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INTEGRITY
503-587-1600
2110 Mission St SE, Suite 310, Salem 97302

NEW CONSTRUCTION!
Hard to find house in town with extra garage/shop (29x24). 3 
bdrm, 2 ba, 1900 sq. ft. home on .14 acre lot. 2 story open floor 
plan with vaulted ceilings, granite counters & carpet/laminate 
floors. Buyer can select finish options. Completion date ex-
pected in Sept.  $329,500 (716988) Don Meyer 503-999-2381

COZY COTTAGE IN SOUTHEAST SALEM!
Front covered porch for enjoying your summer evenings! 2 
bdrms, 1 ba, 816 sq. ft on main level. Also includes an unfin-
ished attic and small unfinished basement enabling you to cre-
ate your own space. Kitchen has been updated. Close to Wil-

lamette University. $159,500 (718311)  
Don Meyer 503-999-2381

Watch the Sunset from your deck when you build your 
dream home on this hard to find South East Salem Lot. This 
lot is perfect for a daylight basement home. Lot 18 is .16 Acres. 

(715972 ) Roger Elliott -Principal Broker 503-569-5003.

Small Acreage near Turner & Aumsville! Spacious home w/ 
large living room w/ serene views & large family room attached 
to dining & kitchen. Kitchen boasts storage & newer gas cooktop, 
dishwasher, island w/ sink, desk & appliances incl. Gas stove in 
FR and large master w/ 2 closets. 2 tax lots & w/ fenced pasture 
& orchard of pears, apples, plums, grapes, currants & berries. 
2 large sheds. Raised garden beds, Hot tub, gas BBQ hookup! 
Recent updates, vinyl windows, roof, furnace & WH. (717183) 

Trevor Elliott - Broker – Licensed in Oregon 503-602-1039

CREEKSIDE GOLF CLUB ESTATES!
Light, bright & open living. 4 bdrm, 2.5 ba, 2299 sq. ft. home on 
.12 acre lot. High ceilings on main level. SS appliances, island 
& tile counters in kitchen. Large, vaulted master with walk-in 
closet & jetted tub. 3 car garage. Flexible living and easy to 

maintain. $345,000 (716936)

A HOME WITH CHARACTER!
Established neighborhood with highly desirable school district! 
3 bdrms, 2.5 ba, 2633 sq. ft. home on .20 acre lot. Large great 
room w/cozy gas fireplace. Spacious kitchen w/lots of cup-
boards, wet bar & eating area with slider to deck with a view. 
Formal dining also. Master on the main also with access to 

deck. Lots of storage. $369,900 (717035)

Perrdydale School & Tranquility Defined! Listen to the 
creek on your porch of private 5.7 acres surrounded by oaks 
& your own red barn. Peace & comfort in custom built and en-
ergy eff. home with lifetime roof, Anderson windows & doors, 
reclaimed wood ceiling, wood stove, ductless heat pumps & 
marathon WH. Braz. Cherry HW floors & well-appointed fin-
ishes. Dog wash in 4th bath. 30x40 barn w/ 16x40 loft area. 
Chicken coop, garden & horse barn w/ stalls. Tree house & fire 

pit area. (715564) Trevor Elliott – Broker 503-602-1039
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At a rally held today at the Oregon State 
Capitol, Oregon Governor Kate Brown spoke 
in support of the bill known as “Cover All 
Kids”, calling for the legislature to ensure 
all Oregon children have the same access to 
health care. 

House Bill 2726 and Senate Bill 558 will 
extend health care coverage through the Or-
egon Health Plan to all kids. The bipartisan 
legislation is co-sponsored by Representa-
tives Alonso Leon, Hernandez, Huffman 
and Olson and by Senators Kruse, Boquist, 
Monnes Anderson, and Roblan. 

“As Oregonians we know health care cover-
age is foundational,” Governor Brown said. 
“Today, we stand together to ensure that all 
Oregon children have access to health care 
coverage.”   

Over the past decade, Oregon has made sig-
nificant strides toward ensuring every child 
has access to quality, affordable health care. 
However, more than 17,000 kids are cur-
rently excluded from Oregon Health Plan 
because of their residency status. 

Governor Brown, a strong proponent of the 
Cover All Kids legislation, prioritized fund-
ing to extend coverage for every child in Or-
egon in her 2017-19 budget and also testified 
in the House Committee on Health Care in 
support of the bill.  

“It is our duty to ensure that our young-
est Oregonians have the tools to grow into 
healthy adults, and to access to education, 
health care, and a bright future,” Governor 
Brown said. “Cover All Kids gives us an op-
portunity to fulfill this duty.” 

When children have access to health care 
through Medicaid, studies show they have 
improved education outcomes and higher 
incomes later in life. The proposed Cover All 
Kids legislation will promote the health of all 
Oregon children and put every child on the 
pathway to success.   

Governor Brown was joined by Represen-

tatives Hernandez, Huffman, Keny-Guyer 
and Alonso Leon. 

“By investing in every kid who calls Or-
egon home, we will correct a longstanding 
injustice in our health care system,” said Rep 
Alonso Leon. “It also means that children 
will get the preventative care they need to 
stay healthy and a medical emergency won’t 
turn into a family bankruptcy.” 

“It’s time for Oregon to take one step closer 
to a stronger and more equitable economy, 
where every child has the health care he or 
she needs to reach their full potential. By 
covering all kids, we will ensure that all chil-
dren are on the path to a stronger, healthier 
future," said Rep. Alissa Keny-Guyer.

More than 200 supporters attended the 
rally organized by the Oregon Latino Health 
Coalition, which represents nearly a hun-
dred organizations that have backed Cover 
All Kids, including community based orga-
nizations, CCOs, insurers, hospitals, educa-
tors, labor unions and community members. 

Growing up healthy is a challenge for Or-
egon children who lack health insurance, 
and health insurance is a key factor in deter-
mining whether children receive the medical 
care they need. Studies show that uninsured 
children are much more likely than insured 
children to forgo necessary medical care due 
to costs, and much more likely to have unmet 
medical needs. 

In March, the Senate Committee on Health 
Care passed Senate Bill 558 and the bill 
now awaits its next hearing in the Ways and 
Means Committee. 

Established in 2004, the Oregon Latino 
Health Coalition is a collaboration of individ-
uals and organizations who are dedicated to 
promoting health and wellness and reducing 
disparities for the Oregon Latino community 
through prevention, education and sharing 
of resources. Learn more: http://orlhc.org/ 

Governor Calls Cover All Kids 
Legislation A Take-Home Issue, Urges 
Legislators To Make Kids A Priority

Oregon Governor Kate Brown
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NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to 

accommodate your needs, while expressing your distinctive sense of style.

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK, 
YOU WILL FIND THE PERFECT ONE FOR YOU.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW 
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed

Salem Cancer Institute at Salem Health 
will host a day of festivities and inspiration 
to honor cancer survivors and those who 
support them on June 7 to commemorate 
National Cancer Survivors Day(R). The lo-
cal event will offer a wide variety of activities 
and classes designed to celebrate those who 
have survived cancer, inspire those who have 
been recently diagnosed or are currently in 
treatment, and offer support to families. At 
12:15 p.m. in the courtyard, the festivities 
will pause for a few words from Salem Health 
President and CEO Cheryl Wolfe and a brief 
message from Dr. Bud Pierce on the state of 
cancer in our community. Activities sched-
uled are: 

Courtyard Activities, 10 a.m. to 3 p.m. 
• Wellness booths 
• Creative art 
• Complimentary makeovers, massages,     

      and manicures 
• Live music 
• Prizes 
• Refreshments 
• And more! 

Wellness Classes (Building C) 
• 10:30 to 11 a.m. - Eat Well, Live Well: 

Healthy Fats and a Mediterranean Lifestyle 
• 11:30 a.m. to noon - Managing Stress: The 

Benefits of Walking 
• 12:30 to 1 p.m. - Yoga: Gentle Movement 

for Any Skill Level 
• 1:30 to 2 p.m. - Food for Thought: Easy 

Ways to Include More Fruits and Veggies in 
the Diet 

Salem Cancer Institute is located on the 
first floor of Building C, 875 Oak St. SE on 
the Salem Health campus. The free event will 
run from 10 a.m. to 3 p.m. Free parking is 
available in the hospital garage. 

If you have questions or would like more 
information about the celebration, please 
call Salem Cancer Institute at 503-814-1449. 

Salem Health -- an OHSU Partner -- offers 
exceptional care to people in and around 
Oregon's mid-Willamette Valley. It is com-
prised of hospitals in Salem and Dallas, a 
medical group of primary and specialty care 
providers, plus other affiliated services. The 
hospital in Salem received Magnet designa-

tion, placing it among the top 7 percent of 
hospitals nationwide for nursing quality. 
Visit us at www.salemhealth.org; "Like" us 
on www.facebook.com/salemhealth; follow 
us on Twitter: @salemhealth; and view us at 
www.youtube.com/salemhealth.

Salem Health To Celebrate National Cancer 
Survivors Day(R) With Day Of Honor & Festivities

Ladies
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PIONEER

From my position high atop of the Capitol 
Building it is interesting to listen and watch 
the legislature deal with too many ideas 
and too many students from the first grade 

through college all of 
whom expect to get some 
State support .  It is not 
a check to the student or 
student’s parent in most 
cases.  It is a check to the 
school district or the state 
operated college.   The 
Democrats say, “more 
taxes”  The Republicans  
say, “fewer programs.”

The Democrats are the 
majority party in both 

the Senate and the House of Representa-
tives.  The problem is the requirement  that 
it takes 36 votes to approve a tax increase 
in the House of Representatives.   There are 
only 35 party Democrats in the House.  So 
far no Republican has agreed to support a tax 
increase.  No Democrats have agreed to join 
Republicans in reducing program expendi-
tures.

Every one engaged in the Legislative ses-
sion wants to see  it’s work done and ad-
journment.    Apparently no one is planning 
their summer vacation, however.   The issues 
do not lend themselves to compromise.  

The New 2017 
Mercedes-Benz 

C-Class | C300 4MATIC

Journalist Floyd McKay was a familiar 
face in the Oregon State Capitol for two 
decades, the most exciting period in Or-
egon history by many accounts. He will 
be returning to the Capitol on Thursday, 
June 1 at noon in Hearing Room E to talk 
about his new book, Reporting the Or-
egon Story: How Activists and Visionaries 
Transformed a State, a story all about his 
time covering the Capitol.

McKay reported for The Oregon States-
man (now Statesman-Journal) from 1960 
to 1970, as Tom McCall and Bob Straub 
started their long competitive collabo-
ration, from beaches to bottle bills. He 
moved to KGW-TV in 1970, taking “Mc-
Call’s Chair” as news analyst and reporting 
on land-use leadership, Vortex, and “visit 

but don’t stay” as the Oregon Story was 
written. McKay’s memories of that period 
and the activists and visionaries who pre-
vailed, is an Oregon State University Press 
book with more than thirty photographs 
from that era.

The book will be for sale at the Oregon 
Capitol Store and McKay will be available 
after his talk to sign books. The Oregon 
State Capitol Foundation Speaker Series 
is streamed online at www.oregonlegis-
lature.gov. The Speaker Series is free and 
open to the public. 

For more information about the Speaker 
Series or other events at the Oregon State 
Capitol please call Visitor Services at 503-
986-1388 or go to the events page at www.
oregoncapitol.com.

Reporting the Oregon Story

Thirty 
Six 
Votes
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ANTHONY K. 
SMITH
OREGON STATE  
DIRECTOR NFIB

State economists recently released Or-
egon’s May Revenue Forecast. This is the 
official report that policy makers use to bal-
ance the state budget, so these projections 
will have a very real impact on the decisions 
that are made in Salem between now and the 
end of the legislative session, scheduled to 
adjourn for the year by July 10.

Several points of interest 
came up during the reve-
nue forecast presentation. 
First, Oregon’s economy 
is still doing fairly well – 
unemployment rates are 
low, but growth is begin-
ning to slow.

Second, tax revenues 
continue to roll into the 
state coffers in better-
than-expected numbers. 
Not only is Oregon’s Tax 
Kicker projected to kick, 

but even after accounting for the dollars that 
would necessarily be returned to taxpayers, 
state economists are expecting an additional 
$200 million for the 2017-2019 budget cycle.

According to a recent Pew research report 
comparing of each state’s tax receipts in the 

third quarter of 2016 with its peak quarter 
of revenue before the end of the recession, 
Oregon has achieved the strongest post-re-
cession revenue recovery in the country at 
32.7 percent. Taking second place was North 
Dakota at 28.3 percent. In total, 31 states 
have seen their revenues come back to pre-
recession levels or better after being adjusted 
for inflation.

This shouldn’t be a big surprise. The one 
thing we know for sure about Oregon’s tax 
structure is that when the economy is doing 
well, the state brings in a whole lot of money. 
In fact, for 2017-2019, we’re on pace to bring 
in well over $1 billion more than we had for 
the 2015-2017 budget.

If based on this realization, you assumed 
that the Oregon Legislature has spent the 
last several months focused on maintaining 
and improving our current economic suc-
cesses, you would unfortunately be wrong.

Before the legislative session even began, 
the predominant conversation happen-
ing in and around the Capitol building has 
been about raising revenue – and not just 
raising revenue, but creating a “stable and 
adequate” revenue structure to provide gov-
ernment services. This was the promise of 

Measure 97. Oregonians didn’t buy it – and 
for good reasons.

