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2013ÊSubaruÊCrosstrek

2013ÊToyotaÊTundraÊ

The most fuel-e�cient all-wheel-drive crossover in 
the country! 

Rebuilt from the ground up earning  what J.D. 
Power and Associates has called the “Most 
Dependable Large Pickup” seven years in a row.

FIND WHAT YOU WANT FROM 
OUR HUGE SELECTION AND 

GET IT YOUR WAY!

2013ÊChevroletÊEquinoxÊ

Chevy Equinox is engineered with road trips in mind. 
Meticulous craftsmanship and upscale appointments 
will appeal to your stylish side while 32 MPG highway† 
will appeal to your sensible side.



Hard to Find  - a SHOP in Town! Lovely, large 
lot w/recently remodeled home & 30x40 shop.  
Open LR w/FP, completely new kitchen, nice 
Master w/private bath. Enjoy the backyard 

paradise. $275,000 (660143) 
Amy McLeod 503-371-5209

Charming & Updated – located on quiet, dead-
end road! 2468 SF, 4/2, hrdwd floors, gas FP 
in LR, basement fully finished. Composite deck  

and patio in fenced backyard with fruit trees. 
Move-in ready! $210,000 (660744) 

Amy McLeod 503-371-5209

Picturesque Walnut Crk flows through! Decks on 2 
levels to view a beautiful yard & herbal garden w/
raised walkways winding thru property.  3 bd, 2 ba 
home features vaulted LR w/FP & updated kitchen. 

$190,000 (665152) Amy McLeod 503-371-5209

Charming & Updated – located on quiet, dead-
end road!  2468 SF , 4/2 , hrdwd floors, gas FP in 
LR, basement fully finished.  Composite deck & 
patio in fenced backyd w/fruit trees. Move-in ready!  
$220,000 (660744) Amy McLeod 503-371-5209

3 bd, 2 bath manufactured home in nice family park. 
Inside utility, fenced yard and 7 x 10 storage shed. 
Very affordable way to own your home! $24,000 
(658644) Trevor Elliott 503-602-1039

WELCOME HOME! This 5 Bdrm, 3 Ba, 2374 SF 
home is ready for a family. Vaulted living rm w/
slider to deck. Huge family rm upstairs. Updated 
kitchen. Mstr + 2 Bdrms on main level. $219,900 

(663386) Rick & Ande Hofmann
503-390-8000 Code #2305

Dual Living in Silverton! 4 blocks to downtown on 
secluded, private lot.  2425 total SF, 1615 SF on 
main level & 810 SF apartment w/kitchen. Area 
for RV, fenced backyard & fruit trees. $211,000 

(649750) Don Meyer 503-999-2381

Great home in quiet area. Move-in ready! 3 bdrm, 
2 bath, Fam Rm w/pellet stove & French doors to 
huge patio. Newly installed roof, vinyl windows and 
fresh paint inside & out. Garage with shop space, 

shed & RV area.  $175,000 (663146)
Trevor Elliott 503-602-1039

Charming & Updated – located on quiet, dead-
end road!  2468 SF , 4/2 , hrdwd floors, gas FP in 
LR, basement fully finished.  Composite deck & 
patio in fenced backyd w/fruit trees. Move-in ready!  
$220,000 (660744) Amy McLeod 503-371-5209

Great investment property -  nice corner lot duplex 
with newer roof, vinyl windows & slider!  Owner 
occupied on one side which has extra parking, 
decking, covered area for hot tub, nice private yard 

& tool shed. $165,000 (664522) 
Trevor Elliott 503-602-1039

Lovely setting, charming home & beautifully 
landscaped 1.41 acres in gated Massey Estates. 
2284 SF, master on the main, dream kitchen 
w/granite counters, hickory cabs, lrg upstairs 
bonus rm w/private entry. $410,000 (662858) 

Roger Elliott 503-569-5003

Peaceful Paradise on Willamette Riverfront 
Property – a Rare Commodity! Watch seaplanes  
land & enjoy boating. Beautiful landscaping 
surrounds this 3/2, comfortable home.  Covered 
boat storage, too! $315,000 (660827) Trevor 

Elliott 503-449-3032

Investors take a look - Good cash flow from 14 
unit complex! Close to shopping and schools, 
complex has newer siding & several units have been 
updated. Vacancies fill quickly. $600,000 (661993) 

Roger Elliott 503-569-5003

Charming & Updated – located on quiet, dead-
end road!  2468 SF , 4/2 , hrdwd floors, gas FP in 
LR, basement fully finished.  Composite deck & 
patio in fenced backyd w/fruit trees. Move-in ready!  
$220,000 (660744) Amy McLeod 503-371-5209

Updated Country Home! 3 Bdrm, 2 Ba, 1056 SF 
home on 11.33 acres.  Knotty pine cabs & doors, 
SS appliances.  3 stall barn, heated tack room, 220 
& water. Greenhouse with elec & water.  $399,900 
(664619) Rick & Ande Hofmann 503-390-8000 

#2365

Great location - Close in – nearly an Acre!  
Remodeled, 1632 SF, 3 bd, 2 ba, with newer 
roof, kitchen appliances, cabs & counter & vinyl 
windows. Large shop/2 car garage & carport, 
large metal shed in need of repair. $195,000 

(664142) Don Meyer 503-999-2381

Custom Built, 1 Owner Home! Enjoy the outdoors 
with 1.76 acres.  3 Bdrm, 2 Bath, 1745 SF home 
close to town.  3 bay shop. Outdoor living area 
with shale rock frplc.  Garden area. $289,900 
(664646) Rick & Ande Hofmann 503-390-8000 

#2375

Great location for country living in town on .58 
acre! Large fir trees, sunny yard with raspberries & 
grapes, plus big shop/RV shed (25x35).  3 bd, 1.5 
ba home w/partial basement, needs some updating 
but has good bones. $214,900 (665753) Don Meyer 

503-999-2381

Charming & Updated – located on quiet, dead-
end road!  2468 SF , 4/2 , hrdwd floors, gas FP in 
LR, basement fully finished.  Composite deck & 
patio in fenced backyd w/fruit trees. Move-in ready!  
$220,000 (660744) Amy McLeod 503-371-5209

REMAX.COM 503-587-1600

www.REMAX.com  l  503-587-1600
2110 Mission St SE, Suite 310, Salem

Land Value Only –  3 bdrm, 2 bath  home is in poor 
condition.   Could be possible rental property or a 
great build site.  Does not qualify for financing. HUD 

Owned; Sold As-Is. $58,000 (665698) 
Chris Aldrich 503-877-2897

LOCAL OWNED 
HUD HOME
hudhomestore.com
hupemco.com

PENDING
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4660 Portland Rd NE, Ste 103 
Salem, OR 97305

www.DATRESolutions.com

503-400-7995

Donna Toline, (503) 551-1160
d_toline@yahoo.com
Eric Dixon, (503) 871-2934
ericdixon.realestatebkr@gmail.com
Matt Toline, (503) 991-8424 
matt_toline@yahoo.com
Dale Ropp, (503) 851-3253 
roppdale@gmail.com
Rachel Smith, (503) 508-2951
kchel@msn.com

$209,900- QUALIFIES FOR USDA! 3 bed, 
2 baths, .53 acre. Built in 1998, 1442 sf. 

City water with Septic. New carpet, vinyl, 
appliances, fresh interior & exterior paint. 

Ready for the new occupant. Room for a shop!

$189,000 
Buildable 37.50 acres in Sheridan

$139,900 
Buildable 23 acres in Sheridan

$89,900 
Buildable 6.25 acres in Sheridan

$79,000
40 acres in Myrtle Point zoned F 

$174,000 3 bed, 2 bath, 1861 sf.  Great view of 
the Cascade Mountain Range. Covered decks, 
Sunken living room, formal dining, Separate 
office / crafts room. SF does not include two 

finished rooms in garage.

$169,000 COMMERCIAL - Very nice show 
room facing the street. Plenty of office space 
& huge shop area in the back of the building. 

Easy access for walk in customer.

$299,000 Forest Meadow w/secluded home site on 40 acres. 
The driveway is located across the road from the Roaring 

River Fish Hatchery, Roaring River County Park is just down 
the road. Shared property line with BLM land. Beautiful 
stand of merchantable timber on the property (details 

available). Mobile Home is a “Hardship Dwelling”. Buyer to 
perform own due diligence with Linn County. 

$995,000 Located in beautiful gated 
community! The kitchen features tile floors, 

granite counters, center island & walk in pantry. 
Office/potential 5th bedroom, exercise room, 

storage room, massive game room (24x34)  
with two story height ceilings. 

$199,900  3 bed, 2.5 bath, 1811 sf. Great location 
with this single story ranch. Formal living room. 
Cozy fireplace in the family room. Slider from 

master to enclosed sunroom. Separate 
bonus room off of garage. Updated 
vinyl windows on most of the house. 
Wainscoting in Family Room

$220,000  Newer Light Industrial Bldg i 
Rosemeade Industrial Park. Building consists 
of 300 sf of Office with ADA bathroom, 1900 

SF Warehouse. Just off of 99W.

$225,000  Nice visibility and 
attractive location right on  
Hwy 22. Great location for  

storage units, etc.

all information deemed reliable but is not guaranteed
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RE/MAX
Integrity 
Expands
To Salem

In the recent acquisition of RE/MAX 
Equity Group in Salem, Eugene based 
RE/MAX Integrity has added Salem to it’s 
entire Mid-Willamette Valley operation 
which also includes Albany. 

Growing from 100 to 131 agents will enable 
Integrity to better serve it’s customers 
throughout the region. 

RE/MAX Integrity is led by owner and 
principal broker Kevin Simrin. Kevin is 
past president of the Eugene Association 
or Realtors, 2001 Realtor of the Year, 
CRS certified residential specialist, GRI 
graduate, CSP certified, 1997 Broker of the 
Year in the four state region, 1996 Eagle 
Award winner and is also certified with 
distressed property.

Kevin’s vision of serving the entire 
Mid-Willamette Valley through one local 
company has certainly come to fruition. 

RE/MAX Integrity plans to grow the 
operation by another 40-50 qualified 
brokers over the next few years. 

RE/MAX was founded in 1973 by Dave and 
Gail Liniger, real estate industry visionaries 
who still lead the Denver-based global 
franchisor today. RE/MAX is recognized as 
a leading real estate franchisor with the most 
productive sales force in the industry and 
a global reach of more than 90 countries. 
With a passion for the communities in 
which its agents live and work, RE/MAX 
is proud to have raised more than $130 
million for Children’s Miracle Network 
Hospitals, Susan G. Komen for the Cure® 
and other charities. 

Nobody in the world sells more real estate 
than RE/MAX. Please visit www.remax.
com or www.joinremax.com. o

8-Time Winner Orupa Restaurant
Hans Afshar’s Orupa 

Restaurant is more than 
just a popular, new eating 
establishment. In a recent 
reader’s poll conducted by 
the Statesman Journal’s 
newspaper, Orupa took 
home eight awards. The 
first award is a Gold Metal 
for Best Chef; award #2 
Best Restaurant; award 
#3 Best Business Lunch; 
#4 Best Romantic Dinner; 
#5 Best Outdoor Dining; 
#6 Best Martini; #7 Best 
Use of Social Media; and 
#8 Best Place to Impress 
a First Date.

“At Orupa we like 
to elevate your whole 
dining and drinking 
experience with winning 
combinations of precisely 
the right ingredients, flavors, ambiance, 
innovative technology, and most 
importantly, old-fashioned hospitality”.

An example is this drink recipe from the 
Orupa Bar, “Old Cowboy” which contains 
bourbon, lemon juice, pineapple gomme, 

mint and sparkling wine.  
The Salem Business Journal would like 

to add one more award to Hans Afshar’s 
collection. “Best Place to Close a Deal”.

Congratulations, Hans, and also to your 
wonderful staff. o 

www.orupasalem.com
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July 4th Fireworks
Volcanoes Stadium

 Thursday, July 4th, marks the 17th 
Annual Volcanoes Stadium fantastic 
4th of July Fireworks Show.  This 
4th of July Volcanoes Stadium will 
be hosting the 2013 Nike Futures 
Games where 38 of the best baseball 
prospects from throughout the state of 
Oregon will showcase their talents in a 
doubleheader – first game at 4:00pm 
followed by the nightcap at 7:15pm.  
A home run derby will take place in 
between games, and the spectacular Fireworks Show after the second game.   

One Admission Price is good for both games, the Home Run Derby, and the spectacular 
4th of July Fireworks Show.  Includes special showcase event. Tickets start at just $7.00 per 
person and can be purchased by calling 503-390-2225, or online at Volcanoestickets.com

Marion County Fair
July 11-14, Rescues 
Animals, Adoptions

Salem, OR - Continuing its support of 
community organizations, the Marion 
County Fair is excited to promote one of its 
newest programs, “Rescue Row.” Rescue 
Row offers animal rescue organizations the 
opportunity to showcase animals awaiting 
adoption, educate the public about their 
work, and demonstrate the importance of 
their mission. 

