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2014ÊToyotaÊCorollaÊ

With all wheel drive and some of the 
best saftey features in the industry, 
the Outback can take you anywhere 
life takes you! 

Redesigned and upgraded through 
out! The 2014 Corolla is one of the 
most reliable vehicles on the road, 
now with all the modern features you 
expect in a new Toyota. 

2014ÊChevroletÊSilverado
The all-new Silverado underwent more than 13 
million miles of testing – resulting in a truck 
that’s stronger, smarter and more capable than 
ever. 

Your Way On The Parkway!

2014ÊSubaruÊOutback



Breath-taking views of the Willamette River! 
Gaze thru expansive windows of this 3 bdrm, 
2.5 ba home on nearly an acre. 2 frplcs, 

gazebo to enjoy this peaceful life. $415,000 
(666837) Marilyn Shotts 503-510-2473

www.REMAX.com    503-587-1600
2110 Mission St SE, Suite 310, Salem

Must See! Beautiful, Private Park-like Setting 

ceilings, siphome insulation in ext walls, berries 

privacy!  2000 SF home, plus full basement 

outdoor deck extends from house to allow 
indoor enjoyment of the creek below. New 

.22 ac lot ready for your new home.  
Build to suit; Pick your builder.  $50,000 

Middle School! Newer roof, vinyl windows, 

you! Newer, 2110 SF, 4 bdrms, 3 ba,  home in 

FP,  Master on main; Bonus room could be 5th has a standard septic site approval.  Buyer shall 
do their own due diligence.  $135,000 (670101)  

SF home. Large barn features 4 lift doors. beautiful master ste, and full basement! 

to enjoy the sunset! $330,000 (670342) 

home has vinyl windows, new carpet, 

Second home has approx. 664 SF and 
needs updating.  Yard is fenced. $134,000 

home! Gorgeous views of rolling hills and the 

Great small acreage property with 1330 

as – service oriented business, or room 

features you will love – French doors, 

Happy
Holiday

s!
2013

$133,500
$85,000

Happy
Holidays!
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VISIT OUR STATE-OF-THE-ART SHOWROOM

The Salvation Army and Joan Kroc Corps 
Center Builds The Salem Community

Mid-Willamette Valley.   Established in 
Salem in 1886, today The Salvation Army 
Ray and Joan Kroc Corps Community 
Center includes a church, family services 
office, shelter and community outreach to 
rural Marion and Polk Counties as well as 
the 91,000 square foot Kroc Center.

The Church hosts Sunday services as well 

as youth, men’s and women’s ministries 
throughout the week.  The Family Services 
office on Front Street provides food boxes 
and assistance with essential services like 
electricity, gas, and rent to those in need.  
The Lighthouse Shelter on Front Street will 
reopen in January after renovation and, 
at full capacity, will provide 83 homeless 

adults refuge from the elements.  It will 
also offer a redesigned resident program 
that includeslife skills classes, job skills 
training, onsite counseling, case and a 
recovery group.  

Community outreach includes providing 

The Salvation Army Ray and Joan Kroc 
Corps Community Center is the name 
given to the Kroc Center on Bill Frey Drive 
in Salem, it is also the name given to The 
Salvation Army unit that serves Marion and 
Polk Counties.   The Kroc Center opened in 
late 2009 and became one of many aspects 
of The Salvation Army’s long history in the “KROC” continued on page 6
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“KROC” from page 5 school supplies, Christmas toys and 
monthly assistance to rural Marion and 
Polk Counties.

The Kroc Center offers an array of 
affordable opportunities for individuals 
and families to learn and excel.  An 
afterschool program busses kids from 
local Hallman Elementary school, a 
variety of fitness classes help people live 
an active life style and annual events offer 
the community opportunities to connect 
and enjoy the center‘s facilities.  

Meeting people at their point of 
need and providing opportunities to 
improve lives physically, spiritually and 
emotionally summarizes the outreach 
of The Salvation Army Ray and Joan 
Kroc Corps Community Center and its 
work in Marion and Polk Counties.   The 
public can participate in a variety of ways; 
whether it’s as a member of the Kroc 
Center, a business hosting an event, or a 
volunteer helping with a toy drive, joining 
The Salvation Army’s efforts supports 
building and improving 
our community.

For  information visit  
our website at  
salvationarmysalem.org 
or call 503-566-5762.

We wish you very 
Happy Holidays, from 
our hearts. o

Wiltse Towing 
“Home For 
The Holidays” 
Program

Wiltse Towing, LLC, Salem’s comunity 
towing company, offers residents of Salem 
and Keizer a service that could save their 
lives or the lives of their loved ones.

 “Home for the Holidays Program”  
operates beginning  December 20, 2013  
through January 1st, 2014.  Wiltse Towing 
will take anyone and their vehicle home that 
has to much holiday cheer at no charge 24 
hours a day, anywhere within the Salem/
Keizer areas.   

Wiltse does this program every year as a 
way of giving back to the community. 

That is so amazing! Thank you, Wiltse 
Towing for supporting safe drivers and safe 
roads. Remember never, ever ever to drive 
while under the influence of any kind of 
alcohol or other intoxicating substance.

Call Wiltse instead, any time day or night, 
24 hours a day.

Wiltse Towing
503-581-1533
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Oregon Timber Wars
MUSING OF THE OREGON PIONEER

I Stand Proud and watch from Atop the 
Great Dome of the Oregon State Capitol. It 
is my job to watch and remember. 

Probably the greatest economic crisis 
faced by Oregonians since statehood has 
been the shutdown of timber harvest that 
occurred in the 1980’s and ‘90’s   A part of 
that shutdown in timber harvest included 
the “O and C”, Oregon and California 
timberlands  managed by the 
federal government.  The 
land with timber had been 
given to Individuals to 
build a railroad from 
Portland to San Francisco 
in the 1800s.  The railroad 
was never built and the 
federal government seized 
the property and dedicated 
it’s timber harvest to support local 
government.  

 Because the federal government does not 
pay property taxes on property it owns, the 
timber harvest was to replace the fact that 
private citizens did not own the property 
and pay taxes on it.  Local governments in 
areas where land is owned by the federal 
government don’t have the revenue to 
finance schools, build highways or finance  
public safty unless the land is wisely used 
by the government owners.      

When the political authorities in 
Washington DC with support from ill-

advised environmentalists in Oregon 
decided to set the trees aside for tourists to 
look at and lightening storms to burn, the 
citizens living in those counties begin to 
face serious economic problems.  Marion 
County is luckly.  It has only a very small 
acreage of “O and C” timber land.

The US House of Representatives in a 
bipartisan bill, has passed legislation that 

would return some of the timber 
harvest and provide money for 

police and fire protection 
and schools in the affected 

counties.  The Senate 
has not addressed the 
issue.

Sen. Wyden has taken 
taken it on himself to 

draft his version of the 
legislation.   Details of the 

draft have been leaking to the 
public.  If the version leaked is correct, the 
timber wars will be re-ignited.  It is not a 
bi-partisan bill.  

The Wyden proposal seems to divide the 
timber into dryland forest and moist land 
forests.  This is probably a good idea from 
a timber management perspective because 
the trees grow much faster in the moist 
forest land which generally is Western 
Oregon while the dryland timber is in 
Eastern Oregon. 

The bill also limits law suits and may 
provide for a greater harvest than has been 

available in recent years but the wisdom of 
the Wyden legislation may stop there. It is 
reported the moist forest harvest will start 
when the trees are 80 years to 120  years 
old.  This is much to late for many Western 
Oregon timber climates.  Few lumber mills, 
today, can deal with 80 to 120 year old 
Western Oregon trees because they are to 
big. These limits are set in the law.  (Think 
Obamacare!)

The law also appears to prohibit the 
harvest of trees over 120 years old.  It 
requires 30% of the trees to be left on the 
land in moist forests.  This likely would lead 
to the  shading of anything green on those 
lands. 

 Many people fail to recognize that 
Oregon’s Douglas fir is one of the most 
vicious living organisims  in the state.  Over 
time the Douglas fir will kill everything 
green under it, including its own offspring. 
Forging animals will disappear.  Hunters 
will be very unhappy. The lack of harvestable 
timber will continue the hard times for the 
unemployed.  

Oregonians must hope our Senior 
Senator will listen to the concerns of local 
governmental officials, the unemployed, 
and Oregon Forest managers.  o

Salam Alliance 
Church invites 
community members 
to participate in 
the upcoming 
Peacemaker Training 
Seminar 2014.

Are you 
e x p e r i e n c i n g 
unresolved conflict 
with the people in 
your life? Learn 
practical ways to 
restore peace in your 
relationships by 
attending “Resolving 
Everyday Conflict” seminar by Peacemaker 
Ministries at Salem Alliance Church. 

The seminar features a powerful video 
presentation, live lectures, and interactive 
exercises to practice principles of biblical 

conflict resolution.
The seminar consists of 4 consecutive 

Tuesday nights beginning January 21, 2014, 
in Salem, from 7:00 to 9:15 p.m. Then, two 
more weeks of optional advanced practicum 

will follow on February 18 and 25.
The cost for the 4-week seminar is 

$20, which also includes a study guide. 
Refreshments will be provided. The public 
is invited.

The seminar location is Salem Alliance 
Church, Cedar Hall, 555 Gaines St. NE, 
Salem, OR 97301. For more information, 
directions and registration call 503-581-
2129 or visit www.salemalliance.org. 
Online registration can be found under the 
“Resources” > “Peacemakers” > “On-Line 
Registration”.

Peacemaker Ministries has provided 
resources, training, and assistance in 
biblical conflict resolution for more than 
25 years. The international headquarters 
is located in Billings, Montana. For more 
information on the program, visit the 
website http://www.peacemaker.net. o

Peacemaker Training Seminars  
At Salem Alliance Church

Aaron Frank (1891-1968)
Aaron M. Frank was born in 1891, the 

son of Sigmund Frank and Fannie Meier. 
He attended public elementary and high 
schools in Portland. He entered law school 

at the University of 
Oregon, where he 
graduated in 1913. 
He was amnitted 
to hte bar and 
practiced law with 
the firm of Joseph, 
Haney, Veatch 
and Bradshaw in 
Portland. In 1916, 
Aaron married 

Ruth Rosenfeld of Portland, and they 
had three children, Richard, Howard and 
Gerry. Aaron never intended to work in teh 
family business, he wanted to practive law. 
However, it wasn’t long before the family 
business came knocking, and Aaron was 
convinced to take the Assistant Manager 
position in the family store. As a result (of 
his stellar work ethic and good business 
practices), he was considered one of the 
city’s most progressive and discriminating 
young businessmen, and was an important 
factor in the store’s future success.

Gerry remembers, “The Klu Klux Klan 
was a very strong force in Oregon during 
the 1920’s and 1930’s. The Meier and Frank 
families are Jewish, and yet Uncle Julius 
won 55% of the vote to become the first 
Jewish Governor of Oregon. Julius Meier 
had great respect for Dad. In 1930, Julius 
told Dad he would only run for governor 
if Dad would take over American National 
Bank and the presidency of Meier & Frank. 
Uncle Julius had a very commanding 
personality and Dad agreed.

