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Cumberland 
Holdings Unveils 
120 Commercial 
Street Building 

Restoration Plan

Scott Chernoff, Principal of Cumerland Holdings with Tom Andersen, Salem City Councilor

The Mid-Willamette Valley's #1 Independent Newspaper

The 120 Commercial building in Salem will 
soon be remodeled into a Class A, mixed-use 
restaurant, retail, and creative office building. 
During a May 17 event, Scott Chernoff, owner 
of the Reed Opera House and 120 Commercial 
building revealed his vision to over 150 guests. 

At the event, Chernoff, Principal of Cumber-
land Holdings; Gene Bolante of Studio 3 Ar-
chitecture; and onsite property manager, Jodie 
Vaughn of the Pennbrook Company showed 
potential floorplans, alley and parking im-
provements and upgrades to both properties. 
Anticipated completion will be early 2019.

The event was of particular importance to 
commercial real estate professionals, down-
town businesses and city officials who are en-
thusiastic about the energy new tenants will 
bring to the community.
See 120 COMMERCIAL, Page 3

Developers of Former Panasonic 
Site Seek Long Term Tenant

Reich Brothers is pleased to announce the 
acquisition of a state-of-the-art 129,850 SF, 
production and warehouse facility located 
on 19.66-acres in Salem, OR. The facility 
was constructed in 2009 by Sanyo Solar, a 
subsidiary of Panasonic Corporation, for 
roughly $80,000,000 and was designed to 
manufacture silicon ingots for solar power 
cells. The facility is located in close proxim-

ity to corporate neighbors including Home 
Depot and a newly commissioned 1,000,000 
SF Amazon distribution facility. The nearly 
130,000 SF building features ceiling heights
ranging from 24ft to 35 ft. clear, and include 
significant water and power capabilities.  
The site is easily accessible to I-5 with great 
visibility from OR-22.
See PANASONIC, Page 30

Marion County Fair 
Full STEAM Ahead

PG. 23
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Jodie Vaughn has spent her 

career working in real estate 

and property management. She 

has lived in Salem her entire life 

and is excited to manage the 

Historic Reed Opera House and 

120 Commercial Building. 

Reed Opera House Welcomes On-Site Manager, Jodie Vaughn

Reed Opera House  
Salem’s cultural and artistic marketplace since 1870

189 Liberty St. NE. • Salem, Oregon 97301 
reedoperahouse.com

About the Reed Opera House: The Reed Op-
era House was Built in 1870 by Cyrus Adams 
Reed. In its early days, the Reed was a popu-
lar location for theatre, music, food and hotel 
lodgings. The building has hosted a number of 
famous guests, such as Mark Twain, Susan B. 
Anthony and President Rutherford B. Hayes.

About 120 Commercial Street: The 120 Com-
mercial Street Building is thought to have 
been constructed around the same time as the 
Reed Opera House (1870). The first tenant to 
occupy the two-story building was thought to 
be Durbin’s Livery, a stable yard. The entire 
building is approximately 14,000 square feet.

About Cumberland Holdings: Cumberland 
Holdings is a real estate investment and asset 
management company that manages a num-
ber of properties in Oregon and the North-
west. The investment team, Graham Chernoff 
and Scott Chernoff, both grew up in Northwest 
Portland. They have a combined 45 years of 
experience in acquiring and operating real es-
tate, with offices in Los Angeles, San Francisco 
and Bend, Oregon.

About The Pennbrook Company: Located in 
Oregon, the Pennbrook Company offers a full 
range of services for property owners. Jodie 
Vaughn of Salem will serve as the Reed Opera 
House and 120 Commercial Building Onsite 
manager.

About Pam Rushing: Pam Rushing is a prin-
cipal broker at Coldwell Banker Commercial 
Mountain West Real Estate and leasing bro-
ker for 120 Commercial, Salem, Oregon. Since 
1982, the professionals at Coldwell Banker 
Commercial Mountain West Real Estate have 
provided property owners with comprehen-
sive commercial real estate services. www.
CBCRE.com

120 Commercial
From Cover

It’s very exciting to see Cumberland Holdings 
breathing new life into both properties,” said 
Salem Mayor Chuck Bennett. “Their significant 
investment into retail and restaurants is a real 
statement of confidence in downtown Salem.” 
Reed Opera House tenant, Yuriy Chira, owner 
and Executive Chef of Chira’s Restaurant, pro-
vided catering for the event. He is especially ex-
cited about the improvements to the Reed Op-
era House ballroom. He said, “Cumberland’s 
renovation project will add a dynamic element 
to our growing downtown community. They 
are taking a charming, historic structure that 
was under-utilized and refreshing the building 
through exciting architecture.”

Prospective tenants are encouraged to con-
tact the Leasing Broker Pam Rushing of Cold-
well Banker Commercial at (503) 884-0457 or 
email at prushing@cbcre.com

z

Built in 2016 this duplex has granite countertops and 
many high end finishes.  Renters pay all utilities.  The two car 
garages and backyards make these very attractive to renters.   
The tenants would like to stay and are the original tenants. 

(733502) Roger Elliott – 503- 569-5003

KEIZER BEAUTY!
Worth the visit! 3 bdrm, 2 ba 1379 sq. ft. home on .14 acre 
lot with an open floor plan! Bayed window in living room. Spa-
cious kitchen with updated appliances. Private, fenced back-
yard with its own putting/chipping green. New roof in 2016. 

Exterior freshly painted. $285,000 (733535)
Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660

The nicest home in Starlite in this like new Fleetwood on large low maintenance 
yard with carport and storage. Clean and fresh with all the amenities so move right in! 
Many upgrades like storm doors on both patios. Very efficient home and low electric bills. 
Refrigerator and stove included. 55+ park and buyer must be approved by park. Park rent 
is $519 a month and includes water and sewer. (732683) Trevor Elliott – 503-602-1039

Built in 2016 this duplex has granite countertops and 
many high end finishes.  Renters pay all utilities.  The two car 
garages and backyards make these very attractive to renters.   
The tenants would like to stay and are the original tenants. 

(733577) Roger Elliott – 503-569-5003

ON THE BANKS OF MILL CREEK! 
Charming home in a convenient downtown location. 2 bdrms 
+ bonus rm, 2 baths, 1550 sq. ft. on .17 acre. Hardwood 
floors, crown molding, gas fireplace, updated kitchen with ac-
cess to Creekside deck. Basement. $259,900. (731345) Rick 

& Ande Hofmann, RE/MAX Integrity 503-390-9660

Well cared for home that is move in ready. Everything 
is in great shape. Get the barbecue out and start grilling. 
Nice covered patio. Lovely back yard with newer sprinkler 
system to keep the yard looking great. Won't last long! 

(733631) Roger Elliott – 503-569-5003

58.6 x 35.2 SHOP!
Extensively remodeled 3 bdrm, 2 bath, 1782 sq. ft. 
home with many amenities including skylights, granite, 
custom mantel on fireplace, walk-in pantry. Located out-
side of town on 15.86 ACRES. Top of the line detached 
garage and 58.6x35.2 separate shop, both heated 
with natural gas and well insulated. Shop has its own 
bathroom. $579,500 (731453) Rick & Ande Hofmann,  

RE/MAX Integrity 503-390-9660

GREAT STARTER HOME! Single level 3 bdrm, 1.5 ba, 
1094 sq. ft. home on .17 acre lot. Newer vinyl windows, 
cozy fireplace, heat pump for AC and heat. Fenced yard. 
Located in a quiet South Salem neighborhood close to 

shopping and Woodmansee park. $239,000 (733755)
Don Meyer, RE/MAX Integrity 503-999-2381

COMPLETELY REMODELED! House is Large and 
Open!! 3 bdrms, 2 baths, 1734 sq ft on large .27 acre lot. 
All New Kitchen Cabinets, Granite Counter Tops, Flooring, 
New Appliances. 2 Wood Burning Fireplaces. Baths are All 
New. New Electrical Panel. New Roof. Single car garage Is 
drive-through to Back Yard. Great backyard for garden or 
space to play. New paint inside and out! $279,000 (729409) 

Don Meyer, RE/MAX Integrity 503-999-2381

ESCAPE THE CITY! Single level home in the Stay-
ton community. 3 bdrm, 1.5 ba, 1582 sq ft home with vinyl 
windows, hardwood floors, large kitchen, fireplace. Almost 
¼ acre lot with fenced backyard and room for your toys/
RV. Extra large garage plus shop area. $255,000 (733192)

Don Meyer, RE/MAX Integrity 503-999-2381
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C-Class | C300 4MATIC
June 6 - Chemeketa Com-

munity College Public 
Safety & Job Fair

June 6 - Ribbon Cutting: 
The Arbor

June 7 - Public Policy

June 8 - Greeters Network-
ing Hosted by New Hori-
zons In-Home Care

June 8 - Ribbon Cutting: 
New Horizons In-Home Care

June 11 - Commercial Air 
Service in Salem Luncheon

June 15 - Greeters Net-
working Hosted by North-
west Family Services

June 19 - Chamber Busi-
ness Women

June 19 - Salem Young 
Professionals Third Tues-
day

June 22 - Greeters Net-
working Hosted by Family 
Building Blocks

June 29 - Greeters Hosted 
By: Salem Multicultural In-
stitute/World Beat Festival

Three custodial companies in Salem focus on 
more than just cleaning up grime and dirt.

They are EarthWISE certified and their prac-
tices mean that businesses, organizations and 
homes are cleaned without harming the envi-
ronment. AAA Cleaning, ABC Windows and 
Building Maintenance, and Garten Services all 
provide sustainable custodial services.

The EarthWISE program is a free business 
environmental assistance program of Marion 
County. EarthWISE staff helps businesses recy-
cle, save energy, reduce waste and much more. 
To earn certification, a business meets criteria 
in six areas. There are more than 170 Earth-
WISE businesses and organizations in Marion 
County.

AAA Cleaning, founded by Jennifer Arends in 
1981, has about 50 commercial and residential 
customers in the Salem area.

Since its beginning, the company has been re-
ducing waste, recycling and taking the environ-
ment into consideration.

“We started out offering a free recycling pro-
gram in the early 90s because I couldn’t stand 
seeing paper thrown away,” she said. “We 
would pick up customers’ paper and take it to 
the Garten Foundation. Thanks to curbside re-
cycling we don’t need to do that anymore. But 
I am proud of the fact that we have been doing 
this for a long time.”

Arends still can’t stand wasting paper. That’s 
why she has the majority of her 90 customers 
taking a paperless monthly bill.

She’s also recently offered her customers a 
new option: to have AAA Cleaning provide pa-
per products and lightbulbs. Arends purchases 
100 percent recycled roll towels and LED light-
bulbs for her customers—saving trees and elec-
tricity.

For cleaning, she purchases Staples’ Sustain-
able Earth products, including one for graf-
fiti removal. “We now clean some buildings 
in downtown Salem and someone made some 
graffiti marks inside,” she said. “The graffiti re-

mover cleaner took care of it in two minutes.” 
When the green-certified products aren’t 

working, Arends doesn’t switch to harsh chemi-
cals. She and her employees make their own 
glass cleaner, for example, from water, vinegar 
and a bit of dish soap. Or she’ll look for other 
options. Her crews told Arends they preferred 
the Bon Ami   toilet bowl cleanser, which has 
no perfumes, dyes or bleach. In addition, it is 
cheaper than some of the eco-friendly toilet 
bowl cleaners.

“I use it in my house so it doesn’t harm my 
dog who drinks from the toilet bowl,” she said, 
laughing.

Arends doesn’t mind collecting materials and 
saving them for special recycling markets. She 
saves her Styrofoam to recycle at Fresh Start 
Market, her plastic bags for a place in Corvallis 
(where her other office is located) and even old 
fire extinguishers for the Marion County Trans-
fer Station.