Rescue Row will be located in the exhibit 
building, which houses open class exhibits, 
non-profit organizations, community 
stage, and commercial vendors. Animals 

are allowed in the 
building if they meet 
certain parameters 
such as size, crate-
ability, demeanor, 
social behavior, etc. 

The Marion 
County Fair will 
be held July 11-14 at the Oregon State 
Fairgrounds in Salem.  Information and 
registration forms can be found at www.
mcfair.net or by calling the fair office at 
(503) 585-9998. 

Colville Tribes To Celebrate Opening  
Of The Chief Joseph Salmon Hatchery

Portland, Ore. - The Confederated Tribes 
of the Colville Reservation will host a First 
Salmon and Ribbon-Cutting Ceremony to 
open a state-of-the-art hatchery June 20 
in Bridgeport, Wash., near Chief Joseph 
Dam. The facility will significantly boost 
the availability of chinook salmon for the 
tribe and for sport fishing in the Columbia 
River as well as reintroduce spring chinook 
to the Okanogan River.

The $50 million hatchery will release 
up to 2.9 million chinook salmon. The 
construction and program implementation 
was a collaborative effort between the 
Colville Tribes, the U.S. Army Corps 
of Engineers, the Bonneville Power 
Administration and Grant County Public 
Utility District. Additional partners include 
the Washington State Parks and Recreation 
Commission, Douglas County Public Utility 
District and Chelan County Public Utility 
District.

“The opening of the Chief Joseph Hatchery 
is a cause for celebration for the tribe,” said 
John Sirois, chairman of the Confederated 
Tribes of the Colville Reservation. “It 
commemorates both the return of the 
chinook salmon and serves as a testament 

to the important and meaningful work that 
can be accomplished when federal, tribal 
and state entities come together for the 
common purpose of restoring our Columbia 
River.”

The completed project is due in part to 
a historic 2008 agreement, the Columbia 
Basin Fish Accords, that enables a greater 
level of cooperation between the federal 
agencies in the Northwest responsible for 
salmon recovery efforts and the tribes, 
as well as providing assured funding for 
numerous projects over a 10-year period.

“At the heart of this project is 
a lasting partnership that 
leverages the combined 
capabilities of the Colville 
Tribes and state and federal 
agencies to bring ecological, 
social and economic benefit to 
the Columbia River Basin,” said Lorri 
Bodi, vice president of BPA’s Environment, 
Fish and Wildlife department. 

The main hatchery facility is located on 
15 acres of U.S. Army Corps of Engineers 
property on the north bank of the Columbia 
River within the boundaries of the Colville 
Indian Reservation. 

The Colville Tribes will manage the 
hatchery under guidelines recommended 
by the Hatchery Scientific Review Group, 
a committee of scientists that reviewed all 
salmon and steelhead hatcheries in the 
Columbia Basin at the request of the U.S. 
Congress.

The complex will 
include 40 raceways (10 
feet by 120 feet), three 
rearing ponds and three 
acclimation ponds (both 
onsite and offsite at the 

O k a n o g a n 
River). It will 

draw water from 
a combination of 

production wells and the reservoir behind 
the dam, Rufus Woods Lake. 

“The U.S. Army Corps of Engineers 
is committed to working with tribes as 
equal partners on programs and projects 
beneficial to tribes, and to address protected 
tribal resources and rights,” said Col. Bruce 

Estok, commander, U.S. Army Corps of 
Engineers, Seattle District. “This state-of-
the-art facility will provide benefits to the 
Colville Tribes and the entire Columbia 
River Basin. It is representative of what 
can be accomplished through meaningful 

partnerships among the 
tribes and state and federal 
agencies to achieve a 
common goal.”

The hatchery will help 
to rebuild naturally 
spawning salmon runs 
in areas impacted by the 
construction and operation 
of the Federal Columbia 
River Power System as 

well as provide partial mitigation for 
hydroelectric project impacts to Upper 
Columbia chinook salmon associated with 
the operation of the Mid-Columbia Public 
Utility District dams on the Columbia 
River. 

“We are proud to celebrate our collective 
achievements and look forward to a long-
lasting relationship with the Colville Tribes 

“TRIBES” continued on page 24

“We are proud  

to celebrate  

our collective 

achievements”
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Telling Your STorY

A Hobby Or Business?

In 1975, the citizens of Salem voted 
to remove time-limited parking meters 
downtown, and impose a tax on downtown 
businesses to replace the income generated 
by the meters.   Employees were prohibited 
from parking on-street.  Employers were 
required to list all their employees twice 
a year. The city cross referenced the 
employees names with vehicle registrations 
at DMV.  When an enforcement officer 
noticed a car parked in the same area day 
after day, they punched the license plate 
number into a hand-held device and the 
employees name and place of work popped 
up. If the officer found the employee in 
their place of work, they were issued a $100 
ticket. If the employee was caught a second 
time, they were issued a $180 and every 
ticket after that was $250.   If the employee 

Yamhill County
230± ac, 1400+ 

stalls, 2x24 parlor, 
4 homes 

$4,100,000

Tillamook
121± ac, 700+ 

stalls, 2x16 parlor, 
composter, 3 homes 

$2,100,000

Marion County
461± ac, 1800+ 
stalls, 2x20&2x16 
parlors, 8 homes 

$6,645,000

OREGON DAIRIES FOR SALE

Dave Wood, CCIM (503) 983-1585 • John Lee, ALC (503) 245-9090
RE/MAX Advantage Plus Land Division

MARY LOUISE VANNATTA, CAE

Downtown Parking
was shopping, no ticket was issued.

This system worked great for 35 years until 
the City decided they needed more money 
from downtown.  In 2003 the city issued 
476 employee parking tickets but by 2008 
the city only issued 13 tickets.  The reason 
for the reduced tickets was two fold, 1.) the 
city decided it was “too difficult” to ticket 
employees, and 2.) the city implemented 
2 hour parking limits and just issued $15 
tickets to employees.   Some downtown 
employees realized it was cheaper to park 
on-street and move their cars every two 
hours, even if they got an occasional ticket.  
What they forgot, was the cost of lost sales 
when they use customer spaces.

The City implemented 2 hour parking 
downtown because their consultant reported 
they could collect $500,000 of new revenue 

each year by issuing parking tickets - and 
they could continue to collect the parking 
tax.  Unfortunately the city reported it is 
losing $110,000 a year.. People in Salem 
apparently don’t want 
tickets, so they leave 
downtown before their 
2 hours expire, and 
the city still has to pay 
for enforcement.  The 
City’s consultant has 
shown there has been 
no increase in parking 
turnover, or occupancy - 
2 hour limits have failed 
on all measurable levels: income, occupancy 
and turnover.

For decades, the city has routinely 
deferred large maintenance projects in the 
three downtown garages.  It is illegal to use 
Urban Renewal funds to pay for routine 
maintenance.   But the City can use Urban 
Renewal if the maintenance is deferred long 
enough that it requires a total replacement.   
For some reason, after using Urban Renewal 
funds for decades, the city has decided the 
parking garages need to pay their own costs 
- and they claim there is not enough money.  
In addition to a maintenance shortfall, the 
city has come up with a $200,000 annual 
deficit for “operations”.  No one questioned 
why the City suddenly needs $200,000, or 
what it is for, the Council just began working 
on how to fund the “shortfall”.

Today the three downtown garages have 
a combined annual income of $1.4 million, 

with no debt.  It is a mystery why the city 
cannot maintain them properly.  Maybe 
the city could stop using the parking garage 
income to pay general fund costs, or maybe 

the city could bring their costs in-
line with private sector costs to 
manage property.  (Income to the 
garages:  $400,000 from parking 
tax, $500,000 from employees 
parking permits, and $500,000 
from retail and office rents.)

For the Downtown Parking 
Task Force, the Mayor personally 
selected the members who would 
serve.   The two downtown groups, 

who have the most knowledge of downtown 
parking (the Downtown Advisory Board, 
and the downtown organization) were 
both told no one from their boards would 
be appointed.  Only staff were allowed to 
define problems and offer solutions.  No 
citizens were allowed to speak.  No public 
testimony was taken.  Of course staff 
presented solutions, such as: increase the 
district boundaries (wouldn’t create enough 
money), doubling or tripling the parking tax 
(scared the task force to death), or parking 
meters.  Presented with those options, the 
Task Force recommended parking meters.

If the Task Force recommendation for 
meters is adopted, the customers of the 
small, locally owned stores will pay for the 
maintenance of the parking garages where 
they seldom park.  The customers of the out 
of town, big box stores, like Penneys,  will 

“COUNSIL” continued on page 21

Transforming your Hobby into a 
Business:

Many of us have hobbies like photography, 
painting, carpentry, etc.    What if we 
wanted to take this to the next level and 
turn our hobby into a business?    If you sell 
some of your creations now and then, you 
may come to the conclusion that it might be 
beneficial to take business deductions and 
losses for all expenses you incur.  

This isn’t as easy as you might think, 
because the IRS has stipulations that help 
determine whether your hobby is really a 
business or not.  While you need to consult 
with a tax professional, in general the 
expectation is that you’re working to make a 
profit (by creating a businesslike structure, 
behaving like a business which may 
include advertising and having appropriate 
promotional materials) and that you are 
profitable.  Declaring consistent losses, 
year after year, may be a red flag.  Your tax 
professionals will assist you in preparing 
the proper documents and making sure you 
meet the tests of the law.  

Now that your “paperwork” is in order, 
going from hobbyist to business person will 
also require some changes on your part.  
You might find that while you were creating 
jewelry that pleased you and delighted 
friends, you might have to alter your style 
to meet customer demands.  Even if a 
piece took you five hours to make and you 
figure you need to make $20/hr. to make 

a profit, you will have to price your items 
competitively.  You are now competing with 
a wide range of businesses including mass 
m e r c h a n d i s e r s , 
more established 
e n t r e p r e n e u r i a l 
businesses and now 
other hobbyists.   
While you may have 
enjoyed working 
at your own pace, 
the demands of 
customer orders 
may cause you to 
alter your customary 
schedule.  The 
pressure to make a 
profit and support yourself with your hobby 
might just take the fun right out of it.

Treating your Business like a Hobby:
Conversely, I see people who treat their 

professional business like a hobby.  They 
may have achieved the desirable “business” 
status, but never really took it to next level.  

While a home business can save money and 
certainly is convenient (and can make the 
best sense depending upon the industry), 

there is a natural progression of 
taking the professional step of 
having a store front.  Some are 
fortunate enough to have office 
space, but neglect it.  A business 
that is not clean (especially 
restrooms), hospitable (at least 
a place to sit or have a drink of 
water) and organized may give 
customers the impression that 
service and sales is not at the top 
of that vendor’s list.  

Another indication of hobby-
behavior might be opening and 

closing on a whim.  If hours and closures 
are not communicated through signage or 
online, this will confuse and discourage 
customers.  If your business has irregular 
phone answering/no answering machines, 
does not accept credit cards or have a 
website, uses handwritten signs and creates 
all its own business cards and brochures 

using online templates, then you may be 
languishing in hobbyland.

So what’s the best balance to achieve?  It’s 
important to love business if you want to 
run a business.  It’s the passion for creating 
products and services people desire and 
value and giving them the consumer 
experience they want --- and hopefully you 
can making a profit while you’re at it.   

If you know yourself and have great 
professional support you can make your 
hobby into a sustainable business.  If you 
are more interested in meeting your own 
needs for schedule, keeping your activity 
at hobby level might be the most satisfying 
way to proceed. o

Mary Louise VanNatta, CAE is CEO of 
VanNatta Public Relations, a PR, Event 
Planning and Association Management 
firm in Salem, OR.  www.PRSalem.com or 
www.Twitter.com/PRSalem.

Declaring 
consistent 

losses, year 
after year, 
may be a 
red flag.
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Taxes – especially when not managed 
properly – can erode investment gains and 
minimize progress towards your financial 
goals. It’s not the rate of return you realize 
from investments that really matters—it’s 
how much you pocket after taxes. Our tax 
code is constantly evolving and uncertainty 
around taxes can add to your psychological 
discomfort as well as increase the potential 
to make the wrong decisions. 

As an example, suppose 
you have $10,000 to invest 
and you’re in the 35% federal 
income tax bracket. If a 
taxable investment generates 
a 10% return, your $1,000 in 
earnings will be reduced to 
$650 after you pay Uncle Sam. 
Conversely, if you earn an 8% 
return on a tax-free $10,000 
investment, you walk away 
with $800—or $150 more. 
And that doesn’t even count 
state income taxes which as 
you may know in Oregon are at 9% to 11%.

That’s not to say you should sink all of 
your money into investments providing tax-
free income, but it does make sense to be 
“tax-efficient.” That’s especially important 
in the wake of several new tax-law changes 
affecting upper-income investors. 

Let’s start by analyzing the current Federal 

Get The Most Bang From Your Buck
TAX WiSe inVeSTing  RAY SAgNER

tax landscape. For 2013, the top tax rate on 
ordinary income rises from 35% to 39.6%, 
while the usual 15% tax rate on long-term 
capital gains and qualified dividends jumps 
to 20% for investors in the top tax bracket. 

