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Roger Yost’s Art Benefits Oregon 
Symphony in Salem

BEST BREAKFAST
Willamette Valley Grill - Red Lion

New Community Health Ed 
Center at Salem Hospital

Developers Evans & Holstege Offer Views

Craig Evans and Paul Holstege 
on site at Bella Cresta

During a recent trip to Italy and Spain, 
real estate broker and developer Paul 
Holstege was inspired  by the flavor of the 
architecture and design of the Vespa Estates 
and the vineyards of Tuscany. He returned 
home to Oregon with a vision and new found 
passion.  The result is Bella Cresta.

This premier residential community, 
located in the south Salem hills, has all the 
amenities. RE/MAX Equity Group, Inc. 
Brokers Craig Evans and Holstege worked 
for over two years on the planning and 
design of this project.

“The site was graded to take full 
advantage of the views, including Mt. 
Hood,” added Evans. Special features 
include ornamental lighting, an 
impressive Tuscany gated entrance, old 
village style stamped 
walkways, and streets 
named in authentic 
Italian. Lulllu Truitt, 
Salem’s resident 
Italian aficionado, 
offered her expertise 
in naming the streets.

C o n v e n i e n t l y 
located off Skyline Road 
South on Davis Road 
South, Bella Cresta 
offers great schools and 
short driving distances. 
A collection of Salem’s finest builders are 
featured such as Comfort Homes, MC 
Northwest and John Hammer Construction. 

Destined to be a custom home 
showplace, Bella Cresta captures the 
spirit of a beautiful place far away...right 
here at home. Log on to www.bellacresta.
net for additional information.

Health Resource Center 

Roger Yost with Nancy J. Stockdale, the 
Oregon Symphony Association Salem 

Executive Director and Peter Frajola on violin

If you’ve seen the recent program covers 
for the Oregon Symphony in Salem’s 
latest concerts, you might be surprised—
and impressed.

All the season, the covers utilized the 
artwork from Alessandro’s Galleria, a 
world-class art gallery that just opened 
last year in Salem. 

“It’s a wonderful marriage of art and 
music,” said Roger Yost,  who owns 
Alessandro’s Ristorante & Galleria 
and the Reed Opera House, among 

BY SaRa WiSEmaN

Continued on page 15

The Salem Hospital Foundation is 
raising $3.5 million dollars to create a 
new Community Health Education Center 
(CHEC). This state-of-the-art facility will 
be “the source” for medically accurate 
information and educational programs 
for our community.

The campaign will fund four components 
of the Center by transforming current 
space on the first floor of the hospital’s 
Family Birth Center into a modern 
educational facility that will include a: 

       *Health Resource Center
       *Wellness Kitchen

BY SHERRi PaRtRiDgE

       *Support Group Room
       *Dr. J.A. King Staff Library
The Center is scheduled to open in 

mid-2009.
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Roy Dittman, KBZY owner (seated), Salem Mayor Janet Taylor, Salem Fire Chief and a host of 
friends with Doc Nelson (behind computer monitor) at his last morning show with KBZY-AM.

KBZY’s Doc Nelson’s 
Final morning Show

Ray Burstedt, President, SEDCOR 
(Strategic Economic Development 
Corporation) the lead economic development 
organization for Marion and Polk Counties, 
announced today that Kim Leighty, has 
joined SEDCOR as the new Membership 
Manager. In this position, Kim will play 
an important role in the development 
and execution of membership growth and 
retention. 

Burstedt stated, “We have spent a 
considerable amount of time looking for 
just the right person to fill the membership 
position at SEDCOR. We are confident that 
the qualities and experience Kim brings to us 
makes her just the right person. She is excited 
to join us and we areexcited to have her join 
us, becoming a significant part of our team.”

Kim comes to SEDCOR from Associated 
Business Systems, where she was an Area 
Supply Manager. Prior to that, Leighty 
worked in Retail Management for twelve 
years. Her background has revolved around 
customer service and doing whatever it 
takes to make a loyal customer.

“At SEDCOR, I am looking forward to 
building lasting relationships with our 
current members, while also increasing 
members. SEDCOR’s mission is to support 
and enhance the performance of existing 
and new businesses, and I am honored to be 

a part of the growth in our community. I was 
born and raised in Salem, and have watched 
the growth and am looking forward to what 
the future will bring.”

Kim can be reached at 503-485-9804 
or email kleighty@sedcor.com. SEDCOR, 
is a private, non-profit membership 
organization, composed of over 500 business 
and community leaders. SEDCOR’s mission 
is to enhance and diversify the economy of 
the Mid-Willamette Valley by supporting 
and enhancing the performance of existing 
businesses and recruiting new businesses.

BY SuSaN aPPlEBY 

SEDCOR Hires New 
membership manager

Kim leighty

The proprietors of Dinkum Gear, the new 
Australian hat and apparel store in the Reed 
Opera House, have a reward for you if you look 
like Indiana Jones of movie fame. As part of the 
store’s Grand Opening Saturday, February 23, 
owners Shawna and  David Gorden will award 
a one of their stylish Australian hats to the 
individual who looks most like the adventurer/
archaeolgist portrayed by Actor Harrison Ford.

The popular movie saga, created by George 
Lucas and directed by Steven Spielberg, will be 
revived on May 22 when “Indiana Jones and the 
Kingdom of the Crystal Skull” opens in 4000 
theaters nationwide.  Ford, now 65, will reprise 
the role of Indiana Jones that began in the 
summer of 1981 with Raiders of the Lost Ark  
Contestants for the Dinkum Gear lookalike 
competition need to show up at the store between 
1 and 4 p.m. during the Saturday grand opening, 
which will also feature an appearance by one of 
the Gorden’s miniature horses.

The Reed Opera House is located at 189 Liberty 
Street NE in historic Downtown Salem.

Dunkum gear 
Searching for Indy 
Jones Look-a-Like
BY REBECCa maitlaND

We are delighted to have the Salem Area 
Realtors return to the Red Lion Hotel Salem.  
With all the upgrades and positive changes 
we have made in the last couple of years in 
our guest rooms, the Willamette Valley Grill & 
Lounge and throughout our banquet facilities 
and public areas it is very gratifying to have our 
local community leaders return to the hotel.  

SaR moves 
Breakfast Meetings 
to Red lion
BY BETTY BOLIN

RE/MAX equity group Inc. has completed the 
expansion it’s “Salem Business Center” at 1860 
Hawthorne Ave. NE. Not only the tallest real 
estate office in the mid-Willamette valley, but 
the most visible. The traffic on the !-5 corridor 
moves past the bright red RE/MAX sign at more 
than a million cars per month. A commercial 
airline pilot said “We see the RE/MAX sign 

in Salem when on approach to landing at the 
Portland Airport. 111 professional brokers are 
fully prepared to assist clients with residential, 
new construction, commercial, farm and 
ranch brokerage plus land development and 
mortgage services.

The new RE/MAX equity group Salem 
Business Center is open 7 Days a week. 

RE/maX Equity group Expands

RE/maX Equity group Salem Business Center is located at 1860 Hawthorne avenue NE
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Family Building Blocks, a child abuse 
prevention program serving young children 
and their families in Marion and Polk 
counties, saw an opportunity to expand their 
services into Polk County and grasped it. After 
a year long capital campaign raising over $1.3 
million, FBB has completely renovated the 
former credit union building in West Salem 
located at 1135 Edgewater Street into a new 
facility dedicated to preventing child abuse 
and neglect. Gracie’s Place will offer programs 
to keep children safe and families together. 
These will include Therapeutic Classrooms, 
Outreach Services and Home Visits as well as 

a clothes closet and referral services. 
Family Building Blocks still needs to 

raise $420,000 to develop the children’s 
playground and to help support program 
operations for the first 3 years. If you are 
interested in helping with these efforts, please 
contact Brenda Kidder at 503-566-2132 or 
bkidder@familybuildingblocks.org.

The entire Salem community is invited 
to join the Family Building Blocks’ Board 
and staff at the grand opening of Gracie’s 
Place Wednesday, February 13th, 4:30-6:00 
PM at 1135 Edgewater Street (tours and 
refreshments provided).

Family Building Blocks Opens 
Child abuse Prevention Center
BY SuE millER  

Go Downtown Salem! is moving forward 
on plans for the revitalization and economic 
development of Downtown Salem. They are 
positioned to put their plans into action with 
the adoption of the Economic Improvement 
District (EID).

On January 11, 2008 the City Council 
approved the EID and now a notice for 
a second public hearing with proposed 
assessment invoices will be sent to all 
downtown property owners. The public 
hearing is scheduled for February 25, 2008. 
The City may enact the EID 
unless a remonstrance of 
33% or more of the value 
of the assessment is filed.

A 33% remonstrance 
would mean there would 
not be the funding to 
accomplish the plans Go 
Downtown has to make 
Downtown Salem a more 
vibrant and economically 
healthy business community.

“We are so close to making positive things 
happen for downtown. We have been busy! 
We are creating a branding and marketing 
campaign, our print material and website 
are in the final design phase. We have 
developed a restaurant council with plans 
for a Downtown Dining Week. We have 
embraced First Wednesday to make it a year 
round event. We are planning a modified 
return of Summer in the City Wine and 
Music Festival in August. We are securing 
bids for more hanging flower baskets and 
planters as well as power-washing and street 
cleaning services, and we meet regularly 
with the City to champion issues to benefit 
the downtown businesses and property 
owners,” says Suzi Bicknell Executive 
Director of Go Downtown Salem! “Our 
downtown needs to act now to anchor its 
position as Salem’s destination for shopping, 
dining, culture, and entertainment. Waiting 
isn’t an option the competition will only 
continue to grow.” 

Here is a personal look at what some of 
downtown’s business and property owners 
have to say about the EID.

Roy John Bolduc is a well known downtown 
business owner of Roy John Designer 
Goldsmith. Bolduc supports anything that 
promotes downtown.

“I am optimistic about the EID plan. I am 
part of downtown, believe in downtown, it 
will not thrive if we don’t put money into it,” 
he said.

For more than 35 years Roy John has been 
working with precious metals and stone. 
This requires skill, design, and excellent 
craftsmanship. The quote, “Expect the 
Exceptional” is painted on his wall and is 
a mantra he lives by and resonates with his 
business. Roy John jeweler designs jewelry 
and goblets, sets diamonds, sells rings, 
pendants, provides gemology work, and 
works with steel. The distinctive jewelry is 
designed into what the customer imagined: 
a unique piece of fine custom jewelry.

Bolduc knows Salem and has served on the 
board of a former downtown association. 
He has seen in order for Salem to grow into 
a vibrant economic community it needs 
funding.

He envisions Downtown Salem needing 
more creative energy, more outside seating 
for restaurants, narrowing down the 
streets and putting in more bike lanes. “ In 
order to have high rated bands perform in 
Salem, keep the public interested in First 
Wednesday venues-but money is needed”, 

he said.” You can’t 
do it on a shoe string 
budget.”

“Those who support 
the EID are the 
visionaries, positive 
ones, leaders who take 
the ball and run with it,” 
said Bolduc. “Salem has 
waited a long time for 
this. Those who embrace 

the EID deserve a place in the sun.”
Business owner Jessica Ritter and Cecilia 

Ritter James of the Downtown Wild Pear 
Restaurant soon will be extending their 
hours and will be offering dining in the 
evening. Recently, they have built lovely 
banquet style benches that will seat an 
additional 30 patrons. Wild Pear menu 
offers an amazing vegetarian selection and 
a variety of sandwiches and salads from 
wild pear chicken salad to sesame chicken 
noodle.

Ritter enjoys working and living in the 
Downtown Salem area. She frequents 
restaurants like Fuji Japanese Restaurant 
by the Elsinore Theatre, and loves Straight 
from New York Pizza on Liberty Street. 
Also, she has formed close relationships 
with other women business owners in the 
downtown area and loves the camaraderie. 
She is excited to participate on the restaurant 
council and in other events planned for 
downtown.

Ritter visualizes the EID as the umbrella 
that will move downtown forward. “We 
have to start somewhere,” she said. “Within 
the City is property owners, restaurants, 
clothing stores which all have different needs 
and working in a collective manner with the 
City. I believe the EID can be positive and 
be the umbrella that protects and keeps us 
moving forward with our business goals.”

Ritter’s message to those that oppose the 
EID, is to jump in and get involved.” Jump 
in, be hands on, have your voice heard and 
then be patient, change takes time,” she 
said.

Mike Scheel is a downtown business and 
property owner of the famous and delicious 
Great Harvest Bread Company. Today, he 
has expanded his business to West and 
South Salem areas.

Scheel is excited about the newly formed 
Go Downtown organization. He sees Go 
Downtown as having new energy, fresh 
perspective, and enthusiasm. It is the right 
organization at the right time and definitely 

Jump in, get involved, 
Support Downtown Salem

feels there is a momentum happening now 
that he has not seen in the past.

“I have been involved in the committee to 
form Go Downtown Salem! and there has 
been more consensus and energy that is 
going in the right direction,” said Scheel.

Scheel’s past experience doing business 
with Corvallis Downtown Association was 
an eye opener and shed new light for him on 
the importance of what a strong downtown 
association can do for a community when 
there is a lot of people participating.

Scheel sees the EID as a direct investment 
for downtown property which will increase 
the value of the business and property in 
Salem. “If no one is paying rent the value 
of the property is significantly diminished. 