“I live in the woods and I love the natural-

ness,” she said about her penchant for waste 
prevention and reduction. “If someone has 
pitched out trash or plastic, I find it irksome.” 

Donnie McLaughlin, general manager at ABC 
Windows and Building Maintenance, feels sim-
ilarly.

“These practices keep the landfill free and 
keep the environment clean,” he said. “We don’t 
want heavy chemicals in drainage systems. It is 
bad for the habitat.”

Any change in ABC’s practices makes a signif-
icant impact on the environment. The company 
has 3,500 residential and commercial custom-
ers and operates 24 hours a day, 7 days a week. 

Just their use of rags and cloth towels instead 
of paper towels saves tons of paper a year.

And the bulk concentrated eco-friendly clean-
ers and automated dilution system prevents 
loads of plastic containers from being trashed. 
See GREEN, Page 30

Clean and Green

ALEX CASEBEER
INSIDE
SCOOP

As I was flying home from a meeting a few 
weeks back, I overheard a conversation be-
tween the gentlemen in the row behind me 
on the airplane.  The first guy asked a simple 
question: “I hear there’s going to be some 
turbulence on this flight, are you at all wor-
ried about that?”  The second guy responded 
with something that made me scratch my 
head. He said, “Not at all! In fact, I love it.”  
Huh?

He went on to say he 
loves airplane turbulence 
because it is the only 
place where you can feel 
it.  You can’t simulate it 
or recreate it in anyway.  
It is totally unique.  It’s 
pretty much unlike any-
thing else.  This got me to 
thinking about the differ-
ent types of turbulence we 
face in business and how 
we face it.  

Expected Turbulence
This type of turbulence may be cyclical, 

based on seasonality, based on a poor bud-
get or related to the regular ebbs and flows 
of your particular business.  You know it’s 
coming (“June is always a bad month”, or 
“No one buys houses in xxMonthXX”, etc). 
You’ve been there before.  But the challenge 
is how do we avoid it?  Do you need to bud-
get differently?  Do you need to hire more 
creatively?  What about a radically different 
marketing plan? Or do you need to simply 
change your attitude toward those months 
and expected low times?  My encourage-
ment to us all: we can avoid these months by 
changing the way we normally do things and 
anticipate the turbulence and push through 
it.  The one thing we have control over every 

day is our own attitude, after all. 
Unexpected Turbulence
This type of turbulence comes out of the 

proverbial left field.  You didn’t see it coming 
and it hasn’t happened this way before.  It’s 
totally unique.  What do you do now?  Is it 
time to hit the panic button, close shop for a 
few days and hide?  Or do you start yelling at 
people and freaking out?  Neither seems like 
a great solution.  What if we had systems in 
place for emergencies like this?  What if our 
contingency plan is what carries us through 
these unexpected times?  Let’s all be diligent 
about doing this; put a plan in place for when 
things get really squirrely. You never know 
when you may need to bring it into action!

General, never-ending turbulence
This is the annoying turbulence that just 

gets to you after a while.  It’s kind of always 
there and you’re not exactly sure how to avoid 
it.  So what do you do?  Is it time to pivot and 
change careers?  Do you need to make a staff-
ing change or shake up the workplace?  What 
if we all just built in a little more fun and love 
into the workplace?  That’s going to be my 
plan – have more fun.  Or as author Bob Goff 
says, “love everybody, always”.  That way the 
turbulence isn’t so annoying and irritating.

We all have bumps in the road and know 
turbulence is out there, in business and in 
life.  The question is how are we going to 
respond to it?  How are you going to guard 
against it or how can you just embrace it?  
Until next time, let’s all have a little more fun 
and love a whole lot more.  You never know 
where it’ll lead.

Alex Casebeer is on the Executive Team at 
Capitol Auto Group and can be reached at 
acasebeer@capitolauto.com , 503-585-4141 or 
twitter.com/alexcasebeer

Unique Turbulence
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ALEX RHOTEN
PRINCIPAL 
BROKER,  

COLDWELL 
BANKER 

COMMERCIAL 
MOUNTAIN 

WEST 
REAL ESTATE

MARY LOUISE 
VANNATTA
TELLING 

YOUR STORY

Do you have employees who struggle with 
confidence? Are they afraid to voice their 
opinions or assert themselves? Do they seem 
anxious to communicate with you? If so, 
your office is like most others. People have 
different personalities; some are more confi-

dent while others prefer to 
stay behind the scenes. In 
many cases, encouraging 
less- confident employees 
to act more decisively or 
voice their opinion can 
benefit the company. Con-
fident and capable em-
ployees are often effective 
communicators who are 
more willing to provide 
constructive feedback or 
suggest new ideas. Quiet 

doesn’t necessarily mean shy. Some people 
just don’t feel the need to insert their points 
into every conversation. Their opinions 
should and do matter. The question is, how 
do you help these quiet employees feel more 
confident or willing to engage?

1. Encourage employees to email clients 
or associates By encouraging employees to 
communicate more with important clients 
and peers, they will develop confidence as 
they build an in-person rapport with the 
people they email. Not only will they feel 
more relaxed but they will also feel more im-
portant and valued. Furthermore, if they are 
communicating with clients they will have 
information. This gives them an opportunity 

to brief the team or their boss on client up-
dates. As they grow in confidence, they will 
improve their interaction and communica-
tion.

2. Suggest employees speak on conference 
calls (validate their statements/opinions) 
Similar to email, encourage employees to be 
more vocal on conference calls. Unlike face-
to- face interaction, conference calls have 
a certain level of privacy. Quiet employees 
may feel more comfortable speaking on a 
call than interacting in person. Occasionally, 
ask for their opinion and give them construc-
tive feedback. By encouraging them to speak 
up, they will begin to feel more confident and 
valued at work.

3. Promote social media  Social media dra-
matically affects an individual's perception of 
themselves. Encourage staff to suggest con-
tent for a company’s social media accounts. 
Discuss ideas for both business and personal 
pages to help employees identify inappro-
priate or unprofessional content. LinkedIn 
and Facebook can be excellent ways to build 
a professional and confident identity while 

staying productive.

4. Support small improvements Large 
changes in production or behavior are gen-
erally unlikely. However, if you do notice an 
employee who has improved in some facet 
(attention to detail, productivity, communi-
cation) do not hesitate to acknowledge it. If 
you think it wise, congratulate them in front 
of others to publicly acknowledge their suc-
cess. These little reminders are key for rein-
forcing employee confidence. In many cases, 
employees lacking confidence or with self- 
esteem issues will think you may have a poor 
opinion of them. Positive reinforcement and 
reassurance can be helpful, as long as it is 
genuine.

5. Play to their strengths If you want an 
employee to really grow in confidence, en-
courage them to work in areas in which they 
are naturally gifted. Research shows people 
will succeed faster when using natural gifts. 
Constantly expecting someone who is not 
mathematically gifted to “run the numbers” 
will only end up in frustration. Furthermore, 
they are more likely to find success. If they 
do, acknowledge their success and continue 
to put them in a position to succeed.

Mary Louise VanNatta, APR, CAE is the 
CEO of VanNatta Public Relations a PR, Event 
Planning and Strategic Communications firm 
located in Salem, Oregon. PRSalem.com, @
PRSalem.

Giving Your Employees a Confidence Boost 
Historically, a standard indicator of com-

mercial real estate values is the availability 
of good financing. Whenever the economy 
is recovering from an economic dip, the in-
creased availability of loans and available 
properties (that have a 
lower down payment 
and lower interest rates), 
helps to increase demand 
among buyers. This chain 
reaction helps to support 
and drive prices upward.

 Keeping this in mind, 
the real estate market 
has recovered well within 
many different sectors 
since the last recession. 
The ease with which good 
financing has become 
available has significantly 
supported this recovery.

So what does the crystal ball hold with re-
spect to the future and with the availability 
of good financing? The good news is that the 
availability of good financing should contin-
ue, as long as the lenders believe that the fu-
ture of the real estate market remains sound. 
The bad news is, historically, the market is 
due for a correction.

Currently, while many markets are expe-
riencing sustained levels of value with their 
commercial real estate, the pace of buying in 
many areas has slowed, as buyers seem to be 
wondering whether or not they should still 
be paying today's prices.

However, as long as the economy and the 
job market remain stable, today's real estate 
values should continue to be stable. Regard-
less, the lenders, to a certain degree, need to 
keep a watchful eye on where they believe the 
real estate market may be headed and not 
just focus on where the market is right now. 

With this in mind, the amount of available 
financing should still remain consistent as 
long as there are no new warning signs, indi-
cating that there may be a negative economic 
turn around the corner. In addition, this can 
be dealt with differently by the various lend-
ers, as the ones that got bailed out the last 
time may reason that the same money will 
be made available to them once again, and 
these lenders can remain aggressive with 
their lending.

In conclusion, one thing remains true: the 
level of available financing with good terms 
for borrowers will probably not get better 
than it is right now. So if you're thinking 
of buying or refinancing, and getting good 
terms on your loan is very important to you, 
you may want to take action sooner, rather 
than later. With interest rates on the rise, 
keep in mind that it will probably be some 
time before interest rates become lower once 
again. 

Alex Rhoten is a principal broker at Coldwell 
Banker Mountain West Commercial Real Es-
tate. www.CBCRE.com 503-587-4777.

The Future of 
Financing

Last April, Gov. Kate Brown signed a bill 
into law that is estimated to generate more 
than $1 billion in revenue for the state over 
the next six years by “disconnecting” our 
state income tax code from the new 20 per-
cent deduction for qualifying pass-through 
business income – a key feature of the fed-
eral Tax Cuts & Jobs Act of 2017.

Normally, when changes occur in the fed-
eral tax code, Oregon automatically connects 
to those changes. A new federal deduction 
would typically mean that Oregon would 
also honor the deduction for the purposes of 
determining a taxpayer’s state income tax li-
ability.

During the 2018 legislative session, this 
quickly became one of the most talked-about 
and controversial issues. Senate Bill 1528 
ended up passing with bi-partisan opposi-
tion in both chambers. Nevertheless, the bill 
made its way to the governor’s desk, and af-
ter weeks of deliberation, she signed it.

The enactment of SB 1528 negated state-
level tax relief for every pass-through entity 
in the state – every S corporation, partner-
ship, limited liability company, and sole 
proprietorship – hundreds of thousands of 

Oregon’s small businesses.
When Governor Brown announced her in-

tention to sign the bill, she surprised many 
by also calling for a special legislative ses-
sion. It would be Oregon’s first since 2013, 
when, coincidentally, the subject of small-
business taxes was also front-and-center.

The 2013 special session included a new 
tax policy for pass-through businesses – the 
Small Business Tax Cut. Because small busi-
nesses are overwhelmingly structured as 
pass-through entities, their business income 
“passes through” the business to owners as 
personal income, for which they are taxed by 
the state using Oregon’s regular individual 
income tax rates. The Small Business Tax 
Cut created a structure of lower rates for 
individual business owners meeting certain 
requirements.

This Oregon-specific policy is important to 
keep in mind for several reasons. Most no-
tably, it was a key factor leading to the gov-
ernor’s decision to sign SB 1528. In a letter 
dated April 6, 2018, to Oregon’s secretary of 
state, Governor Brown describes a scenario 
in which an Oregon business could benefit 
from both the Oregon Small Business Tax 

Cut policy and the new 20 percent deduction 
(had she vetoed SB 1528.) She describes this 
as “inherently unfair to all other taxpayers.”

The Oregon Small Business Tax Cut policy 
was also, ultimately, her reason for conven-
ing the special session, which occurred May 
21. The governor opined that the policy, 
“which is relatively new, is not perfect and 
has some inequities in it.” Since under the 
original legislation, only S corps and partner-
ships could qualify for the lower tax rates, her 
solution was to add an estimated 12,000 sole 
proprietorships to the policy, out of more 
than 300,000 statewide that are expected to 
file a 2018 Oregon income tax return.

