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INTEGRITY

John Hammer quality in this distin-
guished Modern Prairie home in South’s 
newest premiere subdivision. High end fin-
ishes in this finely appointed home with su-
perior quality and attention to detail. Large 
open kitchen leads to dining and great 
room. Covered outdoor living is ideal for 
entertaining.  Den and 4 bedrooms as well 
as large bonus room upstairs. Master suite 
is well appointed. Large lot ensures large 
backyard space. Builder has more lots and 
plans that are available. (722489) Roger 
Elliott – Principal Broker – 503-569-5003

CONVENIENT COUNTRY LIVING 
ON 2.32 ACRES! 

Great room, open concept w/cathedral 
ceiling in living rm & kitchen. 3 bdrms, 2 
bath, 1718 sq. ft. home built in 2003. Huge 
mstr w/ walk-in closet. 36x24 separate 
shop w/200 amp electric. Fenced garden 
area. Established orchard! $424,500. 
(720458)  Rick & Ande Hofmann, RE/MAX 

Integrity 503-390-9660

CLOSE-IN DUPLEX!
Great investment property with 3 bdrms, 
2 baths, 1120 sq. ft. on each side. Vault-
ed ceilings in the living areas. Double, 
attached, extra-large garage with each 
unit. Extra wide covered front porches 
and large, fenced backyards. $365,000 
(724694) Rick & Ande Hofmann, RE/MAX 

Integrity 503-390-9660

Own this distinguished home built by John Hammer in 
South’s premiere new subdivision. Finely appointed inside 
and outside with high end finishes for superior quality and 
attention to detail. Open kitchen, dining and living lead to 
outdoor living space. Master suite boasts vault, dual sinks, 
tub and WIC.  Additional 2 bedrooms and flex room on main. 
Bonus room upstairs as well. This lot is very large and will 
provide a large backyard space. Builder has more lots and 
plans that are available. (722491) Roger Elliott – Principle 

Broker – 503-569-5003

MCNARY ESTATES COMMUNITY! 
Spacious home on quiet cul-de-sac! 3 bdrms, 2 baths, 2665 
sq. ft. on .18 acre lot. Master on main. 3 sided frplc & island 
in kitchen. Family room is vaulted with built-ins and skylight. 
Large bonus room with wet bar upstairs. Wired for surround 
sound. Lots of storage! $434,900 (724466) Rick & Ande 

Hofmann, RE/MAX Integrity 503-390-9660

2.67 ACRE HORSE PROPERTY!
36 x 36 metal barn with 3 matted stalls & room for hay stor-
age. 40 x 20 metal shop w/concrete floor & 220 power. Sin-
gle level home with 3 bdrms, 2 baths & 1640 sq. ft. New roof 
in 2017. Fruit trees, grapes, blueberries and a raised gar-
den area. $419,000 (720681) RE/MAX Integrity Don Meyer  

503-999-2381

Welcome home! This 3 bed 2 bath 
has master on the main and open plan 
with large living and dining. 40' RV/toy pad 
with gate and new privacy fence. Covered 
patio! Upstairs bedrooms with vaulted 
ceilings and attic access for storage. Sid-
ing and exterior paint in 2015, and 40 year 
composition roof. Underground sprinklers 

too! (724493) Trevor Elliott - Broker - 
503-602-1039

NEW CONSTRUCTION!
Hard to find house in town with extra ga-
rage/shop (29x24). 3 bdrm, 2 ba, 1900 
sq. ft. home on .14 acre lot. 2 story open 
floor plan with vaulted ceilings, granite 
counters & carpet/laminate floors. Buyer 
can select finish options. Completion date 
expected in Sept.  $329,500 (716988)  

Don Meyer 503-999-2381

West Meadows Estates home with 
grand entry, soaring ceilings and fine fin-
ishes! 4 bedrooms, 3 full baths, spacious 
office with french doors and bonus room. 
Large formal dining and expansive kitchen 
with granite and SS. Soaring windows in 
great room with gas fireplace and access 
to deck. Master suite with dual WIC and 
travertine and soaking tub in bath.  All bed-
rooms have views and large closets. Bo-
nus room is ideal for home theater. Over 
sized 3 car garage and small rv storage 
to side is private. (721707) Trevor Elliott – 

Broker – 503-602-1039

ROOM FOR RV’S! 
Corner lot with vinyl fenced-in side yard for your toys! 3 bdrms, 2 bath, 1440 sq. ft. home on .18 
acre lot. Living room has corner fireplace. Large kitchen with updated appliances & countertops. 
Vinyl windows. $245,000 (721255)  Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660

Pam and Roger Elliott Don Meyer and Karen Fox Roger Elliott on the  
Cotton Candy Machine

Baby Ella, Star of the Show Ashleigh Armemakis
Principal Broker Manager

Fun At The 
Fall Remax Picnic
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The City of Salem has chosen CB | Two 
Architects to lead the architect consultant 
team designing the new Police facility ap-
proved by Salem voters in May 2017. CB 
| Two Architects, based in Salem, will be 
joined by DLR Group, a nationwide firm 
with expertise in police facility design. The 
team combines CB | Two Architects' unique 
experience of local work in Salem, with 
DLR Group's experience with law enforce-
ment projects. 

The Owner's Representative Services con-
tract was awarded to Day CPM located in 
Beaverton. Day CPM will provide project 
management and specialized building con-
struction management expertise through-
out the design and construction of the fa-
cility. Day CPM has extensive experience in 
Salem and with the needs of law enforce-
ment facilities. 

The City will negotiate a final scope of 
work and fee with each consultant firm be-
fore design work begins in October. 

CB | Two Architects has completed nu-

merous projects in Salem including: Broad-
way Commons, the Kroc Center, South 
Block Apartments, and the WaterPlace 
building across from the City Hall. 

DLR Group has completed 80 justice fa-
cilities nationally in the past 8 years, and 
will be supported by staff from its Portland 
office. 

In May 2017, Salem voters approved a 
$61.8 million bond to build a new facility 
to house the Salem Police Department. The 
new facility will meet current seismic stan-
dards for a police station, and allow the po-
lice department to operate more efficiently 
by bringing together many important police 
functions that are currently located off-site 
in separate and leased buildings. The Sa-
lem Police Department is currently housed 
in the bottom floor of City Hall which is 
not designed to meet the needs of a mod-
ern police department. Construction of the 
new facility could start as early as Summer 
2018 and project completion is scheduled 
for Fall 2020.

City of Salem Awards 
CBTwo Architects 
to Design Police 

Headquarters

AR C H I T E C T SSALEM PUBLIC SAFETY CENTER

CB Two Architects, LLC is celebrating our
10th Anniversary in 2017. CB Two started 
with two high-impact projects for Salem in 
2007: The Salvation Army Kroc Center, and 
the WaterPlace office building. In 2017 we
start two more legacy community projects: 
the new Salem Police Facility and the Rotary
Centennial Amphitheater. With these and 
other local projects, we continue our
mission of improving our community with 
responsive and distinct design.
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NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to 

accommodate your needs, while expressing your distinctive sense of style.

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK, 
YOU WILL FIND THE PERFECT ONE FOR YOU.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW 
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed

Evaluating and analyzing the award win-
ners, a common theme was discovered. 

All the recipients at the Strategic Economic 
Development Corporation’s 2017 Annual 
Awards Celebration are committed to invest-
ing in their communities – both as business 
leaders and as philanthropists. 

The six award recipients understand their 
business is more than just a bottom line – 
it’s important for them to do what they can 
to create healthy and vibrant communities. 

Celebrating its 35th anniversary, SEDCOR 
is the lead economic development agency 
for Marion, Polk and Yamhill counties. 
SEDCOR’s Annual Awards Celebration is a 
chance to celebrate the outstanding achieve-
ments of local businesses and community 
leaders

"Not only does SEDCOR’s Annual Awards 
Celebration honor local businesses and or-
ganizations who contribute to our communi-
ties by creating new jobs or economic oppor-
tunities, it is also a way for the attendees to 
learn and be inspired by these six outstand-
ing examples of business leadership and 
community service,” SEDCOR Chair Mark 
Hoyt said. 

SEDCOR President Chad Freeman shared 
the event was an opportunity to honor the 
work done by the six award recipients and to 
recognize the people who have contributed 
to SEDCOR's success as it celebrates its 35th 

anniversary.
Freeman recognized the people who found-

ed SEDCOR in 1982 and its board presidents.
"Every board member and former SED-

COR staff member has contributed to build-
ing a strong foundation allowing myself and 
my staff to continue SEDCOR's mission," 
Freeman said.

And speaking of staff, he added, coinciden-
tally the years served by three of them add 
up to 35. 

"I would like to thank Nick Harville for his 
10 years and Tami Lundy for her 20 years of 
service and dedication to SEDCOR. I have 
served five years," Freeman said. "I truly ap-
preciate the leadership, vision, dedication 
and passion both Tami and Nick give each 
day in their devotion to SEDCOR and its 
mission." 

Freeman equated economic development 
to being a team sport. 

“One person or company cannot do it 
alone,” Freeman said. “It takes public and 
private partners planning and working to-
gether to create economic development. The 
goal for all of us is to bring jobs to our com-
munities. Every job created is an opportunity 
for a person to pursue his or her goals and in 
turn, contribute in many ways to his or her 
community.” 

More than 320 SEDCOR members, civic 
and government officials attended SED-

COR’s 2017 Annual Awards Celebration at 
the Salem Convention Center, which was 
sponsored by First Interstate Bank and Saa-
lfeld Griggs. 

Awards were presented to: 
• Wells Fargo – The Community Service 

Award is given to the organization that con-
tributes to benefit the community. 

• K&E Excavating – Business Partner of the 
Year award is given to a company who has 
exemplified the best qualities of corporate 
citizenship by contributing significantly to 
the community and to the successful opera-
tion of SEDCOR programs. 

• City of Salem and State of Oregon – Out-
standing Public Partnership. This award was 
given to city and state for their work at the 
Mill Creek Corporate Center. 

▪ Wilco - Agri-Business of the Year Award 
is presented to a business who has demon-
strated excellence in agri-business and who 
supports and maintains the significant role 
and future of agriculture in our economy. 

▪ Rich Duncan - Outstanding SEDCOR 
Construction Alliance Member

▪ Willamette Valley Pie Co. - Manufacturer 
of the Year award recognizes an outstand-
ing manufacturer that is making world-class 
products, creating job opportunities and 
strengthening communities. It is given to 
the individual or company who has been ac-
tive in SEDCOR, made contributions to the 

industry and community and is considered a 
successful operator exemplifying the highest 
business ethical standards. 

Freeman also presented SEDCOR’s 2016-
17 Annual Report at the luncheon. 

Freeman acknowledged SEDCOR’s Board 
of Directors, staff, and members for their 
role in bringing more than $108 million of 
new investment this past year that added or 
retain 595 new jobs in communities in Mari-
on, Polk and Yamhill counties. Compared to 
fiscal year 2015-16, that is an increase of $48 
million and more importantly, 198 jobs.

With the recent announcement of Ama-
zon locating in Mill Creek Corporate Center, 
Freeman said the 2017-18 fiscal year is off to 
an amazing start, adding the company plans 
to hire 1,000 employees and make more 
than a $90 million investment.

“Amazon is just one of the stories we will 
have to tell for the 2017-18 fiscal year,” Free-
man said. “By working together, we can help 
our economy grow and in turn, that benefits 
the citizens of our communities.”

Strategic Economic Development Corpora-
tion is the lead economic development en-
tity for Oregon’s Mid-Willamette Valley. The 
400-member nonprofit association lever-
ages strong public and private partnerships 
to successfully retain and attract high value 
jobs and capital investment to Marion, Polk 
and Yamhill counties in Oregon. 

Celebrating SEDCOR’s Six 2017 Annual Awards Recipients
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Mosaic Management Inc. Held a 
groundbreaking this week for the up-
coming Boone Ridge Senior Living Com-
munity in Salem.  

Boone Ridge of Salem will encompass 
an age-in-place philosophy with Assisted 
Living and Memory Care, employing be-
tween 80-100 full-time employees.

The 116,000-square foot, 120-unit 
senior living community, designed by 
Steele Associates Architects, Boone 
Ridge will offer luxury apartment suites, 
premium amenities, tranquil settings 
along with Willamette Valley pictur-
esque views of Mt. Hood, Adams, and St. 
Helens.

Boone Ridge Senior Living Communi-
ty is a premium creation with engaging 
lifestyles and services tailored to today’s 
seniors. The community will be offering 
90 assisted living and 30 memory care 
suites with upscale accommodations, 
spa amenities, outstanding dining, con-
cierge style services, combined with sen-
sory gardens and walking paths.

“Expanding into Marion County, with 
its explosive growth and demand, offers 
abundant opportunities to develop com-
munity relationships and instill our com-
mon unity initiatives for serving seniors” 
Douglas Sproul, President of Mosaic 
Management Inc. “We provide support 
to seniors and their families, while of-
fering resort-style living and exceptional 
care in a desirable setting.”

The upcoming Salem community will be 
devoted to enriching the lives of seniors 
by providing wellness programs, nutri-
tious and savory dining, and personal-
ized care. Additionally, Boone Ridge 
provides a comprehensive memory care 
platform precisely designed to enrich the 
senses, engage the mind and enhance the 
emotions of residents. All our memory 
care associates are trained as dementia 
specialists with program emphasis on in-
novative caregiving approaches.

Mosaic specializes in the development 
and operations management of senior 
living communities. Focused on the 
growth of servant leaders, Mosaic Man-
agement Inc. identifies its employees as 
the company’s greatest asset. For more 
information, contact Mosaic Manage-
ment Inc. Community Relations 971-
718-3512.

Groundbreaking 
Ceremony for
BOONE RIDGE

We invite you to join us! We are calling it 
Farm to Face, and it will be held at the Gil-
gamesh Campus yard (2065 Madrona Ave. 
SE, Salem OR) on October 14th from noon 
to 8:00pm.

We in the Mid-Willamette Valley have an 
abundance of fresh produce and can loudly 
exclaim that it is some of the best that our 
state has to offer. This makes it easy to cre-
ate a themed event around such abundance. 
The goal of Farm to Face is to promote and 
stimulate interest in local harvests.

The Willamette Valley hop harvest is an 
exciting time for Northwest brewers, and 
our Salem breweries are the luckiest to be 
so close to the fields. We take freshly picked 
hops directly from the farm and add them 
to our beers within just hours of plucking. 
Gilgamesh will have eight of our own fresh-
hopped ales to taste as well the fresh hop 

beers that our fellow Salem area breweries 
and cideries have finely crafted, over twen-
ty to choose from.

Local farmers will be in attendance show-
ing off the fruits and vegetables of their 
labor. Beers will have suggested pairings 
including small plate items prepared by 
our chef Michael Johnstone (featuring wild 
game by Nicky Farms and produce from 
businesses like BaumanFarms). Salem-
based chefs and restaurants like Taproot 
will also be providing small plates and ap-
petizers to pair with specific beers.

Tickets can be purchased at Gilgamesh 
Brewing or online at www.gilgameshbrew-
ing.com/f2f for $15. With admission you’ll 
receive a commemorative 12oz pilsner glass 
and 8 tokens, which will be redeemable for 
tastings of fresh hop beers and ciders or 
for food items presented by our wonderful 
local chefs. Cash and card will also be ac-
cepted during the festivities. The event is 21 
and over, but the Gilgamesh Brewing res-
taurant will be open as usual to the public 
and all ages until 9:00pm.

