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A few years ago, Marion County Commis-
sioner Janet Carlson was asked what she 
would want the newspaper headline to read 
when she retired.

Her answer: “She got things done.”
After 16 years as a county commissioner, 

longtime colleagues say, that would be an 
understatement.

Carlson has a well-deserved reputation for 
her work in helping incarcerated individuals 
make a successful transition back into the 
community. In the same interview where she 
talked about her potential retirement head-
line, Carlson mused that of all her projects, 
the Marion County Reentry Initiative came 
closest to fulfilling the dictionary definition 
of “collaborative.”

But as Carlson prepares to retire at the end 
of this year, it is worth remembering that she 
improved county government and touched 
lives in countless other ways as well.

Kevin Cameron, now a fellow county com-
missioner and previously a state legislator, 
recalls sitting with her in the basement of 
the Oregon Capitol to discuss the Marion 
County Reentry Initiative. Yet her influence 
went much further. He estimates that 60 
percent of the legislation he passed out of the 
House Judiciary Committee was legislation 
he worked on with Carlson.

“She’s just such a force of leadership, and 
when she gets ahold of something, she just 
doesn’t let go – and in a positive way,” he 
said.

That work ranges from the Marion County 
Fair to developing resources for children and 
families to understanding the intricacies of 
solid-waste management.

Keizer Mayor Cathy Clark has been in-
spired to join Carlson’s efforts to overcome 
homelessness. Clark also worked with Carl-
son on developing Keizer Rapids Park, the 
Keizer Big Toy and other projects.

See CARLSON, Page 4Retiring Marion County Commissioner Janet Carlson

County Thanks Commissioner Janet Carlson for 16 Years of Service 

The Revitalization of
The Reed Opera House

The rebirth of the Reed Opera House has 
begun. The once neglected and underutilized 
property is finally getting a facelift.

Since 1870, the Reed Opera House has 
been one of Salem’s most important histori-
cal buildings. It has been a significant part 
of Salem’s downtown social scene playing 
host to numerous events, performances and 
fundraisers. The Reed houses several popu-
lar businesses including Chira’s Restaurant, 
Big Derrick’s Barber Shop and Hattawear, 
among others.

Due to the age of the Reed, it was important 
to protect the building’s economic and physi-
cal longevity by substantially upgrading and 
remodeling it. The new building owner, Scott 
Chernoff of Cumberland Holdings, has em-
braced the challenge of remolding Salem’s 
Historic Reed Opera House.

Chernoff, an Oregon native, bought the 
property along with the former Spaghetti 
Warehouse (120 Commercial) in early 2018. 
“When I first toured the Reed,” said Cher-
noff. “I was captivated by the architecture 
and unique tenants. I saw it’s potential to be 
a community hub for dining, shopping and 
more.”

See REED OPERA HOUSE, Page 5

Urban Development A 
Continued Business Trend in 

Historic Salem Buildings
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WEST SALEM BEAUTY!
Great room floor plan! Spacious 
with high ceilings. 4 bdrm, 2 bath, 
2281 sq. ft. home on .14 acre lot. 4 
th bdrm would be ideal den. Kitchen 
& both baths have slab granite. Cvrd 
patio with open space behind fenced 
backyard. $382,500 (741918) Rick 
& Ande Hofmann, RE/MAX Integrity 
503-390-9660

COMING SOON! Welcome to this custom built home with 
great features! The entry way leads to the bright formal living 
room with vaulted ceiling. Master suite has jetted tub, and 
WIC. 2 bedrooms and family room with gas fireplace. Office 
off family with built in storage. Large kitchen and dining has 
vaulted ceiling and new stove and single basin sink. Tile 
counters and moveable kitchen island. A/C and spacious 
yard and covered patio and indoor utility room too. Roger 
Elliott – 503-569-5003

Curb Appeal! Comfortable home recently updated. Freshly 
painted walls and cabinetry, new countertops, sinks, faucets, 
lighting and laminate flooring. Stainless appliances, eating bar 
and nook. Formal LR and DR. Family room with gas fireplace 
opens onto covered patio and lovely large landscaped yard. 
Large side yard with small green house , rose and vegetable 
garden.  Only blocks from Clearlake School.  Move in and 
make this your home. (740293) Roger Elliott – 503-569-5003

PENDING FIRST DAY! Welcome to this palatial McNary 
home in quiet cul-de-sac. The inviting lawn & hedges lead 
to the grand entry & foyer w/ travertine & spiral staircase. 
18’ high windows & fp  in LR look onto the 17th green. The 
kitchen, living and dining area have granite, butler’s pantry, 
SS appl. & bar. Main floor wet bar, half bath, formal dining 
& utility. Master on main has study, 2 WIC. jetted tub &tile 
shower. Staircase leads to work nook, two guest suites w/ 
baths & 2 bonus rooms. Home theater & pool table. (741844) 
Trevor Elliott – 503-602-1039