Things that are valuable cost. We can’t 
expect the City to do the work of a downtown 
association,” said Scheel. Also, he views the 
City role as being committed to downtown 
infrastructure but not necessarily in the 
promotion of downtown as a whole. “I think 
it is awesome that the City wants to invest in 
downtown,” he said.

Scheel said he is excited about the EID 
and hopes Downtown Salem will have the 
momentum needed for economic growth to 
be self sustaining.

For more information on the EID and how 
you can participate contact Go Downtown 
at 503.480.1111 or email suzibicknell@
godowntownsalem.com.   
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How Salem Became the 
State Capital

The Oregon Pioneer

Just how I became the Oregon Pioneer 
is an interesting story, but a far more 
interesting story is how the State Capitol 
came to be located in Salem.  With the 
Democrats in control of the Legislature 
and meeting in February for the “First 
Ever Supplemental Session,” we should 
remember that Salem has always been 
“awash in rain and politics.”  

Oregon historians correctly note the 
voters of Oregon declared Salem to be the 
State Capitol in 1864.  This is true, but 
hardly a story.  And, it is hardly the real 
story!  The real story of Oregon politics 
started in 1849.  The Territorial Governor 
was appointed by the President.  The 
Territorial Legislature was elected.  From 
1849 to1864, the Democrats controlled 
the Territorial Legislature and the State 
Legislature after Statehood on Valentine’s 
Day 1859.  

Oregon City was controlled by the Whig 
Party.  The Territorial Governor was a 
Whig as were two of the three appointed 
members of the Supreme Court. The 
Whig party declared Oregon City to be 
the place of Government, since that is 
where the Whig Governor and the Whig 
Supreme Court were located.  So, the first 
meetings of the Territorial Legislature 
were held in Oregon City.  From 1850 a 
group of prominent Salem citizens, self 
named the “Salem Clique” aspired to 
have the State Capitol in Salem. In 1850 
the Salem area Legislators controlled 
the Legislature.  Salem was the largest 
city in Oregon and thus had the greatest 
number of Representatives.  Thus the 
“Salem Clique” controlled the agenda to 
move the State Capitol to Salem.  In 1850, 
the Salem Legislature met secretly and 
drafted legislation to move the Capitol 
to Salem, put a penitentiary in Portland 
and establish a college in Corvallis.  
Something for every special interest 
group, except the Whigs.  The Whigs 
controlled the Supreme Court, and to no 
one’s surprise, the “bill” was found to be 
“unconstitutional” under the Territorial 
Constitution.  The “bill” contained more 
than one subject, and thus violated the 
“single subject rule.”  This is the same 
“single subject rule” the Oregon Supreme 
Court still struggles with today.  

 The Whigs opened the 1851 Legislative 
session but failed to establish a quorum 
in Oregon City.  The “Salem Clique” 
Legislature met in Albany that year.  
In 1852 the Legislature moved the 
Legislative session to Salem.  The Oregon 
Supreme Court, sitting in Oregon City, 
again entered the political fray and found 
the actions of the Salem Legislature to 
be unlawful.  Justice Orville Pratt, a 
Democrat and resident of Salem, wrote 
a strident dissent.  Asahel Bush was 
the publisher of the Oregon Statesman, 
today  the Statesman Journal newspaper.  
Bush published 3000 copies of the Pratt 
opinion, and the opinion was distributed 

widely throughout the Willamette Valley.  
Yes, the same Asahel Bush whose name 
appears on a local Salem bank and for 
whom a wonderful Salem park is named.  

  The Democrats gained control of 
Congress and declared in 1854 that 
Salem should be the Capitol of Oregon 
and appropriated money to build the 
Capitol.  The Whig President signed off 
on the request to achieve another political 
advantage.  Besides, Oregon was 3,000 
miles from Washington D.C., and who 
really cared!  The Territorial Legislature 
met in Salem over the objection of the 
Whig Party, and sat for one session in 
the partially constructed building.  After 
the session in 1855, a fire of suspicious 
origin burned the unfinished Capitol to 
the ground.  

 The Salem Legislature ordered a 
popular vote to determine the location of 
the State Capitol.  In 1856 a popular vote 
was taken and Eugene was the winner 
with Salem, Corvallis and Portland also 
receiving votes.  The “Salem Clique” 
quickly declared the Eugene victory 
was really not a victory after all, but a 
narrowing of the field to two locations for 
the State Capitol: Eugene and Salem.    

 The second vote was taken in 1858 and 
Eugene was victorious again, this time 
overwhelmingly with over 80% of the 

Continued on page 10

By lloyd Spangenberg
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The Mayor’s view Janet Taylor

Fair Treatment for Patients & Salem
The Oregon State Mental Hospital is 

going through a process of stakeholder 
input on the design for a new 620 bed 
hospital on Center Street in Salem, with 
another 360 bed hospital in Junction City 
in the future.  As I learn more about the 
plans, I have strong concerns about the 
direction it is going.  

Over 75% of the patients at the current 
Oregon State Mental Hospital on Center 
Street are admitted through the criminal 
justice system by pleading guilty by reason 
of insanity or being judged by reason of 
insanity.  These are murderers, rapists, 
sexual predators, burglars, and more – it 
is mostly a prison for the criminally insane 
-  people admitted from throughout the 
State. 

The buildings are very old and way past 
their useful life as a hospital, and the 
State is under pressure from the Federal 
Government to replace them.  I respect the 
State political leadership that has made 
the decision to spend $450 million dollars 
to address this issue and provide better 
patient care and safer working conditions 
for staff and employees, and I have total 
admiration for the staff, administration, 
and employees who have undertaken 
tremendous effort to provide treatment for 
these patients. There is no question that 
Oregon needs new mental hospitals.   

However, as we learned at our last 
meeting, the state-of the-art, modern 
psychiatric care model used throughout 
the United States, Canada, Great Britain, 
and other countries is that no new mental 
hospital should have more than 300 beds.  
This smaller number allows provision of 
the type of care that truly helps people 
to transition back into society without 
relapse into mental instability or the drug 
and alcohol abuse that put them there in 
the first place.  Preventing relapse saves 
dollars in the long run and puts lives back 
at a productive level.  The other benefit 
from smaller hospitals is the ability to place 
them at more diverse geographic locations 
to provide care closer to the communities 
the patients are admitted from, and to 
maintain their family connections and 
positive friendships.  If we are going to 
be a national leader in health care, we 
need to adhere to modern, state-of-the art 
principles.

The State of Oregon has chosen not to 
follow this modern model and will be 
building a 620 bed hospital on Center 
Street.  I do not support this decision 
for many reasons, some of which are as 
follows.

1.  We have been told that our taxpayer 
dollars will give us a state-of-the-art facility, 
but modern medicine states that 300 beds 
should be a maximum.  With the 620 beds 
proposed for Salem, appropriate patient 
care will be compromised. It is estimated 
that vehicle trips will increase by at least 
20% per day in an area that already has too 
much traffic, and added to the other site 
problems there could be a major delay in 
moving forward on a new hospital.     

2. Center Street is a lovely, older area of 

Salem that has had both the State prison 
on State Street and the Mental Hospital 
on Center Street in the middle of their 
neighborhood for over 100 years.  This 
new hospital was an opportunity to change 
the dynamics of this area and of our city as 
a whole.

3. The patients are mostly criminally 
insane, and should be placed in a hospital 
outside of a residential area where security 
breaches would not be such a big issue. 
In the last two years a dozen of these 
criminally insane patients have escaped 
from the State Mental Hospital on Center 
Street.        

4. The increased staffing needs will add 
a tremendous challenge for such a large 
institution in a city the size of Salem.  The 
hospital faces staffing problems now with 
the current level of beds, and the model 
being built will not solve this problem.  
Many workers commute long distances to 
their jobs at the current location. 

5. The largest population center in 
Oregon is in the Portland area, and yet no 
new hospital is proposed for the northern 
part of the state where patients can remain 
connected to family. In fact the existing 120 
bed facility is planned to be closed. This is 
unfair to the families and the patients who 
need support systems during treatment 
and when they are released.  Sometimes it 
requires family counseling in addition to 
individual treatment to arrive at a solution 
for the mental problems, requiring families 
to travel to Salem.    

6. A second facility will be built in 2011 
with 360 beds just 50 miles south of Salem 
in Junction City next to a proposed new 
prison.  A second facility should not be 
geographically located so closely to the 
first unit, and as was stated in our last 
meeting, there are negative consequences 
when located next to a prison.  

7. The existing 60 bed hospital in 
Pendleton is not included in the proposed 
future operations and appears to be 
targeted for closure.  Nearly all patients 
from Eastern Oregon would have to come 
to the Willamette Valley for treatment as 
the only proposed facilities would be two 
16 bed treatment locations east of the 
mountains.  Once again we are slighting 
the needs of the rural part of our State.  

8. Existing buildings on both sides of 
Center Street are in the process of being 
placed on the National Register of Historic 
Buildings, which will not prevent them 
from being torn down.  Removing these 
old historic buildings will most likely need 
to occur to place the large new hospital on 
that site.  The other option would be to 
place the new unit in the open green space 
so enjoyed by nearby residents.

My other issue is that as treatment is 
successful, these criminally insane patients 
are moved into transitional group and 
foster homes in the community.  Common 
sense says that if you come from a certain 

part of the State, you should return to a 
group home in that area.  This is required 
for prison inmates (although the law is not 
always followed), but not for the criminally 
insane from the Mental Hospital.  

Statistics gathered for the last five years 
show that Salem and Marion County had 
only 9% of the admissions to the Mental 
Hospital, but received nearly 30% of 
the releases.  An additional 92 group 
home beds are now being planned.  Our 
criminal base is growing as we absorb 
these individuals from throughout Oregon 
into our local community.  Is that fair for 
Salem, our adjoining smaller cities, and 
Marion County?

Many of the crimes committed every day 
– the drug deals, the inebriated person 
under the bridge, the homeless person, the 

transients and panhandlers are the result 
of this sad policy by the State.  Smaller 
hospitals with their treatment care model, 
have alleviated some of this activity in 
other states.   

It is no wonder that we can’t get ahead of 
the social service needs in Salem and the 
surrounding cities!!!  We never will as long 
as there are patients released who were 
not committed from our area, and a large 

Continued on page 11
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Marion County Commissioner: Patti Milne

We’ve Come along Way
The holidays are barely behind us, our 

New Year’s resolutions are still fresh in 
our minds and by the time you read this, 
we Marion County commissioners will 
have delivered our State of the County 
Address.  

County government has been hard at 
work on your behalf and once again we 
owe this good work to our dedicated 
county employees and the hundreds of 
community members who volunteer 
thousands of hours serving on a myriad of 
boards and commissions.  

It is important, too, to recognize the 
many community groups we partner 
with throughout the year in our efforts to 
improve the livability of Marion County.  
We elected officials do not do what we do 
by ourselves!  

As I look back at the time I’ve spent as one 
of your Marion County commissioners, 
I am proud to say, we have come a long 
way!  Yes, in government, change can 
be frustratingly slow; but often for good 
reason.  One reason is to be sure there are 
balances and checks.  Another is to ensure 
that citizens are able to participate in their 
government.  And, sometimes it would 
seem it is simply a matter of the moon and 
stars lining up just right!

Nonetheless, I am particularly pleased 
that over the four years John Lattimer 
has been our chief administrative officer, 
he has implemented a new financial 

management infrastructure; one designed 
to be more efficient and accountable.  The 
new system is helping us better track 
our costs and improve our ability to 
make better financial and management 
decisions regarding our $300 million 
plus annual budget.  Also, to meet our 
goals of maximizing efficiency, being 
more accountable and more transparent, 
we have begun a process of department 
performance audits.  

As chair of the Oregon Garden 
Foundation Board, I especially appreciate 
John’s sharp pencil and keen negotiating 
skills that resulted in a solid management 
agreement with Moonstone Properties 
to operate the Oregon Garden.  The 
Oregon Garden Hotel, which is scheduled 
for completion in the fall of 2008, will 
complement the Garden, and prove to be 
one of the biggest economic development 
projects in the county.

Participating in SEDCOR’s Regional 
Economic Profile and Strategic Assessment 
was a great opportunity for our county.  
This in-depth report is a valuable tool 
as we work with our communities and 
partners to attract and recruit businesses 
to our area, and help existing businesses 

grow.   With a better understanding of the 
region’s current economic conditions and 
needs, the county can review, rewrite or 
implement new ordinances to encourage 
and promote economic growth.

The appointment of Russ Isham to county 
sheriff has proven to be a smooth and 
welcome transition after the retirement 
of Raul Ramirez.  As the chair of the 
Public Safety coordinating Council, I am 
very pleased that Community Policing 
is a priority for Sheriff Isham.  This 
philosophy fits very well with the Public 
Safety Coordinating Council’s focus, and 
with the results-driven Methamphetamine 
Strike Force.  The Methamphetamine 
Strike Force, a multi-agency unit created 
in 2007, has seized over 2.7 pounds of 
crystal meth from drug dealers, seized 
89 weapons, $39,000 in cash, and 
successfully prosecuted 23 individuals, 
whose sentences total 440 months in 
prison.   

Our second annual Striking Out Meth in 
Marion County event held at Volcanoes 
Stadium was again an opportunity to 
celebrate these successes in the fight 
against meth.  With the generous support 
of Volcanoes Baseball, we will host our 
third annual event July 18, 2008, at 
Volcanoes Stadium.