Gilgamesh Brewing And Roth’s Fresh Markets Are 
Proud To Announce Our Inaugural Celebration Of 
Harvest-Inspired Food And Drink.
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A line from the movie Field of Dreams ex-
plains how a large, vacant, state-owned site 
became the Mill Creek Corporate Center in 
Salem. 

In the movie, the lead character is told, “If 
you build it, he will come,” referring to base-
ball legend Shoeless Joe Jackson.

In the case of the Mill Creek Corporate 
Center, the line needs to be changed to “If 
you build it, they will come.”

FedEx, Home Depot Rapid Deployment 
Center, Henningsen Cold Storage, Pac-Trust 
and mostly recently Amazon are the “they” 
who have chosen to build facilities at Mill 
Creek Corporate Center. 

In each case, the company’s decision to do 
so was the result of the innovative partner-
ship and long-term strategy between the city 
of Salem and the state of Oregon. This award 
recognizes the work and funding of several 
state agencies, including the governors of-
fice, Department of Administrative Service 
and Business Oregon.

Realizing a key to attracting companies 
to the site was having it “shovel-ready,” the 
state and city formed a joint venture in 2005, 
creating an Urban Renewal Area and Devel-

opment District, to help fund much-needed 
infrastructure. 

There was a shortage of large industrial 
land and the city and state saw this as an op-
portunity to fill that need as well as generate 
property tax revenues. 

Working collaboratively, the two public 
entities created a master plan for a 650-acre 
business park that balanced economic de-
velopment and environmental stewardship 
goals, and secured permits as well as federal 
and state funding to help with the build-out.  

Working together, the city of Salem and the 
state of Oregon funded “just in time” infra-
structure to support the development, in-
cluding roads, sewer, water and stormwater 
improvements including 70 acres of wetland 
mitigation and open space. 

The assessed value of the land was $1 mil-
lion in 2005. By 2016-17 the assessed value 
had grown to more than $51 million, a sig-
nificant boost to the tax base. When fully de-
veloped, the corporate center is projected to 
generate $400 million in private investment 
and create up to 5,000 new jobs. 

It’s because of the collaboration between 
the city of Salem and the state of Oregon that 

SEDCOR 2017 Annual Award Winners
City of Salem/State of Oregon – SEDCOR 2017 Outstanding Public Partnership 

Look around at the businesses who are ex-
panding or relocating in Oregon’s Mid-Wil-
lamette Valley and you’ll discover an answer.

Economic development requires planning, 
vision and a clear understanding of its pur-
pose – to create good paying jobs that con-
tribute to healthy and thriving communities.

The closure of the Boise Cascade Paper Mill 
in downtown Salem in 1979 resulted in loss 
of tax revenue, including the salaries of more 
than 280 well-paid employees. 

Understanding the consequences of the 
closure, then Salem Mayor Kent Aldrich 
convened a 100-member task force named 
“Project 90” to evaluate the local economy 
and develop a strategic plan. 

In April of 1982, the Salem Economic De-
velopment Corporation was created with its 
strategy being to keep the area’s economy di-
versified and stable.  

For an article in SEDCOR’s 25th anniver-
sary edition, SEDCOR’s first president Lar-
ry Epping said, “You don’t know when you 
plant an acorn, just how strong the oak tree 
will grow.” 

As it celebrates its 35th anniversary, SED-
COR is the lead economic development 
agency for Oregon’s Mid-Willamette Valley. 

While its name has changed to Strategic 
Economic Development Corporation or 

SEDCOR, its mission remains the same – 
to help existing business retain and expand 
while welcoming new businesses bringing 
high-value jobs and capital investments to 
Oregon’s Mid-Willamette Valley. 

A past SEDCOR Board Chair and current 
board member, George Jennings said SED-
COR has successfully attracted “tens of mil-
lions of dollars of capital investment to our 
region which provides the buildings in which 
tens of thousands of people are now em-
ployed in full-time jobs.”

All of this contributes to the region’s 
economy from property tax revenue to fund 
schools, police, fire and roads to employees 
buying goods and services to support local 
businesses. 

SEDCOR has played a major role in devel-
oping Fairview Industrial Park, Woodburn 
Industrial Park and Mill Creek Corporate 
Center, bringing new businesses and jobs to 
the region. Along with its public and private 
partners, SEDCOR has helped numerous 
business the last 35 years expand.

For SEDCOR’s 25th anniversary, SEDCOR 
Past President Larry Glassock wrote, “We 
are living in an era of rapid changes, not only 
in the global business environment, but also 
in technology, used to function in our ev-
eryday lives. SEDCOR, its outstanding staff 

and partners will adapt to these changes and 
provide guidance to businesses to overcome 
these challenges and keep them competitive 
in today’s global market.”

Glassock’s words remain true as SEDCOR 
celebrates its 35th anniversary. 

SEDCOR 2017-18 Boar Chairman Mark 
Hoyt said he is excited to have a small part 
in advancing SEDCOR’s mission. He encour-
ages businesses to learn what SEDCOR can 
do to help their business. 

“Almost without fail, those who take the 
time to investigate what SEDCOR can do 
for them and their business, come away im-
pressed and with a solid understanding 

of how SEDCOR is both directly and in-
directly supporting their business now and 
into the future,” Hoyt said.

For Hoyt, his fellow board members and 
SEDCOR’s staff, the goal remains clear – 
working to enhance the economy and the 
lives of residents in Oregon’s Mid-Willa-
mette Valley. 

John Walther is the agribusiness area man-
ager for Wilbur-Ellis Co.

“SEDCOR’s commitment to bridging the 
strengths of private and public sectors on 
a common path of economic stability and 
growth deserves applause from those of us 
who conduct business here and call this re-

gion our home,” Walther said. 
Coincidentally the numbers add up…  
At SEDCOR, a number is well more than 

just a number. Every number is analyzed, 
scrutinized and evaluated to understand 
what it means, its impact on the economy 
and the communities we serve. 

Unexpectedly, sometimes numbers happen 
to calculate magically. 

Coincidentally SEDCOR is celebrating 
its 35th anniversary while Tami Lundy cel-
ebrates her 20th anniversary, Nick Harville 
his 10th and Chad Freeman his 5th working 
for SEDCOR. 

Twenty plus 10 plus 5 equals ---- you 
guessed it 35.

Here’s a look at three people who have gra-
ciously invested their time, talents and cre-
ativity to ensure the communities and busi-
nesses SEDCOR serves receive the economic 
development support they need to grow and 
prosper for another 35 years.

Chad Freeman celebrates five years
PGE Business Market Manager Theresa 

Haskins said it’s clear Chad Freeman values 
teamwork and accountability, “first and fore-
most of himself.”

As he celebrates his fifth anniversary as 
SEDCOR’s president, Freeman said collabo-
ration between private and public companies 

The Question Is Often Asked – What Is The 
Value Of Investing In Economic Development?

K&E Excavating – SEDCOR 2017 Business Partner of the Year 
Kerry Kuenzi, Eric Kuenzi and John Kuenzi

Question, continue on page 9
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the Mill Creek Corporate Center is a desir-
able location for businesses to locate.

SEDCOR is proud to name the city of Sa-
lem and the state of Oregon as the recipients 
of the 2017 Outstanding Public Partnership 
Award. 

K&E Excavating – SEDCOR 2017 
Business Partner of the Year 

With only a dump truck and a bulldozer, 
two cousins started an excavation company 
in 1998.

Nineteen years later, K&E Excavating has 
300 employees working on 30 to 40 multi-
million dollar projects throughout Oregon, 
Montana and more recently, Alaska. Family 
owned and operated, K&E Excavating takes 
pride in its work improving Oregon’s high-
ways, homes and infrastructures as well as 
its commitment to serving their community. 

After graduating from Silverton High 
School, cousins Kerry Kuenzi and Eric Kue-
nzi worked for Kerry’s older brother, before 
they ventured out to start K&E Excavating. 
In 2001, John Kuenzi joined his brother, 
Kerry. 

Believing in the importance of giving back 
to the communities that have supported 
them, K&E’s community projects include 
the Oregon Forest Resources Institute pavil-
ion at The Oregon Garden, their church, lo-
cal schools, and Silverton High School’s turf 
football field. K&E also promotes careers in 
the construction industry. 

 “We support the children of our employ-
ees at their schools, local churches and have 
brought equipment and instruction to sever-
al Willamette Valley area schools for the pur-
pose of promoting the construction industry 
and labor trades during school career fairs,” 
Kerry said. 

Building their company’s reputation on 
honoring their word, hiring top-notch em-
ployees, staying current with trends and 
technology, having a strong customer-ser-
vice philosophy and going beyond what is ex-
pected, K&E can be counted for quality work. 

K&E has partnered with SEDCOR and its 
members on many projects including the site 
work for Home Depot Deployment Center, 
Henningsen Cold Storage, Capstone Devel-
opers, Salem Hospital, Corban University, 
Linfield College along with many projects for 
the Oregon Department of Transportation, 
including the Woodburn Interchange.  

K&E is grateful to have SEDCOR as a part-
ner whether it’s working with them on a leg-
islative issue, helping them solve a problem 
or making introductions.

While SEDCOR puts the pieces in place 
for economic development to occur, K&E 
provides the necessary infrastructure from 
roads to site work for businesses to prosper. 

Working together to improve the commu-
nities they serve is what makes SEDCOR and 
K&E Excavating good team members and 
why SEDCOR is honored to present K&E Ex-
cavating with the 2017 Business Partner of 
the Year Award. 

Wells Fargo –  SEDCOR 2017  
Community Service 

When it comes to investing in their com-
munity, Wells Fargo employees take the 
commitment seriously both in and out of the 
office. 

Volunteering for eight nonprofit organiza-
tions in the Salem area, Wells Fargo lends 
a hand helping kids, building houses, filling 
pantry shelves for local food banks and much 
more.

Wells Fargo and the Portland Trail Blaz-
ers worked together on educational efforts, 
including a college scholarship program and 
Take it to the Court for Education.

Wells Fargo Regional President Tracy Cur-
tis explained “Take it to the Court for Educa-
tion” is a natural extension of Wells Fargo’s 
collaboration and “a desire by both our or-
ganizations to do everything we can for our 
local students."

 In Salem, Wells Fargo donated $2,500 to 
North Salem High School and $4,900 to Ste-
phens Middle School. Trail Blazers and Rose 
Quarter President and CEO Chris McGowan 
said the program offers critical funding to 
school programs that might otherwise be cut.

 The work done by Wells Fargo volunteers 
not only benefits the community, but also the 
volunteers.

 “All the local organizations we volunteer 
for are always so appreciative. For us to see 
and learn about the work they do is inspiring 
for our volunteers,” Wells Fargo Vice Presi-
dent of Commercial Banking Lesa Goff said. 
“It shows us how much good can be done in 
our community if we all lend a hand.”

 Repeatedly recognized as one of the most 
generous corporations, Wells Fargo employ-
ees provided more than $6.1 million worth 
of support, and 6,000 team members volun-
teered more than 50,200 hours of their time 
last year to more than 3,360 local schools 
and nonprofit agencies in Oregon and South-
west Washington.

 In 2010, Wells Fargo received the Gover-
nor’s Volunteer Award for operating the best 
Employee Volunteer Program in Oregon. For 
seven straight years, Wells Fargo has been 
United Way Worldwide’s top employee giv-
ing campaign, helping to improve the lives 
of up to 50 million people across the world 
annually.

 
Lending a hand to many areas of our com-

munity, Wells Fargo employees can always 
be counted on to serve with enthusiasm and 
kindness.

 With this in mind, SEDCOR is excited to 
honor Wells Fargo with its 2017 Community 

Service Award.

Wilco Cooperative – SEDCOR 2017  
Agri-Business of the Year

Wilco Cooperative’s game plan for serving 
its customers, members and communities 
begins by adhering to these six words –

Integrity. Excellence. Respect. Account-
ability. Teamwork. Community.

Those core values are the foundation for 
how Wilco employees conduct their lives, 
business and decision-making. 

From employees working in the distri-
bution center to agronomist meeting with 
farmers, the core values are evident in how 
Wilco employees treat their members and 
customers and their commitment to their 
communities. 

The Northwest’s largest agriculture sup-
ply cooperative, Wilco provides agronomy, 
petroleum, hazelnut marketing, and retail 
store services throughout Oregon and West-
ern Washington.

Although several of the coops began in the 
1930s, they understood they could better 
serve collectively than individually.  In 1967, 
Mt. Angel Farmers Union Warehouse, San-
tiam Farmers Cooperative, Donald Farmers 
Co-op, Valley Farmers Co-op in Silverton, 
and the Canby Cooperative merged to create 
Wilco Cooperative.Over the years, additional 
coops merged with Wilco with the common 
goal to aid farming families with stability, in-
tegrity and prosperity. 

In an ever-changing business environment, 
Wilco continues to grow and develop to meet 
the expectations and demands of the market 
and its customers. For 50 years, Wilco’s his-
tory has been customer-driven creating new 
chapters of opportunity and service for the 
co-op. 

Believing in the value of developing leader-
ship skills in our youth, Wilco and many of 
its vendors support local events and fund-
raising activities throughout the year where 
Wilco, its vendor-partners, customers and 
employees have combined to raise more 
than $150,000 per year for FFA.

In 2016, Wilco and Hazelnut Growers of 
Oregon merged and are building a new fa-
cility in Donald where Hazelnut Growers of 
Oregon will have a storage and processing 
facility, and Wilco a new distribution center. 

Celebrating 50 years of looking forward, 
Wilco also looks to its past knowing its suc-
cess originates from adhering to its core val-
ues. 

A pillar in our business community and 
an exemplary role model for how it serves 
its customers, employees and communities, 
SEDCOR is honored to name Wilco Coop-
erative the 2017 Agribusiness of the Year. 

Willamette Valley Pie – SEDCOR 
2017 Manufacturer of the Year

 There are the listed and the unlisted ingre-
dients.

The listed ingredients in the pies, cobblers 
and turnovers made by Willamette Valley Pie 
Co. are easy to read and attainable by anyone 

Wells Fargo –  SEDCOR 2017  Community Service 

Wilco Cooperative – SEDCOR 2017 Agri-Business of the Year

Awards, continued on page 9
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We turned up the heat for the World Beat 
Festival this year! Thanks to temperatures 
of 102 degrees on Saturday and 98 degrees 
on Sunday, this year's World Beat was the 
hottest one yet; but that didn't keep us from 
pulling out all the stops to celebrate our 20th 
anniversary! 

For the last two decades, the World Beat 
Festival has proudly been helping the com-
munity introduce their cultural traditions, 
while exploring their neighbors' heritage 
through music, theater, food, and art.

We'd like to give a special shout-out to the 
exhibitors and performers who have been 
with us at every World Beat since the first 
Festival back in June 1998.  20-year exhibi-
tors are: Great Salem Filipino-American As-
sociation, Lhasa Trade and Salem- Kawagoe 
Sister Cities. 20-year performers are Cebua-
no (Phillipines) Dancers, Salem Internation-
al Folk Dancers and Sussefusse Children's 
International Dance Troupe.

Thank all those who came out, braved the 
heat, and celebrated with us! 

Salem has grown tremendously since 
World Beat was founded, but the need for 
welcoming spaces where cultural traditions 
can be shared has never been greater.

The Salem community's generosity has 
enabled us to provide platforms for shar-
ing heritage and building awareness of the 
many cultures that call Salem and the Mid-
Willamette Valley home. Salem has grown 
tremendously since World Beat was found-
ed, but the need for welcoming spaces where 
cultural traditions can be shared has never 
been greater. 