8.5 ACRES IN AUMSVILLE!
3 small ponds on parcel. The property is being sold in 'AS-IS' 
condition. Seller shall consider “CASH” offers only. Reduced to 
$449,500 (741140). Rick & Ande Hofmann, RE/MAX Integrity 
503-390-9660

Watch the sunset from your deck when you build your dream 
home on this hard to find South East Salem Lot. This lot is 
perfect for a daylight basement home. Bring your builder or we 
have one to help you build! Buyer to due diligence on building. 
(737999) Roger Elliott – 503-569-5003

BEAUTIFUL SOUTH SALEM HOME!
Master on the main in this 4 bdrm, 2 bath, 
2,329 sq. ft home on .20 acre lot. Many 
amenities. Granite with cooktop island in 
kitchen. Vaulted master with jetted tub. Large 
laundry with lots of storage. Covered RV 
parking with gray water dump. Gas BBQ on 
back deck! Reduced to $385,000 (736075) 
Don Meyer, RE/MAX Integrity, 503-999-2381

COMPLETE REMODEL!
Open floor plan on one level, plus 14x17 
loft in one master suite. 4 bdrms (2 are 
master suites), 3 full baths, 2541 sq. ft 
home on lg. .22 acre lot in South Salem. 
New: roof, fiber cement siding, flooring, 
kitchen appliances, cabinets, counters, 
windows, furnace, heat pump, and more. 
$459,500 (741414) Don Meyer, RE/MAX 
Integrity, 503-999-2381
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The New 2018
Mercedes-Benz 

C-Class | C300 4MATIC
December 6 - Public 
Policy: Third Bridge/
Congestion Relief

December 7 - Greeters 
Networking Hosted By: 
New York Life

December 10 - Forum 
Speaker Series 2018-
2019 - December

December 14- Greeters 
Hosted By: Simplify

December 18 - Chamber 
Business Women

December 18 - SYP: 
Third Tuesday

December 19 - Lunch 
with Leaders: Jason 
Myers

December 21 - Greeters 
CANCELLED - Happy 
Holidays!

December 28 - Greeters 
CANCELLED- Happy 
New Year!

High on my Christmas 
wish list this year is how 
to answer these ques-
tions: How do we teach 
our children and grand-
children to be indepen-
dent thinkers? How do 
we teach these younger 
generations morals and 
values that will lead them 
to be comfortable and 
confident in their beliefs 

and ideas? How can we encourage them to 
be leaders? How can we encourage them to 
be active participants in changing the world 
for the better?

Parents everywhere want their children to 
be happy, healthy and successful throughout 
their life. We see so much anger, violence, 
hatred and racism all around us, our first in-
stinct often is to hold them close and protect 
them from harm in an unpredictable, cruel 
and dangerous world.

If we want our children and grandchildren 
to live in a better world, first we adults must 

take personal responsibility for our own 
thoughts and actions . As difficult as it may 
be, we each have to ask ourselves what we 
have contributed to these tumultuous times. 
What kind of role model are we?

We’ve heard it over and over again, parents 
are a child’s first teachers. Children learn 
from watching us. They learn their words 
from our words and their actions from our 
actions. As they grow and go to school, make 
friends on the playground, on a little league 
team and in the neighborhood, they are ex-
posed to a broad range of values that may dif-
fer from ours. Experts say that as children’s 
own opinions and ideas are developing, their 
values will be most like the person they are 
closest to. Don’t you want that to be you?

I was surprised to learn that most fami-
lies don’t talk about values and morals very 
much.There’s an assumption that values just 
happen! We think nothing of teaching our 
children how to walk, how to ride a bike, how 
to play any number of sports; it’s what we do 
as parents.

See ROLE MODEL, Page 17

PATTI MILNE
PEOPLE, 

PLACES & 
POLITICS

What Kind of Role Model Are We?
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Carlson
She credits Carlson with helping her be-

come a better mayor.
“I adore working with Janet Carlson. She is 

so dedicated,” Clark said. “Her values are so 
deeply embedded in everything she’s done.” 
She describes Carlson’s leadership style as 
striving collaboratively for long-term, mean-
ingful successes – not personal grandstand-
ing.

When working with Carlson, Clark said, 
“You better come prepared. She’s ready to 
get it moving.”

Commissioner Sam Brentano remembers 
one of their early interactions in which Carl-
son arrived at a meeting carrying “a stack 
of papers two-and-a-half feet high.” When 
he said she was   incorrect on one point, she 
quickly thumbed to the right page in the 
stack and handed him the data countering 
his argument.

“She’s always very sure of the facts and she 
knows the facts,” Brentano said. “But she al-
ways listens.”

He and Carlson share a bond. Both have 
grandchildren with disabilities. “She knows 
the ins and outs of how people get the ser-
vices they need and it’s important to her that 
services work well and are responsive to in-
dividual needs,” he said.

