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Roger Yost is Banking on Salem’s Treasures

Drs. Bud & Selma Pierce 
Named 2009 First Citizens

It has been more than a year since the 
Bank of the Cascades abandoned its 
Downtown home in for new quarters 
on Salem’s east side.  Although the 
elegant space in Roger Yost’s Capitol 
Center remains vacant, it has taken on 
new importance while the search for 
just the right tenant continues.         

Last week it was the site of a kick off 
public reception of umbrella art, part 
of Go Downtown Salem’s Rain Festival. 
During the Christmas holidays, 
Yost and Ameriprise Financial co-
sponsored a fundraising reception 
for CASA of Marion County and the 
Women’s Crisis Center.

Roger Yost has become so much 
more than just a household name 
and a positive force in the business 
community in Salem.  While 
spearheading progress seems to be 
Yost’s specialty, his love of art, music 
and the celebration of life have really 
cemented his reputation of being a great 

property owner and Landlord. Roger’s 
real estate collection offers some 
of Salem’s most creative business 
space. From the Historic Reed Opera 
House underground to the top floor 
of Salem’s tallest building, Roger and 
his staff have restored and preserved 
some real gems downtown. While it 
is no secret that the competition for 
retail, office and professional space 
is heating up, now is the time when 
being a little different or perhaps a bit 
more charming or even very creative, 
really helps rent space. How many 
opportunities does one have to lease 
a historic bank space with a working 
vault and an expansive mezzanine with 
a stunning fine art painted ceiling. 
That’s just the main level of the Capitol 
Center.

The Reed Opera House was 
once quoted as “Salem’s center for 

Continued on page 4

Continued on page 6

Drs. Bud and Selma Pierce were 
recognized as the 2009 First Citizen at this 
year’s First Citizen’s Awards Banquet on 
February 12th. The Pierces were honored 
for their community service and dedication 
to those with health issues. Selma is a 
colunteer with the Mobile Dental Van and 
Bud is highly respected by both his patients 
and peers.

For 60 years, the Salem Area Chamber 
of Commerce has honored those who are 
committed to making our community a 
better place. The banquet is an opportunity 

Continued on page 6

On January 28th, nearly 200 people 
gathered at Judson Middle School in 
Salem, Ore. to kickoff the 2010 American 
Cancer Society Relay For Life. In addition 
to the delicious food and great prizes, 
participants got a chance to learn more 
about Relay, sign up for a team, take part 
in a silent auction, and more. 

Jean Wheat-Palm, Event Chair for the 
Salem-area event, was ecstatic about the 
event. “Our kickoff went spectacularly, 
and it’s all thanks to our fantastic 
participants, volunteers and committee 

2010 Relay for Life Kickoff 
a Success

Drs. Selma and Bud PierceKim Buckner and Jean Wheat-Palm
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social, cultural and political events” 
well over a hundred years ago and 
it’s even more popular today. Hillary 
Clinton visited and wandered around 
the old building during the Presidential 
campaign. She shopped, snooped and 
love the old Reed.

 Investing more than just capital in 
the community Roger Yost spends 
a great deal of time helping the 
city’s downtown core organize and 
promote the most valuable retail and 
business district.  Go Downtown has 
put tireless effort into creating fun 
events for the entire family, expanded 
First Wednesday into a year long 
calendar of activities that bring people 
downtown on a regular basis, but most 
of all Roger has spread his passion 
and appreciation of art and music 
throughout every thing he touches.

Unselfish with his time, Yost serves 
on several boards and committees for 
local tourism, the historic Elsinore 
Theater, local higher education 
programs, Oregon Symphony, Salem 
Multicultural Institute and the city’s 
future visions.

Roger Yost is the all American 
visionary.When asked about what he 
has up his sleeve next, Roger responded 
with that sweet smile that makes him 
so likable. “At this stage of my life 
I have no lofty personal ambitions. 

Yost...Continued from front page I’m simply dedicated to making this 
city and our state a greater place. 
Greater for art, music, theater and 
general livability, giving their parents 
and teachers incentives and space to 
perform and grow. To become special. 
To begin to recognize and realize their 
dreams.”

Roger Yost will continue to be an true 
inspirations for all the local business 
people that are banking on Salem.

How does CASA feel about Roger 
Yost? “We would like to thank him for 
his wonderful support of our program. 
At the 2009 Art with Heart Event, 
Roger donated time, space and staff so 
that our event could be a success. He 
referred us to his friends at Ameriprise, 
who designated CASA of Marion 
County as one of their two designated 
charities during the holidays of 2009. 
He is our host at the Reed Opera House 
- recognizing that our slim resources 
are best used to support the children 
in foster care, he graciously offered 
reduced rent so that we could allocate 
our finances towards those children. 
He is always smiling, gracious and 
gentle, and such a tremendous asset to 
our community. Thank you Roger!”

Phil Krug, President of Artists in 
Action (AiA) and the Salem community 
are indebted for the contributions of 
Roger Yost to expand and bring art 
back into the community, beyond what 
anyone else dared dream.   
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The All New 2010 Mercedes-Benz C-300

Marion County Commissioner: Patti Milne

Initiative 24-292? Learn More About It
Debating principles and philosophies in 

the public square is what makes America 
great.  The struggle over ideas is what makes 
our government strong. And well-informed 
voters are what make the initiative process 
work well.

With time running short before the May 
Primary election, there is a lot Marion 
County voters need to learn about initiative 
24-292, as it is not what it appears on the 
surface and the ramifications run deep. 

Initiative 24-292 would dramatically change 
the structure of Marion County government, 
eliminate a critical elected position, change 
how you are represented in county government, 
and all at an increased cost to the taxpayers.

So why throw out a system of local 
government that has served the communities 
of Marion County well for 150 years? Why 
experiment with a proposal full of ambiguities, 
lack of clarity and constitutional questions 
when people are already suspicious of more 
governmental change in the midst of an 
economic crisis, and at a cost to taxpayers that 
could be hundreds of thousands of dollars?

Knowing who wants to make this dramatic 
change helps to explain why they want to 
make this change. The two chief petitioners, 
Rick Stucky and Rick Kimball, may not be 
widely known throughout Marion County, 
but the organization behind the initiative 
has close ties to Friends of Marion County 
(a branch of 1000 Friends of Oregon) and 
the Democrat Party. The Marion County 
Democrat Party has endorsed the initiative 
as has a companion organization, the OLCV 
(Oregon League of Conservation Voters).  

Both 1000 Friends of Oregon and OLCV 
are political activist groups. 1000 Friends 
has a history of suing cities and counties 
over the completion of Comprehensive Plan 
requirements. They regularly file land use 
decision appeals tying land owners up in 
court for years at tremendous cost not only 
to the land owners but to the county. OLCV 
identifies, endorses and campaigns on behalf 
of environmental candidates and holds elected 
officials accountable on environmental issues, 
according to their website.

Roger and Aileen Kaye have been recognized 
for their hard work on the initiative petition 
by the above groups. Both are active members 
of Friends of Marion County. He has been 
its president.  Richard van Pelt has been 
secretary of Friends of Marion County and 
is one of the writers of the initiative. In his 
own words, he “arranged the districts” which 
are described in the initiative. Letters to the 
editor in support of the initiative have been 
written by office holders in the Democrat 
Party and Friends of French Prairie.

The proponents say our county government 
is outdated, and in order to modernize it, we 
have to add two more commissioners, and 
the commissioners must all be non partisan; 
and to make these changes we have to 
become a home rule charter county. That is 
actually not true, but I’ll address that later.

Of the 36 counties in Oregon, only nine have 
a home rule charter. Some of these counties 
are bigger than Marion County, some are 
smaller. Some work well and some do not.  
No two counties are the same. We vary in 

population, geographic size, business and 
industry, and politics. Therefore it is only 
natural that county governances would vary 
from one county to the next accommodating 
these differences and reflecting local voter/
taxpayer needs and preferences. 

The proponents say partisan politics 
influences or “colors” decision making by the 
board of commissioners. Over the county’s 
150-year history, individuals from both parties 
have been elected to partisan and non-partisan 
positions in Marion County government, 
which is the case today. Party affiliation 
and party support have always played roles 
in all these elections. Although voters do 
cross party lines in elections, candidates’ 
political party principles, philosophies and 
party registration will always be considered. 
In recent years, commissioners in Yamhill 
County became non-partisan, yet people will 
tell you that political party support did not go 
away, but, in fact, continues to play a big role 
in campaigns and elections.   

The proponents say this massive overhaul 
of county government is cost neutral. Please 
be aware, the initiative does not require or 
mandate any cost neutrality much less cost 
reduction. The cost savings they state in 
their handouts and presentations are merely 
suggestions and have no authority.  

They think Marion County commissioners 
have too much staff. Although job titles and 
duties vary from one county to another, 
research shows that Marion County has fewer 
staff than comparable counties. Proponents 
have targeted the elimination of at least one 
policy advisor from the board office to try 
to reach their cost neutrality. The policy 
advisors not only assist the commissioners 
and the county administrative officer with 
research, policy, correspondence, contracts 
and constituent issues, they work with and 
for all the other county department heads 
on research, policy, problem solving and 
trouble shooting. Working on transportation, 
health care and public safety issues, they 
work with staff and elected officials at the 
city, state and federal levels, as well as with 
community groups. 

The charter eliminates the elected county 
treasurer, but that just means a professional 
investment manager would need to be hired. 
Human Resource experts estimate finding 
someone with the knowledge and background 
necessary to meet the statutory requirements 
of the position will cost considerably more 
than the current elected treasurer makes. 
The treasurer is the statutory cash custodian, 
responsible for proper receipting of all monies 
flowing through the various bank accounts 
and with the State Treasury Investment 
Pool. The treasurer is responsible for the 
distribution of taxes and interest earned 
to the 109 special districts which include 
schools, water districts, etc. The question of 
who will be personally liable to pay damages 
should moneys not be distributed properly 
(as per state law) has not been addressed yet. 
There is no cost savings even if treasury staff 

reductions were enacted as the petitioners 
suggest.

Today, any citizen can call any of the three 
commissioners or all three if one so chooses. 
And, that happens! The creation of districts 
takes that right and representation away from 
citizens. Districts isolate the commissioner 
and the people he/she represents from 
the other parts of the county, especially 
in the rural areas. Districts can pit one 
commissioner against the other four, leading 
to bickering and poor communication. 
Accountability is lost because deals can be 
made behind closed doors. With every district 
including some portion of Salem and/or the 
Salem-Keizer Urban Growth Boundary, it 
is possible all five commissioners could be 
from Salem and/or Keizer. Urban interests 
will take precedence and leave the rural areas 
with no representation.

Marion County government has embraced, 
initiated and implemented numerous 
changes in the past decade, bringing our 
county proudly into the 21st century. We are 
often held up as a model for innovation and 
creativity, setting the standard for others to 
follow and emulate. We have taken strong 
stands to support our agricultural industry 
and protect productive farm ground. Just as 
a mother hen, or proud poppa, we have stood 
by our local communities to help them with 

infrastructure needs, improve public safety, 
and build their local economy according to 
their mission and goals, never favoring one 
over the other, championing the best interests 
of the county as a whole. Always striving to 
be better, we welcome, value and appreciate 
ideas and suggestions from the public. More 
often than not, changes we make to county 
ordinances, policies and procedures come 
from concerns and ideas the general public 
has brought to our attention.  

In closing, keep in mind that state 
law allows the electorate to add more 
commissioners and to create non-partisan 
elections without adopting a home rule 
charter. Clackamas County used the law to 
add two commissioners. Clackamas County 
and Yamhill County used the law to make 
the commissioner positions non partisan.  
So, ask the proponents of 24-292 what it is 
they really are trying to change. 

Please feel free to contact me with any 
questions at 503.588.5212 or pmilne@
co.marion.or.us. Also, I invite you to come 
and shadow me for a day. Find out what a 
county commissioner does and get a glimpse 
of how county government works for you!
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Tea Party – Anyone?

The Oregon Pioneer

Musings Of The OregOn PiOneer

2010 CTS

I Stand Proud and watch from “Atop” 
the Great Dome of the Oregon State 
Capitol. It is my job to watch and 
remember. Over two hundred years 
ago King George imposed a new tax 
on tea. Hence, the original Boston Tea 
Party took place as Bostonians, dressed 
as vagabonds, stormed an English 
Merchant ship and denied King George 
his tax. Two hundred years later and 
of like mind was Howard Beale, the 
television anchorman from the movie 
“Network,” played by the brilliant actor 
Peter Finch, who yelled “I’m mad as hell 
and I’m not going to take it anymore.” 
For his performance in 1976, Finch was 
awarded the Academy Award for Best 
Actor.

The Oregon Legislature has met and 
adjourned until January 2011, its belly 
full of new tax revenue with the passage 
of Measures 66 & 67. During the 
abbreviated Legislative session people 
gathered on the steps of the Capitol to 
protest new and increased taxes, fees and 
the loss of jobs. This is old news - what 
relevance to me? This is new news since 
the revenue from Old and New taxes will 
not fill the gap between projected budgets 
and income tax revenue. The Governor 
looks to eliminate the “kicker” and add 
a new sales tax to fill the revenue gap. 

As with Dickens’, A Christmas Carol, 
there are ghosts of the Past, Present and 
Future to be dealt with. The ghost from 
the Future is more mercurial than most.

The current Great Recession continues. 
The economic projection that the first 
half of 2010 would the start of the upturn 
in new jobs has not materialized. There 
certainly are favorable signs of growth, 
but alas, state income tax revenue 
remains low. It is certainly hoped that 
new family wage jobs will be forthcoming. 
Unprecedented expenditures have been 
made to produce new jobs, seemingly 
without material effect. Is this to be a 
“jobless recovery?” That is surely not the 
hope of anyone. Yet, from my vantage 
point I look upon Downtown Salem, 
and I lament at the closing of the Blue 
Pepper coffeehouse which was a warm 
and cozy establishment where quiet 
conversations were common. However, 
I hear the Blue Pepper coffeehouse may 
reopen with new owners. I certainly 
hope so. The loss of one small business 
is one too many.

Every community in the USA is vying 
for new business and new jobs. Many are 
foregoing property taxes and providing 
infrastructure to bring in new jobs. 
Salem and Oregon are not competitive. 
There are no “white knights on white 
horses” to pull Salem and Oregon out 
of this Great Recession. The Legislature 

and Governor are offering larger and 
larger Government budgets as the 
solution. Such budgets require more 
revenue, and tax revenues are down. 
Ergo, increased taxes and fees are the 
only method to supply the money to 
operate the ever increasing size of State 
Government. Was Howard Beale right?  
Is the Legislature listening? I think not. 
Tea Party - Anyone? I Stand Proud and 
watch from “Atop” the Great Dome of 
the Oregon State Capitol. It is my job to 
watch and remember.  