Also, a new 3.8% 
Medicare surtax may 
apply to a portion of 
your “net investment 
income.” At the 
other end of the tax 
scale, the two lowest 
brackets are 10% and 
15%, and investors 
in these tax brackets 
owe zero tax on long-
term capital gains and 
qualified dividends.

Once you understand 
the landscape, 

consider these four pillars of tax-efficient 
investing for building and modifying your 
portfolio: 

1. Asset allocation. The main question 
seems simple enough: Where should you put 
your assets for optimal tax performance? 
The answer isn’t quite as easy, and it can 
vary depending on your situation, but 

consider some basic guidelines.
Try to use the lower tax brackets to absorb 

as much of your ordinary income or capital 
gains as you can. For example, if you expect 
your income to dip this year and you land in 
the 15% bracket, you might want to realize 
long-term capital gains qualifying for the 
0% tax rate. Meanwhile, you may generally 
want to consider holding bonds that 
generate ordinary income in tax-protected 
retirement accounts, while keeping stocks 
that might produce gains or losses in 
taxable investment accounts. Your capital 
losses can offset capital gains up to $3,000 
of ordinary income. 

2. Drawdown strategies. Not only does 
asset location matter; your tax results also 
depend on what investments you tap first. 
Normally, you won’t want to draw down 
retirement plan or IRA distributions before 
age 59½, because that would likely cost you 
a 10% penalty tax on top of being taxed at 
ordinary income rates. After age 59½, Roth 
IRA distributions may be completely tax-
free, but you still might prefer to keep those 
assets intact for your heirs. (Roth’s don’t 
require mandatory distributions during 
your lifetime.) Other decisions about 

drawdowns may depend on several tax-
related factors. It may be advantageous for 
you to receive taxable investment account 
distributions in a year in which you expect 
to be in a low tax bracket and below the 
threshold for the 3.8% Medicare surtax.

3. Tactical tax planning. Your approach to 
tax-efficient investing will typically reflect 
various aspects of your financial plan as 
well as applicable tax factors. Frequently, 
your situation will dictate that you harvest 
capital losses at year-end to offset capital 
gains. Or you might do the opposite if you 
have prior losses that will soak up any 
capital gains you harvest now. The objective 
is to put a sizable dent in your overall tax 
liability. 

4. Incentive-based tax planning. Finally, 
your plans should incorporate ways to take 
advantage of tax-based incentives in the law. 
One prime example is to convert traditional 

“SAGNER” continued on page 17

It’s not 
the rate of 
return...

that really 
matters—it’s 

how much 
you pocket 
after taxes.

Flight Deck Celebrates 9th Anniversary
Barry, Natalie and the Crew at Flight Deck 

would like to personally thank all of our 
amazing customers for your support of our 
restaurant & lounge. We really do appreciate 
your business!  As we embark on our 9th 
year here at Flight Deck, we look forward 
to more celebrations with you, your friends 
and families.  We love to help you gather 
for birthdays, anniversaries, family special 
events, weddings and other milestones in 
your life with great food, excellent service 
and a friendly, relaxed atmosphere along 
with our spectacular view.  Customers like 
you are what keeps us us going, and we want 
to Thank You again for your patronage.  

Flight Deck is open 7 days a week, Monday 
through Friday from 11am to 9pm (serving 
lunch and dinner), Saturday and Sunday 
from 8am to 9pm (serving breakfast, lunch 
and dinner).  

Our soups are all made in house every day.  
From our award winning Clam Chowder, 
to our inventive Prime Rib Chowder, to 
our comforting Tomato Bisque and many 
more.  

Our desserts are also “made from scratch” 
right here.  We suggest our Triple Berry 
Cobbler with Marionberries, Raspberries 
& Blueberries, served warm with a scoop 
of vanilla bean ice cream.  Also very special 

is our Crème brûlée, a creamy egg custard 
with a caramelized sugar coating.  Also try 
our Chocolate Fudge Cake, served warm 
with ice cream.  We also usually have a 
seasonal dessert to add to the list, check 
with your server to find out what the latest 
sweet treats are.

We use as many local ingredients as we 
can, drawing from the incredible products 
available in the Northwest.  Some examples 
are: Coffee from Tico’s coffee of Stayton, 
breads from Cascade Baking of Salem, local 
Willamette Valley produce and berries, 
Oregon wines, spirits and beers, seafood 
from the Pacific ocean and much more.  We 
have a couple of rotating taps where we 
feature Oregon beers.  Check out our what 
we are serving today. 

We have a varied appetizer list that is 
available every day.  Some new items we 
are featuring are Deep Fried Mac & Cheese 
Wedges and Deep Fried Dill Pickles.   

Natalie Frajola & Barry Bowers
Owners
Flight Deck Restaurant & Lounge
2680 Aerial Way SE, Salem, OR  97302
503-581-5721, 
www.FlightDeckRestaurant.com 

Right to Left, Natalie Frajola, owner and Server Ashley Anderson
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You Say “Tomato”
Last month I said summer was here; and 

this month I think it is going to stick around 
so I can write more about the abundance of 
green that I have been thinking about.

“The garden of Davide” is in full 
construction. 

In the summer time, I am going to change 
Davide’s name to “Eden”. I said, just in the 
summer!!

 Anyway, the raised beds are shaped, the 
composted has been added, all foreign 
looking “greens” (weeds!) are carefully 
inspected and removed, and the dirt is all 
leveled now. Looking good, Eden!

Now, what? It is decision time on what to 
eat all summer long. Think about it. You 
are deciding what to plant, therefore, you 
are deciding what to eat all summer 
and fall. I know one can eat a 
whole lot of vegetables…
but there is a limit… 
except at my house.

First choice of plants 
for us is of course the 
tomato. (I am Italian, 
remember?) Sooo, how 
many tomato plants do you 
think you will need if you were a 
family of….2? 

Were you thinking of maybe 5 or 6 just 
to make things interesting? NOOOO that 
would be too easy. Think again! Are you 
thinking of 10 or 12 now? No. The magic 
number is XX. I am too embarrassed to 
spell it out in Arabic. 

The other dilemma of the century is what 

kind of tomato plants to buy because the 
choices are more then plenty which is a 
great thing. It makes me think of countries 
where people have few choices on anything. 
Let me get this straight. Since in this country 
we have many choices, it is not Eden’s fault 
that he buys all these plants; he was raised 
with choices, so he is “claiming” his rights.

So, now, we are deciding what tomato 
plants we are going to pick. I think we 

should pick them, or not, just 
because of their names like Kellog 

breakfast. Really?! Principe 
Borghese is much better, Viva 
Italia is a definite yes –you 
know why- Fantastic –not 

much imagination here- San 
Marzano – we tried these before 

and they are good, but for some 
reason they are not like in Naples. I think 

it has to do with the terrain; it is almost 
like grapes. They have to suffer to get good. 
(Please I don’t want that philosophy applied 
to people!) Legend is another choice as is 
Brandywine –I think they are messing with 
me and my cocktail drink here-. I am going 
on with Momotaro and Persimmon –both 
Japanese heritage and Glacier is another 

type. Is that from Alaska? (just kidding).
Now we were getting to decision time and 

I discover one more: Chocolate Cherry. 
Probably you can make a great tomato 
sorbet out of this one.……………

Wouldn’t you say that plants with those 
names will have or should have beautiful 
fruits? I hope so, because they all are 
coming home with me. We only have to 
pick IX more!

While I was looking for tomatoes, Eden 
was searching for radicchio. Of course, 
there is more then one type of radicchio 
like Palla rossa, Castelfranco, Chioggia, 
and Early Treviso.  We love all of them, but 
I will hope Eden will not take home more 
than two types.

So, you guessed, more than one plant 
went inside the cart.

Oh, yes we have long way to go. Still 
remaining to choose are other plants, like 
sweet yellow and red peppers, broccoli 
rabe, mustard greens, kale, cabbage, leeks, 
Japanese eggplants, and leaf lettuce. Eden 
is also planting my sweet potato that I had 
growing in my store (see my FB page). 
I think these are pretty much standard 
vegetables so no brainer here. If we talk 

about specialty veggies we have to name 
something like Agretti which is a prized and 
delicious vegetable we eat in Southern Italy 
in the spring. Seed catalogs in the U.S. list 
it as “land seaweed.” I would like to start 
a petition to keep the original name of this 
wonderful vegetable. The others vegetables 
going in the garden are: Mache, Purslane, 
Watercress, and Arugola. Yes, you guessed 
right. These are also going home with us. 
And good thing I did not mention yet, 
Italian parsley, mint, chives, Italian basil. 
All basic greens, but when you use them, it 
can make a big difference in the finishing 
of a dish.

Any volunteers to help plant the Garden of 
Eden? I am sorry, but I will be busy making 
room in my pantry and freezer for harvest 
time!

Have a great summer and keep on 
cooking.

Lullu 

WASHINGTON, D.C. - For the second 
time in three years, Wells Fargo is the U.S. 
Small Business Administration’s Large 7(a) 
Lender of the Year (for dollar volume). 
The 2013 award was presented today 
at the SBA’s National Small 
Business Week celebration 
event in Washington, D.C.

The award recognizes Wells 
Fargo’s leadership and role 
in driving the nation’s economic 
growth as an SBA lender. It was presented 
by Karen G. Mills, administrator of the U.S. 
Small Business Administration.

“Through the SBA’s partnerships with 
lenders such as Wells Fargo, business 
owners across the country obtain essential 
capital to build their businesses, add jobs 
and strengthen America’s economy,” said 
Mills.  

“Being recognized by the U.S. SBA for the 
second time in three years is a tremendous 
honor for all of us at Wells Fargo,” said 
David Rader, head of Wells Fargo’s SBA 
Lending Division. “At the same time, the 
greatest reward for our team is when our 
small business customers thrive and grow 

with help from SBA financing.”  
The SBA Large 7(a) Lender of the Year 

honor is awarded annually by the SBA. The 
award is based on lender size, portfolio 

performance, growth in approval 
volume from the previous fiscal 

year, and a demonstrated, 
steadfast commitment to 
supporting the growth and 

expansion of small businesses 
across the country, even beyond the 

scope of SBA loans.
An SBA preferred lender in all 50 states, 

Wells Fargo was the first SBA lender to 
approve more than $1 billion in 7(a) loans 
in a single year in federal fiscal year 2011. 
The firm surpassed the $1 billion mark 
again in federal fiscal year 2012.

Recently the SBA regional office in 
Portland also honored Wells Fargo as the 
#1 lender (in dollar volume) for Oregon and 
S.W. Washington.

For the federal fiscal year 2012, which 
ended Sept. 30, 2012, Wells Fargo extended 
$1.24 billion in SBA 7(a) financing to small 
business owners nationally. Besides Oregon, 
the company was also the No. 1 SBA 7(a) 

lender in dollars in 14 other states: Alaska, 
Arizona, California, Colorado, Florida, 
Minnesota, Nevada, New Mexico, North 
Carolina, North Dakota, Texas, Virginia, 
Washington and Wyoming.

About Wells Fargo 
Wells Fargo loans more money to 

America’s small businesses than any other 
bank and is a leading lender to women- 
and diverse-owned businesses. With the 
nation’s largest network of retail banking 
stores, and an award-winning online 
library of videos, articles and webcasts, 
Wells Fargo provides business owners with 
timely advice and information to educate 
and help them succeed financially. For more 
information, speak with a local Wells Fargo 
banker, visit wellsfargo.com/biz or call the 
National Business Banking Center at 

(800) CALL-WELLS. o

Wells Fargo Bank #1 National  
Lender for Small Businesses

RICH DUNCAN JOINS THE LIBERTY 
HOUSE BOARD

Continuing in his long-standing tradition 
of serving our community, Rich Duncan 
joins the board for Liberty House, a non-
profit child-abuse assessment center for 
Marion and Polk counties. 

When asked what prompted him to get 
involved, he said, “I believe that giving 
of time and resources enriches both our 
community and our company. When invited 
to be a part of this board, I was honored 
and more than willing to again serve my 
community”. 

As a board member, Rich will use his 
expertise to assist with the budgeting needs 
and business structure in order to expand 
upon the much-needed help that Liberty 
House can give to children in terrible 
situations.  Learn more about Liberty 
House and ways in which you can partner 
with RDC to help meet the needs of these 
children by visiting Liberty House. o

DUNCAN 
Joins
Liberty
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Let’s Remain One Of The 49 States
oregon STATe DireCTor JAN MEEKCOMS

Fortunately for our state’s economy, a bill 
calling for a paid-sick-leave law has been 
shelved for now at the request of its author, 
Rep. Michael Dembrow, who sensed a lack 
of support for its passage. Good thing.

Like minimum-wage increases, paid sick 
leave is one of those issues that comes Teflon 
coated against any criticism. Who could be 
against such a seemingly good thing to do? 
But its protective, public relations coating 
easily flakes and falls when scratched by 
facts and general common sense.