Her colleagues credit Carlson with a bril-
liant mind and she is known for a tenacious 
attention to detail while not losing sight of 
the overall goal . But they also note her com-
passionate heart. “It’s a caring about people 
– the heart to help people help themselves 
and become better people,” Cameron said. 
This is demonstrated in her work on children 
and families issues and the reentry initiative. 

Jan Fritz, the deputy county administrative 
officer, recalls how Carlson was a steadying 
force when county and Salem-Keizer Tran-
sit officials confronted faulty construction 
in Courthouse Square and had to move out. 
The remediation, guided with valuable input 
from elected officials and the community, 
tested Carlson during the prolonged crisis. 
“Janet was able to analyze and evaluate all 
the options and considered not only the im-
pact to the county as an organization, but the 
long term impact to the community,” said 
Fritz. “She’s made county government better 
by challenging all of us to think broadly and 
consider all the possibilities,” Fritz said.

“She has a heart, and she truly has a com-
mitment to doing the right thing.”

So yes, Janet, you were a commissioner 
who truly got things done.

Marion County will hold a retirement party celebrating Commissioner Janet Carlson’s 
16 years of service. The event will be held on Tuesday, December 4, 2018, from 5 
to 7 p.m. (program at 5:30 p.m.) in Cascade Hall at the Oregon State Fairgrounds 
located at 2330 17 th St. NE, Salem. Guests are asked to enter through the Orange 
Gate off Sunnyview Road and parking is free.

Retirement Party for Commissioner Janet Carlson

May consistent and generous “Giving While

“She’s ready to get it moving.”



December 2018 Salem Business Journal Page 5

W W W . F R E E M A N M O T O R . C O M

NEW SALEM LOCATION

GRAND OPENING!

S H O W R O O M S E R V I C E
We specialize in affordable, high-end 

European vehicles to suit every lifestyle 
here in the Northwest and across the 
country. We pride ourselves in having 

the best car selection kept in the 
protection of a boutique like indoor 

showroom. When you’re ready to buy, 
our finance team is there to find you 
the best financing solution to fit your 
needs. We make the sales process 

quick, easy and pressure free so you 
can drive away confident.

Freeman Service Center has a team 
of dedicated Advisors and certified 

technicians to take care of your vehicle. 
Our technicians specialize in European 

mechanical repair but are skilled to 
work on any make and model. Use of 
the latest diagnostic equipment, tools 
and information systems allow us to 
efficiently and accurately work on 

today’s sophisticated vehicles, keeping 
you and your family safe on the road.

3784 Portland Road NE
SHOWROOM 503-310-5555 | SERVICE CENTER 503-595-5353

The process of renovating and improving 
the property has already begun. Brick re-
pointing and masonry restoration was per-
formed to ensure that the building would be 
stable in case of seismic activity. The interior 
has seen many cosmetic upgrades including 
new paint and a kitchen remodel. However, 
arguably the most stunning upgrade has 
been to the Reed Opera House ballroom. 

The once dull and drab event space has 
been magnificently restored. New carpets, 
lighting and paint have rejuvenated the his-
toric ballroom. It has become a hot location 
for weddings, birthdays, quinceañeras and 
other special events. In fact, it is so popular 
that it is booked for months into 2019.

“Even I couldn’t have predicted how in-de-
mand the ballroom would be,” said Reed Op-

era House On-Site Manager, Jodie Vaughn. 
“I get new calls every day from people look-
ing to host events or special occasions.”

Cumberland Holdings is continuing a his-
toric building remodel trend that has become 
increasingly popular in downtown Salem. 
Instead of demolishing or abandoning older 
buildings, developers are choosing to utilize 
the frame and renovate the interior. Cum-
berland Holdings is committed to preserving 
the historical elements of the Reed while in-
troducing modern elements.

“The Reed Opera House is an important 
part of Salem’s history and cultural identity,” 
said Chernoff. “I want to ensure that Reed 
remains just as popular and relevant today, 
as it was when Cyrus Reed built it in 1870.”

Reed Opera House

Become A  
 Minister Today
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator
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The holiday season re-
ally is the most wonderful 
time of the year. We look 
back with gratitude for 
everything we have to be 
thankful for and we look 
ahead with hope for the 
new year. Gratitude and 
hope – two key ingredi-
ents in the recipe for a 
happy life. 

For many of us, how-
ever, some unwelcome 

ingredients can creep into the mix around 
the holidays – and I’m not just talking about 
pumpkin spice. Travel logistics, family dra-
ma, and tight budgets can cause stress-lev-
els to spike, threatening to overwhelm our 
holiday spirit.

For small businesses, the holidays can of-
ten be a “make it or break it” time of year. 
With so much riding on the success of just 
a few short weeks, it’s tremendously chal-
lenging to balance all the pressures and ob-
ligations with the rest and refreshment that 
we all need from the holidays.

So how can we help? What can we do to en-
courage a healthy holiday spirit in our com-
munities? How do we ensure that everyone, 

especially our small business friends, are 
able to fully enjoy the holidays?