Please help us keep World Beat going 
strong for another 20 years. Donate today! 

Donate
2017 Golden Ken Awards
World Beat's highest volunteer honor is the 

Golden Ken Award. The award is named for 
the festival’s retired operations chair, Ken 
Chambers, whose unassuming work ethic 
and dedication to the World Beat sets the 
standard for all other great volunteers. The 
people given this award have shown unwav-
ering support and year-round hard work.

This year we broke tradition and awarded 
Golden Kens to two long-time volunteers, 
Jimmie Triplett and Al Newnam. Jimmie 
has been volunteering at World Beat since 
2002. Jimmie was at the Festival with his 
family and enjoyed it so much, he took the 
kids home, got a baby sitter and came back to 
volunteer. He chaired the Operations Team 
from 2014 to 2016, and is currently mentor-
ing the new chair.

Al became an integral part of World Beat 
the minute his wife, Marisa, got involved 
with the festival in 1998. Marisa has chaired 
the Cultural Performances team for 17 years, 
served as Festival Chair, is a board member 
and more. Al worked quietly in the back-

ground, helping with logistics, co-hosting 
meetings, drafting documents, serving as a 
Village Captain, and overall voice of reason. 

Congratulations, Al and Jimmie, and thank 
you for the incredible contributions you have 
made to World Beat and the community!

Thank You, Sponsors
The World Beat Festival would not be pos-

sible without generous support from our 
sponsors!

Continental: CCTV, Badgers & Jam, Mona 
& Stewart Hayes, Hut Shuttle, KGAL 1580, 
KWIP, Salem Electric, Salem Magazine, 
Marion County Sheriff’s Office

Metropolitan: All-Start Rentals, Best West-
ern Mill Creek Inn, Black United Fund of Or-
egon, Priscilla & John Cuddy, Godsey Secure 
Storage, Debbie & Tonk Fischer, Art & Kath-
leen Fish, Northwest Natural, Roth’s Fresh 
Markets, Vision Graphix, Willamette Queen, 
Yamasa Corporation, USA.

Village: Bar Industries LLC, Boise Paper, 
Capital Rental, Catholic Community Ser-

vices, Dermatology Clinic, Eagle Web Press, 
Fastsigns, Garten Services, The Grand Hotel, 
Heffernan Insurance Group, Linn Benton 
Tractor Co., Stan Mayfield & Mako Hayashi-
Mayfield, John Newnam, No Dinx Inc., Pat 
& Paul Ober, Phil & Denise Puentes, Salem 
Kawagoe Sister Cities, Willamette Commu-
nity Bank

The Art of Pisanka with Daniela Mahoney
Decorating eggs using hot wax and dye is 

a centuries-old tradition in Poland, Ukraine, 
and neighboring countries. The process is 
complex, but the results are stunning. Join 
us Saturday, September 9th at our office 
from 1-3 pm to try your hand in this ancient 
technique.

Taught by Daniela Mahoney, this interac-
tive 2-hour class includes an overview of the 
history of Pisanka followed by a guided DIY 
class. A native of Prague, Daniela has been 
teaching the craft for over 30 years in Oregon 
and around the US. 

Click here to register. A minimum of 12 
people need to be registered by Thursday, 
September 7th at 5:00 pm. 

Date Extended!
We are extending the ever so popular Po-

land: Na zdrowie! exhibit to September 
22nd.

Come by the World Beat Gallery in the 
Reed Opera House to check out this exhibit 
before it's gone! We're open from 10 am to 
5 pm. 

Coming Soon!
New World Beat Gallery Exhibit - Sawas-

dee Thailand! Opening Wednesday, October 
4th.

Stary Olsa Concert - Time and location 
TBD.

Giving Tuesday - Mark your calendars! 
Join the global day of giving on Tuesday, No-
vember 28th.

2017 World Beat Festival Wrap Up

Golden Kens Award Winners, Jimmie Triplett and Al Newnam 
Jimmie has been volunteering at World Beat since 2002
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Calendar of Events
October 2017 

10/5/2017
Business After Hours hosted 
by SERVPRO of Salem West

10/6/2017
Greeters Networking- Host-

ed By: Salem Business Build-
ers, Inc. (SBBI)

10/9/2017
October Forum | Health Care: 

How National Reform Will 
Impact Oregon and Our Busi-

nesses

10/13/2017
Greeters Networking - Host-
ed by: Chemeketa Center for 
Business and Industry (CCBI)

10/20/2017
Greeters Networking- Host-

ed By: Coldwell Banker Com-
mercial Mountain West Real 

Estate

10/23/2017
Power Hour

10/27/2017
Greeters Networking- Host-

ed By: TBD

Our Work Revolves 
Around Three Pathways
Advocacy – Communities depend 

on strong economies in order to thrive. 
As the positive voice for business with 
government, we have your back when 
it comes to making sure public policy 
issues have a positive impact on your 
business.

Involvement – By building relation-
ships and developing leadership skills 
in youth and adults, we ensure that we 
get highly-qualified individuals serv-
ing in the community, which creates a 
higher quality of life where business 
can thrive.

Visibility – All businesses rely on 
customers to keep their doors open. 
Attracting customers is one of the big-
gest challenges a business will face. 
We work to promote local businesses, 
keeping our community and economy 
strong.

wanting to purchase or make a pie. 
It’s the unlisted ingredients that well, make 

it more than just a pie.
Maybe it starts with the fact the pies look, 

smell and taste like something your grandma 
used to make from scratch with their hand-
crimped piecrust.

Add in the unlisted ingredients the com-
pany adheres to such as commitment to 
community, strong work ethic, respect for 
customers and employees alike, a pride in 
making their product, using quality ingredi-
ents, and knowing the people who grow the 
fruit and make the pies are your neighbors 
or friends.

It’s the craftsmanship and care that goes 
into every product made by Willamette Val-
ley Pie Co. that evokes a certain bit of delight 
in serving it to family and friends.

Founded in 1999 by three neighboring farm 
families, Willamette Valley Pie Co. created a 
way to vertically integrate and build demand 
for the amazing berries grown by local farm-
ers while also crafting pies.

Over the course of 10 years, a frozen fruit 
processing plant, the launch of retail prod-
ucts, and the opening of a retail farm store 
to the community completed the vertical in-
tegration model.

Willamette Valley Fruit Co. is now a sepa-
rate entity, but processes more than 20 mil-
lion pounds of fruit each year from local 
farmers. Willamette Valley Pie Co. uses the 
same fruit in its pies, turnovers and cobblers, 
selling its products in more than 20 states 
and in Canada. 

Since it began, Willamette Valley Pie Co. 
has outgrown two kitchens.

In 2016, Willamette Valley Pie Co. built a 
state-of-the-art pie kitchen, warehouse, and 
cold storage facility in Silverton, just 10 min-
utes from its destination retail farm store 
and the fruit processing plant.

The new facility hosts nearly 100 employ-

ees during peak season, churning out about 
5,000 pies in a shift, equaling well over 1 mil-
lion units a year.

The upgraded facility will allow Willamette 
Valley Pie Co. to share the amazing quality 
and flavors of Oregon with more regions in 
the United States and the world.

It is Willamette Valley Pie Co.’s commit-
ment to quality ingredients, being innova-
tive and outstanding leaders, supporting 
communities and showcasing the amazing 
bounty of our region while supporting local 
farmers that they have been chosen as SED-
COR’s 2017 Manufacturer of the Year.

Rich Duncan – 2017 Outstanding 
SEDCOR Construction 

Alliance Member
In 2009, several businessmen formed SED-

COR’s Construction Alliance because they re-
alized they could do more by joining forces to 
contribute to their community than they could 
do individually.

Eight years later, SEDCOR’s Construction 
Alliance members remain dedicated to their 
commitment to leverage their abilities and re-
sources to benefit local communities.

Rich Duncan is one of the founding mem-
bers.

When asked what Rich has done for SED-
COR’s Construction Alliance, fellow member 
John Gooley didn’t mince his words.

“If it wasn’t for Rich Duncan, there might not 
be a SEDCOR Construction Alliance,” Gooley 
shared. “He was the first president and a cata-
lyst that helped the group grow.”

SEDCOR’s Construction Alliance works to 
promote the quality and integrity of develop-
ers, companies and investors in Oregon’s Mid-
Willamette Valley’s construction industry.

One of the group’s cornerstones is the belief 
they can make a larger contribution by work-
ing together on community projects.

In 2010, Rich guided the SEDCOR Construc-
tion Alliance members and community volun-

teers on the Extreme Makeover project for 
The Oregon School for the Deaf to build a new 
dorm and remodel the haunted house.

That project was one of many where SED-
COR Construction Alliance members worked 
together, each contributing their individual 
talents.

For Rich, making a phone call to garner sup-
port for a community project is something he 
does naturally. A self-proclaimed projects guy, 
Rich has a knack for wanting to fix and make 
something better.

Through both his company and Construc-
tion Alliance, he has definitely done just that.

Individually, Rich Duncan of Rich Duncan 
Construction has contributed to projects in-
cluding the Liberty House in Salem, the “Be-
fore I die” wall at Riverfront Park, Habitat for 
Humanity and the turf football field at Mc-
Nary High School.

As the contractor for the Mt. Angel Commu-
nity Festhalle, Rich played a key role in asking 
both SEDCOR members and non-members 
to donate their time or materials, resulting in 
SEDCOR Construction Alliance contributing 
$300,000 in-kind services and materials.

When he learned the Oregon Forest Resourc-
es Institute at The Oregon Garden needed a 
covered space to teach classes, Rich directed a 
team of Construction Alliance members. They 
built the new forestry pavilion with donated 
materials and volunteer labor including local 
high school students.

Along with Construction Alliance mem-
bers, Rich Duncan has supported teaching 
construction skills at Dallas High School and 
the Salem-Keizer School District’s Career and 
Technical Education Center.

An industrious advocate for the construc-
tion industry and its role in building commu-
nity projects, SEDCOR is proud to award Rich 
Duncan as the 2017 SEDCOR Outstanding 
Construction Alliance Member. 

is what makes economic development hap-
pen. 

“I am excited by the opportunity to help 
be a small part of building a better business 
community for our region,” he said. 

For him, it’s all about creating jobs. 
“I think that is probably one of the threads 

that go through our work, is that I see SED-
COR’s job as being to help develop jobs for 
today, but more importantly for 10 and 20 
years down the road, so our children have 
the option to live and work here,” Freeman 
said.

Freeman said the best part of SEDCOR cel-
ebrating its 35th anniversary is being part of 
an organization that has been led by a com-
munity, with public and private buy in for 35 
years.  

“This is a powerful commitment and quite 
an honor to be able to continue that work,” 
Freeman said.

Nick Harville  celebrates 10 years 
As SEDCOR’s Business Retention and Ex-

pansion manager, Nick Harville has a stellar 
reputation for solving problems.

Ask anyone who has worked with him and 
they will tell you “Nick is a great guy” and 
then go on to list the multiple ways he has 
helped their business.

Julie Woodward is the senior manager of 
forestry education for the Oregon Forest Re-
source Institute.

“I think you could do any project if you had 
.. Nick Harville’s Rolodex,” Woodward said. 
“I think SEDCOR has a passion for helping 
people in the valley with project.”

He has worked for SEDCOR for 10 years 
and has been instrumental in starting new 
programs and creating new avenues for trad-
ed sector businesses. 

Harville said people bring SEDCOR their 
problems because “they know we have the 

connections and knowledge to solve them.” 
While it is a challenging to list everything 

Harville does his focus is  helping businesses 
make connections and advising businesses 
on how to grow. 

GK Machine Mike Mader said Harville was 
instrumental in assisting GK Machine and 
the city of Donald in creating an Enterprise 
Zone.  

“Nick is able to energize a group of people 
towards a common goal. He has a broad 
range of experience and skill in business de-
velopment,” Mader said. 

Tami Lundy honored for 20 years of service 
Engine.
Glue. 
Institutional memory. 
Administrative backbone.
Those are just a few of the kind words used 

to describe SEDCOR’s Special Events/Man-
ager Tami Lundy’s 20 years of dedication to 

Question, continued from page 6

Awards, continued from page 7
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By Beth Casper 
Special to the Salem Business Journal
Keeping restaurants and coffee shops sup-

plied with the freshest dairy products is 
Spring Valley Dairy’s mission.

But the fact that they do it while protecting 
the environment means that improving their 
bottom line enhances the entire community.

“A lot of the time, being more environmen-
tally friendly completely coincides with saving 
money,” said Stephanie Hoy of Spring Valley 
Dairy. “A lot of the time, the best cost savings 
is the cleanest, greenest way to do things.”

The company has been EarthWISE certi-
fied since 2009. The EarthWISE program 
is a free business environmental assistance 
program of Marion County. EarthWISE staff 
helps businesses recycle, save energy, reduce 
waste and much more. To earn certification, 
a business meets criteria in six areas. Spring 
Valley Dairy is one of more than 160 Earth-
WISE businesses and organizations in Mari-
on County.

Gordy and Jayne Hoy bought Spring Valley 
Dairy business in 1986. They were the only 
two employees; there was one route, and few-
er than 10 customers. Today, there are about 
100 employees—two generations of fam-
ily and 11 family members work there—and 
nearly 2,000 customers throughout Oregon.

Spring Valley Dairy has locations in Clacka-
mas, Redmond, Junction City and Salem. The 
company strategically located the warehouses 

to efficiently move products from the farms to 
their final destination.

“We don’t waste any product,” Hoy said. 
“We keep tight numbers. Most products we 
sell have a short life span so we have to turn it 
around really fast.”

Spring Valley Dairy purchases dairy prod-
ucts from dairies, farms and other suppliers 
and distributes them to smaller businesses 
that can’t get deliveries from big distributors. 
There are 425 customers in Marion County 
alone.

Occasionally, the company has too much 
product and it can’t be sold to its regular cus-
tomers. To ensure there is no waste, Spring 
Valley Dairy first turns to Marion Polk Food 
Share. If that is not an option, the company 
has relationships with several pig farmers 
who use the food for their animals. 

“It would be so much easier to throw it in 
a dumpster,” Hoy said. “But we would get 
charged for a fully loaded dumpster and this 
extra food helps the Food Share or pig farm-
ers.”

The company ensures there is no waste with 
packaging either.

Since the gallons and half-pints of milk ar-
rive in plastic crates, employees reuse those 
every day. At the Salem depot alone, about 
3,000 crates arrive each day. More than 1 mil-
lion crates are reused annually.

Other products arrive in cardboard boxes or 
shrink-wrapped in plastic, which is baled and 

recycled. About 129,000 pounds a year are 
recycled. The money from recycler Clayton-
Ward covers the cost of paying an employee to 
bale the recyclables and transport it to Clay-
ton-Ward so Spring Valley Dairy breaks even.

The company also examines all of its re-
source use to find other ways to reduce waste.

Four years ago, the company switched from 
using carbon-copy paper invoices for every 
account and every delivery to handheld An-
droid tablets and printers. The printer prints 
a tiny receipt for customers. The switch saves 
8,400 reams of paper a year. 

The switch also means money saved due to 
accuracy—inventory is rarely lost now that 
the handheld computers scan and track ev-
erything.

The company is so deliberate about its 
waste-not mentality that it is even paying at-
tention to how many paper checks it sends 
with its employees. Its goal is 100 percent di-
rect deposit and it is “super close,” said Hoy. 