Evidently, over a billion dollars in new 
revenue is not enough. To maintain current 
service levels, the state says it needs an an-
other $1.4 billion. This figure, although it 
has changed several times in the last couple 
of months, has always been reported as a 
“shortfall” or a “budget gap” in the media, 
leading Oregonians to think that somehow 
during Oregon’s economic recovery, taxpay-
ers haven’t been paying their fair share.

This couldn’t be further from the truth 
– and the evidence is indisputable as dem-
onstrated by the Pew report. The so-called 
“shortfall” is a result of the cost of govern-
ment far out-pacing our economic growth.

So now you must be thinking that if the 
Legislature knows that the cost of govern-
ment is the problem, they must be spend-
ing all their time on cost-containment. For 
a moment in late April, you were right. Gov. 
Kate Brown implemented a modest cost-sav-
ings plan and a group of legislators from the 
Joint Ways and Means Committee released 
a framework for significant short- and long-
term savings.

And then they created a new joint commit-

tee – not a “Committee on Maintaining and 
Improving Economic Growth,” not a “Com-
mittee on Cost-Containment.” They created 
the new Joint Committee on Tax Reform, 
and its idea of tax reform starts by giving a 
wildly unpopular concept a new name.

The committee may want to call it a “busi-
ness privilege tax,” or a “commercial activi-
ties tax,” or even the “Oregon Education In-
vestment Initiative,” but what it’s proposing 
is another gross receipts tax, only this time 
they are targeting nearly every business in 
the state, not just C corporations as was the 
case with Measure 97. Similar to that ill-
fated ballot measure, proposals under con-
sideration, today, would impose a tax on a 
company’s gross sales, purchases made by 
Oregonians for products and services sold 
within the state, without regard to profit.

Oregon’s small businesses reject this ap-
proach. The state needs to demonstrate that 
it can operate within its means, whether 
times are good or bad. We are lucky that at 
least for the time being, things are still pretty 
good.

Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

Budget Holes and New Taxes

Oregon Historical Marker To Honor 
Black WWII Paratrooper Unit

On Saturday, June 3, 2017, at 11:00 a.m., 
the Oregon Historical Marker Program will 
commemorate the 555th Parachute Infantry 
Battalion (also known as the Triple Nickles), 
an elite all-Black paratrooper unit deployed 
to Oregon near the end of WWII. A new his-
torical marker honoring the Triple Nickles 
will be unveiled at the Siskiyou Smokejump-
er Base Museum located at the Illinois Valley 
Valley Airport in Cave Junction. 

The Triple Nickles jumped their way into 
Oregon history in 1945 during a secret mis-
sion known as "Operation Firefly." Their 
charge was to parachute near forest fires in 
the Pacific Northwest caused by Japanese 
Balloon bombs, and disarm and destroy any 
remaining explosive devices. 

The men of the 555th withstood many ob-
stacles in their service to the US, including 
racism, lack of smoke jumping equipment, 
and a fatality in their unit during an Oregon 
jump---Private First Class Marvin L. Brown. 
The new marker also honors Brown's sacri-
fice. 

Keynote speakers at the dedication include 
the Secretary of the Oregon Black Pioneers 
Gwen Carr, Professor Robert Bartlett of 
Eastern Washington University, Joe Murchi-
son of the 555th Association, Ed Washington 
of the Oregon Travel information Council, 

and Roger Brandt of the Illinois Valley Com-
munity Development Organization. 

"The work to uncover and commemorate 
the lives of men who served in Oregon as part 
of the Triple Nickles is a great accomplish-
ment," Carr says. "Oregon Black Pioneers is 
honored to be a part of this dedication." 

In addition, Carr articulates that the 555th 
paratrooper's story is not confined solely to 
"... Oregon Black history, but is a part of all 
Oregon history." 

Brandt was instrumental in the new mark-
er's nomination, research, and funding pro-
cess. "Oregon has never formally thanked 
the 555th for their role in defending Oregon 
during WWII, says Brandt. 

Brandt notes that "The 555th historical 
marker installation is taking the first step 
towards acknowledging their contribution to 
our state's history." 

The event is free and the public is invited 
to attend.The Siskiyou Smokejumper Base 
Museum is located at 30904 Redwood Hwy 
in Cave Junction. 

The Oregon Historical Marker Program is 
administered by the Oregon Travel Informa-
tion Council. For more information on the 
Triple Nickles and their new marker, tele-
phone 1-800-574-9397.Private First Class Marvin L. Brown
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HARVEY GAIL
SPIRE
MANAGEMENT

Foreign governments can face it; corpora-
tions are known to experience it but could 
your nonprofit or association be the stage for 

one person or a group’s 
personal agenda?  While 
most people have agen-
das, certain actions can 
fundamentally change 
your organization (maybe 
for the worst).

This is not to say that 
change is not good. I en-
courage change and of-
tentimes boards are often  
too slow to respond to 
issues and this inaction 

puts their organization in jeopardy. Chang-
es in policy and procedure, technology and 
structure needs to be researched and dis-
cussed before implementation. 

While some boards struggle even finding 
leaders, there are some people who are eager 
to jump in and run the show. A passive board 
that proudly runs the organization “loose 
and casual” can have a rude awakening when 
the bylaws are enforced and their organiza-
tion suddenly changes.

Here’s how it can happen to you. Your 
group, XYZ has functioned well for years. 
Board members rarely changeover, so when 
young Pat joins the board, everyone is ex-
cited. Pat quickly volunteers to be the Board 
Chair.  While the Board Chair for 10 years 
is a little concerned, he acquiesces with the 
hope that fresh leaders will bring in more re-
sources. The problem is Pat wants the group 

to be more political than charitable and 
aligns with Chris who agrees. Pat appoints 
Chris to the nominating committee and soon 
new leaders are coming in that share the po-
litical agenda. Board meetings and decisions 
are being made faster than usual; but still 
within the guidelines of the bylaws. Staff and 
volunteers may become disenfranchised and 
frustrated.

So how to prevent your group from being 
taking quickly off course?

Make sure you have strong participation by 
volunteers, members and leaders. Especially 
those with some history and knowledge of 
the mission. Strong leaders will help the or-
ganization keep balance.

Look in a mirror.  Consider the possibility 
that your board could really be off course and 
out of touch.  Continuously develop leader-
ship and inquire about stakeholder needs to 
keep connected.

Be transparent. One of the key indicators 
that something’s afoot is the lack of transpar-
ency with meetings and conversations. Can-
did conversations with board leaders might 
reveal more ignorance than mal intent.

Use your professionals. Non profit profes-
sionals, attorneys and accountants can all be 
great technical support when an organiza-
tion appears to be veering off course.

G. Harvey Gail is president of Spire Man-
agement, an association management firm in 
Salem, Oregon. He has over 22 years of ex-
perience in consulting and managing trade 
associations and nonprofit organizations. 
He can be reached at harvey@spiremanage-
ment.com. 

Is Your Nonprofit 
Board Vulnerable 
To A Takeover?

We are excited to announce that the ap-
plication and nomination process to serve 
on the Salem Area Chamber of Commerce 
Board of Directors is now open from May 
16 through June 9th. This process is set 
up so you have the option to either nomi-
nate a member or you can apply.

The application/nomination form must 
include a short bio or resume and be sub-
mitted via the webpage. At this time, there 
are four vacancies, with the Nominating Com-
mittee making recommendations to the full 
Board at its June 21st meeting. The term for 
these vacancies begins on July 1, 2017, for a 
three-year period. 

Please feel welcome to contact me or Brent 
DeHart with any questions you may have. All 
applications and nominations will be held in 
strict confidence. Also, if you want to nomi-
nate another member, you are welcome to 
submit a nomination by using the same form.

Many of Salem's most successful lead-
ers have had experiences with the Chamber 
Board, which positively impacted their lives, 
improved their business acumen and created 
opportunities for enduring relationships. We 
welcome and appreciate your assistance in 
this important service to our members.

Thank you for playing a role in making good 
things happen for our 1,200 members and 
their over 50,000+ employees.   

Chamber Nominations Open
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Right on the Corner
Right on the Price!

Financing Available

12th Street Auto Sales
2313 12th Av. SE | (503) 779-2573

Corner of 12th and Hoyt

BUY - SELL - TRADE

75%
of population

Train

in CPR and 
AED usage

That’s a total of

109,000 
people 

Sign up
additional 

5,000 
PulsePoint

users 
by 2017

Provide
total of 
300 

AED units
for public 

access in our 
community 

by 2025

salemfirefoundation.org/membership/JOIN TODAY

Your membership 
in the Salem Fire Foundation will 
help continue the initiatives that can 
significantly improve survival from out-
of-hospital sudden cardiac arrest for the 
citizens in our community.

Join the Salem Fire Foundation 
and receive the benefits of 

becoming a Sustaining Member.  

Elizabeth Magee, Adulterated II, Courtesy 
of the Artist

Art Talk | Elizabeth Magee
Tuesday, June 6 | 10 am

Artwork by Kate Speckman, Courtesy of the 
Artist

Artist-in-Residence: Kate Speckman
Through June 8
Reception: Friday, May 5 | 5:30-7:30 pm
The Annex at the Bush Barn Art Center 

Upcycle Fashion Call for Artists Due
Friday, June 9 | 5 pm

Exploration Day_200px.jpg
Bush’s Pasture Park Exploration Day

Saturday, June 17 | 1-5 pm
Stephen Cohen at Spite House, Courtesy of 

the Artist

Artist-in-Residence: Stephen Cohen
June 19-July 17
The Annex at the Bush Barn Art Center
 
Contemporary Abstraction
Through June 24

Julie Jeanseau, Don’t Pull the Ladder Up, 
Courtesy of the Artist

Julie Jeanseau: House to Home
Through June 24

Kristin Kuhns, Public Art Installation
Monday-Friday, June 26-30 | 10 am-4 pm
Age: 14-18 (10 Student Maximum)
Registration: $195 (Deadline June 16)
The Annex at the Bush Barn Art Center

A.N. Bush Gallery, Bush Barn Art Center
Salem Salon Community Art Show Drop-

Off Dates
Friday-Sunday, June 30-July 2

Artwork by Rich McCloud, Courtesy of the 
Artist

Life Drawing 
Tuesdays, June 6, 13, 20 & 27| 6-9 pm
Admission: $12v

Salem Art 
Association 
June Calendar
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6/2/2017
Greeters Networking - Hosted 

by: Livingstone Adventist Acad-
emy

6/2/2017
Ribbon Cutting - Bo & Vine 

Burger Bar

6/6/2017
Ribbon Cutting - Great Oak 

Financial Group

6/9/2017
Greeters Networking - Hosted 
by: American Cancer Society

6/13/2017
Chamber Business Women

6/16/2017 Greeters Network-
ing - Hosted by:Willamette Town 
Center (formally Lancaster Mall) 

and Regal Cinema

6/23/2017 
Greeters Networking - Hosted 

by: Salem Health

6/26/2017
Power Hour: "Is your business 

safe?"

6/30/2017
Greeters Networking - Hosted 

by: Copy Cats

7/7/2017
Greeters Networking - Hosted 

by: Marion County Fair

7/11/2017
Chamber Business Women Sum-

mer Social

7/14/2017
Greeters Networking Event- 
Hosted By: Liberty House

Calendar of Events
June 2017 

June Thu 1
Acoustic Thursdays at Venti's: Re-
becca McDade7:00 pm - 9:00 pm Ven-
tis Downtown

June Fri 2
Robin Cody and Brian Friesen at The 
Book Bin7:00 pm - 9:00 pm Book Bin 
Salem

June Sun 4
New Vegan Diners DineOutJoin Us! 
1:30 pm - 3:00 pm Marco Polo Global 
Restaurant

June Tue 6
Art Talk | Elizabeth Magee10:00 am - 
11:00 am Bush Barn Art Center

June Tue 6
Willamette Wanderers Summer Eve-
ning WalksFree Summer 6K Walks in 
Downtown Salem5:45 pm - 7:00 pm 
Salem Hospital, Building A, Lobby

June Tue 6
Waterfall Painting Class6:00 pm - 
9:00 pm Ventis Downtown

June Tue 6
Life Drawing6:00 pm - 9:00 pm Bush 
Barn Art Center

June Wed 7- 24
Reaching Out From The InsideBenefit 
Art Show featuring work from Adults 
in incarceration benefiting Visions of 
Hope and the American Foundation 
for Suicide Prevention.5:00 pm - 5:00 
pm (24) Elsinore Framing & Fine Art 
Gallery

June Wed 7
One Fair World June First Wednes-
day - Grads and DadsDowntown Sa-

lem First Wednesday5:00 pm - 8:00 
pm One Fair World

June Fri 9
Paul Allen Dage at The Book Bin7:00 
pm - 9:00 pm Book Bin Salem

June Sat 10
Walk for Hope & Fun RunTake a step. 
Change a life.9:30 am - 12:00 pm

June Mon 12
GORDON LIGHTFOOT IN CONCERT: 
THE LEGEND LIVES ON...8:00 pm - 
9:00 pm Elsinore Theatre

June Fri 16
Angie Brenner at The Book Bin7:00 
pm - 9:00 pm Book Bin Salem

June Fri 16
Leonide Martin at The Book Bin7:00 
pm - 9:00 pm Book Bin Salem

June Sat 17
Urban Homesteaders: Not the Sharp-
est Tool in the ShedQuit buying new 
garden tools when they get dull; learn 
to sharpen them yourself! 10:00 am - 
1:00 pm Willamette Heritage Center

June Sat 17
Bush’s Pasture Park Exploration 
Day1:00 pm - 5:00 pm Bush Barn Art 
Center

June Thu 22
Science Night for Adults6:30 pm - 
10:00 pm Gilbert House Children's 
Museum

June Fri 23
Reverend Shaky and the Part Time 
Believers at Venti's8:00 pm - 11:00 
pm Ventis Downtown

June Sat 24 - 25
World Beat Festival Oregon’s largest 
multicultural event (All Day) River-
front Park

June Mon 26
Summer Block PartyCelebrate Sum-
mer Learning(All Day: monday) Gil-
bert House Children's Museum

June Mon 26
Teen Public Art Sculpture Workshop 
with Kristin Kuhns10:00 am - 4:00 pm 
Bush Barn Art Center

June Fri 30
Ned LedouxLive Country Music7:30 
pm - 9:30 pm Elsinore Theatre

June Sat 24 - 25, Riverfront Park
World Beat Festival Oregon’s Largest Multicultural Event

GORDON
LIGHTFOOT

June Mon 12

Elsinore
Theatre
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MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

The field of public relations is broad.  The 
definition of PR provided by the Public Re-
lations Society of America (PRSA) is that it 
is “the management function that builds and 
maintains mutually beneficial relationships 
between an organization and the publics on 
whom success or failure depends.”  It is a 

consultation profession at 
its core.  If you are buying 
a product, getting a bro-
chure or an advertisement 
created, this is not PR, 
but marketing or advertis-
ing; all useful tools in a PR 
toolbox.  One of the most 
interesting specialties in 
PR is community relations 
(CR)– which should be an 
essential part of your busi-
ness strategy.