Through the efforts of the Public Safety 

Coordinating Council, we changed 
our protocols in reporting foreign-
born criminals booked in the county 
jail; increasing our holds on illegal 
aliens by 300%.  We have built a strong 
working relationship with Immigration 
and Customs Enforcement (ICE), as a 
result of encouraging cooperation and 
communication between ICE and our 
county policing agencies.  We have met 
with ICE multiple times to learn more 
about each other’s policies and procedures.  
Working together as partners, we can help 
educate community members about the 
facts of this critical issue.

In one way or another, county 
government touches the life of virtually 
everyone who lives in Marion County.   
Recognizing that we work for you and with 
you, I want to again thank you for your 
involvement in county government and 
your support.  And while I will be making 
visits to communities and community 
groups throughout the year, please feel 
free to contact me at 503.588.5212, with 
your thoughts, ideas and concerns.

Patti Milne, Marion County Commissioner, 
503.551.5590

A FUNDRAISER  FOR MEDASSIST

P R E S E N T S

CHRISTOPHERGARDNER
A Rags to Riches Story: 
From Homelessness 
to Wall Street

For tickets: 1-800-992-TIXX 
or www.ticketswest.com

Contact MPCMS for more info:
503-362-9669 or 

www.mpmedsociety.org

SAT, APRIL 5, 2008
6–8 PM

Lecture and Book Signing
Salem’s Historic Elsinore Theatre

Tickets start at $20

The life story of Chris Gardner was 
portayed by Will Smith in the motion 
picture “The Pursuit of Happyness.”

A FUNDRAISER
P l a t i n u m  S p o n s o r s :
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Celebrate at the

Surround yourself with history under magnificent chandeliers,
extradordinary views of Downtown through 16' Windows

in our newly restored Trinity Ballroom.
 

Seat up to 272 for your special event.
Liberty & Court Streets in Downtown Salem

(503) 391-4481

Celebrate in the Ballroom at
 

 

Surround yourself with internationally famous artwork
in a Romantic, lantern lit ballroom dedicated to great food.

fine wines, and a European sense of savoir faire.        
         

Seat up to 128 for your memorable party.
120 Commercial Street NE  Downtown Salem

(503) 391-4481

Ristorante & Galleria
Where  fine  dining  meets  the  fine  arts

Curt Arthur, SIOR
Managing Director

Curt.Arthur@svn.com

Jennifer Martin
Senior Advisor

Jennifer.Martin@svn.comw
w

w
.s
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.c
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The Willamette Humane Society 
welcomes Dr. Kevin Fitzgerald, renowned 
veterinarian, comedian, and star of Animal 
Planet’s hit show Emergency Vets, to 
Salem on Saturday, February 9, 2008. The 
show will be held at the Historic Elsinore 
Theatre and begins at 7 p.m. Proceeds from 
Dr. Fitzgerald’s performance will support 
Willamette Humane Society’s efforts to 
address the pet overpopulation problem in 
Marion and Polk Counties through its spay/
neuter program. 

Perhaps best known for his 10 seasons 
on the popular Animal Planet TV show 
Emergency Vets, Kevin’s passion for 
making people laugh is surpassed only by 
his unwavering dedication to all creatures 
great and small. With a background that 
ranges from numerous tours with the 
Rolling Stones, The Who, and The Police; a 
25-year career in veterinary medicine that 
saw him named “Specialist of the Year in 
Private Practice” in 2006; and more than 
20 years of performing as a professional 
stand-up comedian, Kevin Fitzgerald is a 
true renaissance man! Despite maintaining 
a busy practice at Alameda East Veterinary 
Hospital in Denver, Kevin performs at 
nearly 100 corporate and fundraising events 
annually. 

Tickets to the February 9th event are $25 
each and can be purchased at the Elsinore 
box office (170 High St. SE in Salem), by 

phone through Tickets West at 1-800-992-
8499 or online at www.ticketswest.com. 

Willamette Humane Society has served the 
communities of Marion and Polk Counties 
since 1965 and is an independent, private 
nonprofit that receives no tax dollars. 
WHS is not supported by, or affiliated 
with, any other local or national animal 
welfare organization. WHS serves more 
than 10,000 animals annually and relies on 
donor support and its for-profit ventures 
to promote the welfare of animals through 
leadership, education, and action. To learn 
more, visit www.WillametteHumane.org. 

Comedian and Vetterinarian Kevin 
Fitzgerald Show to Benefit Willamette 
Humane Society

Dr. Kevin Fitzgerald and feline friend
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ET CETERA ANTIQUES
3295 TRIANGLE DRIVE SE • #140 TRIANGE SQUARE BUILDING • SALEM • 503-581-9850

Valentine
Tea

& Sale!

February 14 
Noon to 5 pm

Serving Tea & Crumpets 
Celebrating Oregon’s Birthday with Complimentary Cake

GREAT DOOR PRIZES
and drawings for antiques

Cynthia R. Day
Owner

See our antique Valentine Collection!

Real Estate: Elaine Gesik

the Next Deal Concept
Entering into a real estate transaction 

can often be an emotional experience, it 
is important to have a check and balance 
system and establish clear guidelines for 
yourself.

Establish Criteria:
What are you looking for?
How much can you afford to spend?
What marketplace do you want to invest 
in?
How are you going to manage your 
investment?
What profit margin are you looking for?
Have you determined your deal costs?
Do you have an investigative process in 
place?
Have you completed a market analysis?
Evaluate your Risk Factor:
Know your risk factors – know what your 

tolerance level to risk is before you enter 
into the contract.  Think about how much 
liquid capital you have, how much holding 
power are you capable of to sustain your 
investment.  Look hard at the detail of the 
transaction what is the upside what is the 
best case and worst case scenario can you 
live through the worst case scenario.  If not 
walk away there is always another deal out 
there all you have to do is search and wait 
for the next opportunity.  It is better to 
continue to search than to jump and loose.

Evaluate your Value Systems:
A key determinable factor is also the 

emotional tolerance factor.  If you believe that 
the  value systems of the players especially 
in any type of partnership situation if you do 

•
•
•

•

•
•
•

•

not have any commonality factors then this 
may not be the right deal for you and I would 
advise walking away and moving on to the 
next deal.  Sometimes if the value systems 
of the parties are not in polar opposite or 
there is significant altered alignment then it 
can lead to problems down the road. Often 
times these differences in value systems will 
lead to litigation and any profit earned in 
the transaction will be lost in defense.  Walk 
away it is better to find a better fit in the next 
deal rather than to learn that your internal 
alarm was right and you just bought more 
problems than you were willing to take on.  
A bad partnership can be more costly than 
a divorce.

Remember the Basic Economic 
Fundamentals:

Some people who loose in either the stock 
or the real estate market are really the ones 
you are fooling themselves by ignoring the 
basic concepts of economics.  Yes at some 
point markets continue to rise they hit a 
peak and then adjust down.  Don’t forget 
the principles of supply and demand when 
a market gets flooded the prices go down. 
Evaluate where the market is and how 
it is trending, is there too much product 
currently online, or coming online in the 
next year. At what point is the property you 
are looking at in the current trend are you 
on the upward, peak, or downward trend.

Some Stock investors in the 1990s 
investors over-paid for stocks by ignoring 
the fundamental measurement of a stock’s 
value, its dividend yield, simply because 
they expected its price to rise.  Some recent 
investors in the real estate market will see 
an adjustment occur who ignored rents and 
made the deal pencil based on an incentive 
interest rate factor.  What happens when the 
rate adjusts and the rents cannot support 
the mortgage if you cannot support the 
deficit you will often times find yourself in 
a fire sale situation or a loss to foreclosure.  
Don’t get into a situation where your flip is 
a flop wait for the next deal that pencils and 
makes sense.

Downward markets provide new 
opportunities

A downward market can open up new 
opportunities there are companies who 
will be downsizing and this can provide 
opportunities via companies looking to 
sell off assets you can often times pick up 
assets at wholesale pricing.  Those who have 
made decisions based on misinformation 
bullheaded thinking that the prices always 
have to go up lead to problems later. Over 
extension and lack of equity does not allow 
for any holding power so if there is a change 
in the economy and it affects the market 
without any cushion you are subject to 
failure. 

Misinformation and bullheaded greed are 
the ingredients for opportunity for those 
who have been prudent because they have 
saved and remain with a margin of liquidity 
to save for that rainy day which will end up 
being the pot of gold for the prudent who 
will be able to capitalize on deals where you 
buy at .25 cents on the dollar. 

Currently it is a Buyers market there are 
lots of opportunities to choose from so be 
prudent and don’t be afraid to walk away if 
something is not right because guess what 
your opportunity could be waiting just 
around the corner.  Real Estate is a long 
term investment commitment and the basic 
fundamentals of investment need to be put 
into practice and play.  

Elaine Gesik has over 20 years of commercial 
real estate experience working for some of the 
nation’s largest real estate investors.  She has 
handled all phases of the transaction from start to 
finish including the asset management for large 
portfolios She brings a balanced, fair approach 
to commercial real estate. For additional advice 
or questions regarding your commercial real 
estate needs please feel free to call 503-586-7402 
or visit her website at www.elainegesik.com.

vote.  Undaunted, the Salem Legislature 
declared the wording of the ballot title to 
be “confusing” and voided the election.  A 
strange but predicable result!  You see, 
the “Salem Clique” wrote the ballot title 
which they subsequently declared to be 
invalid, most assuredly because Salem 
lost the election.  

  After Statehood in 1859, the Salem 
based majority of the Legislature 
continued to meet in Salem.  Like a 
political cat with “nine lives” the “Salem 
Clique” finally passed a referendum to 
formally make Salem the State Capitol 
in 1864.  The historians are correct in 
reporting that Oregon voters did select 
Salem as the State Capitol.  However, 
this was a last ditch effort, since in 
November of 1864, Multnomah County 
became the most populous county and 
the “Salem Clique” lost majority control 
of the Legislature and has never regained 
it since.  For more insight into Oregon 
politics see Carey, History of Oregon, 
1922 and endoftheoregontrail.org.  

As I stand Atop the great dome of the 
Oregon State Capitol and watch the 
“goings on below,” and watch the “First 
Ever Supplemental Session” of the 
Oregon Legislature, I am reminded that 
Salem has always been “awash in rain 
and politics.”  

OregOn PiOneer...Continued from page �
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in love With Your Business
Telling Your Story: Mary Louise VanNatta, CAE

Make your relationship with work last a 
lifetime.

It’s Monday morning!  Are you full of 
anticipation?  It’s work!  Finally, the long 
weekend is over and you have a chance to 
again, be with your true, forever, love.

It’s a magical time, that first blush….this is 
the month for love!  We’ve all experienced 
the excitement of a new love.  You can spot 
examples of this “puppy love” by strong 
emotions, impulsive decision-making, and 
a general lack of interest in anything except 
the object of affection. This “blindness” 
sometime leaves all good sense (and advice) 
behind. Okay if you’re a teen, but what 
if your love is a business concept, job or 
investment that catapults you ahead into a 
dizzying array of commitments that are over 
your head?  Regardless of how your friends 
caution you that your feelings might change, 
you just can’t see it.  

I see it all the time in PR.  People enchanted 
with renting office space, designing logos, 
buying advertising and experiencing the joy 
of people flocking to them to purchase their 
product while overlooking the small detail 
of long term planning, research, money and 
plain hard work it takes to run a business.  
Wake up from puppy love before you end up 
married with children, credit card debt and 
a house payment.

Worse yet is obsessive love. Unlike your 
basic teenage crush, obsessive love requires 
a control over your partner that leaves no 
room to breathe. You can spot obsessive 
love when you notice that there is little joy 
and a lack of trust in the relationship.  They 
may say they love their work, but slave away 

day and night, because no one could do it 
as well as they could. They resist vacations, 
new technologies or sharing the work 
because it could loosen their tight grip on 
their “systems.” These people are no fun to 
be around and eventually every business 
needs to grow to compete, to bring in new 
perspectives and ideas, change technologies 
and add personnel, which will leave this 
relationship behind. Eventually one of 
these partners will find the relationship 
unsatisfactory and it will fail, with one being 
left behind.

So where to find the perfect match? Can 
you find a relationship with your work that 
will last a lifetime, even after the honeymoon 
is over? Day after day for about 40 years of 

your life can you withstand this partner with 
loyalty and without boredom? What does 
falling in love with your business really look 
like?  

Like in marriage, a relationship with your 
business requires a healthy balance of your 
needs for rest, fun, family, friendships 
(outside the office) and your business’ need 
for management, planning, expertise (not 
always yours),  money, work and positive 
relationships (with clients and employees).  
Out of balance, your business will not thrive 
and you’ll be miserable. So maybe you linger 
home a little longer Monday morning now, 
but there’s something to say for the familiar, 
the stable, the chance to build a loving 
relationship with work that will last.  

Mary Louise VanNatta, CAE has received her 
Certified Association Executive designation from 
the American Society of Association Executives.  
She is CEO of VanNatta Public Relations, Inc., a 
PR, association management and public policy 
consulting firm in Salem, founded in 1967. In 
2007 VPR was recognized by the Public Relations 
Society of America with a Spotlight Award for 
Event Planning.   She can be found at PRSalem.
com.

mental hospital encourages group homes 
to be placed in Salem. The huge negative 
impact on our emergency services – Police 
and Fire – plus the heaviest work load in 
the State at our Salem Emergency Room, 
affects all of us in terms of dollars and 
quality of life.  