Because of the failure of House Bill 3390 
to get any traction this session, Oregon 
remains smartly and securely – for the 
moment -- one of 49 states that does not 
have a paid-sick-leave law. Always best to

begin a debate on this issue by asking 
why 48 other states have wisely begged off 
instituting such a law, and why we should 
not hurry to join Connecticut, the only 
state with a paid-sick-leave law, smack into 
an even greater law: That of unintended 
consequences.

The idea for a state law emanates from 
Portland, which, along with San Francisco, 
Washington, D.C, and Seattle, has a local 
one. There is also an effort in Congress to 
create a federal law.

Writing in the Orange County Register, 
Michael Saltsman, research director for 
the Employment Policies Institute, hits 
the nail on the head with paid sick leave’s 

underlying problem and an inconvenient 
truth, the latter of which: It’s not needed 
and detrimental to jobs.

“Proponents claim that ‘everybody 
benefits’ from these mandates—employers, 
employees, and the general public. But a 
fair-minded look at the evidence from San 
Francisco and Connecticut suggests that 
these laws aren’t the cure-all that advocates 
claim they are.

“The rationale behind paid leave mandates 
seems simple enough: Employees shouldn’t 
be going to work sick. The left-wing activist 
groups pushing these campaigns (as well as 
the labor unions and foundations writing 
checks to finance them) view this as a 
compelling rationale for a new business 
mandate.

“Yet the data suggest that businesses don’t 
need a reminder from the government to 
take care of their workforce. Three-quarters 
of private employees already have access to 
some form of paid time off.

Those employers who can’t afford a paid 
policy (think: service sector businesses 
with low profit margins) provide schedule 
flexibility instead.

“But the new costs created by a mandated 
time-off policy upset this status quo. This 

isn’t just speculation: In San Francisco, 
for instance, one survey—conducted by a 
group that supported the mandate—found 
that nearly 30 percent of the lowest-paid 
employees experienced lay-offs or lost 
hours at their place of work following 
passage of the city’s paid leave law.”

And it’s just not layoffs that result from a 
forced paid sick leave law. In a pilot study 
on Connecticut’s law for his institute, 
Saltsman found other courses of action 
employers took—none of them, of course, 
good.

“Prior to the law taking effect in January 
2012, 31 of the businesses surveyed had 
scaled back on employee benefits or 
reduced paid leave (or both) to account for 
the cost of the new law. Twelve had cut back 
employee hours, and another six reduced 
employee wages. Nineteen businesses 
raised consumer prices, six laid off 
employees, and three converted part-time 
positions to full-time positions. Sixteen 
businesses indicated they had decided to 
limit or restrict their expansion within the 
state. “Perhaps more concerning were the 
future actions that state businesses were 
likely or highly likely to take in response to 
the law: Thirty-eight businesses said they 

would hire fewer people as a consequence.
Other actions included offering fewer raises, 

scaling back on overtime, raising prices, 
and increasing the cost of other benefits 
like health insurance. Also surprising was 
the perception of the public health problem 
the law was intended to solve. Contrary to 
rhetoric used during the campaign, nearly 
90 percent of all responding businesses 
indicated that sickness in the workplace 
was not a serious problem prior to the law 
taking effect; just 3 businesses described it 
as a serious problem.” Granted, Saltsman’s 
is only a pilot study. But do you think it gets 
better for paid-sick-leave proponents? We 
should all be glad the Legislature passed on 
this bad idea. Let’s hope it does so again in 
the future. o

Jan Meekcoms is Oregon state director 
for the National Federation of Independent 
Business.

Oregon Anti-Bully 
One in three school district anti-bullying 

policies still do not comply with state law.
Over 70 Oregon school districts changed 

their anti-bullying policies last year to better 
protect students who are lesbian, gay, bisexual 
or transgender, but nearly one in three school 
districts still does not comply with state law, a 
new report has found.

With support from a grant from the Robert 
Wood Johnson Foundation’s Public Health 
Law Research program awarded to the Oregon 
Public Health Division, the Oregon Safe 
Schools & Communities Coalition (OSSCC) 
in partnership with the Oregon Public Health 
Division, Q Center and OGALLA: The LGBT 
Bar Association of Oregon collected and 
examined school district policy information 
from nearly all of Oregon’s 197 school districts. 
School districts were evaluated based on 
how well the district policies complied with 
the amended Oregon Safe Schools Act. The 
state law, passed with leadership from Basic 
Rights Oregon in 2009 and amended in 2012, 
strengthened protections for students who are 
or are perceived to be lesbian, gay, bisexual or 
transgender or are targeted because of their 
gender identity.

The evaluation process gave school districts 
gold, silver, or bronze stars, based on how 
well they met the legal requirements and 
recommendations of the amended Oregon 

Safe Schools Act. Compared to last year, the 
number of school districts recognized with a 
gold or silver star more than doubled:

• 67 school districts received gold stars 
because they were compliant with the law 
and expressly referenced gender identity and 
expression as a protected class. Last year, 43 
school districts got a gold star.

• 60 school districts received silver stars 
because they were compliant with state law 
but do not expressly reference gender identity 
as a protected class as recommended by the 
revised safe school model policy. Last year, 12 
school districts got a silver star.

• 55 school districts need to update or 
modify their anti-bullying policies to comply 
with Oregon law.

• 15 school districts do not have policies or 
did not respond to requests to provide them 
and do not provide them online.

Other research, referenced in the report, has 
shown that one in five lesbian, gay, or bisexual 
youth in Oregon have attempted suicide in 
the last year and that more than half were 
harassed at school in the last thirty days.

For more information, including a list of 
how your local school districts fared in 2013, 
go to http://www.oregonsafeschools.org/wp-
content/uploads/SafeSchoolsReport_2013_
pages_v5.pdf.  Oregon Safe Schools and 
Communities Organization, Aaron Ridings o

Unemployment at
7.8% Low in May
News Release from: 
Oregon Employment Dept.
OREGON’S UNEMPLOYMENT RATE WAS 
7.8 PERCENT IN MAY
Posted: June 18th, 2013 10:31 AM

Oregon’s unemployment rate was 7.8 
percent in May and 7.9 percent in April 
(as revised), Industry Payroll Employment 
(Establishment Survey Data)

On a seasonally adjusted basis, preliminary 
estimates from the Federal Bureau of Labor 
Statistics (BLS) indicate non-farm payroll 
employment in Oregon rose by 3,800 jobs 
in May. Large gains in construction (+1,600 
jobs) and trade, transportation, and utilities 
(+900) were partially offset by a drop in 
manufacturing (-800). Revised estimates for 
April show a gain of 2,700 jobs, when a gain 
of 3,700 was initially reported.

 The Federal Bureau of Labor Statistics 
estimates that construction employment 
rose by 1,600 in May when a gain of only 
300 is the normal seasonal movement. The 
construction employment estimates for 
recent months indicate that the industry 
ramped up hiring over the first five months 

of the year at the fastest pace in more than 
three years.

Seasonally adjusted construction 
employment reached 72,900 in May. This 
was well above its recent low of 67,200, 
which was reached in several months of 
2010. Despite job gains in recent months, the 
industry remains far below it pre-recession 
high of 105,400 reached in mid-2007.

Manufacturing was expected to add 1,600 
jobs in May due to normal seasonal factors, 
but added only 800 instead. This subpar 
performance followed strong gains during 
the first four months of the year. The trend 
over the past three years has been one of 
gradual recovery.

Nondurable goods manufacturing added 
600 jobs within food manufacturing in May. 
Nondurable goods employed nearly 50,000 
in May, which was close to its levels for the 
time of year during the mid-2000s. 

The BLS estimates that hiring in durable 
goods manufacturing was relatively quiet 
in May, with a drop of 200 jobs. All of the 
published components within durable goods 

“Employment” continued on page 21
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Looking out the window this morning, it’s 
hard to believe {summer is here]. But, the 
garden is planted, the sun will shine and you 
and yours will be outside having a picnic, 
going to the Coast or just entertaining 
friends and family in the backyard.
We have fun new items for summer to help 

you do just that! Crisp Italian white wines, cheeses and 
cured meats, linen towels to line your picnic basket with, 
ceramic trays for serving and all the gadgets necessary 
to prepare and serve your summer spread.
 Lullu’s Tutto Cucina has a long list of cooking classes 
to choose from too! The next few months will feature:
 Matt Bennett of Sybaris Restaurant in Albany, Daryl 

Gossack of Loustic Catering and Loustic Marche’ 
in Salem, Bernard Malherbe of Crooked House 
Bistro in West Salem, Gabriel Pascuzzi of 
Paulee’ Restaurant in Dundee, Karo Thom of 
Alcyone Café’ and Catering in Salem. We hope 
to see you soon!
Sincerely, Lullu

For more information, call (503) 798-4831
or e-mail familyfair@salvationarmysalem.org

The 2nd Annual

NEW DATE

Sept. 7, 2013
11am-5pm

A benefit for the
Kroc Scholarship Fund*

*The Kroc Scholarship Fund provides membership and program assistance to those in need.

Be a part of this community event!
Become an Event Sponsor or Booth Vendor
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Dave Wilson Jewelers 
will soon be traveling to 

Antwerp in Belgium to 
hand-select Diamonds 

for our clients who
pre-purchace a stone  

at outstanding discounts. 

We invite you to call
for more information.

ANTWERP BELGIUM
The Diamond Capital of the World

Designer Goldsmith, Inc.

503-364-8707

M-F 10am-5:30pm, Sat 10am-3pm; 216 Commercial Street  NE, Downtown Salem 
www.wilsonjewelers.com

Roger Yost Gallery Exhibits 
Artist Donna Steger’s
 ‘Visions of America’

The Roger Yost Gallery will launch a new 
exhibit entitled “Visions of America – With 
an Oregon Point of View” Friday, July 19, 
featuring the work of Portland artist Donna 
Steger.

The “Meet the Artist” event will be 
combined with a wine tasting reception 
featuring Dennison Celars, Hansen 
Vineyards, Honeywood Winery and Keeler 
Vineyards from 5 to 8 p.m. at the gallery, 
388 State Street in Downtown Salem.

 Ms. Steger’s art includes paintings 
inspired by workplace environments, 
agriculture, landscapes, portraiture, and 
“everyday influences,” says Gallery Curator 
Rebecca Maitland.

The exhibit will run through August 30.  
Admission is free.  Gallery hours are 12 
noon to 2 p.m. Tuesday through Friday or 
by appointment.  The Gallery telephone is 
503-370-9951.

For more information about Donna Steger, 
visit her website at www.ArtBySteger.com. 
Also visit Oregon Public Broadcast Art Beat at  
http://www.opb.org/programs/artbeat, 
search term Steger. o
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Turn-Key Pizza Space Ready for new Tenant 
Lease Rate: $22.00 psf Annually 

Zoning: Retail - Commercial
Space Available: 1,467 SF Co-tenants: Sandwich 
Express, Popeye’s, Carl’s JR, Anytime Fitness, 
Muchas Gracias, Hawaiian Time and Saffron 
Medical Supply. Space now available in retail center 
on busy Mission/23rd Street SE. Traffic counts are 
in excess of 60,000 cars per day. Located just 
minutes from I-5 freeway exits and other major 
retailers including Lowe’s, Super Wal-Mart and K-
Mart and Costco, don’t miss this opportunity to be 
part of a thriving retail community! Equipment not 

included in price, but also for sale. 
Bo Rushing 503-588-8500

Gorgeous high visibility space now available in 
multi-tenant retail center! Great traffic counts and 
visibility-located directly across the street from 
Regis High School, short distance from Stayton 

High School and Safeway Grocery.  
Bo Rushing 503-588-8500

Charming and vintage open floor plan in this updated 
home. Move-in ready!  Great central location, only 
minutes to downtown.  Shopping, restaurants, gym 
and schools all within walking distance. Original 

hardwood floors under the carpet. 
This home is a must visit!  

Developers Dream!  (Cordon/Santiam)
Sale/Lease/BTS $5,000,000 / $8-$35 PSF

11.75 acres for lease.  Property is perfect for retail 
or office. Seller will accept offers on all or a portion 
of the property. Seller will accept contract sale, cash 
or lease option, including build to suit, on long term 
lease. All utility lines are to the property. Controlled 

commercial access in process.

Zoned Commercial Retail .96 Acres of Bare Land, 
located on busy River Road N in Keizer. Adjacent 
to the lighted intersection of River Rd N and 
Broadway Street NE, near Fred Meyer, Applebee’s, 
Abby’s Pizza and McDonalds. This property has 
tremendous rooftops surrounding parcel. Zoning 

allows for commercial office and retail use. 
Bo Rushing 503-588-8500

For Sale $2,950,000 / Lease $16.00 SF
1860 Hawthorne Ave, Salem; Ideal space for various 
commercial enterprises, including office and retail in one of 
Salem’s premiere class A buildings. The recent renovations 
include a state of the art security system, a large parking 

area and world class amenities. 
Great visibility and convenient access from I-5

503-588-8500
WWW.RUSHINGGROUP.COM

COMMERCIAL REAL ESTATE    u   PROPERTY MANAGEMENT   u   RESIDENTIAL REAL ESTATE    
DEVELOPMENT AND CONSTRUCTION   u  PROPERTY MAINTENANCER RUSHING GROUP

Bo Rushing, CCIM
Principal Broker

Geoff White
Construction Mnger

Valerie White, Asst VP 
of Operations, Property 
Management and Leasing

Barb Norris, Director of 
Commercial Sales & Leasing, 
Oregon Licensed Broker

 

Becky Kahl
Residential Specialist, 
Oregon Licensed Broker

Alexandra Morrison
Oregon Licenced Broker

Taco Time Business For Sale
2 Locations (Salem & Lincoln City)

Salem = $500,000 on Lancaster DR,
Lincoln City = $75,000 on Hwy 101

Seller will entertain sale on contract.
Both businesses thriving!