The answer is simple – and it comes with 
an opportunity for all of us to demonstrate 
gratitude in a very tangible way – with our 
giving and with the dollars behind those 

gifts. It’s the idea behind Small Business 
Saturday, which has occurred annually in 
the U.S. on the Saturday after Thanksgiv-
ing since 2010. Since then, Small Business 
Saturday spending has topped $100 billion, 
including an estimated record-high $17.8 
billion on November 24, 2018.

When we shop local and “shop small,” 
we’re supporting our friends and neighbors. 
We’re supporting our communities – and 
the dollars we spend locally are likely to stay 
in our own communities longer, often being 
spent over and over again on others’ holiday 
gifts, charitable donations, and economic 
activity that contribute to the overall health 

and wellbeing of our economy.
On average, two-thirds of every dollar 

($0.67) spent at small businesses in the 
U.S. stays in the local community and every 
dollar spent at small businesses creates an 
additional 50 cents in local business activity 
as a result of employee spending and busi-
nesses purchasing local goods and services, 
according to the Small Business Economic 

Impact Study from American Express.
If giving comes from a place of gratitude, 

then the intersection of gratitude and hope 
can be found on Main Street, USA – or 
more appropriately, Commercial Street, 
Lancaster Drive, or Downtown Salem. By 
shopping locally for our holiday gifts, by 
showing our appreciation for the local busi-
nesses that support our schools, charities, 
and non-profits, we’re helping to fulfill the 
hopes of our friends and neighbors – every 
small business owner that is depending on 
the success of the holiday sales push to turn 
a profit, keep the doors open for business, 
and provide the jobs that sustain thousands 

of Oregon families.
How many exactly? According to the U.S. 

Small Business Administration’s 2018 pro-
file of small businesses in Oregon, there 
are 368,308 small businesses in the state, 
which makes up 99.4 percent of all Oregon 
businesses. They employ 823,658 workers 
– 55 percent of the private-sector work-
force. That’s a lot of people depending on 
small business for their livelihoods. And 
while few of us have the financial resources 
to meet all of these hopes with our apprecia-
tive patronage, we can certainly do our part 
right here in Salem.

If you’re anything like me, you probably 
still have at least one hard-to-shop-for per-
son to find a gift for this season. Your chanc-
es of finding a unique, one-of-a-kind gift for 
that special someone are much better if you 
decide to shop small, where you’ll undoubt-
edly come across those hand-made items 
or customized services that those on your 
shopping list are sure to enjoy most.

If you haven’t done so already, let’s all 
commit to shopping locally this holiday 
season. Let’s support our friends and neigh-
bors. Let’s help keep the doors on Main 
Street open for business. Remember to be 
thankful and hopeful – and Happy Holi-
days!

Anthony K. Smith is Oregon state director for 
NFIB

ANTHONY K. 
SMITH

OREGON 
STATE  

DIRECTOR 
NFIB

When we shop local and “shop small,”we’re 
supporting our friends and neighbors.
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Each month, I feature 
a different nonprofit 
leader. This month, I in-
terviewed Jason John-
son, the Board Chair of 
Salem’s Riverfront Car-
ousel. Salem's Riverfront 
Carousel, a popular fam-
ily-friendly attraction, 
works to connect with 
the community, foster 
cultural and educational 

opportunities, create a living history and in-
crease tourism. I’ve always been impressed 
by the energy enthusiasm and talent of the 
carvers. Let’s take a closer look at the carou-
sel from the perspective of its Board Chair, 
Jason Johnson.

Tell us about your non-profit:

Creation began in the mid 1990s and 
was completed in 2001 (at which time we 
opened to the public). All of the items, in-
cluding the [carousel] animals, were and 
are adopted with support from our local 
community. Our organization is driven by 
our volunteers and community support.

How did you get into the role? How did 
you find yourself in leadership in the or-
ganization?

I was asked, initially, ten years ago, to pro-
vide discount installations of the tiles that 
create the “bridle walk.” I realized quickly 
that the monetary gain paled in comparison 
to the warm fuzzy feeling I received while 
providing a service to my community. So, 
for the past nine years, my company has 
done the tile installation “pro bono.” About 
four years ago, I asked the Executive Direc-
tor if there was room on the board and was 
graciously voted in. I served a short term as 
Vice Chair and shifted to Board Chair ap-
proximately one year ago.

What experiences best prepared you for 
this role?

We are in the starting phases of a new ex-
pansion. My experience with project man-
agement and staff management have me 
ideally suited in my current role to facilitate 
this project as it moves forward.

What is difficult about your nonprofit 
leadership role? What is easy?

The most difficult aspect of the nonprofit 
leadership role is being the very public face 
of a community organization. My leader-
ship role in my construction company had 
kept me isolated from the general public. 

What comes easily in my role is the orga-
nizational and motivational direction that I 
can provide.

What have you uniquely contributed to 
your organization?