It’s true...you better hurry up if you want one last 
trim or an old fashioned shave from Daryl himself 
at Daryl’s Barber and Style Shop.

Towers has been barbering in Salem for over 45 
years. It’s not unusual to stop in and find him with 
a customer like Dennis Walthall who is proud to 
say “Daryl has been cutting my hair for 20 years!” 

March 2nd Daryl will cut his oldest clients hair 
and then hang up the sheers and scissors for good.

It’s time for more poker, homing pidgens and his 
beloved plants.

Chad Towers will lead the shop his father worked 
for so many years. “We will really miss having Dad 
here...He’s a good hand to have around”

Daryl Barber and Style Shop is located at 
3360 Triangle Dr. call 503-363-4165 for an 
appointment.

Barber Daryl 
Towers retires 
After 45 Years

members. Now it’s all about building 
momentum to the main event in June.”

Guest speakers included State 
Representative Brian Clem and Kim 
Buckner, a long-time Relay supporter that 
shared her own personal struggles with 
cancer. “Kim’s story is extremely touching, 
and I think it shows that despite the fear 
and uncertainty that are part of dealing 
with cancer, family, friendship and sheer 
determination can make all the difference 
in the world,” said Wheat-Palm.

The main Relay For Life event will take place 
June 18-19, 2010 at Chemawa Indian School 
in Salem. Now’s a great time to get involved! 
For team or participant information, 
contact Jill McConnell at 503-551-0008. 
For sponsorship information, contact Rob 
Kansky at 503-930-1922. For survivorship 
information, contact Linda Adams at 503-
371-8847. For all other questions about how 
you or your organization can get involved, 
visit www.SalemOregonRelay.org. 

to recognize those “quiet giants” throughout 
the community, many who work behind the 
scenes taking no credit for their good works.

“Recipients of the First Citizen and 
Distinguished Service Awards epitomize the 
spirit of giving that exists in this community,” 
said Sharron Seideman, manager of special 
events for the Salem Chamber.

The Chamber also honored three 

Distinguished Service Awards to Fred 
VanNatta, Denny Young and Brian and Mary 
Bliss.   Fred VanNatta was recognized for 
his more than 40 year career in politics and 
leadership within the community.

Denny Young was honored for dedication to 
Rotary as well as downtown Salem boards.

Brain and Mary Bill own the Turtle Ridge 
Wildlife Center where more than 900 wildlife 
animals are treated and sheltered each year 
until they can be released back into the wild. 
They are also very involved in other area not 
for profits.

This year also began a new award for 
Outstanding Young Professional. Ryan Collier 
was recognized as this first to receive this 
award. Ryan is involved with many service 
oranizations and has received numerous 
awards in his profession for community 
service.

First Citizen...Continued from front page

Relay...Continued from page 1

MAKE A 
POSITIVE 
IMPACT.

Make your next event 
a zero-waste event 

It’s easy with Garten!

Call  503-581-4472
www.garten.org

Make your next event 
a zero-waste event 

It’s easy with Garten!
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The Mayor’s view Janet Taylor

My Final State of the City Address
  Thank you to the Salem Area Chamber 

of Commerce, Salem City Club, and Salem 
Downtown Rotary for sponsoring the State of 
the City address each year.  

Special thanks to my dear husband, Duane, 
who is always very supportive. 

I wish we had the time for me to thank each 
of you here today and all the community 
members who give of your time and money to 
make Salem a better place.

And Best Wishes to my friend, Keizer Mayor 
Lore Christopher, who is giving her State of 
the City address today too.                  

I would like to introduce the eight City 
Councilors who serve with me on our team 
of volunteers, and who give many hours each 
week for our community. I appreciate their 
willingness to serve on council, and take time 
away from their jobs and families.

Ward l – Chuck Bennett
Ward 2 –Laura Tesler
Ward 3 – Brad Nanke
Ward 4 – T J Sullivan
Ward 5 – Diana Dickey
Ward 6 – Bruce Rogers
Ward 7 – Bob Cannon
Ward 8 – Dan Clem
As a city of 157,000 with over 1,200 

employees and a $400 million dollar budget, 
Salem can no longer be viewed as a small 
town. Operating an organization this large 
takes professional skills, and good customer 
service attitudes. It is a pleasure to introduce 
our City Manager and Department Heads with 
deep appreciation for a job well done.  Please 
join me in thanking the following:

City Manager Linda Norris; Deputy City 
Manger Sean O’Day; City Attorney Randall 
Tosh; Public Works Director Peter Fernandez; 
Police Chief Gerry Moore; Interim Fire Chief 
Mike Niblock; Community Service Director 
Vickie Woods; Urban Development Director 
Rick Scott; Information Technology Director, 
Ida Salazar; Human Resources Director 
Connie Munnell; Administrative Services 
Director Tony Mounts.

I also want to thank all of the employees that 
work for the city. They care deeply about their 
community, and try to make it better every 
day. We must never forget that they are at the 
forefront of dealing with the everyday tasks 
that are part of a large city operation.  These 
employees are assisted by the 5,000 residents 
who volunteer at our Library, Parks, Police, 

and other departments.  Thank you all for 
doing a great job. 

It has been a chaotic time in Oregon and the 
Nation with continuing war, bank and auto 
bailouts, a national financial meltdown that 
impacted our local economy, and a contentious 
statewide tax measure. There was less civility 
and respect, evidenced in conversations, blogs, 
e-mails, letters to the editor, and on television 
and radio. It has been a roller coaster of 
challenges, and we need to put some stability 
into our lives.

Our area does have some stability with our 
valued government jobs, but we can no longer 
afford to look to government to provide every 
service we want. Thomas Jefferson said – and 
I quote “A government big enough to give you 
everything you want, is big enough to take 
everything you have.”

Salem is the center of a metropolitan service 
area of nearly 400,000 and a destination for 
shopping, recreation, and employment.  Our 
minority population has grown from 6 % 
in 2000 to 22% in 2010.  We have 43,000 
government jobs, of which 17,000 are State 
employees, down by 500 over the last year, 
and 100,000 private sector jobs, down 6,900 
over just the last year.

During the last 7-1/2 years I have served 
as Mayor, my passion has been economic 
development, and the current climate has 
put that to the test. A Mayor’s duties include 
managing City Council meetings, attending 
events, speaking to groups, and serving on 
committees. But a Mayor also needs to be 
positive about the community, have some 
vision for the future, and be a problem solver 
– an attitude that must permeate the entire 
organization. Otherwise why would anyone 
invest in our community?

Over the last eight years, I have been so 
fortunate that I could devote my energies 
full time to this position. Our city deserves 
that type of attention. Cities are increasingly 
complex, and on the front line in providing 
essential everyday services.  We continually 
deal with Federal and State rules and mandates 
that usually have no funding provided, 
putting more and more of the burden of all 
governments on local resources.

Salem has had its’ challenges, especially 
this last year with a $5 million dollar budget 
deficit, tight financial markets, and a brutal 
recession that increased demand for services. 
With good attendance at our community 
forums, we were able to identify services that 
could be scaled back or cut, re-organizing city 
departments, and identifying efficiencies. We 
came through the budget process more stable 
financially, but this year, the PERS retirement 
and health insurance increases, plus a decline 
in franchise fees will impact our budget and 
require additional, difficult decisions.

Over the last few years in our budget process, 
we have continued to support our social service 
agencies, as has the community, even as our 
attention is drawn to international disasters. 
Our city employees participate in fund raising 
for Marion Polk Food Share and other great 
organizations, and the city owns, manages, 
or subsidizes over 3,400 low-income and 
affordable housing units.

In spite of this support, the most troubling 
statistic is that we have over 3,200 homeless 
in our community, including 1,100 children.  
What a challenge for these kids who need 
to go to school to learn to be productive 
citizens.  Fortunately, we have received some 
Federal funds to partner with the Community 
Action Agency to put focused attention to 
this problem, including assistance in finding 
housing and employment.

Reducing our expenses needs to be an 
ongoing effort.  One area that needs serious 
consideration is our costs for voter-approved 
annexations. The land inside the Urban Growth 
Boundary is meant to eventually be part of the 
city, but with voter annexation we must spend 
staff and consultant time to prepare these for 
the ballot. To date, all annexations, but one, 
have been approved by the voters. It may be 
time to ask our community if this is an area 
they will turn over to the City Council to save 
money for other services.

Saving money is an important action, but 
more employment in the private sector, with 
investment in new factories and stores, is 
equally as important.  Jobs means income 
taxes for State services, but cities are funded 
by property taxes, a challenge in a city like 

Salem where 20% of our property pays no 
taxes into the General Fund.

That fund pays for Police, Fire, 911, Library, 
Parks, Pools, and some Administration, for a 
total of $100 million. Our total property tax 
revenue is only $47 million, so we need the 
shared revenue from the cigarette and liquor 
taxes, and the franchise fees from utilities 
that use our right of way. Because of the cap 
on property tax increases and the decline 
in franchise fees, we must grow our private 
property tax base or continue to cut services. 
The best way to do that is to increase the 
number of business properties, which usually 
have a higher value per square foot to tax, and 
put very little additional burden on services.

But, retaining and recruiting business is very 
competitive, and now we have higher income 
taxes. I know it is a relief to the majority, but 
an open wound for many. We can’t continue to 
just be mad – it uses up too much energy and 
doesn’t address the problem. I don’t support 
the comment that government creates jobs, 
but we do have some tools that can be useful 
to businesses.  

In Urban Renewal areas we have land 
we can sell at a discount while requiring 
development in a certain time period, plus low 
interest loans, and grants. At the city-owned 
Renewable Energy Center on Gaffin Road we 
took steps to plan infrastructure requirements 
ahead of development to be able to respond 
quickly to opportunities.  Another important 
role is to maintain a safe community, with a 
vibrant downtown, lovely parks, and great 
neighborhoods.  This is what will help retain 
and attract the high quality workforce that 
every business needs. 

There are actions our residents can take too 
that will help immensely. The Chamber of 
Commerce has had a long-term campaign to 

Continued on page 8
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“Buy Local” – but not everyone is practicing 
this critical piece of our local economic puzzle.  
Can we drive the message home even more 
strongly?        

We can capture visitor dollars as travelers 
venture out again by increasing the marketing 
of our community through Travel Salem. All 
of us can buy the new books they sell featuring 
our local attractions and beautiful scenery. 
There is even a promotion underway to 
bring the “heritage travelers” to Salem who 
have time, income, and interest in historic 
buildings and places.  Increased tourism will 
boost the room night taxes that maintain our 
city-owned historic places, provides grants to 
events, but also puts dollars into our General 
Fund for police, fire, and parks.  

Let’s continue to support our arts and 
entertainment offerings so those discretionary 
dollars stay in Salem, and help to attract the 
“cultural creatives” and young professionals 
that have put excitement into so many cities.  
Students from other cities and countries 
at Willamette University, Western Oregon 
University, and Corban University, will choose 
to remain here after graduation if they view us 
as attractive and interesting. 

Let’s join the growing crusade to stop the use 
of our city name as a synonym for “Legislature” 
or “State Government”.  I love that we are 
the Capital city, and am willing to take any 
criticism we earn, but the misuse of our name 
is ridiculous!!

Can we entice employees who now commute 
from other cities for work in Salem, to instead 
move here to save time and money, and 
reduce their carbon footprint? Just think 
what it would do for our businesses if 2,000 
families relocated to our area. Will you, and 
the government agencies, encourage your 
employees to live in our community, maybe 
even offer incentives?

Working with business leaders, we need to 
identify the types of businesses that we want 
and need to attract. Would their suppliers 
benefit from being closer to their Salem 
customer?  Are there products you buy from 
overseas that could be made here just as easily, 
saving the time and expense of long distance 
shipping?

Even as we concentrate on local, we need 
to think, and act globally, and develop strong 
regional collaboration to broaden our appeal. 
Our strong working relationships with Marion 
and Polk counties, Keizer, and cities around 
us has been our strength.  We support the 
renewable energy and “green” industries, but 
the reality is that all industries have their ups 
and downs, and it is important to diversify our 
employment base. 

Salem is in close proximity to several 
colleges and universities that are looking for 
partnerships that can make us both be more 
successful. Many have a large number of 
international students that can be connections 
to other countries and their markets.  A focused 
involvement with these student groups could 
bring good results for existing businesses for 
export of products.

The research and development at OHSU 
in the bio-med field is ripe for development 
with the new emphasis on health care, and the 
new products and technologies developed at 
Oregon State need business incubator support 

systems where they can grow into full-fledged 
production.

Could the City of Salem partner with these 
innovative organizations to provide reduced 
rent in any empty city-owned spaces, or amend 
our Urban Renewal plans to provide capital 
improvement dollars for empty industrial 
buildings?

Would Council approve having the City 
build flex space at the Salem Renewable 
Energy Center, with criteria that required rent 
after a certain period of time? Although this 
competes with the private sector, in the long-
term it could build our reputation as very pro-
business, benefiting all property owners.

We have lost companies to other states with 
lower electrical rates when we were winning 
the competition in every other category.  Is 
there a solution that will not negatively impact 
our electrical utility providers?

Will City Council approve a phased in 
approach for the new storm water fee 
adjustments to reduce the impact?  We must 
meet the 2010 Federal permit requirements for 
quantity and quality of our water run-off from 
parking lots and streets. Rate adjustments will 
lower most residential and some industrial 
fees, but increases could be experienced by the 
retail and commercial sectors, public schools, 
and churches, where water usage is low, and 
there are large impervious surfaces.

We have programs that work, and Urban 
Renewal is a perfect example. In our budgeting 
for the current fiscal year we estimated that 
urban renewal revenue would be about $9.6 
million, and instead it will be $11.7 million 
because of the increased values – an additional 
$2 million that can be used for loans and 
grants or reduction of debt.

By the way, our legal department did a great 
job on defending the Bureau of Labor claim 
regarding prevailing wage on the hotel next to 
the Conference Center.  Thank you to Labor 
Commissioner, Brad Avakian for working 
with us.  The positive resolution of this issue 
to the benefit of the City has released the $3.2 
million in urban renewal dollars we had held 
in reserve. 

Outside of the Urban Renewal areas, there 
have been positive steps taken to make our 
city attractive to the new “green” industry.  
The City is developing a city facility and 
community-wide energy strategy to become 
more energy efficient, and we will receive 
our fair share of the 2,000 electric vehicle-
charging stations that will be installed around 
the state.  It is a new infrastructure that will 
position us to attract green manufacturing, 
including batteries for electric vehicles.