“Jeannette Hirsch Meier, who had run 
M&F behind the scenes for years, died 
in 1925. Uncle Julius was Governor of 
Oregon. Now Dad was at the helm of the 
family business. He was described as smart, 
dedicated, brilliant and tough. He was often 
seen picking up paper off the floor and 
checking to insure no customer was waiting 
to be served. Yet on Christmas Eve, he 
would stand at the door and personally wish 
each of the thousands of M&F employees a 
happy holiday.

“One of Dad’s landmark achievements 
during his years as President was initiating 
branch expansion with the opening of a store 
in Salem in 1955, and a store at the Lloyd 
Center in 1960. He led the M&F company 
to great succes and was the most important 
businessman in Oregon for forty years!’. o

Excerpt from 
“Oregon’s 
Own Gerry 
Frank”
Memories written by Jan Boutin
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Onward!
“BEST OF” -aT laRGE Bill iSaBEll

As far back as he can remember, he always 
wanted to be a reporter for the Chicago Sun 
Times. There was that, but there was a 
whole lot more than “that” in his life that he 
would achieve as well. A whole lot more.

Roger Yost owns some property in Salem. 
When I say, “some property” I mean some 
really, really well known property. Like 
for instance, the tallest building in Salem, 
the Capitol Center, where you can find the 
Roger Yost Gallery, and the historic Reed 
Opera House. Oh, and let’s not forget the 
1920 Vick Building which 
now houses two state of 
Oregon agencies. The 
Old Spaghetti Warehouse 
also resides in one of his 
buildings.

How did someone with 
a goal of becoming a 
reporter for the Chicago 
Sun Times end up owning 
such awesome property 
in Salem, Oregon, and 
living here? Here’s what 
happened.

Yost was born in 
Wesson, Mississippi in 
1936. The family moved 
to Chicago when his 
college educated farmer 
dad (Roger’s hero) had to 
go to, in Yost’s words, “scratch out a living”. 
His mom worked as a milner where she 
made hats for the Grand Hat Company.

Siblings include older brother, Alfred, 
since passed, and older protector sister, 
Myra, who lives in Illinois.

Because of the family moving about, early 
education was obtained at a variety of 
Chicago schools leading to graduation from 
Lane Tech College Prep in 1953. It’s there 
where he developed his entrepreneurial 
skills by cleaning up the lunch room for 
pay and selling hot dogs at football games. 
During that formative period, Yost also 
served as president of one of his school 
classes and even taught some of the school’s 
blind and deaf students, learning how to 
type braille along the way.

After high school, colleges included 
Grinnell in Iowa, Chicago’s Wright Junior 
College and eventual graduation from 
Northwestern University’s Medill School of 
Journalism in 1958. 

Roger’s interest in being a reporter for the 
Chicago Sun Times stemmed from having 
a friend whose father worked there. It 
sounded so exciting. 

While enrolled at Wright JC he went to 
the Chicago Sun Times and landed a job 
as a copy boy, was promoted 6 months 
later to editor’s assistant then 90 days 
later transferred to the sports race desk 
as apprentice where he learned about 
horse race betting from a top horse racing 
handicapper for 6 tracks around the 
country.

Six months later, his dream was realized 
when he was promoted as the youngest 
reporter, ever, for the Chicago Sun Times! 

But there was more in store for young Yost. 
Much more.

After five years at his “dream job”, Roger, 
unbelievably, was lured away to become an 

account executive, 
then supervisor 
of public relations 
and advertising, 
then “leisure times 
specialist” at the 
world’s largest 
advertising agency, 
J. Walter Thompson 
Co. (JWT). It was a 
challenge approved 
by his wife, Barbara 
- his childhood 
sweetheart whom 
he’d married 
at 19 while at 
Northwestern - he 
wanted to take on.

It was through the 
Johnson Outboard’s 

account he managed for JWT that first 
introduced him to Oregon’s Jantzen 
Company, a sports apparel business started 
in Portland in 1910. Yost convinced Jantzen 
to put out a boating line of fashion with 
Cyprus Gardens, Florida’s first commercial 
tourist theme park and considered the 
“Water Ski Capital of the World” in mind. 
That particular idea never did really work 
to Yost’s satisfaction but he recalls having 
all kinds of fun stuff to participate in during 
its run.

Another client, Wausau Insurance, sent 
Yost to Portland in 1965 to do some research. 
That’s when he used some of his free time 
to make an ad pitch for the Jantzen men’s 
division head, Homer Groening (father to 
Matt Groening of The Simpsons fame). 
Homer and Jantzen loved it and offered 
him a deal he couldn’t refuse. He and his 
family moved to Portland in 1965.

Yost brought with him a new culture of 
multi-media presentations and imaging 
with professional athletes that turned 
Jantzen’s existing boring 3 hour shows into 
28 minutes of high energy and excitement. 
It was a big hit! 

ithin a few weeks of his arrival at the 
Portland based campus, Yost added 
Philadelphia Eagles running back, Tim 
Brown, to the Jantzen’s roster of sports 
advertising celebrities, which included 
Frank Gifford, Bob Cousy, Bobby Hull, 
Jerry West, Paul Hornung and Oregonian, 
Terry Baker. Yost broke the color barrier by 
having Brown became the first black athlete 
invited to join Jantzen’s International 
sports Club of product spokesmen. 

But Yost wasn’t done. He also hired Don 

Meredith and Calvin Hill (Dallas Cowboys), 
Lance Alworth (San Diego Chargers), Gail 
Goodrich (Los Angeles Lakers), and Vida 
Blue (Oakland A’s) to grace Jantzen’s 
highly rated ads in Life, Sports Illustrated, 
Time, Playboy, Newsweek, Esquire, Rolling 
Stone, Golf Digest and Tennis magazines, 
and commercials on various TV networks.

Yost’s recruits would eventually expand 
Jantzen’s involvement in lesser known 
sports to champions of Surfing (Corky 
Carroll), Tennis (Roscoe Tanner, Cliff 
Drysdale and Cliff Richey), Bowling (Dick 
Weber), Rodeo (Larry Mahan), Windsurfing 
(Ken Winner) and Beach Volleyball. 

The brand even dominated the beauty 
contest arena when Yost teamed up with 
“The Donald”, Donald Trump for the 
Miss Universe Pageant in 1998. He also 
partnered on a few initiatives with someone 
named Phil Knight and his company, Nike. 
Jantzen and Roger Yost were, literally, 
everywhere!

While managing the advertising and 
marketing for the company’s men’s 
division, he would continue to broaden 
the company’s early involvement in 
sports marketing, pioneer multimedia in 
industry fashion shows, and years later 
revive Jantzen’s old 1920s environmental 
campaign called “Clean Water.”

Roger started as director of advertising 
and sales promotions. Eventually, he 
became vice president in charge of all 
things over the last 15 of his 33 year career 
with Jantzen.

Jantzen is still around, primarily in 
women’s swimwear, but its brand has 
taken a significant drop from the absolute 
“hayday” of the Roger Yost era when 
the name, “Jantzen” was ubiquitous, 
particularly in the sporting arena. But after 
his retirement from Jantzen, Yost did what 
he would always do following a changing 
event in his life, he moved “onward” (the 
Yost mantra)!

Yost’s interest in real estate began in 1977 
when he refinanced his Portland Heights 
home to purchase a 1905 16-unit apartment 
building (The Queen Anne”) in Northwest 
Portland and an oceanfront home in Arch 
Cape, Oregon. Acquisitions like that would 
become a hallmark of Yost’s property 
investments.

In September 1984, Yost would purchase a 
small strip mall in downtown Lake Oswego 
to house a displaced pet store (“Tropical 
Fantasy”) the family had purchased a few 
months earlier for their son, Douglas, to 
manage. Barbara Yost, diagnosed with 
cardiomyopathy in 1969, would oversee 
the family real estate investments until her 
death in 1989 at age 53. 

Within a year a devastated Roger would 
sell the Queen Anne apartments investing 
the proceeds from the sale in a 42 acre 
parcel of unincorporated land on busy 
Highway 99 adjacent to the City of Newberg 
and a stone’s throw from Rex Hill, a 12-
year-old vineyard and winery. That year he 
would become a master gardener and open 
the Wine Country Nursery & Aquarium, 
specializing in exotic plants, Japanese 
maples, magnolias, conifers, and water 
gardening. He wanted it to be a “sort of a 
Disneyland for gardeners.”

Yost would remarry during that period 
but after 8 years, they went their separate 
ways.

In 2002 Yost was approached by a 
company representing the Sisters of 
Providence. They wanted to erect a regional 
hospital in the Newberg area, and Yost’s 
acreage was strategically located. Within 
a year a deal was consummated, and for 
the first time in over 50 years, Yost found 
himself unemployed. Onward!

He bought the Capitol Tower and the 
Reed Opera House in 2003, sold the coast 
home in 2005 and moved to Salem that 
same year.

Yost saw much potential in both the Capitol 
Tower, with its stable tenants, and the Reed, 
with its charm. He considered them both 
to be synergistic to the community. That 
vision of potential has all come to fruition 
with those properties and he’s very proud 
of them both.

Yost bought Allessando’s in 2005 and sold 
the space in 2011. Sadly, it just didn’t work 
out.

Yost has also been a cultural leader by 
promoting the arts in Salem through 
his support of: Artists in Action and the 
Salem Art Association; creating annual 
art scholarships at Salem high schools; 
and establishing in 2006 the largest 
international art gallery in the Northwest, 
the Roger Yost Gallery.

 The Roger Yost Gallery is located at 388 
State St. on the first two floors in the 1927 
Capitol Center Tower right in the heart of 
Downtown Salem, and is within strolling 
distance of fine restaurants, boutiques, 
museums and other galleries. His gallery 
contains more than 7500 square feet of 
exhibit space featuring original paintings 
and limited edition giclees ( fine art digital 

“ISABELL” continued page 19
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It’s The Most Wonderful Time Of The Year!
INSIDE SCOOP alEX CaSEBEER

It’s the Holiday Season and that carries a 
whole lot of meaning and emotion for us.  
For some, it is a season of reconnecting 
with family.  For others, it may be reliving 
a painful memory of losing a loved one 
and missing that person.  Many might be 
celebrating the “reason for the season”, a 
spiritual one.  But for all of us, it should be 
about love.

Yep – I’m going fluffy on you.  I’m 
not writing about leadership, business 
expansion, customer service initiatives or 
anything of the sort.  I want to write about 
the stuff that really matters: taking care of 
community and those around us.

So, in all seriousness, this is a wonderful 
time to do something extraordinary for 
someone else.  We have the opportunity to 
help someone have the “most wonderful 
time of the year”.  

Our businesses have, I feel, a responsibility 
to care for the community and for our 
employees. Caring is at the center of 
community, the very one we live in.  My 
friend Sam Skillern often talks about the fact 
that a neighborhood is made up of people, 
relationships and love – not demographics 
and statistics. 

A friend of mine Bob Goff wrote a book 
called “Love Does”.  The essence of the 
book is to be secretly incredible; to do the 
unexpected thing and to do it because you 

feel compelled.  Life is not about statistics 
of how much money we give or how 
many people we have helped.  It’s about 

the relationships we make along the way 
and doing stuff that matters.  It’s about 
writing “Be Awesome” on our undershirt 
where it won’t be seen, not on the front of 
our sweatshirt.  The truth is, giving time, 
money or actions would probably be even 
nobler if we didn’t talk about it and just 
did it instead.  Bob often says, “Change is 
made by those who just simply show up”.  
This could mean showing up physically 
or financially, but I encourage you to do 

something this season!
Here are some practical ways you and/or 

your business can love your employees and 
community this holiday season.