Community relations is more than joining 
your local Rotary club or volunteering at a 
charity event now and then.  It is something 
that you can strategize in a plan that your 
business can follow to “build and maintain” 
those “mutually beneficial relationships” be-
tween you and the stakeholders.  It also is 
not a sales strategy; although when a busi-
ness has a successful CR plan, they are more 
likely to prosper.

You can create a short plan for your busi-
ness or have a professional guide you. As-
suming you have a clear understanding of 
your own organizational direction, here is a 
short guide on how to start:

1.  Can you list the publics (stakeholders) 
you depend upon for your success?  Another 
way to look at it would be to think about how 
your company would suffer if you suddenly 
became “persona non-grata” with them or 
thrive if you because their overnight favorite.  
Think broader than customers.  Regulatory 
agencies, non-profits that serve your indus-
try the community or special interest groups 
might apply.  Write out what is important to 
each.  Remember the news media is a tool, 
not a public.

2.  Are you well known by these groups?  
Rank their importance to your and their un-
derstanding of your business.  Are they able 
to identify you or your company?  Do they 
know how you relate to them?

3.  Start with the most important group and 
consider how you might help find ways to 
help them meet their goals.  For example, if 
you are an insurance agent, local legislation 
may affect your job so you may want to work 
with your local association.  By joining a co-
alition, you are working on shared interests.  
A good balance is a business organization, 
a service club, an industry group, political 
group, and a nonprofit/charity.

4.  Be authentic.  Choose CR activities that 
you really love.  If you are a dentist and love 
animals, you can still work with the local ani-

mal shelter.  You can lend your knowledge of 
business to your charitable work and it will 
be a lot more fun. Nothing is more obvious 
than a person “getting involved” just to get 
business leads. 

5.  Share the activities.  Small business own-
ers may only have time for one or two activi-

ties.  Encourage your staff to join in; pursu-
ing their areas of passion on your company’s 
behalf.  Coach them on the importance of the 
relationships they are making and ask them 
to give you regular updates on what they are 
doing and learning.

6.  Keep data.  Both statistical and anecdot-
al data will show if your community relations 
plan is working.  Admittedly ROI (return on 
investment) is difficult to measure in CR, but 
you can use some tracking data like social 
media engagement, you or your company re-
ceiving more recognition by friends and col-
leagues, more fundraising solicitations (yes, 
that might happen).

The next thing to do is to then, take it to the 
next level.  Once you experience what a CR 
strategy can do for your business and your 
feelings about the community, your plan will 
be an integrated part of your day to day op-
erations.

Community Engagement:  
An Essential PR and 
Business Strategy

Features Nine Breweries and Three Cider-
ies in Oregon’s Mid-Willamette Valley

In celebration of the area’s dynamic craft 
beer and cider culture, the Salem Brewery 
Association and Travel Salem have officially 
launched the Salem Ale & Cider Trail, show-
casing nine local breweries and three cider-
ies in and around Oregon’s capital city.

Visitors are encouraged to navigate the trail 
using the special printed passport, which in-
cludes information about each participating 
brewery or cidery, a place to jot down tasting 
notes and special offers from select advertis-
ers.

The featured breweries and cideries on the 
Trail are:

1. 1859 Cider Co.
2. Bauman’s Century Farm Cider
3. Gilgamesh Brewing
4. McMenamins Thompson Brewery & 

Public House
5. Ram Restaurant & Brewery
6. Rogue Farms Hopyard
7. Salem Ale Works
8. Santiam Brewing
9. Seven Brides Brewing
10. Silver Falls Brewery
11. Vagabond Brewing
12. Wandering Aengus Ciderworks & An-

them Cider

Explorers will receive a stamp in their pass-
port after visiting each brewery or cidery. 
Once the passport is full, guests can bring 
them to the Travel Salem Visitors Center 
(located at 181 High Street NE in downtown 
Salem) and receive a commemorative glass 
etched with the Salem Ale and Cider Trail 

logo. Guests can also receive stamps in their 
passport from select advertisers. Once that 
portion of the passport is complete, they will 
receive a key chain bottle opener sporting 
the Ale Trail logo.

Travel Salem has been working closely with 
the Salem Brewery Association since early 
2016 to help launch the Salem Ale and Ci-
der Trail. “Salem has long been known as an 
award-winning wine region and now we also 
have a dynamic brew and cider culture,” says 
Maricela Guerrero. “We wanted to launch 
a program that makes it easy for locals and 
visitors to experience our craft breweries and 
cideries first-hand.”

Salem Ale & Cider Trail explorers are en-
couraged to share their experiences and help 
raise awareness about the trail on social me-
dia using the hashtag #SalemAleTrail.

“The Mid-Willamette Valley is home to an 
exciting and growing beer and cider scene, 
featuring talented artisans who are passion-
ate about what they do and very supportive 
of each other,” says Jake Bonham, co-owner 
of Salem Ale Works and Salem Brewery As-
sociation Board Member. “The Ale and Cider 
Trail elevates our entire industry and is a 
perfect way to showcase the amazing assets 
in our region.”

Salem Ale and Cider Trail passports are 
available for $5 each at the participating 
breweries, cideries, the Travel Salem Visi-
tors Center and select passport advertisers. 
For more information and an online map, 
visit the Salem Ale & Cider Trail website or 
call the Travel Salem Visitors Center at (503) 
581-4325. 

Travel Salem and the 
Salem Brewery Association 
Launch Ale and Cider Trail

Public Relations:
“the manage-
ment function 
that builds and 
maintains mutu-
ally beneficial 
relationships be-
tween an orga-
nization and the 
publics on whom 
success or fail-
ure depends.”
-Public Relations 
Society of Ameri-
ca (PRSA)
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Store Locations
215 SW 4th St Corvallis

541-752-0040
M-Sat 8:30am-9:00pm
Sun 9:00am-7:00pm

Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem

503-361-1235
M-Sat 9:00am-9:00

Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 

7 days a week

The Book Bin is a locally 
owned, family operated 
business that has been in 
the same family since 1984. 

Three generations currently spend their time between the Corvallis store and the two Salem stores.

RAY SAGNER
FINANCIAL 
COLUMNIST

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

In this article, we will explore the key charac-
teristics and potential benefits of two types of 
trusts — charitable lead trusts and charitable 
remainder trusts. Perhaps a dry subject to 
most, but important stuff for those with enough 
accumulated wealth and charitable intentions. 

If you're eager to pass along accumulated 
wealth to heirs in the most tax-efficient manner 

possible while also retain-
ing the ability to support a 
charity either right away or 
at some point in the future, 
then a split-interest trust 
may be just the tool you 
need. Split-interest trusts 
are so named because their 
financial interest is split 
between two beneficiaries 
-- typically a charitable 
beneficiary and nonchari-

table beneficiary.
Two of the most popular types of split-interest 

trusts are charitable remainder trusts (CRTs) 
and charitable lead trusts (CLTs). The two ve-
hicles are related, yet fundamentally different. 
They essentially work in opposite fashions. A 
CLT pays income to a charitable beneficiary for 
a certain period, after which the remaining as-
sets in the trust (the remainder interest) passes 
to a noncharitable beneficiary or beneficiaries, 
such as children or grandchildren, or even the 
donor. With a CRT, the assets placed in trust 
provide a stream of income to noncharitable 
beneficiaries for a period, after which the as-
sets become the property of a charity. Income 
tax, capital gains tax, and estate and gift tax 
differ significantly between CLTs and CRTs. 
Thus, you should seek the advice of a qualified 
tax and trust professional before determining 
which strategy is better for your situation.

Charitable Lead Trusts
A CLT can be set up to pay either a fixed an-

nuity or a unitrust amount to a charitable or-
ganization, which means that it can pay either 
a fixed dollar amount each year or a fixed per-
centage of the fair market value of the trust's 
assets. While there is no limit on the amount 
of time a CLT can remain in effect, it must be 
for either a predetermined number of years or 
until the death of the donor.

CLTs are often the tool of choice for individu-
als with assets that have a high potential for fu-
ture appreciation. They may also be well suited 
for those with heirs who are minors or other-
wise not ready to assume full control of signifi-
cant assets. By creating and funding a CLT, a 
grantor can make final arrangement for the dis-
position of an estate, but defer the date at which 
beneficiaries receive and control the property. 
In the meantime, the charity of choice receives 
immediate and ongoing benefits. When the 
assets do eventually pass to the noncharitable 
beneficiaries, they are not subject to the federal 
estate tax.

Keep in mind, however, that the grantor is 
not able to claim an income tax deduction for 
making contributions to a CLT. In addition, the 

grantor may have to pay a federal gift tax on a 
portion of each contribution, albeit only on the 
value of the remainder interest earmarked for 
noncharitable beneficiaries.

Also, remember that while a CLT allows as-
sets to pass to heirs with no federal estate taxes, 
a CLT is not a tax-free entity. Any income the 
trust generates in excess of the amount paid to 
charity is still taxable. And the sale of appreci-
ated assets held within the trust may trigger 
capital gains taxes.

Charitable Remainder Trusts
In the eyes of a charity, a CRT is the mirror 

image of a CLT. A CRT first pays income to 
noncharitable beneficiaries before permanent-
ly awarding ownership of its assets to the char-
ity. But in the eyes of Uncle Sam and taxpayers, 
the most significant differences lie elsewhere.

First and foremost, a CRT is a tax-exempt 
entity. For this reason, CRTs can be extremely 
useful for individuals who want to sell appreci-
ated assets, such as investors eager to liquidate 
highly appreciated, concentrated stock portfo-
lios to reallocate the money within more diver-
sified portfolios or to create income streams for 
themselves or beneficiaries.

In addition, a grantor can claim a tax deduc-
tion for his or her donation to a CRT, equal to 
the present value of the charitable remainder 
interest. And although a CRT's assets are ulti-
mately distributed to the charity free of estate 
and gift taxes, the noncharitable beneficiaries 
of a CRT must pay income taxes on the income 
received from the trust.

As with CLTs, CRTs are classified according to 
their payment methods. A charitable remain-
der annuity trust pays a fixed dollar amount 
at least annually, whereas a charitable remain-
der unitrust pays a fixed percentage of the fair 
market value of the trust’s assets. According to 
IRS guidelines, each type of CRT must pay no 
less than 5%, but no more than 50%, of its fair 
market value annually. A CRT may remain in 
effect for life or for a predetermined period, not 
to exceed 20 years.

We have explored a couple of time tested es-
tate planning strategies in a general overview 
that many folks have found useful, however 
keep in mind that tax rules governing trusts are 
complex. You should seek the advice of a quali-
fied tax and trust professional before determin-
ing which strategy is better for your situation.

The purpose of this article is to inform our 
readers about financial planning/life issues. It 
is not intended, nor should it be used, as a sub-
stitute for specific legal, accounting, or finan-
cial advice. As advice in these disciplines may 
only be given in response to inquiries regarding 
specific situations from a trained professional. 
Ray Sagner is a Certified Financial Plannerô  
professional with The Legacy Group, Ltd, a fee 
only Registered Investment Advisory Firm, in 
Salem. Ray can be contacted at 503-581-6020, 
or by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com 

Maximize Charitable Giving 
While Minimizing Estate Taxes 

In the early 1980s,  the U.S. was in a reces-
sion and even the Mid-Willamette Valley 
experienced the prime interest rates above 
20 percent. Of course, people weren't too 
excited  knowing that if they purchased com-
mercial real estate they'd be asked to pay 

more than 20 percent in 
annual interest on their 
loans.  That was a difficult 
time for all of us.

But in looking at to-
day's interest rates, do 
these rates reflect what 
the real market interest 
rates should normally be?  

I’ve understood that inter-
est rates should consider 
the real level of inflation, 
and then the lending rates 
will be somewhere above 
this level, representing an 
amount of return above 
and beyond the current 

level of inflation.
In talking to colleagues they have agreed 

that in recent years the overall numbers 
haven't been making as much sense.  The in-
flation rate is low, but cost of food and hous-
ing has gone up.  That leaves us scratching 
our heads and asking why.  