One of the most exciting of our “green” 
manufacturers is  Sanyo Solar LLC.  When 
they determined that the Mill Creek Corporate 
Center location was unsuitable, we were 
in a position to offer the city owned Salem 
Renewable Energy Center on Gaffin Road as 
an alternate.  The culmination of five years of 
working with Sanyo Solar for a factory here in 
Salem, was solidified by our shovel ready land, 
the State BETC tax credits, and a commitment 
from PGE to build a redundant power 
substation.  We now have an $80 million 
dollar investment in Salem that provided local 
construction jobs, 200 permanent jobs, along 
with land sale proceeds to the City, and an 
option for an additional 15 acres. 

The City and our partners, SEDCOR, the State 

Business Oregon, Chemeketa Community 
College, and PGE received an award for the 
Sanyo project from the Oregon Economic 
Development Assoc. for the “Economic Success 
Story of 2009”.  Now, with the sale of Sanyo to 
Panasonic, there is an outstanding opportunity 
for expansion, along with increased national 
and international visibility for Salem. To build 
on this visibility, I will join our partners at 
the end of the month to visit Sanyo in Osaka, 
Japan and attend a trade show in Tokyo to 
recruit other companies. 

International attention was also focused on 
us when a major Japanese television station 
came to Salem along with one of their most 
popular movie stars, to film a program on 
Sanyo, and our city’s sustainable energy 
initiative.  And, the Wall Street Journal had an 
article on Sanyo too, but they also did one on 
the “chicken” issue. You can’t win them all!!

Our success with this project did not go 
unnoticed by the State Dept. of Administrative 
Services as a possible solution to the challenges 
on the property the State owns at the Mill 
Creek Corporate Center. Although 200 acres 
were considered “shovel ready,” a large section 
of over 315 acres needed a private developer 
to install roads and utilities, a very expensive 
endeavor, especially with the downturn.

With the support of the Legislature, the 
State Dept. of Administrative Services took 
on the developer role to prepare the land for 
sale. The Legislature allocated $5 million for 
flood plain fill, an access road, and utility 
installations, in addition to $4 million for 
road improvements, and $10 million for the I-
5 Kuebler interchange. Thank you to our local 
State Legislators for supporting this effort. 

Salem also received $500,000 in Federal 
stimulus dollars for the first part of the water 
line loop.  What is important about these 
grants is that as more State and Federal dollars 
are invested in the infrastructure on this 
property, the less the city has to pay for with 
Urban Renewal taxes.  That allows the Urban 
Renewal District to be closed out sooner and 
place those property taxes in the General Fund 
- once again think Police, Fire, and Parks.

The State also realized the affect of the 
recession on land prices, and restructured 
the pricing level of the 200 acres.  But 
companies don’t make decisions based only 
on land prices, they need a good workforce, 
infrastructure available in a short time frame, 
and fair regulations.  I have been privileged 
to be part of many presentations by our 
City Manager and her staff, PGE, SEDCOR, 
and Chemeketa Community College to site 
selectors and company representatives on the 
benefits of locating in Salem.

One of those presentations resulted in the 
State being able to sell 52 acres to Home 
Depot for their 465,000 square foot Rapid 
Deployment Distribution Center, the first 
large project at Mill Creek Corporate Center.  
It is now under construction to put 250 to 
300 people to work within the next 3 years, 
and the opportunity to attract some of their 
suppliers. The bonus here is that the City will 
get back over $300,000 of the $2 million it has 
invested in this State owned property, plus the 
negotiated Police/Fire fee of $7,000 per acre 
for a total of $680,000.

To further build on our national and 
international pro-business image, Council has 
approved airport improvements including the 

terminal area expansion, the runway extension, 
and continued to work with our consultant on 
returning commercial air service to Salem.  It 
is a turbulent time for airlines, but they are 
slowly returning to profitability, and we have 
a proven market.    

Other construction jobs are being generated 
by the voter approval of the Chemeketa 
Community College and Salem/Keizer school 
district bond measures in addition to the 
completion of the $275 million expansion of 
Salem Health facility.  

Local contractors are benefiting from the 
$240 million replacement of the Oregon State 
Hospital on Center Street, which could also 
bring several hundred more employees to 
bring staffing up to required standards. 

After I raised concerns about lack of 
community input into such a large project, the 
State Dept. of Human Services formed a group 
that meets to resolve neighborhood concerns, 
including traffic, security, and other issues. 
The establishment of group homes is still a 
statewide controversy, but some action was 
taken by the Legislature last year regarding 
notification and operator training. Locally, 
we will be developing a licensing program for 
group homes to identify their location, restrict 
their quantity in any one area, and make 
neighbors aware prior to their establishment.

In 2011, I expect the State to begin the 
process to sell the north part of their property 
on Center Street across from the new hospital. 
It is another opportunity to place ownership in 
private hands for an exciting development that 
can revitalize this part of our city and provide 
property taxes for local services.

City and community comments need to be 
respected when these large redevelopment 
projects occur, and we are making progress 
in that area. Beginning Jan. 1st of this year, 
the Legislature restored some of the duties of 
the Capital Planning Commission, to create 
the opportunity for public input, and frankly, 
make it a more cooperative effort and a win for 
both the State and the city. 

The next property sale appears to be the 
Blind School bordered by Mission, Winter, 
and Church Streets.  This prime nine-acre 
parcel is across from our jewel of a park – Bush 
Park, adjacent to our large regional hospital, 
Salem Health, and is next to a residential 
historic district. Council has encouraged the 
Legislature and DAS to refer this to the Capital 
Planning Commission, and the community, 
to provide input into the future uses to 
ensure compatibility with these surrounding 
properties, and encourage development that 
brings property taxes for city services.

No State of the City speech would be 
complete without comments about the 
heart of our city – the downtown, and the 
visioning process called Vision 2020 that 
had over 3,000 participants.  It wouldn’t be 
possible without our outstanding partners like 
Willamette University, Salem Health, Salem 
Art Association, and so many others who 
recognize that we cannot rest on our laurels 
in an area where we have invested over $110 
million in taxpayer dollars.

The investment started nearly 30 years 
ago with the purchase of land which is now 
Riverfront Park, moved on to our successful 
Conference Center with over 300,000 guests 

MaYor...Continued from page 7

Continued on page 10
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The commercial real estate 
market in Salem is showing the 
full impact of the recent recession.  
Now a “tenants market”, Landlords 
need to take the reins on their 
properties.   If you have vacancies, 
make your properties as attractive 
as possible to the potential 
tenant.  The competition is fierce.  
I recently have had wonderful 
experiences with Landlords who 
have diligently worked with their 
prospective tenants and their 
properties to make a deal more 
amicable for all parties.  One 
Landlord actually drove across 
town to view the competitions 
office space, another Landlord 
helped financially with the tenant 
improvements so a new business 
could blossom.

One of the first investments 
to make on the interior of your 
vacant space is paint and carpet.  
At this point, it may not be smart 
to have the “wait until I have a 
tenant” mentality to make these 
expenditures.  My experience 

with leasing is many clients cannot 
visualize what the space is going to 
look like without carpet and fresh 
paint.   Make sure the bathrooms 
are clean; the ceiling tiles are not 
stained and fresh.   The effort a 
Landlord makes in this regard will 
pay off in the long run.  

The exterior of the building 
needs to make a good first 
impression.  Landlords may 
want to power wash or freshen 
up the paint.  Spend the money 
for new stripping on the parking 
lot.  Tenant parking requirements 
can always be challenging.  In my 
opinion, ample parking in the next 
ten to twenty years will become 
a more valuable asset to your 
property.   If necessary, take the 
time to freshen up the landscaping 
as well.  These are examples of 
small, fairly inexpensive items 
that can help make your property 
more marketable to a prospective 
tenant.

Lorene F. McMurrin is with SMI 
Commercial Real Estate

Landlords Take the Reins
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over the last five years, and “toolbox” loans 
and grants to renovate historic buildings, and 
build new mixed-use projects. We have a new 
business organization “Go Downtown”, the 
First Wednesday event is now year around, 
and groups are working on the potential for 
murals on buildings and a town square.

We haven’t pleased all the downtown 
interests, and they still get very nervous to 
even talk about parking solutions for future 
growth. Another goal of City Council is to 
explore building new smaller parking garages 
in needed locations, especially to provide 
more permit parking for employees, and find 
other strategies to improve what we have now.  
There are too many complaints about our 
two-hour parking system even though there 
usually is room in the unlimited free parking 
garages.  We can do better with this important 
asset, but we need everyone to keep an open 
mind.

Vision 2020 and the City Council have made 
it a priority to attract more art, entertainment, 
and dining to the area.  To further this goal, 
we are working with the Salem Art Association 
to have a stronger presence in downtown, and 
look forward to the Oregon Artists Series 
Foundation “Mayors Art Invitational” in July.  
There are groups of young entrepreneurs 
like Culture Shock bringing their special 
excitement to the community.

Another issue is the availability of bus 
service, especially on Saturdays. No Saturday 
service is a major hit to downtown businesses, 
losing a portion of their customer base in 
addition to impacting the ability of employees 
to get to work.  A task force is working with 

the transit district to identify some potential 
solutions. 

For the last few years in my State of the 
City report I have mentioned a downtown 
circulator trolley.  It is more than a “cute” 
idea!  When you look at the Vision 2020 study 
that identified 33,000 jobs in the core area, 
you would assume that every restaurant and 
store would be jammed.  But, this is western 
Oregon – it’s rainy and windy for half the year.  
When will we realize that for all the money 
invested in downtown that it takes customers 
to sustain the momentum?  If the Transit 
District does not get funding for this in their 
Federal appropriation request, do we just let 
this opportunity die?  With 20% retail vacancy 
rates, it makes no sense to me to ignore the 
potential.  When the community is more fully 
aware of the improvement in operations by the 
Transit District they may be willing to support 
a levy focused on the Saturday and circulator 
trolley services.

My other vision for the future would be 
to identify a method to invest more in the 
Lancaster Drive area to improve traffic and 
general beautification.  This is an important 
economic and employment region that 
often gets ignored because there are no easy 
solutions.  It is further complicated by the 
fact that sections of Lancaster Drive are still 
outside the Salem city limits even though 
they are in our Urban Growth Boundary.  I 
understand people in these areas do not want 
to pay more property taxes, but if the right 
type of annexation plan is in place, it could be 
very beneficial.

I have proposed that the annexation 
plan could contain features similar to our 
Development Districts, where the increase in 

property taxes is targeted to projects in the 
areas annexed.  These properties have city 
water and sewer service, so projects could 
include stepped up enforcement against graffiti 
and crime, better streets and sidewalks, or 
support for their neighborhood associations.

When I talked earlier about partners, the 
best partners we have had over the last few 
years are our local investors, and developers 
who put their own money at risk to make some 
amazing changes to Salem.  The old State Farm 
building re-named the Capital Center is nearly 
filled with new jobs, the industrial building 
on Madison is rebuilt and has one of the 
largest solar panel installations in the State, 
and on McGilchrist Street a 75,000 square 
foot industrial building with flex space was 
built with no pre-leasing to be able to capture 
opportunities as they arise. 

There are new mixed-use condos throughout 
downtown, the Broadway and Market 
Street area has been transformed, and the 
Hollywood Station complex on Portland 
Road has undergone a monumental change.  
This revitalization has now attracted other 
privately funded projects along with City 
policies to identify sites for workforce housing 
to be certain we have a good mix of housing 
choices.

The new City owned senior center – Center 
50+, and new facilities for our Information 
Technology Dept. and our public television 
– CCTV- are finished and thriving.  Across 
from City Hall the new Water Place office and 
restaurant is nearing completion, with Old 
Europe Inn as a tenant.  Additional projects 
throughout the city are in various stages of 
design.  There is no doubt some developments 
were put on hold when the recession occurred, 

but our continued vitality will encourage them 
to go forward soon.

One of the most exciting new ventures is 
the Boise Cascade property on the Willamette 
River next to Riverfront Park. The major 
part of the demolition is now complete with 
negotiations ongoing for an athletic facility, 
hotel, restaurant, offices, and town homes, 
with part of the south building converted into 
a parking structure. Approval of the relocation 
of the park entrance on State St. further south 
will facilitate the ability of this development 
to go forward.  A trail along Pringle Creek will 
eventually go from Willamette University, 
past the mirror pond at City Hall, under 
Commercial Street, then open to the sky where 
buildings used to be, and out to the river. 
Absolutely fantastic – what a destination place 
this will be when it is finished!!!     

The ability to link Riverfront Park to 
Minto Island with a bridge in this area 
hinged on approvals from the State Dept. of 
Environmental Quality and cooperation from 
Boise Cascade.  Progress has been made, and 
we anticipate some real forward strides this 
year. 

Another important piece of our core area 
and downtown is West Salem along Wallace 
Road and Edgewater, now in the planning 
stages for redevelopment including Second 
St. What a lovely atmosphere for small 
shops and restaurants with some mixed-use 
buildings providing housing choices.  The 
nearby entrance to our refurbished Union 
Street railroad bridge provides the perfect 
connection for pedestrians and bike riders to 
jobs and recreation.  Shortly after it opened 

Continued on page 15

MaYor...Continued from page 8
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Be Advised. There is a difference.Be Advised.

It’s official!  After 2 short years in business, we have been 
recognized as the top commercial real estate firm in the 

Willamette Valley for 2009!

Walking in Their Shoes
Telling Your Story: Mary Louise VanNatta, CAE

Whether it is the famous quote by 
Atticus Finch in To Kill a Mockingbird, 
“You never really understand a person 
until you consider things from his 
point of view - until you climb into 
his skin and walk around in it,” or the 
Indian proverb about “not judging a 
man until you’ve walked two moons in 
his moccasins,” we often don’t really 
understand a job and its challenges 
until we, ourselves, have done it.  This 
concept hit me when the entire staff 
was out and I had to run one of our 
regular meetings all alone.   

After a number of years operating the 
business and building a good client 
base, I have found I can’t do everything 
and have had to rely on the help of staff.  
It is easy to forget all the elements of 
the job the farther you get away from 
it.  Often times the person most able to 
improve the job situation (i.e. the boss) 
is too busy to stay connected to some of 
the day-to-day operations.  As long as 
they are running relatively smoothly, 
they can be safely ignored.  

This new year, stretch yourself and 
spend time learning about what your 
coworkers, employers or employees 
experience every day by: 

Answering your own office phone:  I 
have found it enlightening to spend 
part of my time answering the phone.  

In doing this I hear great compliments 
about staff, pick up a few insights on 
client personalities, am reminded how 
most calls  in our business require a 
great deal of follow up and how keeping 
live answering is such an important 
part of our business.