To date, I believe my unique accomplish-
ments have contributed to a more active 
and engaged Board of Directors.

What are you looking for in future lead-
ers in your group?

In future leaders, I hope to see people that 
continue to bring our community together 
and rally in times of need.

What others say about Jason Johnson:

“Jason Johnson is an awesome Board 
Chair! Not only does he volunteer his time 
to serve as chair, but his company employ-
ees also volunteer their time to lay tiles that 
people have ordered to be placed on our 
bridle place. He has a wonderful spirit and 
cares deeply for the carousel and our com-
munity.”- Marie Bradford Blevins, Executive 
Director of Salem’s Riverfront Carousel.

I’d like to thank Jason for the interview. 
If you haven’t been to the carousel in a 
while, swing by and take a ride – perhaps 
on the way to the new ice-skating rink! 
This is sure to bring out the child in you 
this holiday season!

Inspiring Leaders and Non-profits

HARVEY GAIL-
SPIRE

MANAGEMENT

An interview with Jason Johnson, Salem’s Riverfront Carousel

That’s it for this month. Are you a volunteer leader 
of a nonprofit or association? If you or someone you 
know would like to be featured in my column, email 
me at harvey@spiremanagement.com

G. Harvey Gail is president of Spire Management, an association management, event planning and 
consulting firm located in Salem, Oregon. www.SpireManagement.com , @HarvGail.
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Millions of visitors travel to the Nevada 
desert from around the Country and, from 
all over the World to celebrate New Years 
in Las Vegas. It's so much easier AND just 
as much fun to drive conveniently down the 
road at Spirit Mountain Casino!

 
Join the just like Vegas get-away for one of 

the largest New Year's Eve parties this side 
of the famous strip...  Bring in the New Year 
with a variety of so many fun activities and 
things to do. There's always a celebration at 
Spirit Mountain Casino... so they know how 
to.

A Vegas Kind 
of New Years!

NYE Bingo
Sales open at 4pm, Regular 

Sessions at 7:30 PM

Drawings & Prizes 
throughout the game!

Photo Ops
8:00 PM - 11:30 PM

Party Favor Giveaway
9:00 PM to Midnight

DJ and Lightup Party 
Favor Toss

Main stage in front of Video Wall

DJ Avalanche
9:00 PM - 12:30 AM

Favor Toss
9:00 PM, 10:00 PM & 11:30 PM

Live Entertainment:
Bill Coones Band

Non-Smoking Stage
9:00 PM - 12:30 AM

Live Entertainment:
M-80's

Mountain View Sports Bar
9:00 PM - 1:30 AM

Count Down All the Important 
Moments Till the New Year!
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MONDAY-SATURDAY 9AM-7PM  I  SUNDAY NOON-5PM

503.485.2222  WVBK.COM

The Public Relations Society of America 
Oregon Chapter honored VanNatta Public 
Relations (VPR), a PR, event planning and 
consulting firm for their work with the Sa-
lem Police Foundation.

The Oregon PRSA chapter held its annual 
event, the Spotlight Awards, on November 
7, 2018, at the Multnomah Athletic Club 
Ballroom in Portland, Oregon. The annual 
gathering draws hundreds of industry pro-
fessionals for a night of networking, food, 
drink and awards.

The Oregon PRSA chapter awarded Van-
Natta PR with the “Community Relations” 
Spotlight award for their K-9 Care Cam-
paign. After the abrupt retirement of three 
Salem police K-9 officers, the police depart-
ment did not have the necessary K-9s to pur-
sue suspects, detect drugs and protect their 
human partner. In addition, K-9 Officers 
needed funds to cover their dog’s medical 
bills and retirement care. To rectify these 
issues, VPR worked with the Salem Police 
Foundation (SPF) to fundraise for new K-9s 
and fund K-9 retirement care.

The campaign raised over $6,300 for the 
retiring K-9s and $80,000 for three new 
dogs. The fundraising effort included a so-
cial media and e-newsletter campaign, the 
Breakfast with the Chief annual fundraiser 

and the Dogs on Ice event (at the ice-skating 
rink).

In addition, the firm’s owner and CEO, 
Mary Louise VanNatta, APR, CAE, received 
the William W. Marsh Lifetime Achieve-
ment award for decades of high-level pro-
duction in Public Relations.

In her acceptance speech, Mary VanNatta 
dedicated her award to her father, Fred Van-
Natta, sharing that he always knew how to 
put problems into perspective. “My father 
always told me,” said VanNatta, “If your 
problem can be solved with money or hard 
work, then you don’t have a problem.”

These awards mark another important 
moment VanNatta PR’s storied legacy.

The firm has received over 35 awards for 
its outstanding work in public relations.

Founded in 1967, VanNatta Public Relations 
is a Salem-based public relations, association 
management and event planning firm. The suc-
cess of VanNatta Public Relations, Inc. is the 
result of experienced and knowledgeable staff 
who thrive in an ever-changing and demanding 
environment. From politicians and campaigns 
to nonprofits and associations, VanNatta PR 
works to help clients meet their goals and reach 
for new ones. For more information about VPR 
visit PRSalem.com or call 503-585-8254.