When you look at websites like Shadow-
Stats.com, (a site that reports on how the 
calculation of our major indices dealing with 
both inflation and unemployment rates has 
been changing over the years), we find that 
today's inflation rate would now be 6 percent 
if it were still calculated the way that it was 
years ago. In addition, today's unemploy-
ment rate would be about 22.5 percent if it 
were still calculated the way that it was years 
ago, too.

So, what we're seeing are interest rates 
that don't make sense based upon the real, 
underlying numbers as we've known them, 
representing a subsidy to some people, and 
an additional expense to others. Keeping this 
in mind, real estate itself benefits tremen-
dously from these interest rates that have 
been made artificially lower, as people can 
now own properties with lower monthly pay-
ments, which helps to maximize the upward 
pressure on today's property values, too. 
Businesses will also benefit from this as they 
can now borrow money at these lower inter-
est rates.

Less fortunate are the people with retire-
ment pensions, as the rates of return on their 
pension plans have been far below projec-
tions due to these lower interest rates. So, 
this all depends on which side of the subsidy 
you find yourself on, in terms of whether this 
may be working for you. The good news in 
commercial real estate, at least for now, is 
the fact that while The Fed has begun raising 
interest rates, they've begun doing this very 
slowly. This is very important, as we don't 
want to see any major disruptions within our 
commercial real estate market.

When taking all of this into consideration, 
while most of us in business and industry are 
opposed to government subsidies, if we're 
going to end up on one side or the other one, 
we’re glad when it is looking up.

Alex Rhoten is a principal broker at Cold-
well Banker Commercial Mountain West 
Real Estate. www.CBCRE.com or 503-587-
4777

In the early 1980s
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Kaylee C. Miller
Licensed Oregon Broker
Total Property Resources LLC
(503) 910-5217
kmiller@total-property.com

www.freemanmotor.com

Confidence In Salem's 
Economy Is Strong

There are signals that investors and busi-
nesses in Salem believe in the strength of our 
economy. From April 2016 through March 
2017, the City of Salem issued 2,102 building 
permits, five percent more than the previous 
year, with a total valuation of roughly $355 
million. This is up from the 2,010 permits, 
valued at $249 million, from the previous 
year. 

Included in this growth is a 155 percent in-
crease in commercial and industrial building 
permits issued last year. For the April 2016 
to March 2017 timeframe, the City issued 
45 more commercial and industrial permits 
than the year prior. 

Some examples of recent significant invest-
ments in the City include: 

• Plans by PacTrust to build two buildings at 
the intersection of Kuebler Blvd and Aums-
ville Hwy, totaling about 116,000 square feet 
of commercial and industrial space.

• Construction of the 186,000 square foot 
cold storage facility by Henningsen Cold 
Storage at the Mill Creek Corporate Center. 

• The renovation of the building adjacent 
to the former Wells Fargo building, at 260 
Liberty Street SE, to house Pacific Office Au-
tomation. 

• Renovation of the SAIF Corporation 
building in downtown Salem.

• Permits for 372 multifamily units issued 
between April 2016 and March 2017, a year-
over-year increase of 152 permits. 

April is National Child Abuse Prevention 
Month.  Les Schwab Tire Centers, four Sa-
lem/Keizer School District middle schools 
(Houck, Parrish, Waldo and Walker) and 7 
businesses have coordinated a diaper drive 
throughout the Mid-Willamette Valley to 
collect diapers for families enrolled in ser-
vices at Family Building Blocks.  All diaper 
drive collection locations will be flooding the 
Family Building Blocks site (at 180 18th St 
NE, Salem, OR 97301) with thousands of di-
apers on Thursday, May 4 at 10:00 AM.  We 
invite media to attend and capture photos of 
this tremendous delivery.    

For the 8th year, community members 
have dropped diapers off at local Les Schwab 
Tire Centers and various Mid-Willamette 
Valley drop sites during the month of April.  
Patrons of Les Schwab also had the opportu-
nity to purchase diapers directly from the Les 
Schwab Tire Centers to then donate at their 
stores.  The need is great.  Family Building 
Blocks changes over 23,000 diapers a year 
and distributes emergency diaper kits for cli-
ents that are unable to purchase diapers for 

their children.
Founded in 1997 in Salem, Family Building 

Blocks is a 501(c)(3) non-profit organization 
and certified Relief Nursery committed to 
keeping children safe and families together 
in Marion and Polk counties.  By partner-
ing with parents with children ages prenatal 
to five through highly specialized, free, and 
voluntary prevention programs, 99% of chil-
dren remain living safely with their families, 
avoiding foster care and the devastation of 
abuse and neglect.  www.familybuilding-
blocks.org

2017 participating businesses:
• Aunt Bee’s House
• Salem Electric
• Today’s Hair Salon & Day Spa
• Urban Grange Coffee
• Valley Credit Union
• Washington Federal, W. Salem 
• West Salem Ace Hardware

In 2016 the collection filled FBB’s diaper 
closet with over 24,000 diapers!

Les Schwab Tire Center Diaper Delivery
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EVERY WEDNESDAY
AT 5PM

TUNE IN AS WE TALK ALL THINGS SALEM
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Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

June 2017

STEPHEN G. TANDY PC
503.580.1483

11.08 acre private park. Forest, pasture, 3/4 acre  
lake, swimming, fish. Fncd & x-fncd. 3800+ cstm  
sf, 3 bd, 3 ba, built in 1980 & reblt from studs 
2008. 30x60 shop. Log cabin w/loft. (718329)

$1,150,000 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

CHRIS FORRETTE
503.409.3542

Unbelievable views! 7 bedroom, 4.5 bath with 
media room, office & 2 gourmet kitchens. 1.36 
acres is completely gated & includes 2176 sf 
shop with office & 4800 sf warehouse. (716773)

$799,900 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (705148)

$949,000 Silverton

STEPHEN G. TANDY PC
503.580.1483

Over half an acre. Custom 4742 sf, 4 bd (poss 5th,  
2 masters), 3 full & 2 half baths. Brick & stucco,  
blt 1983. Every poss amenity. Main flr living, lower  
level rec rm & 1 bd. Finished shop w/half bath. (716158)

$995,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

180° + unobstructed views. 6700+ sf w/elevator,  
4 bd, 4.5 ba, many other rms. 4+ car gar & shop  
area. Pool w/bath house area. Gated, .86 acre, prof  
designed yard, water feature, putting green. (710177)

$1,495,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 5+ bd, office & media  
rm, 4.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$594,000 Albany

CONNIE BRESEE
503.932.5175

Your own private resort! Creekside, beautiful 
one of a kind with master on the main. Oversize  
triple car garage with shop. Inground pool. 
Amazing sauna. Golf cart included. (716498)

$555,000 SE Salem

ROBIN RAMIREZ 
503.851.6683

Entertainer’s dream. Views! Gourmet kitchen 
with island. Master suite with walk-in closet.  
Indoor sauna, inground pool, decks galore,  
40x40 3-bay shop. Dual living potential. (717135)

$499,900 Albany

SAM LABBE
503.851.4831

New 2-story home. 4 bedrooms, 2.5 baths, 
2733 sf. Covered entry, vaulted ceiling on main 
floor, master on main, walk-in closet, stainless  
appliances, 210 Warranty. (712880)

$499,900 S Salem

ANDREA BEYER
503.551.5320

Your dream home! 2.36 picturesque acres, 
quality custom built in 2002, 3617 sf, 4 bd, 3 ba,  
with 3 covered patios. Heated shop fully finished 
to match the house with bathroom! (714651)

$795,000 NE Salem

STEPHEN G. TANDY PC
503.580.1483

Shop, garage, work areas. Blt 1942 & professionally  
remodeled in 2009. 3000+ sf, 3 bd, 2 ba. 36x24 shop, 
100x40 shop, 100x12 shed, 50x20 greenhouse  
style. Breathtaking country setting. (715086)

$499,500 NE Salem

SAM LABBE
503.851.4831

Vaulted family room - open. 4 bedroom, 2.5 bath  
w/laundry & study on 2nd floor with bedrooms. 
Spa bath & WI closet in master. Formal dining 
& eating nook on main. 3-car garage. (716210)

$499,900 S Salem

SAM LABBE
503.851.4831

4 bedrooms, 3 baths, bonus room. On flat  
usable 2.59 acres with room for shop. (716698)

$499,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built in  
1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 1000+ 
sf guest home w/1 bd, 1 ba. Two 2-car garages.  
Outdoor entertainment area. (718624)

$799,500 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Historic Kingwood Estates. Gorgeous 1931 
Tudor on 3 lots. 2200 sf with 2000 sf studio. 
Living/family, formal dining, parlor or bedroom 
down off bathroom & 3 bedrooms up. (718196)

$575,000 NW Salem

SAM LABBE
503.851.4831

Great view of coast range. Beautiful custom 
style home in the West Hills. Laminate floors, 
granite counters, tiled baths, large bonus room 
with wet bar. (717807)

$550,000 NW Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (718170)

$529,900 Keizer

CONNIE BRESEE
503.932.5175

View home in Creekside! Gourmet kitchen with 
granite counters, stnls applcs, walk-in pantry.  
Large office on main features coffered ceiling. 
Great rm w/2-story ceilings. Media rm. (718689)

$509,000 SE Salem

CONNIE BRESEE
503.932.5175

Beautiful Laurel Springs! Views of the coast 
range & beautiful sunsets. 3 fireplaces.  
Many updates throughout. Home impeccably  
maintained. 2016 new roof. Must see! (718173)

$499,900 S Salem
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Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

June 2017

STEPHEN G. TANDY PC
503.580.1483

11.08 acre private park. Forest, pasture, 3/4 acre  
lake, swimming, fish. Fncd & x-fncd. 3800+ cstm  
sf, 3 bd, 3 ba, built in 1980 & reblt from studs 
2008. 30x60 shop. Log cabin w/loft. (718329)

$1,150,000 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

CHRIS FORRETTE
503.409.3542

Unbelievable views! 7 bedroom, 4.5 bath with 
media room, office & 2 gourmet kitchens. 1.36 
acres is completely gated & includes 2176 sf 
shop with office & 4800 sf warehouse. (716773)

$799,900 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (705148)

$949,000 Silverton

STEPHEN G. TANDY PC
503.580.1483

Over half an acre. Custom 4742 sf, 4 bd (poss 5th,  
2 masters), 3 full & 2 half baths. Brick & stucco,  
blt 1983. Every poss amenity. Main flr living, lower  
level rec rm & 1 bd. Finished shop w/half bath. (716158)

$995,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

180° + unobstructed views. 6700+ sf w/elevator,  
4 bd, 4.5 ba, many other rms. 4+ car gar & shop  
area. Pool w/bath house area. Gated, .86 acre, prof  
designed yard, water feature, putting green. (710177)

$1,495,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 5+ bd, office & media  
rm, 4.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$594,000 Albany

CONNIE BRESEE
503.932.5175

Your own private resort! Creekside, beautiful 
one of a kind with master on the main. Oversize  
triple car garage with shop. Inground pool. 
Amazing sauna. Golf cart included. (716498)

$555,000 SE Salem

ROBIN RAMIREZ 
503.851.6683

Entertainer’s dream. Views! Gourmet kitchen 
with island. Master suite with walk-in closet.  
Indoor sauna, inground pool, decks galore,  
40x40 3-bay shop. Dual living potential. (717135)

$499,900 Albany

SAM LABBE
503.851.4831

New 2-story home. 4 bedrooms, 2.5 baths, 
2733 sf. Covered entry, vaulted ceiling on main 
floor, master on main, walk-in closet, stainless  
appliances, 210 Warranty. (712880)

$499,900 S Salem

ANDREA BEYER
503.551.5320

Your dream home! 2.36 picturesque acres, 
quality custom built in 2002, 3617 sf, 4 bd, 3 ba,  
with 3 covered patios. Heated shop fully finished 
to match the house with bathroom! (714651)

$795,000 NE Salem

STEPHEN G. TANDY PC
503.580.1483

Shop, garage, work areas. Blt 1942 & professionally  
remodeled in 2009. 3000+ sf, 3 bd, 2 ba. 36x24 shop, 
100x40 shop, 100x12 shed, 50x20 greenhouse  
style. Breathtaking country setting. (715086)

$499,500 NE Salem

SAM LABBE
503.851.4831

Vaulted family room - open. 4 bedroom, 2.5 bath  
w/laundry & study on 2nd floor with bedrooms. 
Spa bath & WI closet in master. Formal dining 
& eating nook on main. 3-car garage. (716210)

$499,900 S Salem

SAM LABBE
503.851.4831

4 bedrooms, 3 baths, bonus room. On flat  
usable 2.59 acres with room for shop. (716698)

$499,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built in  
1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 1000+ 
sf guest home w/1 bd, 1 ba. Two 2-car garages.  
Outdoor entertainment area. (718624)

$799,500 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Historic Kingwood Estates. Gorgeous 1931 
Tudor on 3 lots. 2200 sf with 2000 sf studio. 
Living/family, formal dining, parlor or bedroom 
down off bathroom & 3 bedrooms up. (718196)

$575,000 NW Salem

SAM LABBE
503.851.4831

Great view of coast range. Beautiful custom 
style home in the West Hills. Laminate floors, 
granite counters, tiled baths, large bonus room 
with wet bar. (717807)

$550,000 NW Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (718170)

$529,900 Keizer

CONNIE BRESEE
503.932.5175

View home in Creekside! Gourmet kitchen with 
granite counters, stnls applcs, walk-in pantry.  
Large office on main features coffered ceiling. 
Great rm w/2-story ceilings. Media rm. (718689)

$509,000 SE Salem

CONNIE BRESEE
503.932.5175

Beautiful Laurel Springs! Views of the coast 
range & beautiful sunsets. 3 fireplaces.  
Many updates throughout. Home impeccably  
maintained. 2016 new roof. Must see! (718173)

$499,900 S Salem
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WANT TO PROFIT 
FROM HVAC 
ENERGY SAVINGS? 
BRING US IN.
Whether you run a multi-building operation or a mom-and-pop 
shop, upgrading to energy-efficient systems can save you money. 
Energy Trust of Oregon has the expertise and a network of 
specially trained contractors to get the job done—and our cash 
incentives help make it affordable. 