Unlike the bill that denied tax savings to 
hundreds of thousands of small businesses 
in Oregon, House Bill 4301 passed in both 
chambers with bi-partisan support during 
the one-day special session, but not without 
its own controversy.

Several legislators questioned the timing 
of the governor’s bill – and the “emergency” 
special session conducted for the sole pur-
pose of reducing taxes for a relatively small 
number of businesses by $60 million over 
the next several budget cycles, right after the 

Legislature and the governor supported an 
unpopular bill that will cost small businesses 
over $1 billion during that same period of 
time.

Other lawmakers pointed out the fact that 
just a year ago, the Oregon House of Repre-
sentatives attempted to exclude the smallest 
of small business – those with fewer than 10 
employees – from the participating in the 
Small Business Tax Cut policy. And yet many 
of those same representatives voted in favor 
of HB 4301.

After the governor’s bill passed, she stat-
ed, “Small businesses are the backbone of 
a strong Oregon economy, and will now be 
able to invest more growing their business 
and hiring more employees.”

This is a common chorus that curiously 
becomes popular every two years. Oregon’s 
elected leaders will need our help remember-
ing this when “raising revenue” becomes the 
focus of lawmakers again after they return to 
Salem in 2019. 

Anthony K. Smith is Oregon state director for 
the National Federation of Independent Busi-
ness.

Oregon’s Approach to Small Business Taxes

Quiet doesn’t 
necessarily 
mean shy.

Exploring 
Commercial Air 
Service in Salem

(SALEM, Ore.) – With a growing economy 
and an increase in tourism, several community 
leaders believe now is the time for commercial 
air service to return to Salem’s McNary Field. 
Commercial air service was halted in 2009, 
resulting in community members enduring 
increased traffic to catch a flight to Portland.

On June 11, join these leaders in a discus-
sion with Jack Penning, Managing Partner of 
Volaire Aviation and a national expert in com-
munity air service recruitment, who will pres-
ent the case for Salem and speak to the viability 
of reconvening this critical service.

“As the city grows and traffic to our primary 
airport in Portland continues to bottleneck, it 
is critical to bring commercial air se rvice to 
Salem for the success of its economic health , ” 
Nick Williams, CEO of the Salem Area Cham-
ber of Commerce said .

Penning will speak at a forum hosted by the 
Salem Area Chamber of Commerce, Salem City 
Club, SEDCOR and Travel Salem. The event 
begins at noon on Monday, June 11 at the Sa-
lem Convention Center. The cost of the lunch is 
$20, and pre-registration is required.

National expert in community air service 
will present the case for Salem

Capitol Auto West 
Valley is the newest 

member of the Capitol 
Auto Group and is 
located in Dallas 

Oregon. We sell all 
makes and models of 
pre-owned vehicles

He saw us off for our first day of 
school.He helped out with our home-
work. He might have even taught us 

how to drive. He's celebrated our wins 
and more importantly, supported us 

through our losses.
Join us on First Wednesday between 

4pm and 8pm Whether you are celebrat-
ing dad, grad or both we are excited to 
help you find the perfect gift. No mat-
ter what, Dad was there. Now that it's 

graduation season and Father's Day is on 
the horizon, it is time to celebrate all the 

grads and "dads" in your life! 
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CRAIG CLINE
 NON PROFIT 
ADVOCATE

Giving While You’re Living — The IRA Impact Initiative (III)
To varying degrees, most of us are phi-

lanthropists — people who give money, as-
sets of value, and/or time to help charitable 
501(c)(3) nonprofit organizations (NPOs) 
do their undeniably important work for hu-
man well-being and, ideally, for the well-
being of animals, too.

We often mistakenly assume that a phi-
lanthropist must be “rich” financially, but in 
fact we need only be rich in the spirit of em-
pathy and compassion for others. So any-
one can practice philanthropy.

What Local 70-ish 
“Seniors” Can Do.

Let’s talk about Individ-
ual Retirement Account 
(IRA) money. Many thou-
sands of us local seniors/
baby boomers are fortu-

nate to have significantly 
large IRA investment ac-
counts.

What I plan to do, and 
encourage others to do, is to donate “excess 
IRA dollars” (monies not anticipated to be 
needed for future living expenses) to our lo-
cal NPOs.

In UNITED/The Nonprofit Catalyst, we 
emphasize that our local nonprofits are 
among the best investments we taxpayers/
citizens can buy. So let’s keep them in the 
business of community service — by bounti-
fully supporting their various philanthropi-
cally-based missions with our donor dollars. 

In the recent past, many of us could re-
ceive the benefit of a personal tax deduction 
for the total amount we donated to NPOs. 
Time will tell how the tax reforms recently 
passed by Congress will work out, but early 
indications are that the changes may not 
work out so well for our wonderfully philan-

thropic nonprofits.
NPOs may suffer declines in revenue be-

cause the standard deduction has been vir-
tually doubled — to $24,000.00.

 This means considerably fewer people will 
itemize their deductions. Thus they may be 
less motivated to make donations to NPOs 
since they may no longer get a tax deduction 
for doing so.

Nonprofit organizations must hope that 
current supporters, who understand the in-
calculable quality-of-life value of the work 
of NPOs, particularly in our local commu-
nity, will not lessen their giving just because 
they may lose all or some portion of a “tax 
break.” But because some people are likely 
to give less, or maybe not at all, we need to 
build our support for local philanthropy. We 
need to add more individual philanthropists 
to our community’s philanthropic team.

More Specifically. Let’s consider a 
particular part of the current tax law that 
didn’t change: one that can be, and should 
be, used — particularly by us seniors who 
own IRA accounts. Here’s an excerpt from 
an article prepared in December, 2017, by 
Joanne Humphrey, CPA and PFS with the 
Salem office of Aldrich Wealth LP, an in-
vestment advisory firm providing wealth 
management services:

“Individuals age 70 & 1/2 and older can in-
struct their IRA trustees to make Qualified 
Charitable Distributions of up to $100,000 
per year directly to a qualified charity. 
These contributions count towards your 
Required Minimum Distribution but do not 
raise your adjusted gross income. This can 
reduce your adjusted gross income when 
considering the taxability of your Social Se-
curity benefits or other limits on your item-
ized deductions. Qualified Charitable Dis-

tributions can only be made from regular or 
Roth IRAs and not from pensions, 401K ac-
counts, or ongoing SIMPLE and SEP plans.”

Note that a person may make charitable 
IRA gifts of any amount — up to $100,000 
per year. The amount can be up to 
$200,000 per year for a couple with sepa-
rate IRAs.  

When we reach age 70 & 1/2, it’s required 
that we take our Required Minimum Dis-
tribution (RMD) each year, and, ordinarily, 
the RMD would be taxable. However, the 
kinds of IRA-based charitable donations 
I’m describing are free of federal and state 
income tax.

The donation(s) must go from the IRA ac-
count directly to qualified charities, not to 
donor-advised funds, supporting organi-
zations, or private foundations. Be sure to 
seek professional guidance for this or for 
any other investment or tax-related moves 
you make. Please note that I’m not person-
ally qualified to offer any such guidance or 
advice and am not providing it in this infor-
mation-sharing article.

For those of us fortunate enough to have 
an IRA, its value has already accumulated 
on a tax-deferred basis. Now we can take a 
portion of that value each year to distribute 
to the charities of our choice tax-free

Though we don’t get an additional tax de-
duction for these gifts, even if we itemize, to 
be able to make a donation via our IRA in 
this way is like getting a deduction — since 
we don’t pay tax on this specially-allowed 
type of IRA distribution.

And Also As part of your estate planning, 
consider making one or more charities a 
contingent beneficiary(ies) of your IRA. 
This can be done via a simple beneficiary 
designation form.

People may think their IRAs will simply 
pass to their chosen human beneficiaries, 
with a basis equal to the value of the IRA 
at time of death. However, the tax law has a 
“feature” known by professional advisors as 
“Income in Respect of a Decedent (IRD).” 
Huh? What is that?!

Suffice it to say, for purposes of this infor-
mational article, the “tax hit” owed upon 
death because of the IRD clause   may be 
enormous; potentially a huge percentage of 
your IRA’s value. Again, seek professional 
guidance — so your IRA does the best it 
can for you, and for the local charities you 
choose to support.

Old Enough to Act. I’m going to turn 70 
in June, and that will prompt two celebra-
tions on my part: 1. That I will have made it 
that far — yay!; and 2. That within 6 months 
of my birthday, I can make some of the larg-
er IRA-based donations, tax- free, that our 
local nonprofits really need and deserve. 
I’m looking forward to both dates.

In writing this article, I hope to inspire my 
fellow seniors to use their IRA monies gen-
erously. And I have no doubt that our giv-
ing these financial gifts will be a source of 
joy, not only for our local NPOs in receiving 
them, but for us personally as well.

Look back at the title of the article: GIV-
ING WHILE YOU’RE LIVING. As the say-
ing goes, “You never know when you’re 
gonna go.” So while we’re alive, let’s be sure 
we’re the ones who decide how our IRAs 
can support our local charities. That easy-
to-accomplish objective is far too important 
for an “estate administrator” to be charged 
with doing (and to charge for doing) — af-
ter we’re gone.

Coldwell Banker 
Commercial and 

the Coldwell Banker 
Commercial Logo are 

registered service 
marks licensed to 

Coldwell Banker Real 
Estate LLC. Each 

Office is Independently 
Owned and Operated.

CBCRE.com          (503) 587-4777

PRESIDENT’S ACHIEVEMENT OF EXCELLENCE AWARD

MOUNTAIN WEST REAL ESTATE

Shadya Jones Pam Rushing Alex Rhoten

TOP 2% IN SALES INTERNATIONALLY

Sheriff’s Office Provides Leadership in 
Cross-Cultural Exchange

The Marion County Sheriff’s Office is help-
ing former Soviet republics modernize their 
police departments. They have hosted, and 
visited, professionals from the countries of 
Georgia and Ukraine as part of a cross-cul-
tural exchange arranged through the Ameri-
can Councils for International Education 
based in Washington D.C.

Participants spend four weeks with the 
host agency and submit a project to imple-
ment in their own country, based on what 
they learned. The council reviews the proj-
ects and selects four to five, out of about 30 
submitted, for funding by the U.S. State De-
partment.

A policymaker from Georgia job-shadowed 
Commander Sheila Lorance at the MCSO 
last fall, Lorance visited Georgia in April to 
make presentations on community polic-
ing, and a Ukrainian analyst has been at the 
sheriff’s office for several weeks this spring.

In Tbilisi, Georgia, Lorance presented at 
the National Police Academy, Tbilisi State 
University, and American Corners which is 
a part of the American Embassy. She said, 
“They’re trying to implement changes in po-
licing to gain public trust and really improve 
the image of their police force.”

Ukraine and Georgia were part of the Sovi-
et Union, which broke up in the early 1990s. 
Their law enforcement is highly centralized, 
with little outside oversight by civilians. At 

Georgia’s national police academy, Lorance 
encouraged officers to get out of their patrol 
cars – to engage the public instead of being 
seen only as enforcers and interrogators. 
She encouraged them to start with small 
steps and not expect overnight transforma-
tion.

For Lorance, this was an opportunity to 
compare law enforcement among countries. 
She said she returned from Georgia with an 
even greater appreciation for the sheriff’s 
office values: “Our community engagement 
– including the community we serve. Our 
transparency – if we make a mistake, we 
own it. It really reinforced for me that we’re 
headed in the right direction. Even with the 
sometimes negative press law enforcement 
receives, our community supports us.”

