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INTEGRITY

CASCADE SCHOOL DISTRICT!
Remodeled Turn-Of-The-Century 5 bdrm, 2 ba, 2640 sq. 
ft. home in Turner. Large living room. Country kitchen. 
Vinyl windows. Large deck with fenced yard! Reduced to 

$199,000 (691158) 
Rick & Ande Hofmann 503-390-9660

PRIVATE SMALL ACREAGE –  
LARGE WELL APPOINTED HOME!

For The Discriminating Buyer perfectly maintained cus-
tom home and property. Home is spacious and comfort-
able. Great home for a large family. Kitchen has granite 
counter tops, lots of cabinetry and work area, eating bar 
and informal dining flows into the family room. Large 
game, family, & living rooms plus formal dining room. 
Deck off master bedroom with stairs leading to lower 
patio and gazebo with hot tub. Please view the virtual 
tour pictures for full appreciation of property. $799,000 

(701113) Roger Elliott 503-569-5003

SOUTH SALEM!
t 3 Bdrm, 2 Ba, 1595 sq. ft. home on large .39 acre lot. 
Milgard windows, updated baths/kitchen. Updated fur-
nace, hot water heater & well pump. Close to schools, 
busline, shopping. $219,900 (700871) Rick & Ande Hof-

mann 503-390-9660

24 + ACRE HORSE PROPERTY
A diamond in the rough. This could be wonderful horse 
property. Needs some TLC to bring it back to its former 
glory. House has updated bath. More room in a bunk 
house right behind main house with a bathroom. Seller 
planted 17,000 Christmas trees in 2004-2005 they are 
ready to harvest. Bring the animals and you are home. 
Bring your tools and make it shine. $374,900 (698536) 

Roger Elliott 503-569-5003

FIRST TIME HOMEBUYER ALERT!
3 bdrm, 1.5 ba, 1100 sq. ft. home in SE Salem. Gas water 
heater & furnace. Large, fenced backyard. RV space with 
disposal. Home warranty provided. $148,500 (699693) 

Don Meyer 503-999-2381

HOME W/ SHOP AND BUILDABLE LOT! Farm 
Home on its own well and great shop on almost a 1/4 
acres in town w/ partitioned build-able lot! Close to park, 
shopping and more. Home features hardwoods, vinyl 
windows, master suite with WIC, tile and soaking tub. 
Newly installed carpet in bedrooms. Updated kitchen with 
concrete counters, WI pantry, bar and nook. Downstairs 
family room. Shop can accommodate all your toys. Build 
another home here too! Total size of both lots is .39 acres. 
Front lot is .15 acres. Markers indicate corners. $319,900 

(700519) Trevor Elliott – 503-602-1039

Executive Properties

Triplex with Good Cashflow
Great Investment property, older triplex with a great cash 
flow. Covered entries, mature landscaping with fenced 
side yard, gas heat and water heater. Newer wall furnace 
in 581 & 585. Opportunity knocks! $105,000 (696752) 

Roger Elliott – 503-569-5003

THE MEADOWS IN KEIZER!
Vaulted LR, formal DR, updated kitchen. 3 bdrms, 2.5 bath, 1822 sq. 
ft home in desirable Keizer neighborhood. Fenced yard. Close to 

schools, park and busline. $279,900 (698339) 
Rick & Ande Hofmann 503-390-9660

MCNARY ESTATES!
Enjoy golf course living in this elegant 3 bdrm + den, 3 bth, 3717 sq. ft. home on the 7th green! Kitchen has lg 
cooktop island, granite & wine cooler. Floor to ceiling windows looking out on golf course from fam rm with cozy 
gas frplc. Mstr has lg walk-in closet, soaking tub & frplc. Year round fitness in temp controlled room with swim 

spa. $499,900 (700657) Rick & Ande Hofmann 503-390-9660
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Last September, Salem physician Dr. Bud 
Pierce announced his candidacy for Governor 
of Oregon.  Shortly after, he opened his cam-
paign office at 2001 Front Street in down-
town Salem.

William C. “Bud” Pierce, M.D., Ph.D. is the 
principal partner in Hematology/Oncology 
of Salem, one of the last physician-owned on-
cology practices in the Northwest. Annually, 
the practice cares for thousands of patients 
with serious blood disorders and cancer.  He 
and his wife, Selma, a retired dentist, are 
well-known in Salem for their charity work 
and involvement in local nonprofits.

With the primary campaign just weeks 
away, Pierce is ramping up his ground cam-
paign by welcoming more volunteers into the 
office and taking some more time off from his 
medical practice to visit voters around the 
state.

While there are a number of candidates in 
both the Republican and Democratic pri-
mary, Pierce was the first to file and has been 
working his way around the state ever since, 
running television and radio ads and talk-
ing with the media.  He has focused much of 

his travels on rural Oregon, visiting smaller 
towns and talking with citizens.

“What strikes me,” says Pierce, “is how dis-
enfranchised these citizens feel from our gov-
ernment,  they feel Portland politicians have 
all but forgotten them when it comes to eco-
nomic development and advocacy.”

Pierce, a strong advocate for jobs, has been 
concerned that many new legislative policies 
have actually done more harm to Oregon’s 
economy, making it difficult for businesses 
to thrive and create jobs.   He recently made 
that point when speaking to the Oregonian 
editorial board in mid-March. “A job is the 
solution to much of what ails society,” he told 
the paper. “When you are employed you are 
much less likely to fall into ill-health, drug 
addiction, loneliness and depression.  You 
are able to pay your bills, care for your fam-
ily and have the daily support of other people.   
When we don’t have jobs, all these issues 
start becoming society’s problem.” 

Oregon primary is May 17.  To read more 
about Dr. Bud Pierce and his positions visit 
www.BudPierce.com

Bud Pierce’s Campaign For 
Governor Going Strong
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The U.S. House of Representatives recent-
ly passed the "Death Tax Repeal Act by a 

vote of 240 yes and 179 no.  Attention now 
turns to Republican Senator John Thune's  
Death Tax Repeal Bill (S.860)in the US Sen-

ate.  Death tax repeal is 
overwhelmingly popular 
in states like West Vir-
ginia, Indiana, North Da-
kota, Missouri, Colorado, 
Florida, and Montana.  In 
Oregon the rural coun-
ties cherish repeal of the 
death tax but the citizens 
of Portland cherish keep-
ing the tax as we learned 
from the initiative on Or-
egon's ballot in the last 

general election.
 There's a very good reason for folks who 

own a farm, a hayfield,  an orchard a Mill or 
a nursery to dislike the death tax.      Their 
children work the place from early child-

hood and many desire to move into man-
agement and ownership when the first gen-
eration passes away.

 The tragedy of the tax is that it essentially 
requires a repurchase of the business   The 

tax on a small family business can be sever-
al million dollars.  The Federal government 
and Oregon will give you 10 years to pay the 
tax but few small businesses, particularly 

when new ownership takes over, can devel-
op profit to pay the millions of dollars.  Not 
only do they, in effect, have to buy the busi-
ness again,  but the executor of the estate, 
probably one of the children, is personally 
liable, if the Death tax is unpaid.

City folks say, “ sock them”  we want the 
money in the city for a new park or a wider 
Street.  Country folks and small business 
owners understand the death tax is likely 
the difference between success and failure 
of a farm or similar enterprise that has been 
a family project for many years.

Why should an asset passed between fam-
ily members be taxed?   There should be a 
limit to Governmental greed!     If you share 
the concern of the family business you 
could express that to Oregon Senators  by 
urging their Yes Vote on S.860 the Death 
Tax Repeal Act.

I stand proud and watch from “atop” the 
great dome of the Oregon State Capitol.  It 
is my job to watch and remember.

Death Of The Federal Death Tax: Maybe!

City folks say,  
“sock them”  we 
want the money 
in the city for a 
new park or a 
wider Street.

The Assistance League Auxiliary of Sa-
lem-Keizer’s Spring Forum features au-
thor Daniel James Brown. Mr. Brown is 
the author of The Boys in the Boat: Nine 
Americans and Their Epic Quest for Gold 
at the 1936 Olympic Games. The 2016 an-
nual fundraising event is located at Wil-
lamette University Smith Auditorium 
on May 5, 2016 at 7:00 p.m.  Willamette 
University is located at 900 State Street in 
Salem, Oregon. 

Tickets are $25 for adults and $10 for 
students. They are available at the Daue 
House (1095 Saginaw Street S), and En-
core Furniture (1198 Commercial Street 
SE). 

Out of the depths of the Depression 
comes the improbable, intimate account 
of how nine working-class boys from the 
American West showed the world at the 
1936 Olympics in Berlin what true grit 
really meant. The University of Washing-
ton’s eight-oar crew was never expected 
to defeat the elite teams of the East Coast 
and Great Britain, yet they did, going on 
to shock the world by challenging the Ger-
man boat rowing for Adolph Hitler.  The 
Boys in the Boat is an irresistible story 
about beating the odds and finding hope 
in the most desperate of times.

The Assistance League Auxiliary of 
Salem-Keizer is a local non-profit orga-
nization which is a part of the Assistance 
League of Salem-Keizer.  Operation Back-
pack, which began in 1996, delivered 
40,000 basic school supply items to 8,500 
school children in Salem-Keizer schools in 
2015.  Since 2007, our Independent Living 
Program has provided assistance to young 
adults transitioning out of foster care. We 
help them with basic household supplies 
and offer a free bike program.  We also of-
fer a college scholarship to a local student 
who has been in foster care.  Last year, the 
Auxiliary served 135 young adults leaving 
foster care to live on their own through 
mentoring and transition assistance.  The 
need in our community is great.  Accord-
ing to the 2014 Census Bureau and Or-
egon Center for Public Policy, about 21% 
of Salem-Keizer students live at or below 
the poverty level, which is $24,250 annu-
ally for a family of four. In addition, there 
are approximately 800 homeless students. 
Nearly 60% of students receive free or re-
duced lunches. 

For additional information, please visit 
www.assistanceleaguesalem.org

Spring Forum 
Features 
Daniel James 
Brown The 
Boys In The 
Boat Author
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Good afternoon, and thank you all for 
attending today’s luncheon. I want to 

especially thank the Salem Area Chamber of 
Commerce, Salem City Club and Salem Ro-
tary for sponsoring the State of the City ad-
dress each year.

The invocation by Rick Gaupo and intro-
duction by Chane Griggs are especially ap-
preciated, as I have known them for several 
years and appreciate all they have done to 
make Salem a stronger, more vibrant, and 
healthier community.

Scattered around the room are the City 
Councilors who help 
make this City zing:

●Ward1 Chuck Bennett
●Ward2 Tom Andersen
●Ward3 Brad Nanke
●Ward4 Council Presi-

dent Steve McCoid
●Ward5 Diana Dickey
●Ward6 Daniel Benja-

min
●Ward7 Warren Bed-

narz,
●Ward8 sadly (for us) 

Ward 8 Councilor Jim Lewis is not with us 
today because even a volunteer Councilor 
deserves a vacation once in a while.

Working with us are our highly profes-
sional City Manager, Department Heads, 
Chiefs and Judge:

● Jane Aiken, Municipal Court Judge ● 
City Manager Steve Powers

● Deputy City Manager Kacey Duncan ● 
City Attorney Dan Atchison

● Public Works Director Peter Fernandez
● Community Development Director 

Glenn Gross
● Urban Development Director Kristin 

Retherford
● Police Chief Gerry Moore
● Fire Chief Mike Niblock
● Information Technology Director Krish-

na Namburi ● Human Resources Director 
Mina Hanssen

 
I also want to recognize the city employ-

ees for their daily work and for the many 
personal hours they give to food drives, toy 
collections, blood drives, and numerous 
other community projects to make life in 
Salem better.

State of the City is a wonderful opportu-
nity to confirm my constant theme: Salem 
is the Collaboration Capitol, an Interna-
tional City and a community moving for-
ward on many fronts. Looking back at 2015 
I saw a year of challenge and change. The 
year opened with four new City Councilors, 
retirements of our City Manager, Urban 
Development Director and Administrative 
Services Director, leaving us short-handed 
for most of the year. Homelessness and 
panhandling became larger problems and 
bathrooms open 24/7 were badly needed 
downtown. The police department contin-
ued working out of cramped space with no 
clear solution in sight. The cost of park-
ing went up causing a run on quarters and 
more criticism of our outdated rusty park-
ing meters. And then out of the blue---came 
the attack owl in Bush Park.

Solving these problems and moving for-
ward is always our charge and our duty, 
and I am pleased to say that the City Coun-
cil and City staff rose to the challenges and 
made 2015 a year of team building and ac-
complishments.

With retirements we said good-bye to 
Linda Norris, John Wales, and Deborah 
Bond. Kacey Duncan became Interim City 
Manager and did an exemplary job of guid-
ing the City and capitalizing on our profes-
sional staffs’ commitment to roll up sleeves 
and get the job done. Congratulations, 
Kacey, for a job well done! The Council un-
dertook a nation-wide search for a new City 
Manager, and found the perfect candidate 
in Steve Powers, who joined us November 
30th. His well-honed management skills 
and commitment to community involve-
ment prove that we got it right. I know that 
change is inevitable, and I strongly believe 
that it provides the perfect opportunity for 
new approaches and higher goals. I am 
pleased to report that Mr. Powers is taking 
this charge and has wasted no time in hir-
ing our new Urban Development Director 
Kristin Retherford and realigning our ad-
ministrative functions.

So, how did we meet these and other chal-
lenges----and how did we turn a cranky owl 
into a pot of gold?

First and foremost, is our progress on 
Economic Development and job creation. 

Richard Pine said it perfectly in a recent 
Statesman Journal comment, “The best so-
cial service plan is a job.” So true. So true. 
And so well understood by this Council and 
City Hall.