In addition, the families of patients from 
long distances often move to Salem to be 
near their family member.  These families 
are often challenged economically and 
require massive local assistance.   It is one 
of the reasons that 50% of our households 
are low income and that 50% of our children 
are eligible for free/reduced lunches in our 
schools.  We want to help them to have 
a better life, and a successful future, but 
how can we absorb so much more of the 
statewide needs?  

Salem residents, civic leaders, and elected 
officials have worked tirelessly over the 
last five years to improve our community, 
revitalize our downtown, attract good jobs, 
and develop a vision for the future.  We 
have partnered with the State of Oregon 
and our local legislators on many projects, 
and now we ask that the State of Oregon 
partner with us to find a better solution 
for a new mental hospital.  I would like 
to offer some of my thoughts to begin the 
discussion.

1. The State should build only a 300 
bed hospital in Salem and in a different 
location than Center Street.  This would 
make it much easier to keep patients where 
they are while a new building is being 
constructed, eliminating major disruption 
in their care. It will also be much faster and 
less expensive to build on open land rather 
than deal with the current site issues.  The 
State has other land in Salem that would 
be appropriate for this use.       

2. Simultaneously build a second, 300 
bed hospital in the northern part of the 
state to allow patients to be closer to family 
and reduce the commuting time for those 
employees who now come from that area.  

Salem jobs filled by workers who live 50 
miles away spend very little locally, so the 
economic impact would be small.  This 
would also widen the recruitment area 
for new workers and alleviate the difficult 
staffing issues currently faced by the 
existing hospital.  An additional benefit 
would be reducing the “Vehicle Miles 
Traveled” that is an emphasis of one of the 
goals of State Land Use rules.             

3. Retain, or potentially, find a new 
location for a 300 bed Junction City site.  
It would be desirable if it were further 
south for patient connection and employee 
recruitment.

4. Keep the Pendleton hospital open with 
their 60 beds and expand as needed, or 
build another unit in Central Oregon where 
population growth has been 17% per year. 

5. The State should sell the existing site 
to put it back on the property tax rolls.  
Presently, over 30% of property inside the 
Salem city limits is non-tax producing, 
creating a very difficult budget issue for 
our city.  The City of Salem could do a 
Master Plan for the property that would 
ensure that the open park setting and trees 
were retained, that the best of the historic 
buildings were redeveloped, and identify 
compatible uses for the neighborhood.  It 
opens up the possibility of a branch library, 
condominiums, a delicatessen, and other 
interesting uses such has been done in 
other cities.

The bottom line is that the current plan 
puts the wrong size of hospital in the wrong 
location.  The current selected site is much 
too expensive to build on, and will take too 
long to resolve the issues.   

It is not too late to change the decisions 
made to pursue this site.  At our 
Stakeholders meeting on January 11th, 
it was stated that the final location on 
the Center Street property had not been 
determined and could potentially be 
abandoned if too many problems were 
identified.  The architects have not begun 
the construction drawings.  

My request to our State political 
leadership is to reconsider both the site and 

size of the hospital.  Please sit down with 
the professional psychiatric community, 
and community leaders and hear their 
concerns.  We need fair treatment for the 
patients, the employees, and the Salem 
community. It is our future too!!!     

To share your concerns, and provide 
comments, please come to the Mental 
Hospital Relocation Forum on Feb. 13th at 
5:00 at the Conference Center.  If you are 
unable to attend and want your input to 
be known, you can contact me at jtaylor@
cityofsalem.net  

TaylOr...Continued from page �
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Live From the Elsinore: Stephen Martin, Executive Director

there is always Something to do at the Elsinore
The cold, wet days of winter are no reason 

to stay inside.  Well, inside at the Elsinore is 
OK.  If you are budget conscious consider a 
classic or silent film for only $5.  The winter 
series is showcasing the following classic 
films: The Grapes of Wrath featuring Henry 
Fonda,  John Ford’s Stagecoach featuring 
John Wayne, Charlie Chaplin in Modern 
Times and Out of the Past a great film noir 
classic. The silent film selections include 
Charlie Chaplin in The Gold Rush (among 
the top ten best films ever made) and John 
Ford’s Iron Horse.  I bet you didn’t know 
that John Ford the director of Stagecoach 
and other great westerns also started out 
directing silent films.  The Iron Horse is a 
silent western.  All the silent films feature 
live organ accompaniment by Rick Parks at 
the Mighty Wurlitzer Theatre Organ.

Comedy is back at the Elsinore!  Following 
on the success of this past fall’s sold out 
performances of Carlos Mencia we have 
three additional comedy performances 

coming over the next few months.  February 
9 will bring us Dr. Kevin Fitzgerald; star of 
Animal Planet’s Emergency Vets and a well 
known comedian.  The “doc” will present 
an evening of comedy which is sponsored 
by the Willamette Humane Society.   Next 
in line is “The Million Dollar Voice” Terry 
Fator.   You will remember Terry Fator 
from his competing and ultimately winning 
last season’s America’s Got Talent program 
on network television.  Terry will perform 
at the Elsinore on February 16.  Comedian 
Brian Regan will appear live in concert on 
March 1.  Tickets for all these comedy shows 
are available at the Elsinore Theatre and all 
TicketsWest locations.

Dance and Music will also be represented 
at the Theatre..  Rainbow Dance Theatre 

will present One Village, Many Tribes; A 
Concert of Modern Choreography with 
World Dance Influences on February 15 
followed by Gaelic Storm on February 21.  
Gaelic Storm appeared at the Elsinore last 
year to great success, you will remember this 
band as the “house band” in the party scene 
from the movie Titanic.  Jigu! Thunder 
Drums of China will perform on March 4.  
If you have never experienced the sensory 
sensation of rhythmic drumming you are in 
for a treat with Thunder Drums of China..  
Salem Community Concerts will present 
Saxophobia on March 7 (the ultimate 
saxophone concert), Salem Concert Band 
will perform on March 2 and Salem Pops 
Orchestra will present Mark Kershner on 
March 8.

If you are interested in supporting local 
organizations (and enjoying a great event) 
consider attending the Miss Marion – Polk 
Scholarship Program on March 15.  This 
program is a preliminary competition for 
Miss Oregon and Miss America.  Don’t forget 
to mark your calendars now for Salem Film 
Festival 2008 which runs April 18-20.

Never let it be said that “there’s nothing to 
do in Salem”.   From my perspective there 
is “always something to do”, I challenge 
you to search it out and support as many 
performances are you are able.  See you at 
the Theatre!

Willamette Valley Grill

eggs benedict, steak and eggs, omelettes, 

thick-cut french toast... and more!

salem’s best breakfast.
ok, i’m awake now.

“Build Your Business Through the Power of 
Networking” is a 3-part Learning Event with 
Jennifer Powers.

February 6th, 6-9pm: The Before ... Learn 
about intentional networking, create a 
networking action plan, craft your 10-second 
message and decide where and when to 
network. 

February 13th, 6-9pm: The During  ... 
Explore and practice the mechanics of good 
networking: listening-learning, strong body 
language and other techniques the pros 
use to build relationships and make great 
impressions that last.

February 20th, 6-9pm:  The After ... Follow-

up is key to effective networking. Walk away 
with effective strategies and a detailed plan 
to keep you on track. PLUS get on-the-spot 
coaching from Jennifer Powers to drive home 
each lesson and make it stick like glue!

A great opportunity to connect with other 
like-minded women in this fun, interactive 
learning environment. Information, 
registration and fee details at www.
jenniferpowers.com/events.

Jennifer Powers is a professional coach, 
published author and dynamic speaker 
whose mission is to help professionals build 
confidence and competence. Contact her at 
Jennifer@jenniferpowers.com

Calling all Women – Business 
Networking Seminars Offered

In real estate terms it is location, location, 
location. 

With Salem’s beautiful river front park 
right out the front door, the Boise property 
development will pave the way for a 
transformation yet to ever be seen in Salem. 
Developer Dan Berrey and his partner in 
this deal Larry Tokarski are eager to move 
forward with this huge mixed use project. 

“We are very excited to bring Salem this 
landmark development” added Berrey. 

Read more about the project including 
interviews with stake-holders in the March 
edition of the Salem Business Journal.

Boise’s 13 Acres Sells for 
$7,250,000

Developer Dan Berrey
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Staying Competitive
human Resources: Alice Berntson, SPHR

The issue of health insurance looms 
large in everyone’s mind. The problem 
of how to provide health insurance to all 
Americans is one of the top issues being 
debated and confronted by political 
contenders in this year’s presidential 
campaign. Many Americans believe that 
individuals should be required to have 
medical insurance, with government 
help for those who cannot afford it.

About 47 million people in the United 
States do not have health insurance. 
The number of uninsured people 
climbs every year, due to a variety of 
factors. People may be unemployed 
and not eligible for health insurance; 
workers take jobs that don’t provide 
health insurance, employees retire and 
lose employer-sponsored benefits, or 
don’t have insurance for other reasons. 
For most people, health insurance is 
the most important factor in choosing 
a job. Thus, it really is not all about the 
money, strictly speaking in terms of 
wages and salaries earned.

There are many positive reasons why 
an employer would want to offer health 
benefits to workers. Since obtaining 
health insurance is a major reason 
why many seek a job, attracting and 

retaining the most qualified employees 
is a key factor, though this also can 
depend if competitors or other similarly 
sized employers in the area offer health 
insurance to their employees. Most 
companies do find that they need 
to offer health insurance in order to 
remain competitive.

Yes, costs of health care and insurance 
premiums have been rising faster than 
inflation. The employer’s premium 
contributions for health insurance 
are a tax deductible business expense. 
Even small businesses that believe they 
can’t contribute to health insurance 
may still be able to offer employees 
group insurance through the business, 
depending on the insurance company 
and plan. It’s important to select a 
plan that best meets the needs of 
the workforce, given the employee 
demographics of the organization.

Offering health insurance to 
employees helps promote wellness 
in the workplace. Many insurance 
plans offer preventative care that can 
keep employees healthy. Employees 
themselves might not pay for this, and 
then wind up with serious illnesses, 
away from work for long periods of 

time. With the rising cost of health 
care, employees with no insurance 
often will bring their physical and 
mental illnesses and injuries into the 
workplace. All employers have workers 
compensation insurance. Workers’ 
compensation incidents may rise as 
employees try to have non-work-related 
injuries covered under workers’ comp. 
Workplace violence may increase if 
mental illnesses go untreated.

There are some cons to offering 
health insurance, however. Financial 
consideration is the major reason why 
employers don’t offer coverage to their 
employees. There are state mandates 
for insurance plans. With the escalating 
expense of insurance, employers push 
more and more costs onto employees. 
Providing insurance does require 
some administrative work. Some 
employers find it easier not to deal with 
those headaches by just not offering 
insurance.

Organizations need to stay competitive 
to be successful. Many employers 
believe that providing health insurance 
benefits to their employees is essential 
for many positive reasons—they 
can’t afford not to provide healthcare 
coverage.

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information.

Back in the 1980’s, the concept of a 
commercial broker in the Salem area 
was a foreign one.  More often than not, 
Grabenhorst Bros., a long established 
local company, was doing most of the 
commercial business in Salem.  If not 
using the services of Grabenhorst Bros., 
the owner would hang a sign in the 
window and take care of the marketing, 
negotiations and lease documents himself.   
Larry Tokarski saw an opportunity 
to create a small commercial division 
within Coldwell Banker which at the time 
primarily sold residential real estate. 

During this same time period, commercial 
brokers in Los Angeles, San Francisco, 
Seattle and other major metropolitan 
areas had been providing market updates 
to their clients and others interested in 
the commercial market.  At Coldwell 
Banker Mountain West Real Estate, the 
brokers in the newly created commercial 
division decided to follow suit and the first 
Market Update was launched at a 7:00 
a.m. breakfast with approximately 50 in 
attendance.  Alex Rhoten, Frank Lamb, 
Gene Derfler, Curt Culver, Doug Nelson 
and Tory Jenkins were the commercial 
brokers who performed that original 
survey and presented the information at 
the breakfast.  

Twenty-two years later, the annual 
February Forecast/Market Update has 

gone through some changes.  Attendance 
has grown to approximately 500, the 
event is held at the Salem Conference 

Center and breakfast has become lunch.  
Although the venue, time and presenters 
have changed over the years, one constant 
that has remained is the quality of the data 

Coldwell Banker Commercial’s 22nd annual 
market update February 5

provided to the attendees.  
When Alex Rhoten returned as the new 

owner of Coldwell Banker Commercial 
Mountain West Real Estate, LLC, in 1998, 
he knew the Forecast would be one of the 
marketing events he would continue.  He 
also knew that the depth and substance 
of the material presented would evolve.  
Today, business opportunities, retail, 
office, industrial and multi-family surveys 
are started in December.  The material, 
gathered through hundreds of phone calls, 
physical surveys and internet searches 
is compiled, analyzed and prepared for 
dissemination to the Forecast attendees.  

“It’s a heck of a lot of work” Rhoten 
says.  “We spend weeks just putting the 
surveys together.  The Forecast teams 
then spend another couple of weeks going 
over each other’s data looking for things 
that were possibly missed.  Our ultimate 
goal is to be complete and accurate.  The 
accomplishment is well worth all the 
effort.  Plus, the market knowledge for us 
is invaluable.”