Local PR Firms Recognized for 
Excellence in Public Relations

VanNatta PR Awarded Spotlight Awards

Come by the 
Reed Opera 
House and try 
our amazing 
restaurants
189 Liberty St. NE
Salem, Oregon 97301  
reedoperahouse.com

Sisters
Irish 

Bistro

503 
Sushi 

Bar

Chira’s 
Restaurant 
& Catering

Little Cannoli Bakery
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(SALEM, Ore.) — Thousands of twin-
kling lights and holiday cheer will brighten 
the winter nights of December 19th -23rd, 
5:30-8pm at the Willamette Heritage Cen-
ter during our annual winter festival Magic 
at the Mill. Magic at the Mill is a long-time 
cherished seasonal festival that celebrates 
connecting generations and interpreting 
Mid-Willamette Valley history.

Located on the beautiful 5- acre WHC 
campus, Magic at the Mill provides stun-
ning sights, a holiday market for shopping, 
and family-friendly fun. Guests of all ages 
are invited to explore our scenery and his-
toric buildings decorated with exciting holi-
day lights.

Activities for kids will include: making 
Victorian-era silhouettes, “reindeer food”, 
textile weaving, storytelling with Gordon 
Munro-Firelight Stories, pictures with San-
ta, and more.

Entertainment will include: Ballet Arts 
NW, Pentacle Theater, Classic Tap, Mad-
rigal Singers, City Dance, Cheers, Figs & 
Thistles, Starr Studio, Luis Hubbard, Old 
Time Fiddlers, Young Salem Singers Club, 
Orchard Mountain String Band , and more. 

Food & Drinks will be provided by Krewe 
du Soul.

Vendors will include: Fordyce Farms, 
Suoplushie, Wildcraft Herbarium, Snug-
gly Toes, The Peru Sale, SilverTide Jewelry, 
Phyllis Dickey, Paul Hirt, Spirit in the Clay, 
This Is Salem, Stargazer’s Gourmet, Raison 
Ethique, Karabombs, Jackie Miles Photog-
raphy, Daryle Ryder, Rags & Bon es, Pil-
grim’s Roasted Nutz, and Santiam Soap Co.

Warm up to winter with Salem’s premiere 
holiday event: Magic at the Mill!

Magic at the Mill to Bring Families Together with 
Holiday Lights and Historical Sites

Children’s activities, entertainment, food & 
drinks, lights, Santa, vendors, and more!

Watch history come to life with children’s activities, heritage 
tours, and blacksmith and textile arts demonstrations.

Magic is in the air! Come celebrate the winter holidays with family-friendly winter festivities!

  Photo by Jenna Wyatt

Wed-Sun, Dec 19-23 ● 5:30 to 8:00pm

  Photo by Jenna Wyatt
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There’s something very 
strange going on with our 
country’s inflation rate. 
While the government 
reported a low aggregate 
inflation rate of 2.4%, the 
cost of housing, energy and 
other items rose consider-
ably this year. How can the 
economy have low inflation 
and higher prices at the 
same time?

This discrepancy is the 
result of a change in the 
way the government calcu-
lates the inflation rate. The 
Bureau of Labor statistics 

measures inflation via the Consumer Price In-
dex (CPI). The CPI measures weighted average 
of prices of commonly purchased consumer 
goods. However, the government has recently 
changed the list of good included in the calcu-
lation and how to mathematically weight each 
good in the formula. Therefore, the real rate of 
inflation may not reflect the reported inflation 
rate.

Because of these policies, commercial prop-
erty owners may have difficulty developing a 
proper rent increase schedule. If owners un-
derestimate inflation, their rental income will 
decrease in terms of buying power. However, 

if owners overestimate inflation, tenants may 
protest and seek tenancy elsewhere. Addition-
ally, an inaccurate inflation rate affects a ten-
ant’s ability to pay rent. Since the government 
ties employee pay and pensions to the CPI, a 
tenant my not be able to keep up with annual 
rent increases. Given these issues, how can 
owners measure inflation and set annual in-
creases accurately?

One solution is to use the Chapwood Inflation 
Index instead of the CPI. The Chapwood In-
dex measures the real rate of inflation utilizing 
the prices of 500 commonly purchased items. 
While the CPI reports a rate of 2.4%, the Chap-
wood’s Index shows a real annual rate of infla-
tion between 9% and 12% (depending on the 
city a person lives in). In Portland, the Chap-
wood Index says the rate of inflation is 11.7%. 
Therefore, a rental increase that’s greater than 
2.4% may better reflect the current state of the 
economy.

Owners should keep in mind, that lease nego-
tiations are an art as well as a science. Owners 
should consider tenant’s needs along with ob-
jective economic criteria. However, by taking 
the time to understand the economy’s true rate 
of inflation, owners can come to a lease agree-
ment that benefits both parties more equally.