Setting Up Meetings:  If you have lots 
of meetings, volunteer, at least once, for 
set up and clean up.  In my example, I 
found that taking a cart load of supplies 
from the parking lot during a torrential 
rainstorm motivated me to find the back 
entrance and leave some of our meeting 
supplies on-site.  Making coffee (having 
it done on time, remembering all the 
extras), deciding on types of cookies, 
finding the client’s favorite green tea, 
remembering napkins and plates 
reminded me to be more patient if these 
things aren’t ready.  If your meeting 
requires registration, you can enjoy 
the hysteria of making change, running 
credit cards and handling all the people 
who were sure they registered.  Those 
might be reasons everyone is so tired 
at the end of the day, even though they 
were “sitting there all day.”

Working the front desk.    Now if you 
are in a business that serves the public 
and haven’t been on the front lines 
for a while, take some time to work 
the cash register or the reception/
customer service desk.  A good hour on 
the front lines gives a new appreciation 
for the “public.” If you’re in a position 
to improve a workplace this will be the 
quickest way to support your staff in 
finding solutions to the most common 
issues.  Where they may feel powerless 
to change the dynamic, you might be 
able to give your front line people some 
latitude to make more decisions as a 
result of your experiences.

Understanding complex relationships.  
If your business is highly relationship 
oriented (instead of product based), 
your sales team, managers or owners 
will spend a great deal of time fostering 
and maintaining those relationships.  
From the outside, this might not look 
like work, but a fun time---coming 
and going.   When relationships are 
the center of your business you cannot 
remain anonymous and everything that 
is done is under scrutiny.  The job is 

not done after 5 p.m. and expectations 
can run all day and all weekend long.  
If you can’t spend a day in the bosses’ 
shoes, take the time to ask about the 
relationships and understand their 
impact on the business.   If possible, 
spend a day shadowing the sales person 
and make a few cold calls.  This quickly 
sheds light on how the support provided 
these positions affect the bottom line 
and generates our salaries.

What a great chance we have in 2010 
to broaden the perspective at our work, 
to consider things from our colleague’s 
point of view and work together to 
improve all our working relationships.

 
Mary Louise VanNatta is CEO of 

VanNatta Public Relations, Inc. a PR, 
Association Management and Event 
Planning Company founded in Salem in 
1967.  www.PRSalem.com or follow her 
on Twitter at twitter.com/PRSalem.
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SUCCESS

Brought to you by the Chemeketa 
Center for Business & Industry

Small business resources
Entrepreneur support
Customized training 

for fi rms and agencies

Chemeketa Center for 
Business & Industry

626 High St. NE, Salem, Oregon
503.399.5181 • ccbi.chemeketa.edu

EO/AA/ADA institution

Chemeketa Community College

Center for
Business & Industry
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Business Check Card
�Hassle-free access
�Earn travel and gift points

Where People Really Make
The Difference

Business Online Banking
�Convenient banking anytime
�Free Business Bill Pay

Small Business Checking
� No monthly maintenance fee
� No minimum balance

Bonus Banking
�No-cost employee package
�Full range of benefits

FRONTIER BANK
MEANS BUSINESS

Portland
2416 NE Fremont St
Portland, OR 97212

503-236-1001

Salem
1995 Commercial St SE
Salem, OR 97302
503-585-5290

Tigard
10998 SW 68th Parkway

Tigard, OR 97223
503-892-1010

Come to Frontier Bank
and experience Business Banking

the way it’s meant to be!

AnnaForMayor.com

Experience
Knowledgeable

Fair-minded
Leadership for Salem
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Rushing to Meet Your Real Estate Needs!

FOR SALE - Great investment opportunity! Fully leased 
3,750 SF building divided into 2 spaces. Space 1 consists 

of 1950 SF, occupied by Taco Del Mar Restaurant. Space 2 
- 1,800 SF occupied by Subway Restaurants. Anchored by 

Lowe’s, other retailers in the area include Roth’s, Albertson’s, 
and Bi-Mart. Call Bo or Shadya 503-588-8500/503-884-6281.

FOR SALE or LEASE - Newer Retail Center in great 
location on signalized intersection in Albany!  Ample 
parking and excellent signage.  Current tenants in-

clude US Markets and Game Time Sports Bar.  Three 
spaces available - 2,041 SF, 1,240 SF & 1,240 SF. 
Call Bo or Shadya 503-588-8500/503-884-6281.

FOR SALE -  Price Reduced to $151,900! This home has limitless potential!! 
4 bdrm, 2.5 bath...the square footage is MUCH larger than what is reported 
due to add-ons and conversions. Backyard has a full classroom separate 

from house--perfect for daycare or other business!! HUGE kitchen, master on 
main with large private bathroom...this house is going to be a charmer with a 

little updating. Call Bo or Shadya 503-588-8500/503-884-6281.

FOR LEASE - End Cap Retail Space Available! Be a ten-
ant in this beautiful building in Dallas! Co-tenants include 

Starbucks, Papa Murphy’s Pizza and Edward Jones. Prop-
erty is zoned Commercial-General which allows for a wide 

variety of uses. 1600 SF available (formerly Quizno’s). 
Call Bo or Shadya 503-588-8500/503-884-6281.

FOR LEASE or BUILD TO SUIT! High Traffi c 
Corner Lot with Drive Thru Available! Two tax 
lots available, ground lease or build-to-suit. 
Great for retail or offi ce space, drive-thru 

also an option. Call Bo or Shadya 
503-588-8500/503-884-6281

FOR SALE - High Traffi c Counts - Excellent Signage on Lancaster Drive! 
Property is zoned Commercial Retail and has great on-site parking, 

easy access & excellent visibility!! Consists of three separate spaces. 
Space one - 2,925 SF, space two - 2,474 SF and space three - 7,749 SF. 
Breezeway brings total SF to 14,040. Pylon sign available in addition to 

building signage. Call Bo or Shadya 503-588-8500/503-884-6281

FOR LEASE - MISSION STREET CROSSING! New Retail Development in 
PRIME location! 2162 SF available in building C, up to 9438 SF available in 

building D . Rates depend on size, building type, location and tenant improve-
ments.  Just off I-5 on Hwy 22 (Mission Street). Minutes away from downtown, 
Salem Hospital, Salem Airport and Willamette University. Over 80,000 daytime 
population within two miles. Call Bo or Shadya 503-588-8500/503-884-6281.

Bo Rushing-Barnes, CCIM
Principal Broker 

Joe Barnes
Multi Development and Construction

Reid Hellbusch
Property Maintenance

George Grabenhorst
Principal Broker

Shadya Jones
Commercial Broker

Becky Kahl
Residential Specialist

Joy Quarles
Residential Specialist

503-588-8500
www.rushinggroup.com

Valerie White
Property Manager

FEATURED RESIDENTIAL PROPERTY

MOTIVATED SELLER!  
Amazing view of the 

Willamette River. Custom 
Kaufman built home features 

4+ bedrooms, 6 baths, 
approx. 7000+ SF, granite 

slab, custom cabinetry; 
indoor basketball court; 

two laundry rooms;open, 
spacious fl oor with high 

ceilings; custom lighting; custom faux painting throughout; exercise studio; 
theatre room; tanning studio; full sized wetbar! A Must See!! Can’t be built for the 

price! Call Bo for more information or to schedule a showing 
503-588-8500.

“See why Salem buys from Lulays”

503-363-3426            lulayscarconnection.com

2055 Mission St. SE Salem, OR 97302

SERVING SALEM’S
CAR NEEDS FOR 
OVER 25 YEARS
 
GREAT SELECTION 
OF QUALITY 
PRE-OWNED VEHICLES

WE WILL LOCATE 
ANY NEW VEHICLE

FACTORY FINANCING 
AND REBATES

SAVVY

Brought to you by the Chemeketa 
Center for Business & Industry

Small business resources
Entrepreneur support
Customized training 

for fi rms and agencies

Chemeketa Center for 
Business & Industry

626 High St. NE, Salem, Oregon
503.399.5181 • ccbi.chemeketa.edu

EO/AA/ADA institution

Chemeketa Community College

Center for
Business & Industry



march 2010 Salem Business Journal Page 15

Have Your Cake & Eat Here Too!
Now Serving Breakfast • Lunch • Dinner

Featuring 
Fine Wines from 

Willamette Valley 
Vineyards

Sunday 8:30am to 10pm
Monday-Thursday 7:30am to 10pm

Friday 7:30am to 11pm
Saturday 8:30am to 11pm

Dinner Served 4pm til close

310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

Ask About Our Special Celebration Cakes & Gift Cards

25 YEARS OF GOOD TASTE!

Voted BEST DESSERT

Say What You Mean, Mean What Say
human Resources: Alice Berntson, SPHR

Given the state of the economy, most 
employers have probably had to communicate 
something to their employees. But how many 
employers truly understand that how they 
communicate to their employees is just as 
important as the information they want to 
convey?

Many employers believe that it’s best to 
just state the basic facts, and then only 
tell those with a need to know. At the very 
least, though, this is the fastest way to start 
the rumor mill. Such basic communication 
also would be likely to foster negative 
feelings toward the employer, as well as 
carry unintended messages. Each person 

has their own perception of reality and it’s 
important to realize that, to know that people 
will frequently interpret the same message 
differently.

Knowing the organization well and having 
a sense of its culture will help ensure 
that key messages are received the way 
intended, however. In today’s electronic age, 
communication still involves much more 
than just the written—or even spoken—
word. Visual or auditory cues provide 

context for the message, and thus, electronic 
communications such as e-mail pose the 
greatest risk of unintended interpretation.

When messages deal with major events 
or changes for an organization, their effects 
can be particularly dramatic. “What’s in this 
for me??” Employees usually want to how 
the subject of the communication will affect 
them. Also, will they need to do something 
differently—indeed; will they even have their 
jobs? Where do employees go for help or 
answers to their questions?

Most of us don’t like surprises, and 
employees are certainly no exception. Yet, 
employees don’t want information unless 
they perceive it to be relevant. Unintended 
interpretations can undermine morale, reduce 
productivity, weaken financial performance 
and increase turnover rates. So having an 
effective communication plan in place can 
lead organizations to greater success.

Employees need to feel that management 
is being open and honest with them. Help 
employees understand the business; show 
trust in them by sharing the organization’s 
financial information. Employees will better 
understand the pressures and challenges of 
the organization and industry, and not just 
those of their own individual jobs.

It’s wise to communicate early, frequently 
and honestly. Acknowledgment of the 
message’s emotional effect on employees 

makes employees feel valued. If this isn’t 
done, the unintended message is that the 
organization really doesn’t care about its 
employees.

Good communication requires planning and 
being proactive. Determine how the messages 
may impact different departments within the 
organization. Answer questions with direct 
and honest information. Acknowledge that 
people are likely to have questions, and 
provide an outlet for them.

Sending a bad message to employees is not 
what employers intend to do. Responding 
to unintended messages reactively often 
requires a greater communication effort than 
the one that sparked the negative reaction, 
so it’s better to get the message right the first 
time than to go back and try to fix it later. “Say 
what you mean, and mean what you say.”

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions.  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information.

in April the amount of use was astounding. 
Closed in November, it will reopen in May after 
the final phase of renovation made possible 
by Federal stimulus funds.  It is a bridge to 
“somewhere.”

This bridge renovation has captured two 
major awards – one for engineering and design 
excellence, and one for a bike/pedestrian 
friendly addition to the community.  It is the 
only bridge crossing of the Willamette River 
between Eugene and Portland that is dedicated 
to only bike/pedestrian use. 

Of course, work is continuing on a third 
automobile/truck bridge across the river.  This 
crossing is essential for commuter and freight 
movement East and West.  The process to get 
to the final choice for crossing location, design 
and construction is lengthy, and complicated, 
but more progress has been made to date then 
in the last 40 years.  Salem and West Salem 
need to thank Councilor Dan Clem for his 
tenacity in keeping this on track. 

Many of our local jobs were in the 
construction field, but new housing 
construction had virtually come to a stand still 
during the height of the downturn.  However, 
in recognition of our quality of life, Forbes 
magazine determined that Salem ranked #4 in 
the nation for “Best Cities in the United States 
for a Housing Recovery”.  Slowly, the permit 
applications are increasing, along with the 
sale of new and previously occupied homes. 

In the meantime, the Community 
Development Dept. is working on our 
development code to simplify and combine 
sections to make it more efficient, and less 
costly to administer, and easier for neighbors 
and the builders to interpret.  We hope 
to go from over 700 pages to around 300 
without major impacts to the meaning of the 
code.  A grant from the State Dept. of Land 
Conservation and Development will allow 
Salem and Keizer to determine the feasibility 
and need to expand our Urban Growth 
Boundary to ensure adequate land for homes 
and businesses over the next few years. 

We continue to expand our park system 
and recently completed North River Road 
Park with 2 miles of trails, tennis courts, 
and a splash pad, and agreed to purchase the 
remainder of the old Battlecreek Golf Course. 
Through the generosity of the Tokarski family, 
a splash pad, full of fun, was installed in 
Riverfront Park. 

MaYor...Continued from page 10 Other Council actions to maintain our 
neighborhoods involve our sidewalk repair 
program, the shopping cart ordinance, and 
photo red light cameras to slow traffic at busy 
intersections.  With the completion of the 
multi-million dollar wastewater treatment 
plant, our water/sewer rates can finally 
stabilize and even decrease in the near future. 

Last September, the culmination of five 
years of community fund raising, program 
development, and promotion brought us 
the fabulous $40 million dollar Salvation 
Army Kroc Community Center with leisure 
and competitive pools in addition to many 
other activities.  The 160 full and part time 
employees provide services to over 8,000 
members with 2,400 on scholarships at no 
or very low cost.  Saturday shuttle service is 
beginning to bring youngsters to the center 
from schools and community centers, and will 
be expanded over time. Only those involved 
know how challenging and difficult it was to 
capture this project for Salem – the only one 
funded in Oregon or Washington. 

Special thanks to “the leader of our pack”, 
Gerry Frank. 

There is no doubt this fabulous facility has 
had some impact on our non-profits that 
provide some of the same services, but the 
demand remains for pools in other areas of 
town.  Neighborhoods made strong requests 
to keep the Olinger and Walker pools open in 
the summer season, but we have no guarantee 
that these pools, owned by the School District, 
will be available, due to rising maintenance 
costs. 

But Salem is big enough to support other 
pool and activity centers.  We have a debt to the 
YMCA for putting their design and expansion 
on hold to capture this opportunity. When they 
are ready for remodeling or new development, 
I would hope that we would all step up to help 
them raise the capital construction dollars to 
achieve their dream too. 