Lorance indicated her favorite presenta-
tion was with the American Corners youth 
and community members. “You could see 
they really wanted the change, especially the 
high school kids. You could see hope in their 
eyes and it was so encouraging.” She said, 
“One kid stood up and said, ‘Wow, you’re 
doing it right in the United States. That’s the 
way we should be doing it.’”

Both Teona Surmava , last fall’s visiting 
policymaker from Georgia’s Ministry of In-
ternal Affairs, and Levgen Vorobiov, a na-
tional analytical officer with the European 
Union Advisory Mission, were surprised 

that Marion County residents elect their 
sheriff. “It’s democracy in action, democracy 
in law enforcement,” Vorobiov said. 

Vorobiov came to Marion County this 
spring to learn about instilling integrity and 
civilian oversight in law enforcement. The 
organization for which he works is helping 
Ukraine reform its law enforcement and ju-
dicial system, which has a history of human-
rights violations and public mistrust.

“It’s been a great experience, profession-
ally and personally,” said Vorobiov, who on 
his non- work days has explored Oregon’s 
“stunning” natural beauty.

At the MCSO, Lorance commands the Op-
erations Division, which provides adminis-
trative support for the other divisions and 
handles community resources, volunteer 
programs and cadets, as well as courthouse 
security and other functions.

After 30 years with the sheriff’s office, Lo-
rance will retire July 31 with her Georgia ex-
change among her career highlights.

For more information about the Marion 
County programs and services, contact the 
Board of Commissioners Office at (503) 588-
5212 or  commissioners@co.marion.or.us
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Marion County  |  Environmental  Services   mcrec ycleguide.net   503.588.5169

mcrecycleguide.net
Visit our online recycle guide to  nd out 
how to recycle, compost, or reuse just 
about anything.  mcrecycleguide.net

Tell us about your non-profit:

The mission of the Salem Association of 
Realtors is to uphold the Realtor Code of 
Ethics, to protect, promote and advocate 
the interests of real property ownership and 
to educate and serve our members and our 
communities.

How did you get into the role? How did 
you find yourself in leadership in the or-
ganization?

I have been a member for most of my real 
estate career (20+ years). Seeing myself in 
a leadership role honestly scared me; I had 
no desire to be on the front lines. About 5 
years ago, I was approached by an executive 
committee member and asked if I would 
consider serving on the SAR Board. I said 
yes to being on the Board, and then was vot-
ed in by my peers to serve on the Executive 
Committee.

What experiences best prepared you for 
this role?

I’ve had several decades of being a realtor 
(since 1997) under managing broker leader-
ship that was always doing the right thing. 
Having an understanding of ethics and its 
importance in each transaction and how it 
is the baseline for conduct has been an im-
portant part of who I am as a realtor. Hav-
ing the code of ethics and realtor pledge is 
the baseline for what I use in making deci-
sions for what is best for the association and 
best representing it.

Last year, I participated in the Oregon As-
sociation of Realtors Leadership Academy. 
There were three offsite retreats where I 
was immersed in training to equip me for 
my role to lead. One painful part of the 
class was being videoed and then critiqued 
on how we presented ourselves. I found it 
so hard to watch but it was a great learning 
tool.

What is difficult about your nonprofit 
leadership role? What is easy?

What’s difficult is having the time to give it 
the attention it needs. In the very busy mar-
ket, serving on committees makes for a full 
schedule, and having a balance means the 
sacrifice of personal time. The easy part is 
the other folks I serve with on  the commit-
tees. I have a great group serving on the Ex-
ecutive Committee and our Board of Direc-
tors. They are exceptional at what they do 
and are committed to the excellence of what 
being a realtor means. I couldn't do my job 
well without them.

What have you uniquely contributed to 
your organization?

My focus has primarily been on bridging 
the gaps in communication. I determine 
how we can continue to better serve our 
members and community by the delivery 
of valuable information in a relevant way. 
The newsletter has a new look and format, 
our website has been updated, we are uti-
lizing social media platforms, and we are 
introducing text messaging to our members 
and enhancing our monthly general meet-
ing format. I make sure our members are 
getting access to what is going on in our lo-
cal communities, specifically, on a political 
level. Our motto and pledge are to protect 
rights of homeownership and to serve our 
community. That requires us to be aware, 
be informed and to take action for the ben-
efit of our community. My goal this year was 
to improve delivery of the information and 
resources to our members. Another goal is 
changing the name of our association so 
that it better represents the membership we 
serve. We aren't just Salem, we are more in 
the mid-valley area. As our membership is 
growing, we need to look ahead so that our 
name is an accurate reflection of the com-
munities we serve. We are in the application 
process and my goal is to have full imple-
mentation by the end of my tenure.

What are you looking for in future lead-
ers in your group?

Integrity. Passion. Perseverance. Knowl-
edge. Flexibility. Commitment. Experience. 
Innovation. Trustworthiness.

This is a critical time in our community. 
We need be involved in the voting process 
and aware of decisions that our local and 
state governments are making. We are in 
a time of growth and the cost of housing 
is quickly becoming unaffordable. Which 
means it isn't attainable. City, County, 
and State need to remove restrictions that 
make development and housing creation 
very challenging. It has become popular to 
dislike the "developer;" our society has be-
come polarized to the concept. Our state 
continues to fall behind in the creation of 
new homes every year, which only drives 
the cost up significantly. Having a balance 
of a robust healthy housing market which 
includes affordability and accessibility must 
be a priority. It begins with the members 
who live and work in our community to par-
ticipate in the voting process, their vote has 
a huge impact on the future of our commu-
nity. We cannot be too busy to take the time 
to vote.

Inspiring Leaders and Non-profits
This is the second in a series of articles focused on local non-profit leaders. 
Last month, I looked into a charitable organization with a strong grass-
roots focus. This week, I’ve turned to a leader in the business sector of non-
profits, the Salem Association of Realtors (SAR). It’s always interesting to 
hear how people become involved in volunteer work, and, how their in-
volvement reciprocates personally and professionally. Here is an interview 
with Patti Williamson, President of the Salem Association of Realtors:

We also have 3 convenient out of town locations: 
Canby, Lake Oswego and Corvallis

• Premium business cards
• Brochures & flyers
• Color/b&w copies
• High quality posters
• Pamphlets & booklets
• Construction drawings
• Fine art reproduction
• Letterhead & envelopes
• Large format scanning
• Mounting & laminating
• Binding & finishing
• Vinyl banners
• Delivery available

SALEM PRINTING
& BLUEPRINT, INC.

475 Ferry Street SE, Salem OR 97301 • (503) 363-6097
2195 Fairgrounds Rd NE, Salem OR 97301 • (503) 362-8600

www.salemblue.com

INNOVATIVE PRINTING
SOLUTIONS SINCE 1946

HARVEY GAIL
SPIRE

MANAGEMENT

An interview with Patti Williamson

It's great that Patti takes time from her company Turnkey and 
Truss Real Estate to make a difference in her profession.

G. Harvey Gail is president of Spire Management, an association management, event planning 
and consulting firm located in Salem, Oregon. www.SpireManagement.com , @HarvGail.

(SALEM, Ore.) — Local real estate brokers 
from Salem put their own spin on Wind-
ermere Real Estate’s annual Community 
Service Day by volunteering with Salem’s 
Marion-Polk Food Share on Friday, June 8. 
Each year, Windermere Real Estate brokers, 
managers, owners and staff from 300 offic-
es across the Western United States gather 
together to devote their workday to making 
positive changes in the neighborhoods they 
serve.

WHAT: This year, Windermere Pacific 
West Properties, Inc. will be helping with 
gardening at the Marion Polk Food Share 
Youth Farm on Chemeketa Community Col-
lege's campus.

WHEN: Friday, June 8, 2018 9 a.m. - 12 
p.m.

WHERE: Chemeketa Community College 
S Campus Loop, Salem, OR 97305 This is a 
unique way to highlight a local charity and 
business. Reporters are invited to stop by the 
event to pair this story with interesting visu-
als. Established 34 years ago, Windermere’s 
annual Community Service Day has been 
recognized nationally as a model hands on 
volunteer program and has been adopted by 
other real estate companies and businesses 
around the country.

ABOUT WINDERMERE PACIFIC PROPER-
TIES, INC. Owned by Onna McColly and Pam 
McColly, Windermere Pacific West Properties, 
Inc. operates out of Salem. 

ABOUT WINDERMERE REAL ESTATE 
Windermere Real Estate is ranked the largest 
regional real estate company in the Western 
U.S. with over 300 offices and 6,500 agents 
serving communities in Arizona, California, 
Colorado, Hawaii, Idaho, Montana, Nevada, 
Oregon, Utah, Washington and Mexico. Last 
year, Windermere closed over 85,000 home 
sales for more than $33.2 billion in volume. 
The Windermere family has a proud heritage 
of serving our neighbors via the Windermere 
Foundation which funds services for low-
income and homeless families. Since 1989, 
the Windermere Foundation has contributed 
more than $33 million towards improving 
lives in the communities where we live and 
work. For more information, visit www.win-
dermere.com.

Windermere in 
Salem Dedicates 

Annual
Community 

Service Day to 
Marion-Polk 
Food Share
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The Equitable Center
Downtown’s Premier Office Address

Leasing Information: EquitableCenter.com 
530 Center Street NE Downtown Salem

503-399-1191

PATTI MILNE
PEOPLE, 

PLACES & 
POLITICS

The May Primary Election, with only 
33.64% of Oregon eligible voters casting a 
ballot, was the lowest turn out since 1970. 
Thankfully it is behind us, but the voices of 
angry voters continue to ring on. Many have 
dug in their heels with anger, frustration, 
finger pointing and disbelief while they con-
tinue to mourn their defeated candidates. 
I’m surprised one of them has not found a 
way to suggest a “do over” election because 

they just can’t come to 
terms with the knowledge 
that their candidate failed 
to capture the majority of 
the votes.

But let’s face it, with so 
few votes cast in the May 
Primary, it is fair to ask 
if these Primary Election 
winners are a good reflec-
tion of the community, 
the district, the county or 
the state they have just 

been chosen to represent should they win in 
the general election in November?

What caused the embarrassingly low voter 
turn out?

I hear a lot of people say they simply do not 
know who the candidates are, so they don’t 
vote, sometimes in fear of voting for the 
wrong person. Some of these people do not 
follow politics because they are tired of the 
political games, the bickering, and increas-
ingly negative campaigns. Voters don’t trust 
the candidates as they promise to do this and 
promise to do that if elected, only to walk 
away from those campaign speeches once 
elected. And, many have given up because 
they feel the state and the country have gone 
too far (either right or left) and the system 
is broken.

Then there are those who argue their vote 
doesn’t count, so why vote. They have a point 
here in the Willamette Valley and the Port-
land Metro area. One well-informed, 36 year 
old man matter-of-factly stated that elections 
in Oregon are all about numbers. Democrat 
voters out number Republican voters. Math-
ematically, Republicans can’t win. To him it 
is that simple. Nonetheless, he proudly voted 
and says he will continue to vote because it’s 
his duty to vote. Republicans need more like 
him!

In any case, what Republicans need most 
over the summer months and into fall cam-
paign season, is to come together behind the 
Republican gubernatorial winner, Knute 
Buehler, if they have any hope of getting a 
Republican Governor and of changing Or-
egon politics.

Following that disheartening event, next 
up was Governor Kate Brown’s attempt via a 
Special Session, to buy more votes in her bid 
for re-election as   Oregon’s governor. What 
a scam. What an amateur attempt to try to 
fool people she really cares about small busi-
nesses.

In February, during the 2018 Short Ses-
sion, the legislature passed Senate Bill 1528 
which took away the pass-through business 
tax deduction. There was heavy pressure on 
Brown to not sign that bill because of the 
harm it does not small businesses.