Alex Rhoten is a principal broker at Coldwell 
Banker Commercial Mountain West Real Es-
tate. www.CBCRE.com, (503) 587-4777

ALEX RHOTEN
PRINCIPAL 
BROKER,  

COLDWELL 
BANKER 

COMMERCIAL 
MOUNTAIN 

WEST 
REAL ESTATE

How the Real Rate of Inflation is Impacting 
Your Commercial Property Rent Income

CALL TODAY TO SEE OUR DIFFERENCE

Park Front Coastline Foot and ankle Center JaCkson’s Milwaukie

There’s a lot to know when you adopt a dog 
from the Marion County Dog Shelter—some-
times 50-pages worth of information.

Given that more than 1,500 lost dogs find 
a temporary home at the shelter each year, 
that’s a lot of paperwork. But the dog shelter’s 
commitment to the environment means most 
adoption information is now being converted 
to electronic. The goal is to have only 5 pages 
of actual paper go home with a rescued dog’s 
new family.

“This is more consumer friendly,” said Ann 
Jorgensen, the shelter’s operations manager. 
“It is easier for people to read and understand 
and also reduces the amount of paper sent out.”

Reducing paper usage is just the latest exam-
ple of the facility’s eco-friendly practices. The 
Marion County Dog Shelter has been Earth-
WISE certified for the past 8 years.

The EarthWISE program is a free business 
environmental assistance program of Marion 

County. EarthWISE staff helps businesses re-
cycle, save energy, reduce waste and much 
more. To earn certification, a business meets 
criteria in six areas. There are more than 170 
EarthWISE businesses and organizations in 
Marion County.

Another way the dog shelter has conserved 
resources is through its foster program. Some-
times when a dog comes into the shelter, he or 
she is not ready for adoption. Some dogs need 
medical attention or are part of a court case 
that has yet to be resolved.

“We send quite a few animals to foster homes, 
which reduces stress on the animals and re-
duces the cost to the shelter,” Jorgensen said. 
“Plus, fostered animals have a better chance 
of finding a forever home because we learn so 
much about them in the foster home—do they 
like cats?, do they sleep on a bed?, do they bark 
a lot?

See DOG SHELTER, Page 17

Marion County Dog Shelter
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Members of the Salem Fire Foundation (SFF), 
the Salem Fire Department, Salem Health Foun-
dation and High Street Hustle Heart Fund gath-
ered at Gallagher Fitness to accept a donation of 
$85,000 to purchase AED's (automatic external 
defibrillators).

Salem Fire Chief Mike Niblock added how ap-
preciative the Foundation and Department are 
for this donation. "It will be used to place AED's 
in the community, which will triple the chances of 
survival in case of a cardiac arrest when an AED 
is nearby," he said. "We are going to saturate our 
community with AEDs and continue our mission 
of training 8th-grade students. We've trained over 
13,000 so far -- our ultimate goal is to have the 
highest cardiac save rate in the nation."

"This nearly completes one of the Foundation's 
primary goals," said Mary Louise VanNatta, ex-
ecutive director of the SFF. "When the Founda-
tion began, we knew Salem was lacking sufficient 
AED's. We also needed to register the ones that 
already existed, so they could be easily accessed by 
citizens through the PulsePoint app. This donation 
will allow us to add 106 AEDs in strategic places in 
the community and cover 90% of the city."

Alex Casebeer, from the Salem Health Foun-

dation, said, "This project is a true marriage of 
community-minded people who have a heart for 
health and wellness in Salem. This matches up 
perfectly with the Hospital Foundation's Mission."

John and Susan Gallagher of Gallagher Fit-
ness Resources were instrumental in this project 
by raising funds through the High Street Hustle 
event. John Gallagher said, "In four years, we 
raised $96,000 for the Salem Health Foundation." 
The community run will be held again on August 
10, 2019.

With this donation, Salem will have approxi-
mately 186 AED's including one in each city police 
and public works vehicles.

VanNatta adds, "There is still much work to be 
done. The AED's must be maintained, and more 
people need to be trained to use them. The Foun-
dation will continue to encourage people to re-
ceive training through the Salem Fire Department 
and to download the PulsePoint app, so they can 
be alerted if a sudden cardiac arrest occurs near 
them."

You can contact the Salem Fire Foundation at 
SalemFireFoundation.org or by calling (503) 
371-7457.

Salem Fire Foundation 
Receives $85,000 for AEDs
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People can talk to the foster volunteer and get 
answers to really in-depth questions.”

Since Jorgensen took the helm at the dog 
shelter about a year, the number of foster fami-
lies has grown from 1 to 100. In September, the 
shelter had 10 dogs in foster care.