Our award winning Library has had an 
infusion of dollars from the City for some 
carpet replacement, asbestos removal, and 
other improvements. But it has taken the 
generosity of the Library Foundation, Friends 
of the Library, and gifts to the City dedicated 
to the library, to do a major remodel for a teen 
center to encourage young people to have 
positive activities around reading.

All of these assets make a great community, 

Continued on page 24



Page 16 Salem Business Journal march 2010

Move in ready, 4/2, FP in LR, kitchen 
w/pantry. Private, fenced backyd w/ 
10x16 covered patio & yard shed. 

$189,900 (611127) 
Don Madsen/Don Meyer 

503-371-5181

Rural living, wonderful remodeled 
classic farm home on 1 acre 

w/beautiful grounds! New mstr suite 
& new vinyl windows, shop w/ apt. 

$329,000 (610673) 
Tara Manning 503-409-3440

Great home on 2.31 acres! Many 
updates throughout this 3304 SF 

home. 1800 SF shop, plus a barn & 
fenced pasture. $375,000 (612461) 

Melissa Miotke 503-371-5173

Not A Drive By! 2 Bd, 1 Ba, adorable 
home w/many updates: new paint, 

vinyl windows, heater, laminate 
fl r, garage dr, kitchen. Lrg, fenced 
bckyd. $128,900 (614729) Debra 

Susee-Ventura 503-884-1985

Motivated! Private location- Custom 
built, open fl oor plan, 3/2, 1466 SF, 
landscaped with country living at its 

best. Bring an offer!  
$235,000 (615002) 

Amy Allen 503-930-9615

2474 SF Open fl oor plan is light & 
bright! Kitchen has granite & lots of 
storage, bdrm & full bath on main 
level, upstrs bonus, vaulted mstr 

w/garden tub, RV pad. 
$265,000 (617922) 

Karen Morrison 503-930-4030

Beautiful, single level, open fl oor 
plan, vaulted ceilings. Light, bright 

kitchen, large bedrooms, jetted tub, 
WI closet in Mstr bdrm.  

$237,900 (619164) 
Marcia Van Meter 503-930-1383

Nearly ½ ac, beautifully landscaped 
w/ updated home, shop, storage 
shed + RV space! 1688 SF, new 
roof & great original wood fl oors. 

$219,000 (619367) 
Alicia Brandt 503-930-5384

Perfect First Home! Well cared for 3 
Bd, 2 Ba home w/ central A/C, dual 

closets in master bdrm, large 
backyd with storage shed. 

$160,000 (619617) 
Brian Bemis 503-559-9410

Warm & Charming in S.Salem! 2 
stories - both w/great rms & kitchens 
– possible dual living. 3446 SF with 
5/3, Lot is 8000 SF. Beautiful rose 

garden! $289,900 (619846) 
Sitka Chiu 971-533-2338

Totally Cute Home! 3 bd, 2 ba, lrg 
LR, many updates incl kitch, fl oors, 
paint, fi xtures, lighting, newer roof & 
vinyl windows. Huge fenced bckyd. 

$179,900 (620233)
Nikki Weiner 503-931-0032

Freshly remodeled!  Fresh interior 
paint, new carpet, vinyl, appliances & 
light fi xtures; large fenced corner lot.  

$164,900 (620989)  
Matthew Toline 503-991-8424

Fantastic treed lot (1.15 ac) and 
great house! Master on main w/jetted 
tub, granite kitchen counter tops, two 
laundry rooms. $349,900 (621570)  

Matthew Toline 503-991-8424

Charm w/Tons of Updates in South 
Salem! 2568 SF, master on main, 

fully fi nished attic space above 
garage, beautiful front porch & lush 

landscaping. $209,900 (621655) 
Jake Buckendorf 503-371-5192

Newer Custom Home,4 Bd + offi ce 
& bonus room. 4126 SF, good 

condition, 3 car garage, RV pad. 
Fantastic price – Bank owned. 

$379,000 (621684)  
Peggy Bean 503-932-5406

South Salem Charmer – Reduced 
$20,000! Priced to sell – Single level 
1504 SF includes 3 Bd, 2 Ba, den, 

fenced yard & room for RV. Call 
today! $209,900 (621774) 
Don Meyer 503-999-2381

A must see in Ballston for $164,900!  
Complete remodel in 2007 with new 
carpet, cabinets, counters, plumbing, 

electrical & more. (621920) 
Paul Underwood 503-577-9386

Outstanding Cambridge Home 
perfect for entertaining! 3769 SF, 4 
bd, 3 ba, gourmet kitchen, built-ins, 

spacious master, 3 car garage. 
$449,000 (618527)  

Henri Lemon 503-910-4171

Fabulous vaulted, master w/Jacuzzi 
on main level, 3 more bdrms + bonus 

rm, 3 ba, lrg kitch w/ WI pantry, 
spacious RV pad & more! 

$274,900 (621938) 
Suzie Kelley 503-371-5464

5 BEDROOMS: Spacious 3066 SF 
home is immaculate! Exclnt fl r plan 

& beautiful hickory fl oors & cabinets. 
Over $25,000 spent on landscaping! 

$365,000 (618854) 
Don Madsen/Don Meyer 

503-371-5181

Take A Look! Fantastic makeover 
w/new roof, gutters, windows, 

fl oors, kitchen, bath! 3 Bd, 1 Ba 
conveniently located.  
$117,000 (622008) 

Tania Turnell 503-510-1974

3 Bdrm, 2.5 Ba, 1762 SF home 
in Salem! Updated master bath & 

kitchen appliances. Large 
bedrooms & private backyard! 

$235,000 (622014) 
Rick & Ande Hofmann 

503-390-8000 Code #4874

Move Right In - Completely restored 
1920’s, 3 bdrm, 1.5 ba, 1788 SF 

charmer on beautifully landscaped 
corner lot! Great location too!  

$229,900 (622158) 
Vanessa Riley 503-871-2503

“The List”
NEW LISTINGS, NEW PRICES, FORECLOSURES, BANK-OWNED & SHORT SALES

SOLD
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4 Bdrm, 3.5 Ba, 2313 SF, 2 story home! 
Fresh paint, large master bath with tile 

shower & deep garage.
$224,900 (622341) 

Rick & Ande Hofmann 
503-390-8000 Code #4894

Well maintained single level home on 
5.64 acres w/ outbuildings, fenced 
pasture & fi r trees. 2072 SF open 
fl r plan shows pride of ownership! 

$429,900 (622346) 
Janis King Melsha 503-371-5170

Classic 50’s style w/immaculate 
updates! 4 bdrms, 2 ba, 2850 SF 

w/newer appliances, windows, maple 
cabs & more. .45 ac corner lot w/super 

bckyd. $ 219,500 (622407) 
Vanessa Riley 503-871-2503

Victorian in Sublimity!  Built in 1998, 
3000 SF, 4 bdrm, 2.5 ba, 12,000 SF 

lot on cul-de-sac. Easy access to Hwy 
22 for traveling to mountains or beach. 

$359,900 (619963)
John Hatch 503-508-0139

Great Family Home w/1587 SF on .18 
ac lot, 4 bdrms, 2 ba, family room and 
living room, plus a large covered patio. 

$199,500 (622416) 
Judy Quillin 503-559-8643

Best Deal in Foxhaven Estates! Open 
fl oor plan w/4 bdrms, 2.5 ba, 2300 SF, 
bamboo fl oors, formal living & dining, 

master w/ private deck. Bckyd has 
garden area, shed, rm for RV. 

$269,000 (620224) 
Sylvia Perry 503-580-0556

Lots of room for the money!  4 Bd, 2 
Ba home with mature landscaping, 
fruit trees, pond and fenced bckyd. 

$150,000 (620334) 
 Carmen Villa 
503-507-9279

Custom Craftsman, 3358 SF, 4 bd, 2.5 
ba on 1.5 acre. Antique/period fi xtures, 

lux master on main, oak fl rs, huge 
kitchen & gorgeous grounds. 

$489,890 (622491) 
Phyllis Murray 503-910-0652

What a Gem - Light & bright, 
immaculately maintained! South 

Salem,1855 SF, 4/2, recently updated. 
Insulated 12x14 shop + tool shed. 

$250,000 (622498) 
Trevor Elliott 503-602-1039

View of mntns & city lights from 1999 
Tour Home! Many upgrades, 3000 SF, 
shop space in basement, lovely large 

backyd & so much more! 
$375,000 (622528) 

Roger Elliott 503-569-5003

For Discriminating Buyers! Upscale 
2042 SF home, custom gourmet 

kitchen, private mstr suite, wrap around 
deck w/stunning views. 

$235,000 (622613) 
Amy McLeod 503-371-5209

Quiet South Salem Neighborhood; 
Living room, large great room w/ 

vaults, new carpet, appliances, 3 bd, 2 
ba, beautiful backyard – very homey! 

$209,900 (622662) 
Kimberly Hyatt 503-910-9910

Incredible View! Park-like setting, 40 
acres w/very livable MH, lots of merch 
timber, waterfall, pastureland, fi shing, 
hunting & hiking. So much to enjoy. 

$485,000 (622677) 
Dale Ropp 503-851-3253

Enjoy privacy & serenity with Mountain 
Views – build your dream house, 

raise animals. Go to legrandeteam.
com – click on my showcase listings. 

$449,000 (621399) 
Peggy LeGrande 503-931-0973

Priced to Sell! 3 Bd, 2 Ba home in 
desirable NW neighborhood inclds 
woodstove, skylights, new roof & 

RV parking. Don’t wait on this one. 
$180,000 (622721) 

Craig Snitker 503-428-8032

Updated Laurel Springs home w/ loads 
of charm on .28 acre! Hardwood &

tile fl oors, skylight, FP, kitch w/tons of 
storage, amazing, private
bckyd. $267,000 (622904)

Carrie Hamilton 503-371-5115

Move-in Ready; Hardwood fl oors, 
arched doorways & built-ins, Milgard 

windows, Trane gas furnace & AC. Lrg 
covered patio & super garden area. 

$129,900 (622728)
Matt Killen 503-409-5023

SOLD

Can’t Wait for the Real Estate 
Market to Heat Up?

It’s time for RE/MAX®.

RE/MAX agents have the experience to get 
the job done – no matter what the market 
conditions may be.

So when you really need to sell, you need 
RE/MAX.

With more than 100,000 agents in offices 

around the world, there’s a RE/MAX professional 
near you who’s ready to help.

Find the agent who’s right for you at remax.com.

You’ll be glad you did.

Nobody sells more real estate than RE/MAX.

Where Do You Want To Be?SM

Equal opportunity employers. ©2009 RE/MAX International, Inc. All rights reserved.  Each RE/MAX® real estate office is independently owned and operated.  081960

             Equity Group, Inc.
Salem Business Center
1870 Hawthorne Avenue NE
(503) 587-1600

remax.com®

Outstanding Agents. Outstanding Results.®

1860
www.remax.com

Call a RE/MAX equity group real 
estate broker today to activate the 
complementary Audio Home Finder 

service.

Please call 
503-587-1600
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Spotlight on Marion County EarthWISE Certified Business: dalke construction 
Dalke Construction has been building in Oregon’s Willamette 
Valley since 1919. As a 3rd generation construction family 
we have completed over a 1,000 commercial and industrial 
projects.  We are very proud that we take a positive approach 
to recycling and are, in fact, recycling at our job sites.  By 
sorting cardboard, wood waste, and metals at our work 
sites we not only enhance the environment but we reduce 
the amount and cost of transporting other wastes.  Also, by 
seeking opportunities to re-use deconstruction materials 
whenever possible we demonstrate our commitment to being 
an environmental leader in our field..

Oregon Secretary of State: Kate Brown

Online Registration: Easy, Safe and Secure
Oregon’s registered voters have always 

done a great job of voting.
In 2008, the last general election, 85.7 

percent of them cast ballots, the third 
highest in our history and one of the 
highest in the country in a year of record-
breaking turnout. However, that means 
about 640,000 Oregonians could not vote 
in 2008 because they failed to register to 
vote.

We’ve got to do better. So on March 1, 
Oregon became the fourth state in the 
nation to provide online voter registration, 
a system that is easier, safer and more 
efficient.

Registration will be more accessible 

for younger Oregonians who spend a lot 
of time online. This is a special concern 
of mine. Turnout numbers showed only 
31 percent of registered voters 18 to 24 
bothered to vote in the Jan. 26 statewide 
special election.

It will help people who find traditional 
procedures out of reach, including the 
housebound and the disabled community. 
With the right equipment, for example, 
sightless people can register without the 
assistance of another person to fill out a 
card. Our military servicemen and women 
will find far less delay in registration, 
eliminating worries about whether the 
snail mail will deliver their paperwork in 
time.

In Arizona, 70 percent of new registrations 
happen online. In Washington, 160,000 
registered online in the system’s first year. 
In Maricopa County, AZ, costs went from 
83 cents for a paper transaction to 3 cents 
for an electronic transaction. The system 
saves staff time needed to type registration 
card information by hand and avoid delays 
caused by poor handwriting.

This isn’t just printing out a form. Many 
states offer registration forms online but 
the form must be filled out and delivered. 
True online registration like our system is 

instant and electronic.
To register online, an eligible voter 

must have a valid Oregon driver’s license, 
driver’s permit or ID card. The signature on 
the DMV card then becomes the signature 
on the voter card, which at election time is 
used to validate the voter’s ballot. Voters 
can also change their party registration 
and file a change of address.

Oregonians can be reassured about 
security. At the start of our process, 
applicants must attest that they are U.S. 
citizens and residents of Oregon. Without 
this legal affirmation, they cannot register. 
Applicants will know that fraudulent 
registration is a crime. The Oregon 
Department of Justice will prosecute and 
conviction can bring five years in prison, 
a $125,000 fine and when appropriate 
deportation. 

The benefits are clear. If we make 
registration more accessible, we’ll get more 
people voting and more people engaged in 
the public policy process. That’s a goal we 
all share.www.SalemBusinessJournal.com
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Let’s Talk: W. Ray Sagner CFP

The Road Ahead According to the Spread
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On the corner of my desk sets a small three 
legged, pewter stand with a small crystal ball 
on it. The ball was given to me several years 
ago by a colleague that suggested every time 
a client asked me if markets were going up or 
down that I point them in the direction of the 
ball so they could see for themselves. Of course 
the point being that the tools for predicting 
the future can be a bit foggy at best. 