RUSHING’s New Address: 4336 Commercial St. SE, #149
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JOIN US FOR
FIRST WEDNESDAY 

ACTIVITIES
DOWNTOWN SALEM

• “Parade” your dogs around town and visit the many shops, 
restaurants, and businesses Downtown.

• Salem Convention Center Sculpture Garden:  Turning the Crank sculpture 
unveiling (5-7 p.m.)  

• Art Department:  Capital Calligraphers art exhibit with a focus on “America” 
and “Dogs”; look, chat with artists, enjoy wine and cheese reception and dog 
bones and water for the pooch (5-7:30 p.m.).

• Equitable Center Plaza:  American Classic Cars and Hot Rods Car Show 
(5-8 p.m.)

• Elsinore Framing & Fine Art Gallery: Art of Barbara Narkaus (5-8 p.m.)

• One Fair World:  Dog Days of Summer - 10% off a dog or cat home decor 
item and kids can make a fun dog craft while you shop (5-8 p.m.)

• 365 Ferry Street, Project Space:   Reception for Michael Boonstra’s Lux
Mundi and Andy Meyer’s Mobil-Homes (5-8 p.m.)

• Bush Barn Art Center (Trolley transportation from 365 Ferry Street):
Reception for Salem Salon Upcycle;  Simpatico:  New Work by Tom Kunke; and 
paintings by July featured artist, Bev Jozwiak (5-8 p.m.).  Sculpture in the park 
unveiling (6 p.m.).  Award ceremony.

For more event information, go to 
http://www.travelsalem.com/Events/Event-Calendar

Si necesita ayuda para comprender esta información, por favor llame 503-588-6178.
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Rogue Nation Grows 
by 1.6471 Million

INDEPENDENCE, OR, June 13, 2013
We grow honeybees as part of our ground 

to glass, Grow-Your-Own, DIY efforts. In 
May we added 1.6471 million Rogue Farm 
Honeybees to the Rogue Farm in 
Independence, Oregon, bringing 
the total number of honeybees at 
the Farm to about 1.97652 million.

The honeybees were bred and 
raised in the southern Oregon town 
of Rogue River, which is 200 miles 
south of the Farm in Independence. 
The honeybees were carefully 
placed by hand into their 

new hives 
which are 

positioned next to hops, rye, pumpkins, 
hazelnuts, blackberries, chipotle peppers, 
roses and wild flowers around the Farm.

The honey produced at the Farm provides 
a true taste of the Wigrich Appelation. From 
blossom to bottle, the honey is harvested 
by hand, filtered and driven 77 miles to 

Newport, OR, where Rogue Brewmaster 
John Maier uses the Rogue Farms Honey 
to brew Rogue Farms Honey Kolsch and 19 
Original Colonies Mead. When you grow it, 

you know it.
Rogue Nation 

Global Ambassador, 
Big Al Jorgensen, 
will conduct the 
official Rogue 
Nation swearing-
in ceremony for 
the 1.6471 million 
honeybees as soon 
as he is available to 

travel to the Oregon Farm. We 
treat our honeybees with the 
upmost care.

Rogue Ales and Spirits is an 
artisan varietal brewery and 

distillery founded in Oregon in 1988, 
as one of America’s first 50 microbreweries. 
Rogue has won over 1,000 awards for taste 
and quality and is available in all 50 states 
and 32 countries around the world. Since 
2008, Rogue has remained committed 
to saving the terrior of Oregon hops and 
barley, one acre ata time, by growing our 
own. o Visit Rogue at:www.Rogue.com 
FB: Rogue Nation, Twitter: RogueAles. 

357 Court St. NE; Salem, OR 97307
(503) 364-7900

everything for
the kitchen

357 Court St NE, Sale, OR 97301

IRA funds into a Roth IRA—in effect, 
paying a conversion tax up-front in return 
for tax-free benefits in the future. Other 
techniques are designed to work within 
the tax code laws that apply to qualified 
dividends, master limited partnerships 
(MLPs), leveraged real estate acquisitions, 
charitable trusts, and oil and gas deals, just 
to name a few possibilities. 

Tax-efficient investing is not a one-size-
fits-all proposition, so you’ll need to tailor 
your strategies to your own specifications. 
Nevertheless, you can lean on these four 
pillars as a solid foundation. Your Financial 
Planner should be at the forefront of 
investment strategies and work closely 
with your Accountant to help you build a 
tax-efficient investment plan that works for 
you.

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, 
or financial advice. As advice in these 
disciplines may only be given in response 
to inquiries regarding particular situations 
from a trained professional. Ray Sagner is 
a Certified Financial Planner™  with The 
Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray 
can be contacted at 503-581-6020, or by 
email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com. o

“SAGNER” cont. from page 8
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Connecting With Our Community,

I am proud of the John L. Scott Salem Office and 
the outstanding community service that our agents 
provide.  We believe that central to any real estate 
transaction is the personal relationship between 
the client and his or her real estate specialist.  This 
relationship also extends to the community that 
surrounds them.  

We, at John L. Scott Salem, feel that caring for our 
community begins with our agents taking an active  
role in giving back.  All of our agents are encouraged 
and eager to service the community.

In addition, I am proud of the effort put forth toward 
the John L. Scott Foundation.  This foundation was 
founded in 1997 to help support children’s health care 
needs at hospitals throughout the Northwest. 
In the last year, John L. Scott helped sponsor events 
that raised over $7.5 million for children’s healthcare 
facilities.  These funds support uncompensated care 
funds so that the children receive the medical care 
they need.  It also helped fund some much needed 
medical equipment and family housing units.

The charitable efforts and contribution of John L. Scott 
associates, support team, and leadership team add 
value to the service we provide our clients.  I am proud 
of all of our John L. Scott agents and their giving back 
to the community.

Sincerely,

Pam McCarthy
Pam McCarthy,
Owner/Principal Broker
John L. Scott Salem Real Estate
Helping Kids Stay
Healthy and at Home

CHET GRAHAM, John L. Scott Managing Broker 
and a Lieutenant, Emergency Responder in the 

Polk County Volunteer fire Department. 
“Just like a good fire department, John L. Scott 

supplies its brokers with the right equipment  
to get the job done right”.
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Graduate College... THEN WHAT? 
“BeST oF” -AT lArge bILL ISAbELL

In this job/career market, what’s a recent 
college graduate to do after the diploma 
is received? When and where do you 
start looking for a place to get your foot 
in the doorway of your desired career, or 
any career for that matter, if not already 
arranged while in school? With those 
questions in mind, I thought I’d sit down 
with someone who recently graduated from 
Oregon State University and find out what 
she did. I’ll start from the beginning.

Katie Bock contacted me and asked for 
a meeting. She’d learned how networking 
and relationship building can result in 
mutual benefit for all parties, and wanted 
to start with me.

We knew each other from her senior year 
in Sprague basketball. My daughter, Taylor, 
3 years behind Bock in school, also played 
basketball for Sprague. Over the past couple 
of years, Katie and I had occasionally seen 
each other at the gym and often chatted 
about college. From those conversations, 
she thought I might be a good contact to 
help improve her job/career search.

She’d obtained my email from Taylor, and 
with it, requested a coffee meeting with me. 
I love to help young people in any way that 
I can so I agreed. We met at French Press 
(my unofficial office as most people know) 
where she provided me with her resume and 
asked for my advice on her most immediate 

work needs. 
Prior to the meeting I had decided, if 

Katie was willing, to use the occasion to 
interview her about what steps she’d taken 
anticipating her career before and after 
graduation for my July 
column. She ageed. 

Bock was born in 
Riverside, California, in 
1989. Her family moved 
to Salem around 1990. 
Mom, Kathy, worked 
for a nursing home and 
dad, Larry, was in sales. 
Kathy’s a stay-at-home 
mom now with Katie’s 
younger sister and Larry, 
a victim of the economy, 
is looking for a new job.

Katie attended Sumpter Elementary 
School, Judson Middle School and 
graduated from Sprague High in 2008. At 
Sprague she excelled in varsity softball and 
basketball. She had some sports options 
for other colleges but had her heart set on 
Oregon State University.

I wanted to hear how, as her college years 
progressed, and as a practical matter, she 

prepared herself to enter the work force 
after graduation. My daughter, Taylor, a 
junior at Oregon in the fall, will be facing 
those same kinds of choices and I wanted to 
provide her and any other recent graduate 

or current student with a few 
examples of real positive career 
decisions made by someone else 
who had already gone through the 
process. Knowing where to start is 
always one of the hardest obstacles 
to overcome when you’re entering 
new phases of life.

Bock entered her freshman year at 
OSU undeclared but chose to major 
in public health a short time later. 
Being proactive, a 
major key to success 
anytime, Katie found 

an internship at Marion 
County Health during the 
summer after her junior 
year. She discovered the 
opportunity by “Googling” 
Marion County Health and 
working her way through the site until she 
was able to make contact with Allison Kelly. 
Kelly offered her the summer internship.

Bock graduated from OSU with a Bachelor 
of Science degree after the winter term in 
2012. Now, she’s trying to move her way 
along toward the goal of using her hard 

earned education for a lifelong career, 
a career, perhaps, working with kids or 
simply helping people in some way, shape 
or form. Therein lies the challenge. How 
to get her foot in that proverbial doorway 
while paying the bills in the mean time?

Currently, Katie is an administrative 
assistant for Rich Kansky, owner of Green 
Acres Landscape Company. Katie was a 
nanny for Kansky’s twins and was right 

there when he needed 
to hire someone for the 
business.

She’s also worked as a 
volunteer coach for the 
Boy’s and Girl’s Clubs of 
Salem.

Those are just some of 
the simple things that 

Katie Bock has already done to improve 
her chances of getting started in the career 
of her choice. Now, the following is my 
equally simple personal advice to move her 
even closer to that goal.

“ISABELL” continued on page 21

Chemeketa College 
Lowers Tuition

Because of sound financial management, 
Chemeketa is considering lowering tuition 
for next year, and foresees the ability to invest 
in new initiatives to help students succeed as 
well as plan to hire more staff.

 The Board considered this proposal at their 
meeting, Wednesday, June 26 in Building 2, 
Room 172 of the Salem campus. 

 Chemeketa Community College’s Board 
of Education will be considering a potential 
reduction on tuition for the 2013-14 
academic year during their regular meeting 
on June 26.

In February, college administration asked 
the board to increase tuition by $2 per credit 
hour and $4 per credit hour for the universal 
fee. These changes, approved by the board, 
would make 2013-14 academic year tuition 
$82 per credit hour for Oregon residents and 
$244 per credit hour for out-of-state and 
international students, plus a $14 per credit 
hour universal fee for all students.

These tuition and fee increases were 
calculated based on the college budgeting 

its expenses for a $410 million allocation 
for the state’s 17 community colleges by the 
Legislature. When it became apparent the 
state’s appropriation would significantly 
exceed the amount used in preparing the 
college’s budget, college administration 
considered it prudent to look into reducing 
tuition.

Based on the Legislature’s community 
colleges allocation of $450 million, 
administration will be asking the board 
to reduce tuition by $2 per credit hour. If 
approved, 2013-14 academic year tuition at 
Chemeketa will be $80 per credit hour for 
Oregon residents and $242 per credit hour 
for out-of-state and international students, 
equal to the 2012-13 academic year rates. 
The universal fee will remain at $14 per 
credit hour.

If approved, the lower tuition will be effective 
starting with the summer 2013 term.   Greg 
Harris, Dean, Public Information, Marketing 
& Student Recruitment

www.chemeketa.edu
 

Knowing 
where to start 
is always one 
of the hardest 

obstacles to 
overcome
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Divergence Often  
Leads to Convergence
ruSHing reFleCTionS  bO RUShINg

Think about a time when you took a 
different road to arrive at a familiar spot 
on earth. Or, a moment when you thought 
a different thought about a tried and true 
impression on your mind. 

How often do we discover new taste buds in 
our mouths? Which new tastes lead us to try 
new foods that previously held no attraction 
to us on the menu? The Webster people 
define these times as a “divergence”; a 
departure from a norm; a  deviation from a 
course or standard. These deviation moves 
could also be referred to as the head waters 
of convergence in our lives. 