Through the Urban Development Depart-
ment, working closely with SEDCOR, Busi-
ness Oregon, the Salem Chamber and our 
utility partners, last year we saw announce-
ments and new investments from several 
local companies, including PES (in North 
Gateway), Wandering Angus Ciderworks, 
West Coast Washers, Diamond/Kettle 
Foods and Taylor Metals:

● In July 2015 Diamond Foods opened its 
7,000 SF Food Innovation Center.

● In 2015 Garmin AT completed its $14 
million building expansion. Garmin antici-
pates adding up to 150 more employees!

● Our Downtown Advisory Board and 
staff are working to identify acquisition op-
portunities within the $2.5 million budget 
allocation with a focus on mixed use devel-
opment.

● In the last year the City has provided $1 
million dollars for building improvements 
in North Gateway and $840,000 in down-
town to six projects with total costs of $3.3 
million. These funds allowed businesses 
to fill vacant spaces or expand their cur-
rent space. Enhanced alleys, twelve more 
residential units, and upgraded building fa-
cades will entice more new businesses and 
vitality downtown!

● And speaking of vitality, when the Prin-
gle Square Apartments opened on the for-
mer Boise site, things really began to hum. 
Hundreds of new residents began strolling, 
shopping, eating and generally enjoying 
downtown and Riverfront Park.

In December the Council received the 
West Salem Business District Action Plan 
to help guide funding priorities on either 
side of Wallace Road and we will continue 
working with the community on the plan 
for Marine Drive and an under-crossing of 
Wallace Road at Second Street.

The North Gateway Advisory Board con-
tinues planning for economic development 
opportunities and new jobs in North Salem. 
Recommendations include:

● Rolling out new financial incentives to 
motivate development and business growth 
with strong focus on small businesses along 
N. Portland Road---including reviewing 
the viability of a food incubator and pub-
lic marketplace. New housing in the area 
might be part of mixed use development.

● Also in 2015 the City Council supported 
grant funding for the opening of the Salem-
Keizer School District’s Career Technical 
Education Center. This state of the art facil-
ity provides important workforce training 
for high school students in the district, and 
is a “game-changer” in the way that techni-
cal and academic subjects are blended in a 
work environment--- just like the for-profit 
businesses outside their doors and across 
the region.

Salem is blessed with many educational 

institutions including our wonderful high 
schools, Chemeketa Community College, 
Corbin University, Western Oregon State 
University, Willamette University and oth-
ers that provide education and collabora-
tive projects in government and business-
es. Could the City do more to foster these 
relationships? Yes we can, and I think you 
will soon begin to hear about more ways 
the City and businesses are developing re-
lationships and agreements to do just that!

This region has seen a strong surge in 
tourism with TOT revenue increasing by 
20% to a total of $3.4 million in 2015! Our 
Salem Convention Center celebrated their 
10 year Anniversary and received the Best 
of the Best Award from NW Meetings and 
Events Magazine in 2015!

A true indicator of economic health is 
the number of permits issued annually by 
the Community Development department. 
This last year was a busy one indeed!

Single family dwelling permits held 
steady but multi-family permits have in-
creased dramatically—in 2015 they surged 
to 400 multifamily permits issued which is 
a 400% increase from last year!

Land use applications were up 13% in 
2015 but more significantly pre-application 
conferences shot up from 60 in 2014 to 125 
in 2015—this is a 108% increase!

To aid in development the City imple-
mented a project Coordinator Program 
which provides large economic develop-
ment projects with a project coordinator 
to guide them through the permitting pro-
cesses---free of charge!

We have started the first phase of an e-
plan review that allows the submission of 
building plans for review on-line, 24/7, 
from anywhere in the World!

A thriving economy, growing businesses, 
and vibrant residential sectors depend 
on responsive Public Safety services. I am 
pleased to report that the City Council and 
City of Salem continue to focus our atten-
tion on Public Safety.

● Last July, a new ambulance provider, 
Falck, began transporting patients in Sa-
lem. They bring a fleet of ten ambulances 
during peak hours to assist in providing 
quick response to patients with medical 
emergencies.

● Salem Fire Department responded to 
over 20,000 calls—an increase of 6% over 
last year—while still achieving the response 
time standard of arrival in 5.5 minutes 73% 
of the time.

● The Salem Police Department contin-
ues to set high standards for innovation. 
This year they graduated the 30th class 
from their popular Citizens Police Acad-
emy. They began a coordinated effort with 
the Marion County Sheriff’s office and the 
Marion County Mental Health Depart-
ment to better respond to those in mental 
health crises, both at the time of the event 
and with follow-up at a later date. This joint 
agency program is a model for the rest of 
the State! Salem has seen a reduction in the 
overall crime rate and our downtown team, 

ANNA PETERSON
SALEM
MAYOR

State of the 

City 



April 2016 Salem Business Journal Page 7

in particular, with their community polic-
ing style has helped to prevent crime, im-
prove relations and make everyone feel safe 
and protected in the downtown core.

All Mayors in Oregon will tell you that 
maintaining and developing infra-
structure is a principal priority and 
major activity. Salem is often at the 
forefront in that regard. 2015 saw 
considerable work as we completed 
projects across the community:

● The Skyline Road S Corridor Im-
provements added turn lanes, bike 
lanes, sidewalks and street lighting.

● In West Salem, Eola Drive NW 
was reshaped and made safer for pe-
destrians from Edgewater to King-
wood and the Eola Ridge Park was 
improved.

● The Winter Street Bridge over 
Mill Creek at Salem Health was re-
placed.

● On South River Road, do you re-
member the boulder the size of a car 
that rolled down the hillside? That 
steep cliff bank was repaired and 
made more stable.

● Bicycle and pedestrian improve-
ments at intersections on 17th and 
13th Streets, NE make those heavily 
travelled routes safer.

Safety for pedestrians and bikers 
continue to be a major concern and 
I am sorry to say that this year the 
number of pedestrian deaths has 
been absolutely appalling. Council received 
a report from the Police Department detail-
ing the causes and we must now take action! 
I propose a community-wide education and 
action plan to stop these tragic deaths. It 
will take a collaboration of driver, pedestri-
an and bicyclist attention along with traffic 
management, but I am convinced that as a 
community we can meet this challenge.

Beyond the physical aspects of City of Sa-
lem infrastructure, the City is at the heart 
of a virtual infrastructure that links people 
across our community. This vital web of 
connections builds our mental, physical 
and emotional health and brings vital-
ity and optimism to our lives. Accomplish-
ments of the past year tell a great story and 
reflect just how well our community is do-
ing.

The Salem Public Library continues to 
be the meeting place of choice---the Chil-
dren’s Area was remodeled, we added Sun-
day hours last summer and had the most 
summer reading participants ever! Our 
public library circulated 1.2 million items 
and added 11,086 new library card holders, 
including Governor Kate Brown and First 
Gentleman Daniel Little!

The highly successful 1000 Soles Com-
munity Shoe Drive is in its 5th year of col-
lecting new and gently used shoes for chil-
dren and teens---to date over 5,500 pairs of 
shoes and $6,200 has been collected and 
distributed.

On the International front, we strength-

ened our strong bond with our Kawagoe 
Sister City and re-inked our accord during 
their annual festival. Our City was well rep-
resented by Councilor Brad Nanke, Interim 
City Manager Kacey Duncan and citizens 
of our beautiful City of Salem. The Korean 

Sister City group joins World Beat with a 
cultural

booth for the first time. A citizens group 
is working to re-establish ties to our Sister 
City in Salem, India. The Mayor’s Interna-
tional Council continues to bring together 
representatives from our diverse commu-
nity and plans are underway for a Multi-
Cultural Potluck and a lecture series.

Neighborhood Associations are as active 
as ever. Residents worked with City staff to 
finalize the first joint neighborhood plan for 
the North East Neighbors and South East 
Salem Neighborhood Association. Others 
worked to create the Heritage Neighbor-
hood Program and designated Grant as our 
first Heritage Neighborhood! This is a true 
celebration of the rich history of the Grant 
neighborhood.

We continue to see a vibrant, engaged 
community as we move forward on the re-
development of the North Campus of the 
Oregon State Hospital. Working closely 
with the Northeast Salem Community As-
sociation, the State Department of Admin-
istrative Services and Salem’s legislative 
delegation we continue to support redevel-
opment of this important 44 acre site in our 
urban core.

Parks are loved by Salem residents, as 
people of all ages in all parts of town enjoy 
them year-round. In 2015/16 we will plant 
1,687 trees and 1500 native shrubs in City 
right of ways, parks, and along streams to 

increase the City tree canopy and provide 
shade for our streams.

With the help of the Salem Parks Advisory 
Board, the Minto Island Park Plan was fi-
nalized, and staff and contractors are work-
ing on the trails and way finding signs for 

that park. Last year at the State of the City I 
asked you to join us at the groundbreaking 
for the Peter Courtney Minto Island Bridge-
--this year I am happy to announce that the 
installation of the rib arches that will frame 
the bridge structure are expected in April 
and we are still on track for completion in 
the Fall of 2016!

Speaking of Parks, that pesky owl turned 
out to be a media sensation that went vi-
ral! Calls and e-mails came in from around 
the world and sales of that sign raised over 
$10,000 for the Parks Foundation. Talk 
about a bird in the hand!!

Volunteers are at the forefront of every as-
pect of City life. They serve on 19 Advisory 
Boards, Commissions and Committees. 
Nearly 200 people from Neighborhood as-
sociations, businesses and social services 
contribute their time and expertise to ad-
vise City Council.

Adopt a Street, National Night Out and 
community gardens are just a few exam-
ples of the virtual infrastructure that runs 
throughout our community.

Friends and Foundations have multiplied, 
bringing hours and money to special proj-
ects and facilities for our Fire Department, 
Police Department, Library, Parks and 
Center 50+. This outpouring of community 
support makes our community a safer and 
more vibrant place to live, work and play.

● The Fire Foundation’s purchase of over 
100 AED units for police cars and busi-

nesses, coupled with an extensive training 
program for students will save lives.

● The Police Foundation provided a run-
ning program for youth and cameras for 
two K-9 units. I wonder if they take selfies?

● The Friends of Center 50+ provided 
65,000 hours of service and part-
nered with Marion-Polk Food Share 
to serve hot meals to seniors at the 
Center and in their homes.

There are many more examples of 
Friends and Foundations, and I urge 
you to support their projects and 
help meet their fund-raising goals.

As I said at the beginning of the 
speech, homelessness is a pressing 
issue and one we cannot ignore. In 
the downtown area our local church-
es and the Art A Potty volunteers 
stepped forward last year to pro-
vide shelter and bathrooms in sev-
eral spots downtown-- -we owe them 
thanks for these caring efforts.

We are the Collaboration Capi-
tol and together with Keizer Mayor 
Cathy Clark, Marion County Com-
missioner Janet Carlson, Polk 
County Commissioner Jennifer 
Wheeler we have launched the Mid-
Willamette Homeless Initiative 
Task Force. Our first meeting drew 
a standing room only attendance of 
community members and service 
providers. I am convinced that with 
this type of community support we 
will find new resources and bring in-

novative solutions to reduce the plight of 
individuals and families who now sleep un-
der bridges, in cars, on couches, or double 
up in rental houses and apartments while 
they wait for the affordable housing we so 
desperately need.

In wrapping up, I need to look into the fu-
ture toward two vitally important matters. 
Looking farthest out, the third bridge over 
the Willamette—the Salem Alternative—
has strong support from every jurisdiction 
in our region and is moving steadily along. 
The record of decision on the Environmen-
tal Impact Statement is the next step, and 
I can assure you that we will not waiver in 
our commitment to bring that much need-
ed connector into reality.

Closer in time, I am pleased to report that 
City Council has selected a site for the new 
Police Facility, and we will be moving for-
ward to plan the size and cost in prepara-
tion for a November bond measure. More 
details about this will be provided regularly 
on the City of Salem website.

From a year of change and challenge, I 
believe that our City Council, the City man-
agement and staff, and this Community are 
pulling together as a team----2016 and be-
yond will bring more great news for beau-
tiful City of Salem! Thank you for joining 
me today. You are an important part of the 
Virtual Infrastructure that binds our com-
munity and makes it strong!

Solving these problems and 
moving forward is always our 
charge and our duty, and I am 
pleased to say that the City 
Council and City staff rose to 
the challenges and made 2015 
a year of team building and ac-
complishments.
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By Beth Casper
Special to the Salem Business Journal
Judges had a tough time picking winners for 

the Green Awards, which celebrate the people, 
businesses and organizations that model im-
pressive sustainability practices.

Indeed, in one category—the Green Product/
Service of the Year Award—judges separated 
the nominees and selected two winners. It was 
a surprise to the nearly 300 audience mem-
bers at the Elsinore Theatre on March 12.

The NorthWest Hub, a non-profit bike shop, 
bicycle reclamation program and training cen-
ter, took home the Green Service of the Year 
Green Award. The nonprofit provides afford-
able services and sales to the general public 
and free bicycles, locks, parts, repair training 
and vocational rehabilitation to adults and at-
risk youth. Last year, the group created 500 
bike commuters.

“All of the NW Hub's bicycle and parts inven-
tory is reclaimed from discarded and unused 
bicycles,” according to the nomination. “Ev-
ery part is re-used or else recycled into other 
innovative upcycled products. Furthermore, 
our bicycle reclamation ensures sustainable, 
emission-free transportation for hundreds of 
Salem-area residents.”

The Green Product of the Year was given to 
the the SEEDClassroom, a modular classroom 
with solar panels, a rainwater storage and 
treatment system, a living wall, a compost-
ing toilet, salvaged carpet and chemical-free 
paints and finishes. It not only serves as a 
space to teach students, but also as a hands-on 
laboratory. 