- Buy your staff or employees you 
manage/work with or a friend a turkey 
for Thanksgiving or Christmas.  This goes 
further than you might think.

- Take members of your team to 
volunteer somewhere.  Boys & Girls Club, 
Salvation Army, United Way, Union Gospel 
Mission…if you want to build teamwork 
and morale, this is surely a great way to 
do it and to help those in need at the same 
time.

-  Hold a fundraiser at work and 
give it all to someone who needs it.  It could 
be to a local family to help buy presents for 
their kids, it could be a charity you support, 
it could be to the church.  But giving 
something is better than giving nothing!

-  Do something anonymously.  Be 
secretly awesome to some non-profit or 
charity or family.  This may change your life 
– and theirs!

Friends, it’s been a good year.  The 
economy is on its way back, the housing 
market is stabilizing and growing, business 

“Life is not about 
statistics...it’s about 
the relationships we 
make along the way 

and doing [what] 
matters.  It’s about 

writing “Be Awesome” 
on our undershirt 

where it won’t 
be seen”.

Salem Center 
Welcomes Crowds 
With Santa And 
Mayor Peterson

On a sunny winter morning, families 
waited expectantly at the newly updated 
Salem Center for the arrival of Santa…and 
Salem, Oregon Mayor Anna Peterson. The 
beautiful draft horse drawn carriage by 
the folks from Gaston, Oregon made their 
appearance to a welcoming crowd, offering 
rides around the city.

Mall manger Dana Vugteveen welcomed 
everyone, inviting them to kick off the 
holiday season with photos of Santa and 
kids. The presence of Mayor Peterson 
along with Santa, made it a postcard 
moment for all who attended, providing 
a warm adventure of holiday culture and 
community one can only experience by 
shopping downtown. o

Photography by Diana Dettwyler.

in downtown Salem is about to burst with 
new businesses.  The list goes on in my 
opinion.  We have a lot to be thankful for and 
to pass along to others who may be hurting.  
Let’s make Salem the best community to 
live in and be about.  Have a safe and happy 
holiday season!

Until next time, be secretly incredible.  
You never know what might happen. o

Alex Casebeer is an executive at Capitol 
Auto Group in Salem, and can be reached 
at 503-399-1011, alexcasebeer@gmail.
com, twitter.com/alexcasebeer, instagram 
username “acasebeer”, or facebook.com/
alexcasebeer. 

 

Oregon Secretary of State  KaTE BROWN

It’s not too early to start talking about 
the exciting work the Secretary of State’s 
office is going to be doing starting Jan. 1 
to improve the business climate in Oregon. 
We are launching two major initiatives that 
the Legislature approved earlier this year. 

The first involves new 
business designation 
called a Benefit Company, 
or B company. Under 
current law, socially 
minded entrepreneurs 
have just two choices: start a non-profit 
that is dedicated exclusively to a particular 
cause or launch a business that puts profit 
first. A B company is for-profit, but it allows 
the owner to build into the mission a public 
good, such as sustainability or worker-
friendly atmosphere.  

A B company allows entrepreneurs to 
enjoy the economic fruits of their labor 
while also doing public good. This fits 
perfectly with a growing trend in Oregon 
of young entrepreneurs who want to follow 
a new path. The B company law goes into 

effect Jan. 1, 2014. I expect to find a line at 
the door when I get  to work Jan. 2.

The second important initiative that goes 
into effect in 2014 is the Small Business 
Advocate. This is a new position in the 
Corporations Division. The Small Business 

Advocate will help 
small business 
owners navigate 
state regulations 
in order to start or 
expand a business. 

Business Xpress, a one-stop web site for 
doing business in Oregon, has proven 
immense successful. But we also heard 
that sometimes what a business owner 
needs is the human touch. That’s what the 
Small Business Advocate will do. We think 
it’s going to make a big difference to a lot 
of small businesses. But that’s not all the 
Small Business Advocate will do. 

The other part of the job is to identify 
unnecessary regulatory hurdles and develop 
innovative solutions. We are planning on 
having a strong pro-business agenda for 

the 2015 Legislative session, and the Small 
Business Advocate is going to help us set 
the table. Although the legislation creating 
the Small Business Advocate goes into 
effect Jan. 1, we expect to make the hire late 
this year so we can hit the ground running 
in 2014.

These two initiatives make me really 
excited about 2014. Oregon’s economy is 
improving since the depths of the Great 
Recession, but we need to continue to look 
for ways to improve it. o

Advocating Business

“Sometimes what a 

business owner needs  

is the human touch”.
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It’s December and it’s ridiculous to 
suggest that the holidays are a good time to 
slow down.  If you, like I do, have a busy, 
hectic life with job, family, volunteer work 
and more, someone has probably asked 
when you are going to “take it easy” or “stop 
to breathe.”  As time appears to speed up, 
we don’t want to blink and miss our lives as 
they pass before our eyes.

We know the negative physical and mental 
effects of pushing ourselves too hard.  We 
also know that while it may appear time is 
moving faster and faster as we get older, it’s 
not. But our brains can trick us into thinking 
it is. There are techniques to help physically 
slow down and ways to trick our brains into 
experiencing life at a more manageable and 
enjoyable pace.  Here’s a few ways to start:

Stop multitasking.  Research has shown 
over and over that multitasking actually 

slows you down and lowers accuracy.  
The seconds it takes to 

s w i t c h 

tasks causes a loss of time and increases 
confusion and errors.  Single-task is the 
new term for focused production.  It takes 
practice.

Move a little slower.  Eat slower, talk 
slower, walk slower, drive slower.  Don’t 
drift aimlessly, but enjoying your food, 
measuring your words, walking with grace 
and care, and driving with attention can 
really help you experience more (as well as 
be safer!)

Be Present in the Moment. Pay attention.  
Whatever you are doing at the present 
moment is important.  When your 
thoughts wander into “what you have to do 
next,” you’ve let time fly by without your 
involvement.

There are also some elements, that 
neuroscientists have found, that influence 
our experience of time.  It appears much 
of that has to do with how we engage and 
process more or new information.  In just 
the same way we admire “childlike wonder,” 
this experience is not necessarily lost to us.  

To keep our time moving a little slower than 
light speed, we may want to:

Experience something new. Pink Floyd 
sang, “All you touch and all you see is all 
your life will ever be.” Break out of your 
crazy pace to see something different and 
new.  Explore a new city and instead of 
taking pictures with a camera, look at it 
with your eyes.  Wander through a garden 
and smell the flowers.  Sit and talk to a new 
person.  Every new sensation causes your 
brain to stop and to process information.

Learn something new. You are not an 
old dog. There are classes everywhere, 
new technologies and languages to learn.  
This mental stimulation forces you to 
focus on details.  Try the ukulele, Spanish, 
woodworking or Sudoku.  Doing new things 
requires you to pay attention and slow 
down.

Be flexible and open to surprises.  Next 
time you receive an invitation, accept 
it.  Schedule a little more time between 
meetings or appointments for a phone 

TEllING YOUR STORY MaRY lOUiSE VaNNaTTa, CaE

When Are You Going To Slow Down?

How Would You Vote?
OREGON STaTE DIRECTOR JaN MEEKCOMS

This is the time of year throughout Oregon 
when small-business owning members of 
the National Federation of Independent 
Business are voting their state ballots, the 
results of which will center the lobbying 
positions of NFIB when the Legislature 
returns for business on February 3.

Small business is no small matter to any 
state’s or nation’s economy. In fact, it is the 
engine of every single one. According to 
the latest report by the U.S. Small Business 
Administration’s Office of Advocacy, “Small 
businesses significantly impact Oregon’s 
economy. They represent 97.6 percent of all 
employers and employ 55.5 percent of the 
private-sector labor force. Small businesses 
are crucial to the fiscal condition of the state 
and numbered 344,722 in 2010.”

Even though it is more vital, there are 
a few reasons small business will never 
have the clout big business has, one of 
the most important of which is – quite 
simply – perception. Most policymakers 
fail to make the distinction between the 
different difficulties small businesses have 
in remaining solvent that big businesses 
don’t. To them, all businesses are alike.

It has been the primary mission of NFIB 
for the last 70 years to educate legislators 
in all 50 states and in Congress about the 
differences between small business and big 
business. 

Small-business owners as a whole can 
never compete with big business in the 
financial resources needed for lavish 

lobbying efforts, but what it lacks in 
money it can partially compensate for in 
manpower. An Oregon lawmaker could 
spend decades in the State Capitol without 
ever meeting Phil Knight of Nike, but when 
he or she returns home, small-business 
owners are all around him or her, and, 
according to Pew and other research, are 
the most trusted and highly regarded 
group of people in America. In short, smart 
politicians don’t want to get crosswise with 
them.

NFIB’s lobbying efforts come not by 
throwing a temper tantrum and 
threatening to move out of the 
state, but by pressing its case in 
scheduled office appointments 
with senators and representatives, 
or by buttonholing them in the 
halls of the capitol, or by being a 
little emphatic in testimony before 
committees, or – most effectively 
– by rounding up the troops back 
home to start making calls. To use 
a football metaphor, by blocking 
and tackling slowly down field 
into the end zone.

Whereas the Nikes of the business world 

lobby for one big thing, small businesses 
have many things on their mind, because 
they are more susceptible to even the 
smallest changes in regulations and taxes. 
No legislator can ever claim ignorance on 
what the issues affecting mom-and-pop, 
Main Street small business are, because 
every year NFIB polls its members on their 
views, and publicize the results widely.

The results from this year’s ballot, together 
with past years’ positions, form the basis 
of the small business agenda. The four 
questions NFIB is asking its members on 

their 2014 State Ballot are:
• Do you support legislation 

that would establish a state-
run retirement plan for small 
businesses?

• Should the Legislature 
require a small business 
impact analysis for each 
new bill or regulation that 
could potentially affect small 
businesses?

• Should Oregon require a 
“tax compliance certificate” 

to qualify for renewing a business license?
• Should employers be prohibited from 

considering an applicant’s criminal history 
until after the interview process has 
concluded?

How would you vote? Results from 
the 2014 ballot will be released after a 
statistically valid sample is reached. You 
can read the background and pros and 
cons on each ballot question on the NFIB/
Oregon web page at www.nfib.com/oregon. 
Click the “Please Vote Your State Ballot” 
story. o

Jan Meekcoms is the Oregon State 
Director for the National Federation of 
Independent Business.

“Small 
business 

is no small 
matter to 

any state’s 
or nation’s 
economy”. 

call with an old friend, a spontaneous visit 
with a co-worker or a quick trip into a used 
bookstore.  

So next time you see me on the run, feel 
free to remind me to slow down.  We might 
even have time for a chat. o

Mary Louise VanNatta, CAE is CEO of 
VanNatta Public Relations, a PR, Event 
Planning and Association Management 
firm in Salem, OR.  www.PRSalem.com or 
www.Twitter.com/PRSalem.

“Learn something new...