+
SAVE ENERGY. BRING US IN. 
Visit www.energytrust.org/BringUsIn   
or call 1.866.605.1676. 

Serving customers of Portland General Electric,  
Pacific Power, NW Natural and Cascade Natural Gas.

By Beth Casper 
Special to the Salem 

Business Journal
Since 1935, Cooke 

Stationery Co. has 
been providing paper 
products and other 
office supplies to busi-
nesses, agencies and 
residents in Salem. 
The business has seen 
lots of change in those 
82 years, but it has 
managed to stay on 
the cutting edge—par-
ticularly in its rela-
tionship with the en-
vironment.

The company was certified EarthWISE in 
2013 and recertified last year. The Earth-
WISE program is a free business environ-
mental assistance program of Marion Coun-
ty. EarthWISE staff helps businesses recycle, 
save energy, reduce waste and much more. 
To earn certification, a business meets cri-
teria in six areas. Cooke Stationery is one of 
more than 150 EarthWISE businesses and 
organizations in Marion County.

When this winter’s ice storm knocked out 
the old light fixture in the business’ ware-
house, the owners decided to replace the 
damaged one with LED lights—making the 
warehouse brighter and far more energy ef-
ficient.

Cooke Stationery had already replaced old 
lighting with LED lights on timers in the win-
dows and more energy-efficient fluorescents 
in the store. The business saved 5 percent to 
7 percent on power bills since the switch, so 
they are expecting to save even more now 
that the warehouse is more energy efficient.

Just by recycling shrink wrap and then re-
using boxes and bubble wrap, Cooke Statio-
nery saved $600 a year by reducing its gar-
bage from a dumpster size to a roll cart size.

Agri-Plas, a Willamette Valley plastics re-
cycler, recycles the shrink wrap from Cooke 
Stationery—but only clear plastic wrap.

“We had a couple of vendors that would 
shrink wrap with black wrap,” said Roma 
Walther of Cooke Stationery. “When we 
asked, they switched to clear wrap. That was 
a couple of pallets each day.”

Since Cooke Stationery also sends pack-
ages out, as well as receives them, the bubble 
wrap and packaging peanuts are re-used to 
cushion the desk accessories or printer car-
tridges sent to out-of-town customers.

Printer cartridges are a big business for 
Cooke Stationery: the business saves cus-
tomers up to 50 percent by selling remanu-
factured printer cartridges. Cooke Stationery 
employees will pick up the used cartridges 

when delivering new ones or other office 
supplies to a business customer.

Another way Cooke Stationery reduces 
waste is by purchasing in bulk. Pencils and 
pens are often sold in individual packages—
complete with a cardboard back and plastic 
front. But at Cooke Stationery, pencils, pens, 
markers, paper pads and most other office 
supplies are displayed and purchased in bulk 
containers.

 “We evaluate every new thing … any new 
suppliers or vendors,” Walther said. “That is 
part of our sustainable purchasing policy. We 
make these practices part of our daily life.”

Even as people rely more on electronic 
communication, Cooke Stationery has found 
its niche as a supplier to about 400 commer-
cial customers. The business moves 15 to 20 
pallets of paper and supplies every week.

And since Cooke Stationery’s main busi-
ness is paper, employees are careful to en-
sure that their paper purchasing choices are 
environmentally responsible.

Recycled-content office products are 
stocked throughout the store and employees 
will not purchase paper made overseas.

“We buy as local as possible to reduce fuel 
and transportation costs,” Walther said.

 A lot of vendors also are offering office 
supplies made out of recycled products—
even pens—and Cooke Stationery carries 
these products to reduce waste and promote 
awareness of eco-conscious supplies.

To learn more about Cooke Stationery’s 
green efforts go to: www.Cookestationery.
com/go-green .   For more information 
about the EarthWISE program, visit www.
mcEarthWISE.net or call Alan Pennington 
at 503-365-3188.

photo credit: https://media.dexknows.
com/media/photos/d159/9318/9e38/71be/
d 2 6 3 / 1 d 1 2 / 5 f 7 c / a e a 0 / i m a g e /
d15993189e3871bed2631d125f7caea0.jpeg

Cooke Stationery Lowers 
Costs & Environmental 
Footprint With Green Efforts

 Cook Stationery Co. , 370 State St
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Application Dead-
line: Monday, June 
5

Salem, Oregon – 
If your child loves 
nature, the Straub 
Natural Science 
Summer Camps for 
students in Grades 
1-8 could be the perfect fit! Three, week-long 
day camps described offer nature-based out-
door activities in a fun, supportive environ-
ment led by certified, award-winning educa-
tors:

July 10 – 14, 2017 | Students entering 
Grades 6 – 8

July 17 – 21, 2017 | Students entering 
Grades 4 – 5

July 24 – 28, 2017 | Students entering 
Grades 1 – 3

To apply, visit www.StraubEnvironmental-
Center.org, complete the application form 
on the “Summer Day Camps” page and mail 
the form and tuition payment ($245 per stu-
dent) to: Straub Environmental Center, P.O. 
Box 12363, Salem, Oregon, 97309

For information about the camps and 
scholarship opportunities, contact Bobbie 

Snead at bobbie.snead@gmail.com or call 
503-508-5225.

Image File Name (pictured above): 
SummerCamp4(Hi-Res)RGB

Image Caption: Straub Natural Science 
Summer Campers at McDowell Creek Falls

(Image courtesy of the Straub Environ-
mental Center)

NATURE TALK: “PRAIRIE 101: SAVING 
WILLAMETTE VALLEY HABITATS”

Thursday, June 
8, 6-7 pm

Location: Eco 
Hub @ The Wil-
lamette Heritage 
Center

1313 Mill Street 
SE, Salem, OR 97301

Cost: $5 suggested donation at the door
No registration or RSVP required | Open to 

the public
For more information, email info@

StraubEnvironmentalCenter.org
Salem, Oregon – Native prairie once cov-

ered more than a million acres in the Wil-
lamette Valley; today, less than one percent 
remains. Lynda Boyer, restoration biologist 

and native plant manager at Heritage Seed-
lings, will describe steps we can take to re-
store native prairie, riparian, and savanna 
habitats in the Willamette Valley. Learn how 
to integrate native plants into garden designs 
and public spaces and support backyard pol-
linators, birds and other animals. This event 
is co-presented by the Straub Environmental 
Center, Willamette Valley Chapter of the Na-
tive Plant Society of Oregon, and the David 
Douglas Society.

Image File Name (pictured above): 
ShowyMilkweed(Hi-Res)RGB_BLM

Image Caption: Showy Milkweed is a native 
plant that provides habitat for monarch but-
terflies

(Image courtesy of the Bureau of Land 
Management)

MID-VALLEY ENVIRONMENTAL EDU-
CATION ROUNDTABLE

Thursday, June 
8, 3-4:30 pm

Location: Or-
egon Gardens 
(check in at the 
Natural Resourc-
es Education 

Center)
879 West Main Street, Silverton, Oregon 

97381
Cost: Free and open to interested environ-

mental and educational educators
To RSVP or for more information, email at 

info@straubenvironmentalcenter.org or call 
503-302-4645

Join the summer meeting of nonprofit 
organizations, agencies, and schools that 
provide highquality environmental educa-
tion experiences to our regional community. 
Discover what other organizations are do-
ing and share your environmental education 
news while learning how creative arts can 
advance environmental literacy.

This event is co-presented by the Straub 
Environmental Center, Willamette Partner-
ship, CLEARING

Magazine and Oregon Gardens.
Image File Name (pictured above): Par-

ticipants in a Straub Environmental Center’s 
“Passport to Nature” outings

Image Caption: PassportToNature1(Hi-
Res) (Image courtesy of Straub Environmen-
tal Center)

Programs + Events 
| June–July 2017 | 
Straub Natural Science 
Summer Camps

Tues-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem

(503) 364-8707
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Order on-line at:
westsalemrotary.org

or call:  503-364-9690

 Facebook.com/West Salem Rotary

Sliced Strawberries .......... $39  or  ............ $52
pick up date: Thursday, mid June 
                         

Raspberries (15 pound container)  ...............................$44
pick up date: Thursday, late June or early July

Marionberries (15 pound container)  ........................$39
pick up date: Thursday, late June or early July

Blueberries (14 pound container)  .................................$39
pick up date: Thursday, late July

(30 pound 
container)

(15 pound 
container)

It’s Time to Order

Berries!

West Salem Rotary Club presents…
Fresh, Cleaned, 
Locally-Grown,

No Sugar Added

Place your order now… fresh, ripe berries 
support Salem youth, schools, and charities! 

Strawberry Orders must 
be received by June 5. 

 
All other berry 

orders due by June 12.

ECOFEST: PARTY FOR THE PLANET
Saturday, June 17 | 10:00 am-5:00 pm
Location: Riv-

erfront Park, Sa-
lem, Oregon

Cost: $5 sug-
gested donation 
at the gate | Open 
to the public

For more in-
formation, email 
info@straubenvi-
ronmentalcenter.
org or call 503-
779-5227.

Celebrate sus-
tainability and 
environmental awareness and have fun in 
the process at EcoFest, a one-day, family-
friendly outdoor festival at Salem’s River-
front Park on Saturday, June 17.

Hosted by the Straub Environmental Cen-
ter and the City of Salem, EcoFest will show-
case businesses offering earth-friendly prod-
ucts and services; educational displays and 
activities provided by local nonprofit orga-
nizations; a “Green Energy Area” highlight-
ing renewable energy and alternative-fueled 
cars; a rock climbing wall and obstacle relay 
course for kids; yoga classes; music; educa-
tional performances; local food carts; and 
variety of craft beers and wine.

Image File Name (pictured above): 
EcoFestCosmicMan(Hi-Res)

Image Caption: EcoFest is happening at 
Riverfront Park in Salem on Saturday, June 
17

(Image courtesy of the Straub Environ-
mental Center)

PASSPORT TO NATURE: IRON MOUN-
TAIN WILDFLOWER WALK @ CONE 
PEAK TRAIL FAMILY SCAVENGER HUNT 
@ TOMBSTONE NATURE TRAIL

Sunday, June 25, 8:00 am – 5:00 pm
Location: Meet at Eco Hub @ The Willa-

mette Heritage Center (carpool and caravan 
to Iron Mountain)

1313 Mill Street SE, Salem, OR 97301
Cost: $5 per person, children under 5 are 

free
Pre-registration required | Open to the 

public
For more information, email info@

StraubEnvironmentalCenter.org or call 503-
779-5227

Iron Mountain (near Sweet Home) is home 
to more than 300 different native wildflow-
ers and shrubs. On Sunday, June 25, the 
Straub Environmental Center are providing 
two outings for kids, families, and adults

to view the wildflowers, birds, and insects 
in the Iron Mountain area.

Straub Environmental Center educator 
and Tribal Ecological Knowledge Specialist 
Stephanie Wood will lead a family-friendly 
hunt for wildflowers, birds, and insects on 
the ¾-mile Tombstone Prairie Trail.

John Savage, of the Straub Environmental 
Center and Willamette Chapter of the Na-
tive Plant Society of Oregon, will lead a more 
strenuous, 4 to 5-mile walk to view the wild-
flowers along the Cone Peak Trail.

File Name: BLM(Hi-Res)_Oregon_and_
the_Pacific_Crest_Trail_(16920045952)

Image Caption: A wildflower sprinkled Or-
egon trail (Image courtesy of the Bureau of 
Land Management)

The Straub Environmental Center (SEC) 
inspires our community to connect with and 
care for nature in the mid-Willamette Valley. 
SEC is a 501(c)(3) nonprofit organization 
that embraces diversity and prohibits dis-
crimination on the basis of age, color, creed, 
disability, gender identity, national/ethnic 
origin, race, religion, sex, sexual orientation, 
and all other classifications protected by law. 
SEC is supported through grant funding, do-
nations, sponsorships, and its programs. To 
learn more, call 503-302-4645 or visit

www.StraubEnvironmentalCenter.org.
New Location: Eco Hub @ the Willamette 

Heritage Center | 1313 Mill Street SE, Suite 
107, Salem

Mailing Address: Straub Environmental 
Center | P.O. Box 12363, Salem, OR 97309

Corps Seeks Public 
Comment On Draft 
Willamette Falls 
Locks Integrated 
Disposition Study 
And Environmental 
Assessment

The U.S. Army Corps of Engineers is seek-
ing public comment on its draft Integrated 
Disposition Study and Environmental As-
sessment for de-authorization and disposal 
of the Willamette Falls Locks. 

The Corps proposes to recommend Con-
gressional de-authorization and disposal of 
the Willamette Falls Locks after performing 
minor modification for seismic retrofits and 
to install perimeter fencing, and debris and 
boat barriers. 