The Green Awards have been spotlighting 

sustainable people, businesses and organi-
zations in Marion County for the past seven 
years. The annual event is a collaboration 
between the Straub Environmental Learning 
Center and Marion County Public Works En-
vironmental Services department. In addition 
to the award presentations, this year’s event 
featured Green Moments—performances by 
local people with a passion for the environ-
ment.

Eight other people, businesses or organiza-
tions were honored with Green Awards and 
Barbara “Bobbie” Snead received the Lifetime 
Achievement Award for her work to educate 
students about the environment.

In her “retirement,” Bobbie now works for 
the Straub Environmental Center where she 
teaches the Nature Kids program, an evening 
program for second through fifth graders.

Before this, she was the Youth Environmen-
tal Education Specialist for the city of Salem 
for 19 years—providing nearly 10,000 presen-
tations to almost 250,000 students about Or-
egon’s native wildlife, such as beavers, frogs, 
great blue herons and raccoons.

“If you have had a child in elementary school 
during the last two decades, your child most 
likely knows Bobbie and can tell you much 
about Oregon’s native birds and mammals,” 
according to the nomination. “Bobbie gener-
ally provided 4 presentations per day.”

In addition to Bobbie, two other individuals 
took home Green Awards.

Judy Skinner, a volunteer for Marion County 
for about 17 years, is the 2016 Individual Re-
cycler of the Year. She completed the Master 
Recycler class and more than 300 hours of vol-

unteer payback hours. She volunteers on the 
Solid Waste Management Advisory Council, 
helps at zero-waste events, encourages reuse 
and repair at the County's Repair Fairs, and 
assists local businesses to expand their exist-
ing recycling programs.

 “She leads by example and is an inspiration 
not only to the other volunteers and public but 
also to those of us in (Marion County’s) Envi-
ronmental Services,” according to the nomina-
tion.

Rich Swartzentruber, a teacher at North 
Salem High School, brings home the Green 
Apple Award. He gets his students outside and 
connected with the local environment regard-
less of the weather. He teaches a variety of en-
vironmental-related courses some of which he 
has created and are unique only to North Sa-
lem, such as Natural History of Oregon, which 
explores the physical and natural features of 
our great state, and Horticulture, which con-
nects students to gardening and plant produc-
tion in a real and authentic way as they plan, 
plant, and harvest produce from the garden.

The businesses, agencies and nonprofits that 
took home awards this year are not only do-
ing great green work within their organization, 
but they are impacting the community in sig-
nificant ways.

The Small Sustainable Business of the Year 
went to Friends of Family Farmers, a non-
profit that relocated its headquarters to Salem 
to be closer to where most employees need to 
be—at the state capital with policymakers. It 
also eliminates thousands of disposable serv-
ing ware by bring reusable plates, silverware 
and cups to its listening sessions around the 

state.
In the Large Sustainable Business of the Year 

category, the Oregon Department of Correc-
tions beat out six other businesses or organi-
zations. Its win is due to its efforts to creatively 
repurpose fabric for items like aprons and re-
usable lunch bags; recycle unique items such 
as shoes and ballistic vests; save more than 
9.3 million gallons of water each year through 
laundry and irrigation conservation pro-
grams; and save 200,000 kWh and 102,603 
therms of energy last year. The department 
also offers education programs such as sus-
tainable gardening, beekeeper apprenticeship, 
composting/vermicomposting, seed collection 
of endangered plants, and propagation of en-
dangered plants for habitat restoration efforts.

Bethel Heights Vineyard is the winner of the 
Sustainable Wine Producer of the Year Green 
Award. This vineyard is certified Salmon Safe 
and LIVE, generates  more than 60 percent of 
its energy through solar panels, and partnered 
with the Willamette Partnership to restore 
potential habitat for the endangered Fenders 
Blue Butterfly. It recycles the cardboard wine 
boxes, glass wine bottles and plastic shrink 
wrap, and reduced water use by installing a 
steam cleaner for wine barrels.

The Assistance League of Salem-Keizer is 
this year’s Business Recycler of the Year. It 
promotes reuse by running two consignment 
stores, reuses plastic bags and cardboard 
from the purchase of new school supplies 
and clothes for school children, established a 
purchasing agent position to ensure the pur-
chase of “greener” products, and hosts many 
fundraisers that are nearly zero-waste events. 
It runs its nine philanthropic programs en-
tirely with 400 volunteers, who all learn and 
are committed to the League’s reduce, reuse, 
recycle practices.

Marion-Polk Food Share, which distributes 
more than 9 million pounds of food and runs 
68 community gardens, received the Earth-
WISE business of the Year award. It serves 
more than 40,000 people each month, saved 
320,866 pounds of food waste in farmers’ 
fields or individuals’ gardens with Salem Har-
vest, redistributes 9 million pounds of food 
from food processors or large producers who 
have out-of-spec products, and kept 4,123 
pounds of paper and 6,470 pounds of plastic 
out of the garbage in 2014. Its partnership 
with dozens of grocery stores sends about 1.5 
million pounds of food to hungry people in-
stead of the garbage and the Food Share aims 
to capture an addition 505,000 pounds when 
it expands its program.

 “This year’s Green Award winners are in-
credible sustainability leaders in their field,” 
said Alan Pennington of Marion County Envi-
ronmental Services. “Their impact will be felt 
for years to come within their industry and 
within our community. We are so grateful for 
their green efforts, and we hope these Green 
Awards show others in the area that they too 
can make a real difference.”

2016 Green Award Winners Announced
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If you are looking for your numbers to tell a 
story, you are not alone. Clients trust us to 
provide reporting and analysis that spot trends 
and crystallize insights about their business. 
Monthly performance metrics chosen by 
the client are delivered along with standard 

financials to provide both compliance and op-
portunity to fine tune their business. Based on 
the numbers, not just their "gut", these owners 
and managers have come to rely on this clar-
ity. It is how big business has been doing it, let 
us put the power in your hands. 

SERVING SMALL BUSINESS SINCE 1981 

4/1/2016  Ribbon Cutting - Adam's Rib Smoke House
4/1/2016  Greeters Networking - Hosted by: ABC Window Cleaners
4/7/2016  Public Policy Session
4/8/2016  Greeters Networking - Hosted by: Heritage Grove Federal Credit Union
4/11/2016  Forum Speaker Series Luncheon: City Council Candidates
4/12/2016 Chamber Business Women
4/15/2016 Greeters Networking - Hosted by: City of Keizer - Keizer Community Center
4/22/2016 Greeters Networking - Hosted by: Bud Pierce for a Better Oregon
4/25/2016 Power Hour
4/26/2016 Leadership Youth Graduation
4/27/2016 LEAD Business Summit 2016
4/29/2016 Greeters Networking - Hosted by: Queen of Peace
5/6/2016  Greeters Networking - Hosted by: Keizer Heritage Center

Calendar of Events
for April

The grand prize winner of the 17th Annual 
Oregon Garden Earth 
Day Fair poster contest 
has been selected by a 
panel of local judges. 
Allium Letey-Moore, a 
10th grade student at 
Sprague High School, 
was the winner for both 
her age category and 
for the grand prize.  

Allium’s entry will 
be used for this year’s 
poster and other pro-
motional advertise-
ments for the upcoming 
Earth Day event that 
will take place on April 
23, 2016, from 10:00 
a.m. to 4:00 p.m., at 
the Oregon Garden in 
Silverton.  Admission 
is free.

This year’s theme—
Clean Water, Clear Skies—drew numerous 
entries from students throughout the area. 
As the grand prize winner, Allium will re-
ceive a certificate and a $100 gift card from 
Fred Meyer.  This year we will also recog-
nize Allium’s art teacher, Connie Toland.  
As the teacher of the grand prize winner, 
Ms. Toland will also receive a $100 gift card 
to be used for classroom supplies.

Other winners include: Olivia Carr, a 3rd 
grade student who also attends Abiqua 
Academy, and Alexis Reeves, a 5th grade 
student at Hammond Elementary.  Both of 
these students will receive a certificate and 
a $50 gift card from Fred Meyer. 

The Marion County Board of Commis-
sioners will present 
each of the winners 
with their certificates 
and gift cards during a 
regular board session 
meeting on April 20, 
2016. 

The winning art work 
and honorable mention 
entries will be on dis-
play at the Oregon Gar-
den in the Grand Hall 
during the Earth Day 
Fair.  The honorable 
mention posters were: 
• Ava Wolf from Wright 
Elementary
• Olivia Bellin from En-
glewood Elementary 
• Krystian Davis from 
Community Roots 
School
• Savannah Pfeiff from 

Saint Mary Catholic School
• Enoch Mendoza from Livingstone Adven-

tist Academy
• Oliver Samiee from Abiqua Academy
• Kylee Baughman from Saint Mary Catho-

lic School
• Allyssa Beermann from Stayton Middle 

School
• Kyra Gilbert from Sprague High School

Sponsors for Earth Day include Marion 
County Public Works with additional, gen-
erous sponsorships from the Oregon Gar-
den Resort and Renewal by Andersen.

2016 Earth Day Poster 
Contest Winners
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Darren Pleasance, Global Custom-
er Acquisitions Director for Google, 
will speak at the SEDCOR Envision 
2016 corporate dinner in Salem, 
Ore. on Tuesday, May 3, 2016.

During the event, Pleasance will 
explore how companies must radi-
cally adapt to meet the future needs 
of stakeholders and customers. His 
message will challenge leaders’ per-
spective of technology’s impact on 
business.

“Companies today face the most 
rapid pace of change in history,” 
said Chad Freeman, SEDCOR Presi-
dent. “We’re delighted to host one 
of our nation’s top global business 
leaders to address this opportunity. 
His message will spur on new per-
spectives and insights for Mid-Wil-
lamette Valley companies.”

Pleasance leads Google's Global 

Customer Acquisitions team. In 
his role, Pleasance oversees sales, 
marketing, market intelligence 
and support teams. Previously, he 
was a Partner in McKinsey's High 
Tech Sector and Marketing & Sales 
Practice, and the founder of McK-
insey's global Small- and Medium-
sized Business (SMB) practice. He 
is a frequent speaker at marketing, 
sales, and conferences including 
the National Governor's Associa-
tion, focused on the role that small, 
high-growth businesses play in job 
growth and economic impact. He 
serves on the boards of the Hiller 
Aviation Museum in San Carlos, CA 
and the Experimental Aircraft Asso-
ciation in Oshkosh, WI.

The event is hosted by Strategic 
Economic Development Corpora-
tion, the Mid-Willamette Valley’s 

lead economic development organi-
zation. Organizers anticipate more 
than 500 people will attend the 
region’s top dinner event for busi-
ness leaders. Presenting Sponsor is 
Mountain West Investment Corpo-
ration.

For more information contact 
Tami Lundy, 503-588-6225 or tlun-
dy@sedcor.com.

Strategic Economic Development 
Corporation is the lead economic 
development entity for Oregon’s 
Mid-Willamette Valley. The 400-
plus member nonprofit association 
leverages strong public and private 
partnerships to aggressively retain 
and attract high value jobs and capi-
tal investment to Marion, Polk and 
Yamhill Counties of Oregon. 

SEDCOR Envision 2016, Google Executive Keynote Speaker

Darren Pleasance, 
Global Customer Acquisitions Director for Google
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FRESH HOUSE-MADE DOUGH-NUTS, 
STUFFED FRENCH TOAST, CHROIZO & 

EGGS, HOUSE-MADE BREAD,  
FREE RANGE  FARM FRESH EGGS

BREAKFAST • LUNCH • DINNER
HAPPY HOUR 3-5PM, DAILY

Fresh Comfort Food  
with a Spicy Side

466 COURT ST NE, DOWNTOWN SALEM • (971) 701-6902

The Willamette University Choral Depart-
ment will present its Vocal Jazz Invitational 
on April 22, 2016 at 7:30 p.m. in Smith Au-
ditorium, and its Spring Choir Concert on 
April 24, 2016 at 7 p.m.  in Hudson Hall, 
featuring Male Ensemble Willamette, Voce 
Femminile and the Willamette Chamber 
Choir.

Concert #1:  Vocal Jazz Invitational:
The Willamette Singers will host Sprague 

HS, directed by David Brown, South Sa-
lem HS, directed by Will McLean and 
West Salem HS, directed by Kimberly 
McConnell for a full day of clinics and an 
evening concert with special guest vocal-
ist Darcy Schmitt, director of choirs from 
Battleground HS in Vancouver, WA.  Dar-
cy Schmitt has been teaching choir for 34 
years, including 15 years at Clark College, 4 
years at Portland State University, 3 years 
at Portland Community College and 20 
years in her current job as vocal music di-
rector and head of the Performing Arts De-
partment at Battle Ground High School in 
Battle Ground, Washington.  She teaches 5 
choirs including the award-winning Cham-
ber Choir and Vocal Jazz Ensemble.  She 
is also the vocal director for the Prairie/
Ground Musical Productions and a voice 
teacher and vocal coach at Opus School of 
Music in Ridgefield.

Ms. Schmitt is also a well-known local jazz 
vocalist. Performing with the vocal quartet, 
Pure Imagination for 10 years, the group 

was featured at the Mt. Hood Festival of 
Jazz, and performed in nightclubs, various 
N.W. festivals, and commercials.    She con-
tinues to perform as a soloist - often with 
her pianist, Brent Gjevre.  Ms. Schmitt has 
worked with various artists including, Jim 
Fischer, Diane Schuur, the Woody Hite Big 
Band, the Portland Symphonic Choir, the 
Art Abram's Swing Machine, and currently 
as a member of “3 Grands”.  She has record-
ed with the Art Abrams Swing Machine, 
and the Clark College Jazz Ensemble.