The dairy still uses paper to print the lists of 
everything to be loaded into each truck each 
night. But now, the paper used is the backside 
of already printed paper—saving the company 
about nine reams of paper each week.

Spring Valley Dairy aims to have handheld 
computers for employees in the warehouse 
as well to eliminate the printed lists for each 
truck. 

The trucks themselves have been overhauled 
to meet the green standards at the dairy. Of 

the 50-truck fleet, 16 of them are equipped 
with plug-ins to run on electricity when not 
being driven. This is important for a dairy that 
relies on cold temperatures in the truck con-
tainer overnight to preserve its product until 
the drivers arrive to deliver along their routes.

By hooking these trucks up to an electrical 
source instead of letting them idle, Spring 
Valley Dairy saves 2,500 gallons of diesel fuel 
each year. Even the ones that don’t plug in 
are on an automated start-stop switch so that 
they are not running constantly.

Spring Valley Dairy goes a step farther by 
filling up trucks with 20 percent biodiesel. 
The company uses about 175,000 gallons of 
biodiesel annually—reducing carbon emis-
sions by 34.4 tons. That is equivalent to not 
driving from Portland to New York 26 times.

The dairy has always operated with a waste-
not mentality, said Stephanie Hoy of Spring 
Valley Dairy, but the EarthWISE certification 
has endorsed our work.

“EarthWISE is one of the selling points 
when we are courting new customers,” she 
said. “We are lucky to live in part of country 
that values green businesses.” 

To learn more about Spring Valley Dairy’s 
green efforts go to: www.springvalleydairy.
com/environmental.htm .   

For more information about the EarthWISE 
program, visit www.mcEarthWISE.net or call 
Alan Pennington at 503-365-3188.

Spring Valley Dairy Finds Green Practices Save Green Dollars

Ciao a tutti
As usual, I try to come up with a subject 

that could interest most readers, but by the 
time I start writing I am not sure what the 
readers are interested in and I am already 
committed to my thoughts.

So here I go taking a 
chance that you might 
not be interested in what 
I am thinking…and that is 
CORN.

Lets start with how 
many words can you come 

up that have the word 
“corn" in it….like: corn-
meal, cornbread, corn 
dog, corned beef, corn 

flour, cornish hen, cornish pastry, cor-
nichon, corn husk- not be confused with 
cornhusker, cornet, corn oil, corn pone, 
corn starch, corn syrup, corn sugar, corn 
whiskey, corn salad.

Cornmeal is white or yellow corn that has 
been ground to different textures that con-
tains not more than 15% moisture.

Corn bread as you know is a quick bread 
that uses cornmeal as a major ingredient 
with flour added to it. It can be plain or 
other flavors like cheese, scallions, and mo-

lasses can be incorporated in it.
Corn dog –of course we all know this one- 

is frankfurter on a stick dipped in cornmeal 
and fried.

Corned beef has nothing to do with “corn” 
itself. Corned beef are cuts of beef like 
brisket, chuck or round that have been 
trimmed, seasoned and cured in brine. The 
word “corned “comes from English “corn” 
meaning small particles like “a grain of 
salt”.

Corn flour is the very finely ground corn-
meal also known as “cornstarch.”

Cornish hen of course has nothing to do 
with “corn” because they are small game 
hens weighting up to 2.5 lbs. It is a hybrid 
of Cornish and White Rock chickens.

Cornish pastry is a savory turnover of pas-
try wrapped around a filling of meat and 
potatoes. Its name comes from Cornwall, 
England. It was a standard staple for lunch 
for the tin miners in the 18th-19th centu-
ries.

Cornichon -no corn here either- is a pick-
led tiny cucumber called “Gherkin.”

It is usually served with pates, meats and 
fish.

Corn husk –I feel stupid even to mention 
this item because if you don’t know it you 

must be less then 2 years old and you will 
not be reading this article anyway! The 
older generation already knows to soak the 
husk in hot water for about 30 minutes to 
get it soft.

Cornhusker is not involved with corn ei-
ther. It is a Cheddar type of cheese made in 
Nebraska from cow’s milk.

Cornet. Yep, no corn here either. That 
is the description of various horn shaped 
items like ice cream cones, paper cones 
filled with whatever… Now I ask you why 
don’t they call these thing “hornet” instead 
of cornet?

Corn oil is well known by all so I will not 
going into it. The only thing you might not 
kwon is the fact that it takes 10 to 14 ears of 
corn to produce one tablespoon (15ml) of 
corn oil. Aren’t you glad you kept on read-
ing?

Corn pone is New Mexico no egg flat bread 
made of cornmeal that is fried or baked.

Corn starch, corn syrup ….well, you al-
ready knows them! 

Corn sugar is a natural development of 
glucose (this is an explanation to make 
thing easier)

Corn whiskey or Moonshine and White 
lightning as it is still called in the South, is 

whiskey distilled in a mash made from not 
less then 80% of corn. It comes out at 80 
percent alcohol.

Corn salad also known as Mache or lamb’s 
lettuce doesn’t have any relation to corn. It 
is a perennial plant appreciated since the 
roman times .It has a delicate flavor.

Now about the corn… do you really want 
to know about it? It could be a very long ar-
ticle. I try to write about things that are a 
little different. What can I write about corn 
that people don’t know about it? Maybe the 
fact that corn (looks like it rises to heaven) 
was believed by Europeans to have divine 
powers. Early Spanish churchmen believed 
that by eating raw kernels, the troubled soul 
will be cured. Martyrs, who were thought 
to have  questionable associations, were 
forced fed a mixture of corn and water and 
made to sit naked in the hot sun until the 
mixture, once expanded inside them in the 
heat, either flushed out their sins, or they 
ripped open.

Now, I am wonder why is corn still so pop-
ular. Either you are going to be cured or you 
are going to explode!

I think this article is a little corny…..don’t 
you?

Until next time, keep on cooking

Let's Start With The Word Corn

LULLU TRUITT
SBJ FOOD 
EDITOR
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OREGON’S

SCHEDULE

11:30 am – noon Caught Red Handed Band

11:30 am – 1 pm Crop-Up Luncheon, tickets at http://bit.do/CropUp

noon ODA Presents Farm to School Producer Award

12:30 pm – 1:30 pm Caught Red Handed Band

10 am – 2 pm Children’s activities, tractor display,
farmer's market showcase, educational 
displays, samples, FREE face painting, 
interactive programs and a FREE 
pumpkin patch, while supplies last!

Tower Tours at 11 am, noon and 1 pm, weather permitting, capacity controlled

Oregon State Capitol 
900 Court Street NE
Salem, OR 97301

For more info call 
503-986-1388 or visit
www.oregoncapitol.com

BOUNTY
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Aurora Colony
Autumn Harvest Farm
Double L Stables
Food for All
Future Farmers of America
Heiser Farms
Independence Wagon Wheelers 
Square Dancers
Oregon Agriculture in the Classroom  
Oregon Dairy and Nutrition Council  
Oregon Farm Bureau
Oregon Farm Bureau Foundation for 
Education
Oregon Parks and  
Recreation Department 
Oregon Wheat Growers 
OSU Master Gardeners 
Marion County 4-H
Polk Soil and Water  
Conservation District 
Summer Ag Institute 
Tractor Association

A Celebration of the Harvest
Free, fun, family event at the State Capitol
Saturday, October 7, 10 am – 2 pm RAIN OR SHINE. Free parking on weekends!

P R E S E N T I N G  S P O N S O R S
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By Alex Rhoten, Principal Broker
When you are thinking about investing 

in commercial property, you are probably 
talking about big numbers. While your 
broker can help you with some of the com-
plicated banking, the more you learn as a 
consumer, the better for you.

Fractional-reserve banking is a term 
you may have heard. It 
sounds complicated (and 
it can be), but how many 
of us have really taken 
the time to look behind 
the veil and learn just 
how this system really 
operates?

Here’s a quick over-
view:

Banks are required to 
keep reserves on hand 
equal to a percentage of 
their total deposit liabili-
ties, which can fluctuate-
most use the 10% figure. 
Let’s say you’ve been find-

ing $100 bills from the infamous “Benny” 
and when you get to $1,000 you deposit in 
your bank. The bank must keep $100 and 
can loan out the $900.

When the bank loans out the additional 
$900.00 to a Willamette student for an 
awesome television, then the student be-
gins paying interest on the loan. The bank 
still has the original $1,000.00, and it has 
now made a $900.00 loan our student, as 
an electronic deposit into his checking ac-

count. This means that there's $1,900.00 
in new money in the banking system that 
came from the original $1,000.00 deposit.

So where did this additional $900.00 
come from? It snapped into existence now 
that the $900.00 loan was given to the bor-
rower.

If you are a little confused, don’t give up 
yet. There is a happy ending and with frac-
tional-reserve banking, the story of our $1k 
gets even more interesting.

Let's say, for example, that our student, 
who borrowed the $900.00 from the bank, 
buys his TV at Kelly’s Home Center for 
$900.00, and then that $900.00 is then de-
posited into the Kelly’s business bank. So, 
their bank now has an additional $900.00 
in new deposits, and they can now loan out 
$810.00 (90%) of that money. Remember 
they are keeping $90.00 (or 10%) as the re-
quired reserve.

This then continues building throughout 
the entire banking system, as more depos-
its are then made from these additional 
loans and the purchases that come from 
them, until ultimately the banking system 
can then create approximately $9,000.00 
in new loans from that initial $1,000.00 
deposit. How is that for being simple and 
complicated at the same time. Just believe 
the system works !  

Alex Rhoten is the Principal Broker at 
Coldwell Banker Commercial Mountain 
West Real Estate at 503-587-4777 or cbcre.
com

How Fractional-
Reserve Banking 
Really Works

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE
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I was recently asked by someone what the 
top 10 rules I lived by are.  This caught me off 
guard as I had never really thought about it.  
Well, as of this date, here are my top 10 Rules 
to Live By, in no particular order and  **Sub-
ject to change at any given moment!

1. Family First.  Or as it relates to the busi-
ness world, employees first.  This is essential 
in our company.  If we don’t take exceptional 

care of our own, what will 
make them want to take 
exceptional care of our 
customers?  Employees 
first, always.  Family first, 
always.

2. Stay Connected.  I am 
a firm believer in staying 
connected with people – 
new friends, old friends, 
past associates, etc.  I 
love following along in 

people’s journey and reconnecting down the 
road!

3. Give.  Just give.  Time, money, furni-
ture, clothes, whatever!  But give generously, 
you’ll never regret it.

4. Stay humble, always.  There is always 
someone smarter, taller, stronger, wiser, 
funnier than you.  It’s ok!  Be an authentic 
you and stay humble along the way.

5. Never pass up a free doughnut.  This 
needs no further comment.

6. Surround yourself with people who will 
make you a better version of YOU.  We can-
not underestimate the power of a strong 
community who genuinely care about you, 
your family, your well-being and your future.  

So go huge in that area – be around those 
who sharpen you.

7. Be in business for FUN and PROFIT.  
You can’t have one without the other, in my 
opinion.  Additionally, you can’t have too 
much fun and make no money, or make too 
much money and have NO fun at all.  There 
has to be a healthy balance.

8. Love your neighbor.  And yes, this ap-
plies to business too!  Simply spread love and 
you’ll get love back.  Sorry to be sappy, but I 
believe it to be true.

9. Don’t be afraid to say “no”.  I am a clas-
sic over-committer and need to hear this rule 
myself.  Sometimes it’s just OK to say no if it 
doesn’t fit.  Don’t be afraid!

10. “Do for one what you wish you could 
do for all” – Andy Stanley.  Sometimes it is 
OK to do something for one person what 
you wish you could do for EVERY person.  
What does this mean?  You can’t necessar-
ily give every employee a day off out of the 
norm, but you can for someone who really 
needs it.  Does that make sense?  Go above 
and beyond unexpectedly.  It can pay huge 
dividends in the end.

These “rules” could change at any moment, 
but for now I try to remember these as I go 
about my days.  I hope you have a list going 
too!  Want to share it with me?  Please reach 
out!  Until next time, let’s all try to be a bet-
ter version of ourselves, have fun (and make 
a profit!) and take care of those around us.

Alex Casebeer is on the Executive Team at 
Capitol Auto Group and can be reached at 
acasebeer@capitolauto.com, 503-576-3320 
or twitter.com/alexcasebeer

ALEX CASEBEER
INSIDE
SCOOP

Top 10** Rules to Live By

By G. Harvey Gail, Spire Management
Individuals become nonprofit board mem-

bers for a variety of reasons. It may be person-
al - they want to grow in their career. Perhaps 
they have a project they have been pursuing 
for long time and this is their chance to get the 
ball rolling. These are all individual goals, and 

there’s nothing wrong with 
that. But an individual 
board member should pay 
attention to how they are 
involved as much as why.

There are legal obliga-
tions for individuals on 
boards: duty of obedi-
ence, duty of care and 
duty of loyalty. These 
duties all come from the 
individual’s role as part 
of a larger organization. 

But here’s something that may surprise new 
board members. Legally speaking, an indi-
vidual board member has no single authority 
over the nonprofit’s activities. That authority 
comes from the board as a whole - not from 
any individual board member.

Each of these “duties” is an article on its 
own, but let’s will focus on one: duty of care. 
In the case of a nonprofit with an executive 
director and staff, the board provides oversite 
of staff. But, there’s a difference between over-
site and supervision. Oversite requires both a 
level of trust and a certain “distance” between 
the board and the activities of staff. Supervi-
sion assumes a much closer relationship. 

Many nonprofit boards have some “long 
timers” who may have strong opinions about 
how day-to-day operations should be han-
dled. From the perspective of others, it may 
appear that the person just really loves the 
organization or is very passionate about it. 
Naturally, this translates to direct supervision 
of staff. Rather than rely on the judgement of 
the executive director or chairs to carry out 
the board’s strategic decisions, they get right 
down in the weeds and start chopping.

What might this look like? A red flag is 

when one board member starts calling and 
emailing the staff or volunteers constantly. 
They may insist on seeing and approving 
every email that goes out, every webpage 
layout, every event napkin color, etc. Other 
signs include multiple rounds of proofs or 
long approval periods on relatively straight-
forward projects. Also, a board member, 
usually the treasurer, may ask for every 
single financial report imaginable and is 
constantly “tweaking” the report so it reads 
a certain way. Well, you get the picture. 

This extreme level of supervision by a single 
board member is often done outside of the 
purview of the board, not in the interest of 
the board as a “body.” Many time the other 
board members aren’t even aware its going 
on. The boards’ obligation to provide a duty of 
care is jeopardized by one individual who has 
a disproportionate impact on the organiza-
tion. Sure, direct involvement with staff might 
take on the appearance of “engagement and 
involvement” but it’s really a controlling be-
havior that will surely drive your staff and vol-
unteers away. If your volunteers leave or staff 
members quit that fails the duty of care test.

Other board members, in their role to pro-
vide a duty of care, should notice this and act 
on it, but they often don’t. They stay quiet, 
back off on their comments and shy away 
from volunteering on committees for fear they 
will be micromanaged too much themselves.

So, if you belong to a board of directors, try 
to remind yourself of our role in providing 
“duty of care.” If you see too much control 
by any single board member know that this 
is shutting out the opinions and expertise of 
staff and others on the board. Ensure that 
the individual talent, expertise and relation-
ships of your board members is applied in 
strategic ways for the good of the organi-
zation as a whole. Love your nonprofit but 
don’t smother it.

