581-5721

Promotional Material Designed by Carousel Mountain Enterprises LLC • 503-581-3994

Outdoor BBQ and Beer Garden

Live Music from JT & The Tourists

Airplane & Car Displays

Airplanes Rides by Graham Aviation Services

Helicopter Rides by Silver State Helicopters

Space Shuttle Simulator

Kids’ events

Free Admission & Free Parking
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Salem Chamber of Commerce
June 2007 Calendar

Information as of press time. Check the Chamber’s website for any changes.

Let Yourself Fly...
$99 Introductory 
Flight Lesson at 

Graham Aviation
503-581-4139

1420 17th St. NE, Salem 503.391.9191

Complimentary
Spa Manicure with

purchase of Spa Pedicure
Save up to $40

503.391.9191 expires 6/30/07

Complimentary
Essential Haircut with purchase of

any Organic Coloring Service
Save up to $40

Complimentary
Essential Facial with purchase
of any Spa Body Treatment

Save up to $60

503.391.9191 expires 6/30/07 503.391.9191 expires 6/30/07

www.aboveandbeyondsalonspa.com

Week of May 28 - June 1
MONDAY 28
Memorial Day
Office closed

TUESDAY 29
Show-Biz Wrap-Up Meeting
Room A, Noon

FRIDAY 1
Board of Directors Planning Meeting
Rooms A & B, 8am

Greeters Networking
Evergreen Church
at Salem Senior Center
1055 Erixon St. NE, 8:30am

Week of June 4 - 8
MONDAY 4
Evening d’ Elegance Team Meeting
U.S. Bank, Ladd & Bush Branch
302 State Street, 11:30am

Chamber Business Women
Room A, 11:45am

TUESDAY 5
“Key Bank Presents Steve Strauss”
Columnist and Small Business Expert
Salem Conference Center
200 Commercial St. SE
Continental Breakfast, 8am
Program, 8:30am
Lunch, 11;45am
$39 Entire event, $25 Lunch only

Chamber Business Women
Alessandro’s Restaurant
120 Commercial St. NE, 11:45am

WEDNESDAY 6
Chamber Business Women
Blue Pepper Gallery, Framing & Internet 
Café
241 Commercial St. NE, 6:45am

Ambassador Quarterly Meeting
Rooms A & B, 2:30pm

THURSDAY 7
Governmental Affairs Forum
Rooms A & B, 7am
Topic: City of Salem Sidewalks

FRIDAY 8
Greeters Networking
Oregon Community Credit Union
at Alessandro’s Restaurant
120 Commercial St. NE, 8:30am

Week of June 11 -15
TUESDAY 12
Executive Team Meeting
Room C, 7am

2007 Business of the Year Awards
Leadership Graduation
Historic Elsinore Theatre
170 High St. SE, 7 - 8:30pm
Reserve online at
www.salemchamber.org

FRIDAY 15
Greeters Networking
eLIFE, Inc.
Location TBA, 8:30am

Business News deadline
tracey@salemchamber.org

Week of June 18 - 22 
MONDAY 18
Education Leadership Institute
Rooms A & B, 8am

Chamber Business Women
End of year celebration
Location TBA online, 11:45am

TUESDAY 19 
Education Leadership Institute
Meet off-site, 8am

Chamber Business Women
Alessandro’s Restaurant
120 Commercial St. NE, 11:45am

WEDNESDAY 20
Chamber Business Women
Blue Pepper Gallery, Framing & Internet 
Café
241 Commercial St. NE, 6:45am

Education Leadership Institute
Field trip, meet bus at 
Chamber office at 8am

THURSDAY 21
Education Leadership Institute
Meet off-site, 8am

Ribbon Cutting
Office Depot 
5045 River Road N.
School House Square 
Shopping Center, 2pm

FRIDAY 22
Education Leadership Institute
Meet off site, 8am

Greeters Networking
Skyline Ford
2510 Commercial St. SE, 8:30am

Greeters Advisory Team Meeting
Room B, 11am

Week of June 25 - 29
MONDAY 25
Business News publishes

Past Presidents Lunch
Room B, 11:30am

TUESDAY 26
Salem Area Young Professionals Monthly 
Event
“Tortillas, Chips and a Tour”
Don Pancho Authentic Mexican Foods, 
includes lunch
3060 Industrial Way NE
11:45am - 1pm 

THURSDAY 28
Ag Team Meeting
Room B, 7:30am

FRIDAY 29
Greeters Networking
Van Natta Public Relations
And Arbor Café & Catering
at the Scottish Rite Center
4090 Commercial St. SE, 8:30 am 

Week of July 2 - 6
WEDNESDAY 4
Independence Day – Office closed

FRIDAY 6
No Greeters Networking
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725 Commercial Street 
SE Salem, Oregon 

LOOKING FOR A CAREER CHANGE? Have you considered a career in real estate? Pre-license training now available for $500. 
We provide the tools and support to get your business started. Call Cecily Parks at John L. Scott Salem at 503-585-0100.

(503) 585-0100
What’s important is you.

1
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1

Galen
Olson

Chet
Graham

Jordan
Archuletta

Zach
Fisher

John L. Scott Salem’s
New Construction Marketing “Crew”

We put the pieces together!
Buyers to Homes. 

Builders to Buyers. 
Developers to Builders.

From start to finish the Crew will work for you!
Call now and put us to the test.
503-585-0100 Office
This office is independently owned and operated.

Live Agents After Hours 7 Days a Week to 
Assist You in All Your Real Estate NeedsNEW

Together You 
& I Can Make 

Miracles
Happen – It’s 
For the Kids

Location, location, location in country 
neighborhood! Starter home priced right w/new 
siding, fl oors, carpet, windows, paint. Lovely 

cottage feel w/upgrades thru-out. 3 br, 1 ba, 1080 
sf, wrap around deck. (577575) $161,500

Desirable West Salem! Great fl oor plan, 4 br, 
2.5 ba, 2482sf, kitchen w/granite tile island & 

granite accents. Stainless appls, large living room 
w/gas fi replace. Hardwood fl rs, vaulted master 

w/walk-in closet. Lg garage w/utility sink & lots 
of strg.(575457) $349,900 

Updates galore! 3 br, 2 ba, 1650sf, new arch comp roof, new siding, new deck & fence. New appls & 
granite countertops. New vinyl windows w/fresh paint thru-out! Lg corner lot, hot tub on deck. New

    fl rs, molding & trim. Better than new! (575581) $242,900

Beautiful Tour Home in West Salem! 4 
br, 2.5 ba, & over 2300sf. Features solid 

granite counters, thru-out & beautiful cust 
kit. 10’ ceilings, solid cherrywood fl rs, 2 

decks and many more upgrades! (576347) 
$357,000

Keizer Beauty! Single story 3 br, 2 ba, approx 
2028sf. This beautiful home includes formal 

living & dining rooms, lg fam room, gas 
fi replace, tile entry, lg kit w/add’l dining/

nook area, lg mstr w/separate sinks & jetted 
tub, walk-in closet, deck & shed. (577063) 

$279,900

Looking for hay/straw storage, 6 large barns totally 287,000 sf holding 
25,000 tons of material/shop and offi ce area/grass cleaning facility w/

bag seed whse.  All of this and more misc buildings on 80 acres. 
$4,800,000 (7046498)