Admission to the Vocal Jazz Invitational 
is a suggested donation of $5 for adults and 
$2 for students, at the door.  No advance 
ticket is required.

Concert #2:    Spring Choir Concert:
The second choir concert of year is our 

Spring Choir Concert. The Willamette 
Chamber Choir will present a program 
including the seldom-heard “A Jubilant 
Song” by American composer Norman Del-
lo Joio, and “Desh” a piece composed on an 
Indian Raga by Ethan Sperry.   Come see 
our wonderful choral concerts in their final 
concerts for the school year.

Admission to the Spring Choir Concert is 
free for all ages, but donations are gladly 
accepted.

For further information contact the Wil-
lamette University Music department at 
503-370-6255 or

email music-info@willamette.edu.

Spring Choral Concerts 
at Willamette University

Marion County Receives Grant Awards
From DEQ Materials Management Program

The Oregon Department of Environ-
mental Quality's (DEQ) Material Manage-
ment grant program offers funding to lo-
cal governments for projects designed to 
prevent, reuse or recover solid and house-
hold hazardous wastes. For the 2015 grant 
cycle, DEQ awarded grants to 15 statewide 
proposals totaling $584,527 and Marion 
County received $215,425 of that amount 
to support four community organizations. 
The community organizations receiving 
grant funding are Northwest Hub, Wood-
burn's ReStore, Marion-Polk Food Share, 
and Garten Services.

The Northwest Hub was awarded funds 
for their bicycle recycling and up-cycling 
project, which they hope to use to double 
their operational capacity. Currently, the 
Northwest Hub reclaims and refurbishes 
unwanted bicycles and makes them avail-
able to the public at a low cost, as well as 
providing free commuter bikes to people in 
need.

The Woodburn's ReStore will create a 
tool lending library with awarded funds. 
This project will allow for the affordable 
reuse of tools, thus eliminating the need to 
purchase new tools, particularly for short-

term projects. It also contributes to waste 
prevention, recovery and reuse by using 
primarily donated tools that may otherwise 
end up being discarded.

Marion-Polk Food Share will use award-
ed funds for their food recovery program. 
Their goal is to increase their food recov-
ery efforts by hiring a full-time driver for 
one year, which will enable them to recover 
more than 1 million pounds of nutritious 
food annually in Marion County.  

Garten Services was awarded funds for 
plastic and non-ferrous recovery. This proj-
ect will help improve the amount of alumi-
num and plastic recovered from residential 
and commercial commingled recycling at 
the North Salem Materials Recovery Facil-
ity. The award will help partially fund an 
eddy current sorter, which they estimate 
will keep 7.6 tons of recycle materials out of 
the Energy-from-Waste facility.

Marion County Public Works - Environ-
mental Services is happy to support orga-
nizations who continuously demonstrate 
leadership in their waste reduction and 
waste management practices. It is orga-
nizations such as these that make Marion 
County truly one of a kind.

Friday, April 1, 6 – 8:30pm
The WHC is proud to host its Annual Heri-

tage Awards Ceremony that recognizes and 
honors our community’s leaders and organi-
zations who have contributed significantly to 
our heritage. In addition to these honors, the 
night includes socializing, dinner, and a spe-
cial program for the enjoyment and enlighten-
ment of history enthusiasts and all lovers of 
the past and the stories we tell about it.

This year, our program focuses on stories, 
memory, and oral history projects.  The eve-
ning starts with a cocktail hour, during which 
guests are encouraged to view and interact 
with some of the oral histories we have gath-
ered over the years from former mill workers 
and more. Dinner and the awards ceremony 
are followed by a program featuring audio and 
video recordings of a number of Mid-Valley lu-
minaries, including the first public viewing of 
our exclusive oral history film with the legend-
ary Gerry Frank.  Join us for a fun and fasci-
nating evening, and the opportunity to recog-
nize those who help preserve and interpret the 
history of the Mid-Willamette Valley!

Awards are presented in four areas:
David Duniway Lifetime Historian Award: 

This honor recognizes distinguished and long-
term contributions by an individual or organi-

zation to the public 
understanding 
and appreciation 
of the cultural his-
tory of the com-
munity and the 
Willamette Valley 
through teaching, 
writing, research, 
or historic preser-
vation.

Heritage Educa-
tion Award: This award recognizes programs, 
projects and other endeavors that have pro-
vided high quality history-focused educational 
opportunities to area residents for any age 
group or a wide range of age groups.

Heritage Enterprise Award: This award rec-
ognizes a business enterprise which has made 
significant long-term contribution to the econ-
omy and quality of life of the community.

George Strozut Award for Preservation:  The 
George Strozut Award of Merit for Preserva-
tion is named in honor of a man who served 
two terms as President of the Marion County 
Historical Society and advocated for historic 
preservation for more than forty years. It is 
awarded in recognition for many years of ad-
vocating for historic preservation.

Heritage Awards 2016:
Our Stories

The First Public Viewing 
of  our exclusive oral 
history film with the 

legenary  
Gerry Frank
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President Obama last month nominated 
Merrick Garland, a judge on the U.S. 

Court of Appeals for the District of Colum-
bia Circuit, to replace Justice Antonin Scalia 
on the U.S. Supreme Court.  If confirmed he 
could serve on the Court for at least a decade 

and tip the balance in fa-
vor of the liberal block 
of justices who routinely 
side with the government 
over employers. 

The consequences for 
the economy, and es-
pecially for small busi-
nesses, could be harsh 
and long lasting. That’s 
why legal experts have 
been poring over his de-
cisions, rulings, and pub-
lic statements related to 

hundreds of cases, and after studying his 
record, it has become clear that Garland 
has sided overwhelmingly with regulators, 
labor unions, trial lawyers, and environ-
mental activists. Small employers have 
been almost always on the losing end of his 
decisions.

For example, in NAHB v. EPA, Judge 
Garland in 2011 rejected a Regulatory Flex-
ibility Act (RFA) claim by the National 
Association of Home Builders against the 
Environmental Protection Agency. He did 
so despite the fact that the RFA is unam-

biguous.  It requires certain agencies to 
analyze the effect of their actions on small 
employers. That’s an important protection 
for small businesses, who struggle with the 
costs of regula-
tions. In fact, ac-
cording to the SBA, 
the typical small 
business must 
spend $12,000 per 
worker annually to 
comply with fed-
eral regulations. 
There’s little doubt 
that Judge Gar-
land would defer 
to regulators as 
a Supreme Court 
Justice.

In another case, 
Rancho Viejo, LLC 
v. Norton, in 2003, 
Garland argued 
that the federal 
government can regulate private property 
in California under the Commerce Clause 
because of the presence of a unique species 
of toad.  The Commerce Clause applies to 
interstate commerce.  The toad wasn’t part 
of any interstate commercial activity.  Nev-
ertheless, Garland twisted the Commerce 
Clause into a pretzel to rationalize federal 
regulation. Would he be just as creative as a 

Supreme Court justice in giving regulators 
more power over private property?

On the Circuit Court, Judge Garland 
ruled in many cases involving the National 

Labor Relations 
Board (NLRB).  
The NLRB is 
“supposed” to be 
a neutral arbiter 
of labor disputes. 
Often, however, 
it acts more as an 
agent of the labor 
unions.  That’s 
been especially 
true under Presi-
dent Obama.  Gar-
land ruled in two 
cases that when 
employers are 
found guilty of vi-
olations, not only 
should their busi-
ness assets be pe-

nalized but their personal assets as well.  In 
other words, according to Garland, a busi-
ness owner’s personal assets, like homes 
and retirement savings, are fair game for 
regulators. 

In fact, in 16 major labor decisions, Gar-
land ruled for the NLRB in all but one case. 
In that case, he voted for the union.  That’s 
the pattern throughout his long tenure on 

the bench.  He strongly favors government 
power over private enterprise.  He has deep 
sympathies for labor unions over employ-
ers.  And he is certain to bring those views 
to the Supreme Court, where big decisions 
affecting the economy are likely to be made 
in the future.

There are two very important cases that 
could land at the Supreme Court soon.  The 
first is the United States Environmental 
Protection Agency (EPA) Waters of the 
United States rule, which would require lo-
cal business owners to seek federal approv-
al for even the smallest property improve-
ments as long as there is water nearby.  The 
applications will cost thousands; the delays 
will be endless; the threat of litigation will 
hang over every project. 

The second is the EPA’s Clean Power Plan 
rule, which is just as potentially damag-
ing. It forces states to switch from coal as 
a source of electricity to more expensive 
alternatives.  Even the EPA predicts it will 
significantly increase the cost of electricity. 
That means higher fixed costs and lower 
profits for small businesses that are already 
struggling.

After examining his record, it’s a fair as-
sumption that Judge Garland would readily 
side with the government in both of these 
major cases.  Small business knows where 
he stands.  We should firmly oppose his 
nomination to the highest court in the land.

ANTHONY K. 
SMITH
OREGON STATE 
DIRECTOR NFIB

Garland vs. Small Business

How will Salem Use HUD Funds in 2016-2017
How will Salem use annual Department of 

Housing and Urban Development (HUD) 
funds to assist low income persons in 2016-
2017? The draft Housing and Community 
Development 2016-2017 Annual Action 
Plan is available for review between Mar. 
31 and Apr. 30, 2016.

The Action Plan is a tool used to deter-
mine local opportunities for federal funds 
in Salem and Keizer. The Plan identifies as-

sistance to low income persons in the fol-
lowing categories:

1. Promote Economic Development
2. End Homelessness
3. Expanding Affordable Housing
4. Neighborhood Revitalization
This Action Plan is required for the City of 

Salem and the Salem/Keizer Consor tium to 
receive funds from HUD. Some of the pro-
posed opportunities for the 2016-2017 pro-

gram year include: rehabilitation of afford-
able housing, social services, microenterprise 
development, job training and placement, 
micro lending, and rental assistance.

Copies of the 2016-2017 Annual Action Plan 
draft will be available for review beginning 
Mar. 31, 2016 for a 30-day comment period 
at: the reference desk of the City of Salem 
Public Library, 585 Liberty St. SE; the City 
of Salem, Urban Development Department, 

350 Commercial St. NE Salem; and the City 
of Keizer Department of Community Devel-
opment, 930 Chemawa Road NE, Keizer, OR 
97307. Additional information can be ob-
tained by calling 503-540-2405.

All comments on the Plan must be submit-
ted to the City of Salem, Urban Develop-
ment Department or the City of Keizer, De-
partment of Community Development by 5 
p.m. on Apr. 30, 2016. The public hearing is 
scheduled for Salem City Council meeting on 
May 9, 2016. 

To ensure the broadest range of services 
to individuals with disabilities, the City of 
Salem will be pleased to make necessary ar-
rangements.  To request services (interpreter, 
etc) please call at least two working days (48 
hours) in advance: Voice: 503-588-6178, 
TTY: 503-588-6370.

It is the City of Salem’s policy to assure that 
no person shall be discriminated against on the 
grounds of race, religion, color, sex, marital sta-
tus, familial status, national origin, age, mental 
or physical disability, sexual orientation, gen-
der identity and source of income, as provided 
by Salem Revised Code Chapter 97. The City of 
Salem also fully complies with Title VI of the 
Civil Rights Act of 1964, and related statutes 
and regulations, in all programs and activities.

There are 
two very 
important 
cases that 
could land at 
the Supreme 
Court soon.
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He was born in Cincinnati, Ohio in 1964. 
His mom, Anne Upson Smith, was a 

homemaker. Dad, Steve Smith worked in 
manufacturing in his younger years but was 
a real estate broker when Mark was growing 
up. Sadly, they both have passed.

Mark has an older brother, Steve, who’s in 
sales in Atlanta.  

His older sister, Bunny 
Kerckhoff, enjoys being a 
home maker and a grand-
mother and lives in St. 
Louis.  His second older 
sister, Christie Smith is a 
master gardener in Cin-
cinnati.

Mark Smith, owner op-
erator of Salem’s FAST-
SIGNS, and his family 

moved from Cincinnati to Grand Junction, 
Colorado in 1975. He graduated from high 
school there in 1982.

That fall, Smith enrolled at Arizona State 
University (ASU) because of its marketing 
program and because, as he put it, “it was 
warm and there were lots of girls there”. He 
graduated from ASU with a marketing degree 
in 1986. 

Following his earned degree from ASU, 
from 1986 to the present, Smith served in 
leadership roles in numerous advertising 
and marketing firms on both coasts begin-
ning with advertising firms in the New York 
and Chicago area. In other words, for you TV 
knowledgeable folks, he was, out of college, 
one of those “Mad Men” but in a far different 
era than the TV show. 

From national accounts sales manager 
representing stores like K Mart and Target 
to Director of Grocery, Club and Drug Sales 
for AOL Time Warner - Warner Bros, he has 
built an impressive resume. And he built that 
resume by making the smart moves at the 
right times. 

Realizing he needed more on that resume to 
get ahead in the business world he returned 
to school at the University of Southern Cali-
fornia in 2002, graduating with an MBA later 
that same year. Armed with that impressive 
degree, he would have the resume that would 
help him land the leadership positions he 
wanted.

In 2003, he landed in Portland with Oregon 
Scientific, a business that made “Sharper Im-
age” kinds of unique things. There, he was 
the executive vice-president for sales and 
marketing.

In 2004, Mark was recruited by Universal 
Music, part of the Universal Studios group 
and the largest music company in the world. 
He took that offer in beautiful downtown 
Burbank as its director of sales.

Also, later in 2004, he returned to Portland 
as a consultant for Swash which was a high 
tech toilet seat company. (your clever joke 
here!)