Coldwell Banker Commercial’s 22nd 
annual Market Update will be held on 
February 5th at the Salem Conference 
Center from 11:30 a.m. until 1:30 p.m.  
Reservations are required as seating 
is limited.  For more information or to 
reserve your space, please call 503-588-
3508.

alex Rhoten

February in Salem means the Business 
Lunch, prepared and served by the members 
of the local chapter of  Assistance League. 
This year Business Lunch is set for February 
12 from 11:00 am to 1:30pm at the First 
Presbyterian Church (corner of Winter and 
Chemeketa Streets; please enter through the 
back door.) Co-chairmen Judy Martin and 
Joanne Stern are promising a delicious lunch 
with many choices of wonderful desserts. 
Tickets are $12 (tax donation value $3) and 
are available at Daue House Gift Shop, 1095 
Saginaw Street S., Encore Furniture, 1198 
Commercial Street, from any Assistance 
League Member or at the door on the day 
of the luncheon. Menu features lasagna 
(meat or vegetarian), tossed salad, French 
bread, AND Homemade Desserts! Take-
out available. (Special take-out parking 
available near back door)

Proceeds support Operation School Bell®, 
Operation Bookshelf ™, Operation Art 
Adventures ™, R.E.A.D.™:(Read, Enjoy, 
Achieve, Develop) and Kids on the Block.

The Assistance League of Salem is a 
non-profit organization, staffed and 
operated entirely by member volunteers.  
Grants, donations and surplus funds from 
fundraisers support philanthropies. 

assistance league  
Business luncheon 
February 12
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Rushing Reflections: Bo Rushing-Barnes

Who Do You Work For?
Chances are you work for more than one 

person, but when asked that question, most 
people reply with the name of the company 
or the organization they report to and cash 
their checks from.  In fact, we sometime gets 
so tied up with the typical response that we 
sometimes forget just how many different 
folks we actually do work for.  Let’s review.

First and foremost, in essence, we all work 
for ourselves, regardless of whether or not 
we file our taxes as self-employed. Not in 
a selfish way, but in such a way that if we 
don’t place ourselves higher on the list than 
anyone else, we cannot possibly stay in good 
physical and mental shape to do the work 
and keep the pace required in providing for 
the ones who depend on us, our families.  The 
top mission we each accept in the working 
world is to pull resources out of the bag for 
keeping our family traditions and living 
conditions in tact and sustainable. Next, 
we work for our communities. According 
to recent surveys done by Office Magazine, 
72% of workers polled said they put money 
and elbow grease effort into being a valid 
part of community action through a variety 
of support they give. It’s a long list….local 
school systems, faith communities, booster 
clubs, food banks, parks/beaches and 
roadside cleanup campaigns, homeless 
shelters, and animal shelters, in addition 
to many other organizations that depend 
on assistance from folks like you and me 
to meet the needs of our neighborhoods 

and our extended communities.  But, all 
this taken into consideration, I ask the 
question again, “Who do you work for?” 
Our response should be and has to be 
“Ourselves…Numeral Uno….the first and 
foremost person we work for in order to 
provide our best to those next in line.”  

We saw an emergence in the 1980’s of an 
assorted number of new ideas, new waves, in 
the “way people work”. Later on, Generation 
X entered the workforce and made a loud 
statement pertaining to changes they would 
make from the ways their parents worked. 
These new individualists had seen their 
parents go through major downsizing, 
layoffs and other means of employee 
trimming done by business and industry 
organizations that were beginning to try 
new steps in order to compete differently 
in a more globalized economy.  Ten years 
later, give or take a year or two, those same 
organizations would realize they’d done 
themselves and their former employees a 
great disservice by creating quite a whiplash 
scenario in the general economy….but that’s 
another story for another time.  Today, a 
mixed and blended workforce, made up of 
four generations ranging from late teens to 
those in their 70’s and beyond, has finally 
figured out that it takes a balanced approach 

to hold it all together at work, at home, at 
play, and at rest. More and more people are 
adopting lifestyle changes in response to a 
genuine need to take better care of body and 
mind, putting personal wellbeing first in 
order to best attend to the needs of family, 
friends, and community.  

As you take a fresh look at this new 
month we’re beginning, open your eyes to 
the vast possibilities for change. Review 
your to-do list and your written goals and 
make certain you’ve signed your name at 
the top of the page.  Look at your calendar 
and if you haven’t already done so, design 
some time into each day for soothing your 
stress, adding calm to the calamity and a 
nice heaping of space to stretch and breathe 

your way toward a steady balance in your 
world of work, home and community. You 
are Number 1; you work for yourself. Give 
yourself your best….

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, is the owner and 
principal broker of Rushing Real Estate, Inc. 
(503) 588-8500

Linda Harris is a freelance writer and 
managing partner in the employee development 
firm of Harris & Associates (503) 951-0886

From Strings to Bling

201 Commercial Street NE  •  Downtown Salem  •  503-399-0333

Tom Ferrin 
Head Golf Professional

Allen Cross
PGA Director of Golf

Len Collette
C.P.G.A. Instructor

Mike O’Neill
Greens Superintendent

2025 Golf Course Road South, Salem  503-363-6652 for Reservations
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At

the Salem 

Airport
Play video poker at the most unique location in Salem

Now
Smoke Free

www.FlightDeckRestaurant.com  •  503-581-5721  • 2680 Aerial Way SE

$10
Dinner Specials

Sunday Through Thursday

Open for Breakfast, Lunch & Dinner 7 Days a Week

Have Your Cake & Eat Here Too!
Now Serving Dinner

Featuring
Fine Wines from 

Willamette Valley 
Vineyards

Sunday 11am to 10pm
Monday-Wednesday 7:30am to 11pm

Friday 7:30 am to Midnight
Saturday 10 am to Midnight
Dinner Served 4 pm til close

310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

Bring Your Sweetheart for
Dinner& Dessert

other properties. “We were very happy to 
participate in this venture. It shows what 
can happen when the arts community in 
Salem puts its heads together.” 

The idea for the program cover began 
with Nancy Stockdale, Executive Director 
for the Oregon Symphony Association in 
Salem. “Actually, it was kind of a fluke. 
Roger Yost came to ArtSmart, which 
is a monthly meeting of all the arts in 
Salem, and made a presentation on the 
new Galleria and his vision for the arts in 
Salem…and he brought along a few of the 
gallery’s original oils,” said Stockdale. 

“He brought a canvas that had just 
arrived in the mail from The Czech 
Republic, and he unrolled it in front 
of the group. It was ‘Autumn Sunrise,’ 
by artist Taras Loboda. As I saw it, I 
remembered one of the descriptions of a 
Mozart Clarinet Concerto that I’d heard 
that said ‘where else can you hear colors 
like this.’ And it just clicked,” Stockdale 
said. 

Using original art as the cover for the 
symphony program has been a boon for 
Stockdale. “I’ve struggled every year over 
what to use for the cover art; usually 

we’ve used the same cover all season. But 
this way, we can choose art that really 
evokes the feeling of the concert.” 

The artwork is also used for promotional 
postcards that the Oregon Symphony in 
Salem uses to advertise its concerts. 

“It’s really amazing to have a partnership 
like this,” said Stockdale. “Roger Yost and 
Rebecca Maitland, director of marketing 
for Yost’s properties, have gone out of 
their way to make this work.”

And as for the response?  “We have 
people who are taking the programs home 
and framing them,” Stockdale laughed. 

The Oregon Symphony in Salem will 
use a total of nine artworks from the 
Alessandro’s Galleria for this season, she 
said. “We hope to do the same next year, 
as well,” Stockdale added. 

The Oregon Symphony Association 
in Salem is now in its 52nd season. 
Concerts are held at Smith Auditorium in 
Salem. For more information, visit www.
orsymphonysalem.or

Roger Yost’s contributions to the Salem 
art community were recently featured 
in two renowned art publications: Art 
World News and Art Business News. 

Yost’s Art Benefit for the Orchestra
...Continued from page 1

Prudential Real Estate Professionals is 
proud to announce the addition of Michael 
Corey and Tony Chavez as new Brokers to 
their Salem-Keizer branch.  

Jim Gehring of Prudential Real Estate 
Professionals’ Salem branch has earned his 
ABR® designation.  The Accredited Buyer 
Representative (ABR) Designation is awarded to 
those Realtors who complete a comprehensive 
course in buyer representation and have met 
the specified education and practical experience 

Prudential Welcomes Brokers 
and announces New Designations

Michael was born in Salem and attended 
Cascade High School. He went on to study 
Small Business and Property Management, 
and worked as a Plant Production Supervisor 
with TransOcean Products.

Tony attended college in San Jose California 
studying Criminal Justice. He  previously 
worked as the manager of Los Baez Mexican 
Restaurant, and he also coaches soccer.  

michael Corey tony Chavez

criteria. The ABR designation is the benchmark 
of excellence in buyer representation.

Jim Harms, a Broker with Prudential Real 
Estate Professionals’ Stayton branch has 
recently earned his CRS designation.  The 
Certified Residential Specialist (CRS) is 
the highest designation awarded to sales 
associates in the residential sales field and 
recognizes professional accomplishments in 
both experience and education. Only a small 
percentage across the nation have earned this 
prestigious designation.

Jim gehring, aBR

Jim Harms, CRS
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Designer Goldsmith, Inc.

216 Commercial Street NE • Downtown Salem • www.wilsonjewelers.com
503-364-8707

10 am - 5:30 pm M–F  •  10 am - 3:30 pm Sat

Dave Wilson

The 24K 
Rose

$5995

Through a special process a
12” Real Rose

has been lacquered 
and preserved in

24K Gold

(while supplies last)

Mortgage views: David Chandler

Facing Financial Dysfunction

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY

REMEMBER THE OLDIES
Music from the 50s, 60s and 70s

Salem’s First Choice 
KBZY 14 NINETY

Roy Dittman Bob Buck Terry Sol 

Rick Allen Bill Isabell 

Rich Baily Terry Long Doc Nelson 

Mike Mason Ron Norwood

Be sure to check out www.KBZY.com

HOME OF THE OREGON STATE BEAVERS

The key to financial freedom isn’t merely 
finding the right investments. According 
to veteran financial advisor and “Facing 
Financial Dysfunction” author Bert 
Whitehead, there are various ways that 
people can lose their financial freedom. By 
identifying and correcting these financial 
dysfunctions, Whitehead contends that 
people of any income level can move 
forward and build a strong foundation that 
leads to financial independence.

Whether or not they realize it, most people 
are suffering from some form of financial 
dysfunction. We’re talking about the 
financial choices and strategies that people 
believe are effective but which actually 
impede their financial decisions. These 
dysfunctions can lead to intense financial 
stress, which surfaces in a multitude of 
problems, including anger and quarreling, 
insomnia and depression. In most cases, 
financial problems are caused by factors 
that are under the control of the individual. 
By facing your financial dysfunctions, you 
can free yourself from financial burden and 
move toward financial freedom. 

If you have any financial dysfunctions 
– and chances are you do – you must 
acknowledge and address them before you 
can successfully handle your finances. The 
cornerstones of recovery are knowledge 

and education, starting with understanding 
the top financial dysfunctions that plague 
most individuals. 

Know Your Financial Personality
One of the top financial dysfunctions 

is being unaware of your financial 
personality. Knowing who you are and how 
your financial personality can aggravate 
your financial situation is key to developing 
a strong financial foundation. There are 
two main emotions that motivate people 
financially: fear and greed. The degree to 
which each person responds to these two 
emotions determines his or her financial 
personality. 

The list below describes four extreme 
financial personalities, along with their 
solutions:

• The “Scrooge” is motivated by a strong 
desire to create great wealth and also 
has a strong propensity for saving. They 
generally hate to pay taxes, are typically 
very controlling, and tend to avoid too 
much diversification when investing. The 
Scrooge can definitely improve his/her 
attitude with some strong effort on his or 
her behalf.

• The “Gambler” has a propensity both 
to accumulate great wealth and to spend 
it. When things go bad for the Gambler, 
he or she is particularly vulnerable to get-
rich-quick schemes and white collar crime. 
Gamblers on the extreme end don’t usually 
seek the advice of a financial advisor, and 
should treat their addictive compulsions as 
part of their financial recovery. 

• The “Miser” is strongly motivated 
by fear and has a natural inclination to 
save. Misers are typically fearful about 
investments and have very little to show 
for their strong saving abilities. They need 
to overcome their fear of investing before 
they can prosper. Usually, with a healthy 
dose of education, misers can shed their 
investment fears in a relatively short period 
of time. 

• The “Shopaholic” is motivated by fear 
and has a strong propensity to spend. 
Shopaholics on the extreme end are usually 
beyond the ability to accept help from a 
financial advisor and should seek outside 
therapeutic help. Less extreme Shopaholics 
can often be helped by understanding the 
basics of their dysfunction.

the most Common Personality types 
Most people don’t fit into the extreme 

models just discussed. More than likely, 
they are a blend of two or more of these 
personalities, like those listed below.

• Entrepreneurs are motivated by a 
strong desire to make money. Their biggest 
financial challenge is often inadequate 
liquidity, and many only want to invest in 
their businesses. Entrepreneurs should 
establish lines of credit before they need 
them, and create a diversified base that can 
sustain them through the slower times. 