This mental stimulation 

forces you to focus on 

details. Be flexible and 

open to surprises”.
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With the holidays approaching, our 
thoughts often turn to others, our family, 
our friends, and those in need. As a rule, 
Americans tend to be generous.  From 
dropping our change in those Plexiglas 
containers at the grocery store, to the Gates 
Foundation’s contributions around the 
world, we have the intention of helping 
those who we assume are less fortunate 
than we are. 

The amount given to a charity will depend 
on your intention and how much you feel 
you can or want to give. If the extent of 
your giving is dropping loose 
change into a box at the 
grocery store because you 
don’t like to carry change and 
like to feel that you may be 
helping someone, that may be 
a good enough. However, if 
giving donations is something 
that you do on a regular basis, 
you may want to know if 
the money donated is really 
meeting its stated purpose. 
A simple web search may 
tell you if the charity is really 
doing what it advertises and 
what portion of the donations reach the 
folks in need.  Charity Watch and even the 
Better Business Bureau list charities and 
offer information that may be useful. 

When we consider donations larger than 
loose change, there are several things 
to consider. Our tax system is based on 
incentives; we receive deductions and 
credits because Uncle Sam would like us 
to behave in a certain way. With that in 
mind, donations to a qualified charity are 
deductible. That is, they are deductible if 
you itemize rather than take the standard-
deduction. 

Most home owners with a mortgage will 
itemize, at least for the time being. Keep 
in mind that Congress extended the rule 

TaX WISE INVESTING  RaY SagNER

through 2013 to allow contributions from 
your IRA. If you are over 70.5 years old, 
you can make contributions from your 
IRA directly to a qualifying charity without 

paying income 
tax, satisfy your 
required minimum 
distribution, and 
take a deduction. 
Win, win, win. 

For tax purposes, 
cash donations 
under $250 should 
be accounted for 
with a written 
receipt showing 
the organization’s 
name, the date, and 
amount donated. 

You should also have access to the cancelled 
check. For non-cash donations, you need all 
of the above, minus the check of course, but 
include a detailed description of the item(s) 
on the receipt. 

For donations in value above $250 you 
must have written documentation from the 
charity by the time you file your tax return. 
If not, and you are audited, the deductions 
can be disallowed. For non-cash donations 
over $500, you must file Form 8283 (Non-
cash Charitable Contributions) with your 
1040. It can get a bit more complicated with 
contributions over $5,000. Unless you are 
contributing publicly traded securities, you 
must obtain a written appraisal (no older 
than 60 days) of the value and complete 

Section B of Form 8263, where both the 
appraiser and representative from the 
charity must sign the form. 

Some of the more sophisticated techniques 
for charitable giving will be integrated with 
your estate plan, and may include a trust 
of some kind. In a Charitable Remainder 
Trust, the donor receives an immediate 
tax deduction and an income stream for 
a period of time with the remainder in 
the trust going to the charity. A simple 
alternative to the Remainder Trust would be 
a Charitable Gift Annuity, where the donor 
enters into an agreement with the charity 
to receive payments for a specific period 
of time with the balance staying with the 
charity. A Charitable Lead Trust works the 
other way - the charity receives payments 
for a fixed period and the remainder goes 
to the beneficiaries of the trust. There 
are several variations of these trusts, so 
selection should be based on the donor’s 
needs, and the trust should be drafted by 
the donor’s estate planning attorney. 

There are a couple of planning vehicles 
that may accomplish family goals, as well as 
benefit a charity. A family foundation may 
provide the opportunity to involve several 
generations in the decisions on how to best 
distribute the money and allow values to be 
handed down from one generation to the 
next. Family foundations can be expensive 
to set up, but they do allow for more flexible 
giving than does the trust mentioned 
above. 

Another method to involve the family 

is to set up a donor advised fund. These 
funds are turnkey, meaning most financial 
institutions offer them and there is no need 
to have your attorney draft the documents. 
The Donor Advised Fund can provide a 
family an excellent opportunity to engage 
children in the value of giving and instill 
family values. 

There are many good local organizations 
that benefit our community. Should you 
have a specific charity that you would like 
to support, your advisors can help you 
make the most of your gifts and perhaps 
introduce you to organizations that help in 
areas you are passionate about.  o

The purpose of this article is to inform 
our readers about financial planning/life 
issues. It is not intended, nor should it 
be used, as a substitute for specific legal, 
accounting, or financial advice, as advice 
in these disciplines may only be given in 
response to inquiries regarding particular 
situations from a trained professional. 
Ray Sagner is a Certified Financial 
Planner  with The Legacy Group, Ltd, a 
fee only Registered Investment Advisory 
Firm, in Salem. Ray can be contacted 
at 503-581-6020, or by email at Ray@
TheLegacyGroup.com. 

You may view the Company’s web site at 
www.TheLegacyGroup.com .

Charitable Intentions

“For donations 
in value above 
$250 you must 
have written 

documentation 
from the charity 

by the time 
you file your 
tax return.”
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Getting to Know The 
Fidelity Title Team: 
Rachel Pairin

I was born and raised in beautiful 
Redmond, Oregon, and went to Redmond 
High School. After graduating I moved to 
Monmouth and attended Western Oregon 
University until graduating. I lived in 
Monmouth for 3 years and Independence 
for 4 years now.

I love working with Fidelity because of 
the wonderful people I am able to interact 
with on a daily basis. I highly esteem our 
wonderful clients and coworkers that I deal 
with on a daily basis.

The best part of my job,  I believe, is the 
gratitude I receive. I love helping to make 
other’s job a little easier, and my coworkers 
are so considerate and often show their 
appreciation for it, which warms my heart 
and makes me love what I do!

It’s simply wonderful being able to work 
in this building. I love it here! I like to brag 
that I work in such a beautiful building.

Everyday I am so proud of m coworkers. 
They are constantly working hard to make 
things come together for others. I see some 
of the stress they go through, and obstacles 
to overcome, but they always succeed! They 
are such a wonderful group of hard-working 
individuals.

When it comes Ted Urton, I can say that 
he brings the most fun! He knows when 

to be serious, of course, but has made a 
wonderful work environment here that is 
not TOO serious ALL the time. He is also 
very honest which is so refreshing. He keeps 
us informed of everything that is going on 
in the company and market, so there are no 
surprises. He is a great leader.

 My personal passion outside of work is 
my family. I have a wonderful, supportive, 
hardworking husband and two beautiful 
daughters, aged 5 years and 16 months old, 
who have the best little personalities! Every 
second that I am not working  is spent with 
them. They are my world... they are my 
passion. o

Customer Service & Data Research 
Manager for the FNT Mid-Willamette 
Valley Operation

Happy Holidays!
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1000 SE Bay Blvd., Newport, Oregon  97365 
(541) 265-8521  v  800-547-4779

Welcome to the Embarcadero, where every room has a view of Yaquina 
Bay. Discover the beauty of the Oregon Coast and the uncompromising 
friendly service of our world-class resort and marina. Enjoy Crabbing, 
Fishing, Whale Watching, Sport Fishing, Sight Seeing, Boating, Biking, 
Hiking, Incredible Dining and more! It’s all here at the Embarcadero 
Resort Hotel & Marina in Newport, located on Yaquina Bay. Where 

special memories are re-lived...and new adventures begin!
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Hear No Evil Is Legendary McIntosh Dealer
Hear No Evil, Salem’s Audio/Video 

Specialist, is proud to be now an authorized 
McIntosh dealer. Both 
Hear No Evil and 
McIntosh have earned 
fine reputations for 
great products and 
outstanding service. 
While McIntosh is 
regarded world wide, 
Hear No Evil is highly 
respected throughout 
the state of Oregon as 
a leader in the Audio/
Video sound business 
and has been around for 
over 35 years.

McIntosh was founded 
in 1946 in Binghamton, 
New York by Frank 
McIntosh, a broadcast 
and television engineer. The iconic black 
gloss with glowing blue power meters 
still makes a stunning statement after 
so many years without design change. 
For six decades this laboratory of sound 
reproduction has maintained a reputation 
of value and tradition of excellence second 
to none. McIntosh performed live at 
Yasgur’s Farm with Jimi Hendrix, Crosby, 
Stills and Nash, Santana, The Who and 
Janis Joplin, for all 3 days of peace and love 

during Woodstock in 1969.  McIntosh was 
also the 28,800 watt “Wall of Sound” for the 

Greatful Dead Tours. The list of legendary 
performances are commanding. In 2009 
McIntosh celebrated its 60th Anniversary 
as America’s premier sound company.

To genuinely experience the world of 
McIntosh visit Hear No Evil’s sound room 
for a demonstration. The performances 
produced by McIntosh’s Heritage line 
are in a class of their own. Over the years 
McIntosh has won many prestigious 
industry awards for technology and service. 

There is a difference when people commit 
their lives to Handcraft this kind of quality 

product today. Over one 
hundred McIntosh experts 
and three generations of 
families have touched these  
products before they leave 
the factory. McIntosh has 
developed 35 patents and 
incorporated new technology 
to produce Car Audio, Home 
Theater, Amplifiers, Pre-
Amps, Tuners, Receivers, 

CD Players, Environmental Equalizers 
a wide range of high performance audio 
equipment. 

In a business where the question is 
always asked, “Is it better to be better, 
or is it better to be first ?”  McIntosh 
and Hear No Evil are both of the 
aforementioned.

The expert technitions, showroom 
representatives and Hi Fi Monkeys at 
Hear No Evil are excited to show you 
just how good..great sound and picture 
can be.  Experience McIntosh and other 
great HiFi brands right here in Salem at 
2290 Commercial St NE Open Monday 
through Saturday 9 am to 6 pm. o 
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Dear Valued Community,

The John L. Scott Foundation was created in honor of our 
founder, John L. Scott, a philanthropist and community 
activist who believed in the value of giving back. Today, the 
John L. Scott Foundation is funded by the generous donations 
and volunteer efforts of my fellow sales associates and 
employees. These voluntary contributions enable the John L. 
Scott Foundation to sponsor events that help to raise millions 
of dollars for more than eighteen children Children’s Hospitals 
throughout the Pacific Northwest.

We would really appreciate your support! As the owner of 
the John L. Scott Salem Real Estate Office, I am proud of 
all of our agents and their contribution to the community. If 
you have been following the previous community campaign 
published here in the Salem Business Journal, you will have 
noticed the spot light on several of our agents giving back to 
the community.

When you choose to work with John L. Scott Real Estate, you 
can feel good knowing that together we are helping to ensure 
that the children in our community have access to quality 
medical care and that our agents are big contributors to the 
community. Thanks for your help with this endeavor. 

We hope that the coming New Year brings you much 
happiness and prosperity.

Sincerely,

Pam McCarthy
Pam McCarthy,
Owner/Principal Broker
John L. Scott Salem Real Estate
Helping Kids Stay
Healthy and at Home
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prints made on inkjet printers) by more 
than sixty collectible international artists, 
plus sculpture, art glass, and ceramics. It is 
also home to a major presentation of Disney 
Fine Art, including the recently launched 
Pixar Collection.

These days, Yost characterizes himself 
as “serendipitous” rolling with the flow 
with nothing left to prove. He says he has 
no lofty personal ambitions. “I’m simply 
dedicated to making this city—our state—a 
greater place. Greater for art, music, theater 
and general livability. Giving kids, their 
parents and teachers, incentives and space 
to perform and grow. To become special 
and recognize and realize their dreams.” 