But she bowed to the far-left, anti-business 
groups who thanked her for “protecting over 
$1 billion for schools and public services.” 
Oregon Center for Public Policy said without 
the bill “Oregon would replicate a misguided 
federal tax deduction for owners of pass-
through businesses.”

If Governor Brown really cared about small 
businesses she would not have signed that 
bill and there would not have been a special 
session. Instead, she twisted arms and called 
the legislature to Salem at tremendous tax-

payer cost so that she can try to salvage her 
support by the far left with HB 4301.

After strange floor speeches and a vote 
count on HB 4301 that left people shaking 
their heads, governor Brown proudly ended 
the special session with these parting words: 
“...Oregon is the place where small business-
es have a fair shot to thrive.” This statement 
confirms Brown is living on another planet 
with no clue of how difficult it is to run a 
business in the state of Oregon. In Represen-
tative Mike McLane’s floor speech he called 
the special session a mockery and cautioned 
that Democrats could easily take back these 
meager crumbs of tax benefits in the 2019 
legislative session.

The hyprocracy of this special session was 
also called out by Senator Brian Boquist in 
his request for an advisory opinion with the 
Oregon Government Ethics Commission 
asking whether Brown called the special ses-
sion for political reasons instead of the con-
stitutional reason which is “in the event of a 
major crises.”

Businesses beware! Watch the candidates, 
follow their campaigns and hold them ac-
countable for their votes and actions if you 
want to continue to do business in Oregon.

Patti Milne, retired Marion County Com-
missioner and State Representative, can be 
reached at 503.551.5590. Watch Patti on 
CCTV’s Moms Matters.

Businesses Beware!

BY JILL INGALLS, MARION COUNTY FAIR COORDINATOR

I hear a lot of people say they simply do not know who 
the candidates are, so they don’t vote, sometimes in 

fear of voting for the wrong person.

If you want to know what’s happening with commercial real estate in Oregon’s Mid-Willa-
mette Valley, Curt Arthur, James Hauge, Mike Mosar and Alex Rhoten are the “go to guys” to 
get the exclusive on real estate trends and transactions.

With a wide-breath of knowledge and experience, they can delve into what the sales of the 
Reed Opera House and former Panasonic building, and the construction of six speculation 
buildings at Mill Creek Corporate Center along with other developments signal for our region.

At SEDCOR’s Economic Forum Lunch on Wednesday, June 13, Arthur, Hauge, Mosar and 
Rhoten will participate in a round-table discussion on the Commercial Real Estate Reality.

With reputations of excellence and commitment for serving their clients and their commu-
nity, Rhoten will share his knowledge about the retail real estate market; Arthur on industrial 
properties; Hauge on residential and Mosar on office buildings. The real estate professionals 
all have different insights on who is looking to locate in our region and what drives them here 
along with how residential real estate sales impact other areas.

While all four of these brokers work for different real estate companies, they all are genuinely 
invested in working to make Oregon’s Mid-Willamette Valley the place to live, work and play. 

Facilitated by: Theresa Haskins, PGE

Commercial Real Estate Reality
Conversation with
Commercial Leaders

Wednesday, June 13 Noon - 1:30 pm
Broadway Commons - 1300 Broadway St NE

With real estate roots extending several de-
cades, James Hauge has more than 15 years 
of real estate experience, specializing in resi-
dential sales, commercial leasing and sales, 
development, land sales and property man-
agement. Hauge will share his knowledge on 
what’s happening with the residential mar-
ket, including multi-family housing. 

Before starting Mosar Commercial Proper-
ties, Mike Mosar was the lead office broker at 
Coldwell Banker Commercial, where he rep-
resented more than 100 property owners and 
completed more than 250 transactions total-
ing more than 1 million square feet of sold/
leased properties. Using his knowledge of the 
local market, Mosar will share the trends and 
demands of commercial properties. 

CONTACT: Tami Lundy SEDCOR Events Manager 
tlundy@sedcor.com  Phone: 503-588-6225

COST: $ 20.00 Buffet lunch to be served     Pre-Registration is required 

Since 1984, Alex Rhoten has been active in 
commercial real estate. From deciphering the 
reasons behind the closures of Nordstorm 
and Toys R Us to the relocation of Costco 
near the I-5 intersection and the opening of 
Waremart, Rhoten understands what drives 
the retail commercial market and what each 
open/closure means to the region. 

Curt Arthur has more than 21 years of expe-
rience and specializes in the sale and leasing 
of industrial and office property in Oregon, 
focusing on the Salem/Keizer market, the 
I-5 corridor and the Oregon Coast. Arthur 
goes beyond discussing who is purchasing 
or looking for industrial property to what the 
economic impact is on a community.

Featured Speakers:

(SALEM, Ore.) – Today, Senator Jackie 
Winters announced that Raquel Moore-
Green, a longtime political consultant based 
in Salem is joining her campaign efforts. 
Moore-Green, owner of rmg consulting, 
previously served as campaign coordinator 
for Representative Kevin Cameron and has 
been involved in several non-profits and lo-
cal community organizations.

“I am thrilled to welcome Raquel to the 
team,” said Jackie Winters. “I have known 
Raquel for a long time and have always re-
spected her talent and deep understanding 
of local issues here in Salem. Raquel has an 
outstanding reputation and I am particularly 
excited to put her experience and knowledge 
to work as we create a direct channel of com-
munication with those whose opinions I val-
ue the most - my constituents.”

After chairing Salem’s first million-dollar 
United Way campaign, Jackie Winters hasn’t 
stopped giving back to the community and 

has focused on her constituents since first 
being elected as State Senator for District 
10 in 2002. Most recently, Jackie Winters 
helped secure funding for the Marion County 
Sobering Center and Salem Youth Shelter in 
the 2018 Legislative Session.

Moore-Green will largely be focused on 
grassroots mobilization, overall strategy and 
communications for the Friends of Jackie 
Winters Campaign.

“I am excited to work alongside such a 
highly respected and capable member of the 
Oregon State Senate. Jackie’s ability to shape 
positive outcomes and influence legislation 
for her constituents is truly unparalleled.  
Jackie’s passion for the community in which 
she serves is contagious and her strong rela-
tionships among her colleagues in the build-
ing, regardless of party, is exactly what we 
need in this unique political environment,” 
said Moore-Green.

Senator Jackie Winters and her Campaign 
Team Welcomes Raquel Moore-Green

For more information of Senator Jackie Winters, please visit her website: www.jackiewinters.com
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One, if by land, and two, if by sea

STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
I handle all my own listings!

standy@cboregon.com

Tues-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem

(503) 364-8707

The Buyers are Coming! List with Me!

(TUALTIN, Ore.) — Today, Rep. Knute 
Buehler sent a formal letter to Governor 
Brown’s campign renewing his challenge 
for the Governor to join him for 10 debates 
– two in each of Oregon’s five Congressional 
Districts – between July 1 and October 21.

“My hope is that each joint appearance 
would create the opportunity for Oregonians 
to hear from us, compare our records, and 
ideas and visions for Oregon’s future,” said 
Buehler. “I would like Oregonians, regard-
less of who they are, where they live, or how 
they vote, as well as impartial journalists, to 
have the opportunity to ask us questions.”

Buehler proposed both campaigns accept 
the invitation of the Oregon Newspaper Pub-
lishers Association to appear at their annual 
conference on Friday, July 20, in Central Or-
egon. He also suggested each campaign call 
upon a representative to handle the sched-
uling of events and introduced former state 
representative John Davis as his campaign’s 
contact.

Buehler had called on Brown to join him 
for 10 debates during his primary election 
night speech on May 15. The Buehler cam-
paign has not yet heard from Brown on this 
request.

Buehler called for Brown to join him in 10 debates after 
his successful primary election campaign on May 15

Congratulations on your nomination. With the primary behind us, I’d like to formally 
propose we meet for ten debates, forums, or joint appearances – two in each of Or-
egon’s five Congressional Districts – between July 1 and October 21. I use the terms 
“debate”, “forum” and “joint appearance” interchangeably because in the end, I be-
lieve the exact terminology for the event is far less important than the substance of 
what we each share at each appearance.

I am flexible about the hosts and locations of the events. My hope is that each joint ap-
pearance would create the opportunity for Oregonians to hear from us, compare our 
records, and ideas and visions for Oregon’s future. I would like Oregonians, regardless 
of who they are, where they live, or how they vote, as well as impartial journalists, 
to have the opportunity to ask us questions. I would like to limit the role of activist 
organizations, regardless of their issues or ideology, in planning, hosting and ques-
tioning candidates. I am also open to having some appearances include minor party 
candidates.

To get things started, I would like to propose that we both accept the invitation of the 
Oregon Newspaper Publishers Association to appear at their annual conference on 
Friday, July 20, in Central Oregon.

Because of the many details that need to be addressed, along with many invitations 
we’re both receiving, I’d recommend that we both appoint representatives from our 
campaigns to hammer out the details of the events. I have asked former State Rep-
resentative John Davis to represent my campaign. He can be reached directly at 
503.349.7028. He is standing by to go to work to create these important opportunities 
for Oregonians to hear from both of us.

Sincerely,
Knute Buehler

May 30, 2018

Honorable Governor Kate Brown
PO Box 8069
Portland, OR 97207

Dear Governor Brown,

Buehler Renews 
Challenge to Brown to 

Join in 10 Debates
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RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll

+

Facilities that use commercial foodservice equipment consume 3 to 5 
times more energy per square foot than other commercial buildings. 
Upgrading to ENERGY STAR® gas or electric equipment can help 
you cut energy costs and reduce maintenance without sacrificing 
features, quality or style.

Energy Trust of Oregon will work with you every step of the way. 
And our cash incentives can reduce your upfront costs to make 
upgrades more affordable.

SAVE ENERGY. BRING US IN. 
Visit www.energytrust.org/BringUsIn or call 1.866.605.1676. 

Serving customers of Portland General Electric,  
Pacific Power, NW Natural, Cascade Natural Gas and Avista.

WANT TO ADD ENERGY 
SAVINGS TO THE MENU? 
BRING US IN

FOR FOODSERVICE 
EQUIPMENT.

(EUGENE, Ore.) — SELCO Community Credit Union is kicking off its new and unique pro-
gram, which is designed to both encourage its members to save and to support K-12 schools in 
Oregon. For each SELCO member who opens a new Share Certificate account — similar to CDs 
at banks — SELCO will donate a $35 school supply gift card to a K-12 school of that member’s 
choosing in any of the 26 Oregon counties SELCO serves.

The program will be offered from June 1 through Sept. 30. SELCO’s goal is to generate thou-
sands of dollars for Oregon schools to buy much-needed school supplies for the 2018-19 aca-
demic year.

“We want to encourage our members to consider certificates, a savings vehicle with a guar-
anteed return and higher interest rates than traditional savings accounts,” said Laura Illig, 
SELCO’s Vice President of Marketing. “But we want to do it in a thoughtful way that sup-
ports SELCO’s mission of investing in the Oregon communities that we call home. SELCO was 
founded by teachers, and we believe that education is the backbone of Oregon’s future.”

To qualify, the certificate must be a new account with $1,000 minimum initial deposit. Any 
kind of certificate counts, with terms from six months to seven years.

When a member opens the account, they’ll receive an email to capture their school selection. 
At the end of the campaign, SELCO will tally and deliver gift cards to each of the schools.

The “Back to School” program is part of an overall effort by SELCO to encourage savings and 
to continually improve the financial health of its members. About 40 percent of adults said that 
if faced with a $400 unexpected expense, they would either not be able to pay it or would do 
so by selling something or borrowing money, according to the Federal Reserve's Report on the 
Economic Well-Being of U.S. Households in 2017. 