• Nesters are very good at saving but 
tend to put everything into their homes. 
They tend to over-improve their homes, 
placing great emphasis on paying off their 
mortgages. They often invest in time-shares 
and vacation homes. 

• Bon Vivants are the workaholics of the 

Continued on page 1�
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Lullu’s Tidbits: Lullu Truitt

the Fancy Food Show

Ciao Everybody:  
As you might guess I’m back in Italy again, 

but this time after being in sunny San Diego 
for the Fancy Food Show.   As you know by 
now, I am a foodie:  nuts about food, like 
food and like to cook.   I would be the one 
standing at the street corner with a sign “I 
work for GOOD food” not just any food.   
Anyway, I was in food heaven in a haven:  
beautiful sunny warm climate, surrounded 
by foods of the world.  How can you be 
unhappy about it?   (Don’t ask David, my 
husband, who accompanied me).

The Fancy Food Show was my chance to 
try new dishes, new ingredients, new spices 
and learn about them; for example, I’m sure 
you know that there is more then just salt 
with the umbrella girl (I already talked about 
it previously). There are at least 42 varieties 

of salt!  From now on if somebody would tell 
you to take something with a grain of salt, 
you could or should ask them “which one or 
what kind? “ 

I don’t want to be a name dropper, but 
some examples are Murray River, which is 
a light flaky pink crystal salt from Australia, 
Sel Gris from France; and Alea from Hawaii 
is Hawaiian salt combined with purified 
Hawaiian red clay.  Another is Fumée De 
Sel which is a premium salt that is slowly 
smoked over oak wine barrels that have 
been used to age chardonnay.   Hiwa Kai is 
accomplished by adding activated charcoal 
to Pacific sea salt; Salish is done with an 
exclusive smoking process using Alder wood 
to Pacific sea salt; and the one I think is very 
interesting is the  Bolivian Rose. This salt is 
hand gathered from the Andes Mountains.   

Of course there are many, many more. 
And speaking of being a name dropper I 

could do the same for “Sugar “as in Date 
sugar, made by grinding dried dates into 
granulated sugar crystals.  Demerara is 
raw sugar with large grains and a pale to 
golden yellow colour.  Naturally, you know 
the maple sugar and molasses sugar – so 
I won’t provide any details on those two.  
Some more examples are Palm sugar, which 
is produced in South Asia from the sap of 
Sugar Palms or Coconut Palms (Coconut 
Sugar);  Sucranat is a non refined cane sugar 
made by heating and the cooling sugar cane 
juice.  Ok, enough  name dropping!  Did I 
say something about Sugar Daddy?   That 
one only comes from a leather wallet and it 
does not qualify.

Actually the sugar daddy can qualify, just 
because you will need a large wallet if you 
want to use beer, not only as a condiment in 
cooking, but actually use it in quantity as in 
liquids to add to a recipe. For example, you 
could substitute beer for broth for a risotto, 
or boil your pasta in beer and not water.  
I have not tried either recipe, but some 
foodies  have, and they think it could add a 
new dimension to old recipes. 

What I have tried over and over and love 
are the San Marzano tomatoes which are 
only grown in a small region around Naples. 
That could be a whole new article!

Until next time, Ciao.

Association Management
Event Planning

Marketing & Public Relations
Writing, Design & Printing
Public Affairs Consulting

vpr

503-585-8254
www.PRSalem.com
3340 Commercial St SE Suite 210

Salem, OR 97302 • Fax 503-585-8547

Public Relations, Inc.

group. Concerned about status, Bon Vivants 
love brand names and tend to have a very 
ad hoc investment program. They often 
succumb to high pressure salespeople and 
tend to confuse hobbies with investments, 
purchasing boats, photography equipment 
and other hobby items as investments. 

• Travelers prefer to spend money on 
experiences, rather than things. Non-
materialistic and simple, they avoid 
anything that’s going to cause a lot of stress 
or worry. 

Each of these personality types has its 
advantages and disadvantages. Before you 
can take the steps to becoming financially 
fit, you must understand who you are 
and know your personality propensities. 
Take the time to learn about your natural 
inclinations. The more you know about 
yourself, the easier it will be to tackle the 
difficulties that have held you back to this 
point.

The Roots of Financial Dysfunction
Financial dysfunction is rooted in 

three different levels. Cognitive level 
dysfunctions, which are the easiest to deal 
with, are based on incorrect information 
or a lack of understanding. With just 
a little education, it’s relatively easy 
to change this level of dysfunction. To 
overcome dysfunctions that stem from 
the unconscious belief systems rooted in 
values learned in childhood, individuals 
must reprogram their thinking by using a 
different paradigm. 

Dysfunctional behaviors stemming 
from psychological associations are the 
most difficult issues to deal with. Deeply 
rooted, these behaviors are generally 
beyond the scope and competence of most 
financial advisors. In some cases, gradual 
behavior modification can be effective. 
Whitehead advises these individuals to 
seek the assistance of a qualified outside 
professional for psychotherapy, especially 
if the issue is threatening their financial 
stability. 

Seven Symptoms of Financial 
Dysfunction 

Although there are numerous symptoms 
that indicate financial dysfunction, seven 
symptoms present themselves most often. 
By identifying these symptoms in your 
own financial life, you can be positioned to 
move toward a solution and start achieving 
financial health and freedom. 

• Mortgage aversion:  Mortgage aversion is 
common among nesters and entrepreneurs. 
This symptom surfaces among those who 
earn significantly yet keep low mortgages, 
often at above-market rates. The best 
prescription is education. By seeing the 
benefits of repositioning their equity, and 
understanding how positive leverage and 
tax benefits relate to holding a mortgage, 
these individuals can begin to move toward 
a financially healthier model. Individuals 
can always take incremental steps to 
desensitize themselves to mortgage shock. 
Start with an additional $50,000 and 
invest it in a separate brokerage account. 
If you panic, you can sell your investments 
and pay off the mortgage. 

• Risk aversion:  Risk aversion is revealed 

through reluctance to invest and diversify, 
as well as excessive risk exposure. At the 
cognitive level, these individuals need to 
understand the basics of investments and 
how they work. At the belief system level, 
some need to address deep-seeded fears of 
being punished for appearing greedy. As 
part of an advanced education program, 
Whitehead has advised some clients to 
begin investing with small, less risky 
experimental accounts that they manage 
on their own.

• Compulsive spending and excessive debt:  
Debt has nothing to do with income. While 
people may think their credit is the result 
of not making enough money to pay their 
bills, the truth is there are people making 
hundreds of thousands of dollars each year 
getting deeper and deeper in debt, and 
others who make only tens of thousands of 
dollars who are putting money aside on a 
regular basis. The first stage of solving this 
issue is education. Individuals must learn 
the costs of buying things on credit, track 
their spending over a period of time and 
devise a spending plan. 

• Poverty mentality:  Those who earn 
substantially below their capability and are 
always broke need to employ benchmarks 
to measure how they’re doing. Research 
compensation for your profession and 
see where you rank according to industry 
standards. People will value your services 
based on the price you command. If you 
have more business than you can handle, 
it’s a clear sign that you’re underpriced. 
Start by raising your rates only for new 
clients. Once you see people acknowledge 
the value of your services, it will be easier 
to raise rates with existing clients. 

• Miser mentality:  Those with miser 
mentalities have more money than they 
need, yet still can’t bring themselves to 
spend. This problem isn’t how much money 
you have, it’s how much money you spend in 
relation to what you have. The solution for 
miser mentality is education and behavioral 

adjustments. Understand that spending 
investment income doesn’t deplete savings. 
Some misers may benefit from controlled 
splurging, like flying first class for just one 
trip or investing in a memorable trip with 
children or grandchildren. 

• Acute financial paranoia:  People who 
are constantly afraid that their money will 
be taken away or that they’ll be sued may 
be suffering from financial paranoia. This 
fear usually stems from a sense of eventual 
punishment for success. The solution for 
this fear is learning the realities of financial 
planning. Financial planning is a process, 
not a one-time occurrence that solves 
everything. The truth is, you can never 
rule out the risk of unforeseen events, but 
ongoing financial planning can certainly 
keep you prepared. 

• Windfall woes:  When the source of 
the windfall is an inheritance, windfall 
woes often surface as feelings of guilt, 
fear of death, and increased sibling 
rivalry. For those who win large sums of 
money or acquire their newfound wealth 
through company stock options, divorce 
settlements or lawsuits, it’s not uncommon 
to fear becoming the target of exploitation. 
The solution is a cooling off period of six 
months to two years after the windfall, 
during which time the individual focuses 
on financial education. Sometimes there’s 
no cure for this ailment. 

Self Examination Is Key 
If you’re committed to achieving better 

financial fitness, it’s important that you 
conduct a certain degree of self examination. 
Understand your own financial personality. 
Learn the different symptoms of financial 
dysfunction and identify which symptoms 
have been holding you back. Armed with 
this knowledge, you will be positioned for 
action, and one step closer to achieving 
financial freedom.

In part two of this series, we will focus on 
how to achieve financial fitness by learning 
and practicing smart financial behaviors.

Chandler...Continued from page 1�
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Theatre Box Office: 
503-375-3574

www.elsinoretheatre.com

Gaelic Storm
Feb 21

Aesop’s Fables
with large puppets of Jim West

Feb 29

Jigu! Thunder Drums of China
March 4

Theatre Sponsor

Show Sponsor

Let’s Talk: W. Ray Sagner CFP

the Sky is Falling!

541-736-1443      nwelectricians.com

SETTING THE STANDARD FOR

EXCELLENCE

OUR EXPERIENCE IS

YOUR SAVINGS

L    O    C    A    L        2 8 0OREGON PACIFIC - CASCADE

In light of the January 23rd headline in the 
local paper “Economic Emergency” I thought 
some perspective on the current global 
economic conditions would be in order.  I 
apologize for being a bit technical; most of 
the following details are from Will Rugg, 
the Investment Communications Analyst 
for Global Client Portfolio Management at 
SEI Investments, however the “economy” 
is a complex system, and can be difficult to 
write or talk about in simplistic terms; unless 
of course you are the average journalist, TV 
pundit, or politician. 

Equity investors have cast a clear vote of 
no-confidence in the theory that the rest of 
the world will pick up the slack as US growth 
falters, sending stock markets tumbling 
around the globe for a second consecutive 
day on Tuesday. However, an emergency 0.75 
percentage point interest-rate cut by the US 
Federal Reserve (Fed) provided some much 
needed respite just ahead of the opening bell 
on Wall Street.

As the credit crisis that began last July 
continues to claim new victims, stock markets 
around the world are experiencing their worst 
January in post-World War II history. On 
Monday the MSCI World Index and many 
regional indices suffered their largest declines 
since the September 11th 2001 terrorist 
attacks amid concerns that the rest of the 
world would not be immune should the US 
enter a recession.

This week’s rout began in Sydney, with 
the commodities-biased and economically 

sensitive Australian All Ordinaries Index 
falling for the 11th consecutive day. From 
there it rippled across the globe. While US 
markets were closed for Martin Luther King 
Day, US futures tumbled along with the rest 
of the world.

Cleary the stock market is pricing in 
recession, although economists and analysts 
remain divided, roughly down the middle, on 
whether the US economy will in fact suffer a 
recession. Even in the recession camp, thus 
far most prognosticators are forecasting a 
mild recession along similar lines to the last 
two (2001 and 1990), which lasted for just 8 
months.

For most of the US recessions that have 
occurred in the post-war period, a rise in 
interest rates in response to inflationary 
pressures has been the main catalyst, causing 
a sharp decline in demand for manufactured 
goods such as cars, and for houses. Producers 
then needed to work off their excess 
inventories and job losses followed.

According to NBER, the official arbiter of US 
recessions, in the 32 that have occurred since 
1854, the duration has averaged 17 months. 
They have become less frequent since 1945, 
following the end of the Second World War, 
and have averaged just 10 months. 

Other arguments in favor of a mild recession 
or no recession are that home construction 

has already fallen so dramatically since the 
housing bubble burst in 2006, that it may have 
already or may soon be reaching a trough. That 
would mean most of the potential damage to 
the economy from the housing slump has 
already been done. A weak US dollar will 
also help boost demand for US exports, by 
making them cheaper in foreign currency 
terms, particularly if consumers elsewhere 
pick up the baton as US consumption falters. 
Meanwhile, the full impact of the aggressive 
1.75 percentage points of easing that the US 
Federal Reserve has already done, together 
with the potential for further cuts, should 
help lessen the drag from housing.

Those arguing that recession will be 
worse this time than in the two most recent 
examples generally point to the nationwide 
decline in house prices, something that hasn’t 
happened on a sustained basis since the Great 
Depression in the 1930s. These more bearish 
forecasters would also argue that more 
defaults are likely as unemployment rises, 
further weakening the balance sheets of banks 
and crimping lending. Furthermore, while the 
fallout from the bursting of the tech bubble in 
2001 was cushioned by the housing bubble 
that followed, there is no obvious candidate 
for the next bubble to replace housing.

A key question for the rest of the world 

outside the US is whether the strong growth 
in domestic consumption in emerging 
economies, which now make up roughly half 
of global gross domestic product (GDP) and 
account for more than half of the growth in 
GDP, will compensate for weaker US demand. 
The more pessimistic forecasters would 
argue that the increased integration of global 
economies would make it difficult for the rest 
of the world to weather a recession in the US 
economy, the world’s largest. This seems to 
be the conclusion of global equity investors, 
if this week’s plunge in global equities is 
anything to go by.