When asked what his greatest 
accomplishment has been besides flexibility, 
Yost replied, “I guess I haven’t achieved one 
yet. My future is to embolden downtown 
property owners, retailers, residents, and 
the city council to take downtown to a level 
not achieved since the late 1920s. After so 
many failed magnificent intentions, it’s 
time to create a vision all can accept. I will 
be working on it before I begin the magic 
carpet trip to the sky. Onward!”

In more specific terms, Roger would like 
to see paid parking downtown to improve 
shopper turnover. And he feels no one is 
really effectively representing downtown 
now after a series of organizations tasked 
to do that have come and gone.

Additionally, he believes that Salem 
needs an “entertainment zone” in the heart 
of town (hear, hear) and a commuter line 
between Portland and Eugene with Salem 
as the hub. He remains eternally optimistic 
about the future of Salem.

Yost gives a lot of credit for anything 
positive that he’s doing these days to 
Rebecca Maitland, his right hand person 
whom he bumped into when she working 
for the now defunct Salem Downtown 
Association in 2004. She’s not only creative 
director/VP for the Reed Opera House but 
also, creative director/VP for Yost’s QA 
Properties (abbreviated from his original 
property acquisition, the Queen Anne 
Apartments) and curator at the Roger Yost 
Gallery.

As for his family today, Roger has two 
grown children, daughter, Katheryn, a 
retired attorney who lives in Denver and 

son, Douglas who’s the manager of a PETCO 
in Portland. They’ve given him 5 wonderful 
grandchildren.

Yost has received far too many awards 
over the years to list here in this column 
but one of his most prized is the 2010 
Heritage Enterprise Award presented by 
the Willamette Heritage Center. It’s an 
award for leaders and/or organizations 
who have significantly contributed to the 
Salem community’s cultural heritage. He 
was also honored with a 2013 Distinguished 
Service Award by the Salem Area Chamber 
of Commerce at the organization’s annual 
First Citizen banquet March 1st of this 
year.

Yost serves on a variety of boards, 
commissions and committees and is long 
time member and the current president 
of the Elsinore Theater Board of Directors 
and a huge supporter (and landlord) of the 
Salem Multicultural Institute and its award 
winning annual World Beat Festival, both 
in the Reed Opera House.

I could not help but become inspired by 
Yost and more optimistic about Salem’s 
future during my research on him and 
knowing him before our interview. One 
important recommendation I would make 
to any organization that he’s a part of: 
Pay very close attention to his ideas and 
feedback and realize they’re coming from 
someone who has been hugely, hugely 
successful as a visionary in a variety of 
circumstances. 

I’ve been part of too many meetings 
where a failure to value experience sitting 
right there in plain sight has resulted in 
an organization’s failure to realize its full 
potential. Word: I believe Roger Yost’s 
ideas and opinions should always be very 
carefully heard and legitimately considered. 
Always!

Roger Yost has been a writer, editor, 
adman, marketer, educator, film producer, 
lyricist, environmentalist, master gardener, 
nurseryman, restaurateur, art gallery 
owner, investor, landlord and as many 
of his employees would add: Coach and 
Mentor. He remains almost all of them to 
this day. He takes life where it leads him, 
optimistically. Onward! o

Bill Isabell is also chief meteorologist 
for KBZY Radio, Salem’s First Choice, 
1490am    

“ISABELL” from page 7

Wells Fargo Customers 
Donate $600,000 To Aid 
Philippines Typhoon Relief

Using the company’s expansive 
ATM network, Wells Fargo customers 
throughout the United States have 
so far donated more than $600,000 
to the American Red Cross Disaster 
Relief Fund to provide help to victims 
of Typhoon Haiyan in the Philippines. 

From now through Dec. 11, Wells 
Fargo customers can make a donation 
at more than 12,000 Wells Fargo ATMs 
across most of the nation, including 
Oregon and Washington. Customers 
will not be charged a fee for using 
this service and 100 percent of the 
donations will be sent to the American 
Red Cross. 

“We are overwhelmed by the 
generosity of our customers,” said 
Alicia Moore, head of Wells Fargo ATM 
Banking. “As those in the Philippines 
work to overcome this terrible tragedy, 
your support is incredibly valuable. We 
encourage others to consider making a 
contribution to the relief efforts. Every 
dollar makes a difference.” 

Earlier this month, Wells Fargo 
announced that it would support the 
Philippines typhoon and flood relief 
effort with separate grants of $125,000 
going to the American Red Cross and 

the International Medical Corps. 
Wells Fargo has also decided to extend 

until Dec. 14 a temporary fee waiver for 
customers who want to send money to the 
Philippines to support their friends and 
family. Earlier this month, the company 
announced it would temporarily waive all 
remittance transfer fees for ExpressSend 
transfers from an eligible checking or savings 
account to people in the Philippines. 

“Communities all over the Philippines 
are still reeling from the devastation of 
this terrible storm, and we know that our 
customers want to send as much as they 
can to help,” said Daniel Ayala, head of 
Wells Fargo’s Global Remittance Services 
Group. 

“We’ve extended our remittance transfer 
fee waiver so that our customers have more 
time to help their families, friends and 
communities back in the Philippines.” 

Customers can send funds to their 
family or friends in the Philippines at a 
number of remittance network members 
- including Bank of the Philippine Islands, 
BDO Unibank, Metrobank, M.Lhuillier 
and Cebuana Lhuillier - by calling Wells 
Fargo Global Remittance Services at (800) 
556-0605, going online at wellsfargo.com, 
or visiting a Wells Fargo bank. The first 
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Oregon’s own A-dec, manufacturer of 

dental chairs, dental lights, and equipment 
is this month’s United Way (UW) featured 
corporate partner.  The company was 
founded in 1964 by Ken and his wife, the 
late Joan, Austin.  With a goal to improve 
the lives of dentists and their patients 
they grew the company into a successful 
worldwide manufacturer, reaching over 
100 countries.   They are as successful as 
they are generous. 

It is the combination of leadership 
advocating for UW and giving by example,  
a two week timeframe of a multitude of 
special events, auctions, activities and a big 
finale company celebration that employees  
can look forward to once a year, which is 
the formula to a successful campaign. 

A-dec’s CEO, Scott Parrish engages all 
employees in their United Way efforts.  
In October, they start off with our annual 
kick off meetings.  These meetings are to 
introduce United Way and the organizations 
the UW supports to their 900 employees.   
A-dec has two weeks designated to each 
department for sponsoring fundraising 
activities.

Each year United Way appointsa company 
coordinator and an assistant who will be 
the coordinator the following year; they in 
turn have a small team of 6 other employees 
who assist in various parts of the campaign. 
In addition  A-dec also generously provided 
two Loaned Executives to assist in this 
year’s campaign.  A-dec is a firm believer 
in giving back to the community not only 

through the annual United Way campaign 
but by encouraging employees to volunteer 
and fielding a team of employees for our 
volunteer day of action in June. Scott 

“Every year employees 

look forward to 

participating in ‘United 

Ways Days’ at A-dec.  

Our campaign’s success 

is the result of our 

employees’ commitment 

to helping local charities, 

knowing that their dollars 

are spent lending a hand 

to needy individuals in 

our own tri-county area.” 

Oregon’s Own A-DEC

Visual Artist applications for the 65th 
Annual Salem Art Fair & Festival are now 
available online at www.zapplication.
org and are due February 3, 2014. Other 
applications and deadlines, including 
musical performers, food booths, the David 
A. Cohen Kids’ Court, and the Cultural Cor-
ridor, are available at www.SalemArt.org.

The 65th Annual Salem Art Fair & Festival 
will be held from 10 am-7 pm on July 18 and 
19, 2014 (Friday and Saturday) and from 
10 am-5 pm on July 20, 2014 (Sunday) in 
Salem’s picturesque Bush’s Pasture Park.

 Produced by the Salem Art Association 
(SAA) as an annual fundraiser, the lively 
art-filled festival has become one of the 
mid-Willamette Valley’s most anticipated 
summer events and is ranked top 20 in the 
nation by the Art Fair Source Book, among 
more than 1,400 festivals. 

The festival, which attracts approximately 
35,000 visitors each year, includes a 200-
booth Artist Marketplace, two entertainment 
stages, hands-on arts activities for children 
and adults, demonstrations of traditional 
arts, a Cultural Corridor and 28 food 
booths. Related events include an opening 

celebration, a children’s parade, and the 
Get Your Color On 5K Walk & Run for the 
Arts.

The Salem Art Association (SAA) is a 
501(c)(3) nonprofit cultural organization 
dedicated to art education, art appreciation, 
and historic preservation in Salem and 
surrounding communities and is one of 
the largest community arts organizations 
in Oregon. SAA operates the Bush House 
Museum and Gardens and the Bush Barn 
Art Center in historic Bush’s Pasture 
Park. SAA prohibits discrimination based 
upon race, color, sex, religion, national 
origin, age, disability, sexual orientation 
or any other legally protected right. SAA 
is firmly committed to a policy of equal 
opportunity.

SAA also runs Community Art Education 
programs that bring art classes to over 
14,000 students, teachers, administrators 
and parents in Marion, Polk and Yamhill 
Counties each year. SAA creates and runs 
the annual Salem Art Fair & Festival. 
The Art Fair reaches all segments of the 
community on the third full weekend in 
July each year in Bush’s Pasture Park. 

This major community event includes the 
200-booth Artist Marketplace, two stages, 
hands-on arts activities for children and 
adults, artist demonstrations, information 
booths hosted by approximately 35 cultural 
organizations, and food booths run by other 
local nonprofit organizations. For more 
information visit www.SalemArt.org. 

Salem Art Association December Events
All events are free and open to the public 

unless otherwise noted.
Friday, December 6, 5:30-8:30 pm,
Fine Art Friday: “Jewelry by Robert 

Dudenhoefer”: Join SAA members 
and artists for a celebration of James 
Southworth: Colors of France, featuring 
new pastel works depicting scenes of Paris 

2014 Salem Art Fair & Festival 
Applications Open

Parrish, President of A-dec, believes that 
giving back to the community makes for 
better employees and a better company.   
A-dechas engaged in a workplace campaign 
for 37 years and has approximately 55% of 
its employees giving to a 
UW campaign. 

Parrish says, “Every year 
employees look forward 
to participating in ‘United 
Ways Days’ at A-dec.  Our 
campaign’s success is the 
result of our employees’ 
commitment to helping 
local charities, knowing 
that their dollars are spent 
lending a hand to needy 
individuals in our own tri-
county area.  A-dec matches 
all employee contributions 
and “double-matches” the 
increase in dollars raised over the prior 
year.  This is an incentive for working 
together to reach our annual giving goal.”

Just a reminder, it is the end of the year, a 
great time to make a charitable contribution.  
If you have a vehicle (running or not) to 
donate, you can do so before December 31st 

and get a 2013 tax deduction 
while helping the United Way 
of the Mid-Willamette Valley.  
Call toll-free 1-866-392-4483 
or donate on-line at www.
donateforcharity.com.  