Crystal balls aside there are tools that 
have served economist well whose job it 
is to hypothesize about the future state 
of the economy and markets. A caution 
here our state economists don’t seem to 
use their tools very well, so avoid those 
economists that are in political servitude. 
The state budgets are designed in part on 
the predictions of the state economists’ 
figures and we all know how well the state 
has prepared budgets. Sorry I wondered. 
One tool that has served economist well is 
the yield curve, a term tossed around like 
so much salad by the media but rarely if 
ever explained in context. In the remainder 
of this article we will explore just what the 
yield curve is and what it might be able to 
tell us about 2010. 

In the financial world the yield curve is a 
graphical representation of the relationship 
between interest rates and the maturity of a 
bond. The interest rate is depicted ascending 
from zero up, on the left vertical axis and 
the length of time from a few months to 30 
years is represented on the horizontal axis. 

The curve is often used to predict changes 
in economic output and growth. The most 
frequently reported yield curve compares 
the three-month, two-year, five-year and 
30-year U.S. Treasury debt, although the 
curve is also used as a benchmark for other 
debt in the market, such as mortgage rates 
or bank lending rates.

The shape of the yield curve is closely 
scrutinized because it helps to give an idea 
of future interest rate changes and economic 
activity. There are three main types of 
yield curve shapes: normal, inverted and 
flat. A normal yield curve is one in which 
longer maturity bonds have a higher yield 
compared to shorter-term bonds due to 
the risks associated with time. An inverted 
yield curve is one in which the shorter-
term yields are higher than the longer-term 
yields, which can be a sign of upcoming 
recession. A flat  yield curve is one in which 
the shorter- and longer-term yields are very 
close to each other, which is also a predictor 
of an economic transition. 

The global economy may be advancing by 
fits and starts, but some analysts see little 
chance that it will sink back into recession in 
2010. According to the researchers at SEI, in 
the near term, the cyclical improvement in 
economic activity appears well-established 

and is likely to show surprising growth over 
the next couple of quarters as economies 
normalize. Their confidence that economic 
output will continue to improve in the 
months ahead is partly predicated on the 
current shape of the yield curve. The term 
structure of interest rates has proven to be 
one of the best leading indicators of future 
business activity, across both time and 
countries. 

The yield curve averaged more than 300 
basis points (i.e. three percentage points) 
in the final quarter of 2009. A wider yield 
spread gives banks better liquidity as they 
can borrow at short-term rates and lend at 
long-term rates. Increased lending helps 
businesses finance production. As the yield 
curve steepens (i.e. the spread between the 
10-year and the one-year Treasury widens), 
it will be more likely that production will 
increase over the following year. As the 
yield curve narrows, or inverts (i.e. when 
the 10-year yield falls below that of the one-
year), the odds increase that production will 
log slower growth or an outright decline. 
The yield curve has predicted every U.S. 
recession since 1950 with only one “false 
positive,” the 1966-67 slowdown. While the 
yield curve won’t predict the magnitude of 
growth a year into the future, it provides a 
good guide to production accelerations and 
slowdowns. This analysis leads us to believe 
that the pace of economic improvement will 
quicken through the year. 

The steep yield curve has returned 
the banking system to profitability and 
strengthened balance sheets. We should 
expect banks to step up their lending, albeit 
in a more responsible fashion, to businesses 
and consumers in the months ahead, now 
that the system has regained some liquidity. 
This, in turn, will pave the way for gains 
in durables consumption, inventories and 
capital spending — the building blocks for a 
sustainable recovery.

While the yield curve is and good indicator 
of a coming recovery, we are coming out 
of the harshest global recession since the 
1930s and there are several more pieces of 
the economic puzzle left to fill in. A robust 
recovery, considering where we have been, 

is not to say we will be back to historic norms 
this year as some economist believe, our 
state economists included. And assuming 
economy will get back to historic norms this 
year is a poor precedence to increase future 
budgets. The outlook for 2011 appears far 
more challenging; the removal of monetary 
and fiscal stimuli is an issue that is looming 
larger on the horizon. 

Next month we will look at some of the 
puzzle pieces that remain and see if the 
crystal ball will shed any light on where we 
are a couple of years from now. 

Ray Sagner is a Certified Financial Planner™  
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can 
be contacted at 503-581-6020, or by email at 
Ray@TheLegacyGroup.com You may view the 
Company’s web site at WW.TheLegacyGroup.com

NOW OPEN

Commercial SE & 
Royvonne 

(just north of  Kuebler)

503-763-3283
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Live From the Elsinore: Stephen Martin, Executive Director

It’s a happening Time of Year
As we turn the corner heading out of winter 

into spring the activities both inside and 
around the Theatre have been outstanding. 
It has been great to see all of the new dining 
opportunities now available just on our little 
block of High Street in addition the established 
restaurants. Available options on our block 
alone now include La Capitale, Pita Pit, Sushi 
Mania, Jonathan’s Oyster Bar, Capital Dog, Da 
Vinci’s, Croissant and Co., and La Margarita.  
Plus there are a great number of dining options 
within a few blocks of the Theatre. Included 
in these are Alessandro’s Restaurante, Wild 
Pear, Bently’s, Rice Time, Hainan Orchid and 
Prudence Uncorked.  Be sure to inquire if any 
of them offer a discount if you present your 
theatre ticket for that evening.

With so many attendees reconnecting with 
the Theatre by attending events and dining out 
before or after the performances the Elsinore 
Theatre Board of Director’s wanted to reach 

out to all of the dedicated volunteer previous 
members of the board of directors over the 
years. The decision was made to go back to 
the beginning in 1981 with original nonprofit 
filing. On January 23 they held a social event 
and invited all the board members since 1981. 
When compiling the list it was amazing to find 
out that there have been 113 members of the 
community who have served on the Elsinore 
Theatre Board of Directors over the past 30 
years.  We were excited to have nearly 70 
attendees at the event who were able to get 
caught up on all the Theatre’s activities.  There 
were a number of attendees who came in from 
out of state to attend.  A big thank you was also 
given to all of these former board members.  
Without their dedicated vision and tireless 

effort in saving and restoring the Theatre 
it would not be a jewel in our community’s 
crown of cultural institutions.

No one should ever be able to say that there is 
nothing to do in Salem in March.  This month 
the Theatre will host 16 events.  Ranging from 
4 nights of classic and silent films to the Miss 
Marion-Polk Scholarship Program. Mixed in 
between those events you will find THE ALLEY 
CATS (March 5); America’s premier doo wop 
a capella group, HARMIK AS TOM JONES / 
TED VIGIL AS JOHN DENVER (March 6); 
Two incredible tribute artists entertaining the 
audience, Salem Concert Band (March 12), 
Salem Pops Orchestra (March 13), Jim Riggs 
a the Mighty Wurlitzer Theatre Organ (March 
21) and our family show Nate The Great 

(March 30). I guarantee that in March we will 
have a show that will fit your musical taste. 
Tickets for all these great shows are available 
at the Theatre and all TicketsWest locations.

A Reminder that you can follow all 
the activities at the Theatre online at 
ElsinoreTheatre.com plus on Facebook and 
Twitter.  Plus we still answer the telephone 
so you can call us at 503-375-3574.  We look 
forward to seeing you at the Theatre during 
the month of March.

Go Downtown Salem: Suzi Bicknell, Executive Director

Rain Fest 2010 “umbrellas in the City”
March 3, First Wednesday is taking on a new 

twist with a celebration of rain. The whole 
evening is planned around rain. Rain, the most 
“green” natural element, is abundant in Oregon 
so why fight it? Go Downtown Salem is hosting 
the first annual Rain Fest; the goal is to see lots 
of people out and about with their umbrellas. 
Shine or rain!

RIDING IN THE RAIN: Tying in with 
the green theme, and in partnership with 
Cherriots, we encourage everyone to “Ride 
in the Rain” and hop on the bus to come 
downtown. Check the bus schedule on line 
www.cherriots.org.  

WALKING IN THE RAIN 5 to 8 pm. & ART 
AND WINE WALK: Over three dozen everyday 
umbrellas have been converted into works 
of art by local artists. An Art and Wine Walk 
highlight the evening activities. Umbrellas 
will be displayed throughout downtown 
businesses and there will be thirteen wine stops 
along the way. Participating wineries include 
Johan Vineyards, Mia Sonatina Cellars, Hip 
Chicks Do Wine, Pudding River Wine Cellars, 
Abiqua Wind Vineyards, Namaste Vineyards, 
Christopher Bridge Wines, Cubanisimo, 
Redhawk Winery and Vineyard, West Side 
Wine Store, Awesome Wines Co., Griffin Creek 
Winery, and Willamette Valley Vineyard. As in 
most wine walks, anticipate a nominal tasting 
fee. An Art and Wine Walk brochure is available 
in the stores and at the information booth.

ARTIST RECEPTION FRIDAY FEB. 26th. 
6:30 PM AT CAPITOL CENTER: One time 
only all 35 umbrellas will be on display with 
additional rain inspired art by Artist in Action 
local artist exhibit. Refreshments sponsored 
by Alessandro’s Ristorante and Galleria. Live 
music. After Friday, the umbrella art will 
be distributed to 29 downtown locations. 
Alessandro’s will be hosting artist appearances 
and exhibits of Washington artists Dee Dee 
Murry and Sandy Burnett. 

STROLLIN’ FOR YOUR COLON: Walking, 
shine or rain, is important to one’s health. The 
Salem Cancer Institute is committed to driving 
awareness and will host “Strollin’ for Your 

Colon.” The Salem Cancer Institute will have a 
booth at Court and Liberty Street; participants 
can pick up their walking passport and receive a 
t- shirt and prizes. 

PUDDLES PARADE: Every good rainstorm 
leaves behind the perfect playground – puddles 
in the street giving children a lot of fun. Baloney 
the Clown will lead the Puddles Parade and kids 
can meet Go Downtown’s new children’s mascot, 
Dudley the Downtown Duck. The Parade will 
start at 5:45pm on Chemeketa Street closest to 
JCPenney and will end at Tea Party Book Shop 
with cookies and milk and a story reading.

DANCING IN THE RAIN & CEREMONIAL 
DANCE: Rain Fest 2010 officially kicks off at 
5:30 pm with a traditional cultural performance 
offering thanks to the cycle of water. Danza 
Azteca Chichimeka Ameyatonal will be in 
full cultural attire with drums and rattles. 
Performance is on Chemeketa Street near 
JCPenneys.

IRISH AND TAP: Dancing continues on 
Chemeketa Street with Irish dancers and 
rubber booted tap dancers, following the 
Azteca performance. On Tap Dancing and Yates 
Academy of Irish Dance will put on a special 
production to celebrate the rain. 

ZUMBA: Watching in the rain is not as fun as 
dancing in the rain so be prepared to jump in 
and join the Zumba dancers. Zumba leaders will 
show beginning zumbers to experienced fitness 
enthusiasts today’s hottest trend in exercise 
fitness. 

SINGING IN THE RAIN: Look for the street 
corner singers and performers throughout 
downtown 5:30pm to 8 pm. Live music by 
Cool Conspiracy Jazz Quintet will be playing at 
Grand Vines.

WHITEAKER MIDDLE SCHOOL ADVANCED 
ORCHESTRA: We take it indoors at 6:15 pm to 
the Reed Opera House third floor ballroom with 
Whiteaker Middle School Advanced Orchestra 
Band. They will play a medley of songs and a 

special tribute for National Anthem Day, the 
Star Spangled Banner.

SALEM BIG BAND DANCE AND CONCERT: 
Put on your dancing shoes and be ready at 7 pm 
in the Reed Opera House third floor ballroom 
for dance lessons. Get in the groove for the 
Salem Big Band Dance and Concert which starts 
at 7:30 to 9:30 pm. Salem Big Band will play 
tribute to songs such as Singing in the Rain and 
couples can waltz, fox trot, and swing the night 
away. Tickets are $7.00 at the door and go on 
sale at 6 pm.

LIVING IN THE RAIN TOUR: Be whisked 
away in style by Starlight Limousine in front of 
Engleberg Antiks and visit 295 Church Street 
condominiums.  Tour one and two bedroom 
units and discover the convenience of living 
downtown. Refreshments and enter to win 
prizes. Limo service is complimentary.

CIRCUS IN THE RAIN: Grand opening of 
Le Cirque on the first floor in the Reed Opera 
House. Meet the Marionette Lady and her 
“circus” pony, Winnie. Le Cirque will carry 
cards, wrapping paper, and unique gifts. 

WHERE THE SIDEWALK BEGINS IST 
ANNIVERSARY: Salem-Keizer Education 
Foundation’s creative and innovative gallery and 
gift shop celebrates their first year downtown. 
They will be serving cake, wine tasting with 
Cubanisimo Winery, and have different schools’ 
art projects on display. 5 to 8 pm.

AND DON’T FORGET, SHOPPING IN THE 
RAIN IS ALWAYS FUN!!!!
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Meet David Withnell “Regular Guy”

At Large: Bill Isabell

“I want to be seen as “just a guy” like any 
other guy or regular Joe who just happens 
to be in the car business for a living.  I don’t 
want folks to think of me as the corporate 
enemy in his “ivory tower.” I’m just a local 
family man in the car business who cares 
greatly for the community he lives in and 
does his best to give back to that community 
at every opportunity.”  

Meet David Withnell, “regular Joe,” family 
man.

Let’s start with family man. If family 
doesn’t mean a lot to David, he sure is trying 
hard to fool people. His office is adorned 
with family pictures everywhere you look.  
On the walls, under his desk glass, on the 
windows, everywhere. I thought I had a lot 
of pictures of my family in my office but 
I’m a real picture piker compared to him.  
Family man?  I think so.

Regular Joe?  Well, maybe not quite that 
simple now but he certainly began that 
way. Contrary to popular belief (joking), 
David did not start out as president of the 
company. No, he worked his way up from 
the very bottom. And I mean very bottom.  
His inauspicious career began at 14 as the 
lot attendant/car washer in the summer of 
1981. Seven job descriptions up the ladder 
and 20 years later he was named president 
of Withnell Motors in 2001.  Looks like hard 
work got him there to me.

David Withnell was born in Portland in 
1966. His dad, Dick (maybe some of you 
have heard of him) was working there for US 
Bank straight out of Linfield College.  They 

moved to Salem around 1970 when Dick was 
with the Ladd and Bush Branch of US Bank.  
David attended Hayesville Elementary and 
Waldo Middle Schools graduating from 
McKay High School in 1984.

As reported in the April 2006 Salem 
Business Journal, dad, Dick, got into the car 
business at Delon Motors in 1970. After a 
stint at Capitol Toyota and Emerson Teague 
Dodge, Dick bought Emerson Teague Dodge 
on Valentines Day, 1970.  That’s why David’s 
in the car business today.

David met his wife, Lora, at Linfield during 
his junior year, but they didn’t really get 
to know each other until December 1986, 
sitting side by side on an airplane to China 
to study East Asian Philosophy and Religion 
for eight weeks for a college class.  They were 
married February 4, 1989. 