Fifty dogs can be housed at the Marion Coun-
ty Dog Shelter while awaiting their missing 
owner or a new family. They all receive warm 
bedding, healthy food, grooming and exercise 
while waiting. Shelter staff members pride 
themselves on their enrichment program, 
which means that the dogs get a new toy or 
treat dispenser every two hours. It stimulates 
their minds and helps them use their muscles. 

It can be expensive to shelter and care for that 
many dogs—but Jorgensen and her staff have 
found easy ways to reduce the costs and keep 
their environmental footprint small. 

Dog food—about 200 pounds a month—is 
purchased in bulk. The dry food comes in 
50-pound bags with reduced packaging.

Donations help with the other main dog ne-
cessities: leashes, collars, toys and bedding. 

“We really use these donations until they are 
not usable,” Jorgensen said. “We even cut bed-
ding into rags when they rip.”

All of the bedding, towels and rags add up to 
loads and loads of laundry. But the shelter uses 
a nontoxic detergent that sanitizes and deodor-
izes with one-ounce of cleaner a load. The shel-
ter only orders a 5-gallon drum monthly.

Throughout the shelter, tri-fold paper towels, 
which were too easy for people to take three to 
dry their hands, have been replaced with a new 
automatic towel dispenser. They were installed 
in May and have already saved paper.

These eco-friendly practices have done a lot 
to keep costs down, but the building itself has 
helped to conserve resources. The building, 
constructed in 2006, is new enough to benefit 
from insulation standards that keep the inside 
warm in the winter and cool in the summer. 
Additional details, such as radiant floor heat 
and an efficient air-flow system in the kennel 
area, keep dogs warm and cozy and energy 
costs down.

The building design incorporated large win-
dows for extra light. Still, all of the energy-effi-
cient lights in the building are on motion sen-

sors and automatically turn off when no one is 
in a room.

Water conservation also was built into the de-
sign. There are low-flow toilets and faucet aera-
tors on all of the sinks. Plus, all of the faucets 
are auto-off so that they can’t be left running.

The Marion County Dog Shelter has kept the 
environment a top priority even though the 
main mission—and passion of the shelter’s 
staff—is to help lost dogs.

“Our mission in a perfect world is to reunite 
every dog with owners,” Jorgensen said. “I love 
returning animals to their owner. People come 

in with tears in their eyes and happy that their 
animal is healthy and uninjured. Not every ani-
mal that comes to us is alive. We get animals 
that have been hit on the roadway. The hard-
est part of job is uniting owners with deceased 
animals.”

To learn more about the Marion County Dog 
Shelter go to: www.co.marion.or.us/CS/Dog-
Services. For more information about the Earth-
WISE program, visit www.mcEarthWISE.net 
or call Alan Pennington at 503-365-3188.

Teaching values and morals should be as 
important, or more. Values and morals are 
the most basic life skills and teaching them 
should come naturally.

We all know in this busy modern world it 
is difficult enough to get dinner on the table, 
help with homework, get the laundry done, 
get the kids to school on time and ourselves 
to work. Yet ultimately, the most important 
job a parent has it to be the best parent he or 
she can be.

Thus, clarity in your own morals and val-
ues will lay the foundation for children with 
clear morals and values. Teachable moments 
present   themselves daily and make for great 
family discussions at dinnertime, drive time, 
and bedtime.

As we celebrate Christmas, the season of 
Peace on Earth, may we all take to heart the 
prayer of St. Francis of Assisi “God, make me 
an instrument of they peace.”

Patti Milne, retired Marion County Com-
missioner and State Representative can be 
reached at 503.551.5590. Watch Patti on 
CCTV’s MomsMatters. 

From Page 3
Role Model
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RECYCLE RIGHT
M I X E D  R E C Y C L I N G  G U I D E

Plastics 
Bottles 

Jugs 

Plásticos 
Botellas
Gallones 

EMPTY, CLEAN, DRY VACÍO, LIMPIO, SECO

mcRecicla.net | mcRecycles.net  
Se habla español  |  503.365.3188

PUBLIC WORKS  
ENVIRONMENTAL SERVICES

There may still be opportunities to recycle some items 
that can not be placed into the mixed recycling roll cart.  

Visit mcrecycleguide.net to learn of other  
possible options.

Todavía puede haber oportunidades para reciclar 
algunos artículos que no pueden colocarse en el 
bote del reciclaje mixto. Visita mcrecycleguide.net 
para conocer otras opciones posibles.

Metal 
Steel (tin) cans

Aluminum cans

Metal 
Latas de acero (estaño)
Latas de aluminio

Paper & Cardboard 
Office paper/junk mail 

Cereal-type Boxes    
Greeting Cards  

(no foil or glitter)
Magazines

Newspaper
Phone Books

Paperback Books
Paper Bags
Cardboard 

Paper

Papel y Cartón
Papel de oficina/ Correo no Deseado 
Cajas de cereal 
Tarjetas de felicitación  
(sin aluminio o glitter)
Revistas
Periódicos
Libros telefónicos
Libros de tapa blanda
Bolsas de papel
Cartón 
Papel





RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