Finally, in 2005, Mark was able to purchase 
the FASTSIGNS store from Sue and Lonnie 

Parsons at 2290 Commercial St. SE. at Hoyt 
Street right here in Salem, Oregon. His con-
tract has a clause that makes him the only one 
who can own a FASTSIGNS franchise in the 
Salem area. 

FASTSIGNS  of Salem is an independently 
owned and operated sign, graphics and visual 
communications company that does graphic 
design, content development, project man-
agement, survey and permitting, installation, 
and even shipping and storage. They help you 
with your visibility strategies, project services 
and product solutions. And Mark’s FAST-
SIGNS does all of this so very well that in 
2016 they were named one of the top centers 
out of more than 600 locations worldwide at 
the 2016 FASTSIGNS International Conven-
tion, recently held in Orlando, Florida. To 
learn more, visit fastsigns.com/285 or call 
503.588.3278.  

Smith’s 9 team members seek daily to fulfill 
their mantra of, “More than fast. More than 
signs”. That mantra, or at least the last half of 
it, is their biggest challenge, says Mark. Com-
municating to people how versatile they are 
and how they really, really do more than just 
signs, is quite an ongoing goal. 

Mark’s FASTSIGNS received the Pinnacle 
Club Award last year. That award was given 
to the centers ranked 26 to 125 in the U.S. and 
Canada for sales volume between Oct. 1, 2014 
and Sept. 30, 2015. 

FASTSIGNS also cares a lot about giving 
back to the community. Smith’s FASTSIGNS 
supports a number of non-profits like Marion 
Polk Food Share and the Salem Chamber of 
Commerce. Mark is also a board member of 
Liberty House the designated child abuse as-
sessment center for Marion County, one of 
28 such centers in Oregon, and it also serves 
Polk County.

A single parent, Smith is raising a 13 year 
old son, Grayden, and a 10 year old daughter, 
Emerson. He commutes from their home in 
Wilsonville each work day and

spends his free time attending all of his kids 
events, running, hiking, skiing and sampling 
craft beer. He meditates every single day for a 
half hour in the morning.

And as far as a company goal is concerned, 
he would like to double in size within the next 
2 or 3 years and maybe even open a second 
location in the Salem/Keizer area.

Finally, if you have a business, big or small, 
or are simply an individual who has a need for 
something to do with signs, check out what’s 
available from Mark Smith’s FASTSIGNS  of 
Salem. I think you may be surprised at what 
you find because FASTSIGNS is “More than 
fast and more than signs!”  Again, visit the 
store at 2290 Commercial St. SE. at Hoyt 
Street, the web site fastsigns.com/285 or call 
503.588.3278. You’ll be glad you did and, as a 
bonus, you’ll end up meeting a pretty nice guy 
running the show. 

Bill Isabell is retired from chief meteorolo-
gist for KBZY Radio, Salem’s First Choice, 
1490am 

Fast Signs, More Than Fast More Than Signs

Mark Smith, owner operator of Salem’s FASTSIGNS

BILL ISABELL
AT LARGE
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A rapidly changing market is making it necessary for busi-
nesses to continue to shift and adapt in order to stay relevant. 
That’s why the Salem Area Chamber of Commerce  has created 
a one-day conference designed to help business leaders reach 
the next level and be a catalyst for change.

The LEAD Business Summit is the first of its kind for the 
mid-Willamette Valley. The conference is designed to help 
individuals develop professionally and build their business, 
while allowing them to create connections with peers and busi-
ness leaders. The goal is to allow leaders and managers the op-
portunity to step out of their day-to-day roles and focus on the 
big picture of their business.

 “One of the core values in our business is to pursue growth 
and learning every single day,” said Tim Fahndrich with 
ThirdRiver Marketing LLC. “It’s events like these that provide 
us with the mindset, the learning, and the knowledge that we 
as business owners and key managers really need to be able to 
adapt to the business environment that we live in, which is just 
changing so rapidly.” 

The event begins at noon on Wednesday, April 27, 2016 and 
will open with kick off speaker Celeste Edman, CEO of Lunar 
Logic. Edman’s presentation will focus on mentoring as a lead-
ership tool. Peer networking and lunch will follow.

Attendees will have the opportunity to choose two breakout 
sessions out of eight possible topics, such as succession plan-
ning, taking the path to executive level leadership, keys to high 
performing teams, and building your brand through digital ex-
periences. The breakouts are not just for business owners, but 
have been tailored to individuals in a variety of career levels.

Following the peer networking and happy hour, keynote 
speaker Seth Mattison, founder and chief movement officer of 
Futuresight Labs, will close out the conference with his presen-
tation on the generational transformation impacting work and 
leadership today.

While the content line-up through workshops and speakers 
will provide valuable information that can be applied to per-
sonal goals, perhaps the most valuable piece is the relation-
ships that can be built. 

“I’m most excited about the conversations with folks outside 
of the sessions,” said Chris Nordyke with Summit Cleaning 
and Restoration. “The sessions, to me, are a fire-starter. The 
conversations between sessions, and even after the event, are 
where the value is.”

LEAD Business Summit will give members of the business 
community the chance to enhance their careers by offering 
professional development as well as new perspectives on busi-
ness. The event will challenge conventional thinking so busi-
ness leaders can continue to lead forward in their organiza-
tions.

“The LEAD Business Summit is all about continuing to 
strengthen businesses and leaders within our region,” said 
Marla McColly, director of events and programs for the Salem 
Chamber. “This event will connect business people to their 
passions, each other, and their community.”

“It’s exciting that we’re bringing something new that will 
benefit the entire business community,” said LeAnn Keim with 
Columbia Bank, the event’s presenting sponsor.

Registration is now open for the event at leadempowered.
com. LEAD Business Summit is presented by Columbia Bank. 
For more details on the event, go to leadempowered.com.

Business Summit To Help Leaders Reach The Next Level
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Business Summit To Help Leaders Reach The Next Level
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• 30 Minute Workouts
• Small Group Training
• Meal Plans Included

CONTACT 
FOR A  
5 DAY 
TRIAL

FIT STUDIOS
541.513.1655

2990 Pringle Rd
SE Salem, OR 97302

EvanMcDaniel@FitStudios.net

f i tstudios.net

2015 Top 2% Internationally, Circle Of 
Distinction Gold, #1 Sales Professional And 
#1 Office In Oregon 

Fred Schmidt, President of Coldwell 
Banker Commercial® announced corpo-
rate awards. Alex Rhoten, principal broker 
at Coldwell Banker Commercial Mountain 
West Real Estate (CBCRE), received:
• 2015 Top Two – A designation that is 

reserved for the elite top two percent of 
producers from among the almost 2,800 
CBC sales professionals worldwide.

• National Gold Circle of Distinction for top 
ranking producers.

• #1 Sales Professional in Oregon
• #1 Office in Oregon

Says Rhoten, “These are tremendous hon-
ors in our company, yet this recongnition 
belongs to our entire team here in Salem, 
Oregon. We live and work in a fabulous 
community.”

Rhoten Earns 
Coldwell 
Banker 
Commercial 
Honors

Nordstrom is pleased to announce the 
launch of a new collaboration in partner-
ship with international 
style icon Olivia Palermo. 
Set to hit Nordstrom 
stores and nordstrom.
com on February 8th, 
2016, the 'Olivia Palermo 
+ Chelsea28' collection 
features 32 styles of sepa-
rates with roots in Ameri-
can sportswear staples, 
and dresses with a polished and feminine 
appeal. 

The Spring collection includes versatile 
separates in signature prints and rich tex-
tured fabrics such as suede, silk and leath-
er, as well as an assortment of premium 
denim pieces including high rise denim 
culottes, a retro denim skirt, a four-button 
blazer and a wide leg jumpsuit. These are 
what Palermo calls "life pieces." 

"We wanted to create great separates that 
are elevated and could mix and match eas-
ily to create outfits women can wear all 
year," said Palermo. "Versatility was an im-
portant goal – being able to wear one item 
in multiple ways so you always feel polished 
and put together. A well-cut navy pant can 

be restyled so many ways and will always 
be chic. The Military Vest or the Sleeve-

less Suede Trench can be worn as a vest 
or as a dress and are the perfect layering 
pieces, you can mix them with other pieces 
in your wardrobe to create or change looks 
throughout the year."

Palermo partnered with Nordstrom Prod-
uct Group, the retailer's private label design 
group, to develop the line for house brand 
Chelsea28, which focuses on modern femi-
nine fashion at an accessible price level. 
The one-year partnership will produce four 
collections including spring, summer, fall 
and holiday. 

As a global fashion influencer through her 
work as a model, spokesperson and as the 
executive editor and creative director at her 
fashion and lifestyle website OliviaPaler-

mo.com, Palermo solidified her standing as 
a trendsetter for her generation and gained 

international recognition for her keen 
sense of style and savvy eye for balancing 
high and low fashion.

"The 'Olivia Palermo + Chelsea28' col-
lection reflects how a stylish young wom-
an is dressing today," said Mark Tritton, 
President of Nordstrom Product Group. 
"Olivia Palermo is revered around the 
globe for her style. We know our custom-
ers look to her for fashion inspiration, 

and we saw her consistently on our inspira-
tion boards as well. We think she embodies 
the Chelsea28 brand perfectly, so it was a 
very natural choice." 

The 'Olivia Palermo + Chelsea28' collec-
tion will range in price from $68 to $448.

Nordstrom has been the retail partner of 
choice for brands such as SJP Collection, 
Sarah Jessica Parker's line of shoes, Top-
shop/Topman and Madewell, which have 
exclusive U.S. distribution through the 
retailer, as well as the creative collabora-
tor for the launch of Miss Wu, Jason Wu's 
diffusion line; and Tank Magazine fashion 
director and street style star Caroline Issa's 
'Nordstrom Signature and Caroline Issa' 
collection.  

Nordstrom Launches Exclusive 'Olivia 
Palermo + Chelsea28' Collection
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Mon-Fri, 10am-7pm, Sat 10am-5pm, 216 Commercial Street NE, Downtown Salem

A Day to Remember

TEDxSalem, Salem’s independently orga-
nized TED event, is seeking speaker appli-
cants for its 4th annual event on January 7, 
2017, at the Salem Convention Center.

The TEDxSalem speaker committee is 
looking for experts in a variety of fields who 
have new and dynamic ideas worth spread-
ing.

“Our theme is ‘Revolutions,’” said co-cu-
rator Carlee Wright, “playing off the idea of 
New Year’s resolutions since TEDxSalem is 
taking place at the beginning of the year.”

“We are looking for speakers that have an 
idea for a revolution they want to start in 
our community and beyond,” said co-cura-
tor Brian Hart, “A revolution can be any-
thing… a more walkable city, passive hous-
ing, ecologic farming, big data, internet of 
things, internet security, public art, hybrid 
electric trains, advances in brain science…”

“We are aiming for a diverse selection of 
speakers and topics highlighting the flavor 
of the Pacific Northwest and encourage 
anyone with an ‘idea worth spreading’ to 
fill out our online application,” Hart add-
ed. “We want to hear from our community 
members about the issues and subjects of 
which they are passionate. We are look ing 
for speak ers with mes sages that are inno v-

a tive, inspir ing and chal leng ing.”
The TEDxSalem 2016 speaker application 

is available online at http://tedxsalem.us/
call-to-speakers/. The application closes 
Monday, April 18, 2016. 

Save the Date: TEDxSalem will takes 
place Saturday, January 7, 2017, at the 

Salem Convention Center. Discounted ad-
vance tickets go on sale Aug. 7, 2016. Regu-
lar ticket prices begin Aug. 21.

For more information, visit www.tedxsa-
lem.us. 

TED stands for Technology Entertain-
ment and Design and brings together the 

world’s leading thinkers and doers to share 
ideas that that matter in any discipline — 
technology, entertainment, design, science, 
humanities, and development in the spirit 
of “ideas worth spreading.” TEDxSalem is 
our local community’s version of this same 
philosophy.

TedXSalem Speaker Application Now Open

Host Keith Seckel says a few words to Brian Hart and Carlee Wright,  
organizers of TEDxSalem, behind them are speakers and volunteers from last years event.
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100.7fm KMUZ.org,
every Thurs. 6p-8p

Thursday May 5, 6 and 7
visit TacoCrawlSalem.com

for more information
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Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally owned, 
family operated business that has 
been in the same family since 1984. 
Three generations currently spend 
their time between the Corvallis 
store and the two Salem stores.

After conducting a round of job interviews, 
I apparently made a statement that sent 

shockwaves through the 30 years and under 
applicants, “I’m looking for at least a two-
year commitment.”  I could detect the flash 
of panic on their faces that seemed to say… 
“Two years is an eternity.”  It had me consid-
ering the many ways we are seeing people’s 

unwillingness to commit in 
everything from RSVP’ing 
to events to housing and 
marriage.  After a little re-
search, it appears this is a 
real problem, primarily for 
Millennials (and I get they 
don’t like to be called that) 
across the board. 

The excuse that watch-
ing their parents struggle 
through the recession/
housing crisis have made 

them insecure and unable to trust authority 
IS possible.  I also have heard of the FOMO 
phenomenon (Fear of Missing Out) and 
that could certainly be a factor.  If you lock 
yourself into something, the bottom could 

fall out. If you promise to attend an event/
buy a house/marry that guy, etc., you could 
be missing out on a WAY BETTER event/
house/guy that might come along in the fu-
ture.  Is that the entire explanation?  

As an event plan-
ner, it is getting 
harder and harder 
to get people to 
RSVP.  That would 
be fine, but cater-
ers want confirmed 
numbers sooner 
and sooner and 
those who can’t 
commit make our 
job nearly impos-
sible.  The result is 
either over-order-
ing food (creating great waste and expense) 
or having the buffet look like locust have 
passed through and staff scrambling to 
come up with “one more tray” of whatev-
er.  My solution has been to set a premium 
price for late-deciders (early bird discounts 
with at-the-door fees), but we’re often met 

with cranky guests who feel that their need 
flexibility trumps everything else.