Again, the Webster people 
help us understand the 
word convergence as a 
concurrence of opinions, 
results, etc. So, it seems, if we 
are willing to run alongside 
the idea of becoming 
divergent thinkers, we 
can expect to develop 
concurrent motivations 
and aspirations, which lead 
to an open field of ideas and 
challenges that may have been dormant in 
us for a long time. 

Imagine the possibilities in discovering 
new ways of seeing, doing, feeling and 
processing the routine and fundamental 
elements of our lives. Just by allowing 
ourselves to go beyond the norms; to shake 
up the cruise control, we can soar beyond 
the everyday and create new avenues. Could 
we handle the endless abundance of new 
revelations in our personal and professional 
lives that we might be unleashing? I think we 

can. I’ve heard it said that if you can think it 
you can make it so. If you can envision it you 
can conjure it up and make it happen. If you 

can believe it before 
you see it, you can 
find a way to have 
what you want and 
deserve. How many 
times in the past 
year or more have 
we been content to 
sit on the sidelines 
and scoop up 
whatever comes our 
way, independent 

of whether or not it’s what we wanted? We 
just keep working hard at scooping, in hope 
that one day what comes along and lands in 
our scooper will be what we really wanted 
and not what we simply settled for. Well, it 
may be time to change the tune.

As we enter the 3rd Quarter of 2013 (that 
means in 3 months we’ll be 3/4’s finished 
with 2013),this is as good a time as any 
to make waves; update ideals, think new 
thoughts and get real about reality. Begin by 
dragging out the list of goals and challenges 

you scribed back in January. If you haven’t 
visited the list lately, you are overdue for a 
good, solid review of what’s happening and 
what’s not happening. Why is it we take 
such good care to change the oil in our cars 
every 5,000 or so miles, closely following 
the manufacturers guidelines to keep our 
vehicle engines purring, but we often pay 
little attention or completely lose sight of 
the very things we determined as important 
in our lives; the things we told ourselves we 
would prioritize and resolute throughout 
the year? I dare say there are many of us 
who either didn’t write down our important 
2013 guidelines, or we lost them into a 
drawer or an obscure file on the computer. 
Given that we have a full 6 months to 
mend our ways, if indeed we are among the 
majority that will be on the planet for the 
remainder of the year, it’s time to break out 
the divergent thoughts and ideas and create 
a convergent plan of action that brings us 
up the rear and into the mainstream of 
bundled possibilities waiting for us to show 
up and make claim. 

Today, before the sun sets out over the 
Oregon coastline, take a bit of time to revisit 

the plan you made in January; groom the 
plan like you’d prune a good rose bush, 
cutting out the slack and providing space 
for the areas that are alive and growing. 
Revamp areas in your life, personal and 
professional, that have lost action and 
purpose. Begin to declutter your mind and 
your space. Learn diaphragmatic breathing 
and practice it often. Stretch your muscles; 
bend the frozen and stiff parts of your mind 
and your spirit. Keep a healthy pace. Refuse 
to give up by continuing to give in to the 
things that fulfill you, make you happy and 
co-create brilliance around you. 

We at Rushing Reality wish each of you an 
abundant, fun and successful summer; one 
full of mindfulness and energy fueled by an 
appreciation of this amazing community we 
live and work in.  o

Bo Rushing in collaboration with Linda 
Harris. Bo Rushing, CCIM, owner and 
principal broker of Rushing Real Estate, 
Inc. (503) 588-8500 bo@rushinggroup.
com, www.rushinggroup.com.

We can soar 
beyond the 

everyday and 
create new 

avenues
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The Glass Barn was established in 1976 as Salem’s first
interior plantscaping business. Conveniently located in

South Salem on a picturesque, 30-acre farm among
animals, tress and pastureland, this family-owned

business brings together lovers of live plants and people
who care.

(503) 581-2404
www.glassbarngreenhouse.comwww.glassbarngreenhouse.com

Quality Interior Plants
Commercial & Residential Maintenance

Wholesale & Retail Sales

saw virtually no change in employment for 
the month.

Economists with the BLS estimate that 
trade, transportation, and utilities added 
3,000 jobs in May, at a time of year when a 
gain of 2,100 was expected due to seasonal 
factors. The industry is now about half-way 
back to the peak reached in early 2008, from 
its trough in early 2010. Employment totaled 
318,800 in May, up 5,000 from May 2012.

The average workweek for Oregon 
manufacturing production workers 
declined from 41.6 hours in April to 41.2 
in May. Despite the one-month drop, the 
manufacturing workweek has been on a 
generally increasing trend for more than 
three years. In May 2012, this workweek 
averaged 39.9 hours.

 In May, the average wage was $22.24 per 
hour for Oregon’s private-sector payroll 
employees, down from $22.39 in April. 
Wages have increased 13 cents, or 0.6 
percent, from May 2012 when the average 
was $22.11.

The national unemployment rate was 7.6 
percent in May and 7.5 percent in April, while 
Oregon’s rate was 7.8 percent in May and 7.9 
percent in April. Oregon’s May rate was two-
tenths of a percent above the national rate, 
the closest it has been since March 2008.

In May, 146,388 Oregonians were 
unemployed, according to the amount of 
unemployment claims.. This was 18,820 
fewer individuals than in May 2012 when 
165,208 Oregonians were unemployed. o

“EMPLOYMENT” from page 11

I suggested Katie do seven things to 
maximize her chances of professional 
development in a number of areas until 
something in her field, which she will 
continue to pursue through other channels, 
materializes (This is not meant to be 
exclusive or exhaustive, just what’s worked 
for me).

1) Read The 7 Habits of Highly Effective 
People and proceed accordingly.

2) Write down the names of everyone 
you know who, after reading that book, 
are in your “circle of influence”. Interact 
with them keeping in mind it’s better to 
give before you get and that expressions of 
gratitude cannot be overemphasized.

3)Write down any “networking” 
organizations that you are aware of in 
the area beginning with the Salem Area 
Chamber of Commerce Weekly Greeters. 
Join as many as you can manage and afford 
and do the interacting thing as noted in 
number two.

4) Write down the names of some of the 
area’s biggest and best known volunteer 
organizations (you’ll be meeting some of 
the biggest “shakers and movers” in the 
community and at the same time, giving 
back to your community). Pick one or two 
that you can manage properly and seek out 
an opportunity to help, remembering that 
you are not doing this to “use” them but 
that you are there to “contribute”. Personal 
benefits will evolve naturally and good work 
will be done.

“COUNSIL” cont. from page 75) Attend as many “public” or “community” 
functions as you can handle and interact 
with others there.

6) Be punctual and timely with everyone! 
Being late and failing to follow through on 
agreed upon commitments sends a terrible 
message to anyone trying to help or work 
with you.

7) Make following these steps be “your 
job” until you actually have something 
you’re looking for.

If Katie employs these seven steps, “luck” 
will likely happen. The “luck “ that happens 
when preparation meets opportunity”. The 
person with the most arrows of preparation 
in their quiver of life usually has the most 
“luck” when opportunity presents itself. 
And who knows, Katie might just end 
up in another rewarding career she had 
never even dreamed about. That can easily 
happen when you expand, greatly, your 
“circle of influence”.

And now for the “self-serving” part of my 
column: My daughter, Taylor, is, as of the 
writing of this column, looking for a summer 
job. As I said earlier, she’ll be a junior at 
Oregon in the fall. She can be contacted 
through my email at imizzy@comcast.
net. I’m also open to private messages on  
FaceBook.

She was a barista at French Press 
last summer and was also a nanny to 2 
children. 

As I said earlier, Taylor will face the same 
work/career challenges as Katie Bock, just 
a couple of years later. She, too, will be 
following the above seven recommended 
steps. And, again, If anyone reading this 
wants to help her with summer employment, 
please contact me at the email above. Now, 
back to Katie Bock.

As I noted in the opening paragraph, in 
this job/career market, what’s a recent 
college graduate to do after the diploma 
is received? When and where do you start 
looking for a place to get your foot in the 
doorway of your desired career?

Katie Bock, like many college graduates, 
is facing that long, painful period of paying 
back student loans built up out of necessity 
over her 4 years of college. You may run 
into Katie at one of the recommended 
networking groups identified in my seven 
steps above. Watch for her.  But if you don’t 
run into her at one of those meetings and 
just want to help get her started on a career 
in something related to public health, or in 
something that has other career potential 
and that can provide income over the 
coming years to help pay back these loans, 
please contact me and I’ll put her in touch 
with you. Let’s show Katie (and Taylor) 
how being proactive can help you be 
successful. 

And finally, again, this strategy is not 
meant to be exclusive or exhaustive, it’s just 
simply what’s worked for me. And that’s 
why Katie Bock contacted me. o

Bill Isabell is also chief meteorologist for 
KBZY Radio, Salem’s First Choice, 1490am    

still have free, unlimited time parking in the 
garages, but Penneys no longer owes their 
annual $43,000 parking tax.  

At the April 29th Council Work Session, 
the City Manager took the current usage of 
parking spaces, included a “20% shrinkage” 
factor, and concluded the city would need 
$1.25 an hour from the parking meters.  
We can only guess that 20% shrinkage” 
equates to 20% of our customers no longer 
coming downtown.  How many businesses 
can withstand a 20% cut in income in this 
economy? 

Our initiative petition would accomplish 
several goals,  1.)  Eliminate time limits 
and prohibit parking meters on-street, 2.)  
Limit any future increases of the parking 
tax to 2%, 3.) Requires the city to prevent 
employees from parking on-street, and 4.) 
Limits the number of 30 minutes spaces 
allowed downtown.  

At the Parking Task Force, and the Council 
Work Session, the City seemed comfortable 
implementing meters within the next year. 
This is why we chose to act on a petition 
now.  This discussion has been going on for 
8 years already.

If the citizens voted to remove meters in 
1975, we should have the same right to vote 
in 2013 to reinstall them.  It should be a 
community decision.

Meanwhile, on Monday, June 24th council 
meeting, the council voted to double the 
minimum parking tax on downtown’s 
smallest businesses - from $197 a year to 
$400. About 50% of businesses pay the 
minimum tax.  There was no warning and no 
public hearing.   It is difficult to determine if 
this was a political move calculated to turn 
the small businesses against our petition, 
or was the council just being mean by 
approving a 100% tax increase before our 
petition can be voted on (our petition would 
have limited the increase to 2% maximum).  
Either way it reflects poorly on our City 
Council and Mayor.

If parking meters are installed, the city has 
indicated they will eliminate the parking tax.  
But then again, they have just as often said 
they will need to collect the parking tax for 
a few more years after meters are installed 
- to pay for the meters.  That’s like charging 
us for the grave diggers to dig our graves.   
Thanks, but no thanks.  If City Council is 
truly representing the citizens, and acting 
to preserve of our community health,  they 
need to repeal their vote to double the 
minimum parking tax.  It was mean spirited 
and ill timed.  

Lets get this issue on the ballot to remind 
the City Council and Mayor they need to 
take citizens’ needs into consideration more 
than occasionally.  We should remind them 
that they were not elected to balance the city 
budget at the expense of our quality of life, 
and community health.  If they don’t get the 
message, half the city council and the mayor 
are up for election in May. o

“ISABELL” cont. from page 19



Page 22 Salem Business Journal July 2013

The Stakes Are Extremely High
inSiDe SCooP ALEX CASEbEER

Customer’s expectations are at an all-time 
high and for many people and companies, 
it is frightening.  For years businesses have 
been able to survive by treating people 
mediocre while still making the deal.  They 
were able to hold a high gross profit all 
while having low customer 
satisfaction.  Well not anymore.  
Not with Facebook, Twitter, 
foursquare, googleplaces and 
all of the other online avenues. 
The stakes are too high and the 
consumer isn’t playing around 
anymore.

When surveyed by the National Auto 
Dealer Association, here are the top three 
concerns of the customer in the Service 
Department:

1) Cost of the repair
2) Timeliness of the repair
3) Being treated with respect/fairly

Which concern do you think is number 
one?  Neither cost nor time.  Nope, it is 
being treated with respect and being treated 
fairly.  So why do we put so much emphasis 
on the financial part of the deal?  If they 
simply don’t like us, they will never come 
back and that is costing businesses far more 
money in the long run than ever before. 
Not only will someone leave your business 

if they are upset, they will go tell their 781 
friends on Facebook, who will then tweet 
about it, who will then show up somewhere 

on Google and rate 
you on googleplaces.  
As you can see, the 
trickle down is not 
good and could be 
catastrophic!  Our 
emphasis at any given 
business should be 

squarely on the customer experience, and 
the customer experience only!  

Check out some vital statistics regarding 
the customer experience:

86% of consumers quit doing business 
with a company because of a bad customer 
experience, up from 59% 4 years ago* 

81% of companies with strong capabilities 
and competencies for delivering customer 
experience excellence are outperforming 
their competition.**

Even in a negative economy, customer 
experience is a high priority for consumers, 
with 60% often or always paying more for a 
better experience.*

91% of unhappy customers will not 
willingly do business with your organization 

again***
Those are some pretty incredible and 

revealing statistics.  As the title of this article 
states, the stakes are extremely high! Our 
businesses cannot afford to lose a single 
customer in this tough business climate.  
Not one!  But imagine what we could gain 
from doing the little things right, with 
integrity, transparency, and treating the 
customer with respect!  Referrals, repeat 
business and in the end hard earned profit.