G. Harvey Gail is president of Spire Manage-
ment, an Association Management and Event 
Planning Company.  www.SpireManagement.
com  @HarvGail.

Board Members: Love your 
Nonprofit, But Don’t Smother It

HARVEY GAIL
SPIRE
MANAGEMENT

October 14th Noon to 8:00

FARM to FACE
October 14th Noon to 8:00

FARM to FACE
Sample Over 20 Fresh Hop Beers
& Ciders Paired with Small Plate

Offerings by Local Farms & Chefs.

$15=8tokens & Glass
tickets @ gilgameshbrewing.com/f2f

2065 Madrona Ave, Salem

Fresh Hop & Harvest FestFresh Hop & Harvest Fest
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25C o m m e r c i a l  R e a l  E s tat e  M a n a g e m e n t

YEARS in the business of 

A w e s o m e

Salem OR  P | 503.364.2494
4800 SW Macadam Ave., Ste. 120 | Portland OR 97239  P | 503.225.1545  

4400 NE 77th Ave., Ste. 275 | Vancouver WA 98662  P | 360.260.9993  Eugene OR  P | 541.868.0151
  Bend OR P | 541.317.1000  Medford OR | 541.622.6648

Mariann Deering, President & Principal Broker, 
and a Team of 22 Real Estate Professionals

www.deeringmanagementgroup.com

Thank you to our Clients, the Brokerage Community, and our Vendors for 
continually referring us terrific clients. Please let us know if we can assist you 
with your future property management needs.
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

Homes on acreage,
custom homes,

unique and
unusual homes,

farms & ranches!
Upper end homes!

SPECIALIZING IN 

I handle all my own listings!
standy@cboregon.com

North Willamette Valley Habitat for Humanity 
is hosting their first annual Run for Humanity 
Zombie 5k and 10k, a thrilling post-apocalyptic 
course for all athletic levels.   

Participants may register as Humans, Zom-
bies, or Placed Zombies. Humans are given 
three belt flags aka "lives."  Zombies are trying to 
snatch your flags.  Humans get an advanced start 
on running zombies but will encounter “placed” 
zombies who will be coming out of hiding at 
various spots along the course! Humans strive to 
keep at least one flag at the finish line.

Survivor with the best time wins Ultimate 
Survivor title and prizes. Zombies are vying to 
grab as many flags as possible in quest to be 
named Master of the Zombies and snatch up 
the top prize.  Prizes awarded for best individ-
ual and team costumes as well. Zombie make-
up services available before the races, as well as 
survival skills demonstrations by Banat Urban 
and Wilderness Training. Food, beer garden, 
and live music from Deadwood Standing avail-
able after the race.

The race will take place Sunday October 15th 

at 9 a.m. in Champoeg State Park.  Registered 
racers are encouraged to get to the site early for 
packet pick-up.   Site will be open for registration 
at 7 a.m.

NWV Habitat for Humanity Executive Direc-
tor, Wendy Patton is excited about the new event. 
“This event is a combination of athletics and en-
tertainment.  There is something for everyone. 
We are seeing a lot of families registering,” Pat-
ton said. “It also serves as a reminder that no 
matter how scary zombies may seem, poverty 
housing is even scarier. So we can come together, 
have some fun, and raise money to build afford-
able housing for low-income families.”

All proceeds from the event benefit NWV Habi-
tat for Humanity which is building their 45th 
home.  This home build is for a single mother in 
Silverton.  To register for the race, visit nwvhabi-
tat.org/runforhumanity/ 

Want to help North Willamette Valley Habi-
tat for Humanity in other ways?  You can visit 
our website nwvhabitat.org or call our office 
at (503) 845-2164 to get more information on 
volunteering.  

For the Love of Humanity…Run!! 

We also have 3 convenient out of town locations: 
Canby, Lake Oswego and Corvallis

• Premium business cards
• Brochures & flyers
• Color/b&w copies
• High quality posters
• Pamphlets & booklets
• Construction drawings
• Fine art reproduction
• Letterhead & envelopes
• Large format scanning
• Mounting & laminating
• Binding & finishing
• Vinyl banners
• Delivery available

SALEM PRINTING
& BLUEPRINT, INC.

475 Ferry Street SE, Salem OR 97301 • (503) 363-6097
2195 Fairgrounds Rd NE, Salem OR 97301 • (503) 362-8600

www.salemblue.com

INNOVATIVE PRINTING
SOLUTIONS SINCE 1946

Don't be a Squash..  
Be a Pumpkin!

List With Me



October 2017 Salem Business Journal Page 15



Page 16 Salem Business Journal October 2017

Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

October 2017

STEPHEN G. TANDY PC
503.580.1483

11.08 acre private park. Forest, pasture, 3/4 acre  
lake, swimming, fish. Fncd & x-fncd. 3800+ cstm  
sf, 3 bd, 3 ba, built in 1980 & reblt from studs 
2008. 30x60 shop. Log cabin w/loft. (718329)

$1,150,000 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

JAKE LUCEY
503.999.6578

4986 sf, 5 bedrooms, 3.5 baths, 20 acres.  
Reclaimed hardwood floors, irrigated pasture, 
large shop. (723670)

$874,900 Canby

RICK MAURMANN 
503.316.6330

Brightview Estate. Built in 1849 with 4394 sf,  
6 bedrooms, 4 baths, on 1.13 acres. Elegance, 
excellent craftsmanship, all in the heart of 
downtown Salem. Appointment only. (719210)

$878,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 6 bd, office & media  
rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$577,000 Albany

CONNIE BRESEE
503.932.5175

Creekside home on #12. Light & bright with 
high ceilings in the great room. Bonus room  
& office upstairs. Oversized lot. Gorgeous  
landscaping & curb appeal! (719930)

$534,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built in  
1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 1000+ 
sf guest home w/1 bd, 1 ba. Two 2-car garages.  
Outdoor entertainment area. (718624)

$749,900 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Historic Kingwood Estates. Gorgeous 1931 
Tudor on 3 lots. 2200 sf with 2000 sf studio. 
Living/family, formal dining, parlor or bedroom 
down off bathroom & 3 bedrooms up. (718196)

$529,000 NW Salem

RICK MAURMANN 
503.316.6330

Country living with 36x48 barn/shop & flat  
pasture land. Enjoy the peace & quiet of this  
4 bedroom, 2000 sf home on 2.62 acres.  
Spacious rooms & great views. (720219)

$524,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

2.93 usable acres. 3584 sf cstm home w/4 bd  
(2 masters), 3.5 ba. Barn, stable w/4 stalls, 
shop, pool house, inground pool, gated entry, at 
end of cul-de-sac, great well, pasture. (721621)

$795,000 SE Salem

RICK MAURMANN 
503.316.6330

23.92 acre estate. Gently rolling pastures & 
beautiful views from this 4582 sf custom built 
one owner home with 5+ bedrooms. Seasonal 
creeks. Fenced & cross fenced. (721224)

$654,900 Monmouth

STEPHEN G. TANDY PC
503.580.1483

2.39 acres. 300+ degree views. Rolling hills 
with magnificent views of Salem & mountains. 
3618 sf, 4 bd (master on main), 2.5 ba. Daylight 
lower floor w/rec rm & lots of storage. (720809)

$649,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Views & elegance. Cstm 4260 sf, 5 bd, 3 full ba,  
huge gourmet kitchen, open style living on 1-level.  
Second level consists of gigantic 1144 sf open rm,  
lots of wood & granite. 4+ car gar w/RV prkg. (722490)

$795,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

5.86 acres, usable property. 180+ degree views.  
3536 sf of 1-level living, 4 bd, 2.5 ba, 6 car gar. 
Add’l 4000 sf lower level w/apx 1000 sf woodshop  
or rec area + 3000 sf of shop/garage. (722164)

$749,500 Dallas

STEPHEN G. TANDY PC
503.580.1483

5 acres, usable acreage. Views of Cascades &  
farmland. 1-level, updated 2740 sf, 3 bd, 3 full ba.  
14x14 gar/shop. 48x64 shop. 1500 sf of outdoor  
living incl Trex deck & paver patio. Solar Sys. (722111)

$719,900 Dallas

BRIAN SMITH
503.361.7151

At the Meridian! Executive luxury downtown condo  
w/3rd floor views! Cstm designed 2 bd, 2 ba unit.  
Open concept great rm w/wood floors & gourmet  
kit. Near Willamette Univ & Salem Hospital. (723422)

$539,900 SE Salem

ILYA MAKARENKO
503.409.3738

Beautiful country home. Ideal for dual living 
possibilities, home has some ADA features.  
Updated throughout with large windows & 
mountain views! 6 bd, 4 ba, 2 kitchens. (723101)

$549,900 S Salem

HOPE ROGERS
503.551.5287

Stunning custom built home ‘04. Dream kitchen,  
theater rm, spacious mstr w/Jacuzzi tub & 7 head  
tile shower. 3 bd, 3.5 ba, 3000 sf. 3.12 acres, 4-bay  
outbldg w/1 fin bay w/lights, power & water. (723845)

$799,900 SE Salem

BUD BULGIN
503.881.8964

West Salem, view, 8 acres, dual living, single 
level, 4 bedrooms, 3 baths, 2,995 sf. Large pole 
barn for RV, vinyl windows, timber, & fantastic 
city & mountain view. (723777)

$650,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

5.49 acres, pvt & usable prop, views & seasonal  
creek. 3212 sf cstm home blt in 2013. 5 bd - incl  
2 mstr suites, 3.5 ba, granite counters, lg bonus rm.  
Fncd raised garden, chicken coop & 2 sheds. (724621)

$515,000 Mill City
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large shop. (723670)

$874,900 Canby
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rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
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Outdoor entertainment area. (718624)
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down off bathroom & 3 bedrooms up. (718196)
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(2 masters), 3.5 ba. Barn, stable w/4 stalls, 
shop, pool house, inground pool, gated entry, at 
end of cul-de-sac, great well, pasture. (721621)
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Open concept great rm w/wood floors & gourmet  
kit. Near Willamette Univ & Salem Hospital. (723422)

$539,900 SE Salem

ILYA MAKARENKO
503.409.3738

Beautiful country home. Ideal for dual living 
possibilities, home has some ADA features.  
Updated throughout with large windows & 
mountain views! 6 bd, 4 ba, 2 kitchens. (723101)

$549,900 S Salem

HOPE ROGERS
503.551.5287

Stunning custom built home ‘04. Dream kitchen,  
theater rm, spacious mstr w/Jacuzzi tub & 7 head  
tile shower. 3 bd, 3.5 ba, 3000 sf. 3.12 acres, 4-bay  
outbldg w/1 fin bay w/lights, power & water. (723845)

$799,900 SE Salem

BUD BULGIN
503.881.8964

West Salem, view, 8 acres, dual living, single 
level, 4 bedrooms, 3 baths, 2,995 sf. Large pole 
barn for RV, vinyl windows, timber, & fantastic 
city & mountain view. (723777)

$650,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

5.49 acres, pvt & usable prop, views & seasonal  
creek. 3212 sf cstm home blt in 2013. 5 bd - incl  
2 mstr suites, 3.5 ba, granite counters, lg bonus rm.  
Fncd raised garden, chicken coop & 2 sheds. (724621)

$515,000 Mill City
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Amber Cook, local massage therapist and 
business coach, launched HealingWaze.com, 
a holistic health directory in June 2017. This 
robust directory is primed to support 70+ 
modalities both locally and nationally for 
holistic practitioners and privately-owned 
practices. After listening to clients complain 
and struggle to find quality holistic health 
care when they need it, Cook went into ac-
tion and began to develop a model that sup-
ports both consumers and private practices. 
As a member of the holistic health care com-
munity since 2003, Cook learned that this 
industry niche has been under-served leav-
ing customers with little resources to find 
practices and practitioners with little tools or 
budgets to promote their business. Cook be-
lieves HealingWaze is the most comprehen-
sive solution to many practitioner marketing 
challenges and charges a small membership 
fee of less than $20 per month.

“HealingWaze was created from our pas-
sion for helping and connecting people," 
Cook says. "My husband, Logan and I are 
big advocates for healthy living and are com-
mitted to supporting the holistic health care 
community.”

The field of alternative medicine is a broad 
and rapidly growing industry. As a result, 
Cook saw an opportunity to provide a trust-
worthy service for healing professionals and 
consumers alike. Members of HealingWaze.
com are verified to be following the legal and 
ethical guidelines for their state, and patients 
are encouraged to provide verified feedback 
on their experiences. The goal for Healing-
Waze is represent all 70+ different holistic 
service for every city and state in the US. 
Here’s why:

• 14% increase in revenue from alterna-
tive health care providers from 2011-2015 
(American Massage Therapy Association.)

• 19% increase in employment according to 
the AMTA.

• 3.6% revenue growth is projected to con-
tinue year after year through 2020.

• Massage therapy alone was already a 
$12.1 billion industry in 2015.

• Massage therapy profession is projected 
to grow by 22% by 2024 (Bureau of Labor 
statistics.)

• 17% projected increase for chiropractors.
• Acupuncture and naturopathy are now 

recognized as separate professional enti-
ties according to the Bureau of Labor 2018 
Handbook.

• According to InfoUSA, for alternative 
medicine and related practices, over 133,000 
individual businesses emerged in the search. 
The list of SIC codes is available upon re-
quest.

Benefits for consumers:
• A single source for every holistic health 

practice in the US.
• A high-quality website that loads fast, 

looks professional and inviting.
• Easy to find information that is searchable 

with key words for very specialized services.
• A robust directory for locals and travelers. 
• This web platform enables collaboration 

and referral sharing among the practitioners. 
• Patient feedback and rating system on 

each healing professional.
• Articles that can be published by the 

members about holistic healing methods to 
educate consumers on a wide range of heal-
ing methods.

Benefits for healing professionals include:
• Single source solution with a commit-

ment to remain affordable for the life of the 
business.

• Can be used as a simple website by pro-
fessionals who don’t want to pay for website 
creation.

• Monthly memberships providing adver-
tising and promotion.

• No confusing pop-up ads or competitive 
ads on user profiles.

• Expert SEO and Facebook business page 
promotion and management

• Access to exclusive member discounts 
through our professional service partners.

HealingWaze members create and publish 
the articles that are used for current news 
and healthcare information, strengthening 
their position online and through search.

• Access to members-only forum and Face-
book group, providing tools and collabora-
tion to grow their business.

HealingWaze is seeing quick growth with 
membership increasing every day. Cook ex-
pects to scale rapidly as a national service.

For more information, please contact Lo-
gan Cook, Marketing Director, logan@heal-
ingwaze.com

www.healingwaze.com, 503-545-1726.

Healingwaze.com, A 
Holistic Health Directory FOR SALE / FOR LEASE

•  Sale Price: $4,600,000
•  Lease Rate: $1.70/SF Full Service Gross
•  Divisible to a minimum of 12,000SF
•  On-site parking available

Jennifer Martin, ccim 
principal broker

503-339-7400 
mid-valleycre.com

The Vick Building

Amber Cook, local massage therapist and 
business coach.
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

As Office Manager for Larry Epping, land developer, I 
was his right-hand person for 21 years. I assisted in selling 
lots, construction loans and personal loans. Due to Larry’s 
passing, I began searching for a new career. This search 
led me to obtaining my Oregon Broker License. As a real 
estate agent for John L. Scott Salem, this is a new, exciting 
chapter in my life.

I worked for State Farm Insurance for 12 years and for 
the Marion County Tax Collectors Office for 5 years.