You can also save money at 
Elsinore Framing & Art Gallery 
and impact your community. 
Now through December 31st 
you can get 25% off your 
purchase of in-stock custom 
framing, in-stock framed 
artwork and prints, and gallery 
gift certificates ($100.00 
increments) and the gallery will 

donate the equal amount of your savings 
to UW.  For more information on how to 
participate, call 503-363-1651 or visit www.
unitedwaymwv.org.  

A very happy holiday to everyone.  Thanks 
for sharing.  Give.  Advocate.  Volunteer. 
LIVE UNITED. o

“It is the 

combination 

of leadership...

which is the 

formula to 

a successful 

campaign”. 

and the French countryside by one of 
Salem’s most accomplished artists.

This event also includes 
a jewelry trunk show 
highlighting original designs 
by Elisa Saucy, Ann Rossol, Rob 
Dudenhoefer and Elizabeth 
Emerson. Each designer will 
present information about 
their new collections, as well 
as the techniques they employ 
in creating their work.

Bush House Museum’s dining 
room: Holiday décor, 2012. 
Sunday, December 8 & 15, 1-
4 pm, Bush House Museum 
Holiday Open Museum. 

The Bush House Museum celebrates the 
holidays with live music, seasonal stories, 
ornament decorating and traditional 
holiday decorations. Enjoy complimentary 
refreshments at the Bush Barn Art Center 
along with a unique selection of Holiday 
gift items in Holiday Showcase, ArtMarket 
and Handcrafted for the Holidays. Bush 
House Museum’s Handcrafted for the 
Holidays features exquisite wooden bowls, 
hand-woven scarves, hand-quilted pieces 
and other traditionally inspired crafts. 
December 8 & 22 Historic Deepwood 
Estate will share in the fun from 1-4 pm, 
with Santa, live music, holiday treats and a 
beautiful array of holiday decorations.  o
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SBJ FOOD COlUMNIST  lUllU TRUiT

Heat Up A Cold DayI have been on this hot path before, but 
the subject is addicting so I feel compelled 
to write about it again. If I didn’t have my 
two dogs already named Ginger and Guido, 
I would have called one “Scoville” and the 
other “bhut jolokia” or jolo for close friends. 
I have been reading about hot chili because 
it just happened that a friend of mine 
brought me about 8 lbs of jalapenos. He 
also said that he had a lot 
more if I were interested.  
My brain went to work 
obviously on what to do 
with all this “hot stuff” 
because we didn’t want 
to reject the extra coming 
in. 

So I put in a call to a chef 
friend and we started the 
creativity juices flowing. 
There are a lot of jalapenos 
being manipulated as I 
write. I had to leave for 
an overnight trip and when I left, my house 
smelled of smoked jalapenos thanks to my 
chef friend, Roger. I just put them in my 
food drier and by the time I go back home, 
they should be just great and perfectly dried. 
–Well, at least I hope! I am on a flight back 
home now).

Because of my newly received gift, I looked 
into the “hot pepper” subject and I can tell 
you that itreally is a hot subject. Yes, we 
already know that chilies (hot peppers) 
contain capsaicin, but at least I didn’t know 

that horticulturists consider them a fruit. 
Capsaicin is “an alkaloid compound that 

binds to pain receptors 
on the tongue, 
producing a sensation 
of burning”. Because of 
the endorphin release, 
there is a sensation of 
pain and pleasure. 

Strangely enough, 
birds cannot taste 
capsaicin. To measure 
the heat in the chili, 
a Scoville Heat 
Unitsscale (SHU) is 
used as a standard. 

Originally the Scoville test was used to test 
how many drops of sugar it would take to 
dilute the heat of a chili. Now there is a 
more reliable high performance test but still 
reported in the Scoville units.For example, 
one of the future names of my dogs, “Bhut 
Joloka, a chili from India, is a hundred and 
fifty times hotter than a jalapeno on the 
SHU. 

It looks like men are into chilies (as much 
as women are into cupcakes) - enough 
to make hot sauce one of the ten fastest 

growing industries, along with solar panels 
and online eyeglass sales. How can you 
resist a hot sauce with the name of “Scorned 
Woman”,or “Jump up and kiss me.” Some 
of the real hot ones: seven types of Bhut 
Joloka, five of Trinidad Scorpion, Butch 
T’s, four Douglah 7 pot–so called because 
it is said that one of them will season 7 stew 
pots-three Trinidad Moruga Scorpions, two 
Jonah 7 pots, and Carolina Reaper. I know 
that The “Final answer”has 1.5 million SHU 
(no, there is no misprint here), Ground zero 
has 321,900; Beyond Insanity has a mere 
135,600 SHU.

I have tried as many different foodsfrom 
different countries as possible and I can 
say that a lot of them had at least a 
couple of dishes with some “heat”. No 
wonder that industry is “hot” (yes, pun 
intended).

Also Italy is not immune from the 
“heat.” In southern Italy there 
are quite a few dishes with 
hot peppers. 
C a l a b r i a 
has a great 
variety and 
they are very 

tasty.
We think chilis are good for you, even 

though it has not been proved, but in 
China, traffic cops hand out chilis to keep 
drivers alert. What do they know that we 
don’t? Eheyyy, maybe we should open 
chili dispensary shops at truck stops and 
maybe the State will pay for them to keep 

everybody safe!!!!!!!!! Until next 
time, keep on cooking o

Visit Lullu at Lullu’s Tutto 
Cucina, “Everything for the 
kitchen”. 357 Court Street, 
downtown Salem.

“How can you 

resist a hot sauce 

with the name of  

“Scorned Woman”, 

or “Jump Up 

and Kiss Me.” ?

17th Crystal Apple Awards Honors Twelve
The Crystal Apple Awards were 

phenomenal!  We celebrated and honored 
great educators in our community. 

Twelve local educators were honored with 
a 2013 Crystal Apple Award Thursday, Nov. 
17, 2013 during Salem-Keizer’s annual gala 
celebration of education excellence.

The recipients, including teachers at all 
levels, instructional assistants, a campus 
monitor and a principal, were chosen from 
a list of 52 nominees, and honored before 
a full house at Salem’s historic Elsinore 
Theater.

The event recognizes local educators who 
provide students with educational options, 
go beyond their regular job duties to benefit 
students, and demonstrate best practices. 
Nominations come from community 
members, students and parents.

“Everyone should be proud of the 
outstanding educators we have in our 
community,” said Brent Neilsen, President 
of the Salem-Keizer Education Foundation. 
“Everyday these honorees bring their very 
best to their jobs, going above and beyond 
to provide our kids the kind of education 
they need to face today’s, and tomorrow’s, 
challenges.”

The Crystal Apples were handed 
out by Neilsen, Salem-Keizer Schools 

Superintendent, Sandy 
Husk, Derick Milton, 
President of the Keizer 
Chamber of Commerce, 
Ryan Allbritton, President 
of the Salem Area 
Chamber of Commerce 
and Sharon McKee of InHouse Graphics 
and Mike Basinger of Select Impressions, 
this year’s co-title sponsors.

Dr. Hilda Rosselli, Deputy Director for 
College and Career Readiness, Oregon 
Education Investment Board presented two 
former Western Oregon University Crystal 
Apple Award Scholarship recipients who 
are teaching in Salem-Keizer schools in 
honor of a decade worth of scholarships.  To 
support their instruction and professional 
development needs $600 was awarded 
to Mari Vasquez, the recipient of the first 
scholarship in 2003 and who is teaching 
at Stephens Middle School.  The other 

recipient, Elise Eppley teaches at Auburn 
Elementary School.

The fourth annual Crystal Apple Business 
partner award was given to two organizations, 
Cherry City Metals represented by Ryan 

Schultz and Big 
Town Hero of Keizer, 
represented by Scott 
White.

Tom Hewitt, Judson 
Middle School drama 

teacher and local actor and comedian, again 
served as emcee for the event. Arriving 
nominees were treated to a red carpet walk 
broadcast live inside the theater and hosted 
by Brent DeHart.

In 1996, Salem Chamber business 
representatives teamed with local 
educators to begin the Crystal Apples as a 
way to encourage and recognize education 

excellence in Salem-Keizer schools. 
Presented by the Salem–Keizer Education 

Foundation in collaboration with the 
Salem-Keizer School District and the Salem 
Area and Keizer Chambers of Commerce, 
the Awards celebrate and recognize those 
teachers, administrators and support 
staff who exceed all expectations of their 
profession and who engage community in 
their work. Since its inception, the Crystal 
Apple Awards has been replicated in 
communities throughout the United States.

Honorees: 
Teresa Maciel, Bilingual Instructional 

Assistant, Stephens Middle School;  Deleah 
Salstrom, Campus Monitor, McKay High 
School; Heidi Tavares, Literacy Teacher, 
McNary High School; Todd Wieweck, 
Culinary Arts Teacher, South Salem High 
School; Jessica Morgan, Fourth Grade 
Teacher, Sumpter Elementary School; Kim 
Cummings, Special Education Instructional 
Assistant, Walker Middle School; David 
Baumer, Fifth Grade Teacher, Gubser 
Elementary School; Denisha Blondin, 
Social Studies Teacher, Parrish Middle 
School; Ed John, Principal, West Salem 
High School; Dottie Knecht, Biology 
Teacher, South Salem High School; Jessica 
Sydow, Fifth Grade Teacher, Clear Lake 
Elementary, Nancy Ingerson, German 
Teacher, West Salem High School. o
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Wells Fargo 
To Donate 
$100,000 

Wells Fargo will donate $100,000 total to 
a group of five nonprofit groups in Portland 
to help an estimated 720 local families 
either obtain or retain a home.

The gift is part of the $6 million that Wells 
Fargo is giving to 67 nonprofits across the 
nation through its 2013 Leading the Way 
Home program Priority Markets Initiative, 
intended to help revitalize and stabilize 
neighborhoods.

The Portland recipients are Hacienda 
Community Development Corporation, 
African American Alliance for 
Homeownership, Native American Youth 
and Family Center, Portland Community 
Reinvestment Initiatives, and Proud 
Ground.

They will use the funds to provide 
homebuyer education and counseling, 
provide foreclosure prevention education 
and counseling, help families into 
homeownership and achieve mortgage 
preservation solutions, provide credit repair 
and financial literacy education to prepare 
for homeownership, and leverage additional 
public and private funds in support of 
homeowner education, counseling, and 
financial literacy.

“These five groups were chosen for this 
funding because they have successful 
histories of helping local families obtain their 
own homes through building or renovating 
homes or by providing counseling to the 
buyers,” said Cobi Jackson of Portland, 
Wells Fargo’s Community Development 
officer for Oregon and S.W. Washington.

The Leading the Way Home program 
Priority Markets Initiative provides grant 
support for neighborhood projects located 
in areas designated for revitalization to help 
accelerate growth, stability and investment 
in distressed areas. 

“Wells Fargo is bringing much needed 
support to nonprofits in local communities 
to help them grow and thrive,” said Kimberly 
Jackson, executive director of Wells Fargo’s 
Housing Foundation. “We believe the work 
of the nonprofit community is a critical 
conduit to revitalize neighborhoods in cities 
that have been impacted by the challenging 
economy.”