In my company, we believe the business 
model is simple: treat customers right, and 
they’ll come back. Genuine customer service 
is at the heart of everything we do. Over the 
years, we’ve learned what customers want 
and expect in a buying experience - respect, 
integrity, and a fair price. The customer 
experience is what sets us apart - and it’s 
what they can count on every time they 
walk in our doors.  

It has not been easy nor inexpensive to 
make the shift in thinking.  We have hired 
outside companies to help at times, trained 
extensively and made mistakes along the 
way.  We know how important the customer 
experience is and how being treated fairly 
and with respect is to everyone.  And with 

social media as incredibly relevant as it is, 
we know how serious and pervasive the 
business climate is.

So what about you?  What is your company 
doing to differentiate the customer 
experience?  Maybe it means a different way 
of answering the phone.  Maybe it is some 
new process. Or maybe it is re-training our 
employees.  But let us all be assured of one 
thing: the customer is talking.  The question 
is, what are they saying about you?

Alex Casebeer is on the Executive 
Management Team at Capitol Auto Group. 
Contact him at alexcasebeer@gmail.
com, on Facebook.com/alexcasebeer or at 
Twitter.com#alexcasebeer.

* Source: Harris Interactive, Customer 
Experience Impact Report 
** Source: Peppers & Rogers Group, 
Customer Experience Maturity Monitor
***Source: Lee Resource Inc.

oregon Secretary of State  KATE bROWN

“Oregon Wants Flexibility”

Recently signed into law, is a bill that, I 
am proud to say, will help attract socially 
conscious entrepreneurs to Oregon. 

The Benefit Companies legislation, 
House Bill 2296, provides an alternative 
corporate status for business owners who 
are interested in using their company 
to solve social or environmental issues. 
Previously, corporation law mandated 
that businesses were solely responsible for 
maximizing profits for themselves and their 
shareholders. However, some companies 
embrace a broader purpose. HB 2296 allows 
entrepreneurs whose company qualifies 
to manage their business with a triple 
bottom line: people (employees, suppliers, 
and community), planet (local and global 
environment) and profit (shareholders). 
The Benefit Companies legislation allows 
companies to define themselves by more 
than just the dollar amount per share, 
but instead by what they hope to achieve, 
whether it be patronizing local, but low-
income suppliers, or providing exceptional 
employee benefits.

“It not only encourages entrepreneurs to 
come to our state and stay, it also allows 

employees to bring their values to work. 
This legislation truly embodies the spirit 
our state and its people.” Rep. Jules Bailey 
said, who co-sponsored the bill, “Oregon has 
been a leader in showing that in business, 
doing right and doing well can go hand in 
hand. I’m proud we’ve taken the next step 
by making B-corps possible.”

“Companies in Oregon should not be 
forced to maximize shareholder profits at 
the expense of the public good,” said Rep. 
Shemia Fagan, who is a business attorney.  
“It is a sign of great progress that Oregon 
companies want the flexibility to care about 
more than just dollar signs.”  

Bill Campbell, Principal at Equilibrium 
Capital Group and co-leader of the Be the 
Change Steering Committee, praised HB 
2296.

“I’m honored to have been part of the 
collaborative work to bring Oregon what 
my company, Equilibrium Capital Group, 
thinks is the best Benefit Company law 
in the nation. As a ‘certified B-Corp,’ 
Equilibrium has felt both the power of the 
principles now enshrined in this law and 
the responsibility of working under them.  

We are looking forward to seeing what 
great things Oregon Benefit Companies will 
achieve for our communities, our state, and 
our planet,” Campbell said.

House Bill 2296 is a clear signal that 
Oregon welcomes sustainable and 
publically-minded entrepreneurs to start 
and expand their businesses. The bill will 
help attract new capital to our state and 
create jobs. Many young people today want 
to start businesses, but they also seek to 
incorporate their social values into the 
enterprise. This bill will allow companies to 
grow and thrive in Oregon.

The Benefit Companies bill will help 
Oregon entrepreneurs who want to change 
the world to do so, and do it to the best 
of their abilities. For Oregon to continue 
to be a leader in business, we need to 
adjust the legal standards to support these 
entrepreneurs. House Bill 2296 does this. 
Now all that’s left to is let them get out 
there and change the world. o

Treat your 
customers right, 

and they’ll 
come back.

PgE Awards $265K 
in Second Quarter

In the second quarter of 2013, the PGE 
Foundation -- Portland General Electric’s 
corporate foundation -- awarded 34 grants 
totaling $263,500 to nonprofits across 
the state to fund programs in the areas 
of education, safe and healthy families, 
and arts and culture. This brings the total 
awarded in 2013 to $705,132. 

The foundation gave top priority to 
education and academic support, awarding 
$125,000 to programs that impact on-time 
high school completion, college and career 
readiness, post-secondary scholarships, 
academic support for at-risk youth and 
their families, and arts education. The 
largest education grants awarded were 
for scholarships: $35,000 to the Oregon 
Alliance of Independent Colleges & 
Universities and $15,000 to Oregon State 
University. 

The PGE Foundation’s safe and healthy 
families grants focused on basic needs such 
as hunger, homelessness and health care, 
and programs that combat joblessness. 
In 2013, the foundation is prioritizing 
prevention programs and projects that 
deliver measurable outcomes. So far 
this year, $123,500 has been awarded 
to programs that prevent hunger, 
homelessness, domestic violence and more.
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Marion County Commissioner  PATTI MILNE

We Are All The Government

“We hold these 
truths to be  

self evident...”

wholesale pricing makes this a unique 
buying experience that is accessible to you 
personally, by having your own jeweler 
hand-select your special diamond from the 
highest class selection of diamonds ever 

gathered in one place... traveling 
over 10,000 miles to the 

Antwerp in Belgium.
I would love to 
do this for you 
or someone you 
know who enjoys 
owning (or giving) 
a breathtaking 

masterpiece of 
nature that will 

become a priceless symbol 
of love and commitment forever, 

at a once in a lifetime savings.  Now is the 
time! Please feel free to stop in or call me to 
get more information on this extraordinary 
offer.  o

Dave Wilson Designer-Goldsmith
216 Commercial N.E., Salem, OR 97301
503-364-8707  u  1-800-613-8707

Dave Wilson Jewelers 
Will Travel To Belgium

It’s July!  It’s finally summer, the 
legislature is finally going home and the 
4th of July, also known as Independence 
Day is finally here!What could be timelier 
than to commemorate the adoption of the 
Declaration of Independence on July 4, 
1776?

Surveys show people losing faith in 
government. Many people are concerned 
about the scandals in the Obama 
Administration. Issues such as gun control, 
immigration and health care reform 
continue to be hotly debated at both the 
federal and the state level. Federal and state 
budgets are yet to be adopted (at the time 
of this writing), and legislation that would 
help the economy and help businesses 
create jobs goes nowhere.

In spite of all this turmoil, after 237 years 
we’re doing quite well here in America.
However, to understand why we are 
doing well, we need to learn the historical 
background that brought us to become this 
nation that is a beacon of hope to the world. 
The vision of our Founding Fathers is spelled 
out in the Declaration of Independence and 
in our Constitution.

The Seven Years’ War, which ended in 
1763, threw the British government into 
enormous debt. As a member of the British 
Empire, the colonies were expected to 
pay their fair share of the war debt and 
several tax increases were enacted on the 
colonies. The colonists had differing ideas 
about being a part of the empire and the 
role of Parliament. Some were outspoken 
and wanted independence. Some favored 

independence but hoped for reconciliation.
Bringing the 13 colonies together to set a 

course of action against Britain at a time 
when communications took more than 
hours or days, but in some cases weeks was 
an accomplishment in and of itself. Putting 
the arguments behind the Declaration 
Independence was no easy task. Actually 
writing the Declaration of 
Independence, signing the 
Declaration of Independence 
and ultimately, and mutually, 
pledging “to each other our Lives, 
our Fortunes, and our sacred Honor,” 
was a heroic action by the signers of the 
Declaration of Independence on behalf of 
their generation, future generations and 
the world.

The grueling, courageous process to declare 
independence against tyranny and form a 
government that would secure our God-
given “unalienable rights of Life, Liberty, 
and the Pursuit of happiness,”deserves more 
than one full day of Pancake Breakfasts, 
family BBQs, community parades and a 
couple of rodeos.  

Celebrations and events should last a 
week or the entire month of July.  There is 

so much to celebrate and there is so much 
to learn. We can honor what our Founding 
Fathers did by studying the Declaration of 
Independence and the Constitution.  We 
can be advocates for their vision and the 
principles they expressed in the Declaration 
of Independence, especially the statement, 
“WE hold these Truths to be self-evident, 

that all men are created 
equal…”  And, we can 
uphold their belief that 
to secure our unalienable 
rights, “governments 

are instituted amongmen, deriving their 
just Powers from the Consent of the 
Governed…”

Let’s all work to become more 
knowledgeable about the Declaration of 
Independence and the Constitution so that 
they both may be honored as valuable guides 
for our future. Summer reading for both 
children and adults can include the many 
biographies of our Founding Fathers.  

A special patriotic ceremony, Joining 
Community Forces Community Covenant 
signing Ceremony, will take place on 
Thursday, July 11 from 4:00 p.m. to 6:00 
p.m. at the Marion County Fair.  This event 

It’s that time again.  I’ll be leaving this 
October 2013 on our fall diamond buying 
trip to Antwerp Belgium, the Diamond 
Buying Capital of the World.  As you may 
know, we travel to Antwerp once a year (22 
years consecutively, now) to buy diamonds 
directly from DeBeers sightholders.  
Renowned for quality, over 
60% of the world’s highest 
quality diamonds are cut and 
polished there.  

Several of my preferred 
clients have asked me to be 
their “personal broker” and 
select them a diamond for the 
one they love. 

The enormous selection of diamonds 
in Antwerp is the key to this tremendous 
value and cost savings.  I am happy to do 
this for my clients, and for you.

 I don’t mind saying that I am very, 
very picky.  Sorting through hundreds 
of diamonds at a single location really 
allows me to put into practice what I have 
learned from decades of buying diamonds 
in this business.  I personally guarantee the 
best diamonds at the best price. Amazing 

is an official honoring of veterans, service 
members and military families through 
a covenant signing by elected officials, 
community leaders and the public.  There 
will also be music and children’s activities.  

Admission for service members, veterans 
and their families is free on July 11.  
Vouchers can be obtained from the Oregon 
Department of Veterans Affairs, 700 
Summer Street, Salem, or call Elan Lambert 
503.449.2134 or email elanlambert1@aol.
com for details.

And, plan to attend the 8th Annual 
“Striking Out Meth in Marion County” event 
Friday, July 26, at 6:30 p.m. at Volcanoes 
Stadium in Keizer.  This family event is a 
celebration of community successes in the 
fight against meth and other dangerous 
drugs.  There are free t-shirts, Passports 
and souvenir baseballs for youth in 
attendance.  Numerous family activities 
take place during the Volcanoes Baseball 
game followed by fireworks! o

(503) 485-2222

Money To Lend
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and the other partners involved with this 
important program,” said Terry Brewer, 
Grant PUD Commission president.

The day’s activities, which are open to 
the public, take place at both the Chief 
Joseph Hatchery administration building 
off of State Park Golf Course Road east of 
Washington State Route 17 and at a park 
adjacent to the hatchery.

SCHEDULE OF PUBLIC EVENTS:
Thursday, June 20: 
Master of Ceremonies: John Sirois,  
of Colville Business Council Chairman 

8 a.m. First Salmon Ceremony
Chief Joseph Hatchery Admin. Building 
l Opening prayer and song,  
Lionel Orr, Colville tribal elder 
l Capture first salmon, fillet and present 
to cook (at fish ladder) 
l Storytelling and honoring tribal elder 
fishermen (Admin. Building)
 10:30 a.m. Chief Joseph Hatchery 
ribbon-cutting celebration
at park near hatchery
l Welcoming by John Sirois,  
Colville Business Council chairman 
l Elder Prayer 
l Speakers: Colville Confederated 
Tribes - John Sirois, Colville Business 
Council chairman; John Smith, former 
Fish and Wildlife director, Bonneville 
Power Administration - Bill Drummond, 
administrator; Lorri Bodi, vice president, 
Environment, Fish and Wildlife, 
Northwest Power and Conservation 
Council - Tom Karier, Council member, 
U.S. Army Corps of Engineers - Bruce A. 
Estok, commander, Seattle District, Grant 
County PUD - Terry Brewer, commission 
president, Washington State Dept of Fish 
& Wildlife - Phil Anderson, Director 
12 p.m. Luncheon at hatchery park 
l Table song - Albert Andrews, Colville 
tribal elder (sharing of the first salmon) 
l Recognition of project partners - John 
Sirois and Randall Friedlander, interim 
Fish and Wildlife director 
l Introduction of recent graduates/
hatchery workers - Pat Phillips, CJH 
manager  l Closing Prayer, tribal elder 
1 p.m. Ribbon Cutting 
1-3 p.m. Tours of the Hatchery

Attendees can park at the Quik-E-Mart 
gas station in Bridgeport where shuttles 
will transport people to event and back. 
Look for the parking signs.