Son, Daniel, 19, is a 6’ 3” freshman baseball 
pitcher at Chemeketa and Jake,17, is a 6’ 5” 
junior at South Salem HS where he stars in 
football and basketball.  Jake’s working very 
hard to play football at the next level. He 
made the All Mid-Valley first team and was 
a unanimous 1st team all conference line-
backer this year.  

David played baseball at McKay and was 
good enough to be recruited by Linfield.  
Scott Brosius, the most valuable player of 
the 1998 World Series while playing with the 
Yankees and is the current Linfield coach, was 

a member of his junior year team.  Withnell 
graduated with a degree in business.

Lora owns and single handedly runs Rocking 
Dog Ranch in Jefferson where she trains 
sheepdogs (Rockingdogranch.com, 503-551-
3988).  The sheepdogs live amidst 50 sheep 
and one llama whose primary responsibility 
is to protect everyone from coyotes. Lora, who 
grew up in Bend, participates in sheepdog 
trials all over the region. 

David’s number one goal, and he wanted me 
to emphasize this, is to pay off his dad within 

the next 15 years (Dick, he’s going to pay you 
off within 15 years!). He sincerely enjoys the 
car business and sees many similarities in it 
that compare well to sports, especially the 
competitive nature of the industry.

Withnell’s unique sales proposition is 
simple: “Best Price Guaranteed”! He focuses 
on LOCAL price not being an issue and 
vehemently maintains that the urban legend 
is not true that you have to go to the “city” 
for the best deal.  Withnell Motor Company 
had the largest Hyundai volume sales in 
Oregon and SW Washington in 2009.  They 
also have the largest inventory of Hyundais, 
period.  You don’t have to go to Portland!

The Withnell’s have been a family corporation 
for 50 years and David has been a major part 
of it for the past 30.  David shares his dad’s 
firm belief that it’s imperative that they give 
back to the community that has given them the 
blessings of the business.  And like Dick, David 
has translated his love for the area together with 
his business acumen into community activism. 

Continued on page 22
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Lullu’s Tidbits: Lullu Truitt

Put a Cork In It...

Just a few of the non-profits that David 
Withnell supports are the Fellowship of 
Christian Athletes of the Mid Willamette 
Valley, the United Way, the Union Gospel 
Mission, Family Building Blocks, Salem Little 
League and Babe Ruth Baseball, and the 
Salem Police Foundation.

At first, following Linfield graduation, David 
felt like he’d wasted his degree by working 
at an entry level position in the family car 
business. But he later found out how valuable 
it would be in an industry hungry for good 
people looking for an opportunity to get what 
you work for. It’s a place, now, where he has 
the ability to change things if the formula is 
not working out.  So far, his formula seems to 
be working out very well, with employees and 
with customers.  In 2009, 47% of his business 
was repeat business.  The national average is 
18-20%.  I said the national average is ONLY 
18-20%!

David’s forward thinking creativity is evident 
in the funny (sometimes very funny) TV and 
print ads for Withnell Motor Company.  They 
are the brainchild of David and Ken Cuffe.  

Ken owns CAM (Cuffe Automotive 
Marketing). Working together to brand the 
agency about eight or nine years ago, they came 
up with ads that best represent David’s vision 
of what Withnell Motor Company stands for. 
Out popped the “regular guy” looking for an 
honest, local deal on a great product.  

David stars in most of the ads, complete 
with baseball cap, top of his head cut off, and 
funny, quirky and extremely entertaining 
dialogue. If you haven’t seen them on TV, you 
can check them out on youtube.  

There, you’ll find out about the 
“magnificator,” you’ll see the extremely 
impressive trophy they got for being the 
number 1 Hundai dealer (I didn’t know they 
make trophy’s that big) and you’ll see David’s 
conquest of the guitar.  

To use a baseball metaphor, they hit it out 
of the park, especially on the videos. And 
did I mention that the ads are funny and 
entertaining? Seriously, you gotta see’m.  Go 

Isabell...Continued from page 21

Hello everybody;
Next time somebody tells you to put a cork 

in it, just ask them what type of cork they 
are talking about. Let’s be specific here… are 
they talking about natural corks, or are they 
talking about synthetic ones like screw caps 
or glass? (This is one way to discourage them 
to pick a fight).

Since I sell wine at my store, I have been 
asked lots of times about corks: which one 
is better for the wine and I might add which 
one is better for the environment?

First of all, screw tops generally are not 
associated with quality wine. Right or wrong, 
usually this is the perception. If you bring a 
bottle of wine as a hostess gift, you want to 
bring one with the real cork.  You will be part 
of the 52% of American who don’t like screw 
caps!

Synthetic stoppers make up 8% of more 
then 15 Billion stoppers made each year.

It all started in 1600 when the Benedictine 

monk Dom Perignon starting using a real 
cork instead of the oiled rag to seal a bottle 
of sparkling wine.

It is a false perception that plastic corks 
will contribute to the forest protection. As a 
matter of fact, the last thing we want to do is 
to stop the production of natural corks.

Cork is a sustainable resource, both 
renewable and biodegradable.

The cork oak tree has to be 30 years old 
before its first bark is going to be stripped; 
then it can be stripped off every 10years. It 
is actually good for the tree to be stripped 
because it prevents the bark from aging; this 
tree lives up to 170 to 250years. The reverse 
would be like a person who lives 100 years 
and never washes his face.

The cork tree is like a pig: all of its parts 

can be used. Sometime ago when we were 
in Sardinia (David and I) it was fun to go 
shopping: you can buy all kind of objects 
made of corks. Umbrellas, handbags, 
notepaper and so forth. And at times we saw 
trucks loaded with slabs of bark – on their 
way to become jillions of corks.

And speaking of Sardinia, you can’t just talk 
about the cork. The food! Oh my! You would 
think that being an island, fish would be the 
major source of food. Wrong! First of all, let 
me tell you that Sardinia is a beautiful place. 
The people are very nice and hospitable and 
the food is wonderful. Since inland is very 
dry, raising lamb and sheep is common. And 
of course here comes the cheese. There are 
many cheeses, but I think Pecorino Sardo is 
the one that people recognize most.

Lamb stew is another popular dish: you 
will need Lamb meat, saffron, parsley, olive 
oil, garlic, tomatoes sauce, salt and pepper 
and warm water if necessary. Not a lot of 
ingredients but very tasty. 

Think about all this the next time you open 

a bottle of wine.
Until next time, 
Lullu 

Lullu’s tutto cucina
Lullu’s tutto cucina is a unique kitchen store in 

downtown Salem:  Lullu, the owner, is certified 
110% Italian: she is proud to have a store that 
has unusual merchandise (a lot of European 
imports), that cannot be found at most kitchen 
stores. For special gifts, Lullu’s tutto cucina is the 
place to go.  There is a warm, inviting atmosphere 
at the cooking classes (some are hands-on) 
that regional guest Chefs conduct throughout 
the year. She also specializes in Italian food 
and wine.  Gift certificates and gift baskets are 
available; special orders are welcome.

Lullu’s Tutto Cucina is located at 357 Court St. 
N.E.  Salem, Oregon 97301. We can be reached 
at: 503 364-7900 or visit our website at www.
lulluscookingclasses.com

ahead, Google.
Withnell’s formula has been honored with 

a number of awards (besides that impressive 
one I referred to in the previous paragraph).  
Among them are: The Good Housekeeping/
Automotive News “1996 Automotive 
Dealership Service Excellence Award” one of 
only 10 nationally;  Salem Area Chamber of 
Commerce 1998 Business of the Year;  and the 
Five Star Dealer Excellence Award every year 
since 1998 and a few years prior to that.

And what about the people who work for 
David? The stereotypical car business is not 
known for being terribly loving toward its 
employees. Well I know several of his people 
very well and they say it’s the best place they’ve 
ever worked (and they said that off site).

You know what. My next car’s coming from 
Withnell Motor Company!

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and a property and casualty 
specialist for Vandelay Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon

Oregon’s top real estate 
company, RE/MAX equity group, 
announced today the selection of its “Top 
Producing Realtor for Salem.” President Jim 
Homolka, Vice President Russ Newcomer 
and Salem Manager John Lee congratulated 
the winners at a recent reception in their 
honor. 

The award highlights the broker in 
Salem who produces the highest gross 
commission revenue. The 2009 recipient 
is Jake Buckendorf. Buckendorf is 
also ranked in the top 1% in Oregon for RE/
MAX equity group. 

“We applaud Jake for his efforts as 

well as the other top sellers. 2009 
presented some challenges and this 
group produced results,” said RE/MAX 
equity group President Jim Homolka.

The 2009 top 5 Realtors for the Salem area 
are: 

Andrea Hofman, Amy Mcleod, Donna 
Toline, Chris Aldrich, and Roger Elliott.

”It’s an honor to work with this group of 
professionals, said John Lee, manager of the 
Salem Business Center office. “I congratulate 
each of them on their success.  During a 
challenging year like 2009, their integrity, 
positive outlook and work ethic set an 
example for all of the agents in the office.”

Salem RE/MAX Brokers Make 
Top 10

Front row (L to R): Andrea hofmann, Amy Mcleod, Donna Toline. Back row (L to R): John Lee, 

Jim homolka, Jake Buckendorf, Russ Newcomer, Roger Elliott and Chris Aldrich
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3 2 5  H i g H  S t  S E
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(Or feasting on our delectable power-lunch 
menu. Or entertaining clients in our swank  
new lounge. After all, we wouldn’t be here either  
if we didn’t believe in mixing work and play.)

(formerly j.james)

never miss an important email 
while swigging martinis again.

Our wi-fi means you’ll

Dave Sweeney’s Reasons to Smile
Visit TravelSalem.com For it All!

OK, it’s February (I know I know...it’s 
really March...but you see I had a major 
computer crash and lost a month...so play 
along please!). Now, where was I, oh yea...
it’s “February” and of course you know what 
that means...Valentine’s day (ya might want 
to insert St. Patrick’s Day here).  So a word 
to the wise concerning your “significant 
other”...Don’t Blow It!  Do something nice 
for her/him. How ‘bout an evening out...a 
nice dinner, a live theater performance, a 
concert or an evening of dancing. Maybe a 
day of pampering at a Spa or wine tasting or 
a night at a Bed & Breakfast or even a day 
of shopping would be a great way to let that 
special person in your life know that you 
care.  Fine, but where do you go to discover 
all these varied possibilities? Two words...
TravelSalem.com (ok, technically that’s one 
word, one punctuation mark and a suffix, 
but who are you the Grammar Police?).

And just what is TravelSalem.com? It’s 
a website (oh duh) but not just any old 
website. It’s the Official Tourism and 
Meeting Website for Salem, Oregon (and 
the Salem      Convention and Visitors 
Association). Now I know what you’re 
thinking, you’re not a  visitor, you live 
here, and you don’t have plans to organize 
a convention anytime soon.  So you don’t 
really need this website right...oh contraire 
mon ami (my one semester of French in 
college finally pays off). What could this 
website possible do for you?  In a word;  

LOTS (and lots and lots and lots...and then 
some)! Let’s go back to our Valentine’s 
Day (now St. Patrick’s Day) dilemma. You 
want to take your sweetie out to dinner but 
some place new this time.  Where do you 
go to look for this new place? TravelSalem.
com!  Click on the “Dining” tab on the 
home page and explore more than twenty 
different categories of restaurants! How 
about a live theater performance or a 
choral concert or orchestral experience...
or maybe just an evening of dancing? The 
“Arts & Entertainment” tab will take you to 
a variety of theaters, symphonic and choral 
groups (and their websites), Art Galleries 
and Fairs and Festivals (and their websites) 
along with the local Nightlife.

Remember that idea of a day at the spa...
under the “Recreation” tab you will find a   
section on Salon & Day Spa/Massage along 
with a number of other broad categories 
of recreation in the area. And don’t get 
me started on wine tasting...under the 
“Attractions” tab (top left on the status 
bar) there is a veritable potpourri of local 
wineries (and their websites) describing 
their location, the wines they produce, their 
hours of operation and contact information. 
Heck, some even offer Sunday Brunch!  
Also, under the “Attractions’ tab, you will 

find categories including Gardens, Historic 
& Museums, Parks, Natural, Family Fun 
and others.  

And when was the last time you stayed at 
a Bed & Breakfast? Recently...It’s been a 
while...Never? Well check out the “Lodging” 
tab as the first category in the where-to-
stay department is Bed & Breakfasts!

Are you getting the idea here? You don’t 
have to be a tourist, or a meeting planner 
or even an out-of-town guest. TravelSalem.
com is essentially your one stop shopping 
site for all things Salem. You could say 
it’s All Salem All the Time! Now this is 
not to say that TravelSalem.com is not 
for meeting planners or tourists. It most 
definitely IS! There is an entire section 
devoted to just that. Under the “Meeting/
Group Planners” heading they describe 
it perfectly; Travel Salem is a full-service 
Association, ready to assist you in all 
aspects of planning including service-
related bids, day tours and activities, dining 
and hotel accommodations, transportation 
and information packets. There are staff 
members who will provide your group with 
Free Personal Assistance to ensure your 
groups meeting experience here in Salem 
is the best ever.

Additionally on the website, you can (and, 
in my opinion, should) sign-up for their       
electronic newsletter(s) at the top of the 
home page. It takes less than thirty seconds 
and keeps you up to date on the activities 
in and around Salem. You can also request 
a copy (really...something you can actually 
hold on to and read) of the Free Visitors 
Guide be sent to your house (ok, you can 
read it online too...and actually turn the 
virtual pages...but it’s nice to have your 
own personal copy!) 

Or...you can go and visit the Travel Salem 
office in downtown Salem, 181 High St. NE. 
It is a beautiful, comfortable, brand new 
facility in an extremely convenient location 
where you can come in and browse to your 

hearts content in their new and unique 
Travel Cafe/Visitor Information Center. 
Along with an extremely knowledgeable 
staff and brochures for many/most of the 
areas attractions, the Travel Cafe offers 
Garmin GPS units pre-programmed with 
Salem area tours, AbsolutelyTix ticketing 
network, Wi-Fi access, plasma screens with 
ads and scrolling events, and you can even 
sample some of the areas local wines to 
boot! Yup, Travel Salem has partnered with 
Willamette  Valley Vineyards to create a 
tasting room and retail outlet for a number 
of WVV’s high quality and sustainable 
wines. How cool is that?!

And lest I forget, if you’re a business and 
are looking for a great way to market your   
organization for tourism, convention, 
meeting and event business. Travel 
Salem is taylor-made for you. Becoming 
a member could be your ticket to much 
greater marketing success.