Over the past six US recessions, the S&P 
500 has fallen an average of 4.1% in the six 
months prior, and a further 5.7% during the 
recession, before the typical rally that follows. 
While the most recent example was more 
severe, with stocks falling before, during and 
after the recession, this was also preceded by 
bubble conditions.

Continued on page 19
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Cars & Stripes
and Auto Detailing LLC

“We Bring Back ThaT neW

car Look and FeeL”

CARS • TRUCKS • 
MOTORHOMES • BOATS

Insurance Claims
Total Interior Cleaning with the 
“Thermax” Extraction System
Smoke, Pet Odor & Mildew Smell 
Elimination
Paint Sealant
Hand Applied Waxes including 
world famous Zymol Wax System
Paint Overspray Removal
No Job Too Big or Too Small
Over 30 Years Experience

FAMILY OWNED & OPERATED

•
•

•

•
•

•
•
•

“Your Complete 
Satisfaction, Our 

Guarantee”

Quality Automotive Trim
Large Selection of 

Pinstripes & Graphics

503-585-5885 FREE ESTIMATES

1310 Commercial Street NE, Salem, OR 97303

To be sure, every recession has its own unique 
characteristics, and these past performances 
may turn out to have little resemblance to 
current events. However, by these measures, 
the S&P 500 may not have much further to 
fall even if the US economy is entering its 
next contraction, having already lost 17% 
of its value from its peak in October to its 
January 18th close. And for patient investors, 
taking the average of the last six recessions, 
US stocks have rallied 11.7% for the next six 
months after the economy has pulled out of 
its slump.

Whatever the ultimate outcome, investors 
should base their investment decisions on 
their goals and time horizon and review 
their portfolio with their Advisor. Making 
investment decisions by what the media 
uses to attract viewers or readers and what 
politicians believe is the urgent topic today, 
is not an advisable investment strategy. 
Assuming you were in a well diversified 
portfolio that met your goals and time horizon 
6 months ago, there should be little reason for 
a dramatic change. 

Based on research at SEI, a full investment 
in the global capital markets, through active 
management, is advisable, as active managers 
should be able to capture attractive security 
premiums over the long run. The potential 
expected long term benefits from active 
positions come with an acceptance of short 
term underperformance, as experienced 
recently.

It is difficult to predict when trading 
conditions will return to normal, but keep 
in mind that in the period from 1986-2006, 
5,297 trading days, if an investor was out of 
the market just 10 days his return was 8.56%, 
if one had stayed in the market the whole time 
period his return should have been more like 
12.12%. The point is to not be rash and rely 
on the discipline, experience, and knowledge 
your Advisor brings to the table. That is the 
reason you are paying him or her, is it not?

Ray Sagner is a Certified Financial Planner™  
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can 
be contacted at 503-581-6020,  or by email at 
Ray@TheLegacyGroup.com You may view the 
Company’s web site at WWW.TheLegacyGroup.
com 

Sagner...Continued from page 18

CHECK OUR WEBSITE FOR DETAILS 
AND SOME OF OUR OPEN 

BUSINESS CATEGORIES 

WORD OF MOUTH 
ADVERTISING 

REALLY WORKS! 
We have fun helping each 

other grow! Come visit soon!

SALEM DOWNTOWN NETWORKERS 

MEETS EVERY THURSDAY MORNING 
7 to 8:30 AM 

McGrath’s Fish House 
350 Chemeketa St. NE 

Downtown Salem 

SalemDowntownNetworkers.com 

                                  COME VISIT            
THE VERY BEST

BUSINESS NETWORKING  
GROUP IN SALEM! 

The Portland-based Collins Foundation 
has awarded a grant of $15,000 to 
Shangri-La Corporation for expansion of 
its employment services for individuals 
with Developmental Disabilities.

Funds will be used to purchase 
specialized production equipment 
at Shangri-La’s Custom Packaging & 
Manufacturing (CP&M) social enterprise 
subsidiary.  CP&M is a fulfillment 
and contract manufacturing business, 
providing services to private and state 
operations.  

The new equipment, including a dryer 
and forklift, will allow CP&M to streamline 
operations and increase sales of its new 
line of HVAC filters.  This expansion will 
also create 10 new jobs for workers with 
disabilities.

Shangri-La Corporation provides 
housing, employment and support 
services to over 1500 Oregonians 
with developmental disabilities or 
economic disadvantages in over 80 
locations spanning six counties, with an 
organizational impact of over $26 million 
annually.  For more information, visit us 
at www.shangrilacorp.org or call 503-
581-1732.  

To purchase CP&M HVAC filters, contact 
Clay Dickey at 503-881-0159. 

Shangri-La 
Receives Collins 
Foundation 
grant award

Margie Paulson, of Employment 
Resources Northwest (ERN), is a recipient 
of the 2007 Oregon Employment and 
Training Association’s Commitment in 
Action Award.

The annual award is given to two 
individuals who, through service and 
leadership, demonstrate commitment 
in action and excellence in the field of 
employment and training in Oregon.

With a mission of “Professional 
Development for individuals within 
Oregon’s Workforce System,” 
OregonETA serves workforce 
development professionals by providing 
training, professional development and 
recognition of their many contributions.

Margie has served as Director of ERN 
for over 12 years, playing a key role in 
its development, expansion and success.  
Her vision of true partnership with other 
agencies and her commitment to those 
she serves have had profound impact 
on the thousands of ERN participants 
who have received employment skills, 
support and job placement through 
ERN.

ERN, a subsidiary of Shangri-La 
Corporation, is a job skills training 
program working in partnership with 
the Department of Human Services and 
other community agencies since 1991. 
ERN provides training in key job markets 
such as retail, clerical, medical office, 
production and light manufacturing, 
janitorial and housekeeping, human 
service direct care and grounds 
maintenance, preparing individuals to 
meet the needs of local employers. To 
learn more about Shangri-La and the 
ERN program, visit www.shangrilacorp.
org or www.ernprogram.com.

ERN Director 
Receives 
Statewide 
Employment 
leadership award Cold Stone Salem was honored at the 

Annual Franchise Meeting in Las Vegas.  
At the Meeting, the franchise won:

*Golden Spade for Albany store (3rd 
year in a row for this store, 6th overall 
including 3 awards at the Salem stores in 
past years) 

*Multi-Unit Owner of the Year for us as 
owners. 

The Golden Spade is awarded to the 
top 50 stores (out of 1385 stores) based 
on overall Operational Excellence.  
Operational Excellence is judged based on 
store cleanliness, outstanding customer 
satisfaction and overall store operations.

The Multi-Unit Owner of the Year was 
awarded only to the top ten Multi-Unit 
Franchisees across the nation (owning 
three stores or more) and this award, like 
the Golden Spade is an indicator of top 
operations for all stores owned by the 
same franchisee.

Cold Stone 
Scoops Double 
awards
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What a Small World

At Large: Bill Isabell

For those of you who don’t know me very 
well, I served 4 years in the US Air Force 
from January, 1964 until January, 1968.  
I spent a year in Vietnam from July, 1966 
until July 1967 stationed on an Army base 
in the city of Qui Nhon.  Qui Nhon is located 
on the north coast of South Vietnam about 
200 miles south of Da Nang.  Unknown to 
me, just 200 miles to the north, there was a 
one year old boy named Vinh Le who would 
become a closer neighbor of mine in 41 
years.  More about that later.

Vincent (Vinh) Le was born in 1965 in 
Da Nang (the award winning TV drama 
from the late 80s, “China Beach”, was 
based on a medevac unit there during 
the war).  His mom had a job with the US 
Army food service, and his dad worked for 
US Intelligence.  His mom is still living in 
Vietnam and survives on what money her 
children in America send.  

Le came to the US after high school, along 
with 4  brothers and 2 sisters, in 1983.  They 
established their new life in Orange County, 
California.  Two other brothers and 2 sisters 
are still in Vietnam.  

He studied auto mechanics at a vocational 
school in Orange County but didn’t 
immediately work as a mechanic because 
after graduation his siblings sent him to 
college at Cal State LA.

Le graduated from Cal State Los Angeles 
in 1990 with a BS in computer science.  
He was hired in 1989, before graduation, 
by a company called Aerospace.  His first 
assignment was in Singapore.

Vincent met his wife, Kelly, in 1991 on a trip 
to Da Nang to visit family. Unfortunately, 
that trip was bitter sweet.  At the same time 
he was meeting his future wife he was losing  
his job with Aerospace.  It turned out that 

it stated in some overlooked small print 
in his Aerospace contract, that he wasn’t 
supposed to visit any Communist countries 
or he would be fired.  

Kelly and Vincent were engaged in Da 
Nang but later married in Orange County 
on February 25 1995.  Vincent went to work 
as a mechanic in his brother’s auto shop.  
Kelly worked on an assembly line at a local 
factory.  

In August, 1996, Vincent opened his own 
auto repair shop with Kelly as his secretary.  
To make ends meet, she continued working 
nights at the factory.  But the shop didn’t 
make it.  Massive construction surrounding 
his business, prevented the customers’ 
easy access and their numbers practically 
evaporated in 1997.

Following that setback, Vincent and 
Kelly searched for anything that could put 
money in their pockets and food on the 
table quickly.  After considerable thought 
and research, they decided to enter the 
nail technician business.  They enrolled in 
Pacific Beauty 

school and after 600 hours of study, were 
licensed in1997.  For no particular reason, 
on borrowed money from the family, they 
decided to move to Lakeland, Florida,.  
After working for various nail shops around 
Lakeland for 2 years they opened their own 
place. 

In 2005, Vincent and Kelly finally 
discovered Salem, Oregon.  Their initial plan 
was to get away from hurricanes by moving 
back to California.  But after a trip to see an 
aunt in Portland, they changed their minds.  
They had seen an intriguing real estate sign 
on I5 about homes in Salem.  They called 
the phone number from Florida.  The rest 
is history.  The price was so good that they 

bought a home here without actually seeing 
it.

Their first shop is Salem was a “Regal 
Nails” franchise inside the Walmart Super 
Store on Airport Road.  But after one year, 7 
day weeks and 12 hour days (required hours 
for your shop to be open) and no family time, 
they quit and looked for their own place.  In 
August, 2006 they opened Happy Nails in 
suite 100 at 735 Browning Avenue SE. And 
that’s where they are today. 

The name Happy Nails was Kelly’s idea.  
After quizzing clients, word was that Vincent 
and Kelly were the only ones who could 
make them happy with their nails.  Ergo, 
Happy Nails. 

Business has been great!  They view Salem 
as a very friendly place.  Some of their better 
known clients include Gayle Caldarazzo of 
the United Way, Vicki Federico of Blue Cross, 
Blue Shield, Geraldine Hammond who 
has a school named after her (Hammond 
Elementary School), Laurie Rogers of 
Coldwell banker, and my wife Donna of 
Clark, Lindauer, Featherston, Edmonds, 
Lippold, Collier, LLP, and last but certainly 
not least, my daughter, Taylor.  Feedback 
from customers indicates that one of the 
main attractions is how clean and sanitized 
their shop is. 

Happy Nails specializes in “Solar Nail” 
products.  Kelly’s specialty is as a pedicurist.  
A typical nail job lasts for about 2 to 3 
weeks.  

Currently, the Les have plans to hire two 
more nail technicians.  If you’re interested 
in a nail tech position or wish to make an 
appointment, Happy Nails phone number 
is 503-364-2929. Their hours are from 
Monday-Saturday 10am to 6pm.

The Les have two children, son Johnson, 
11, a student at Leslie Middle School, and 
daughter, Elizabeth, 4, who attends pre-
school at Lee Elementary.

Vincent’s hobbies include playing the 
drums in church with their impromptu 
band, fishing of any kind with friends, and 
singing (along with Kelly) in the St. Josephs 
Catholic Church choir. 

So there you have it.  Forty one years and 
over 10,000 miles later, Vincent (Vinh) 
Le and Bill Isabell are neighbors again, 
but much closer this time, and under very 
different circumstances.  I opened my 
Allstate Agency right next door to Vincent 
one year ago this month.  Who knew at the 
time?  Wow!  It really is a small world, huh? 
.  

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and owns an Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon

On January 7, four certified nurse midwives 
became employees of Salem Hospital. The 
certified nurse midwives are Margaret 
Egeland, Patricia “Happy” Barnes, Kathryn 
“Kitty” Nielsen and Elenie Smith. 

The midwives will provide comprehensive 
obstetrical care to low-risk pregnant women 
as Willamette Valley Midwives, a part of 
Salem Health. Their phone number will be 
(503) 562-4040. 

“During the past 11 months, we have 
worked closely with the Salem Hospital 
OB hospitalists to make sure that women 
who desire midwifery deliveries have that 
service,” says Happy Barnes, CNM. “That 
partnership has worked well for our patients 
and for us as practitioners. We are pleased 
that our work together laid a solid foundation 
for this evolution in our practice” 

“The nurse midwives and Salem Hospital 
are committed to ensuring that adequate 
prenatal and obstetrical care is available in 
the community, and believe that midwifery 
care is an important element in that 
delivery of care,” says Mittie Hinz, the new 
senior director of Women’s and Children’s 
Services for Salem Hospital. “One of the 
things I noticed when I came here was the 
administration’s positive attitude and desire 
to build services to meet the needs of women 
in the community; one of those services is 
midwifery care, which provides women with 
more maternity-care options.” 