Certificates typically offer higher interest rates over fixed terms than conventional savings 
accounts. The longer the term, generally the higher the rate.

To learn more about SELCO Community Credit Union’s Share Certificates, or to view up-to-
date rates, visit www.selco.org/certificates

About SELCO Community Credit Union: Founded more than 80 years ago by a group of fiscally 
minded teachers, Eugene-based SELCO Community Credit Union now serves more than 133,000 
members as the third-largest Oregon-based credit union. A not-for- profit, federally insured, mem-
ber-driven financial cooperative with more than $1.5 billion in assets, SELCO is able to provide 
its member-owners with exceptional rates and low fees on a full range of financial products and 
services, including banking, mortgages, personal and business loans, investments, and insurance. 
Membership is open to anyone who lives or works in the 26 Oregon counties SELCO serves. For 
more information, or to become a member today, stop by one of SELCO’s 15 branches, call 800-
445- 4483, or visit selco.org

For each new share certificate opened 
this summer, SELCO will donate a $35 
school supply gift card to an Oregon 

K-12 school of the member’s choosing

Selco Community Credit 
Union To Help Provide 
Much-Needed School 

Supplies Across Oregon
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

Many of you have heard of the recent efforts by McKay High School senior Raul Marquez to 
purchase a house through United Way and convert it into a teen homeless shelter. 

The Salem Chapter of NAWIC (National Association of Women In Construction) is leading 
the charge to make needed repairs and upgrades before the shelter opens this summer. Rich 
Duncan Construction plans to be a leading force in this project.

NAWIC is looking for volunteer labor, materials, and cash donations to help with the repairs 
and cover operational expenses. The proposed work includes residing the house, new flooring, 
painting the inside and outside, and heating and plumbing upgrades.

The house is approximately 3400 square feet and has six bedrooms and four bathrooms. It 
will house up to ten teens in crisis (ages 11-17) at a time with the expectation of serving approxi-
mately 100 youth annually. Community Action Agency will oversee operation of the shelter. 

The Taylor House will offer drug & alcohol counseling, mental health services, life & job skills 
training, community service learning projects, family reunification, as well as direct connec-
tions to education, medical services, and housing options. 

Another Community Project By RDC

NAWIC and RDC 
Team Up to Lead 
Construction At 

Taylor House

All donations to this project are tax deductible. Donations can be made online 
here, or checks can be written to United Way of the Mid-Willamette Valley and 
mailed to 455 Bliler Ave NE, Salem, OR 97301.

For a list of materials needed, or to volunteer or inquire about making a mate-
rial donation, please contact Dawn Killough at Rich Duncan Construction at 
503-390-4999 or dawn@richduncanconstruction.com.

How To Help

Truck Driver Registrations Flow 
In for Oregon’s Annual Truck 

Driving Championships

(PORTLAND Ore.) - Oregon Trucking As-
sociations (OTA) will be holding its annual 
Truck Driving Championships (TDC) on 
June 16, this year at Old Dominion’s new 
facility in north Portland. Over 80 drivers 
competed last year, and OTA is expecting an 
even larger, more diverse field of competi-
tors this year as female and minority drivers 
begin to represent a significant portion of 
the industry. All TDC drivers are prime ex-
amples of what OTA and Oregon’s trucking 
industry stand for – skills, knowledge and a 
commitment to safety on the road and in the 
workplace.

All competing drivers must be accident-
free for one year prior to the event, and 
many drivers study and practice specific 
techniques months in advance. At the event 
itself, competitors are required to complete a 
written knowledge exam, a pre-trip inspec-
tion, and actual driving on a course set up by 
expert TDC volunteers based on one of nine 
trucking classifications. “You had to be ex-
actly on mark and it was very difficult, but 
absolutely a terrific experience,” noted Holly 
Hasselbom with Organically Grown Com-
pany, a female driver from last year’s TDC.

While the trucking industry has improved 

its efforts in recruiting minorities into the 
workforce, there is still a lack of female rep-
resentation when it comes to drivers. There 
has, however, been a push to recruit more 
female drivers. Truck manufacturers have 
even adjusted their vehicles to make them 
more comfortable and flexible for drivers of 
all sizes. Still, women only make up seven 
percent of the truck driving population. Will 
this year’s Oregon Truck Driving Champion-
ships see the first female grand champion? 

TDC is family-friendly and is free for spec-
tators. Food, beverages, raffle opportunities, 
and other activities for children, such as a 
coloring contest, will be available through-
out the day. OTA will announce winners of 
each trucking class after the competition, 
including the Grand Champion who will go 
on to represent Oregon at National TDC in 
Columbus, OH on August 15-18, organized 
by American Trucking Associations.

Members of the media are invited to ex-
perience what it means to be a truck driver, 
up close and personal. Sit in a big rig and/
or ride through the course with one of our 
drivers! Spots are limited, so please RSVP to 
Vilija: vilija@ortrucking.org, 503.513.0005.

Media, Public Invited to Attend the Competition on 
June 16th at Old Dominion Freight’s Portland Facility

About Oregon Trucking Associations, Inc.: Oregon Trucking Associations, Inc. (OTA) is a non-
profit trade organization for the trucking industry in Oregon and is based out of the Portland 
metro area. OTA members consist of truck operating companies and affiliated partners. The 
goal is to help these businesses succeed by advocating, educating, and promoting a positive in-
dustry image. Sub groups within OTA focus on safety & compliance, technology & maintenance, 
and government affairs.
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The closing of South Salem Cycleworks 
marks the end of a 28-year era to promote 
bicycling, outdoor activities, pedestrian and 
bicyclist rights and environmental protec-
tion.

At the end of May, owner Michael Wolfe is 
closing the shop, which has offered bicycles, 
trailers, bike parts, accessories and clothes 
for sale and cross-country skis and snow-
shoes for rent.

It’s his turn to take the adventures he was 
always gifting to his customers.

“I loved people coming from out of state 
and giving them directions to ride McKen-
zie Pass or Columbia Gorge or Crater Lake,” 
Wolfe said. “It was absolutely wonderful to 
have that experience—to give people a bike 
and say ‘Don’t drive, you will miss every-
thing.’”

Those same people would return to the 
shop and tell Wolfe of their adventures—
thanking him for his directions and recom-
mendations.

“I’ve been sitting here for 28 years listening 
to people tell tales of their travels; it’s time 
for me to travel and tell tales afterwards,” he 
said.

Not only is running a bike shop a six- or 
seven-day a week job, but Wolfe spent last 

summer recovering from non-Hodgkin’s 
lymphoma. It was his second go-round with 
cancer.

“It wasn’t supposed to be cured,” he said. 
“If I want to get out and do things, I need to 
get out now.”

He plans to bicycle tour the Canadian Gulf 
Islands—on his bucket list for decades. What 
he leaves behind is an impressive list of how 
to run a green business devoted to treading 
lightly on the earth.

Wolfe made sustainability a priority in ev-
erything from the way he ran his shop to his 
personal lifestyle to his professional dedi-
cation to promote bicyclist and pedestrian 
rights.

South Salem Cycleworks did not have 
dumpster service its entire time in busi-
ness. An extensive recycling program and a 
creative reuse system meant that Wolfe only 
took a small amount of garbage to the trans-
fer station once or twice a year.

Even hard-to-recycle items were saved at 
South Salem Cycleworks.

Take inner tubes, for example. There isn’t a 
consistent recycling market for inner tubes, 
and even though small leaks can be fixed, 
most bike shops just replace the entire inner 
tube for   a new one. But South Salem Cycle-

works fixed inner tubes to reuse them, saved 
other broken inner tubes in boxes for future 
recycling and encouraged people to upcycle 
tubes as strapping material or bungee cords. 

The new months-old restrictions on re-
cycling that came about due to regulations 
from China made it hard for Wolfe to recycle 
as much as he had in the past, but his shop’s 
impact was still impressively small.

Wolfe made it a priority to fix old bikes. 
“We refurbished old bikes using as many 

used components as possible to make an 
affordable, safe and reliable means of trans-
portation for those unable or uninterested in 
investing in a new bike,” said Wolfe. “This 
saves our natural resources used in the pro-
duction of new bikes, the energy cost of de-
livering them and the maintenance of pave-
ment in supplying them.”

Employees at the shop promoted a healthy, 
eco-friendly lifestyle by living it themselves. 
Wolfe and most of his employees biked or 
walked to work regularly. They participated 
in the statewide Bicycle Commute Challenge 
sponsored by the Bicycle Transportation Al-
liance. Wolfe served on the Oregon Bicycle 
and Pedestrian Advisory Committee to the 
Department of Transportation for twelve 
years. A Life Member of the League of Amer-

ican Bicyclists, he has served as president, 
vice-president and editor for the local Salem 
Bicycle Club.

South Salem Cycleworks was EarthWISE 
certified in 2014 and earned the 2015 Mid- 
Willamette Valley Green Awards as Busi-
ness Recycler of the Year. The EarthWISE 
program is a free business environmen-
tal assistance program of Marion County. 
EarthWISE staff helps businesses recycle, 
save energy, reduce waste and much more. 
To earn certification, a business meets cri-
teria in six areas. There are more than 170 
EarthWISE businesses and organizations in 
Marion County.

Even though the physical shop will be 
closed, some items will continue to be avail-
able via the shop’s gallery on the Website 
sscycleworks.com. Before the shop closes, 
some of the inventory, including some refur-
bished bikes, will be sold at 25 percent to 50 
percent off. Some used bikes that have not 
been refurbished are selling for as little as 
$100.

For more information about the EarthWISE 
program, visit www.mcEarthWISE.net or call 
Alan Pennington at 503-365-3188.

South Salem Cycleworks Soon to Take Its’ Final Ride
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The Marion County Fair is full STEAM 
ahead July 12 to 15, 2018, at the Oregon 
State Fairgrounds.

Marion County Fair is a celebration of all 
things Marion County, including the 175 th 
birthday of Marion County! We’re giving a 
nod to the milestone of 175 years of service – 
a pretty incredible fact considering the state 
was just a territory back then.

The number one attraction at the fair is 
still the animals. The barns will be bursting 
with youth animal projects from rabbits and 
chickens to swine, goats, sheep, beef, and 
dairy – and everything in between.

In addition to the 700 youth that enter 
their creations, livestock projects, and more, 
the public competitions continue to grow. 
You don’t have to be in 4-H or FFA to show 
your stuff at the fair. The coloring contest is 
still a popular way to put your artwork on 
display and earn a free entry to the fair. It’s 
not the same old jar of jam that wins the blue 
ribbon! Marionberry Cheesecake? What rec-
ipe are you famous for? Earn bragging rights 
and show your ribbon – enter it in the fair! 
The full list of classes and departments is 
available on the fair website at www.mari-
oncountyfair.net.

Heidi DeCoster, Fair Board member and 
superintendent of the hobbies department, 
is bringing back the Lego LIVE tournament 
on Sunday this year. The tournament fea-
tures different age groups in a live timed 
contest with judges and great prizes. Lego 
builds can also be entered and displayed at 
the fair, which is a great way for kids to show 
off creations made at home.

The Marion County Fair Board is always 
seeking new attractions and fun things 

for fairgoers to do at the fair. One goal is 
to make the fair not only fun, but also the 
county’s biggest classroom. Attendees can 
learn all about animals and agriculture with 
displays and presentations by members of 
Marion County 4- H and FFA. All the tradi-
tional farm critters will be there with min-
iature cattle, llamas, and pygmy goats with 
their own competitions. The petting zoo is 
popular for kids of all ages to get their hands 
on adorable critters. Barnyard Adventures 
provides hands on exploration into digging 
potatoes, milking cows, and more.