Simply put, Travel Salem is a fabulous 
resource for all things Salem whether 
your   planning your sweeties Valentine’s 
Day (now, St. Patrick’s Day) celebration or 
your companies next annual meeting and 
convention. Travel Salem and TravelSalem.
com are truly Reasons to Smile!

Dave Sweeney, former KOIN-TV chief 
meteorologist, is a popular conference and 
convention speaker and emcee. Dave also 
produces personalized videos for business 
websites and email links. He is the chief 
meteorologist for OregonLive.com and  produces 
video weather forecasts for a variety of other 
websites including KBZY.com, HallmarkInns.
com, OregonStqateFair.org and others. You can 
check out his website at www.SweeneyTV.com 
and reach him by email at Dave@SweeneyTV.
com
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CHECK OUR WEBSITE FOR DETAILS 
AND SOME OF OUR OPEN 

BUSINESS CATEGORIES 

WORD OF MOUTH 
ADVERTISING 

REALLY WORKS! 
We have fun helping each 

other grow! Come visit soon!

SALEM DOWNTOWN NETWORKERS 

MEETS EVERY THURSDAY MORNING 
7 to 8:30 AM 

McGrath’s Fish House 
350 Chemeketa St. NE 

Downtown Salem 

SalemDowntownNetworkers.com 

                                  COME VISIT            
THE VERY BEST

BUSINESS NETWORKING  
GROUP IN SALEM! 

Graham Aviation Services is pleased to 
announce their move to a new office space at 
the Salem Airport. In addition, they have also 
received the FAA part 141 certification for their 
Private Pilot course.

“We have had a great month,” co-owner Jim 
Graham said.

Located across from the control tower at the 
Salem Airport, their new office is easier to find 
and ADA compliant for their LaserGrade/PSI 
testing center while still providing convenient 
access to the flightline. Enter the airport as if 
going to the airline terminal, turn right and look 
for the gray building on the right across from 
the tower.

For the private pilot certification, the FAA 
inspected and approved all aspects of Graham 
Aviation’s flight program including an approved 
syllabus of training, the chief flight instructor, 
their facilities and the aircraft to be used in the 
training. Annual inspections will ensure that 
Graham Aviation maintains or exceeds these 
standards.

“One of the benefits of this certification for the 

private pilot is that a student pilot can qualify for 
their checkride in as few as 35 hours instead of 
the usual 40,” co-owner Gwen Graham noted.

Very few flight schools nationwide obtain this 
Air Agency certification. Graham Aviation is 
now one of just a handful in the state and the 
only one in the mid- Willamette Valley. 

This certification opens many doors for pilots 
who want to fly professionally or go into the 
military. Jim Graham points out that they have 
the Diamond DA20 which is used in the Air 
Force initial pilot training. One military-bound 
pilot flew the 20 in order to get a jump on his 
pilot training. Another young man is flying the 
Diamond 20 as a headstart to a career in the 
military as well.

“We are excited about the new office and the 
part 141 certification,” Jim said. “It’s one more 
positive step in the steady stream of good news 
we’ve had lately. And we’re not finished yet. 
More wonderful opportunities and benefits are 
on their way for our students and pilots.” 

Visit www.grahamaviation.com or call 503-
581-4139 for more information.

Graham Aviation Moves to 
New Office at the Airport, 
Receives FAA Certification

but our core services supported by the General 
Fund are our Police, Fire, and 911.  The four 
new fire stations, seismic upgrades to the 
others, and new fire trucks were the result 
of the voter approved bond measure, but the 
General Fund pays for the staffing, competing 
with the Library, Parks, and Pools. 

Now we need to be serious about new 
facilities for our Police Department.  They do 
an outstanding job dealing with gang activity, 
reducing crime and graffiti. Along with the 
No Meth Not in My Neighborhood program 
and expanded Neighborhood Watch, we have 
had no contaminated drug labs in Salem for 
28 months.  Stimulus funds provided a new 
SWAT vehicle, replacing the old one that had 
to be towed from a crime scene more than 
once. But our seismically challenged City Hall, 
built in 1972 where the Police Dept. occupies 
the ground floor, needs to be replaced. It is a 
tough time to ask the voters for their help, but 
public safety is one area we must keep at the 
top of the list.

Our City staff have been very aggressive, and 
successful, in applying for grants at all times, 
but even more so with the stimulus funds that 
were available from the Federal government.  I 
don’t know how the taxpayers are going to pay 
it all back, but our approach was to apply for 
mostly long-term infrastructure grants. Of the 
$13.4 million we received, we have used it very 
carefully – almost totally on transportation 
improvements, parks, watershed protection, 
police, fire, foreclosure prevention, public 
housing, and energy efficiency. 

I leave you with some thoughts.
I know it is difficult to keep up with government 

actions. The easiest way to understand local 
issues is to attend Neigborhood Association 
meetings or volunteer for one of our Boards 
or Commissions.

Or you could become a dues paying member 
of SEDCOR or the Chamber of Commerce.  
These organizations work hard to keep our 
economy growing – they need strong financial 
support, and you need an advocate for private 
sector jobs. 

Upcoming elections at every level of 
government will occur this May and November. 
You are electing people who make decisions 
that affect your life and your pocketbook. We 
need leaders who truly understand the balance 
between a healthy business sector and the 
public services we want. Please don’t expect 
someone else to take care of it for you – never 
be too busy.

Whatever the size of the challenges, I can’t 
help but remain optimistic about the Salem 
area. Whether I am at an event, a restaurant, 
or grocery store, people approach me to share 
how much they love the positive changes that 
are occurring in Salem.  It’s not just what they 
see, or don’t see, it’s that they recognize that 
we have taken responsibility and action for 
what we value as a community.  We aren’t 
waiting for someone to do something – we do 
it – we solve it – we make it happen.  Somehow 
we must continue to weather the storm with 
our optimism intact, and excitement over the 
future.  That is our strength – to know what we 
have here in this beautiful place we call home, 
and what we need to do to reach our goals. 

I appreciate all of you, for your support of 
our City Council, and for your love of Salem. 

Thank you for the honor of serving as your 
Mayor.

MaYor...Continued from page 15

Experience Works, the nation’s largest 
nonprofit training and employment 
organization for older workers, is now accepting 
applications for the Senior Community Service 
Employment Program (SCSEP) in Oregon. 
The program is designed to help low-income, 
older individuals enter the workforce, secure 
more challenging positions, move into new 
career areas or supplement their incomes.

Funded by the U.S. Department of Labor, 
SCSEP is free to participants who are 55 and 
older and meet low income criteria. Through 

the SCSEP, Experience Works assists older 
people with self-assessments, technical and 
skills training, the job search process, and 
finding an appropriate training assignment 
with a local community service agency. The 
goal is to provide participants with the skills 
and tools to transition from their community 
service assignments to permanent employment 
with a local employer.

For more information about the SCSEP and 
Experience Works, visit www.experienceworks.
org or call 866-976-5939.

“Experience Works” for 
Oregon’s Older Workers
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503-581-8111
2815 Silverton Road NE

(Near Fairgrounds)

1/2 OFF 
SUPREME PAINT SERVICE

$899 VALUE

Locally Owned & Operated, Community-Involved Management

Custom Graphics & Paint
Fleet Specialists
Complete Auto Body Repair
Frame Repair
Exclusive Color Matching
Insurance Approved
Rental Cars Arranged

•
•
•
•
•
•
•

AT MAACO “You Write Your Own Estimate”
MAACO is a Certified Direct Repair Center for three insurance companies

French Press has high standards for coffee.

2725 South Commercial | Salem, OR
frenchpressroasters.com
503-581-1716

Open everyday | 6am-8pm

All of our coffee beans are drum roasted in 
small batches on-site, never served more than 
72 hours aged. Fresh is always better. Stop in 
or drive-thru and ask about our whole bean 
varietals and house blends today.

ADVANCED
ENERGY
SYSTEMS

We’d like to thank  Nathan 
Levin Co. and Power Equipment 
Systems for choosing Advanced 
Energy Systems as their solar 
contractor.

These Salem companies are 
saving money and supporting 
local jobs by selecting made-
in-Oregon SolarWorld 
Sunmodules® and PV Powered 
inverters from Oregon-based 
Advanced Energy Systems.

Call 503-798-2456 or email 
Matthew@aesrenew.com to 
find out what a locally-made 
solar electric system can do for 
your business.

www.solarworld-usa.com

www.aesrenew.com

Thank you Nathan Levin Co.!

Thank you PES!
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Executive Properties

STUNNING CUSTOM HOME
Grand views of Creekside Golf Course & 3 mountains! 

Dramatic curved staircase, marble foyer, soaring ceilings, 
gourmet kitchen for entertaining & exquisite master suite on 

the main are just a few of the wonderful features you will fi nd 
here.  Truly a dream come true! $599,000 (619364) 

Peggy Bean 503-371-5111 RE/MAX Equity Group, Inc

COUNTRY COMFORT
3502 SF & .51 Ac! Grand, great room open to custom 

kitchen w/lrg eating area, eating bar & pantry. 4 bdrm, 3 
ba, inclds dwnstrs mstr suite, lrg den w/built-in desks & 4 

phone lines. $370,000 (618613) Amy McLeod 503-371-5209  
RE/MAX Equity Group, Inc.

GORGEOUS, PRIVATE, CREEK FRONT PROPERTY!
 Custom built in 1970 & maintained w/love, exclusive 2499 
SF home is situated on park-like .80 acre. Features incl 4 bd, 
3 ba, warm hrdwd fl ooring, & two sets of sliding doors for 

access to creek side patio. $325,000 (621487) Donna Miller 
503-769-1166  RE/MAX Equity Group, Inc

ENJOY SUNRISES & SUNSETS
Exceptional Frank Lloyd Wright inspired home on .77 acre 

features spacious living for entertainment indoors & out. Ex-
tensive use of hardwoods and stone, master on the main level 
and wrap around deck overlooking the golf course. $699,900 

(618622) Terri Hays 503-551-5187 
RE/MAX Equity Group, Inc

LUXURY AND SOPHISTICATED ELEGANCE!
Prestigious Creekside community 4 bed, 2.5 bath home, large 

gorgeous master suite, granite kitchen with cherry colored 
cabinets/fl oors, soaring ceilings, built –ins, expansive view.  

$439,000 (615465) Karen Morrison, 
RE/MAX Equity Group, Inc.503-930-4030

EXCEPTIONAL CRAFTSMAN
Built in ‘03, 5 brm, 2.5 ba, 3358 sq’, antique & reprod. 

appliances, fi xtures, Oak hardwood, luxury mstr on main, 1.5 
acre pvt setting, room for shop, gorgeous grounds! (618626)  

$499,900 Phyllis Murray 503-910-0652
RE/MAX Equity Group, Inc.

HILL TOP HEAVEN
Welcoming thistle adorned gates, 360 degree view of 

pinot noir vineyard on 13+ acres with 4698 sq ft amazing 
home. Vineyard manager pronounces – best grapes he has 
seen!  $1,600,000 (614771) Marilyn Shotts 503.510.2473 

RE/MAX Equity Group, Inc

GOLF COMMUNITY WITH AWESOME VIEW
Upscale, prestigious golf community, sweeping view, provides 
luxury, one-of-a-kind home, tastefully decorated, private back,

 3 bonus rooms – home offi ce, theater.  $450,000 (621706) 
Karen Morrison 503-371-5220 RE/MAX Equity Group, Inc.

VACATION EVERY DAY
Battle Creek winds through your 4+ acres past your home & 
deck.  3160 sq’, 4 brms, 3 baths, spacious, light open, soaring 

vaults, walls of windows, lots of updates, dual living, 2 car 
attch. +sep 4 car +offi ce, hot tub, just a dream!  $555,000  

(621038)  Phyllis Murray 503-910-0652 
RE/MAX Equity Group.

EXTRAORDINARY CRAFTMANSHIP 
5.71 acres of outstanding grounds. Gated circular driveway 
leads you by multiple water features to beautiful main entry. 

Extensive use of marble & granite in formal entry, formal 
living & DRs, FR, spacious Kit & 2 master suites; one w/ 

luxurious master bath & 3 dressing rooms. Greenhouse, arbor, 
shop area & outbldgs $2,500,000 (579884) Jake Buckendorf 

503-587-1600. RE/MAX Equity Group,Inc.

SEREME PRIVATE COUNTRY MANOR
6+ acres with 4661sq ft, custom built with every amenity 

imaginable! Expansive living & storage rooms. Commanding 
view of Willamette River and Valley. $1,395,000 (616879) 
Marilyn Shotts 503.510.2473 RE/MAX Equity Group, Inc

ONE OF SALEM’S FINEST VIEWS!
2.02 acres with everything you could wish for & more. 7145 
SF, 6+ bdrm inclds 2 master suites, gourmet kitchen w/huge 

pantry, workout room & offi ces. Beautiful grounds, full tennis 
& basketball courts, pool, covered outdoor entertainment area.. 

$1,395,000 (590746)  Jake Buckendorf  503-371-5192  
RE/MAX Equity Group, Inc
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FIDELITY NATIONAL TITLE: “THE CLOSING COMPANY!”

POWER
Tifany White, 

Research Director 

• Comprehensive 
database of 
property records

• Maps
• Public Records
• Liens
• Use Restrictions

• 12 years experience

Whether you are a real estate agent, business leader, attorney, 
lender, developer, or private investor, select Fidelity National 
Title Company of Oregon: the market leader in research 
capability and property analysis.  

Our comprehensive geographic plant and commercial software 
databases provide the kind of timely and detailed information 
you need to facilitate decision-making on the sale, acquisition 
or relocation of your next commercial or industrial project.

Call Tifany White, Customer Service and Data Research 
Manager, for questions, information and pricing.  

Knowledgeable, with 12 years of experience, Tifany is 
supported by the research and examining expertise of our 
dedicated title production staff.

Quality employees, comprehensive data, backed by the 
fi nancial strength and integrity of the nation’s number one title 
insurance company: that’s POWER!  THAT’S FIDELITY!

KNOWLEDGE IS

email us at: customerservicesalem@fnf.com

Salem Downtown

503-585-7219
Salem, 20th St. SE

503-370-9119✺
Albany

541-924-0767
Corvallis

541-754-7131✺✺

Theodore K. Urton Ginger StockenbergGinger Stockenberg Robbie Sue Erion Jessica MaryJessica Mary Kimber Barnes Shirley K. Gilbert Lucy Zandol

Cinda Brundidge Kelli Terjeson Tifany White KimberLee Chasteen Deone Wilson Cindy Morse Teresa Doerfl er Joan E. Cuff
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