The Leading the Way Home program 
Priority Markets Initiative grants are 
administered through the Wells Fargo 
Housing Foundation. The foundation 
has invested more than $284 million 
since 1993 to support affordable housing 
and community revitalization programs. 
Housing Foundation programs have also 
delivered 4.7 million volunteer hours to 
build or rehabilitate more than 5,000 
homes during the past 20 years.o

Reinke 
Honors
Stettler

Reinke Manufacturing Company, Inc., 
a leading manufacturer of mechanized 
irrigation systems, is excited to announce that  
Stettler Supply Company in Salem, Ore., has 
been recognized as one of the top five highest 
selling dealers in the Southwest Territory, in 
acknowledgement of the company’s 2012-
2013 marketing year success. 

Stettler Supply Company also received a 
Gold Reinke Pride award. The dealership 
was honored during Reinke’s recent annual 
convention held October 20-22, 2013, in 
Omaha, Neb.

“Congratulations to Stettler Supply 
Company on this recognition of their 
hard work and success,” said Reinke Vice 
President of Marketing Tim Goldhammer. 
“We appreciate their ongoing commitment 
to Reinke and to their community. We are 
proud to have them as a dealer.” 

Reinke dealerships from across the 
United States and Canada gather each year 
to attend the company’s convention. The 
convention awards ceremony recognizes 
select Reinke dealerships for their hard 
work and dedication to sales and marketing 
throughout the past year.

Reinke recognized record attendance at this 
year’s convention. Gold, silver and bronze 
Reinke Pride awards were given to a total of 
118 dealerships. The Reinke Pride awards are 
determined as part of an incentive program 
that distinguishes superior achievement 
levels according to an evaluation based 
on a dealership’s exterior and interior 
housekeeping and maintenance, indoor and 
outdoor displays, safety, retail environment, 
merchandising, professionalism, promotions 
and event participation, and market share. 

“It’s great to be able to come together each 
year to applaud the efforts of our dealers 
and recognize them among their peers,” said 
Goldhammer. “Our annual convention is an 
opportunity for Reinke and our dealers to 
share ideas, have some fun and get set for 
another successful year in the agriculture 
industry.”  

ABOUT REINKE MANUFACTURING 
COMPANY, INC.

Headquartered in Deshler, Neb., Reinke 
Manufacturing Company, Inc. is one of the 
world’s most recognized manufacturers 
of center pivot and lateral move irrigation 
systems. Since 1954, Reinke has developed 
products designed to increase agriculture 
production while providing labor savings 
and environmental efficiencies. Reinke is a 
continued leader in industry advancements 
as the first to incorporate GPS, satellite-
based communications and touchscreen 
panel capabilities into mechanized irrigation 
system management. For more information 
on Reinke or to locate a dealership, visit 
www.reinke.com or call 402-365-7251. o

US News & World Report 2014 
Rank HLGR In“Best Law Firms” List

Harrang Long Gary Rudnick P.C. has 
been ranked in the 2014 “Best Law Firms” 
list by U.S. News & World Report and Best 
Lawyers® in the following areas:

Metropolitan Awards
•Tier 1, Portland, Administrative/ 

Regulatory Law
•Tier 1, Portland, Appellate Practice
•Tier 1, Portland, Commercial Litigation
•Tier 1, Portland, Professional Malpractice 

Law – Defendants
•Tier 1, Eugene, Commercial Litigation
•Tier 1, Eugene, Employment Law – 

Management
Firms included in the 2014 “Best Law 

Firms” list are recognized for professional 
excellence with persistently impressive 
ratings from clients and peers. Achieving 
a ranking signals a unique combination of 
quality law practice and breadth of legal 
expertise.

The 2014 Edition of “Best Law Firms” 
includes rankings in 74 national practice 
areas and 120 metropolitan-based practice 
areas. The U.S. News – Best Lawyers 
“Best Law Firms” rankings, for the fourth 
consecutive year, are based on a rigorous 
evaluation process that includes the 
collection of client and lawyer evaluations, 
peer review from leading attorneys in their 

field, and review of additional information 
provided by law firms as part of the formal 
submission process. Clients and peers were 
asked to evaluate firms based on the following 
criteria: responsiveness, understanding of 
a business and its needs, cost-effectiveness, 
integrity and civility, as well as whether 
they would refer a matter to the firm and/or 
consider the firm a worthy competitor.

About Harrang Long Gary Rudnick P.C.
Harrang Long Gary Rudnick P.C. (HLGR) 

is a law firm founded in 1957, with offices 
in Portland, Eugene, and Salem, Oregon. 
HLGR assist a wide variety of individuals, 
businesses, and organizations with legal 
advice, business transactions, litigation, 
appeals, administrative proceedings, and 
government relations. HLGR is AV-Rated® 
by Martindale-Hubbell and was named to 
the “Best Law Firms” 2014 list by U.S. News 
& World Report/Best Lawyers®. For more 
information about HLGR, go to harrang.com 
o
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Accurate PMR (Precious Metal Refineries) 
Shines As Salem’s New Refinery

Accurate PMR is Salem’s 
greatest new addition, 
and offers the community 
highly collectible gold 
and silver coins, bars 
and bullion at amazing 
prices, providing high 
levels of profit and secure 
investments.  Accurate 
PMR’s refining facilities 
also provide customers 
the means to purify and 
refine the content of 
precious metals.

Transparency and 
Accuracy

Most refineries are set 
up to work on precious 
metals behind closed 
doors, but Accurate 
PMR invites you to 
witness your lot being 
melted. Accurate PMR 
has a comfortable 
waiting area with bullet-
proof walls and windows for 
your protection as melting takes 
place. The purity of your precious metals is 
always assured and documented.

Accurate PMR’s facility is equipped with 

December 7th Toy & Book Drive
Team in Action is partnering with the 

Salvation Army Ray & Joan Kroc Corps 
Community Center to host a Toy and Book 
Drive on Saturday, December 7th to benefit 
The Salvation Army’s Christmas Toy 
and Joy Project which assists over 1,000 
families with Christmas food boxes, new 
toys and books for their children.  

Team in Action is a group of social 
service agencies which includes: Easter 
Seals, Northwest Human Services, United 
Way of the Mid-Willamette Valley, City of 
Salem, Mano a Mano, Child Care Resources 
&Referrals, Marion County Health 
Department, and WVP Health Authority.

When:  Saturday December 7, 2013, 
11:00 a.m. to 8:00 p.m.

Where:  Fred Meyer, North Salem Store, 
2855 Broadway Street NE, Salem

Salem Speaks Up! December 10th
Salem Speaks Up! Commemoration of the 

65th Anniversary of the UN Declaration of 
Human Rights .

When: Tuesday, December 10, 2013, 
7:00 p.m. (Doors open at 6:30) 

Where: First United Methodist Church, 
600 State St. NE, Salem

United Way 
Charitable Events

the latest technology and state of the 
art assaying equipment used to test each 

lot of precious metals, ensuring that results 
are both accurate and precise. Clients 
receive a certified analysis of all metals 

processed or refined.
One day settlements
Accurate PMR takes 

pride in their timeliness 
and efficiency. Time is 
valuable, and Accurate 
PMR transacts your 
settlement in a matter 
of hours.

P e r s o n a l 
relationships

Accurate Precious 
Metals Refineries 
recognizes the value of 
personal relationships 
and the details that 
make service great. 
PMR strives to build 
personal relationships 
with clients, and works 
diligently to maintain 
your confidence and 
trust. Ensuring clients’ 
complete satisfaction 
is always priority. 

Accurate Precious Metals 
Refineries is built on the belief that trust 
is the most important asset to a successful 
business. 

Trust can only be earned, and Accurate 

PMR extends the invitation for service.
A few testimonials: “Accurate PMR is 

the most accommodating refinery I have 
ever dealt with…and never any unexpected 
charges or hidden fees. They call me if my 
scrap lot has any surprises”, Dan WenDell

“With Accurate Precious Metals Refineries 
I get the most out of my precious metals, 
fast turn around and competent personal 
service”, Diamond and Jewelry Buyer. 

 “We have been doing business with 
Accurate PMR for over a year or so, and 
have been very pleased with the honesty 
and fair pricing that the company has given 
to us”, Tony James.

“The facility that Accurate PMR provides 
is very friendly and safe. You can view your 
refining if you wish and see the process 
done from start to finish”, CourtWear / 
Jewelry Repair.

Accurate PMR’s commitment to their 
clients is to create an enviroment of comfort 
and safety.

We invite you to visit Accurate PMR at: 
1855 Hawthorne Ave NE Salem, OR 97301. 
We are open from Monday to Thursday at 
8:30-5 and on Friday from 8:30 to 3pm. 

Contact information: 503-400-5608; 
www.accuratepmr.com o
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Upgrading to new heating, ventilation and air conditioning, HVAC, 
equipment can be a great way to reduce your energy use, save money 
and improve comfort. Or tune up your existing HVAC system to extend 
the life of the equipment, reduce unexpected maintenance costs and 
avoid failures.

Energy Trust of Oregon offers technical assistance and cash incentives. 
Beat the cold weather and schedule your upgrade today.

+
Take control of your energy costs.
Visit www.energytrust.org/commercial or call 1.866.368.7878.

Serving customers of Portland General Electric, Pacific Power, 
NW Natural and Cascade Natural Gas.

WARM UP TO 
ENERGY SAVINGS

Choose New Ways To Be Transported Into 2014

RUSHING REFlECTIONS  BO RUShiNg

Enter quietly into the last month of the year. 
Measure our steps; monitor our breathing. 
Listen carefully for the things our intuitive 
nature will tell us; things that will help us 
balance out this year and prepare for the new 
set of months which are approaching. This 
is the time we each may need a good stock 
blend of solitude and camaraderie. Many 
things have paraded and swirled around us 
and before us in the past 11 months, mostly in 
fast forward motion! For some of us, it seems 
almost impossible that January will again be 
here soon. Before allowing the festivities of 
the holiday season to overcome us with a mix 
of glee, stuffed calendars and a list of must do 
and must have tasks and materials, might we 
each take a small portion of the end of 2013 
and think forward to the first days of 2014? 
With just a bit of time, we can map out a plan 
that will leave us less breathless and more 
full of vigor and strength for the New Year. 
The 2014 Plan I refer to is one of simplicity; 
one that includes plenty of “me and you” time 
to connect with each other and with those 
people and loved ones in our lives who are 
our lives. A Plan that provides a  strolling-type 
pathway into the next 12 months, a path that 
isn’t cluttered and littered with past year’s 
regrets and sticky tears shed over spilled 
dreams that didn’t make the cut for whatever 
reason. Or perhaps we’ll finally decide to let 
go of the lost feelings we harbor for some 
sparkling opportunities that we missed out 

on, releasing finally those prickling memories 
of the things that got away, turning instead 
to the amazing opportunities which are still 
within reach, waiting to happen.  

Perhaps this be the year we no longer build 
customized shelves to store and stack the 
things that are no longer working brightly 
in our lives. Many of us pay in large sums 
of self- contentment as we casually learn to 
give up tranquility, healthy movement and 
stress released actions in our lives. We allow  
our minds to waddle around in mud-stuck 
thoughts and processes that use the power & 
permission we give it to bring us down. Or, 
in some cases, leave us standing on a street 
corner, waiting for a bus that never arrives. 
Read on....