I was born and raised in Oregon, living the past 45 years 
in the Salem area. When I am not working on my business 
I like to take my 2 dogs Maddie and Shilo to the dog park, 
ride my bike and walk daily. I am also a member of Or-
egon Hunter Jumper Association, which is a horse group 
that I am involved in for showing my horse. I have been 
riding since I was 3 years old and very active pursuing my 

passion. I also enjoy hiking in the Willamette Forest and 
up at Silver Creek Falls

My husband, Dan, of 38 years is a business owner here 
in Salem, and has lived in Salem his entire life. I have two 
sons, Kyle and Daniel, who also live in the Salem area. My 
son Kyle is a wildlife firefighter for the State of Oregon 
and my son Daniel is an electrician. We enjoy entertain-
ing friends and family out at our farm in Turner.

My husband and I also sponsored a horse on the Salem 
Carousel her name is Abby.

I have always enjoyed real estate. My goal in my real 
estate business is to provide buyers and sellers with the 
knowledge that I have learned from my past experiences. 
I love working with people and helping them achieve their 
goals. I am very committed to things I get involved in and 
plan on selling real estate for quite some time.

Welcome
Gerry Koonce

Gerry Koonce
Cell: (503) 851-1149
gerryk@johnlscott.com
725 Commercial Street SE | Salem OR 97301
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MOUNTAIN WEST REAL ESTATE
Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.comcommercial to the core

When it comes to commercial real estate, nothing is given. The 
day goes to whoever works harder—goes the extra mile—rolls 
up their sleeves and does whatever it takes to close the deal.

ALEX RHOTEN
Principal Broker

Dave Haining Ruth DanaGary Weston

Janna Medina

Shadya Jones

Sharon Woods

Sarah Crawford

ALEX RHOTEN Principal Broker       (503) 587-4777   arhoten@cbcre.com

Reuben Worster James Bowen

Dick Duncan Jared Stasch

Shelley George Pamela Rushing

Not Pictured

Jordan Samiee 
Chauni Gray 
James Gray

RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll
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The 2017-18 school year was supposed 
to be the year Oregon elementary stu-
dents would finally be assured of physi-
cal education for 30 minutes a day. Mid-
dle schoolers would get 45 minutes of 
physical education a day. The important 
role physical education plays in a well-

rounded education is 
well researched and 
documented.  Experts 
in the field have testi-
fied before the Oregon 
legislature for years 
to bring back physi-
cal education. Finally 
in 2007, a bill was 
passed giving educa-
tors 10 years to incor-
porate these few pre-
cious minutes into a 
student’s day.  Shock-

ingly, education leaders couldn’t do it! 
Incapable of squeezing in an important 

component of a well-rounded education, 
they simply quit trying. Not surprisingly, 
their pathetic excuses immediately in-
clude not having resources, and inad-
equate facilities. Keep in mind, however, 
education budgets have increased every 
one of the ten years they’ve had to figure 
this out, including an 11% increase for the 
2017-2019 biennium over the previous 
biennium. Salem-Keizer’s current voter-
approved $242 million bond that is for 
facility improvements should have tar-
geted facilities necessary to accommodate 
physical education. The most baffling 
excuse of all comes from Senator Peter 
Courtney, who said, “…we would be hurt-
ing our schools if we let these require-
ments (physical education) go into effect 
in July (2017).”

So, another generation of students is 

short changed because 10 years is not 
long enough for educators to figure out 
how to fit a few minutes of physical edu-
cation into a student’s day. Once again 
Oregon politicians and education leaders 
can’t figure out how to provide students 
with a quality education.

That Oregon ranks third (some say sec-
ond) from the bottom in the United States 
for graduation rates, does not seem to be 
a problem in the eyes and minds of the 
political elite, education unions and bu-
reaucrats. Yet, whenever they want more 
money, they are quick and quite loud in 
proclaiming, “It’s for the children!”  Leg-
islators rubber stamp bigger education 
budgets but never get any commitments 
for improved test scores or improved 
graduation rates in return. And, taxpay-
ers know all too well where that money 
goes; and it’s not going to the students 
or to the classrooms. It goes to increase 
teachers’ and administrators’ wages and 
benefits and feed the monster that is the 
ever-growing unfunded PERS debt.

While the unfunded PERS debt contin-
ues at an exponential rate, and the gov-
ernor and Democratic legislative leaders 
refuse to talk about tackling this out of 
control cost, parents  (and grandparents) 
are expected to pick up more and more of 
the classroom costs. One back-to-school 
list in a local store not only included pen-
cils, erasers, pencil sharpener, markers, 
scissors, highlighters, glue, crayons, wa-
ter color paint, ruler, index cards, pencil 
box, compass, binders, note books, tis-
sues, and hand sanitizer, but also $25 
cash for the classroom! Parents have also 
told me they are expected to provide toilet 
paper for their child’s classroom. On av-
erage, American families spend $688 per 
student for back-to-school supplies.    

Far too many parents in the Willamette 
Valley are low-income earners, and this 
huge per-student cost easily breaks the 
family budget. Add to that extensive, 
and highly expensive list of supplies, the 
high cost of extra-curricular activity fees, 
uniforms and athletic shoes, now even 
more families are stretched beyond their 
means.

Thank goodness for the generous do-
nations through local charities that help 
many of these families obtain back packs 
full of school supplies. Many help also 
with the cost of extra curricular activities, 
but these charities are often stretched 
thin as well. 

Oregonians have a right to expect a 
quality educational experience for all 
children so that each is well prepared for 
higher education and/or the workplace. 
But year after year, decade after decade 
and excuse after excuse, in spite of more 
and more funding, public education con-
tinues to fail our students.  

Recently released statewide test scores 
are more than disappointing, they are 
embarrassing. 

Educators are full of excuses, but not 
accountability. Blaming last winter’s 
snow days is hardly an excuse when this 
is the third year of these tests and there 
is no measurable improvement. Known 
as Smarter Balanced Assessment, these 
end-of-the-year tests measure whether 
students are on track for high school 
graduation and college readiness or the 
job market. 

According to the Department of Educa-
tion, these tests are the only effective way 
to gauge student performance. It makes 
absolutely no sense then that the Depart-
ment of Education and school adminis-
trators have allowed teachers to disregard 

the importance of this testing. Nor does 
it make any sense that Portland Public 
Schools Board directed the individual 
who oversees testing to discourage par-
ents and their students from even taking 
the tests! Over the three years of the test, 
more students have in fact opted out each 
year.

In Salem-Keizer School District, dis-
trict-wide scores are similar to state-wide 
scores. All are dismal. The percentage of 
Salem-Keizer students on track to gradu-
ate high school and be ready for college or 
the workplace is poor. Only 49.4 percent 
of students are on track in English; only 
36.1 percent are on track in math; and 
only 54.5 percent are on track in science. 
More than half the students in Salem-
Keizer are NOT on track for graduation!

My heart goes out to students and their 
families. Our children are our future. A 
well-educated citizenry is the foundation 
for healthy, successful, safe and livable 
communities. Education provides the 
skills and knowledge for individuals to 
pursue life dreams, be self sufficient, have 
access to experiences that enhance their 
life and be actively engaged community 
members.

Our public education tax dollars have 
been poorly managed and student and 
family needs ignored for too long. Good 
teachers need our support. Get involved 
in your local school, go to school board 
meetings and speak up on behalf of our 
children. Demanding a world-class edu-
cation for Oregon’s children is not too 
much ask for and expect.

Patti Milne, retired Marion County 
Commissioner and State Representative, 
can be reached at 503.551.5590. Watch 
Patti on CCTV’s People, Places and Poli-
tics. 

PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

503.485.2222  WVBK.COM

Statewide Test Scores Are More Than Disappointing
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Become A  
 Minister Today

By Mary Louise VanNatta, APR, CAE
It's football season and it's not uncom-

mon to hear fans yelling from the living 
room, “What a stupid play! If I were the 
coach I would have done…blah blah blah 
blah blah.” These armchair quarterbacks 
have only a sliver of the knowledge held by 
a coach but still have all the answers. This 
kind of behavior is harmless and lets the 
couch-surfing-expert feel important; even 
for a little while. An armchair quarterback 
probably won't hurt anyone, but not every 
armchair professional can say the same. 
Let's consider some armchair experts who 
probably should keep their opinions to 
themselves.

Arm chair doctors:  if you've got a lump, 
bump, ache or rash, your armchair doctor 
probably has seen it before or read about it 
on the internet. Dr. Armchair probably has 
some remedy that you should try. We all 
love to diagnose “things” in our free time, 
but all sentences should start with…. “I am 
not a doctor and I'm not qualified to give 
medical advice you probably should see 
your physician.” Delaying a professional 
visit or accepting leftover medication or a 
homespun cure could have deadly results. 
Just don't do it.

Armchair attorney: Conflict with a neigh-
bor? Human resource problem at work? 
Creating a will? Your armchair attorney 
will give you free and often extremely poor 
legal advice that could cost you down the 
road. Call a professional and do it right the 

first time.
Armchair counselor. Marriage problems? 

Depressed children? Feeling down? All of 
us love to consult our favorite, sympathetic 
armchair counselor to tell us how to deal 
with our problems. This is not necessarily 
bad if it's not a serious or potentially life-
threatening problem. Undiagnosed clinical 
depression, drug use, suicidal tendencies, 
domestic abuse, etc. all need the kind of 
trained, professional assistance that one 
caring friend cannot possibly provide. The 
best thing we can do is be a supportive lis-
tener and guide them to proper resources 
and professionals who know how to help 
someone through these complicated prob-
lems.

Armchair investors, bankers and finan-
cial planners. Your friend may have made 
a lot of money at the casino but that doesn't 
mean that's a great investment strategy for 
you. Financial professionals have trained 
for years to understand how to best assist 
you in managing your wealth/assets. Scam-
mers and opportunistic folks play on the 
greed of others, especially seniors. Do your 
homework but seek out someone who can 
help you meet your needs and fulfill your 
dreams. 

Armchairs are great, but probably best for 
sitting in and watching football.

Mary Louise VanNatta, APR, CAE is CEO 
of VanNatta Public Relations. www.PRSa-
lem.com, @PRSalem.com

Are you an Armchair Professional?

Olivia's
Fashion Show

Saturday October 7
Olivia's is a unuque and inspiring boutique  
located in the heart of downtown Salem.

Specializing in fabulous fashion and accessories, 
beautiful home decor and one of a kind gifts for 

those people who really matter in your life.
Don't miss the fashion show!

315 Chemeketa St NE
(503) 581-6953
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Look around at the businesses who are ex-
panding or relocating in Oregon’s Mid-Wil-
lamette Valley and you’ll discover an answer.

Economic development requires planning, 
vision and a clear understanding of its pur-
pose – to create good paying jobs that con-
tribute to healthy and thriving communities.

The closure of the Boise Cascade Paper Mill 
in downtown Salem in 1979 resulted in loss 
of tax revenue, including the salaries of more 
than 280 well-paid employees. 

Understanding the consequences of the 
closure, then Salem Mayor Kent Aldrich 
convened a 100-member task force named 
“Project 90” to evaluate the local economy 
and develop a strategic plan. 

In April of 1982, the Salem Economic De-
velopment Corporation was created with its 
strategy being to keep the area’s economy di-
versified and stable.  

For an article in SEDCOR’s 25th anniver-
sary edition, SEDCOR’s first president Lar-
ry Epping said, “You don’t know when you 
plant an acorn, just how strong the oak tree 
will grow.” 

As it celebrates its 35th anniversary, SED-
COR is the lead economic development 
agency for Oregon’s Mid-Willamette Valley. 

While its name has changed to Strategic 
Economic Development Corporation or 
SEDCOR, its mission remains the same – 
to help existing business retain and expand 
while welcoming new businesses bringing 
high-value jobs and capital investments to 
Oregon’s Mid-Willamette Valley. 

A past SEDCOR Board Chair and current 
board member, George Jennings said SED-
COR has successfully attracted “tens of mil-
lions of dollars of capital investment to our 
region which provides the buildings in which 
tens of thousands of people are now em-
ployed in full-time jobs.”

All of this contributes to the region’s 
economy from property tax revenue to fund 
schools, police, fire and roads to employees 
buying goods and services to support local 
businesses. 

SEDCOR has played a major role in devel-
oping Fairview Industrial Park, Woodburn 
Industrial Park and Mill Creek Corporate 
Center, bringing new businesses and jobs to 
the region. Along with its public and private 
partners, SEDCOR has helped numerous 
business the last 35 years expand.

For SEDCOR’s 25th anniversary, SEDCOR 
Past President Larry Glassock wrote, “We 
are living in an era of rapid changes, not only 
in the global business environment, but also 
in technology, used to function in our ev-
eryday lives. SEDCOR, its outstanding staff 
and partners will adapt to these changes and 
provide guidance to businesses to overcome 
these challenges and keep them competitive 
in today’s global market.”

Glassock’s words remain true as SEDCOR 
celebrates its 35th anniversary. 

SEDCOR 2017-18 Boar Chairman Mark 
Hoyt said he is excited to have a small part 
in advancing SEDCOR’s mission. He encour-

ages businesses to learn what SEDCOR can 
do to help their business. 

“Almost without fail, those who take the 
time to investigate what SEDCOR can do 
for them and their business, come away im-
pressed and with a solid understanding 

of how SEDCOR is both directly and in-
directly supporting their business now and 
into the future,” Hoyt said.

For Hoyt, his fellow board members and 
SEDCOR’s staff, the goal remains clear – 
working to enhance the economy and the 
lives of residents in Oregon’s Mid-Willa-
mette Valley. 

John Walther is the agribusiness area man-
ager for Wilbur-Ellis Co.

“SEDCOR’s commitment to bridging the 
strengths of private and public sectors on 
a common path of economic stability and 
growth deserves applause from those of us 
who conduct business here and call this re-
gion our home,” Walther said. 

Coincidentally the numbers add up…  
At SEDCOR, a number is well more than 

just a number. Every number is analyzed, 
scrutinized and evaluated to understand 
what it means, its impact on the economy 
and the communities we serve. 

Unexpectedly, sometimes numbers happen 
to calculate magically. 

Coincidentally SEDCOR is celebrating 
its 35th anniversary while Tami Lundy cel-
ebrates her 20th anniversary, Nick Harville 
his 10th and Chad Freeman his 5th working 
for SEDCOR. 

Twenty plus 10 plus 5 equals ---- you 
guessed it 35.

Here’s a look at three people who have gra-
ciously invested their time, talents and cre-
ativity to ensure the communities and busi-
nesses SEDCOR serves receive the economic 
development support they need to grow and 
prosper for another 35 years.

Chad Freeman celebrates five years
PGE Business Market Manager Theresa 

Haskins said it’s clear Chad Freeman values 
teamwork and accountability, “first and fore-
most of himself.”

As he celebrates his fifth anniversary as 
SEDCOR’s president, Freeman said collabo-
ration between private and public companies 
is what makes economic development hap-
pen. 

“I am excited by the opportunity to help 
be a small part of building a better business 
community for our region,” he said. 

For him, it’s all about creating jobs. 
“I think that is probably one of the threads 

that go through our work, is that I see SED-
COR’s job as being to help develop jobs for 
today, but more importantly for 10 and 20 
years down the road, so our children have 
the option to live and work here,” Freeman 
said.

Freeman said the best part of SEDCOR cel-
ebrating its 35th anniversary is being part of 
an organization that has been led by a com-
munity, with public and private buy in for 35 
years.  