The disposition study is an effort to iden-
tify necessary actions to prepare the facility 
for disposal and to develop a preliminary 
opinion regarding the marketability of the 
project. As part of the Corps' analysis, it has 
accounted for known stakeholder interests, 
local opportunities and the capability of po-
tential lock users. 

The draft assessment has been prepared 
in accordance with the Council on Environ-
mental Quality's National Environmental 
Policy Act regulations (Federal Register 40 
C.F.R. 1508.9.) It is available for review and 
comment on the Willamette Falls Locks sec-
tion of the Portland District website at nwp.
usace.army.mil/willamette/locks. 
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PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

Whatever your thoughts on President 
Trump and his first 100 days, what every 
Oregonian should be paying the most atten-
tion to is what’s happening right here in the 
Oregon Legislature, especially as they move 
into the final days of this session, which ends 

on July 9. 
Two major issues, the 

PERS unfunded deficit 
and Oregon’s failing Med-
icaid program should be 
receiving the most atten-
tion. Legislation should 
already have been working 
its way through the pro-

cess. But we hear nothing.
Instead, Democrat and 

Republican legislators 
alike are touting a handful of pieces of leg-
islation that they proudly claim will change 
the world, new laws that will make striking 
differences in the lives of Oregonians, and 
pieces of legislation that any number of spe-
cial interest groups have worked hard on for 
years and finally found success. A little some-
thing for everyone, yet getting the billion dol-
lar plus deficit under control receives only lip 
service and is really the one thing that will in 
fact change the lives of all Oregonians.

It is understandable that any win no mat-
ter how small is important to legislators. Any 
piece of legislation they supported through 

the process gives them something to take 
home for re-election and helps their constit-
uents feel good about the legislative process.

But no one can deny the budget is the 
main thing that legislators are responsible 
for and it cannot and should not be ignored 
or pushed to the next 
legislative session in 
2018. Sadly, however, 
all indications are that 
Democrats, who hold 
the majority in both 
the house and the sen-
ate and the governor’s 
seat, will ignore these 
fiscal realities and do 
nothing again this ses-
sion.  

I say again, because 
it is no secret these is-
sues have been devas-
tating the state budget 
for the past couple of decades. Case in point, 
back in 2002, when the PERS deficit was $4 
billion, before Kate Brown was governor, she 
said PERS ought to be fixed. She was a legis-
lator then and could have offered up legisla-
tive solutions to fix PERS. But no, 2002 was 
not the time to fix PERS, she said back then. 
Now, here we are 15 years later and the PERS 
deficit is more than $22 billion!

Governor Brown has had 15 years to fix 

PERS,  but she has no intention of address-
ing this out-of-control budget nightmare.The 
governor and other Democrat leaders have 
no intention of fixing PERS  and/or address-
ing Medicaid because they owe too much 
to the unions and left-wing special interest 

groups. Democrats need the unions’ money 
and their foot soldiers for re-elections.

So while the cost of PERS will increase 
$885 million in the next two-year budget, 
which is 10% more than the previous fore-
cast, lip service from the Democrats is all Or-
egonians will get.

You might think the incredible cost to 
schools alone would get their attention. 
Schools will “spend” $365 million on PERS 

over the next two years. Even though it is 
estimated this same money could have hired 
2,000 new teachers, that does not move 
Democrats to fix the problem either.

To add to that fiscal fiasco, between 2000 
and 2012 Medicaid spending rose 66%. Or-
egon’s cost per enrollee is higher than all our 
neighboring states. Oregon has more than 
one million, that is more than one in four 
people, on Medicaid. Medicaid in Oregon 
has been poorly mishandled, the system is 
broken and this cost, too, is breaking our 
budget. 

Again, it is not as though elected officials 
did not know these costs would grow as Or-
egon expanded the coverage to more people. 
Elected officials knew the cost would rise. 
They knew the federal match funding would 
decrease substantially. They had ample time 
to do something. Ample time to fix the prob-
lem. But they did not. 

It is not too late to write to your legislators 
and let them know what you think. Better 
yet, go to the Capitol and talk with them and 
their staff personally. Hear for yourself what 
our leaders in Salem think, and see for your-
self what they do.

Patti Milne, former legislator and retired 
Marion County Commissioner can be seen 
on CCTV’s People, Places and Politics.

It Is Not Too Late To Write To Your Legislators 

Again, it is not as 
though elected officials 
did not know these costs 
would grow as Oregon 
expanded the coverage 
to more people. 

Third Bridge: Open House

Be sure to attend the Salem City Council 
Strategic Plan Community Open House on 
June 1 from 6 - 8:00 pm at Broadway Coffee 
House (1300 Broadway St NE) and let our 
city councilors know we support the Salem 
River Crossing and need the Third Bridge.

The Third Bridge will improve public 

safety, livability for residents and access to 
the market for businesses sizes. The Salem 
Chamber is committed to planning for the 
future of the regional economy, which is why 
it is imperative to build a third bridge across 
the Willamette between downtown and West 
Salem. 

The Oregon Speed Zone Review Panel will 
meet at 1 p.m. on Thursday, June 8 in the 
Ashland Conference Room located in the 
ODOT Motor Carrier Building, 3930 Fair-
view Industrial Drive SE in Salem. Agenda 
items include a review of the final engineer-
ing report on raising truck speed limits on 
portions of the interstate from 55 mph to 60 
mph; a presentation by Portland State Uni-
versity’s Dr. Chris Monsere on the Interstate 
Issues report, which documents potential 
impacts related to speed limit changes; and 
a decision on speed zoning on the newly con-
structed Sunrise Expressway (OR 224). The 
Speed Zone Panel is expected to decide at 
this meeting whether or not to recommend 
to the Oregon Transportation Commission 
that the truck speed limits be raised. NOTE: 
Material the panel is reviewing will be avail-
able on the speed zoning website in early 
June.

The Oregon Speed Zone Review Panel 
meeting is open to the public. Accommoda-
tions will be provided to persons with dis-
abilities. To request an accommodation, 
please call (503) 986-3609 at least 48 hours 
in advance (TTY: 711).

In Oregon, decisions regarding speed zones 

are made jointly by the Oregon Department 
of Transportation and the authority gov-
erning the road, such as a city or a county. 
ODOT has the responsibility to investigate 
roads for establishing new speed zones or 
changing posted speeds of existing speed 
zones. ODOT performs these investigations 
at the request of the road authority. If the 
recommended speed is of mutual agreement 
between ODOT and the local road author-
ity, the speed zone is established. If mutual 
agreement cannot be reached, the speed 
zone decision is referred to the Speed Zone 
Review Panel. The panel receives testimony 
from the local road authority and interested 
parties and makes the final decision. The 
panel also serves as an advisory body to the 
department.

The Oregon Speed Zone Review Panel 
is comprised of representatives from the 
Governor’s Oregon Transportation Safety 
Committee, the Oregon State Police, the As-
sociation of Oregon Counties, the League of 
Oregon Cities, and ODOT. Learn more about 
Oregon’s speed zoning program online.

Speed Zone Panel 
To Meet June 8
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Supporting the Arts in Salem is vital to our 
community. A true survivor for 90 years, the 
Elsinore’s programming is a high-profile op-
portunity for showing Salem your company’s 
hometown personality and to be recognized 
as a leading supporter of the arts. Consider 
sponsoring a concert or performance series 
during the summer season.

A corporate sponsorship is a great way for 
your business to associate with a community 
institution in a positive and entertaining 
manner; it’s a splashy and effective way to 
reach a large and desirable audience. Last 
year, the Elsinore hosted more than 120 per-
formances with an 
accumulated 
a u d i -

ence of more than 
55,000 people. The 
90th Season prom-
ises to break all atten-
dance records.

Become a Member
The Elsinore’s his-

toric venue in down-
town Salem could 
not sustain itself without the support of our 
generous members. Ticket sales don’t cover 
the full cost of producing and presenting our 
events and performances, so the Elsinore 
relies on businesses, foundations, and mem-
bers like you to help sustain the Elsinore 
Experience. Your membership dollars help 
underwrite our concerts, arts education pro-
grams, and other events.

Members of the Elsinore’s annual gift 
membership program help make the El-
sinore sustainable, and enjoy a variety of 
benefits to help enhance their Elsinore Ex-
perience. You choose the level of member-
ship that fits best — then enjoy!

When you join as an Elsinore member, 
you receive a variety of benefits to help en-
hance your experience like first chance for 
tickets before the general public and many 
more. Your membership contributions are 
also tax-deductible, minus the value of the 
benefits you receive. So invest in the arts — 
join the Elsinore as a member! Membership 
dues are set by the board, and begin at $100. 

Make your membership contribution now. 
Call the Elsinore office at 503-375-3574.

The Hamlet Society
At 90 years of age, the Elsinore Theatre is 

the grande dame in downtown Salem and de-
serving of special friends who provide chari-
table support needed to sustain financial sta-
bility. Because Shakespeare named Hamlet’s 
castle in Denmark the Elsinore, and because 
George Guthrie built the theater in 1926 in 
a grand Tudor Gothic style to resemble that 
castle, the Hamlet Society is a fitting name 
for a group of donors who pledge generously 
to support it. The Elsinore Board of Direc-
tors has set annual membership dues in the 
Hamlet Society at $1,000 or more.

Endowment Fund
You can establish a lasting legacy with a gift 

to the Elsinore Endowment Fund. Your tax 
deductible contribution will be invested with 

the Oregon Commu-
nity Foundation, one 
of the nation's larg-
est community trusts. 
When funds are in-
vested, the principal 
remains intact for 
generations to come; 
earnings are returned 
to the Elsinore, which 
help offset annual op-
erating expenses.

Gifts can be made 
to offer recognition 
in whatever way you 

choose — as an individual name, business, 
memorial or thank you. Contributions can 
be made in any amount in the form of cash, 
appreciated stocks and securities, bequests, 
trusts or transfers of other assets. In Decem-
ber 2015, Congress passed a federal tax bill 
containing some good news for the non-prof-
it sector. The tax bill, entitled the Protecting 
Americans from Tax Hikes (PATH) Act of 
2015, retroactively reinstates and makes per-
manent several tax incentives. Most notable 
among these is the IRA charitable rollover, 
which had expired on January 1, 2015 and 
had been subject to congressional re-approv-
al on an almost yearly basis.

The IRA charitable rollover allows indi-
vidual taxpayers aged 70 ½ and older to 
donate up to $100,000 from their individual 
retirement accounts (IRAs) to charitable or-
ganizations tax free, thereby reducing their 
individual taxable income.

If you are interested in learning more about 
making a long-lasting investment in the fu-
ture of the Elsinore Theatre.

Say..."Thank You To 
The Elsinore Theatre"

Health Share Of Oregon 
Seeks Community 
Advisory Council Members

 Health Share of Oregon is looking for vol-
unteers to serve on its Community Advisory 
Council. The Council is made up of Health 
Share members and other community lead-
ers. The Council discusses the health care 
needs of Oregon Health Plan members and 
the community, and makes recommenda-
tions on the strategic direction of the orga-
nization. 

"At Health Share, we are committed to ad-
vancing health equity and applying member 
voice and experience in how we operate and 
plan for the future," said Michael Anderson-
Nathe, Health Share's Chief Equity and En-
gagement Officer. "In selecting a Council, 
Health Share seeks diverse individuals who 
reflect our members and our community." 

To apply, individuals should complete an 
application by Wednesday, June 7. 

To learn more and apply, visit www.
HealthShareOregon.org/about-us/commu-
nity-advisory-council.html. 

The main purpose of Health Share's Com-
munity Advisory Council is to: 

• Oversee the development of the Commu-
nity Health Needs Assessment and the corre-

sponding Community Health Improvement 
Plan 

• Serve as a liaison between members and 
Health Share 

• Increase member and community en-
gagement strategies at Health Share 

• Provide feedback on Health Share initia-
tives and strategies 

Health Share of Oregon is the state's larg-
est Medicaid coordinated care organization 
(CCO), serving more than 215,000 Oregon 
Health Plan members in Clackamas, Mult-
nomah, and Washington counties. Our 
mission is to partner with communities to 
achieve ongoing transformation, health eq-
uity, and the best possible health for each 
individual. 

Health Share was founded and continues 
to be governed by eleven health care orga-
nizations serving OHP members: Adventist 
Health, CareOregon, Central City Concern, 
Clackamas County, Kaiser Permanente, 
Legacy Health, Multnomah County, Oregon 
Health & Science University, Providence 
Health & Services, Tuality Health Alliance 
and Washington County. 

By 2020, it could be the marijuana indus-
try, according to a recent report from Gre-
enwave Advisors, a group that analyzes fi-
nances in the emerging market of legalized 
marijuana. The report projects the legalized 
marijuana industry to earn revenues of $35 
billion by 2020 - if marijuana is legalized at 
the federal level. That easily would surpass 
what the NFL is currently earning, which is 
$10 billion.

"Of course, this is a market that is already 
seeing explosive economic growth, and I 
think now is the time to add order, ethics 
and transparency to 'cannabusiness,' " says 
business insider and Wall Street Commodi-
ties expert Steve Janjic.

He says what's needed is a Wall Street-like 
model to allow the industry to participate in 
exchanges to buy, sell or trade inventories 
in a fully disclosed and transparent market-
place, while strictly adhering to the taxation, 
regulatory and reporting requirements of the 
state and local agencies.