This philosophy seems to trickle into 
other areas of life including work. Longev-
ity at work used to be honored.  It wasn’t 

unusual for Grand-
pa to have worked 
at the insurance 
company for 30 
years.  In a recent 
study conducted 
by PayScale.com, 
it was reported the 
median tenure for 
a millennial em-
ployee was just two 
years, causing em-
ployers to proceed 
with caution when 

investing in a young, new hire.
Apparently, realtors are seeing the same 

thing with young homebuyers.  Millenni-
als, unwilling to commit to a home are rent-
ing longer and preferring transitory urban 
apartment living.  While some think this is 
because of debt from student loans, others 

believe it is that they are simply unable to 
decide where to settle, can’t find a home to 
meet their expectations or just can’t imag-
ine giving up the flexibility of renting.

Also suggested as another reason for de-
laying home purchases is putting off tradi-
tional lifestyles and marriage.  According 
to the Pew Center, for those under age 34 
just 24 percent of women and 30 percent of 
men are married. 

So what to do?  Should we be worried that 
the next generation isn’t contributing to So-
cial Security nor will provide us grandchil-
dren?  I don’t think so.  It’s not like we’ve 
modeled the benefits of buying a house 
we can’t afford or hurrying into marriage 
or even staying a job we hate just for the 
benefits. They will figure it out, just like we 
all did. If you want evidence of our youth’s 
ability to commit, just check out their tat-
toos.

Mary Louise VanNatta is CEO of Van-
Natta Public Relations, a PR, Event Plan-
ning and Association Management firm in 
Salem. www.PRSalem.com, twitter.com/
PRSalem.

Thirty Below: Why Won’t They Commit?  

MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

The purpose of urban renewal is to invest 
in key locations and opportunity sites. 

It provides a dedicated 
source of funding through 
tax increment financing 
for public infrastructure 
to create redevelopment 
where it might not occur 
without public invest-
ment.

The City of Salem is 
peppered with successful 
projects; some of the no-
table ones are:

1. Union Street Bridge
2. Salem Convention 

Center
3.  Minto Island Bridge
4.  Riverfront Park
5.  Downtown Parkades

None of these projects would have become 
a reality were it not for urban renewal.

 
The current urban renewal areas are:
1.  North Gateway – The project is meant 

to boost the economy around the Portland 
Road corridor leading to I-5. Currently 70 
percent of housing in the corridor was built 
before 1980s and half of those units are 
multifamily. The action plan calls for more 
retail and commercial shopping centers for 
residents in the area. Also, new construc-

tion of flex space near I-5 and update of ex-
isting industrial space is the goal.

2.  Riverfront Downtown – The area is 
currently undergoing the Minto Brown 
Bridge project. Housing Investment Strat-
egy has a boundary that includes the area 
north of Union Street, east of Front Street, 
west of High Street, and south of Market 
Street within the Riverfront Downtown 
urban renewal area, commonly referred to 
as “North Downtown.” The focus is to add 
medium to high density multifamily apart-
ments with new commercial buildings to 
serve an increase in residents.

3.  West Salem - The West Salem Business 
District Action Plan is designed to shift the 
focus of future West Salem URA invest-
ments to the area east of Patterson Street 
after two recent important milestones: (1) 
completion of major actions in the Edge-
water-Second Street Action Plan (including 
2nd Street reconstruction and Edgewater 
Street bulb-outs, way-finding and lighting); 
and (2) more certainty regarding the Salem 
River Crossing (The third bridge). All other 
projects have been completed for this ur-
ban renewal zone.

4.  South Waterfront – Project includes 
the Minto Brown Bridge, and Pringle Park 
Project currently underway with new hous-
ing, commercial properties and new ac-
cess routes from Riverfront Park to Pringle 

Park.
5.  McGilchrist – Current plans include 

upgrades to McGilchrist and the surround-
ing roads to improve access for businesses. 
Main concerns are the lights at Pringle and 
25th as well as the flooding of Pringle Creek 
and McGilchrist. Both are major hurdles 
that are in review. Once completed, they 
hope the land west of Salem Airport will be 
in more demand.

6.  Mill Creek – It is bounded by several 
major roadways, including Kuebler Boule-
vard, Turner Road, Highway 22 and Deer 
Park Road. The plan is to allow for indus-
trial building land while also being eco-
friendly. Phase 1b and 1c still available for 
building and is being offered for sale on the 
Oregon Prospector website. Phase 1b is for 
sale at $123,710.

7.  Fairview – All major projects have been 
completed. Currently the area is focused on 
the forgivable loan program to promote 
investment and job growth for companies 
with 100 or less employees and revenue of 
$100,000 to $1,500,000.

If you’d like further information, you can 
visit the Urban Renewal website at www.
cityofsalem.net or contact Annie Gorski or 
Sheri Wahlgren. 

Urban Renewal Has Been 
Great For The City of Salem

So what to do?  
Should we be worried 
that the next generation 
isn’t contributing to  
Social Security nor  
will provide us  
grandchildren?
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LULLU TRUITT
SBJ FOOD 
EDITOR

Hello everybody,
I know I am writing as a food editor, or at least I usually write about food, 

but sometimes I have to write also about places I have been because soon or 
later it will be related to food. What do you think of this little preface? Did I 
set you  or myself up for something not related to food for this article? Yes, 
I did and I hope you will be OK with it.

I am going to write about a place I just visited and liked a lot, even though 
I have some mixed feelings about it. 

I have traveled quite a bit, but I have never traveled back-
wards…. into the past. This fantasy land is smaller than the 
state of Pennsylvania and covers 44,200 square miles. Yes, 
you have to fly there and once you land, you are on a dif-
ferent timeline.    This place will grab you from the time 
you put your feet on the ground and will not let go until 
well after you come home. There is a welcoming feeling to 

the place not only due to the people, but by the surround-
ing colorful buildings, the many (mostly modern) murals 
–I am not talking about graffiti –. Many colors surround 
you. The architecture is like a landscape burst of colors. 

One building could be green and the one next to it is yellow. It all fits! Most 
of the renovated buildings are now museums – for example, music, art, edu-
cation, history and the like. We drove outside the main city for about two 
and a half hours, admiring the two most popular crops that were growing on 
the sides of the 8 lane motorway. We arrived to a charming town where the 
neoclassic buildings stole our attention. Once you realized that the streets 
are just as fascinating as the buildings, you just start walking and looking at 
everything your eyes can focus on. Again, colors were the background of life 
here too. People were actually using bicycles for transportation for shopping 
or to give a ride to a friend. A cool sunny day helped us appreciate our visit 
to this charming town. 

On the road again, to go to another town about one hour from where we 
were. Cobblestone streets were the norm and somewhat difficult to navigate 
if you didn’t have the right shoes. All 10 of us did. The colors here were a 
little softer, and the town is situated between a mountain range and the 
sea. Music was flowing out from windows and balconies just as it was in the 
previous town.

At the beginning of the article, I said something about having mixing feel-
ings about the place where I was. The feeling is not a bad feeling, more like 
sadness because of what I have, what I can get, where I live…and the people 
here cannot. YET! I am pretty sure the citizens here are used to what they 
have and how their lives evolve. Change will be here soon enough but I hope 
it will be gradual so this population doesn’t lose the human touch that seems 
to be a big part of their lives, at least at the moment. I feel bad, not sorry, 
about the conditions of a lot of buildings knowing that people actually live 
in those spaces. And they are crowded spaces. On the other end, the medical 
care is available, free and good. And so is education – they have the reputa-
tion of the second highest literacy rate in the world!

There is very little private enterprise but you can see that this change is 
on a fast track. There are quite a few paladares- private homes turned into 
restaurants- and there are also quite a few of what you would call B&B’s 
….private homes that rent out a few rooms for the night and will serve you 
breakfast in the morning.

I guess I can talk a little about food, because I promised I will do it. It is ok, 
not OK. Raw cabbage as a salad; red beans and rice is a staple, and shredded 
anything is pretty much on the dinner menu. Oh yes, there is also fish…..
and plantains. OK, I will have to mention the Rum and the Mojitos and the 
cars of 1950’s and 1960’s. I know if I mentioned the old cars, you would have 
guessed right way were I was.

I would think that by now you figured it out that I just got back from La 
Habana, Cienfuegos and Trinidad. We were in Cuba for 7 days and enjoyed 
it immensely. As a matter of fact, it was an experience not to be forgotten.

I wish the Cuban people lots of success, strength and the perseverance to 
follow through with their openness to the world.

An Experience Not 
To Be Forgotten
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

By Jill Ingalls, Marion County Fair Coor-
dinator 

The traditions remain strong, 4-H and 
FFA – barns full of kids and their farm 
animals, creations by local youth, carnival 
rides, the smell of amazing food, and out-
standing music and entertainment. That’s 
the Marion County Fair, which will take 
place July 7-10 at the Oregon State Fair-
grounds. 

There’s a new game in town – maybe not 
new, but a renewed game to address cur-

rent trends. Public Competitions which in-
clude things like the best jam, best cookie, 
amazing poetry and art is kicking things up 
a notch. Formerly known as Open Class, 
the contests are about to be ramped up.

Enter Bry Taylor-Campos and Heidi De-
Coster. Bry is a Key Volunteer for the Mar-
ion County Fair and was the sole superin-

tendent in charge of the Open Class area in 
2015. Bry recruited Heidi Decoster to over-
see Hobbies and she was subsequently ap-
pointed to the Marion County Fair Board. 
Together this duo is taking on Public Com-
petitions (Open Class) and livening things 
up!

“As a society, we don’t all spend time do-
ing the traditional canning and preserving, 
and activities that were once commonplace 
in our daily activities. It’s time to look at 
things like Pinterest and embrace some of 

the new things we do,” 
said Fair Coordinator 
Jill Ingalls. “I think a 
contest for the best Pin-
terest fail could be re-
ally fun and we all like 
to win fun prizes!”

In March, volunteers 
in charge of each fair 
department got to-

gether to refresh their list of competitions. 
Of course there are many popular compe-
titions that will be not be lost. However, 
if nothing had been entered in a class for 
several years it was removed. New classes 
were added with many still in the process 
of building the criteria and details. New en-
ergy and new volunteers to help drive this 

part of the fair were identified. And the very 
name “Open Class” is seeking a new title – 
after all most people don’t know what it 
means.  

"I think this is going to be the biggest year 
yet for the fair and for these fun competi-
tions. Helping people to understand that 
anyone can enter and new classes that in-
clude everyone, such as a cell phone picture 
contest, will definitely increase entries. Go-
ing back to Cascade Hall will give us a fresh 
new look and let these competitions be seen 
by even more fair-goers," said Bry Taylor-
Campos.

 “We are working on big things in our 
hobbies department and focusing a great 
deal on our Lego class and have added a 
new section of paper arts. We will have a 
Lego table this year for kids to create mas-
terpieces for display during the fair,” said 
Heidi DeCoster.  

The Marion County Fair Board works 
hard to keep the fair fresh and new, add-
ing attractions each year, investing in en-
tertainment and constantly looking at how 
to present the best fair around. For more 
about the 2016 fair and new public compe-
titions, visit www.mcfair.net or follow us on 
Facebook. 

Get Ready For Public Competitions 
at the 2016 Marion County Fair 

Several laws prohibit wagers on sport-
ing events, and the actions become riskier 
if workers place bets across state lines. As 
long as the organizer does not skim money 
off the top of the pool, the pool is limited 
to people known by the employer, and the 
dollar levels remain relatively low, the odds 
of any enforcement action against such 
pools are pretty minimal.

 
Employers should be leery of:

• Large amounts of cash floating through 
the building.

• Workers feeling pressure to join despite 
religious objection or lack of financial re-
sources.

• Workers overreacting to losing money to 
a co-worker, leading to toxic discord in the 
workplace.
 

What to do?

• Consider developing a policy addressing 
gambling in the workplace and enforce 
it consistently. If one is already in place, 
Sweet 16 week might be a good time to re-
mind them of that policy.

• Consider starting a voluntary workplace 
pool that requires no entrance fee. Prizes 
could be purchased with company dollars, 
turning a potentially problematic event 
into a morale booster.

Productivity

Consulting firm Challenger, Gray & Christ-
mas estimates that March Madness causes 
around $4 Billion in lost productivity in the 
American workplace annually. A recent survey 
found that 86% of employees dedicate some of 
their work day to keeping up with their brack-
ets, with over half intending to spend an hour 
or more a day on bracket activity.

 Network bandwidth will increase threefold 
during March Madness, which can result in 
slower operating speed for individuals at-
tempting to work productively.

Fans also spend time online reading about 
the teams and texting their friends with their 
predictions instead of working. A policy re-
stricting the kinds of activities that employees 
can perform on business computers and com-
pany-issued smartphones is helpful.  Howev-
er, employers know that most employees will 
easily be able to skirt these prohibitions by us-
ing personal smartphones and tablets.

An option is to enforce productivity stan-
dards before big games while still being real-
istic. It’s important for employers to be consis-
tent with all employees and don’t come down 
inordinately hard on one worker who may not 
be acting much differently than a co-worker. 
Inconsistent treatment is the gateway to a dis-
crimination claim.

Is Workplace Gambling Legal—
Such As A Betting Pool?
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310 Court St NE, Downtown Salem, (503) 363-9292 Open Monday-Thursday,    9:30 am – 6:00 pm, Friday, 9:30 am – 7:00 pm, Saturday, 9:30 am – 5:00 pm

Kuhl Europa 1/4 Zip 
$79

Ryder Pant 
dark khaki or espresso

$79

Team 1/4 Zip in
 washable merino wool

Charcoal, heather oatmeal or black
$125

Celebrating

68 Years 
of Style 
in Salem

Rothco Tactical Jacket
$125

Burr Jacket
Colors Carbon or Espresso

$119.00

“At Kühl the  
pAssion remAins– 

to get outdoors 
And hAve fun.”