STEAM returns to the fair thanks to spon-
sors like the Marion County Farm Bureau 
and Country Financial. The STEAM Lab is a 
live build where kids and adults can get their 
hands on and experiment. Five amazing labs 
are offered on Friday and Saturday of the 
fair including: dirt babies, DIY 3D glasses 
with Google Cardboard, ferris wheel chal-
lenge, fireworks salt painting, and back by 

popular request the water balloon launch!
In addition to the STEAM labs and hands 

on activities, you can join in the learning fun 
and win prizes too! The STEAM Game is 
treasure hunt, trivia, and drawings for prizes 
all wrapped into one. Grab a game card and 
find six answers to questions located all over 
the fair. Completed game cards can be en-
tered for a chance at dozens of great prizes.

Art Jam returns with booths full of amaz-
ing creations and activities such as Raku 
ware. You’ll find STEAM answers there too.   

Racing fans will love the All Alaskan Rac-

ing Pigs that are returning for another lap 
around the track! Fly ball dogs’ competition 
features hundreds of amped up super racers 
in action packed fun. Plus, you can see race 
cars and more at the car show on Sunday.

The fair offers something for everyone! 
Thursday is Honor Day, starting the day 

with great deals for veterans, active duty ser-
vice personnel, and seniors. A tribute to vet-

erans takes main stage and makes for a great 
first day at the fair. Stop by the Real Heroes 
area to learn about fire, police, and military 
services. We’re also hosting a Pioneer Party 
to celebrate Marion County’s founding 175 
years ago.

Friday is an AWESOME day. Any kiddos 
wearing Awesome 3000 shirts from the 
Salem-Keizer Education Foundation Awe-
some 3000 race get in free! Carnival rides, 
inflatables, and more will keep you busy all 
day and ready to hear Steve Augeri former 
lead singer from Journey LIVE on stage.

Agriculture Day is every day at the fair 
but especially Saturday! Rodeo fans – Wild 
West Events is back – with their action 
packed rough stock challenge on Saturday 
night, followed by Easton Corbin live on the 
main stage.

Family Fun Day is Sunday – Star Wars, 
superheroes and Disney princesses. Free 
books and the Home Depot kids build are 
all FREE Sunday activities. Marion County 
Teen Idol and Talent Show takes center 
stage with specials and discounts to make it 
a great day for the family.

Funtastic Shows carnival offers presale 
discount wristbands online now and Madjek 
Inflatables Kid Zone is always popular, as 
are the amazing food booths and great shop-
ping throughout the commercial exhibit ar-
eas.

The Marion County Fair is July 12 –15 in 
Salem at the Oregon State Fairgrounds. 
Check out the website for details at www.
marioncountyfair.net and follow us on 
Facebook (@MarionCountyFair) for up-
dates and fun contests.

Marion County Fair Full STEAM Ahead
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(SALEM, Ore.) — A new hot sauce is pop-
ping up on grocery store shelves and tacos 
all over Salem, Ore., and it aims to please 
those who like it spicy -- and those who like 
it not quite as spicy! With the tagline “heat 
you can handle,” Hoss Soss LLC has created 
a new line of hot sauces that give addictive 
global flavors top priority. “We’re excited 
to bring truly flavorful, unique hot sauces 
to the table in Salem and Portland,” said 
co-founder and chef Matt Kuerbis, former 
Executive Chef of Le Cordon Bleu College of 
Culinary Arts in Portland, Ore. Kuerbis and 
his partner, Catharine Sutherland, began 
making Hoss Soss in their ODA-certified 
home kitchen in NE Salem in August 2016. 

“We like to add some heat to our meals, but 
we kept buying hot sauces that were way too 
hot for our tastes. We decided to make our 
own sauces that pack a lot of flavor and a 
bit of heat, so you can really pour them on 
without burning your face off!” Hoss Soss 
launched its brand with two flagship flavors: 
Bi-bim (“bee-bim”) and Guajillo (“gwa-
heeyo”). Inspired by the traditional Korean 
dish bibimbap, Bi-bim features the rich fla-
vors of toasted sesame oil, tamari soy sauce, 
lime juice and a blend of red chili peppers. 
Guajillo takes its sweet and smoky essence 
from a host of tomatoes and roasted onions 
paired with guajillo, jalapeno and cayenne 
peppers. Both sauces are gluten-free, 

preservative-free and come in a 6-oz. glass 
bottle. The team is now putting the final 
touches on a tropical flavor for summer: 
New Mexico Mango. “The name says it all,” 
said Sutherland. “If you like the deep, earthy 
heat of New Mexico chiles and the sweetness 
of a juicy ripe mango, you’ll love this sauce 
as much as we do!” Salem foodies can find 
Hoss Soss at Roth’s Fresh Markets, E.Z. Or-
chards Farm Market, Fitts Seafoods, and the 
Salem Saturday Market. Hoss Soss is also 
available at all Market of Choice locations 
a r o u n d Oregon and in 
Portland at World Foods, 

Sheridan Fruit Co., Savory Spice Shop, and 
the Beaverton Farmers Market. For a com-
plete list of retailers, visit www.hosssoss.
com/findsoss.

About Hoss Soss LLC: Our mantra at Hoss 
Soss is “heat you can handle.” We create sauc-
es that are focused on flavor first and heat sec-
ond, keeping heat levels low so more people 
can enjoy the delicious taste of hot sauce (and 
the meals they pour it on) without too much 
burn. We love traveling the world and bring-
ing our favorite food memories to life at home 
in Oregon. Hoss Soss donates 1% of profits to 
the Willamette Human Society to help ani-
mals in our community find their way to a 
good home.

Hoss Soss Spices Up Salem’s Culinary Scene

New Local Hot Sauce 
Company Launches 

Flagship Flavors

June 2
YMCA Inspiration Dance Company: 
Spring Recital "Earth Suite"
Audience members will take a virtual 
trip around the world as our dances 
highlight both the diverse cultures of 
the world’s people and the geography 
and climates of our precious home 
planet.
When: 7 p.m. Wednesday, June 20.
Doors and box office open at 6:15 p.m.
Cost: $11

June 3
An Evening with Jackie Evancho
Since she first dazzled American televi-
sion audiences at the age of 10 – gain-
ing global recognition with her stun-
ning debut on NBC’s America’s Got 
Talent – Jackie Evancho has released 
a string of platinum and gold albums, 
with sales of over 2.5 million in the 
US. Along the way, she has also made 
history – the youngest solo platinum 
artist … the youngest Top 5 debut artist 
ever in the U.K. … the youngest person 
to give solo concert at Lincoln Center 
… the highest-ranking debut artist of 
2010. All six of Jackie’s albums have hit 
No. 1 on the Billboard Classical chart.
When: 7:30 p.m. Sunday, June 3
Cost: $35 to $75

June 5
Valley Dance Academy: Dancing Off 
The Page
Dance recital featuring Valley Dance 
Academy.
When: 6 p.m. Tuesday, June 5
Cost: $15

June 9
American Ballet Academy: A Mid-
summer Night's Dream
300 students of American Ballet Acad-
emy perform and children’s rendition 
of Shakespeare’s A Midsummer Night’s 
Dream. With boundless energy, beauti-
ful music, and talented dancers there is 
something to delight all audience mem-
bers! All profits donated to Taylor’s 
House, Salem’s new shelter for home-
less youth.
When: 7 p.m. Saturday, June 9, and 2:30 
p.m. Sunday, June 10 p.m. Wednesday, 
June 20.
Cost: $14/$17 In advance; $16/$19 Day of 
Show

June 13
Brian Culbertson: Colors of Love 
Tour
Brian Culbertson is an award-winning 
multi-instrumentalist, songwriter and 
producer known for his distinct brand 
of genre-crossing contemporary jazz, 
R&B and funk.
When: 7:30 p.m. Wednesday, June 13
Cost: $27.50 to $49.50

June 16
Premiere Academy of Performing 
Arts: Spring Recital
This year’s recital will be opening up 
with “Sounds of the Street” continuing 
into “The Storm” and concluding this 
fun event with “Harry Potter.”
When: 12:30 p.m. Saturday, June 16
Cost: $12 

June 16
Premiere Academy of Performing 
Arts: Firebird
Based on a Russian folk tale, this clas-
sic story tells of good versus evil and 
how love always conquers all. With 
beautiful princesses, an evil queen, and 
the magical firebird herself, this will be 
a must-see ballet.
When: 7 p.m. Wednesday, June 20.
Doors and box office open at 6:15 p.m.
Cost: $12

June 20
Wednesday Film Series features 
“The Adventures of Robin Hood”
When Prince John and the Norman 
Lords begin oppressing the Saxon 
masses in King Richard's absence, a 
Saxon lord fights back as the outlaw 
leader of a rebel guerrilla army. (1938; 
PG; 1 hour, 42 minutes; Action, Adven-
ture, Romance)
When: 7 p.m. Wednesday, June 20.
Doors and box office open at 6:15 p.m.
Cost: $6

June 22
Tippy Toes Dance: Swanilda
Swanilda discovers the dark secret of 
Dr. Coppelius’ doll shop and his most 
prized possessions. This show features 
performances from all levels of Tippy 
Toe’s students in a cohesive and thrill-
ing tale. Come and see if the bonds of 
family and friendship are enough to 
break Dr. Coppelius’ evil spell!

When: 7 .m. Friday, June 22 and 2 p.m. Sat-
urday, June 23 p.m. Wednesday, June 20.
Cost: $15

Where: Elsinore Theatre, 170 High St. SE

Tickets: Purchase tickets online at the Elsinore Theatre website, in 
person at the theatre box office or at any TicketsWest location. Service 
fees may apply.

Information: 503-375-3574 or go to www.elsinoretheatre.com

Join us in JuneJune Calendar of Events
This June, the Elsinore Theatre features contemporary jazz with 

Brian Culbertson, an evening with Jackie Evancho, a classic 
movie plus a diverse selection of local dance

An Evening with Jackie Evancho, JUNE 3      Photo Courtesy of the Elsinore Theatre

Brian Culbertson: Colors of Love Tour, JUNE 13, 2018      Photo Courtesy of the Elsinore Theatre
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Downtown Salem

Weekend
Breakfast
and Lunch
380 HIGH ST NE,
EQUITABLE CENTER PLAZA

Mon - Thurs, 
9am-7pm

Fri and Sat. 
9am-8pm
Sundays 
9am-5pm

(503) 393-2087 | birdiesbistro.com

Ciao a tutti;
In the last article I wrote 

about some special to-
matoes; the Pachinos. I 
made a big deal out of 
them because they de-
served it. Now I am going 
to write about something 
not too far from the to-
mato subject....except 
this time I want to talk 
about what I read on a to-
mato can and a descrip-
tion of its contents. The 

label says many good things about San Mar-
zano tomatoes and its origin. This Company 

writes on the label, in the Italian version, 
that after a careful selection of seeds and 
their provenance, it is proud to present “au-
thentic tomatoes like Italian pear shape” to 
its consumers.. The English version goes like 
this: it still tells us many great things about 
the San Marzano tomato, but now because 
of the high costs of labor, TRUE San Marza-
nos are no longer available, with rare excep-
tions. That is why they are using “authentic 
like pear shape tomatoes.”

Please, don’t tell farmers in South Italy 
that they are not cultivating San Marzano, 
but some “LIKE” tomatoes! I have a little 
problem with the “authentic and like” Obvi-
ously, if it is authentic, it is not like!

All this thinking about “true”ingredients is 
making me think of the article I read in the 
Wall Street Journal about cheeses and their 
“names”. Many countries in Europe, have 
been and are getting to be more protective of 
their own markets under the EU agreement 
and Italy is one of them. Balsamic vinegar, 
wines, oils and even pizza have their protect-
ed seals of authenticity just like champagne 
in France. Now that will create some issues 
with cheese made in the USA and exported 
to the EU or a number of countries with 
trade relationships with the EU that retain 
names that are too close to the original that 
is made overseas. And, not only in Europe, 
but within the EU.