“This is a powerful commitment and 
quite an honor to be able to con-
tinue that work,” Freeman 
said.

Nick Harville  cel-
ebrates 10 years 

As SEDCOR’s 
Business Reten-
tion and Ex-
pansion man-
ager, Nick 
Harville has 
a stellar 
reputation 
for solving 
problems.

Ask any-
one who has 
worked with 
him and they 
will tell you 
“Nick is a great 
guy” and then go 
on to list the multi-
ple ways he has helped 
their business.

Julie Woodward is the se-
nior manager of forestry educa-
tion for the Oregon Forest Resource 
Institute.

“I think you could do any project if you had 
.. Nick Harville’s Rolodex,” Woodward said. 
“I think SEDCOR has a passion for helping 
people in the valley with project.”

He has worked for SEDCOR for 10 years 
and has been instrumental in starting new 
programs and creating new avenues for 
traded sector businesses. 

Harville said people bring SEDCOR their 
problems because “they know we have the 
connections and knowledge to solve them.” 

While it is a challenging to list everything 
Harville does his focus is  helping businesses 
make connections and advising businesses 
on how to grow. 

GK Machine Mike Mader said Harville was 
instrumental in assisting GK Machine and 
the city of Donald in creating an Enterprise 
Zone.  

“Nick is able to energize a group of people 
towards a common goal. He has a broad 
range of experience and skill in business de-
velopment,” Mader said. 

Tami Lundy honored for 20 years of ser-
vice 

Engine.
Glue. 
Institutional memory. 
Administrative backbone.
Those are just a few of the kind words used 

to describe SEDCOR’s Special Events/Man-
ager Tami Lundy’s 20 years of dedication to 
SEDCOR. 

Enjoying the variety of her job, Lundy is 
responsible for event planning to financial 
operations and countless tasks in between.

“I enjoy the partnerships that SEDCOR 
creates with businesses in the Willamette 
Valley and assisting their needs,” Lundy 

said. 
A 

S E D C O R 
board member and 

the Salem 2017 First Citizen, George Jen-
nings said without Lundy, “SEDCOR would 
not be the 35 year respected organization 
that it is.”

Jennings commended Lundy for building 
the community around SEDCOR, nurturing 
the strengths and acumen of the region to 
create private employment and investment, 
and serving as the face of SEDCOR while its 
CEOs have pursued increased economic ac-
tivity in the community.

When she started her job in 1997, the orga-
nization was known as the Salem Economic 
Development Corporation. Under her guid-
ance, membership has grown to more than 
400 members. 

The most rewarding part of her job, Lundy 
said, is looking back at everything SEDCOR 
has achieved from helping to develop Fair-
view Industrial and Mill Creek Corporate 
parks to welcoming businesses locating to 
the Mid-Willamette Valley. She also serves 
as a mentor to many people working at gov-
ernment or nonprofit agencies. 

Former Salem Mayor Anna Peterson has 
enjoyed working with Lundy for 20 years, 
adding Lundy’s highly competent and re-
sourceful nature have resulted in many suc-
cessful SEDCOR events and programs.  

Peterson said Lundy is dedicated to mak-
ing others successful, “she is never about 
herself.”

“The most defining and highest praise I can 
say about Tami is that she is totally devoted 
and loyal to SEDCOR and its mission, and 
she applies these values in her work at SED-
COR every day and every minute,” Peterson 
said.  

SEDCOR, Economic Development Requires Planning
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The Salem Area Chamber of Commerce 
hosted the 5th Annual McLaran Classic Golf 
Tournament, presented by Columbia Bank. 
With what felt like the first real day of fall with 
a chill in the air and bursts of intense rain, golf-
ers and sponsors took the day by storm (liter-
ally) and had a great time. Thank you to all the 
incredible sponsors that helped make the day 
possible and to the amazing volunteers that 
ensured the day was seamless and fun. 

The presenting sponsor, Columbia Bank, 
won the yellow ball contest and donated the 
$410 prize money back to the Chamber. 
Thank you for the gift!

Mosaic Management Groundbreaking
On September 22, the Chamber attended 

the Mosaic Management Groundbreaking for 
the Boone Ridge Senior Living Center, coming 
Fall 2018. Boone Ridge of Salem will encom-
pass an age-in-place philosophy with assisted 

living and memory care, employing between 
80-100 full-time employees. Chamber CEO, 
Nick Williams, Board President, Curt Arthur, 
Salem Mayor Chuck Bennett and City Coun-
cilor Steve McCoid were all in attendance to 
support the new development and Douglas 
Sproul, Mosaic Management President.

2017-18 Forum Speaker Series
The Forum Speaker Series kicked off on Sep-

tember 11 with Jerry Moore, Salem Chief of 

Police, who spoke on the topic, "More than just 
safety - how 9/11 changed the City of Salem" at 
the Convention Center. The next Forum will 
be October 9 with guest speaker, John Kitzha-
ber, M.D. and former Oregon Governor! It will 
be a thought-provoking event that you won't 
want to miss! Register on the Chamber web-
site.

Salem Area Chamber of Commerce News

The Forum Speaker Series kicked off on September 11 with Jerry 
Moore, Salem Chief of Police, who spoke on the topic, "More than 
just safety - how 9/11 changed the City of Salem" at the Convention 
Center. Left Nick Williams, Patricia Callihan-Bowman, Owner and 
Career Coach at Express Employment Professionals, Jerry Moore

On September 22, the Chamber attended the Mosaic Management Groundbreaking for the  
Boone Ridge Senior Living Center, coming Fall 2018. 

LR: Curt Arthur, Nick Williams, Douglas Sproul, Mosaic Management President, Mayor Chuck Bennette, and  
City Councilman Steve McCoid

To Honor the late Mike McLaran 5th Annual McLaran Classic Golf Tournament, presented by Columbia Bank
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Dan and Patricia Fox feel like they started this 
venture ages ago. Maybe it was their 11 month 
build out in a historical building or that harvest 
is about to begin yet again, but they’ve only been 
in business just over a year. Dan and Patricia 
met as Environmental Scientists with a passion 
to bring their love of science, sustainability val-
ues, and desire to have something fun of their 
own. “We thought about going into brewing, but 
it was the connection to the land that got us into 
wine –that sense of terror” Patricia explains. 
Dan is a seventh generation Oregonian and 
grew up in a farming family that dates back to 
1838 in Salem. Their company name celebrates 
Dan’s heritage and that they were signers on 
statehood documents. Patricia’s background is 
rooted in soil and arboriculture. Together, they 
went back to school with the hope to open their 
own wine label.

Patricia tells how Dan had to convince her 
to get into cider and she just wasn’t interested 
in since it was being processed like beer with 
no real fruit, lots of water, was released very 
young and at a rapid pace. “I loved the idea of 
helping shape the industry by doing something 

different – something that was real and didn’t 
involve a recipe” says Dan. 1859 Cider uses only 
local, seasonal fruit and never uses concentrates 
or water, sugar, honey, or syrups. Asked if his 
winemaking background assists in his style of 
making cider, Dan shares that he relies on his 
training. “We make vintage ciders just like wine. 
The only difference is our harvest is longer than 

wine and the end product is carbonated” laughs 
Dan. 

Their passion is catching on. Just one year in 
business and they’ve had honorable mentions 
in Cidercraft magazine, awarded Best Cider in 
Oregon for 2017 from Willamette Week, and 
was voted the only U.S. cidery to be included in 
Sip magazine’s list of the best five new cideries 

to check out, among others.
“We’re thrilled at how our first year has been 

going. We just started self-distribution in June 
and the response has been wonderful” Patricia 
shares. Some may have a hard time finding 
downtown Salem’s only alcohol producer since 
1953, but once you do, you will be back. Tucked 
away in the alley behind Liberty Street between 
Chemeketa and Court Streets, the alley was 
once known as Electric Alley. In fact, the Fox’s 
have been very involved downtown working to 
improve downtown aesthetics. They’re work-
ing with others to improve the alleys through 
plants, art, reducing vehicular traffic, naming 
them with their historical names, and installing 
garbage enclosures. “Alleys have that cool factor 
and are unique to Salem. You get out of the hus-
tle and bustle of the main drag” Patricia says. 

1859 Cider’s taproom and production space is 
open and transparent in every way, from their 
menus detailing each cider to their production 
space where you can watch them process fruit. 
Yes, 1859 Cider Co. gives the proper homage to 
downtown and the generations before them.

Tucked Away In The Old Electric Alley
1859 Cider Company

SLF PHOTOGRAPHY

20% OFF ANY
FIREARM WITH PURCHASE OF �

EQUAL OR GREATER JEWELRY ITEM.

Monday - Saturday 9am-7pm
Sunday Noon-5pm

Regular Priced Items Only. Single Transaction.

Enjoy tastey flights at 1859 Cider Company

Dan and Patricia Fox owners of 1859 Cider Company



 Salem Center
501 Marion St NE, Salem, OR 97301

(503) 581-7846

Multiplex with first-run 
films, light meals, beer & 

wine, plus indie shorts by 
local filmmakers.

Ready for a fierce debate? When you ask 
your friends what their favorite Billy Ray 
Cyrus song is, that’s guaranteed to be the 
outcome. Hear all the contenders when our 
favorite country music star comes to Spirit 
Mountain Casino on Saturday, October 14th 
at 7 pm. In the meantime, gear up for the 
show with our top picks:

“Storm in the Heartland”
The title track from Cyrus’s third studio al-

bum climbed up the Billboard Hot Country 
Songs list upon its release, helping to certify 
Storm in the Heartland its RIAA gold certi-
fication.  

“Some Gave All”
This 1992 patriotic anthem came from 

Cyrus’s debut album of the same name. The 
song - and the record - plunged the singer 
into status as one of the most popular coun-
try musicians of the decade.

“Achy Breaky Heart”
Don Von Tress might have written the orig-

inal, but it’s the Billy Ray Cyrus version that 
has been a staple on country radio stations 
nationwide since 1992.

“In the Heart of a Woman”
After its debut, this tearjerker of a song 

scored the number three spot on the Bill-
board Hot Country Songs list. Equal parts 
love song and cautionary tale, it “In the Heart 
of a Woman” is a mainstay in country music.

“Could've Been Me”
The lyrics from this 1992 hit single might 

be laced with regret, but the instrumentals 
pull in an upbeat vibe that drew comparisons 
to Bruce Springsteen.

Ready to experience Billy Ray Cyrus live in 
the Willamette Valley? Tickets are on sale 
now. With his high-energy stage presence, 
infectious charisma, and a Rolodex of hits 
spanning more than two decades, Billy Ray 
Cyrus promises to bring the full package of 
country music charm to Spirit Mountain Ca-
sino.

Billy Ray Cyrus

Ranch Records, around since May of 1982 under 
the same ownership! Love Vinyl? Come see us.
237 High St NE Salem, Oregon, (503) 362-8515



Elsinore Theatre: October Calendar of Events

The dead have collided with Dead ‘N’ Dead, 
a combination of award-winning Dead Guy 
Ale and Dead Guy Whiskey barrels. Part of 
Rogue’s DIY Revolution, Dead ‘N’ Dead is 
another example of how Rogue utilizes ev-
erything under its roof to craft distinctly 
unique products.

The only brewery-distillery-cooperage in 
the U.S., Rogue brewers, distillers and coo-
pers placed Dead Guy Ale in barrels which 
had previously held Dead Guy Whiskey, 
made with Rogue Farms ingredients. The 
beer was then aged for six months, allowing 
it to soak up flavors and personality from the 
whiskey barrels.

“We had a lot of fun producing Dead ‘N’ 
Dead,” said Rogue President Brett Joyce. 
“We have these amazing tools to work with, 
from our handcrafted ales and spirits to our 
whiskey barrels. Our brewers and distillers 
got resourceful by colliding our most popular 
beer and spirit to make a new favorite.”

Dead ‘N’ Dead features a strong whiskey 
nose and added notes of oak and vanilla, 
with a smooth caramel flavor from the whis-
key barrels that balances out Dead Guy Ale’s 
malty, honey sweetness. Just in time for Fall, 
Dead ‘N’ Dead will be available for a limited 
time in 22oz. bottles and available on draft 
in select locations. Find it near you using the 
Rogue Beer Finder. For more information 
visit Rogue.com.

Rogue Ales & Spirits
Rogue Ales & Spirits is an agri-fermenter 

founded in Oregon in 1988 as one of Amer-
ica’s first microbreweries. Rogue has won 
more than 1,800 awards for taste, quality and 
packaging and is available in all 50 states as 
well as 54 countries. Since 2008, Rogue has 
remained committed to saving the terroir of 
Oregon hops, barley, rye, wheat, honey, jala-
peños, and pumpkins one acre at a time by 
growing its own.

Dead Guy Meets His Spirit
OCT. 4
Wednesday Film Series features “Young Frankenstein”
The campy 1974 classic comedy horror directed by Mel 
Brooks and starring Gene Wilder as a descendant of the 
infamous Dr. Frankenstein.
When : 7 p.m. Wednesday, Oct. 4. Doors and box office open 
at 6:15 p.m. Cost : $6

OCT. 7
Popovich Pet Comedy Theatre
Popovich Pet Comedy Theatre is a European-style circus 
extravaganza featuring physical comedy, juggling, acrobats 
from the Moscow Circus, plus highly intelligent dogs and 
even house cats. All the pets are trained using positive rein-
forcement techniques and enhancing their natural abilities. 
Popovich, a fifth generation circus performer who learned 
early on how to develop strong bonds with animals, has 
rescued a majority of his performers from shelters all over 
the country, and has transformed them into Las Vegas stars.
When : 3 p.m. Saturday, Oct. 7. Doors open at 2 p.m. Cost : 
$25 to $35. $17 for children 12 and younger. $25 each for 
family four pack.

OCT. 15
Warren Miller's Line of Descent
Travel the globe, by land, air, and sea, exploring the ties that 
bind us. Visit skiing icons who have made the mountains 
their home and raised the next generation of winter adven-
turers. Go from New Zealand, home to some of the Southern 
Hemisphere’s deepest lines, to the French Alps, where native 
son Jean Claude Killy’s legacy fills Val-D’Isere hearts with 
pride. In Norway, a Canadian ski patroller enjoys the com-
pany of his Norwegian brethren, and in British Columbia, the 
Provo brothers discover the powsurfing stashes of Mustang 
Powder Lodge. Cruise through the Northern Rockies with 
Kalen Thorien by motorcycle and rip the rugged terrain of 
Jackson Hole with legends like Tommy Moe and Jess McMil-
lan. For 68 years, ski families have cheered on the official 
kickoff to winter with the ski film company that started it all 
and this year is no different. As the family grows, the tradi-
tions grow richer in Volkswagen presents Warren Miller’s 
Line of Descent. Deeper and fresher than ever. Learn more at 
warrenmiller.com. 
When : 7 p.m. Sunday, Oct. 15. Doors open at 6 p.m. Cost : 
$18. $15 each for groups of 10 or more.