Advanced Tactical Bag
Black or Coyote Brown

$45.00

My fellow commissioners and I re-
cently proclaimed March as In-

tellectual and Developmental Disabil-
ity Awareness Month. While this is an 
important topic in our community, it is 

personally significant 
to me to me and my 
family. On our month-
ly television program, 
Marion County TODAY, 
I shared the story of my 
granddaughter Caroline 
who lives with 5p- (Five 
P Minus) Syndrome 
also called Cri du Chat. 
It means that a por-
tion of her number five 
chromosome is missing. 
Caroline is the highlight 
of my life and I shared 
her story to raise aware-

ness of available services and challenges 
faced by people living with disabilities. 

When my granddaughter was first diag-
nosed, the outlook was not good. We were 
told that she would likely never experi-
ence a full quality of life. Well, the Bren-
tanos are fighters and we learned that 
with the right interventions and therapy 
Caroline could thrive. She’s experienced 
many accomplishments, a few setbacks, 

and through it all is a happy little girl who 
adds immensely to our family. 

The Marion County Health Department 
provides a variety of services including 
case management 
to children and 
adults with devel-
opmental disabil-
ities and is one 
component in a 
wide array of ser-
vices. Additional 
service providers 
include the Or-
egon Department 
of Human Ser-
vices, Northwest 
Senior and Dis-
ability Services, 
school districts, 
and various non-
profits offering 
specialized ser-
vices. Navigating this complex system can 
be challenging, especially for families of 
those newly diagnosed. 

Last fall I attended a community discus-
sion by Oregon Developmental Disabili-
ties Services with my daughter Sarah, 
Caroline’s mother. They explained recent 
changes in the system and some of the 

challenges families have experienced ob-
taining services. A common challenge is 
the lack of case workers to advise families 
and coordinate care. As more children 

become eligible 
for services the 
c o r r e s p o n d i n g 
funding has not 
increased ad-
equately to cover 
necessary servic-
es. At that time, 
there was no 
organization to 
oversee the entire 
range of services 
for clients and 
their families. 

My daughter 
has been a tire-
less advocate 
for Caroline. 
Through Sarah’s 

persistence, Caroline recently started a 
new therapy focusing on her mobility. 
The results have been dramatic. In just 
a short time Caroline went from having 
no interest in using her walker to tooling 
around the house like a race car driver. 
Through this process we learned there 
can be many obstacles to obtaining ser-

vices. We learned that fewer than 4% of 
eligible clients that have the highest need, 
like Caroline, are receiving a full comple-
ment of services. 

My intention is not to criticize, but in-
stead to make people aware of the need 
in our community and ensure that people 
understand the real difference the right 
services make in the life of someone with 
a disability. Marion County’s Intellectual 
and Developmental Disability program 
goal is to coordinate with federal, state 
and local agencies to put together indi-
vidualized plans that give children and 
adults the best chance of success with 
the resources available. I thank them for 
their dedicated advocacy of these special 
community members and look forward to 
the day when funding isn’t an issue. 

If you would like more information 
about Marion County’s Intellectual and 
Developmental Disability program, visit 
www.co.marion.or.us or call (503) 588-
5288. I encourage you to take the time 
to learn more about these and other 
programs in our community. Our televi-
sion program is available on YouTube at 
https://youtu.be/KpJ3l9UG7b4. 

Commissioner Sam Brentano can be 
reached at (503) 588-5212 or by email at 
commissioners@co.marion.or.us. 

Intellectual & Developmental Disability Awareness 

SAM BRENTANO
MARION 
COUNTY  
BOARD OF  
COMMISSIONERS

My intention is not to  
criticize, but instead to 
make people aware of the 
need in our community 
and ensure that people 
understand the real  
difference the right  
services make in the 
life of someone with a  
disability. 
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The retirement assets you’ve worked so 
hard to save will be taxed once distribu-

tions begin. Fortunately, there are strategies 
that can reduce taxes for you and your heirs. 
With careful planning, your retirement as-
sets can remain as vital as they had been 
during your lifetime when they finally pass 
to your heirs. 

As hard as it may be to 
believe, today's tax-ad-
vantaged plans -- includ-
ing IRAs and 401(k)s, -- 
have the potential to make 
many investors hundreds 
of thousands of dollars 
over their working lives. 

These plans are also 
highly vulnerable to tax 
losses if they are not be-
queathed properly. An 
IRA inheritance could be 

whittled to almost nothing under worst-pos-
sible circumstances, such as a combination 
of estate taxes, top income tax brackets, and 
missed withdrawal deadlines.

Saving your heirs thousands of tax dollars 
on your retirement money often hinges on 
the decisions you make before you retire. 
Therefore, it's important to take a look now 
at how to save heirs tax headaches later on.

RMD Rules Simplify Things

The IRS rules for calculating the required 
minimum distribution (RMD) from IRAs and 
qualified retirement plans provide some lon-
ger-term planning advantages. The premise 
behind retirement plan distributions is sim-
ple -- the longer you are expected to live, the 

less the IRS requires you to withdraw (and 
pay taxes on) each year. Because your heirs 
could inherit this payout schedule along with 
the assets' tax bill, talk to your tax or financial 
advisor about how these rules should be ap-
plied to best meet your goals and objectives. 

Stretch Out the Tax Bill
There are various other ways to make the 

tax payments on these assets easier for heirs 
to handle. These are:
1. Selecting a beneficiary -- If no one is named, 

your assets could end up in probate and 
your beneficiaries could be taking distri-
butions faster than they expected. In most 
cases spousal beneficiaries are ideal because 
they have a couple of options that aren't 
available to other beneficiaries, including 
the marital deduction for the federal estate 
tax and the ability to transfer plan assets -- 
in most cases -- into a rollover IRA.

1. Consider the options for multiple beneficia-
ries -- If you want to leave your retirement 
assets to several younger heirs (such as 
your children), the IRS has issued "private 
letter" rulings that suggest that the assets 
in a stretch IRA may be split into several 
accounts, each with its own beneficiary. 
That way, distributions will be based on 
each beneficiary's age. In addition, the 
rules provide added flexibility in that ben-
eficiary designations need not be finalized 
until December 31 of the year following 
the year of the IRA owner's death for the 
purposes of determining required distribu-
tions. Therefore, an older beneficiary (e.g., 
a son or daughter of the IRA owner) may be 
able to either cash out or "disclaim" their 

portion of the IRA proceeds, potentially 
leaving the remainder of the IRA proceeds 
to a younger beneficiary (e.g., a grandchild 
of the IRA owner). As long as this is done 
prior to December 31 of the year follow-
ing the year of the IRA owner's death, dis-
tributions will be calculated based on the 
younger beneficiary's age. 

1. Being generous -- Plan assets given to char-
ity are fully estate tax deductible, and no 
income tax is due on this gift. You should 
contact your tax or financial advisor to gain 
a better understanding of the tax benefits 
of donating IRA or qualified plan assets to 
charity.

1. Consider an irrevocable trust -- Because 
qualified plan assets qualify for the un-
limited marital deduction, spousal ben-
eficiaries may inherit these assets without 
tax consequences when the assets are left 
intact as part of the estate. Some estate 
planning experts have developed strategies 
using an irrevocable trust. 

Strategies for Spouses

1. Consider a rollover IRA -- With rollover 
IRAs, you can practice some creative tax 
planning, such as setting up stretch IRAs 
for your children or recalculating the dis-
tribution schedule for yourself.

1. "Disclaim" IRA assets if you don't need 
them -- If you are the primary beneficiary 
of an IRA and your child is the contingent 
beneficiary, you may be able to disclaim 
your right to the IRA proceeds. If done so 
by December 31 of the year following the 
year after the IRA owner's death, future 
distributions may be based on your child's 

age, effectively spreading those distribu-
tions out over a longer period of time. 
Strategies for Non-Spouse Beneficiaries

1. With stretch IRAs, don't use your name! 
-- Under IRS rules, your inherited IRA be-
comes immediately taxable if you switch 
the account into your name.

1. Watch the calendar -- The account also 
becomes immediately taxable if you don't 
take your first required payout from an 
inherited IRA by December 31 of the year 
after the account owner's death.

Talk to the Right People

With careful planning, your retirement as-
sets can remain as vital as they had been dur-
ing your lifetime. Talk with your Financial 
Advisor and with those who may bequeath a 
retirement legacy to you -- such as parents or 
grandparents -- to see what type of tax plan-
ning they've put in place. Opening the doors 
to this discussion could make your tax bur-
den lighter later on and bring peace of mind 
to your family.

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, 
or financial advice. As advice in these disci-
plines may only be given in response to in-
quiries regarding particular situations from 
a trained professional. Ray Sagner is a Cer-
tified Financial Plannerô  professional with 
The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can 
be contacted at 503-581-6020, or by email at 
Ray@TheLegacyGroup.com. You may view 
the Company’s web site at www.TheLegacy-
Group.com.

RAY SAGNER
FINANCIAL 
COLUMNIST

Being Smart About Taxes & Retirement Assets

An 8-seat Learjet cut the air above Bristol 
Bay, leaving a wake in the rare blue sky. 

I turned to my friend Joe 
and said, “This must be 
him!”

Thirty-five days ago we 
were sitting in Sea-Tac 
Airport ready to board a 
flight to Naknek, Alaska. 
We had traded the com-
fort of our homes, our 
families, and our pre-
vious jobs for sewage-
leaking dormitories, 
drunk Alaskan sailors, 
and hours of scrubbing 

ten-month-old fish guts off cannery equip-
ment. We’d been hired by Alaska General 
Seafoods (AGS), a cannery specializing in 
frozen fillets and canned salmon. The three 
minute phone interview consisted of two 
fundamental questions: “Will you show up 

on time?” and “Can you stay sober?” With 
two yesses, we were hired and already over-
qualified.

From the moment we arrived, the compa-
ny was eager to put our skill sets to good use 
– starting with the assignment of scraping 
the paint off the entire warehouse floor and 
preparing the main house for the arrival of 
AGS’s owner, Jim Pattison. He was coming 
to see the operation for the first time in sev-
en years. For five weeks, Joe and I poured 
our collective heart and soul into making 
the main house presentable. We repaired 
the fence, mowed the lawn, fixed the deck, 
and painted the house (inside and out). We 
were eager for his arrival, hoping for the 
unmitigated approval of Canada’s wealthi-
est man – and perhaps a small, $200 tip.

He arrived in the late afternoon, flanked 
by an entourage of men in tailored suits – 
more suits than Naknek, Alaska had seen in 
its 191 year history.  The sky was the bluest 

it had been since we arrived, a gentle breeze 
did its best to avert the rank fish smell waft-
ing from the cannery, and we had the house 
looking like Alaska’s wood-paneled version 
of the Taj Mahal.

As I stood at the front door of the house, 
wearing my finest pair of paint-stained 
Carhartts, I did my best to hide the juve-
nile sense of pride I had placed in my work. 
Little did I know, what would happen next 
would change the way I viewed leader-
ship for the rest of my life. As Mr. Pattison 
walked up the front steps, my boss was ex-
plaining to him how much work Joe and I 
had put into making the house ready for his 
visit. He stopped, looked at me and then 
walked right past. My heart sunk and my 
pride was crushed.

The look he gave me is a look I’ve seen far 
too many times in the business world. It's a 
look that ruins corporate relationships and 
extinguishes employee motivation. It’s a 

look that, on that rare blue day, I vowed to 
never wear if I ever found myself in a posi-
tion of leadership.   

My message is this - Leaders, take the 
time to acknowledge your team, celebrate 
successes and invest in the areas which 
need improvement. Don’t underestimate 
the power of one glance or the importance 
of a single conversation. All employees look 
to their leaders for the direction, guidance, 
and encouragement that, if done right, 
brings passion, energy and life to the work-
place. So whether it’s the 18-year old in-
tern making copies, or the kid, like myself, 
wearing pride on his paint stained hands, 
take every opportunity to acknowledge 
your employees. It could mean the differ-
ence between fiscal fish guts and company 
caviar. 

Intentional Leadership; The Difference 
Between Fish Guts & Caviar

BRYCE PETERSEN
COMMUNITY 
RELATIONS,
SALEM HEALTH
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PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

The best way to see and experience 
America is on a road trip. My hus-

band and I are accompanying our daugh-
ter and son-in-law, who both coach the 
Corban University softball team, across 
the Pacific Northwest this spring.  

The only way to really know how people 
live in other commu-
nities and states is to 
be there, eat in their 
restaurants, shop in 
their stores, drive 
their neighborhoods 
and talk with the lo-
cals. Seeing the gor-
geous natural beauty 
of this diverse region 
definitely adds to this 
wonderful over-all 
experience. Unfortu-
nately, Pacific North-

west weather has never been the most 
conducive to sitting in the bleachers or on 
the grassy knolls to watch the great game 
of softball. 

But we are used to this unpredictable 
weather having followed our daughter 
through high school and college softball. 
Our job on these road trips, however, is 
helping with the grandkids so our daugh-
ter and son-in-law can coach.

Although this “job” is a huge respon-
sibility that requires a lot of constant 
hands-on attention, and an extra dose of 
energy, my husband and I have tremen-
dously enjoyed this time with our gregari-
ous almost four-year old grandson and 
our 16-month old happy-traveler grand-
daughter. From riding a four-passenger 
three-wheeled bicycle in California, to 
serenading a pretend audience at the 
College of Idaho student center, to see-
ing deer up close and almost personal in 
Weed and LaGrande, we find a lot of fun 
things to do before, between and after 
ball games.