BPA is a nonprofit federal agency that 
markets renewable hydropower from 
federal Columbia Basin dams, operates 
three-quarters of high-voltage transmission 
lines in the Northwest and funds one of the 
largest wildlife protection and restoration 
programs in the world. BPA and its partners 
have also saved enough electricity through 
energy efficiency projects to power four 
large American cities. 
 Call 503-230-5131 or visit www.bpa.gov. o

“TRIBES” continued from page 6

Student Business
Ready To Shine

Salem Chamber of Commerce Leadership 
Youth graduate sets out to inspire 
entrepreneurship among students and keep 
your windows clean.

Jonathan Castro Monroy, an incoming 
Junior at Oregon State University and 
an active community member, launched 
Clear View Oregon, LLC at 
the beginning of 2013, with 
the purpose of igniting the 
concept of entrepreneurship 
among Salem youth.

 Clear View Oregon focuses 
on window cleaning and 
standard home maintenance 
in Salem and surrounding 
areas.

Castro said, “I think, that at one point, 
every teen has the dream of owning their 
own business someday, and being their 
own boss. Unfortunately, it is not as easy as 
it seems; it takes education, perseverance 
and hard work to be successful in any 
business.

“I started this business with the hope of 
sparking entrepreneurial interest among 
my fellow peers and other youth in Salem, 
build my skills as a business student and 
to keep my community’s windows clean. I 

think that at 19, it’s a good starting point.”
Clear View Oregon is a member of the 

Salem Chamber of Commerce and has also 
supported the Home Builders Association 
by participating in their annual home 
shows. To this day, the business is slowly 
growing and building a home in the heart 

of the Salem community.
Krina Lemons, the Executive Director of 

the Salem Keizer Education Foundation 
and a client, said, “Jonathan is a great role 
model for the youth and is a very creative 
individual. I am amazed at his dedication 
to school and at what he manages to 
do while staying a committed student. 
However, what amazes me the most is his 
commitment to the Salem community.”

Community members also shared how the 
business has served them.

Angie Nieto, an independent caregiver, 

said, “I really enjoy the company’s 
outstanding customer service. They really 
go out of their way to make their customers 
happy. I personally like the unique 
relationship from customer to business, it 
makes a difference and they also do a good 
job cleaning the windows.”

Ken Baller, a current student at McKay 
High School and a part time worker for 
the company, grew up with Jonathan in 
Salem. He said, “As we grew up together, 
I knew Jonathan would succeed, he is just 
one of those individuals that gets things 
done. Unfortunately that was not the 

case for me. Earlier this year I had 
dropped out of high school to help my 
family with money. At the same time, 
Jonathan was starting his window 
washing business, we had not talked 
for months and then got reconnected; 
I told him my situation and he offered 
me a part time job. Going beyond 
offering me a job, working with him 

made me realize that I need an education, 
and therefore I have decided that I will be 
finishing my high school this coming fall.” 

Hugo Nicolas, who is also a Salem 
Chamber of Commerce Youth graduate and 
an active community member, said, “I have 
known Jonathan for five years and to this 
day he keeps me intrigued with his plans 
and dedication to Salem. He works three 
jobs, goes to school and still has time to 
serve Salem. His current business is a good 
demonstration to show that you have to try 
if you want to get somewhere, and you’ll 
never know how much you can achieve 
unless you try.”

The company has stated that as clientele 
increases, it plans to build a more defined 
student program, where students can get 
real, hands-on experience with running 
a business and apply these skills to their 
personal ideas.

In a recent scholarship letter, Andrew 
Bone, the Executive Dean of Chemeketa 

Community College, said, “Jonathan’s 
academic and extracurricular record … does 
not tell the full story.  In order to get where 
he is today, he has traveled a long distance 
emotionally, culturally and geographically.  
He traveled these distances with dignity 
and with a tenacity that is both admirable 
and rare.”

Anyone that would like to find out 
more about Clear View Oregon or would 
like to have their windows cleaned, is 
encouraged to visit the business website 
at clearvieworegon.com or contact the 
business at (503)-409-5877. o

The company has stated 
that as clientele increases, it 
plans to build a more defined 

student program.

“...you’ll never 
know how much 
you can achieve 
unless you try.”
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Follow the long private drive up to a home w/ 
total privacy. Features beautiful hardwood 
floors, large open kitchen w/ great storage. 
House is freshly painted and ready to move in. 
Has 30x60 shop bldg w/ full power and water. 
Setting is superior; 15.80 acres, lots of trees 
and meadows, a nice creek flows at the bottom 
of property, wildlife, has a future marketable 
timber and there is also an additional hunting 
cabin off in the woods! Enjoy ultimate privacy, 
minutes from town...this is your home! $374,900.  

John L. Scott, Salem 503-585-0100

 LUXURY WITH A VIEW
    This spacious, custom built, 1-owner home sits 
atop Croisan Mountain.  3 Bdrm, 2.5 Ba, 4096 sq. 
ft. with potential for dual living. Open living area 
with barrel ceiling & 3-sided frplc in living rm. 
Marble flrs, custom cabinets, crown mouldings& 
built-in hutch. Large recreation rm with wet bar 
dwnstrs. Gazebo in bckyrd.  A must see! $499,900 

(663254) RE/MAX Integrity
Rick &Ande Hofmann 503-390-8000 (#2295)

 BREATHTAKING VIEWS, PRIVACY
Soak up all that nature has to offer - gorgeous 

sunsets and roaming wildlife. Custom, 3336 
SF home on 1.5 acres. Open living room with 
FP, kitchen w/ granite, SS appliances, island, 
opens to dining area w/ FP. Master suite with 
WI closet on main level, 3 additional bedrooms 
upstairs w/ full bath. Oversize 3 car garage.  

This is a Must See! $465,000 (661728)
Debra Susee-Ventura, 503-884-1985. 

RE/MAX Integrity

Custom Home-Dual Living. Awesome view on 
this 1.36 acre home. Large open floor plan, 
granite counters, tile floor dining, kitchen and 
bathrooms. Huge master suite, hardwood floors, 
den, 2735 SF apartment down, Large onion 
shed with concrete floor, Shop Impeccable 

workmanship. $475,000
John L. Scott, Salem 503-585-0100

Turn of the century home near Sublimity! 
Tastefully remodeled 4 Bdrm, 2.5 Ba, 2685 SF 
home on 2 acres. Vintage carpet in living rm. 
Hrdwd in dining rm. Large family rm in basement. 

50x30 insulated shop w/concrete floor and
 high roll-up doors. $425,000 (664144) 
Rick & Ande Hofmann 503-390-8000 

Code#2355  RE/MAX Integrity

SINGLE LEVEL PRIVATE HOME ON 3 ACRES!
4 br, 3 ba, 2706sf, updated kitchen with granite 
countertops, Dacor oven/range, SubZero fridge. 
New hot water heater, newer furnace & heat 
pump. Floor to ceiling windows, vaulted ceilings 
LR & master. 36x48 shop/barn w/concrete flr & 
6 animal stalls or RV. $399,000 503-585-0100 

(657569) www.johnlscott.com/75258 

SWEET MINI FARM!
Just on the outskirts of town. 5 br, 2 ba, 2897sf, 
on 2.35 beautiful flat acres! Has a livestock 
barn and another shed. You’ll love the oversize 
detached garage w/room for workshop & more. 
This is a homey, rambling farmhouse with so much 
updating & remodeling, rooms galore. This is your 
new country home! $325,000 503-585-0100 

(662159) www.johnlscott.com/43296

 ONE OF A KIND ESTATE
Spectacular, 4661 SF Manor with unsurpassed 

views of valley and river, on nearly 7 acres. Italian 
marble foyer, chef’s kitchen includes dual DW and 
subzero frig, master w/dual WI closets, in-home 

prof. office, huge utilit/craft room. Double heating 
and cooling systems, unimaginable storage areas. 

$1,100,000 (664443).  
Marilyn Shotts, 503-510-2473. RE/MAX  Integrity

BEAUTIFUL SECLUDED ACREAGE! 
Spacious 2918sf home w/office & bonus room 
as well as 3 br, on 9.85 acres! Vaulted ceiling in 
lg LR w/lots of windows & surround sound. Mstr 
br has huge WIC. Lg kitchen w/island & tons of 
storage. New 80x12 deck to enjoy the great view! 
Remodeling has been started, bring your finishing 
touches. Great shop w/3 rolling bay doors and a 
separate 36x36 barn. $329,000 503-585-0100 

(663782) www.johnlscott.com/50852

Room to roam, yet close to Salem! Possible 
6 Bdrm+ den, 3.5 Ba, 4162 SF home on 2.85 

acres.  Vaulted living rm w/wood stove open to 
kitchen.  Lrg family rm in downstairs. Oversized 

garage doors, seasonal creek & fruit trees. 
$499,900 (663851) 

Rick & Ande Hofmann 503-390-8000 
Code #2335  RE/MAX Integrity

LIVE THE GOOD LIFE
Over 100’ of Creek Frontage, beautifully restored 1930’s 
era home, 41x41 RV garage with office & 3 bdrm apartment.  
2700 SF home professionally updated to compliment 
home style.  Creek view from living, dining & master suite. 
Nearly ½ acre of gorgeous grounds.$369,900 (662540)  

Donna Miller  503-931-7454, RE/MAX Integrity

MCNARY ESTATES GOLF COURSE  
Relax and enjoy the view! Located with a 

greenway on the east side and a view of the 7th 
green, this 3 Bdrm, 2.5 Ba, 1904 sq. ft. home is 
Ernie Fish built! Many amenities such as, slab 
granite counters, gas fireplace, 3 car garage & 
lots of storage. Recent updates including gas 
furnace & AC in 2010. $299,900 (662049) 

Rick &Ande Hofmann, Hotline 503-390-8000 
#2255, RE/MAX Integrity

 CHARMING HOME IN GATED MASSEY ESTATES
Lovely setting on beautifully landscaped 1.41 acres.  This 
home boasts many nice amenities with sunroom, master 
on the main,  granite counters, bonus rm with private entry.  

40x50 - 3 bay shop. $410,000 (662858)  
Roger Elliott 503-569-5003, RE/MAX Integrity

 CROISAN MOUNTAIN
Stunning and beautiful secluded lot, over a half acre. Located 
in a small, private and upscale neighborhood atop Croisan 
Mountain. This spacious lot is a perfect setting for new home 
construction with an estate gate. $119,900. (660749). Rick 

and Ande Hofmann, Hotline 503-390-8000, #2215.  
RE/MAX Integrity

QUIET, PEACEFUL, TRANQUIL SETTING
Total privacy, yet 15 min to Salem, this property 
has it all! 4 br, 2 ba, 2799 S/F on 6.13 acres! 
Completely updated w/attention to fine details. 
New windows, beautiful hardwood floors, kitchen, 
baths, all beautifully updated. Excellent floor plan 
w/master on main, oversized grg w/shop inside, 
100 yr old barn for storage or whatever you need. 
Great setting at the end of a long private drive. 

$424,900 503-585-0100 (663795) 
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About SAR 
The Salem Association of REALTORS 

(SAR), is a member-driven, not-for-profit 
trade association with a membership of 
nearly 600 members in all real estate 
categories (residential sales, commercial 
sales, development, property management 
and appraisals) and Affiliate members 
who work in various real estate related 
industries.
SAR Social Events

The Salem Association of REALTORS 
is dedicated to enhancing our members’ 
ability to conduct their real estate business 
by providing valuable education, tools, and 
resources. We promote ethical standards 
and a spirit of cooperation within a 
professional, competitive environment. We 
engage in real estate-related community 
issues affecting our members and/or their 
clients. 

We are an organization that strives 
to provide our members with useful 
educational sessions, beneficial resources 
and to assist our members in being 
successful in real estate industry, while 
being an advocate for both the industry and 
private property rights.

SAR members are eligible to become 
recipients of prestigious awards presented 
annually which include REALTORS of the 
Year; Commercial REALTORS of the Year; 
Affiliate of the Year; and other desirable 
honors and acknowledgements.

The SAR’s Annual Summer 
harvest Food Drive 
is been an event Realtors take pleasure 
in committing to annually for the last 24 
years. And a great big 
huge thank you to all of 
the participating stores 
and volunteers! 

Call the SAR Office 
at (503) 540-0081 for 
a current volunteer 
form. SAR is a proud 
supporter of ending 
hunger together with 
the Marion Polk Food Share.
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New money only. Program and rates subject to change at any time. Credit qualifications and other restrictions may apply. No purchase necessary 
to enter the raffle. No enter without purchase, complete on entry at the credit union or send your name, address and phone number to 

Valley Credit Union, RE: 10K Raffle, PO Box 12903, Salem, OR 97309. Contact credit union for complete details. Federally insured by NCUA.