OCT. 18
Wednesday Film Series features “Nosferatu”
The 1922 silent German Expressionist horror film starring 
Max Schreck as the vampire Count Orlok. Rick Parks will 
accompany this film on the Mighty Wurlitzer organ. When : 7 
p.m. Wednesday, Oct. 18. Doors and box office open at 6:15 
p.m. Cost : $6

OCT. 21
Chicken Dance
Every barnyard has its bully! But two of the barnyard’s 
chickens, Marge and Lola, will not stand idly by. ArtsPower’s 
musical portrays the colorful story of these two barnyard 
chickens on a mission to win the barnyard talent contest first 
prize of two tickets to see the great Elvis Poultry in concert! 
But first, they must present a performance that will score 
higher than a flock of very talented ducks, led by Mac who 
loves to play the bully. Can Marge and Lola face their chal-
lengers, against all odds, and win the talent contest? 
When : 2 p.m. Oct. 21 Cost: $10 to $25

OCT. 27
The Simon & Garfunkel Story
Direct from it’s success in London’s West End, a SOLD OUT UK 
tour and standing ovations at every performance, The Simon 
& Garfunkel Story is back! Using huge projection photos and 
original film footage, this 50th Anniversary Celebration also 
features a full live band performing all the hits including 'Mrs 
Robinson', 'Cecilia', 'Bridge Over Troubled Water', 'Homeward 
Bound' and many more. Get your tickets fast as this is an 
evening not to be missed!
When : 8 p.m. Friday, Oct. 27. Doors open at 7 p.m. Cost : $30 
to $55

OCT. 28
Rocky Horror Picture Show
This campy classic starring Tim Curry as Dr. Frank-N-Furter 
is an interactive experience, complete with goodie bag, that 
you will never forget.
When : 9 p.m. Saturday, Oct. 28. Cost : $10 in advance. $15 
at the door.

OCT. 29
Salem Concert Band: A Night at the Opera
Salem Concert Band will bring you fresh new arrangements 
of the most beautiful music from the stages of Grand Opera. 
The concert will begin with the “Procession of the Nobles” 
from the opera Mlada by Nicolay Rimsky Korsakov—a 
majestic introduction to an evening of musical elegance, fol-
lowed by dramatic medleys from Georges Bizet’s Carmen and 
Puccini’s Madama Butterfly and Turandot that demonstrate 
the full palette of musical colors of the symphonic wind 
orchestra. Soprano Rebecca Fromherz and baritone Anton 
Belov will join Salem Concert Band to present some of the 
most beautiful melodies from the world of opera.
When : 3 p.m. Sunday, Oct. 29 Cost : $20 to $30. $10 to $30 for 
K-12 students
Where : Elsinore Theatre, 170 High St. SE • Tickets: Purchase 
tickets online at the Elsinore Theatre website, in person at the 
theatre box office or at any TicketsWest location. • 503-375-
3574 or go to ELSINORETHEATRE.COM



Enlightened Theatrics is the proud resident 
professional theatre company at Salem’s 
Historic Grand Theatre. Executive Artis-
tic Director, Vincenzo Meduri, founded the 
non-profit organization in 2013 with one 
overarching goal: to elevate the Salem expe-
rience. Enlightened Theatrics is dedicated to 
meeting this goal by producing professional 
stage experiences and employment oppor-
tunities, providing access to performing arts 
education for all, and by engaging and part-
nering with the Salem community.

As a professional theatre company, Enlight-
ened Theatrics is committed to providing 
compensation to all members of the team, 
from the organizational staff to the produc-
tion team which includes actors, designers, 
technicians, and more. As a core value, En-
lightened Theatrics strives to provide living 
wages to artists actively pursuing work in the 
performing arts.

Each summer since inception, Enlightened 
Theatrics provides summer camps for mid-
dle and high schoolers through their LIVE 
Enlightened education program. These one 
to two week intensives aim to teach the fun-
damentals of musical theatre - singing, act-
ing, and dancing. The camps also provide 
unique opportunities to expose students to 
the professional world of performance art 
and to connect students with experienced 
professionals. Through these programs, En-

lightened Theatrics is able to expand local 
arts education opportunities and give stu-
dents an opportunity to develop key social 
and interpersonal skills that apply to all ar-
eas of life.

As a 501(c)(3) non-profit organization, 
Enlightened Theatrics heavily relies on col-
laboration and support from individuals and 
organizations in the community. Generous 
community partners and season sponsors 
have paved the way for expanded support 
opportunities for the Salem community 
which include, seasonal corporate sponsors, 

an annual giving Donorship program, in-
kind donations, planned giving, stock dona-
tions, and more, all with the goal to support 
continued production and educational offer-
ings year-round!

With generous support from 2017’s Sea-
son Sponsors - Salem Weekly, Statesman 
Journal, the Kitchen on Court Street, and 
Meduri World Delights - Enlightened The-
atrics is proud to present its remaining two 
Broadway Series productions in 2017, Next 
Fall by Geoffrey Nauffts and A Charles Dick-
ens Christmas, by Robert Owens Scott (mu-
sic and lyrics by Douglas J. Cohen and Tom 
Toce). “We invite the Salem community to 
join us and note that sponsorship opportuni-
ties are still available at various levels,” says 
Development Manager, Ashley Relf.

Executive Artistic Director Meduri, is ex-
cited to be directing Enlightened Theatrics 
first non-musical play, Next Fall. A Tony 
Award nominated piece originally produced 
by Elton John, Next Fall examines the con-
sequences we face by choosing to live a life 
in fear and how that ultimately affects the 
people we care for and love most. The story 
follows the five-year relationship of two indi-
viduals, but Next Fall goes beyond your typi-
cal “love story” with its witty and provocative 

look at faith, commitment, and uncondition-
al love. Next Fall runs October 27 – Novem-
ber 12 at Salem’s Historic Grand Theatre.

While you are wrapping your holiday gifts, 
Enlightened Theatric will be wrapping up 
the 2017 season with A Charles Dickens 
Christmas, directed by the Executive Direc-
tor of Staged! (Portland, OR), Diane Englert. 
This musical prequel to the classic holiday 
favorite presents the heartwarming story of 
Charles Dickens finding the inspiration and 
motivation to write his famous novella, A 
Christmas Carol. Enlightened Theatrics is 
honored to announce that our production 
will premiere never-before-heard orches-
trations created by music director and En-
lightened Theatrics staple, Daniel Gibson! A 
Charles Dickens Christmas runs December 
1-23 at Salem’s Historic Grand Theatre.

Looking forward to 2018, Enlightened 
Theatrics prepares for its fifth anniversary 
season with the announcement of three 
productions and the expansion of staff. The 
organization now operates with six full-time 
employees focused on furthering the mission 
of Enlightened Theatrics into the future. As a 
testament to Meduri’s commitment to bring-
ing the best talent from across the country, 
new staff joins the team from Florida, North 
Carolina, and Washington! Enlightened The-
atrics plans to utilize this internal growth to 
expand summer camp education programs, 
adult education classes, additional live pro-
ductions, sustainable community fundrais-
ing, and to build more opportunities toward 
elevating the Salem experience.

Enlightened Theatrics hopes you will join 
them at Next Fall and A Charles Dickens 
Christmas this year and also next year dur-
ing their 5th Anniversary 2018 Broadway Se-
ries productions, Shout! The MOD Musical, 
Sweeney Todd: The Demon Barber of Fleet 
Street, and A Tuna Christmas. More infor-
mation about the dates and productions can 
be found at www.EnlightenedTheatrics.org.

The team at Enlightened Theatrics looks 
forward to seeing you at the theatre!

Enlightened Theatrics Looks Forward To Seeing You At The Theatre!

102 Liberty St NE, Salem, OR 97301 · 11AM–9PM · (503) 339-7928

While you are wrapping your holiday 
gifts, Enlightened Theatric will be 
wrapping up the 2017 season with A 
Charles Dickens Christmas, directed 
by the Executive Director of Staged!



When the touring show Beatles vs. Stones – 
A Musical Showdown comes to the Elsinore 
Theatre on Saturday, November 4, the McKay 
High School String Quartet will have the privi-
lege of joining the professional musicians on 
stage to add some orchestral texture to the 
evening.

The show pits Rolling Stones tribute band 
Satisfaction against rival Brit boys Abbey 
Road in an all-out musical showdown for rock 
dominance. The string quartet will perform 
seven songs with the bands.

Here's the rundown:
The show:  The two greatest rock 'n' roll 

bands of all time face off in Beatles vs. Stones 
- A Musical Showdown. Taking the side of the 
Fab Four is Abbey Road, one of the nation's 
top Beatles tribute bands. With brilliant mu-
sicianship and authentic costumes and gear, 
Abbey Road plays beloved songs spanning the 
Beatles' career. They engage in a "showdown" 
of the hits with Stones tribute band Satisfac-
tion - The International Rolling Stones Show, 
who offer a faithful rendition of the music and 
style of Mick Jagger, Keith Richards and the 
bad boys of the British Invasion. The produc-
tion includes multimedia, period costumes 
and vintage instruments. It has toured for 
years, with a critic for the Los Angeles Times 
at one point declaring: "this is the most unique 
tribute show in decades." The Salem show is 
part of a 125 city tour of the U.S., Mexico, Can-
ada, Puerto Rico and Australia. 

The string quartet: McKay High School se-
niors Cindy Flores, Breanna Hargrove, Shae 
Skiles and sophomore Adrian Cervantes will 
join the bands for the songs "Eleanor Rig-
by," "Yesterday," "A Day in the Life," "Hello 
Goodbye,""Hey Jude," "As Tears Go By," and 
"Ruby Tuesday."

In addition to playing with the McKay 
Chamber Orchestra, quartet members per-
form with prestigious groups including the 
most advanced ensemble of the Salem Youth 
Symphony, the Chemeketa Community Col-
lege Orchestra and All-City Orchestras. They 
consisently receive superior ratings at Oregon 
Music Educators Association Solo and En-
semble competitions. 

How the "Beatles" and "Stones" connec-
tion was started: The producers of Beatles vs. 
Stones approached McKay High School Or-
chestra Director James Charnholm looking 
for a talented ensemble which could hold their 
own with a rock band in front of an audience. 
The show commonly hires a local quartet to 
augment the production while on tour.

The quartet's Beatles or Stones fans: Flores, 
Skiles and Cervantes are the quartet's Beatles 
fans. 

Cervantes' favorite Fab Four tune is "Eleanor 
Rigby."

"I'm very excited about playing this song at 
the Beatles vs. Stones show," said Cervantes.

"I have fond memories of watching Beatles 
movies with my father," said Skiles.

Quartet for hire: McKay High's quartet per-
forms at weddings and community events 
and is available for hire by contacting James 
Charnholm at CHARNHOLM_JAMES@
salkeiz.k12.or.us.

The details: Two of the greatest bands of 
all time face off in a high-energy, adrenaline-
pumping musical showdown. The Fab Four, 
represented by tribute band Abbey Road will 
engage in a barrage of hits against premier 
Rolling Stones tribute band Satisfaction. “Bea-
tles vs. Stones – A Musical Showdown” per-
forms on Saturday, November 4 at 7:30 pm 
at the Elsinore Theatre in Salem. Tickets are 
$35/$45/$55 and may be purchased online 
at www.ticketswest.com, by phoning 800 325 
7328 or at the theatre box office. The Elsinore 
Theatre is located at 170 High Street SE, Sa-
lem, Oregon. The show is appropriate for all 
ages.

The Abbey Road band performed to enthu-
siastic crowds at the Elsinore Theatre in 2015 
and 2016 with their show, "In My Life - A Mu-
sical Theatre Tribute to the Beatles."

And here is some additional information 
about the McKay High School String Quartet:

Cindy Flores, 17, has been playing the vio-
lin since the fourth grade. She plays with the 
MacKay Chamber Orchestra, was a member 
of the Salem Youth Symphony and plays with 
the All-City Orchestra. She received superior 
ratings in last year's Oregon Music Educators 

Association Solo and Ensemble competition. 
"I've always wanted to play the violin," said 

Flores. "The instrument can give out so much 
musicality."

The senior runs cross country for MHS and 
plans to pursue a career in music education. 

Shae Skiles, 18, plays with the school's cham-
ber orchestra, the most advanced ensemble of 
the Salem Youth Symphony and the All-City 
Orchestra.

"I like the richness of the viola's sound," said 
Skiles.

The senior enjoys photography and plans 
to one day become a high school orchestra 
teacher.

She is a life long Beatles fan.
"I have fond memories of watching Beatles 

movies with my father," said Skiles. 
Adrian Cervantes, 15, has been playing the 

cello for four years. He is a member of his 
school's chamber orchestra, the Chemeketa 
Community College Orchestra and the Salem 
Youth Symphony.

The sophomore plays tennis for McKay and 
aspires to earn a college degree in cello perfor-
mance.

Cervantes is a Beatles fan and his favorite 
Fab Four tune is "Eleanor Rigby."

"I'm very excited about playing this song at 
the Beatles vs. Stones show," said Cervantes. 

McKay High School Music Department's 
other achievements:

Douglas McKay High School is one of six 
traditional high schools in the Salem-Keizer 
Public School District, which is Oregon’s sec-
ond largest school district. The Salem-Keizer 
School District has long been committed to the 
belief that music is a vital part of a student’s 
education and has built a fine arts program 
that is nationally recognized for its excellence.  

The orchestra program at McKay High 
School is thriving with 140 students partici-
pating.  The McKay Chamber Orchestra is the 
most advanced of the three string orchestras 
at McKay HS. This orchestra is a group of ded-
icated young people who love music and who 
can often be found at school an hour before 
the opening bell or at lunch time practicing 
their instruments.  Over the past decade the 

McKay Chamber Orchestra has consistently 
placed in the top 10 at the OSAA state orches-
tra contest, including 5th place finishes in both 
2012 and 2017.  In addition, in the inaugural 
year of McKay High School's symphony or-
chestra, the group placed 3rd in the symphony 
orchestra division at the 2016 OSAA state con-
test that year.  The Fine Arts Department at 
McKay also offers outstanding programs in 
choir, band, and theater arts.  

And here is some additional informa-
tion about MHS's Orchestra Director James 
Charnholm: A native of Salem, Charnholm 
earned a Bachelor of Music Degree in violin 
performance and music education from the 
Eastman School of Music in Rochester, New 
York and a Master of Music Education de-
gree at Illinois State University.  Charnholm 
taught in the Crete-Monee and Unit 5 School 
Districts in Illinois for four years prior to mov-
ing back to Salem in 2002.  Since that time, he 
has held the position of orchestra director at 
McKay High School.  He currently lives in Sa-
lem with his wife, Anne Marie, and daughters 
Amy and Megan.

And here is some additional information 
about "Beatles vs. Stones - A Musical Show-
down":

Alternating mini power sets with the two 
bands coming together on stage for an amaz-
ing encore makes this show a once-in-a-life-
time event. 

The nationally touring show recently con-
cluded a three month residency at the Harrah’s 
Reno showroom and a two month residency at 
the Harrah’s Laughlin showroom. The Glen-
side show is part of a 125 city tour of the U.S., 
Puerto Rico, Mexico and Canada and has been 
touring since 2011.

The Abbey Road band features Chris Paul 
Overall ("Paul"), Nathaniel Bott ("John"), 
Zak Schaffer ("George") and Axel Clarke 
("Ringo"). Satisfaction is comprised of Chris 
Legrand ("Mick"), Trey Garitty ("Keith Rich-
ards"), Dom Lanzo ("Ronnie Wood"), John 
Wade ("Bill Wyman") and Ron Nelson ("Char-
lie Watts").

 "Sgt Pepper" shows Nate Bott ("John"), Axel Clarke ("Ringo"), Chris Paul Overall ("Paul") and Jesse Wilder "George")
Photos by Michelle Fairless. 

Chris Legrand ("Mick") and Trey Garitty 
("Keith Richards") 

Photos by Michelle Fairless. 



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