While these trips are quite an adventure 
for the grandchildren, we adults can’t 
help but to compare and contrast all these 
fascinating places we go, especially as it 
relates to local markets and economies.

Our first trip of the season was to Red-
ding and Weed, California. Our next trip 
took us to Ellensburg, Leavenworth and 
the Tri-Cities, Washington. Then we were 
off to Kirkland, Washington and on to 
Surrey, B. C, before the most recent trip 
to Caldwell, Idaho and LaGrande, Or-
egon.

To get a flavor of local economies I 
found it interesting, although not con-
clusive, to compare hotel charges where 
we have stayed. Room rates for moder-
ately priced hotels ranged from $77.60 
to $96.59, but more interesting was the 
wide variation in total room taxes ranging 
anywhere from 7% to almost 14%.

The room in Idaho, with just a state and 
a local lodging tax, was the least expen-
sive and had the the lowest total room 
tax at 7%. The highest room charge was 
in Surrey B.C. and had the highest total 
room tax at almost 14% which included a 
provincial tax, a federal tax and a munici-
pal, regional, district tax. California had 
the next highest room charge with a 9% 
total room tax charge that included a state 
tax and occupancy tax, while Washington 
was the next highest room charge and had 
a total room tax of 11% that included a 
state tax, occupancy tax and a county tax. 
Oregon’s room rate was second lowest to 
Idaho but had a total tax at 9% to cover 
city tax, county tax and state tax.

Not one of the rooms was fancy, but all 
were adequate.

Large and small communities that used 
to rely on timber and mining have had 
different experiences. Larger cities like 
Redding have attracted health care orga-
nizations and service industry companies 
complemented by retail and tourism.The 
small communities like Weed are losing 
population and relying on retail and tour-
ism.

Communities that are more agricultur-
ally based appear to struggle but have 
been able to accomplish some city revi-
talization efforts in hopes of bringing in 
tourists. Cities like Ellensburg, with Cen-
tral Washington University, and smaller 
Caldwell with College of Idaho, appear to 
be holding their own.

In the early days, LaGrande relied on 
gold mines and agriculture. Now, Eastern 
Oregon University and recreation help 
the economy.   

Kirkland has gone from steel mills to a 
mix of urban businesses and an upscale 
lifestyle. However, that does not mean 
college-educated young adults can afford 
a house there as a young woman who is 
married and starting a family has attested 
to. She and her husband enjoy the ameni-
ties of the Kirkland lifestyle, at least for 
now.

Urban areas and larger cities (like the 
Tri-Cities, WA) have a different story to 
tell than small and/or isolated rural com-
munities. When politicians and media 
talk about unemployment being down 
and economies growing again, they surely 
are not talking about small-town Califor-
nia, Oregon, Washington or Idaho. Our 
trips are a good reminder that a one-size-
fits-all approach to legislation does not 
work for small towns anywhere in the Pa-
cific Northwest.  

Patti Milne, retired Marion County 
Commissioner and State Representative, 
can be reached at 503.551.5590. Watch 
Patti Milne on CCTV’s People, Places and 
Politics. 

American Road Trip

Rich Duncan Construction Receives Or-
egon Business 100 Best Companies 2016 
Award

Oregon Business honors Rich Duncan 

Construction, Inc. as one of Oregon’s 100 
Best Companies to work for in 2016.  For 
the last 22 years, Oregon Business maga-
zine has judged the top companies based 

off of employees’ opinions on a wide 
range of workplace statements as well 
as a questionnaire about employer 
benefits.

An employee of Rich Duncan Con-
struction stated, “at Rich Duncan 
Construction we are not just a small 
business: we are a family.” This mind-
set is seemingly shared with the rest 
of the employees as their anonymous 
reviews of their employer and their 
overall satisfaction with their current 
jobs led to this distinguished award 
for the company. 

Rich Duncan Construction, Inc. spe-
cializes in commercial construction 
and tenant improvements, working 
in a wide variety of industries for re-
models, updates/refreshes and new 
construction. Learn more by visiting 
their website. 

Rich Duncan Construction, Inc 
Named One Of The 100 Best 
Companies To Work For In Oregon

310 Kearney St SE, Salem, (503) 585-7070
Hours, 8:00 am – 10:00 pm

Menu at gerryfrankskonditorei.com

Delightful Breakfast Lunch and Dinner
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ALEX CASEBEER
INSIDE
SCOOP

Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally owned, 
family operated business that has 
been in the same family since 1984. 
Three generations currently spend 
their time between the Corvallis 
store and the two Salem stores.

I was recently listening to a podcast from 
one of my favorite leaders, Andy Stanley.  

He runs a large organization and seems to 
be always talking about something I can 
directly apply to my life or business.  To-
day I wanted to share with you a principle 
I gleaned from Andy:  The Ugly Old Couch 

Principle.
Think for a second 

about your favorite 
couch (or love seat/
oversized chair) in your 
house.  At one point in 
time, that couch was 
brand new, defect free, 
clean and sitting in a 
shiny showroom some-
where.  You fell in love 
with it and had to have 
it!  Over time, food and 

drinks have been spilled on it.  Your dog 
pooped on it.  A kid barfed on it.  You name 
it – it has stains but also great memories.  
Children may have been nursed on that 
couch. Movies and popcorn were enjoyed 
on that couch.   You fell in love with it for 
the sentimental value it brings.

However, a guest walks into your house 
and looks at the couch and thinks “What 
is up with that couch??”.  Does this sound 

familiar?  So you move it to the basement, 
or gift it to a child.  You have a hard time 
getting rid of it!  Stanley bridges the gap 
to the business world and says that every 
business has this potential of the “ugly, 
old couch”.  When you create something 
– a product, a process, etc – you love it.  
You made it and it has sentimental value 
to you.  But the danger is three-pronged: 
complacency, lack of momentum and lack 
of continual improvement.  The danger is 
just living in and being ok with the ugly, 
old couch.

Where are the ugly old couches in your 
business?  What do you walk by every day 
and ignore?  What habits or rhythms has 
your company gotten into that fall into this 
category?  My challenge to you is to cre-
ate a culture of continual improvement.  
Toyota leans on the Japanese word “Kai-
zen”, which literally means “continuous 
improvement.”  They look to all levels of 
employees for ideas, process improve-
ments, product improvements and listen 
to them all.  Everything is taken seriously.  
Are you a business or person who is striv-
ing to continuously improve?  Or have you 
fallen into the depths of complacency and 
acceptance of the status quo?

Sometimes all it takes is a fresh set of 

eyes or someone else’s perspective to let 
you know what and where your ugly old 
couches are.  For my business, that means 
creating a platform where everyone’s 
voices can be heard and it is encouraged 
to have open conversations about the way 
things are run.  We also need to be able to 
leverage the fresh eyes of new employees 
for often it is them who has the best idea 
and can point out areas of ugly couch-ness!

My other encouragement is to place a 
high emphasis on the value of momentum.  
Nothing kills a business more than a lack 
of momentum.  It doesn’t matter if you’re 
in the sales or a service industry - you 
need to strive your very hardest to get and 
maintain momentum.  That entails con-
stant activity, strategy, forecasting, plan-
ning, dreaming and executing.  You CAN 
do it!

If you get time, check out Andy Stanley’s 
Leadership Podcast.  They are short and 
sweet, but so valuable and impactful – at 
least to me!  Until next time, look for those 
ugly, old couches.  Stop walking around 
them and do something about it!

Alex Casebeer is on the Executive Team 
at Capitol Auto Group and can be reached 
at acasebeer@capitolauto.com, 503-585-
4141 or twitter.com/alexcasebeer  

The Ugly, Old Couch

“Joshua brings great tact and energy, 
which will be an invaluable asset to our cli-
ents. We are excited to have someone with 
his enthusiasm & experience in our office.”

-Terri Frohnmayer
We are excited to welcome Joshua Kay to 

First Commercial Real Estate! Joshua will 
handle all aspects of 
commercial sales, 
leasing and new de-
velopment. He was 
a decorated student-
athlete at Linfield 
College where he 
earned a Bachelors 
Degree in

Business Manage-
ment & Political Sci-
ence.

Joshua will be aim-
ing to help business 
owners, developers 
& investors achieve 

their real estate endeavors. His diverse 
background in sales, marketing and busi-
ness operations has prepared him to be a 
professional Commercial Real Estate Bro-
ker. 

We Are Excited To Welcome 
Joshua Kay To

 First Commercial Real Estate

Joshua Kay, First Commercial Real Estate
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HARVEY GAIL
SPIRE
MANAGEMENT

Tracy Mize
Nail Artist/Technician

503-269-1908
Text for Schedule

Tonya Anderson
Hair Artist

503-551-6125
Tuesday-Saturday

andersontonya2@gmail.com

For Schedule go to :
mindbodyonline.com/clients

Historic Reed Opera House
Downtown Salem

189 Liberty St NE, Suite #211B
{by appointment only}

Mon-Fri, 10-7pm, Sat, 10-5pm, 971 304-7071

Historic Reed Opera House 
Underground, Downtown Salem

In my experience as a nonprofit and asso-
ciation consultant, it’s rare that a board 

of 15 will agree all the time. A healthy board 
will express various opinions. If they agree 
all the time, they may be too passive or don’t 

want to dive deep into the 
issues. Your board mem-
bers may be just warm-
ing a seat, and that’s not 
healthy for your organi-
zation.  

However, the opposite 
can also be true. While 
the recent Republican 
debates may be enter-
taining television, this 
is not the environment 
you want for your board 
meeting. It is the board 

president’s job to lead a group through con-
flict and into a consensus with professional 
dignity intact. Here are some conditions 
that lead to conflict. 

Ignoring the tough issues
If your board seems to always agree on 

everything, this is fertile ground for deci-
sion-making struggles down the road. They 
agree because important issues are always 
tabled, or worse, ignored. The “elephant in 
the boardroom” will inevitably come back 
to bite them. 

Entering a meeting unprepared
Board meetings should be an opportunity 

for committees to report on their work, not 
conduct it. Board members often argue 
because they are speculating on the issue. 
Come to the meeting with the data. Be pre-
pared to have an educated discussion. 

Failure to follow an agenda
Your executive director can help you pre-

pare an agenda and stick to it when the 
meeting seems to drift. If necessary, set a 
time limit for agenda items. Table a con-
versation if it can’t be resolved. Schedule a 
time to have the discussion later after doing 
more research and gathering opinions. 

Lack of formal board procedure
As soon as groups veer from agendas and 

procedures, conflict begins. Often conflicts 

arise when people question what they voted 
on or if they voted on it at all. Review your 
organization’s bylaws and follow Robert’s 
Rules of Order. Motions should be very 
clearly stated. 

Dominance by individuals
Sometimes a board meeting is dominated 

by certain individuals. Often, this is due to 
their personal style and they may not even 
realize they are doing it. The board presi-
dent should ask for the opinions of others 
and politely move on from a person who is 
dominating the conversation. 

Failure to moderate behavior
A strong leader isn’t afraid of disagree-

ment, but never permits the working en-
vironment of the board to become hostile. 
When debates between board members 
occur, they must be moderated. Members 
must be asked to behave in a professional 
manner. This is no place for personal at-
tacks at or after the meeting. Volunteer 
leaders rarely recover from public embar-
rassment. Also, you should expect that 
anything negative said “in confidence” or 
“written in a private email” will eventu-
ally surface, further eroding relationships 
among leaders. If there if one obvious trou-
ble-maker, the president should handle this 
on a one-to-one basis. I’ve seen boards of-
ten flourish after a disruptive board mem-
ber is removed. 

So how do you have healthy disagree-
ment?

Remember, your volunteer leaders are 
there because of passion. Find ways to allow 
their passion to be expressed with healthy 
outcomes for your organization. Provide 
a nonjudgmental environment. Follow an 
agenda. Deal with obvious trouble-makers 
early. Set the tone for a respectful exchange 
of ideas. If all else fails, bring in a profes-
sional moderator or trainer to help your 
group work within proper parameters of 
professional behavior. 

My motto is board members should leave 
their board meeting with a smile. If there 
are more frowns than smiles it’s time to as-
sess the situation and make some changes. 

When Board 
Members Disagree
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Two Private Banquet Rooms
Call for Menus, Pricing & Arrangements

Natalie 503-581-5721. 
2680 Aerial Way SE, Salem, OR 97302

At the Salem Airport

DINNER WITH  A VIEW
Served from 5pm to 9pm Daily

Breakfast Every Saturday & Sunday
Morning from 8am to 11:45am
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes On Acreage 
Custom Homes
Unique & Unusual Homes 
Farms & Ranches
Upper End Homes

April Showers, 
Bring Showers of 

New Listings

"I Handle All My Own Listings!"
Standy.cboregon.com
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John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details 

With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

Welcome Tracy McNulty
When you first meet Tracy you can tell he means business, in the most 

courteous and professional sense of the term. Perhaps it's because he's so 
comfortable as an official.

McNulty is an official with the Salem Baseball Association, the Salem Bas-
ketball Officials Association and the Salem Volleyball Officials Association. 
With over 35 years experience in the wholesale food business, Tracy

loves people and sales. He is in the transitional phase, after wearing two 
hats both in his food sales job and real estate. "I enjoy the family atmo-
sphere here at John L. Scott, it's a winning formula." 

Morals, work ethic, and believing in yourself are all very important to me." 
"And I found that here at John L. Scott - Salem." Tracy McNulty has a pas-
sion for downsizing your home investment. There comes a time when it's 
the wise decision to list

the big house and simplify.

Tracy McNulty - Broker
Cell - 503-689-2726
TMcNulty@johnlscott.com