Let’s say you make cheese for export here 
with the name Feta.....well, think again. As a 
matter of fact, think up a new name because 
Feta belongs to Greece. You can imagine 
the problems that these rules are creating 
for the cheese producers, since there aren’t 
too many cheeses that originated here in the 
States. I have always called the Swiss cheese 
here in the States the Holey Cheese. I was 
more correct than I thought. The ones af-
fected by these rules are not only USA, but 
Mexico, China, Japan, and they are all trying 
to negotiate treaties with the EU.

I guess some restaurants eventually don’t 
have to worry about re-writing the menu 
because of the name change of the cheeses 

they use. Last night we ate at Olamaie res-
taurant in Austin Texas. In the whole menu, 
there was just one dish with fresh cheese. As 
matter of fact, they just described it as fresh 
cheese. No specific name to it.

This restaurant had very unusual dishes. I 
have lived in the South before, but the menu 
here is very different: I have seen the ingre-
dient “benne” more than once on this menu, 
so I had look that up. Mystery is solved: ben-
ne = sesame seeds.

The other new item on the menu was 
boiled peanuts: buttermilk, burnt benne 
and honey mustard. Boiled peanuts? Yes. 
The boiling of the peanuts started in Africa 
centuries ago and South Carolina adopted 
the custom. This happened in 1864 when a 
Union soldier, W.H.Sheldon was captured. 
When he was able to escape he was given by 
some African-Americans some boiled pea-
nuts, which was a favorite way to cook them 
when they were too green to bake. 

The popularity of the boiled peanut stayed 
pretty much in the Carolinas.

Then, in 1903 its popularity expanded to 
Georgia and later to Florida and more states 
up until 2006, when the state legislature of 
South Carolina declared the boiled peanut “ 
The official snack food”

Big progress for a little nut!

Until next time keep on cooking! Lullu.

“LIKE” Tomatoes; If it is Authentic, it is Not Like

LULLU TRUITT
SBJ FOOD

EDITOR

503.485.2222  WVBK.COM
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Connections365 has joined 13 social service 
providers in Oregon to launch Foster Plus; a 
campaign designed to certify more foster 
parents to work with at-risk youth. Funded 
by a grant from the Oregon Department of 
Human Services (DHS), the campaign ex-
pects to create 150 new therapeutic foster 
beds over the next three years. Oregon cur-
rently has around 7,500 children in its foster 
care system.

Connections365 provides therapeutic fos-
ter care, mentoring, residential services 
and mental health counseling to youth and 
families in Oregon. The non-profit joined the 

campaign to ensure that children who have 
experienced trauma or disruption in their 
lives can more easily find a therapeutic foster 
home.

“When we heard about this unique oppor-
tunity we knew we had to get involved,” said 
Debby Lute, Executive Director of Connec-
tions365. “Partnering with other organiza-
tions will allow us to combine our resources 
and more effectively serve our community’s 
at-risk youth.” 

To learn more, visit Fosterplus.org or con-
tact Ryan Imondi at rimondi@boysandgirl-
said.org or (503) 542-2321.

Connections365 Joins A Statewide 
Campaign To Fight Foster Care Crisis:

Connections365 is a non-profit youth services agency that has been in operation since 1989. The 
non-profit changed its name from CCPC to Connections365 in 2018. Based out of Salem, Oregon, 
Connections365 provides services to youth through four programs: therapeutic foster care, men-
toring, residential services and mental health counseling. The organization provides youth pro-
grams including case management, counseling, and skill building. Connections365 is committed 
to community integration, partnering with families, schools, caseworkers, churches, and other 
community members and agencies.

The Foster Plus Campaign Consolidates Foster 
Care Programs To Find Homes For At-Risk Youth

24th Annual
Prohibition Casino Night

Games
Prizes

Bar hosted by archive
live music

hors d’oeuvres

Presented by archive coffee and bar

At Salem’s Historic Grand Ballroom
Saturday, November 10th at 6pm

Speakeasy experience for VIP Guests

Information & Tickets: pclpartnership.org/casino

Partnerships in 
Community Living’s

21 & UP

The Salem Area Chamber of Commerce has had a busy few months. Thank you 
to our incredible members and the Salem community for your continued sup-
port.

Membership Event : The business community is growing, and the Chamber has been 
helping businesses and people innovate, grow and make the Salem area a great place to live 
since 1884. To continue this mission, the Chamber hosted a first- of-its-kind Membership 
Event on April 17-19 and increased membership by 17%, with over 188 new members. During 
the event, the Chamber was full of brightly colored tables outlining each competing team, cow-
bells ringing and joyful shouts as a new member joined the Chamber network. The excitement 
throughout the week for the Chamber and for Salem was palpable. Thank you to our amazing 
volunteers!

Thank you to Roth’s Fresh Markets and Rich Duncan Construction for sponsoring an incred-
ible welcome event for our new members at Barnwood Naturals.

Forum Speaker Series: The 2017-18 Forum Speaker Series wrapped up with guest speak-
er, Mark Hatfield Jr., assistant aviation director and chief security officer of the Miami Inter-
national Airport. Mark spoke about growing up in Salem in a famous family and the moments 
in his life that got him to where he is today.

Thank you to all Forum sponsors through the year: Express Employment Professionals, Kai-
ser Permanente, KeyBank, Saalfeld Griggs, Maps, Huggins Insurance, Summit Wealth Man-
agement, Fitzpatrick Painting, ATRIO Health Plans, and Allied Video Productions for AV & 
Technology.

Commercial Air Service: On June 11, join community leaders in a discussion with Jack 
Penning, managing partner at Volaire Aviation and a national expert in community air service 
recruitment, who will speak to the viability of reconvening this critical service to Salem’s Mc-
Nary Field. Penning will speak at a forum hosted by the Salem Area Chamber of Commerce, 
Salem City Club, SEDCOR and Travel Salem. The event begins at noon on Monday, June 11 at 
the Salem Convention Center. The cost of the lunch is $20, and pre-registration is required. Go 
to salemchamber.org for more information.

503 Magazine: The Summer edition of the 503 Magazine is here with incoming Board Pres-
ident, T.J. Sullivan on the cover. Interested in advertising in this influential publication? Con-
tact Jerry Stevens with Mt. Angel Publishing at 503-845-9499 or jerry.s@mtangelpub.com. 
Want to know more about membership at the Salem Area Chamber of Commerce? Check out 
salemchamber.org. We are your business and community advocate.

Want to know more about membership at the Salem Area Chamber of Commerce? Check 
out salemchamber.org. We are your business and community advocate.      
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“We purchase our green chemicals in bulk,” 
McLaughlin said. “They come in one-gallon 
containers and we hook them up to a dilution 
system. We get from 100 gallons to 350 gal-
lons of cleaner from that one gallon.” In addi-
tion to the cleaning supplies, the 25 ABC em-
ployees don’t miss an opportunity to go green. 
When they are choosing from the nine available 
vehicles for their job, they pick the smallest—
meaning that a large truck isn’t taken to a small 
job with little equipment. Owner Todd Londin 
also has educated his staff members to recycle 
everything they can from homes and business-
es. For major jobs, ABC Cleaning will separate 
materials into recycling, reuse and donate-to-
charity piles. “We just have the mindset of not 

putting it in the dumpster if it can be recycled, 
reused or donated,” Londin said. “Why would 
we throw this stuff out? Why wouldn’t we do 
something useful with it?”  If that’s not enough, 
ABC Windows makes sure deposit cans and 
bottles aren’t trashed and the money collect-
ed goes to a good cause. They collect deposit 
cans and bottles from clients and donate those 
dimes to the Boys and Girls Club of Salem, 
Marion and Polk Counties. Garten runs custo-
dial operations in the Salem, Albany, Aurora, 
Dallas, Corvallis, McMinnville, Woodburn, 
Silverton and Eugene areas. The 12 Garten cus-
todial crews make it a point to use a minimal 
amount of chemicals, most of which come in 
pre-measured concentrated recyclable packets 
and all of which are Green Seal- certified. The 
pre-measured packets mean that custodial staff 
can mix the concentrated chemicals on-site 

instead of transporting gallons of chemicals, 
which take up space and are heavy. In fact, the 
package of 132 chemical-packs takes up the 
same space as a one-gallon jug. “For every case 
that we have of floor cleaner packets now, we 
replaced probably 48 cases of floor cleaner,” 
said Stacie Braun, Garten’s custodial services 
manager. “I just don’t have the room to store 
that much cleaner.” The pre-measured packets 
also save on the purchase and disposal of what 
would be thousands of gallon jugs in a year. But 
Garten also chooses the right tool in order to 
keep chemical use to a minimum. Long-handle 
toilet scrubbers, which are more ergonomic, 
allow custodial workers to eliminate some of 
the chemical use. Plus, when scrubbing toilets 

at an event all day, the long-handle ones really 
protect workers’ backs, said Braun. In addi-
tion to using towels and rags instead of paper 
products for cleaning, Garten washes the loads 
in energy-efficient facilities on the lowest tem-
perature possible to still get the laundry clean. 
With about 130 customers, the laundry loads 
can add up. And so can the plastic bags that 
typically hold the laundry. “It used to be every 
day we used to have hundreds and hundreds of 
bags filled with rags,” Braun said. “But now we 
put rags in 10-gallon garbage cans—a white one 
for clean laundry and a gray one for dirty laun-
dry.” Scheduling cleanings also has become an 
exercise in minimizing environmental impact. 
By strategically scheduling their crews, man-
agers try to minimize car trips and number of 
miles traveled. 

Green
From Page 5

Reich Brothers expects to re-purpose the facility for light manufacturing or distribution, in an 
effort to generate jobs and stimulate the local economy. “We are committed to preserving the 
integrity and infrastructure of the site, and will invest heavily in certain improvements to make 
the building suitable for another tenant”, said Alex Reich, Co-Director of Business Develop-
ment & Acquisitions at Reich Brothers. “We know that several jobs were lost when this facility 
closed, and we look forward to hopefully bringing in a new business that can utilize the facility 
for its utmost potential”

Panasonic
From Cover
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Curt Arthur, SIOR
Managing Director
503.588.4146
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503.588.7397
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The Oregon Employment Department is 
promulgating changes to Oregon Adminis-
trative Rule (OAR) 471-010-0010.

OAR 471-010-0010 outlines the Rules Pro-
cedures for the Employment Department. 
The agency is proposing to update the lan-
guage to reflect how modern technology has 
changed the way notice is given to the public. 
Currently, the most efficient system to notify 
newspapers of any agency news is FlashAlert 
Newswire, which sends the information to 
a large number of local, national, and in-
ternational news organizations. The revised 
administrative rule purposefully does not 
specify the way in which our agency furnish-
es notice because technology is changing 
so rapidly, and in the future, there may be 
other ways that become more efficient than 
FlashAlert Newswire. 

The specific news agencies are being re-

moved in an effort to account for the rap-
idly changing news environment. By saying 
a “news agency” notices will continue to be 
sent to news agencies like the Associated 
Press and those in the Capitol Press Room 
who are able to widely distribute the infor-
mation so that the public and other interest-
ed parties have the opportunity to comment 
on all administrative rulemakings.

Written comments may also be submitted 
via e-mail to OED_Rules@oregon.gov by 
Friday, June 29, 2018 at 5:00 p.m. All com-
ments received will be given equal consider-
ation before the department proceeds with 
the permanent rulemaking.   

For more information related to the Employ-
ment Department’s Administrative Rulemak-
ings, please visit our website: http://www.or-
egon.gov/EMPLOY/Agency/Pages/OED%20
Administrative%20Rules.aspx

Notice of Proposed Rulemaking:
Oregon Administrative Rule (Oar) 471-010-0010



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