"The NFL is a very successful organization, 
but it has also experienced some negative 
media this year, including right now, be-
fore its biggest event," says Janjic, CEO of 
Amercanex (http://www.amercanex.com/), 
the first fully electronic marketplace ex-
change for the cannabis industry.

"If cannabusiness is to survive and earn a 
legalized federal status, it can't suffer an ava-
lanche of negative media. That's why I think 
now is the time for us to get our house in or-

der."
Below are some talking points:
• How soon could you get a Wall Street-like 

model up and running?
• Why would a Wall Street-like model help 

improve the industry, both in its actual func-
tioning and PR-wise?

• Has the marijuana industry already expe-
rienced negative media?

• How much negative media could the 
emerging industry face before jeopardizing 
legalized federal status?

• Could a Wall Street-like model have rev-
enues exceeding $35 billion by 2020?

Steve Janjic is CEO of Amercanex , founded 
to provide a transparent, neutral and non-
manipulated marketplace for institutional 
cannabis-industry participants, including 
growers and retailers. The company, a com-
modities exchange for the rapidly growing 
industry, strictly adheres to the centralizing 
regulatory and reporting requirements to lo-
cal and regional regulatory authorities. Jan-
jic is also the former global head of eFX Sales 
and Distribution at Tullett Prebon, one of the 
world's largest institutional brokerage firms, 
with 168 years in the marketplace. While 
with Tullett Prebon, he has established a 
global sales force focusing on institutional 
e-commerce and prime brokerage sales/dis-
tribution teams. Steve Janjic is available for 
interview so please let me know if you would 
be interested in speaking with him.

What's more popular in America than the NFL?
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LULLU TRUITT
SBJ FOOD 
EDITOR

Ciao a tutti;
I am always amazed when I think of the first 

person that ate something new and different. 
Obviously, if it is new it has to be different 
-for that person- but it is a good thing that 
there is always somebody willing to try new 

things. It still happens ev-
ery day, like kids to whom 
parents encourage them to 
try –blah blah.  Try it, you’ll 
like it! And a lot of times it 
is a big “NO THANK YOU!”

Think… could you have 
been the first person to 
try artichokes? oysters? 
lobster ? octopus? More 
people try new food, more 

are willing to take a chance with their taste 
buds. I guess you trust the taste of somebody 
you don’t know. Have we tried everything 
edible that there is to try? I am sure there are 
new ingredients yet to be discovered and to 
try. Will I say “be my guest” if I get offered 
something I have never seen before, that I 
am not familiar with and looks weird? I am 
usually adventurous. I do try new things, but 
when I was in Japan (really, really love that 

country) I couldn’t eat the delicacy of a fish 
eye –it was looking at me!!!- and how about 
live minnows?!!  So the bottom line is I will 
try most of the new food as long as it is not 
moving and not looking at me.

At the beginning of the article, I mentioned 
“artichokes” because 
I have encountered 
many people that have 
no idea how to cook 
one and especially how 
to clean it.

Artichokes were first 
cultivated in Naples 
round the middle of the 
15th century and gradu-
ally spread to the rest of 
Europe. I think it is one 
of my very favorite vegetables, and the more 
I learn about this veggie, the more I would 
like for people to try and love them as much 
as I do.  Can you guess where I grew up?

 So, let’s start from the beginning by first 
learning about the benefits of this wonder 
vegetable. Yes, I said wonder, not wonder-
ful vegetable even though both terms are 
very appropriate for it. The peak time is 

spring and fall but they are available all year 
around. Buy one that has tight petals, firm 
and heavy. When at home, store it in an air-
tight plastic bag after you cut off the edge of 
the stem. This is just like what you should do 
when you bring flowers home….use within a 

week of purchase.
If I write on how good 

for you the artichoke is, 
you think you are read-
ing a medical book, 
so I will just gave you 
the highlights of its 
benefits: enough anti-
oxidant power to fight 
oxidative stress in the 
body and the free radi-
cal buildup within the 

body to reduce the growth and the spread 
of cancerous cells; it will reduce unhealthy 
levels of cholesterol due to the Cynarin, a 
powerful substance found in the artichoke; 
and it will also detox the liver and digestive 
system because of that particular substance. 
Because of its high fiber properties, it might 
help you lose weight and help control blood 
sugar level for someone with diabetes. It is a 

good source of iron which prevents anemia 
and it improves skin health and appearance 
due to the   antioxidants you receive when 
you eat this vegetable. If you are allergic 
to plants like marigold, daisies, and simi-
lar plants, you might have an allergic reac-
tion when eating artichokes because of its 
properties, and if you have liver issues, you 
should also stay away from them.

The 1921 edition of Fannie Farmer’s cook-
book was the first to feature recipes for 
boiled artichokes served with béchamel or 
hollandaise sauce, deep fried and stuffed.

(A little private history; The Fannie Farmer 
was my first American cookbook I received 
as a gift when I came to the USA. I think from 
my mother in law?......! 

How to clean an artichoke? The best sug-
gestion I have is to look it up on the internet 
because they have videos for you to follow 
and also recipes. Not my recipes, but I would 
like for you to get comfortable with this won-
derful vegetable and then we can talk!!!

Until next time
Keep on cooking.
Lullu

Artichokes: Enough Antioxidant Power 
To Fight Oxidative Stress In The Body

MEDICAL OFFICE SPACE AVAILABLE

•  Join Salem Clinic, PT Northwest and Salem Audiology
•  Located less than a mile from the I-5 Kuebler Blvd interchange
•  Great parking and visibility
•  Tenant improvement allowance available

Jennifer Martin, ccim 
principal broker

503-339-7400 
mid-valleycre.com

Again, it is not as 
though elected 
officials did not know 
these costs would 
grow as Oregon  
expanded the  
coverage to more  
people. 

Creekside is now offering rounds each day for non-members.
For a limited time, join us for a day of golf and lunch for two people.  

It’s a $180 value for only $99!
Sign up to get your certificate and bring it with you when you join us!

$99 to be paid upon use of certificate. Golf & lunch redeemed on same day.

Expires 4/30/17. Call for your reservation. 

6250 Clubhouse Drive SE  •  Salem, OR 97306  •  503-363-4653 ext. 3

www.golfcreekside.com

MEMBER 
FOR A DAY
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As May has come to an end, so has Mili-
tary Appreciation Month.  White Oak Con-
struction (WOC) celebrated the month  as 
it sponsored the wrapping of a Salem Police 
Department patrol car in camouflage. The 
car was unveiled May 1 in a ceremony at the 
Oregon World War II Memorial in Salem. 
The wrapping of the vehicle was made pos-
sible through a donation to the Salem Police 
Foundation from the commercial construc-
tion company.

Superintendent Rob Hagerman and Project 
Manager Will Horsey are veterans who work 
at WOC.  For them, this car is more than just 
a police vehicle, but a tribute to all of those 
who have served and continue to serve.

“[This car] shows that support can happen 
at a local level. It doesn’t have to be some-
thing extravagant. We can all do our part  
to support military men and women, and 
I’m proud that we are stepping up to do so,” 
stated Horsey. 

Horsey served for twenty-one years in the 
United States Army with tours in Iraq, Af-
ghanistan, Germany and Korea. Hagerman 
served for twenty-seven years as a Black-
hawk Pilot and Commander serving in Bos-
nia, Iraq, Turkey and the Persian Gulf. 

“I have never had an employer that cared so 
much about supporting military and police 
issues. I owe a debt of gratitude to Mark Fox 
and Dan Wellert for understanding veterans 
and knowing that our perspective is mean-
ingful. They not only recognize that veterans 
bring value to a job, but they do all they can 
to raise awareness for causes related to vet-
erans,” said Hagerman. 

This connection between work and military 
service is especially poignant for both Rob 
and Will. For Horsey, his construction ca-
reer began through the military. After serv-
ing, Horsey learned about all aspects of con-

struction through “Helmets to Hardhats,” a 
program that helps train and place veterans 
in building and construction careers. This 
experience led to his first job in the public 
sector as an inspector, and prepared him to 
take on the position of Project Manager with 
WOC. 

For Hagerman, his military service taught 
him both about organization and leader-
ship. “It taught me to lead effectively and ef-
ficiently. We sometimes have seventy people 
working on one particular job. My military 
experience taught me about synchronization 
and how to work efficiently with a number of 
moving parts,” said the former Blackhawk 
pilot.

“We all have friends that are veterans,” says 
Horsey, reflecting on the importance of Mili-
tary Awareness Month. “I’ve had friends that 
I lost while in duty. This patrol car is a great 
way to pay tribute to, and remember those 
that have sacrificed for us.”

 Founded in 1997, White Oak has construct-
ed hundreds of projects in the Willamette 
Valley. Fostering a true team atmosphere, 
WOC has established long-term relation-
ships with clients, architects, engineers and 
subcontractors provides general contractor 
services, construction management, design 
build, budgeting, feasibility studies and con-
sultant services for all types of commercial 
projects. www.WhiteOakConstruction.net.

The Salem Police Foundation raises 
funds to support the police department 
and, through donors, has provided training 
equipment and facilities for K9 officers, a 
state-of-the-art fingerprint fume chamber, 
trauma kits, domestic violence cameras, 
among other things. Currently, the SPF is 
raising funds for a mobile command center.  
www.SalemPoliceFoundation.org

White Oak Construction To 
Sponsor Car For Military 
Appreciation Month

The field of public relations is broad.  The 
definition of PR provided by the Public Rela-
tions Society of America (PRSA) is that it is 
“the management function that builds and 
maintains mutually beneficial relationships 
between an organization and the publics on 
whom success or failure depends.”  It is a con-
sultation profession at its core.  If you are buy-
ing a product, getting a brochure or an adver-
tisement created, this is not PR, but marketing 
or advertising; all useful tools in a PR toolbox.  
One of the most interesting specialties in PR is 
community relations (CR)– which should be 
an essential part of your business strategy.

Community relations is more than joining 
your local Rotary club or volunteering at a 
charity event now and then.  It is something 
that you can strategize in a plan that your busi-
ness can follow to “build and maintain” those 
“mutually beneficial relationships” between 
you and the stakeholders.  It also is not a sales 
strategy; although when a business has a suc-
cessful CR plan, they are more likely to pros-
per.

You can create a short plan for your business 
or have a professional guide you. Assuming 
you have a clear understanding of your own 
organizational direction, here is a short guide 
on how to start:

1.  Can you list the publics (stakeholders) you 
depend upon for your success?  Another way 
to look at it would be to think about how your 
company would suffer if you suddenly became 
“persona non-grata” with them or thrive if 
you because their overnight favorite.  Think 
broader than customers.  Regulatory agencies, 
non-profits that serve your industry the com-
munity or special interest groups might apply.  
Write out what is important to each.  Remem-
ber the news media is a tool, not a public.

2.  Are you well known by these groups?  
Rank their importance to your and their un-
derstanding of your business.  Are they able to 

identify you or your company?  Do they know 
how you relate to them?

3.  Start with the most important group and 
consider how you might help find ways to help 
them meet their goals.  For example, if you are 
an insurance agent, local legislation may affect 
your job so you may want to work with your lo-
cal association.  By joining a coalition, you are 
working on shared interests.  A good balance 
is a business organization, a service club, an 
industry group, political group, nonprofit/
charity.

4.  Be authentic.  Choose CR activities that 
you really love.  If you are dentist and love 
animals, you can still work with the local ani-
mal shelter.  You can lend your knowledge of 
business to your charitable work and it will 
be a lot more fun. Nothing is more obvious 
than a person “getting involved” just to get 
business leads.  

5.  Share the activities.  Small business own-
ers may only have time for one or two activi-
ties.  Encourage your staff to join in; pursu-
ing their areas of passion on your company’s 
behalf.  Coach them on the importance of the 
relationships they are making and ask them 
to give you regular updates on what they are 
doing and learning.

6.  Keep data.  Both statistical and anecdot-
al data will show if your community relations 
plan is working.  Admittedly ROI (return on 
investment) is difficult to measure in CR, but 
you can use some tracking data like social 
media engagement, you or your company re-
ceiving more recognition by friends and col-
leagues, more fundraising solicitations (yes, 
that might happen).

The next thing to do is to then, take it to the 
next level.  Once you experience what a CR 
strategy can do for your business and your 
feelings about the community, your plan will 
be an integrated part of your day to day op-
erations.

Community Engagement:  An 
Essential PR and Business Strategy

Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com
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Dale’s Remod-
eling – a local 
Salem company – 
that has recently 
taken on national 
recognition by 
being named a 
2017 CotY TM 
(Contractor of 
the Year) Winner. 
Dale’s is one of 172 
regional winners 
across the coun-
try that have been 
named by the Na-
tional Association 
of the Remodeling 
Industry (NARI). 
Eight of the winning entries came from five 
Oregon companies; Dale’s is the only Mid-
Willamette Valley company.

Details can be found below as well as sever-
al links I’ve compiled with additional photos, 
project descriptions and the award listings 
on the NARI website. Please let me know if 
you need any additional information. I'd also 
appreciate it if you could let me know if you 
plan on running something so I can keep an 
eye out for it. Thank you and I look forward 

to hearing from you soon!
Dale’s was just notified of a second award 

they received for the same condo project a 
2017 Chrysalis Award for Remodeling Ex-
cellence in the Whole House Under 300K 
category. Chrysalis Awards are sponsored 
by Qualified Remodeler and Kitchen & Bath 
Design News and recognize some of the fin-
est remodeling projects in the country each 
year. The 2017 winners will be officially an-
nounced and published on the Chrysalis 
Awards website within the next 30-45 days.