Certified nurse midwives provide 
comprehensive maternity care, including 
prenatal care, delivery and post-partum 
care. Mid wives provide holistic care for the 
entire family. Their workload is structured 
so it allows more time with patients. 

Salem Hospital’s OB hospitalists (a 
group of obstetricians who are at the birth 
center around the clock) will continue their 
collaboration with the midwives as their 
supporting physician. This collaboration 
provides a spectrum of care from low to high 
risk and allows for a seamless transition as 
higher levels of care become necessary. 

The midwives and hospitalists have 
developed a strong working relationship 
during the past year. When Salem Women’s 
Clinic terminated the midwives’ employment 
the midwives decided to continue their 
collaboration with the OB hospitalists. 

Certified Nurse 
midwives Join 
Salem Hospital

Salem 
Business 
Journal
Now in our 4th year

www.SalemBusinessJournal.com
Happy Nails owners Vincent & Kelly Le



february 2008 Salem business Journal Page 21

Susan Boyanovsky recently accepted a 
position as program manager of customized 
training and Lori Cegon (Hilfiker), PHR, 
joined CCBI as faculty for the Small Business 
Management (SBM) program. 

The CCBI Customized Training Department 
coordinates and develops training programs 
tailored to the needs of individual clients. 
The department also serves as a broker for 
a wide range of specialized trainings (e.g., 
manufacturing, lean office, supervisory and 
leadership, computer software and technology) 
and provides consultant services.

“We’re employer-centered,” said Boyanovsky. 
“Rather than taking a class that covers many 
different topics, customized trainings are 
developed to meet the needs of a specific 
business or industry consortium.”

Boyanovsky most recently worked for the 
Oregon Department of Community Colleges 
and Workforce Development (CCWD) as 
an education specialist providing technical 
assistance to Oregon’s 17 community colleges. 
Prior to CCWD, she was the industrial and 
engineering systems education program 

Two Local Professionals 
Join Chemeketa Center for 
Business and industry

specialist with the Oregon Department of 
Education and an instructional development 
specialist with Linn-Benton Community 
College in Albany.

She received a master’s degree in adult 
education from Oregon State University and is 
pursuing a doctoral degree in education with 
an emphasis in community college leadership. 
She can be contacted at 503-316-3238.

Cegon is the owner of Creative Results, a 
management, human resources and executive 
coaching firm, and most recently held positions 
as Director of Human Resources with MaPS 
Credit Union and Director of Education and 
Leadership Development with the Salem Area 
Chamber of Commerce.  

“It is extremely rewarding to assist small 
business owners throughout our region in 
achieving their business and personal goals 
through education, technical assistance and 
individualized coaching,” said Cegon.  

SBM is an intensive and comprehensive 9-
month program offered both at the owner’s 
place of business and in the classroom setting. 

She is a graduate of WOU in public policy 
and administration with a concentration in 
human resources and a business minor.  She 
has also earned her national professional 
human resource designation (SHRM) and is a 
graduate of Leadership Salem. Susan Boyanovsky

lori Cegon

Cascade Bancorp Announces Quarterly 
Cash Dividend Payment of $.10 Per Share

The Board of Directors of Cascade Bancorp 
(Nasdaq: CACB) approved payment of a 
$.10 per share quarterly cash dividend.  This 
regular dividend is payable on February 
15, 2008, to shareholders of record as of 
February 8, 2008.  

“Cascade continues to be a solidly 
profitable and well-capitalized bank that will 
successfully navigate the challenges of the 
current real estate slowdown,” said Patricia 
L. Moss, President and CEO.  “Accordingly, 
the directors are pleased to deliver a solid 
dividend return to our shareholders.” 

Cascade Bancorp (headquartered in Bend, 
Oregon) and its wholly-owned subsidiary, 
Bank of the Cascades, operates in Oregon 

Cascade Bancorp announces 
Quarterly Cash Dividend

and Idaho markets.  Founded in 1977, 
Bank of the Cascades offers full-service 
community banking through 34 branches 
in Central Oregon, Southern Oregon, 
Portland/Salem and Boise/Treasure 
Valley.  The Bank has been rated among 
the top performing banks in the nation for 
the ninth consecutive year by Independent 
Community Bankers of America, as well as 
being named the 2007 top community bank 
in the Northwest by US Banker Magazine.  
The Bank is honored to be among the 
top 40 “Best 100 Companies to Work For 
in Oregon, 2007,” compiled by O regon 
Business Magazine.  For further information 
on Bank of the Cascades, please visit our 
web site at http://www.botc.com.  
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��������Willamette�Valley Grill

It’s
An

Experien
ce

All-You-Can-Eat

Prime Rib

$1995

Monday-Tuesday 
starting at 5pm

33301 Market Street NE
at The Red Lion Hotel

(503) 370-7997
WillametteValleyGrill.net

GREAT STEAKS • GREAT SEAFOOD • GREAT SERVICE

Salem’s Finest Steakhouse
featuring Executive Chef Mathew Slack

SALEM’S
BEST STEAK

PAN FRIED 
TROUT

FENNEL
POLLEN LAMB 
CHOPS

BANANAS
FOSTER – 
TABLESIDE

Live 
Music

Friday & 
Saturday

Willamette
Valley Grill

Lisa Franceschi 503-589-9150 lisa@withnellauto.com

www.GrahamAviation.com

503-581-4139

$99Introductory Flight Lesson

Let Yourself Fly...

LOCATED AT THE SALEM AIRPORT

Call Now to Reserve Your Place in the Pilot’s Seat

10 FOR 10 The first ten people in February to 
buy an introductory flight lesson 
receive 10% off the regular price



february 2008 Salem business Journal Page 23

Executive Properties

Updated ranch style farmhouse. 3bd  2ba.
40x40 shop .  Year round spring.  All on 28 plus 

acres. Silverton Area. $ 690,000.00 Earl Kirk 503-
991-1113 or Cece Mosher 503-991-1114 

www.equitygroup.com

European Rustic by John Hammer. 2325 Tuscana 
Ave S. Be one of the fi rst to own a John Hammer 

Const. home with quality you have come to expect in 
beautiful Bella Cresta Subdivision in South Salem. This 

lovely European Rustic style boasts a Master on the 
fi rst fl oor. $650,000. For More info call Roger Elliott 

503 569-5003 or see it online at www.theelliottteam.net 

Valley View in West Salem. 559 35th Ave NW
270 degree views & DUMBWAITER/LIFT so no climbing stairs. 
Master on the main, WIC, shower & Jetted Tub. Gourmet Kitchen 

with nook, granite, pro gas range, eat-in-bar & views. Family/game 
room downstairs & large indoor fi nished workshop with built-in 

bench & cabinetry. Large 20x33 RV garage. $539,900. Call Trevor 
Elliott 503 602-1039 or see it online at www.theelliottteam.net

New Construction by John Hammer. 5967 Pikes 
Pass St SE. This home to be built will delight your 

buyers. One of our buyers favorite plans. Great 
room style with master on the main level, open 

loft/bonus room in upper level, & a 3 car tandem 
garage. All of the fi ne luxury amenities you have 
come to expect! $539,900 Call Roger Elliott 503 

569-5003 or see it online at www.theelliottteam.net

Rustic Home by John Hammer. 5984 Pikes Pass St SE. 
One of a kind built with superior quality and attention to 
detail. The warmth and character of this home greets you 
the moment you go through the door. The home includes 
formal living & dining, country feel kitchen with island, 
eating nook, family room, den/offi ce, theatre/game room 

and master suite. $569,900 Call Roger Elliott 503 569-5003 
or see it online at www.theelliottteam.net

Custom Home is Cambridge Meadows. 1556 
Brewster Ct SE. 2 Masters, Grand Entry, Formal 

Living, Dining and Family rooms. Granite and some 
Stainless in Kitchen, Cherry Hardwoods and Custom 
Built-ins in Offi ce and Family Room. French Doors 
off Master to private patio. Large lot too! $559,900 
Call Trevor Elliott 503 602-1039 or see it online at 

www.theelliottteam.net

Close-in Country  This 2341 sq. ft. 4 bdrm, 2 
bath home on 2.19 acres boasts oversized garage, 
garden spot, covered equipment storage, and easy 
access to town and highways. $444,900.00. Jim 

Hansen RE/MAX Equity Group 503-363-3367 or 
salemhomes@jimhansen.com

42110 Marks Ridge Dr.. SITTING ON TOP OF 
THE WORLD! 2007 built home with 4 br, 2 ba 
with shop on 9.66 acres! Horse set up w/ barn, 

round pen & loafi ng shed. Beautiful views of Fos-
ter, Green Peter and Santiam water view. $510,000 

(588126) 503-585-0100 www.johnlscott.com

11004 James Wy. Dr. CUSTOM ONE OWNER 
HOME! 4 br, 2.5 ba, 2819sf on 2.73 acres! 

Gentleman’s farm, barn w/hay loft, pond, x-fncd 
pasture, wine cellar, dark rm, shop w/htd interior 

shop. Greenhouse, gardens, offi ce, cvrd deck. 
$524,900 (587715) 503-585-0100 

www.johnlscott.com

26330 Regia Dr. BRING YOUR HORSES AND 
TOYS! Change your lifestyle and enjoy this 3 br, 
2 ba custom built 2006 home! Mountain & valley 
views, 4 stall barn w/turnouts, tack room & hay 

storage on 4.62 acres. 24x36 heated shop w/cement 
fl r wired 220. $589,500 (589118) 503-585-0100

www.johnlscott.comwww.johnlscott.com

10350 SE Edmunson Dr. SPECTACULAR 
PROPERTY! 3 br, 2 ba, 2329sf cozy log home on 
9.98 acres! Comp fenced & gated for your privacy! 
Bonus 2nd 1800 sf home for unlimited poss! Barn 
& shop provides plenty of room for toys & crit-

ters.$845,000 (588339) 503-585-0100
www.johnlscott.comwww.johnlscott.com

7126 Bethel Rd. SE. LOCATION, LOCATION!
Beautiful Macleay area 3 br, 3 ba, 2706sf home 
on 3 acres surrounded by trees. Acreage fenced 

w/36x48, 6 stall, concrete fl r barn. Updtd kit 
w/granite, Dacor oven/rng, SubZero frig. $650,000 

(582610) 503-585-0100
www.johnlscott.comwww.johnlscott.com

Breathtaking Views!! 5300 ft on 5 acres. 
Entertainer’s Dream! Beautiful landscaping, water 
features. Gourmet kitchen, professional appliances, 

luxurious master suite, theater, in-home gym, 
sauna, wine cellar, 2nd kitchen. Paul Holstege 503-

409-5024 www.equitygroup.com

New Construction luxury home with acreage.  
Minutes from Corvallis. 4 bdrm, 3.5 bath with 
formal dining and bonus rm. Granite gourmet 

kitchen, upgraded details through out. $840,000
Contact Sharon 503 551-3328.  More photos at 

www.SharonWalsh.net

4364 NW Honeysuckle Dr. AWAITING YOUR 
VIEWING! Elegant split-entry w/designer’s 

touch! 5 br, 3 ba, 2839sf w/ tiled entry, stairs, kit & 
DR w/inset glass accents. Slate/granite countertops 

also w/glass accents! Coved ceilings w/unique 
lighting. $599,950 (588890) 503-585-0100

www.johnlscott.com

309 NE Eastview Ln. ABIQUA HEIGHTS!
Custom 4 br, 3.5 ba, 2990sf home w/views of 

water and mountains! Hardwood fl rs, granite coun-
ters, formal dining, lg game room & covered patio. 

$549,559 (589901) 503-585-0100
www.johnlscott.com

Nestled privately with in the city limits on 3 
acres. 6345 Sq ft. 6 + bedrooms & 5 + Baths. In 
ground pool off master bedroom. 500 ft  gated 

drive. Very elite property. $1,250,000.00
Earl Kirk 503-991-1113 or Cece Mosher 503-

991-1114  www.equitygroup.com

303 NE Eastview Ln. ABIQUA HEIGHTS!
Custom 4 br, 3.5 ba, 2990sf home w/views of 
water and mountains! Hardwood fl rs, gran-
ite counters, formal dining, lg game room & 

covered patio. $549,559 (589894) 503-585-0100 
www.johnlscott.com

Macleay Area! Custom 1 level home on 1.5 acre. 
Formal Liv Rm, Fam Rm w/fi replace, beautiful 

hutch in Dining Rm. HUGE SHOP - 2 bay/2 deep. 
Mature landscape w/30 Blueberry bushes & room 

to plant more. Shelly Samson 503-371-5127 or 
ssamson@equitygroup.com

FOR LINKS TO REAL ESTATE 
COMPANIES, VISIT WWW.
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Buy Your Ticket for a Chance to Win a
2008 Chevrolet Corvette
and Four other Great Prizes!

$100 Ticket
5 in 750 Chance to Win!

Two Tickets on the “S” Curves at
Portland International Raceway
Courtesy of Jones Oil Company

Set of Four Tires
Courtesy of Les Schwab Tires

Cargo Hauler Trailer
Courtesy of Forest River, Inc.

2008 Marquis Spa
Courtesy of Marquis Corp.

Promote Your
Business with a

High-Performance
Show Table

Advertise Your
Business on the 

Speedway Banner Wall
Title Sponsors

503-588-6225
for Ticket Information

March 14, 2008
at the Oregon Pavilion