Years ago I read a short story from a 
collection of ideas to help jumpstart us out 
of the  doldrums times in life. It was a story 
of a woman who stood day-after-day in one 
spot, on a corner, waiting for a bus. Each day 
she would arrive, stand there with her bags 
and belongings, watching down the road 
for the bus that would take her where she 
wanted to go. And each day, the bus never 
came. However, in retracing the months and 
years that made up her encampment on that 

corner, it was noted that she had an abundant 
array of vehicles and other devices that could 
have easily transported her to wherever she 
wanted/needed to go. There were thousands 
of taxis that arrived; tandem bicycles offering 
a ride; scooters, skateboards, in-line skates, 
carpools, a rickshaw, a donkey, a helicopter, 
a wheelchair, a sofa on wheels, a forklift, 
someone offering a pogo stick, and even 
a circus parade led by an elephant with a 
passenger basket on its back!  Each resource 
that passed the woman on the corner would 
call out “Come, go with us. Let us take you 
where you want to be!” All were offering 
to help her get to her destination. She told 
each one, “I’ll just wait for the bus; it’s how 
I always travel.” When asked by a passer-by 
why the woman stood there day after day, 
refusing all other offers, preferring instead 
to wait for the proverbial “bus that never 
arrived”, she simply said “It’s my routine; 
it’s what I am used to; it’s what I’ve come to 
expect in my life.”  

We at Rushing Real Estate, as we recall 
the many opportunities we had privilege in 
being  part of, and a few other projects that 
baffled or alluded us, we are carefully taking 
stock and making plans for a fabulous new 

year. We’ll 
not be found 
waiting for a 
bus that never 
arrives! We 
are making/
taking the 
time to reflect on the wonderful happenings 
we’ve witnessed this past year and looking 
forward to all the plans we have for 2014. 
A year of simple, hard work, with projects 
threaded together in communication, 
dedication, truth, powerful self-inspiration 
and a great sense of respect for our Team, 
our clients, our families and friends and 
our communities. Wishing each of you a 
wonderful holiday season with plenty of 
momentum into the new year.  o

Bo Rushing in collaboration with Linda 
Harris (reprinted from SBJ, 2011)

Bo Rushing, CCIM, owner and principal 
broker of Rushing Real Estate, Inc. (503) 
588-8500, bo@rushinggroup.com, www.
rushinggroup.com

Linda Harris, freelance writer and managing 
partner in the Employee and Process 
Development firm of Harris & Associates, 
(503) 951-0886, lharris@monitorcoop.com 
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Enjoy the view of countryside from this very well 
maintained home. Enjoy private get togethers 
out back or around the fireplace in family room. 
Main floor fourth bdrm or office, and well 
landscaped fenced yard added to the features. 
Spacious kitchen overlooks covered deck & three 
bedrooms. Super sized garage round out the list 
and it is all move in ready in a quiet neighborhood. 
4 Bd, 2.5 Ba, 2588 sqft, 0.23 acres. Polk County, 
Oakside Estates. $260,000, (MLS: 668982)
Galen Olsen, Agent: (503) 551-6071, 

JOHN L. SCOTT-SALEM

Premier view of the Coastal Mountain Range and 
the West Salem Hills! This custom built, one-
owner home was engineered for this site. 5 Bdrms 
+ den, 3 Ba, 3146 SF home located in desirable 
South Salem. 9’ ceilings throughout, SS appls, 
abundant storage, spacious decks with amazing 

views! $425,000 (669019)
Rick & Ande Hofmann 503-390-8000 

#2455, RE/MAX Integrity

TOTALLY  IMPECCABLE!  
Private gated retreat, Idyllic setting, creek & pond 
on 1.13 acres! Impeccable in & out, FINE home with 
3245 SF & views out all windows.  Amenities abound! 
Three car garage with tons of cabinets;  incredible, 
heated 32’ x 40’ / 2200 SF shop with 2 levels &and 

3 bays!  $498,000 (667114)  
Don Meyer 503-999-2381  
RE/MAX  Integrity

Cambridge at its best!!! Nicely updated home 
on 0.22 acre lot with gorgeous trees! Granite & 
stainless in the kitchen, and newly updated 2.5 
baths. 3 bedroom, 2-storey home. Living room 
and separate family room, formal dining. Great 
covered deck for year round barbques! Kitchen 
remodel in 07. Vacuum system. Garage is 924 sq 
ft!!! South Salem, Cambridge Woods.

$284,000 (668701)
Margaret Broaddus, (503) 871-2741, 

JOHN L. SCOTT-SALEM

Fabulous View of the Willamette River & Coast 
Range! 4 Bdrm, 3 Ba, 3679 SF home on 2.84 
acres. Gas frplc in LR. Wet bar & blt-in entrtnmt 
center in FR. Granite, SS appliances & WI pantry 
in Kitch.  Lots of storage. Natural beauty and 

privacy! $699,500 (667189) 
Rick & Ande Hofmann, 503-390-8000 
Code #2425,  RE/MAX Integrity

A little bit of country. 3.31 acres North of 
Woodburn. 1825 sqft red brick home on an 
emerald green house & meticulous landscape. 
Garages, shops & carport for your toys. Over 500 
Christmas Trees aged to harvest & room to grow 
a huge garden . This is your dream mini-farm. 
3 bedrooms, 2 baths. $350,000, (669997)
Danny Hill, Agent: (503) 807-4386

JOHN L. SCOTT-SALEM Office: (503) 585-0100

Why live in West Salem? THE VIEW! 
Outstanding custom built home with view of 
Cascade Range. Recently updated and basement 
now completely finished. Sewing/craft room 
and cozy family room with gas fireplace. Many 
amenities not found in newer homes. 5 bedrooms, 
3 baths, 3268 sqft, 0.19 acres. Extra breakfast 
room/nook, rec room & full basement. Covered 
deck, cedar wood siding. $320,000 (668775)
Jo Ann Naff, Agent: (503) 949-7598

JOHN L. SCOTT-SALEM Office: (503) 585-0100

 ONE OF A KIND ESTATE
Spectacular, 4661 SF Manor with unsurpassed 
views of valley and river, on nearly 7 acres. Italian 
marble foyer, chef’s kitchen includes dual DW and 
subzero frig, master w/dual WI closets, in-home 
prof. office, huge utilit/craft room. Double heating 
and cooling systems, unimaginable storage areas. 

$990,000 (664443). 
Marilyn Shotts, 503-510-2473. RE/MAX  Integrity

One owner, desirable South neighborhood! 
Lovely home on 0.33 acre lot, with an oversized 3 
car garage, and RV parking! New roof & gutters. 
New siding on front of house. Hrdw floors & 
granite counters. High ceilings and bonus loft 
space. Liv Rm & Family Rm separated by gas 
fireplace. Formal Dining Rm plus informal 
dining space. Deck & patio for entertaining in 
large, landscaped yard w/ fountains & outdoor 

lighting. $289,900, (666889)
Margaret Broaddus, (503) 871-2741 

JOHN L. SCOTT-SALEM

CLASSIC CANDALARIA!
Three Bdrm, 2.5 Ba, 2806 SF home in South 
Salem!  2 fireplaces, updated applcs, hardwood 
floors. Many other updates. Bonus room in 
basement with wet bar & media area.  This home 

has Character!  $279,900 (669790)  
Rick & Ande Hofmann 503-3900-8000 
Code #2475,   RE/MAX Integrity

JUST LIKE NEW
You will love this great room w/ soaring windows, custom 
cherry built-ins,gas fireplace & balcony.  4 Bdrms, 2.5 
Bath, Entertainer’s kitchen w/granite, cherry cabs & 
floors, formal dining & fabulous master suite.  Oversized 
garage w/shop space & tons of storage in crawlspace.   

$349,900  (667626) 
Trevor Elliott 503-602-1039, RE/MAX Integrity

COME HOME!
Nearly 120 acres of a former dairy farm. 5 bdrms, 
3 baths, a great kitchen with some remodel 
updates.  80,000 sq.ft. of building & animal 
housing, 80 acres of tillable ground & water 
rights. Butte Creek frontage plus 20 acres of 

other pasture. $950,000 (670990) 
Marilyn Shotts 503-510-2473, RE/MAX Integrity

PERFECT EQUESTRIAN FACILITY
Newer 60 x 120 indoor arena & 7 stalls! 16.34 acres 
provides everything you need. Several pastures w/shelters, 
10 acres could be for hay, tack rooms, wash rack, and 
equipment. 25 x 40 shop, green house.  Beautiful,  3 bd, 

2 bath Skyline home with sunny, open plan. 
$395,000 (666500)  

Don Meyer 503-999-2381.   RE/MAX Integrityy

One-of-a-Kind Restaurant and adjacent buildings 
in outstanding location. Includes warehouse, 
manufactured and office buildings. Great 
investors acquisition with a history of successful 
operation. Has been renovated with new paint, 
roof and landscaping. Experienced restaurant 
people would enjoy this opportunity to own real 

property with outbuilding amenities.
$950,000, (669314)

Bob Knight, Principal Broker, (503) 949-4727
JOHN L. SCOTT-SALEM

PRIVATE & FULLY FENCED 
Own your own 2.5 acre park! Circulating pond w/fish & 
waterfall, treehouse with electricity, horseshoe pit & circular 
drive. Spacious 2 story, open style, 3/2 home w/20’ ceiling 
And large loft. Newer heat pump/furnace and roof. 2 decks 

for all your gatherings & outdoor enjoyment.  
$360,000 (669279) 

Don Meyer 503-999-2381, RE/MAX Integrity
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Since 1990, SAR has been doing a party 
where Realtors have donated so that poor 
and homeless Salem children, ages 1st 
through 8th grades, have a Christmas 
where there would not be one otherwise. 
Each child receives $50 in gifts from their 
wish lists from Santa.  The Unity Church 
also provides stuffed animals for each 
child. Senior citizens spend many many 
hours knitting hats and scarves for each 
child.  SAR also provides hygiene items 
including toothbrushes, toothpaste, floss, 
soap etc.

Over the years we’ve been able to serve up 
to 150 children each year. These children 
are referred to us by the Salem-Keizer 
school district.  This year, the real estate 
industry is really suffering and so is the 
community.  The school district has in 
excess of 250 children truly in need so we 
are hoping that the community can help 
us this year so that we may help these 
children.
 
  Since 1990, the Salem Association of 
Realtors has brightened the Christmas 
season for nearly 3,000 disadvantaged 
youth in our area. Volunteers of all ages 
gather to wrap presents, prepare food, 
paint faces, and generally summon the 
inner Santa Claus within to help 125 
children smile and receive the gifts of 
Christmas. The party is always a special 
and joyous time for the children, and all in 
attendence!

A very wise person once said “the gifts 
of time and love are surely the basic 
ingredients of a truly merry Christmas”. 
To each and every person who donates 
money, time, or helps us in any way, we 
hope you know the joy that you have 
provided for these children. We hope that 
both you and the children you have helped 
are blessed by this special and lasting 
holiday memory for years to come.

Special thanks go out to the SARCF Board 
and SAR Members for their hard work and 
leadership.

Party Time: Saturday, December 14th, 
2013 from 12 noon to 3:00 pm, at Salem 
Evangelical Activity Center.

For more information about donating, the 
party location, and volunteer opportunities 
please call 503-540-0081 or email: 
barbara@salemrealtors.com o
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