Interior Designer Kendra Porter, Dale’s President and CEO Dale Van 
Lydegraf and Designer/Drafter Paul G. Willetts with the NARI Award

Kenji Sugahara
With rapid innovation and adoption, 

drones are becoming a common sight in 
Oregon. They can be seen surveying farm-
ers' fields, inspecting construction sites, and 
filming aerial footage for television spots and 
theatrical productions. In most cases, drone 
pilots follow the rules. However, some drone 
owners fly commercially without under-
standing the law--or, worse, willingly violate 
the rules of the sky. What these pilots do not 
know or choose to ignore may end up costing 
them or their clients a tremendous amount 
of money in fines or lawsuits. 

The Federal Aviation Administration (FAA) 
considers drones "aircraft." To fly commer-
cially, even over your own construction site, 
farm, or property, pilots need to have what 
is called a Part 107 Remote Pilot Certificate. 
Even if someone offers to fly "for free" in the 
hope that you might one day hire them, those 
flights are considered commercial. Not only 
can you get in trouble with the FAA, if there 
is an incident you may be personally on the 
hook if you or someone you hired flew with-
out the right licenses. In fact, most insurance 
policies these days specifically exclude cover-
age for drones and aircraft.

Obtaining a Part 107 commercial license 
requires pilots to pass a knowledge test and 
a background check by Homeland Secu-
rity. Test takers are required to understand 
airspace classifications and restrictions, 
drone-specific regulations, weather, and a 
number of other topics. While one can self-
study, there are many courses available and 
it is likely that local community colleges will 
begin offering training courses. Passing the 
knowledge test is an accomplishment, but 
becoming a proficient pilot often requires 
years of flying. If a person already hold a 
pilot's certificate, the process to receive a 
"UAS" endorsement is straightforward and 
details can be found on the FAA's website.

When hiring a commercial drone pilot, 
protect yourself from liability and ask to see 
a copy of his or her Part 107 Remote Pilot 
Certificate. Ask for a certificate of insurance 
that specifically covers commercial use of 

unmanned aircraft. Do not accept Academy 
of Model Aeronautics (AMA) insurance as 
they only cover hobbyist flights and exclude 
commercial operations. Ensure that the in-
surance is for at least $1 million, preferably 
$2 million or more. Do not be afraid to ask to 
for an operations manual. Check and make 
sure that pilots are authorized to fly in cer-
tain locations especially near airports. If you 
are requiring a flight at night, ask the pilot 
for a copy of their daylight waiver. Com-
mercial pilots may not fly at night without a 
waiver. 

As with any service, ask for references. 
Avoid the low-baller who may not have the 
experience that you need. If you are asking 
for photos or video, ask for demo media. 
Look for tilted horizons, jerky camera mo-
tions, fisheye distortion, or the classic shaky 
jello. These are all hallmarks of inexperience 
or a lack of attention to detail. Check for a 
professional website and social media pres-
ence. Most of all, look for pilots who are 
thoughtful, professional, and take pride in 
their work. Drones have the potential to pro-
vide many benefits to businesses but busi-
nesses should always look to abide by the 
rules to ensure that they don't get fined or 
get dragged into costly lawsuits.

A 5-year veteran drone pilot with a passion 
for aerial cinematography and photogra-
phy, Kenji Sugahara is the CEO of Ariascend 
Corporation and a principal at Dronescape 
Consulting. An attorney, he is also one of 
the first Part 107 pilots in Oregon. He helps 
advise the Oregon Legislature on drone is-
sues, is the Policy Director for the 25,000 
member Drone User Group Network, and is 
an Oregon Tourism Commissioner. An ac-
tive member of the community, he serves as 
an advisor for a STEM initiative in Yamhill 
County, Oregon. In September of 2013, he 
was part of a team that was the first to fly a 
drone inside a state capitol building. His cli-
ents have included the Oregon Department 
of Transportation, Tillamook Coast, Micro-
soft, Friends of the Columbia Gorge, and 
Motor Trend Magazine. He may be reached 
at kenji@dronescape.tv.

Hiring The Right Drone Pilot 

Mid-Valley Commercial Construction 
(MVCC) was awarded the Outstanding Proj-
ect of the Year by the Northwest Wall and 
Ceiling Bureau (NWCB) for their work on 
the redevelopment of the cafeteria and mu-
sic rooms at South Albany High School.  The 
award, given for the best project in the Reno-
vation/Restoration category, was presented 
to company owners, Rick Martin and Jesse 
Vigil at the NWCB Annual Trade Show and 
Convention in Coeur d’Alene in early May.

In addition, MVCC was also awarded the 
People’s Choice Award for the same project.  
“This is a great honor for our young com-
pany,” explained Rick Martin, President of 
MVCC.  “For MVCC to be honored is a great 
testament to the quality of work our employ-
ees produce.  This was an awesome project 

for our company to be affiliated with, and it 
was great working with Gerding Construc-
tion”, who was the general contractor on the 
project.  Jesse Vigil, Vice-President of Op-
erations adds, “The fact that this project is in 
our company’s hometown makes this award 
even more special.”

Mid-Valley was responsible for the drywall, 
acoustical ceilings, wood ceiling clouds and 
acoustical wall panels on the project.  South 
Albany was damaged in an arson fire in 2015.

MVCC, headquartered in Albany, Oregon, 
is a locally-owned and operating union sub-
contractor focusing on commercial interior/
exterior framing, drywall, taping, acoustical 
ceilings, and insulation.  Their office is at 
7101 Supra Drive in Albany, and their phone 
number is (541)497-2577.

Local Contractor Wins Outstanding Project AwardDale’s Remodeling Named 
Contractor of the Year
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429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

Seventeen small businesses celebrated 
completion of the nine-month Small Busi-
ness Management program at the Cheme-
keta Center for Business and Industry. Com-
bined with the follow-up program, Small 
Business Management Strategic, Chemeketa 
advises 61 businesses which makes it the 
largest community college small business 
management program in Oregon.

In the past year, the businesses in Cheme-
keta’s small business management programs 
generated over $50 million in revenue, an 
increase of $1.6 million over the prior year. 
They added 22 jobs for total employment of 
519 people. Participants range from small 
startups to established businesses with over 
60 employees. 

Wendy Childs of Earth Moon Acupunc-
ture said, “This program has been the key 
for helping me move beyond my limits. This 
should be a template for small business sup-
port all over the country.”

The cohort training begins in September 
of each year. For more information, call 
503.316.3237.

Chemeketa 
Graduates 
Latest Class 
From Small 
Business 
Management 
Program

City Of Woodburn Receives 
$100,000 Grant From 
Oregon Heritage

The City of Woodburn received notifica-
tion this week that it was awarded an Ore-
gon Main Street Revitalization grant in the 
amount of $100,000 for the Bungalow The-
ater and Museum Restoration Project. 

Oregon Heritage, a division of Oregon 
Parks and Recreation Department, awarded 
27 matching grants worth $2,355,700 to 
Oregon Main Street Network organizations 
across the state for building projects that 
encourage economic revitalization. Awards 
ranged from $17,500-$100,000 and in-
cluded faÃ§ade improvements, elevator ac-
cessibility, building preservation, seismic 
upgrades, to name a few. 

"We are excited to receive this award", said 
Assistant City Administrator Jim Row. "This 
project will allow us to make important in-
vestments in two buildings that are very his-
torically significant to Woodburn." 

The Bungalow Theater and Museum are 
located in Downtown Woodburn. The build-
ings were constructed in 1894 and housed 
retail uses over the years and Woodburn's 
first movie theater (Bungalow Theater circa 
1911-1952). The City purchased the build-
ings in the 1990s in order to preserve the 
community's history by transforming one 
building into the Woodburn Museum and 
preserving the remaining remnants of the 

Bungalow Theater in the adjoining building. 
Funds received from the Oregon Main Street 
Revitalization grant will be used to complete 
necessary roof and seismic upgrades which 
will allow for additional improvements to be 
made. 

Once restored, the goal is to enhance the 
museum displays to reflect Woodburn's di-
verse people and agricultural past and re-
store the Bungalow Theater to be used for lo-
cal theatrical productions, music and dance 
recitals, to play movies and many other ac-
tivities.
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20% OFF ANY
FIREARM WITH PURCHASE OF �

EQUAL OR GREATER JEWELRY ITEM.

Monday - Saturday 9am-7pm
Sunday Noon-5pm

Regular Priced Items Only. Single Transaction.

Salem Health Grants 
$50,000 To Boys And 
Girls Club Program 
To Fight Obesity

Salem Health is pleased to present a 
$50,000 Community Partnership Grant to 
the Boys & Girls Club of Salem, Marion and 
Polk Counties. Grant funds will be used to 
hire a full time coordinator for the Triple 
Play initiative -- an initiative to encourage 
healthy and active lifestyles among youth. 
Salem Health introduced the Community 
Partnership Grant program in Oct. 2014 and 
will grant a total of $306,382 in 2017. Suc-
cessful initiatives improve the quality of life 
for those most at risk in our community and 
decrease the need for catastrophic care and 
its associated social, emotional and econom-
ic costs. 

"Triple Play is a multi-faceted program 
promoting wellness for Club members, ages 
6-18. Kids learn how eating smart, keeping 
fit and forming positive relationships add up 
to a healthy lifestyle," said Kyle Buse, Athlet-
ics Director of Boys & Girls Club of Salem, 
Marion and Polk Counties. "The support of 
Salem Health ensures that we can offer this 
important program at all Clubs in Salem, 
Keizer and Woodburn." 

For over 46 years, Boys & Girls Club of 
Salem, Marion and Polk Counties has pro-
vided youth with support to reach their full 
potential. Through a comprehensive range 
of services, it sets up children and teens for 
success by preparing them with the essen-
tial life, academic and career-related skills to 
succeed. 

"One of the key goals of the community 
partnership grants is to improve the quality 
of life for those most at risk in our commu-
nity," said Sharon Heuer, Director of Com-
munity Benefit at Salem Health. "We know 
that Triple Play will help kids in need learn 
how to take better care of themselves, and 
we're excited to partner with Boys & Girls 
Club of Salem, Marion and Polk Counties to 
help make the program a reality in our com-
munity." 

Community Partnership Grant funding 
encourages innovative collaboration and en-
gagement among community organizations 
that share a common vision for better health 
and meet community health needs identified 
by the Salem Health Board of Trustees. Cur-
rent priorities for projects include obesity 
prevention, tobacco and substance use and 
early childhood health. 

Salem Health -- an OHSU Partner -- offers 
exceptional care to people in and around Or-
egon's mid-Willamette Valley. It comprises 
hospitals in Salem and Dallas, a medical 
group of primary and specialty care provid-
ers, plus other affiliated services. Visit us at 
www.salemhealth.org; "Like" us on www.
facebook.com/salemhealth; follow us on 
Twitter: @salemhealth; and view us at www.
youtube.com/salemhealth. 

For more information: Salem Health media 
relations, available 24/7 at 971-718-3157.

 Pictured: (L to R) Justin Martin, Boys and Girls Club Board Chair; Debbie Garvey, Boys 
and Girls Club Development Director; Sue Bloom, Boys and Girls Club Executive Director; 

Laurie Barr, Salem Health VP of Human Resources; 
Sharon Heuer, Salem Health Director of Community Benefit
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RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll

MOUNTAIN WEST REAL ESTATE
Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.comcommercial to the core

When it comes to commercial real estate, nothing is given. The 
day goes to whoever works harder—goes the extra mile—rolls 
up their sleeves and does whatever it takes to close the deal.

ALEX RHOTEN
Principal Broker

Dave Haining Ruth DanaGary Weston

Janna Medina

Shadya Jones

Sharon Woods

Sarah Crawford

ALEX RHOTEN Principal Broker       (503) 587-4777   arhoten@cbcre.com

Reuben Worster James Bowen

Dick Duncan Jared Stasch

Shelley George Pamela Rushing

Not Pictured

Jordan Samiee 
Chauni Gray 
James Gray
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
I handle all my own listings!

standy@cboregon.com

Become A  
 Minister Today

EVERYDAY IS FATHER'S 
DAY OR MOTHER'S DAY
WHEN YOU LIST WITH

ME THIS SUMMER

No Initiation Fee

Just $175 Per Month (Unlimited Play)

salemgolfclub.com

2025 Golf Course Dr. 

Salem - 503-3636652

Play All The Golf You Want!

Become a Salem Golf Club Member Today
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

Welcome Valori Weber
Often two careers complement one another. Meet Valori Weber, 

Court Reporter and Real Estate Broker.
Her attention to detail is paramount in the legal field. It would be 

nice to know that the person steering your most important invest-
ment has an eye for the details.

"When I made the decision to go into real estate, my final choice 
was this office." "The people, the collaboration and the family here 
makes me feel right at home." "The ongoing support that John L. 
Scott provides will keep me here for long time." Valori is eager to 
lead first time buyers through the process of owning a home.

Valori Weber
971-301-2680
valoriw@johnlscott.com
www.valoriw.johnlscott.com



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, 

Double R Ranch is widely recognized for superior 
beef. They are committed to working with the 

region’s most reputable ranchers who use the best 
practices to make certain their cattle are well cared 
for and all of their beef is robust, juicy and tender.

Double R Ranch beef is hand selected

to include only USDA Choice Grade

and higher levels of marbling.

Mild climate, open spaces and abundant natural resources make the Northwest anideal location for raising the finest cattle.

Your Family Deserves the Best! Always fresh, fast and friendly

NORTHWEST

ROTH’S PROUDLY SELLS


